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Abstract

This academic article aims to use the idea of Online Crowd-
sourcing in Creative Fundraising to obtain for creative content. This
intends to be a space where anybody can participate in giving opinions,
sharing product design or content, which completely changes the
traditional way. To be able to utilize the technology and to combine
with the creative crowdsourcing although useful, but in terms of use
it is necessary to use the platform to store, analyze, and process as
well as an expert to maximize the information. However, in Thailand
society still need to develop in tools, platforms, human resources,
information management and providing the right incentives to
execute this idea and to obtain creative public participation in order

to maximize the information efficiency.
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¢ Challenge.gov

t Agency Tesikit

Here, members of the public compete to help the U.S. government solve problems big and
small. Browse through challenges and submit your ideas for a chance to win.

DEFENSE
INNOVATION UNIT

AMERICAN-MADE SOLAR PRIZE SPACE ROBOTICS CHALLENGE PHASE DIU’S XVIEW2 - ASSESSING BUILDING
ROUND 3 2 DAMAGE
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