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Abstract

A call for Thai film development relies more and more on
the soft power agenda. It is believed that Thai film will produce
the same soft power effect as in the case of superpowers. This

article discusses the film medium in the context of soft power to

189



190

Nsasiwamansssiatadind U7 15 atuil 1 uns1au - fgueu Yszdd 2564
Dhurakij Pundit Communication Arts Journal Vol. 15 (1), January-June 2021

supplement the theoretical understanding. To do so, it reviews the
soft power theory proposed by Joseph S. Nye, Jr., followed by ex-
ploration of cases from the US, Japan, South Korea, China, and India.

Soft power concerns power management in the absence of
aggression. Itincorporates solely culture, political value, and foreign
policy, which are employed strategically to influence other nations.
The film medium can be used in the soft power context due to
its potential in communicating cultural messages. In such context,
it must incorporate 1. purposes for international relations 2. key
players such as the state sector, business sector, and production
sector 3. outputs in coherence with the given purposes 4. complex
and sustained strategy 5. a vast scale of investment.

In this fashion, the need to develop Thai film for the soft
power impact must build in a variety of factors. Today, Thai film
aims at the economic competition as indicated in the National
Strategy. Putting it in the soft power context requires management

of more resources.

Keyword: Cinema / Soft Power / Thai Film
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Thai soft power duaneyshilasegialve, 2563) noussensyauilu
measueduazBeatmuluaisiou
Usngnisaliivsveniennnuddyues soft power luanem
;ﬁﬁwﬁaa 91UNTIT soft power mmiaa%’mngﬂﬁ]ﬁ%m‘%mwé’mﬁ
3w Inenanedednananudnsavesnmalsunussnauaedune
wu Anudnsaluniswennsamdnyal w3en15ysdseanIuusIsuIu
seldrelunmaldidududu 2,500 neaarsansy (uaua fuua,
2563) Bnmaraiiinlsl soft power sglugaaulafo AuLTedn
Uszinalneiinsneinsmeimusssuunweazuiluasne soft power
AuTisIEU The Soft Power Report 2019 \ag Centre on Public

Diplomacy, The University of Southern California nai11@s

11u|qu I3 s o & o W av & a s & s Y ¢ o w

pun USn Tetiams JUsendu $1im USen 1Bu firmesa wimasinusiui $19m Wmnvw)
USEN NTUENBTILTUY Tay 911A USTY FAey M 3190 LazuSem anusnailay
Bumasiudulua 91m

191



192

Nsasiwamansssiatadind U7 15 atuil 1 uns1au - fgueu Yszdd 2564
Dhurakij Pundit Communication Arts Journal Vol. 15 (1), January-June 2021

Usenelngdegludduil 6 vesssimauauiodeiifidnenwmeduil
(Chongkittavorn, 2563) uaﬂmﬂﬁ?u nummﬁaumwaum‘l,l,az/w%
azasinglunavduladuiidudygraunnuduldldlunisamudiy
soft power szawasdunasiualdvaumutuiislnesndiuiy
(goune Taviamnuuy uagdnians vina, 2561)

9399 udreudnusunildddaieiiugiunnuiieunisin
y8an3ud soft power nilsluiiufie dauauusdolsury gN5AITT
Soft Power 9adlng (2560) slduuziilisniiunisiaun Thai soft
power sgnafufvavdnwue loun nsvilrazaswazaneunsidu
\A3ile soft power Myanguitimnglidaau msadrsemsauile
Frunedin mydisedlemarasuarnweuns \Jugu vieosuineves
e85 wasuY (2563) Feuurlissndlnedndesdnsiiietuindon
Thai soft power W%@NﬁgﬂaﬂﬂmﬁﬂwmﬂﬂauﬁLNEJLL‘W?I wu ity
¥130u Aaviesiu WWusu

win1syafanmeunsluuTun soft power §1wnTgazidyn
Fanguieguin mnligefanudiemaeniunisnan Ayadaies
ANATUALUNTREUT DIHBUNS NINEUATIAT soft power Fodusl
Mszwazduiusiunanaidiesiie unanuiiseAusenmeunsiy
soft power LtesdudueaziBoafnan Wemunarunsounay
nsdifegannfiausiedify waraguliiiuii soft power dmiu
mwaum‘mﬁdmim%‘%mmmmiamqmegﬁmazi’wuﬁssumqﬁ?u

o oa v v oA a O v o A A a 19
NINYIUAITUUYNTUBDU ’e)ﬂ‘l/lﬂmadmﬂaLd@Ul%UN‘UiSﬂW‘JLWEJLmuwma

Y

Uanenamuvanng e



Nsestimamansgsiatading U7 15 atuil 1 unsiew - fiquiy Usedl 2564
Dhurakij Pundit Communication Arts Journal Vol. 15 (1), January-June 2021

Soft Power Tunmguj)
Joseph S. Nye Jr” Aiaupaafitiauensldsuniwuuasyuazioy

v
a

TugaAuanasesundu Sond “soft power” failusrunadnsstnuiunis
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