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Abstract

The study titled “Communication of Yoga’s Meaning through
bodies and power on social media of Female Yoga Instructors” is a
qualitative study aimed 1) to investigate Yoga’s meaning communicat-
ed through bodies and power of female Yoga instructors 2) to study
components of communication of Yoga’s meaning through bodies and
power of female Yoga instructors on social media and 3) to study the
use of social media to communicate Yoga’s meaning through bodies
and power of female Yoga instructors. The methodologies including
Content Analysis and In-depth interview were employed to analyze
six Yoga female instructors engaging in the communication of Yoga’s
meaning on social media platforms namely YouTube videos, Facebook
and Instagram. The analysis was directed to each instructor’s 50 pieces
of the contents posted, constituting a total of 300 posts.

The first part revealed the meaning of Yoga communicated
through bodies and power of female Yoga instructors on social media
categorized into five aspects; 1) health 2) disease treatment 3) beauty
4) fashion and 5) business. Female yoga instructors reconstructed
meaning of Yoga in compliance with culture and current social
context such as Yoga’s meaning in the aspect of beauty, fashion,
business, and maintained authentic meanings of Yoga concerning
treatment disease. They also deconstructed meaning of Yoga which
is tied to men and redefined the meaning of Yoga harmonizing with

female bodies.
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The second part: female yoga instructors presented meanings
of Yoga through components of photos comprising six components1) a
person in photos 2) types of photos 3) photo backerounds 4) clothes/
equipment 5) camera angles and lenses, and 6) tradition of photos.
Components of videos include 1) setting 2) lighting 3) color 4) perfor-
mance 5) photography and 6) sound. Yoga female instructors used
their bodies as the raw materials and power as a tool to manage and
manipulate their bodies. Nonetheless, such power is only confined
to the field of Yoga, so they sustain gender identity in this field as a
way to maintain their power.

The third part: online social media granted freedom for the
female Yoga instructors so that they could conquer this space for
communication and use it to convert their bodies to capital and accu-
mulate it in order to expand to other capitals. Social media served as
a path for the female Yoga instructors to ascend to power stemming
from economic freedom.

Body became “raw materials” which were utilized by the
female Yoga instructors as a space to express power to manage and
manipulate their bodies through social media by creating freedom
for communication of Yoga’s meaning for female Yoga instructors in
terms of space, time and forms of the communication. Female Yoga
instructors equipped with such power could freely create, alter and
adjust their own bodies as an owner. Furthermore, they could con-

quer the space from men to determine Yoga’s meaning and exercise
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the power to maintain, deconstruct, reconstruct and redefine Yoga’s
meaning through their bodies. “Social media grants freedom and power
to the female Yoga instructors to manage and manipulate their bodies

but the power is only confined to the field of Yoga.”

Keyword: Communication of Yoga’s Meaning/ Body/ Power/ Social

Media/ Female Yoga Instructor
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3. sumeluguiiluiamensdineuagsnenisdnm (Em-
bodiment) wuaAnidumssaesiuaAnusn et Tnomssousuing
AnuuanenslumuaTsenesmelu@edivenluvagieatusismendu
NANAAVISIMUTTI

1.3 NUN919NY

Tues yinwe (Pierre Bourdiea) aulasnenig “snanigludspy
Py’ sgianeFoswaansainanuynamenn fe mMefaLT1ane
TugUuuudn 9 TihameifinnnmuagnussingulasnsimuanIY
mnevessensludruniu o uazMIUUsFUYUMSMEn W vide MsiUdey
yumsmeamiiewangvulusuiuusig q Wy yuiasegia yuiausss
LIV

WU (Capital) gnagneaNuvinglinieesnly auvinuges
y5hee wiseanlaldu 4 Ussuam el (MY WAANW Uagauay Fuduny,
2551, U. 551)

1. yuiAswgRa (Economic Capital) Nuuszuanil 1dud s16ld
n¥wdaw/mnuiidefiazamenl’ Sunes Awesdifisan wu fiduy e1as

TUSU
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2. uimusssy (Cultural Capital) wuseenidu 3 JUkuu fig

2.1 Objectified Form leiuA vusausssuileglugunuuvesing 15u
fleny Maanypranseunsondudives

2.2 Institutionalized Form l¢uA yufamsssuiegluguuuuves
andu wu anntuaeuluny 1saSuuaeuluns

2.3 Embodied Form laun aussaugmuinusisuvesaauluny
e WU MItsUsauazyardniiesnsidle ffneaimmisisniely
nsenleay

3. yudeydnual (Symbolic Capital) luvirugvasysMwanneds
anunm/ Jerdey/mslduniseensuainyanadu Hegildweamu
AaeuldiuSeu/inusslenisng o dmummnaleasi anuiifedewes
AaeulenzazienagnuauausaLazaNatin Wi nsaeuwuuaty

leAyaalfisl, Power Yoga, Budokon Yoga t8usu

I
v a

4. yuefan (Social Capital) ANUYENEYBMUNNSHIALTUIHDIAIM

€

¥

My SaEoshg e “wietiemedenn” (Network) viaw itoaus
Fluerumneusn dunsueunaniilasaiiedives “Fuedetease q”
wulassaavesnguiiteulsay Jeeglusuuvuiieuiidudramisnionm
wagiiteuuydedinueeula

1.4. N13309UBIAWENIAMUULYIY (Male Gaze)

a991 14838 (Laura Mulvey) lsio8ung n15909ue9MuaIgn1buy
Aue (Male Gaze) vaslannneuns vevzdeaemdilugiusdy
T99U1aN15999UBY (To-Be-Looked-At-Nees) laggune dawalvidayayy
W3RN eus v uddlulanameuns Wuiieaingniuniu

Uiﬂiauwaq;ﬁma (Object of Male Desir) (NgYAUT WAWNN LA
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Augy AN, 2551, U. 619)

Fouwwesrorlurvmamdsimitausrinudedsnuoaulat dougn
Uszilluwazlinnumang @ennmiuns3esemeaenLUUERne (Male
Gaze) Fouswewaeuleasinemdananeduinguiinisdeues (To-Be-
Looked-At-Nees) Ineiaoulepsimendadaniuzidugnnszyi (Objective)
duffneiiantuzndunssh (Suective) A tuiitajmmfmeululsndy
fii dedsnuooulatifuiiuilitaeulorsmandsléroduarrosoimiu
MneuEauI U uzdvesSausNegelstng

2. nufdeyInen (Semiology)

v a

&/ (Semiology) vidai3undnetnevied1 dyenans (Semiot-
ics) WuirnsBnuumiliidnwinssuiunisdennaming Tnefiansan
sssumAvethedemumneaztunoumshuresiy Wevhena
dhlai eamsnegnieseninlietnsls

uisdlvimnudfyiuunin FeamailigsniuiuFewes
5950%R (Not Natural) usiAnainsdnuseanimusssulvigdusaiui
\JuBessssund (Naturalistion) videenaaznandn muwidudsiiuywe
aatunmssunanteulumetansssy widaraidullegeund
Tnglihinmsderanuanevludeny (What Goes Without Saying) eena
iy miauenmigvesdauaaieiegluinleay uiilua
Hussamstinleaglalldaaldaerieh uinmiltiauosenundulsignis
fony warsmituindusesndsssuaialy

SsdliiRLNuLNARE e sLAZANNET8S s oanlU lng
TnuddfunsAnmeaumneluiuiiaes (Secondary Signification)

Falnaggnusiadneantuanaumsgluduau (Primary Signification) wae
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= ! LS

3 dy dl i 7 ¥ [ Y o ¥
Lﬂuwuwmﬂ%u’qmumimwNmﬂmLa'ﬂ,’a Tngunssdladniunaanuvangll

9
[

AD9TZAU AUl

1. Denotative Meaning (A1unLNelA88T50) AD AINNIBAS
(Signified) fignasstusnegiaiiunyide (Objective) namfte Wi mmng
fidlamussnes Duflvensulnerill viaduenumnglnensadenles
ANUENNUSTZAULINTE IR LA FNNYEa

2. Connotative Meaning (Anaanelaeie) Wusvsnedsiignasng
st usnade (Subjective) linazluluszaulannyaaa vseluuiun

Nedsny Anuvingluduienasenlaiduanunungniede

A5AHUNISIY
v v =

nsAnwIdeaTaililunuidedananin (Qualitative Research)
sariufnwaumnevedlenzinudedeuesulatiidemslaodaoulons
e §3613815390 238 fle 1) melinTwsiilom (Content Analysis)
BeAnnn uae 2) M3dunwaliedn (n depth Interview) ilevdoya

a3Una neiiarefunenansinuitensuingusraalunsAnyidy

nsiiennguglvideya

= ! v Y = a o 3 dy va o Yaal A
fﬂiLaEJﬂﬂ’sjllEﬂﬂ%@%ﬁiﬂﬂ?iﬂﬂﬂ?’lﬁ]ﬁﬂﬂu FI3elIeNSIERNLUY

Y

W@NNEI1Za8 (Purposive Sampling) ilellanaugldeyaniinuauia
Lﬁﬁmzamﬁuﬂimﬁuﬁﬁﬂm (Ritchie, Lewis, McNaughton, & Ormston,
2003, p. 78)

TunsAnuidondsd iidedendnm maftoaseumnevedlony

lneiaoulupzinands inudedinueeulad Ussnaume gyu (YouTube)
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wiwdn (Facebook) duamunsy (nstagram) Tugiameuunsial - 1w
SunAu .. 2561 Ineilseavideanisidennauiiitoua (n15199 1) Aell

= = = ! vy
H1T1N 1 iqﬂagLaﬂﬂﬂqiLaaﬂﬂQMﬁmﬁsﬂaHa

- ! v v s : vV
asdennguilidaya Ausnwuzvaanguglidaya
AnulaaLAy (Salience) froulonzmendeiildumsiuseansfinlonsudngnsseiugs
Y93iyAAa (Person) (Level 3 Advanced ) TuuseimavesnaUsena duszaunisailunng

aowulaazuuudud (Private Class) w3eidungu (Group Class)

odatey 21

an1unsal (Setting) froulorzmendiildfumnuionuudedsnusoulat Tngldsy
S ey o ¢ v oo ou o o A - € o v
vosypnaiiufduiusae msdnduduneuuzihuuiedinuesulatl vioduledminavedeya
ANMWINFEY Wenduiuleay
4 v oo oa v a o [T ) ¢ o '
auhedesiufiansy faoulnzinandgedoasinudedinuenulall 91w 2 Yom

wazmgnisal (Activities and | Tunagafieunnay - Weusunau wa. 2561

events)

maiuTIusudoya

msdwneiden (idemunudeyataeuloaunands $1uon
6 A rudodanuealay] Auay 2 Tons Uszneuse gyu (YouTube)
wiwin (Facebook) 13eduaniunsy (instagram) Tesmsas 25 Twas (naii
I¥sumaliougagn) Tauionun 300 wadt iususudeyalurudede
soulatnasieuunsIAL- Wieusunaw we. 2561 fIduAnweAUTENaY
Tunsdeans desesiuseneu Ao (1) esduseneuvesn il (Images) wae
(2) seFUszneunmadaulm (Video) Ingludiuvetesdusznoun iy
TuuRevdninausinis “e1unm” (Reading Images) 101 o ¥1vinad wae
wafinees (2002) TunAnedt ulunasinsdensesndu 6 4o fil
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1) yanalunm 2) Ussianvesnin 3) awnuds 4) el /gunsal
5) yundesuaziaudvendes 6) ainveanm ludnvesnmiadeuln
wlfunAndnunsvesdonmuasidedlileneinmeuns @wus aaning,
2552) wiainainisiiasgioandu 6 9o il 1) a1n 2) wasuaze
3) & 4) M3UANS 5) N1SAYNN 6) LEes

nsauNEaligedn (ReRndedun TealjaeuluAvnAnY U
dodsnueaulal wifaoulonzmavdldiunnuisingUszasdnsise
AnudhAresliteyaiunside uasfindeuszanuiin Yu nan uazanui
Tunsduneal fReliuuudunvalviinillaseas (Structured Interview)

T 12 9o wiseandu 3 Ussiumuingussasdlunising

HAN1TANEN

fdeiiauenamsAnumsdemsaumnevedlonziuEeusie
wazsnauudedinuesulativesiaouloasinavds seniduaudsuiiu
dtail

1. mnamnevasluasiideansriuBauuazsunsuydedeny
saulauvasaaulunzinana
fidvagunanisAnmanumneveslonsiideassiuEousauas
srnauudedeeueeulativesfaeulonzmemdseenidu 5 fu éun

1) MsuEUeANNNNNEYRSlEAZANUGUA W

MUAINI WU naugliTealauenumneluny 2 dnvay
fio 1) mathwaueiilaguagunwmesusiame Tnamsaiisnnuudauss
AuEavEUlsINIe NsHELNANEAINTINGSINBaYEURR WY

vadleAgluguuuusng 4 2) Maguaguamynainudnle Wunsdeasii
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Toazanlddunumslunisadudin wu nsinaud arwennu leasis
UM IR TN UUBIAT I VAU N Ba N YA
3la Toardenaneluedosdionguilideyalisrualuns danns vsns
muA Feuesiaes uasthiausrhudedsnueeulatl Weahun
Tounazluiizanrudedsnuoaulatl

2) mstdnauaaaminevadleazaunsiatasnulsn

AnavsneesloaziunsTndnwlsn Wunmsiiausdeyaifen
fumsinleagiitonsiidnine wiensuitiymiugunm aunsoasy
susuumsdoansléfall 1) mauitymenisduthefifntusunguils
foyalaonse nauilitoyaliloasidurdosiolunssnw vida ussm
oMWy wasndntuihdoyaundemsiudediuealat 2)ns
LLﬁﬂmwwqmﬂﬂwﬁLﬁmsﬁuﬁmﬂuﬁmu Hudlgmitaudulugnuae Hingn
NOANTTUAN 9 WU WOANTTUNITIUUTENIUDMNT WOFNTTY N1SVINU
Jamdndwnadon Tunmsfmuaauvnevedeaziumsiidnsnw
Tsruuiuiidedseusaulatl nguilidoyandneudifetunsquagunm
waznstrinAnadulingsng o ileaiasunalunis dans vanis mues
Fouhwwesiiowudedsnueoulad

3) MIUNAUDIAMUNUNBVDINYATATUAIINIY

AUANINY {ITEaTUAN Y MTINEUDANUIINEA ALY

nquilvivayadoasinudednueaulan ladeil 1) Anunuitiauen
Fouwasnaguyvideyanilaiuaieany nsedu Slufudmuiu e
= < S ' d' ! ! =

fAuulaussazaugavdgy 2) ANUNLANIAnviainvedleazinig
A519A33AARAATRINUANIUN 21N VISEANMIAGENLY o Liea319Yn

aulawavanunhaula dsundudlvideyadewiodanis usnsaiuay Seu
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evesinedlilsuseia fdndwinszdu lifiduiu Rawssad s
fgunmiid loazfuedesdefiimunFounenguilitoyalrinim
nalugeneiviesidnuvazilnanhiudssssunmly

4) msvisuaaMuIeveslAzi NGy

maiaueamnevedleagsusuuniy Wunanufauziay
nsaassanlivihaiwedeazandudunildumsiiausiFouines
nauElitoyantamaesay ufauss wasdomey lussfusznauveans
uisne 21n @nuil Msmenm nud wasyundes dedemeeulatiiu
dosnanmseansiiBoussleniliiunguilidoyalunslidans vams
AN Bous1swesiiies Tadeuswwenguilideyaitu “Sngiu” Tums
GEANGERE RPN USuiasumuanasnsouegaas dase uazialam
Tunsinduladuvesdiues IneSeuswasnaguilvdeyadsgninlvinateilu
TusTIUUTEIN e

5) MIUNAUDAMUNINEVBILYATAIUTIAY

manaueaingvedunzmugsia eglusUiuvvessidluns
HuirdosilelunsiiannGeusisvesnguilideya iumsiinloaziitel
Fousrailmnuudauss dypdnnwild ffnonmwmenenie lnenguilideya
fosinweuEautvasiedrlanunsauwazilugnisulasseusi
Toinaneiuny uasveneseenludmudu q Wu yuLAsYsAa (Economic
Capital) Nuinusssu (Cultural Capital) yudaydnwal (Symbolic Capital)
wagyudsms (Social Capital) Lwinuwwﬂfmmwﬁhjﬁmmmﬁ Waguwas
I¢naennan ngulitoyadsdesiinsdsauyuuazinumunisisnioenly

MEUNIIANIT VINT AIVANISBUIINTBIRILINIELEAE
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2. ssAUsznaulunsieansauninevadleazruEousuas
srunavudedenneaulavasieuloazwavids

fAfvagUnansinunuingUszasdlunsdnuideden 2 nmsm
AmeululsifussduseneulumsieansarumnevedlonginuiEouss
uazsrnavudedinnoaulativesnguilvideyaiitaeulonzmemnds §3de
asUasiUszneuseniiuaesdiuie ssdsznauveaninils Usenousne 1)
yaRalLAW 2) Ussinnesnin 3) anuds 4) dein/gunsal 5) yundes
Laziaudvandes 6) :3avesnm asUszNeUTBIIAGRLlUIZNBY
My 1) 210 2) UAwAzN 3) & 4) MSWERd 5) Msaeam 6) 1dea laedl
SwawiBen fail

1. 9eAUszNBUYBIN WS

p3fUszNaUTRINMI Usenoude 6 osdUsenay fail

1.1 yAaalunn

dnwazvesnguilrideyafidearsindodsnueeuladnuing 3
dnwaiy Ao dnvazyameniniasvieuhuGouinesnauilritoyad
ANULTILTY ANYaENYAANAINTEINaUE IeyaasTouliiutisn Iy
fulaluBounauazunummsdinuveiies wavdnwazmemuAnLa
yusenguyiveyalvimuafiyutasdunsaniviinluienieuin dw
Fruauyaralunmgniiauseeniduaesdnuay fonmided uazami

esuiulungy amilgninausuuuiAen Wy nmvsanguilvideyasy
Twhwimedeas Wunsiiausimuazdndnualdiuynaa (Personal
Identity) veanguilvideyalunsiaueniuaingg Angnmmes1ang
warlavldladuesiiies Tuvagiinsmenmiungy Wunsuanidndnwal

914 (Collective Identity) vesaeuluaznglasiuiuaudy vinleay dn151
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wwely 2 dnwe Ao essuaily (Basic) uagvinlenzsysiuas vise
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Inudvesnniinguglvideyadeansinudednteaulai Ussnaume
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Unigneuentiu Tuusunvesdseunedulue (Patriarchy) Wuidmsy

= [y 1
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1.5 uNaoIuazlauduaInNaes
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