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Abstract

The main purposes of this study are to investigate the factors
affecting integrated marketing communication and brand awareness
among aviation training academy. This includes the examination of
integrated marketing communication and brand development of DPU
Aviation Academy, Dhurakij Pundit University (DAA), during the Covid-19
situation. The data collection was conducted by an in-depth interview
with the two executives of DAA, and one executive from Thai Inter
Flying Company Limited.

The results found that the aviation business is susceptible to
the current situation, specifically the widespread of the COVID-19.

It subsequently caused seven factors affecting marketing communica-
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tion comprising of: 1) Global Economy and Society 2) Health Measure
Factors 3) Budget Policy Factors 4) Consumer Behavior Factors 5)
Technological Factors 6) Financial Factors 7) Mental Health Factors.
These factors are interrelated and have a significant correlation to the
Covid-19 epidemic.

Concerning the integrated marketing communication and brand
development approach during the Covid-19 situation, the findings
indicated that DAA use offline and online communication tools. The
offline communication tool is personal selling; the aviation courses
require the credibility of teaching supervisors and aviation international
standards. In addition, a relatively high cost of registration fee makes
students need detailed information before making decisions. Therefore,
personal selling can build confidence and interact with students by
answering questions more effectively. Furthermore, word-of-mouth
strategies were also used, and students may introduce the academy
to those they know due to the satisfaction and good services offered
by the academy. This positively leads to the establishment of brand
awareness at individual and organizational levels.

Besides, a mix of online tools has been utilized to reach the
target audience at a large scale with more coverage. The chosen on-
line communication channels include websites, Facebook, and other
popular channels such as YouTube, Instagram, Twitter, and TikTok. The
decision to choose a particular platform for communication depends

on the behavior and preference of the target audience. Even a variety



Nyasimemansgsiadadind Ui 15 atufl 2 nsngiau - Sunaw Uszdl 2564

Dhurakij Pundit Communication Arts Journal Vol. 15 (2), July - December 2021

of communication channels has been appropriately selected, the pri-
mary aim to achieve the goal of integrated marketing coommunication

goal is @ mutual direction of communication.

Keywords: Integrated Marketing Communication, COVID-19, Aviation

Training Academy
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gsnamavieaielulszmdlnediuegneunn foil tond drilun (2563) wuh
anumsallsafnredelisalalsun 2019 masguszautymnsiisiuouin
vioaftrwnfiantdurauifinaivadininisoniiswhiamuiudd w.e

2496 Fadwansenusiailledlvignanvnssunisvieaiemeaysin
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LUIMNIN1ADANTNTAAIALUUYIANTUAEATHAIILUTUS
T duinsinneldaaunisallede-19 9innsAnwnuinaandunsdun
finslfiatesfionanmsdomsiassamesslatiuareoulay Tnswesdle
msdeanseanlaviilansiufo msvielasyana (Personal Selling) sy
nsdeansifIfundngnsiunistudesendoanuideievesynains
fruAuMsAeuLAEvANgRITFNRIgILANG uenTNESTFamDeud
grRvhidiSeuneinsteyasgnazidenlunisuseneunsindula vy
TngyaradsamnsnaienuidoriunasneuUssiiudn i Gouadolsl
UsAvBnmgagn denamsinusananaenadesiunns Agla (2541)
namidnunzRmsmasmsnelasyanah Meednvae e
Isnauwaslideyalaviui mslidsnwungnmednadilaavanunsatieln
dndstfuslneldosndndBauasiuutilunsdnaulategs Fdutanainis
uniszuiavedlain-19 msvnelasyaratzgnUsuABLULUUB VY
amﬁuﬁauimmaé’mqmmwﬁa M3 IUsEEEYIanedany (Social distancing)
Toemsvinsnananeess (Direct Marketing) thiaseailosumeluladidnun
THlunsdoansairsunaunnuuuisemserinamumneiugndn Wisnsds
Bula (Direct Marketing) Insény (Mobile Marketing) #3aln1saunuINiu
deooulatl (Social Media Marketing) Kuunanlasuasulat Facebook,
LINE Official, VDO Call, VDO Walk Through, Virtual Reality 360 Jusu
WNs Funiua (2563) $8INTINNIHOMIENT @nenUNagNSIAnsuaY
Msasneassa uien il (neuaus) 91in (@vnww) Tuunanuvesddnnis
soulatl nanin efiBuiszuuesulatl (Online Booking) uildlunisue
moulpiiiiealasinsaeuladitlondaniivad mazanunsailagiwiili

anmlinduAumeeenanthu teidsgnganuazaIniiuignalauivios
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WUUNLES U3 lnganuynmevasnisuetuRnuesulat Ae N5yl
anenldifunmiasiousienniign szuu DATA ndsthusioad wiinnudesd
anutunglunsuuzthlasenisiiy VDO Call Wieguuuudu 9 Aanant
Foainmsiauetsseiios uenanisdosinnsaneiianisiasyinle
anfilonsualsiumilounsveUnd
lngunmensaaiaveaatunstum wuusenlatliliefamas

v a

nFFeudndulafenissuivanti Fauuivamsdeasnsnainkuy

'
= =

oovllavifidhdnyBnmmisie mslinagnsiuuuindeuan (Word of Mouth)
\urannmsguatolalduaztieuidaymeaenszeziainseusy fiseu
Fafinsuughaontunistus wuunseun silidamsuslusesuunna
uaudsssuaadng thgtuinliiedesdlossulatlunsuenuuuiinsetin
Jeaenndesiuanive ganthen (2557) nenvh msuendewuutnden
ansnsnumsunsteyalussdetomnaig 1 wu Sia Fonnudu uen Hud
auwn (Forums) guueaulall (Online Communities) #adaunun (Chat
Rooms) ulesiuniansal (Review sites) Inesfnasiintusswing giiitios
dowrdonuddn lnsmsuenuuuthndeu niuansnadvinalfauas
Humsnanadildumus
weNIINTULINIMIAersNIAIALULY sRNMILaE MR
wususlhduizinfdniesesdlefmuosulatiidanuaunay islmdds
naumangldesnnfamaarnnganndsiu lasedosilonsdonns
wuvssulafidentdléun Huled Facebook uazdesymeiimdaduiiten
¥4 YouTube, Instagram, Twitter, TikTok @sn1sfiansandonidunanesu
(Platform) TunsAeansartiuegfunginssuuazaufeoinguthvane

ag13lsAnn wilaziin1saenltteIn19nN1sEeaISNaINNANYLINTU W6
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a3y MIuNSsEUInYedladn-19 dwansenusuaUseNaUsENaU
nsvesantunsiug egnasainid Jedndudesiinngnsunumsioans
msnaaiiossusunsdeanslmdulumelieulais 7 Jade uassdey
wnmslumsaeasvdsananunisallade-19 Tasuumsdsnanling
Ansesianiunsal nautvaneuagihinmsieesidunudnewnthn
Usggndldsaniu Saaontunmstun meavisidemsnsaindusnduund
aamnssunstuarlsumsiuuasnafunidlasaiostuasnduinidu
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1. Forauouurildannsanwiluadd

1.1 Wiumslimstinevsilvinnudifeatunisuelasyana (Per-
sonal Selling) v wihimneuitedumsifissinue aws uazaa
Femaflunisue

1.2 Whuensliinnsuseiiunanmsioasiuedsseoulatidulsya
ynifeu szantumstus fnsliedesleseuladiivannvans Tngwai
Ipannsatundessilioudioulssansnnasandesiiousazain uay
vhanldfmunsulszanaresusazindedleluieudaly uenanisani
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2. ToraueuurdmiunsAnyidelunsssioly

2.1 Anwidnnediunguitegdlindey easliesdang
v Y Ao da = & &
Smanvaguas AT NIANNEMSIINEWY

2.2 WieliliamsidenaseunauBueIvenenalUfnuingy
Aliuinsvasanidun1slu ienTunginssulaNanauiuveusLan
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