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Abstract

Exposure to political news through new media influences the
thoughts, attitudes and behaviors of individuals. The Northeastern region
is considered the heart of the country’s elections because of its highest

number of voters, especially youth who has increased political role. Per-
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sonal attributes regarding gender and field of study, therefore, may affect
the choices of media exposure differently. The objective of this research
are to compare gender and field of study differences with media exposure
to political news of students. 1200 samples were collected through mul-
ti-stage sampling from undergraduate students of autonomous universities,
state universities and private universities in the Northeastern region, 400 for
each type of university were gathered. Simple Random Sampling was first
conducted according to university type and field of study, including Sci-
ence and Technology, Health Science and Humanities and Social Sciences.
Subsequently, Systematic Random Sampling was conducted according to
the order of student roster of each faculty from the Office of Registration.
Questionnaire was used as a research tool. Content validity of questionnaire
was examined by 5 content experts. Cronbach’s alpha was also applied in
a pre-test stage to measure the reliability of the research instrument. The
alpha coefficient for all items was 0.97. The results showed that students
with different genders have different channels of media exposure to political
news in general at a statistical significance level of 0.05, students studying
in different fields are exposed to different political news, and have different
channels of media exposure to political news at a statistical significance
level of 0.05. The results will be an important information and foundation
to drive and develop students to keep up with the political news and are

ready to serve as citizens in a democratic society.
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