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Abstract

This research investigates the 4Es marketing mix that affects
consumers’ choices to order Shabu via mobile food delivery apps
and evaluates the collected data to create a user-friendly mobile app.
The study uses a qualitative approach, gathering data through detailed
interviews and applying experimental research methods to develop
applications based on interview insights. The goal is to understand the
target group’s behavior to create a mobile app that caters to consumers’
needs and can be adapted for future applications.

The findings show that the Marketing Mix 4Es, which involve
creating an enjoyable experience (Experience) for consumers, indicate
that people seek convenience when ordering food through delivery
apps to share meals and positive experiences with family or coworkers.
In terms of providing value (Exchange), the research found that menu
items offer suitable portions and good value for the money spent.
Regarding accessibility (Everywhere), it was discovered that mobile
apps enable consumers to easily access various restaurants and place
orders effortlessly. For cultivating loyal customers (Evangelism), the
study found that establishing a high-quality restaurant brand results in
word-of-mouth communication and consistent ordering. The insights
gained from the interviews contribute to designing and developing an
effective food delivery mobile app, increasing user satisfaction. Usability
tests revealed that, in terms of User Experience (UX) and User Interface

(UI), users appreciate the app’s well-structured layout, user-friendly
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advertising content, swift responses, and seamless accessibility. This
indicates that the obtained knowledge can be well applied to the food
delivery industry.

Keywords: Marketing mix 4Es/Shabu/Food Delivery/Design of Mobile
Application
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