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THE FACTOR OF MARKETING COMMUNICATION

AND INFLUENCER EFFECTION TO PURCHASING DECISION
OF GAMING GEAR
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Abstract

The objectives of this research are 1) to compare the differences
of personal information factors affecting the decision to purchase
gaming gear, 2) to study marketing communication factors and the
influence of influencers on the decision to buy gaming gear, and
3) to study the relationship of marketing communication factors and
the influence of influencers on the decision to buy gaming gear.

This quantitative research collects data by using online questionnaire.
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The sample of this study is 400 consumer of Gen Y and Gen Z in
Bangkok area who has experience in using gaming gear for at least 1 year

The results showed that 1) Most of the respondents were single
male, aging between 16 - 20 years old. They have been studying in a
School or University and their Students /University students with an
average monthly income was below 10,000 THB, 2) The marketing
communication factor and advertising were the most effective reason
for making a decision to buy gaming gear, 3) The sample focused on
the influencer’s expertise in influencing their decision to buy gaming
gear, marketing communication factors and the influence of influencers

are related to each other that affects the decision to buy gaming gear.

Keywords: Marketing Commmunication Factors / Influencer / Purchase

Decision Influence / Gaming Gear
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13l (Game) fieléin ifuaseadursedetuiisiiladuaudeandu
ogannuaziiulifiaglaumsiamnmuglufumsiauesmelulad
fasuulasegsdeios wonaninuaglimnutuifuazainsanudou
Aaelviiugiaulands lnenuanansawdals 8 Ussny (Ussinmuaanasing 4
Tud 2021, 2564) louA inuaauunumn (Role-Playing : RPG), inudalu
(Shooter), nasiag (Fighting), iNungysie (Adventure), N1 auKL (Strategy),
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og1dlsfiny inufadeniivarnvangliiugiauiiannsadige
puaulalaidusgrannudy Uszneuduaniunsalnmsunsszuinveslse
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Hnssdvswavudodsaeeulatl mnefs yaraiTdeidssuulan
ooularl vdeth yief@ermalususiunds Avinuzuazauainsa
TumsidFessmeenunluguuuusing 4 Auansauaztnala TudRnanu
Tagr1u vy gUam Bulringiin uazidle rudedsauesulatl wu
Facebook, Instagram, uag YouTube ImﬂqiﬁaﬁﬂwﬁaﬂwlﬁauaﬂLfchL%a
$1914 9 MABIAUAUALAzUINT femanaTiingmsadvEna a1unsa
afadvEnauazmuUdeielunsaiisuiuazamdnvaiueagsia uway
PenszaeAudvieuinisludinguidimnglduiniu Pea Tanachote
(11.4.4.) aBuwils gmsadvsnauudedsruesulat aansaudsle 5 Usiam
Tngldinausidnuunaiudiuiuganaiy loun 1) Nano Influencer 37u3u
Q’ammuﬁguwi 1,000 - 10,000 AU 2) Micro Influencer F1UIULRANTL
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Uszneuddgiililunsdadenuazdaslunsiadulaidenyanaiiie
Feslimunzauiuiusus s anuideds (Credibility), anulianda
(Trustworthiness), AUITEIGY (Expertise) way ANmilaunungu

Mg (Similarity)
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\iuelstu U (Baby Boomer Generation) %3e “Gen B” a?ialﬂuﬂugq
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3) walsFu 18 (Generation Y) udo “Gen Y» Fafuaufudous
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4) wplsTud v3e wiuslsTuuLn (Generation 2) %38 “Gen 7” Jaidu
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amgANigunseuveunalulagvesaiuestuurn Jadlanuaulaly
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nsieesillinszuaumsidelsUiunm (Quantitative Research)
Tngldmsifivdeyameuuuasunuesulatl (Online Questionnaire) 47N
nauiuslafinavsuazinevds flvisengeglunguiaiusistuneuas
Weistuuea Auszaunsaimslfnugunsalinuiaduszoznalides
N1 1 Y 979w 400 AU WHUTEINARANNERRBINTINN wazaDiAle
oynuiililunsvegevaudgiu Wud adfnageumanuuandnedni
(T-Test) @dANAFDUNIANNLUTUTIUNILAYY (One-Way Analysis of
Variance : One Way ANOVA) kag @danadounInudunusiuuannas

Fenvasd (Multiple Regression Analysis)
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