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Abstract

The objective of this qualitative research was to study the
personal branding process of TikToker, using Fern for Fun as a case
study. Data were collected by in-depth interview with stakeholders
concerned.

The finding revealed that Fern for Fun adopts the personal
branding approach with the following four stages. (1) Self-exploration
consists of two factors, externally involving global exposure to other
content creators and internally involving video taking and editing. (2)
Personal brand building is based on two components: personal identities
and requirements made by others. (3) Personal brand communication

is made through self-identification, commmunication channels, target
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groups, content formats and communication time. (4) Personal brand
maintenance involves keeping up with its personal identify and contents

for its followers.
Keywords: Personal Branding Process, TikToker, Fern for Fun
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