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Abstract

The study on “Attitudes and Acceptance towards Brand Identity
of the Office of the Attorney General by Public Prosecution Officers”
aims to 1) study the various personal factors of public prosecution
officers that influence their attitude toward the brand identity of the
Office of the Attorney General. 2) study different personal factors of
public prosecution officers that influence the acceptance of the brand
identity of the Office of the Attorney General. 3) study different attitudes
toward the brand identity of the Office of the Attorney General that
impact acceptance of the brand identity of the Office of the Attorney
General. Data is currently being collected from public prosecution of-
ficers nationwide, totaling 400 individuals.

1. The various personal factors of gender, types of civil serv-
ants, and frequency of encountering the OAG (Office of the Attorney
General) logo , which is the logo used in communications of the Office
of the Attorney General. The different types of a public prosecution
officer cause different attitudes toward the brand identity of the Office
of the Attorney General. In particular, public prosecution officers who
frequently encounter the OAG logo, at least five days a week will have
a positive attitude towards all aspects of the Office of the Attorney
General’s brand identity. More than a public prosecution officer who
saw the OAG logo in fewer days.

2. And also makes a public prosecution cause different

acceptances of the brand identity of the Office of the Attorney General.
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In particular, public prosecution officers who frequently encounter
the OAG logo, at least five days a week will have a positive attitude
towards all aspects of the Office of the Attorney General’s brand
identity. More than a public prosecution officer who saw the OAG logo in
fewer days.

3. Having a positive attitude towards the shared values of

“PUBLIC” will lead to accepting of all aspects of the brand identity.

Keywords: Attitude, Acceptance, Public Prosecution Officers, the Office
of the Attorney General, Brand Identity
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