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Adfny : TiAuAR, ANuRenala, gdnuuumansun1sna : Rice News Channel
Abstract

A study entitled “Attitude and satisfaction of followers of Rice Department’s Facebook Fan-
page: Rice News Channel” had 3 objectives: (1) to study various demographic factors of followers that
affected satisfaction towards Rice Department’s Facebook Fanpage: Rice News Channel, (2) to study
attitude and satisfaction of followers of Rice Department’s Facebook Fanpage: Rice News Channel
and (3) to study the relationships in regard to attitude and satisfaction of followers of Rice Depart-
ment’s Facebook Fanpage: Rice News Channel. This was a survey research. Data were collected by
online questionnaires. The samples were followers of Rice Department’s Facebook Fanpage: Rice
News Channel with 400 respondents.

The study found that:

1. Various demographic factors of followers that affected satisfaction towards Rice Depart-
ment’s Facebook Fanpage: Rice News Channel were genders, education, and marital status. Most
followers were males with education below a bachelor’s degree with married status. They had the
most satisfaction with Rice Department’s Facebook Fanpage: Rice News Channel.

2. Followers of Rice Department’s Facebook Fanpage: Rice News Channel had positive at-
titude and were satisfied with Facebook Fanpage in regard to information presentation about rice
through the content of infographic media and interesting VDO media and the presentation of various
engagement activities with followers. It was found that male followers aged between 49 - 59 years
old (Gen X) with married status had positive attitude towards Rice Department’s Facebook Fanpage:
Rice News Channel.

3. Ages, education and average monthly income were found to be associated with attitude

and satisfaction towards Rice Department’s Facebook Fanpage: Rice News Channel in regard to
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presenting pattern, function usage, and corresponding function. The followers with older ages were
likely to have thinking, analyzing and discriminating skills in media exposure while the followers with

higher education and income were likely to access to reliable information.
Keywords: Attitude, Satisfaction, Rice Department’s Facebook Fanpage: Rice News Channel
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2AUTIUNANITINY

wamsAnw e nguszasdded 1 weAnwdnumzdruyaraiiuansteiy vasdRnmudsnasa
anuianalawanuriumwansunisdn : Rice News Channel wi3alai wui dnwaizaiuypeaiidsase
anuilanslafifimowinuniuma nsunsda : Rice News Channel vasgiAnmaina e tadeshuume s
seAuNSAne waguanunn lne Jadednuwe wud danenunadnuiume nsunistia : Rice News
Channel duiwene fenuisnelaseuladnuriiina nsun1sa : Rice News Channel snnndinavie)s
Tniawe futnens iedenadumee iemne dulvgfiduandnissdoumung nsunsdn : Rice News
Channel Usznovendmnuasnsvhlidauauladeyatnanslusunsinuss ethdeyaundsuliluns
Usznaueain Sepsianuimanslu 4 uardududeyaosdauinnuaivanetesns sasisniadidu
andnvesnguiiiinseunsdeyadunsinns @onndesiu LNAMTEY (Sereerat, 1995) TuNANE

a v ! Y v a a Y] YY) My v o = !
llLLu’ﬂu@JVﬁ]ga\‘]LLagi‘UGU'TJa'ﬁlI']ﬂﬂ'l']ﬂ']LTJiﬂUW]EJUﬂUL‘WﬂGUr]EJ LWﬂquQﬂaUﬂULWﬁmqEJINI@LUUEJWI‘UQQLLV’]



Nssimamansgsiatding U7 19 atuil 2 nengiau - Suneaw Uszdd 2568
Dhurakij Pundit Communication Arts Journal Vol. 19 (2), July - December 2025

M3FudsIasn UVt wimeedinainisnazassnnudiusiessuwaydwimanstiu q 8nae uag
dodnlugRanuusdnuriumg nsun13dm : Rice News Channel villasudayaimansilussdany
Funsineasnndnvmsyniinanudeiiehideyailasulanugnaes uazasaiuaLiesiudeya
Ao wiegalstmuitelERnaumednunume nsun1sda : Rice News Channel Auwmne
NPARLLNTY Inamstisilemenmansivanvanguseian Jeenvandlomamansiilunianis viesusu
dy ¥ v} % v q' o 1 ¥ q' dg” d! I3 o dl'
Wembinsedu ihlaladng Ineiiusunnuseneunstiaueyanshiunngdu satulumunadrsne Seq
WzngAnssuuulaneeaulau wevdginiuegnsls (Rassarin, 2016) wui Q’w@wau Content Uszinmngun
wnnituraeigyeseu Content Muuneuannni

a & v o = TN o % . Ao Y]

NNy seaun1sAnen nud gRamumednunung nsun159T : Rice News Channel fiflszdu
MsAnwTNIUTYeS Innuinelaseimzdnuriuma nsunnsY13 : Rice News Channel snnningAnny
nilszaunsfne Uy es neengimugUiuukaznisidou etioradunszgiaunmsfinwssauUSya)
panunsaIfeam AN neas kazlanulnadainimnmsaunisinenslasnndgfaniud
in1sAnwIINIUTY 19T @eardednu (Kronghao, 2016)7Anwi5es nMsilasutazauiisnelaves
AyuTiisia Facebook Thai PBS wudn siidevateBuuandliviuin seaunsfinwivesdSuansiinisiUnu
Pransuansiy 1wy yarailasunisAnuluseiuge avianuaulaynansiniwnusilidesivessls
' v DY = ~ P A a O Y ! vay Yo
Ny 9 viun Inedgdewdindngiu vsemenaiemeiaazte dnvisleniadlunisiudeyainansveuilasy
mfnwsvivansiunnnEntasunsinwssausm vligninisfnwgainindilanyiainiandi uwiegals
< ~ Y Ya 6V v . Aa LY = 2 a a
AnaielvEAna g dnuriuma nsun135913 @ Rice News Channel 7illsgaumsfinsnuSayayns Liiasn
d’( ) d’l’ d' @ = 1 d' d'v v d Yo 1 d' 1 d' =
T amstauelemindunmsiunadinidany - Jeyanlasunsasivaeunnmbsnuiminieie
PEONUNNSEUTUINNTNIVINISNSUNSTNILRERTS )L EUB AU IANSSY waluladnviuaselmnndu
doAAEINTULULIAAYEY (Surasonthi, 2014) ndnIAuTdseRuNsANwIaedaudvinuglun1sAniAT e
wenuey LeunnnAundseaun1sAnwen nanaladn aundsedunisfinwagainazgndngslalaeinnda
WsEAUnilTERuNsANwIaiiveyariasuIn Insiiansaniseswineg lnvazden aalun1siiuiien
PRy oA [ Y < a Ya 6y
nilanutie wasUSugUuuunsaueivitinuvanvany astunisiiiuauaulane uauenaumlydn
WA NTUATSET : Rice News Channel fifisgaunisfinenUsganslauniu

UBNAINUUAU FOUNW WU fRnmumlednunumna nsun15973 : Rice News Channel #13]

a = | & o . | wva a

anunmausaiinuianalasamadnunumng N33 @ Rice News Channel 11An71 HAAAILWATS]
anunnlan namziugUiuuiasmsldon vistonadumseifamungdnuruma nsun13913 : Rice
News Channel éhulvg):dununsns waslimsafiunugluuuaseunds Jsdianudeinissuiloyatnans

v v 3 d‘ ) [ o I3 a"a‘ )
anunsadilalaheuagsimduiethinuiuldlunsyhou wsgnswgdgnidununinamwusmanseu
srgznafdniau TuvaendRamuiiiiaounnlan dsseznalunsinauls Andwsgvideyaunnnii Juili
ARamuATianunmansa nauianelaninnddfenuniiaauninlan aenadesiuiuifinves

Bencharongkit (1999) 1 anunmaNsavENede anunmvesyAralzUsvenieudastlunisindula
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Y1 INANFANNY TUBIUIINANINATOUATILALBVIENAVDITIUIUYARRTOUT asmlsﬁmmﬁalﬁﬁam
murdnunung nsun13U17 : Rice News Channel fiflanunimlan WiidannTu iamsiididomussan
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wzaInsnIndeaSaelleguiuialelaununii lagliiiddaunsuniulunisiinnudeyainiasanima
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P o sy o i o a = va &y

HaNsAnweny Inguszasadan 2 inefnwiiruauazaNnswalavasdAnm e dnunumg

v . 1 2 1 dld 1 U a |l 6V £
n3uN13917 : Rice News Channel wuin dnwaizdiuyaraiiinasevimuaisemladnuiinansunst :
Rice News Channel laud Uadesmuwme dueny wazamuaniunm Ml yaraniidnyaenalssving
UANENSILAZANGANTIUNUANANIY BUNARIAZINATIEIANUUANANIUAUALAR ATiel wazviFuaf
FUAINGANIINAIINADINIG MavAIUNITFndulasausudssing o (Chitchaiphoka, 2002) Tnedade
fusne U gRnmanaaeliviruaRluIndemednununansinisdn : Rice News Channel snnni
AR AN UFULUUNM ST LEWeTeyaY1IEn TN Fun1sliewilevn de Infographic uavée
FAlefiunaula viall Lutz (1991) na1adn simuadildunisuanininuidniegnisluinlaves
UARALUULUUTRIANLTUYRU vise litureuseddlndwmil lngausiinannnsiieudinuteyayniansn g
IoeuiIulsEauni1sel MiAediun @asaaaeeiu Wutisilp & Phasunon (2015) #lw

= | a A = % ~ d.
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AsodpasiuAUAY (Rassarin, 2016) ag19lsAany LW%ﬁﬂLLWuLWﬁmimmﬁn : Rice News Channel
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uAAa (Jangkitja, 2017) Men1sdnnanssuinunaumauligiamuladidiusuiumauniu end fanssy
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Srvia Thdedueng Aunnsaudsaderiruaffifsemsinurumnansumsdn : Rice News Channel
Tnenuiifinauiitleny 49 - 59 U (Gen X) iWiruaRGauinsomsnuninanssnsd7 : Rice News Chan-
nel 1nnnin Hengdue Lesnnginssunsilindudiouss Gen X Teuildf Facebook wag Youtube Tums
fumdeyadudendn lnoimeienulisufnanvdetoaudrnulaanain Facebook snninguisdu o
(Tomorrow ForeToday, 2022) @onnaesiu (Satawetin, 1995) na1IIn mﬁﬁmqmaﬁﬂazaummﬁ
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o1gldaumindn snndiga (nsightfra, 2023) ethslsAmanilelrifinaumisdnunuma nsunsdn : Rice
News Channel fiflangsiniesnnn 49 - 59 U fimuafideuands uiudiindu dedu mednuunansunis
417 : Rice News Channel mstiiausiifoymsuiuudug iiofsgaanuaula Tne (Electronic Transactions
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99.6% Wawngy Baby boomer Aondufifiongiaust 60 — 79 T Yosar 94.2% nuadiTARdldiuT
yntsenglimmaulauazion Aanurnasandessulasin YouTube Wudwaunn esaniduded
fvisnmuazideanesUuuuiale shlvdnfdldineg fedu mednuiuma nsumsdn : Rice News Channel
Femmauaidemsuuuuresiflelumafiuanniu ieRmaruaulangufodus Ieseunquunnty

uenvntu Yadeduganuniw wuh fRanuiifaniuninausa Seafidandometnuriumg
n31N3917 : Rice News Channel snnndngiamaiislaanuniwlan lussifiunsiiaussufanssuainans
fehuswfudfamumativarnvate vl orabumsgAnssudulgfivdouunansumsdn : Rice
News Channel #nu ufanssusjsdnaiunsfidudumsumaimesUuuunmadqendidnnsuayniie
Jeweannsta o7t Metadnans sedafnauuanen wau dsnalinguidhsmRanssudng)dugfnny
nauAUAMELTANNNIINGUEnUNNlan Wsgenalianudesnmiesneiandully teanmszeld
Teneluaseunia aenndesiu NIPA (.4.4.) IRnufanaendafalunsdmimedouriumatn aasinng
awianssu ilesanmsaisRanssusig o Tumednuhinasstienssidiinmslananivled vense
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wnidfsanniu Jsmsdaenssuiinssuniamuty uendsueanguiiifinaarBufidhuRanssuwuun
3 1 % Iemslienuinngidemnauarasdiou fifiuiu vieransmudsassdsevisfinnumasmediu

(Fan Meet) @onndaaiiu Anderson (1983) nanilidn suuuunisuanseentudeudagiuiuanunsaiindule
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JatauauuznIITY

nsUFUUSS wldinusiug nsuns : Rice News Channel Tushusssolul
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1. mefeedielumsfinuiensifodmmam (Qualitative Research) Tasmsdunuaifedn
(In-Depth Interview) #38N1saUNUKUUNGY (Focus Group Interview) WioRnwpuAniuwarUsslewid
Tasuitldannmednuniing nsun159m : Rice News Channel 9mnnasthvsngusiaztisie

2. msfnwadsioly msfimsfnuisudeutumeiouiumady 9 Afidemussomidedtu de

NIURIANUUANANYBIFLARNGNSUENTINUY LevninIans JUluunIsiLaue Wagnslanauraung
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