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Abstract

“Myths in Luxury Brand Advertising” was a study of myths
in the luxury brand magazine advertising, their roles, and the ideol-
ogy behind them by using textual analysis as a method and Roland
Barthes’s Mythology theory as an analytic approach. Mythology was
a postmodernism theory which tried to critique inequality and injustice
in society and focused on the second order meaning or connotative
meaning of the text that contained system of ideas, believes and
values in society. The objectives of this study were 1) to study the
myths and meaning creation in luxury brand advertising 2) to study
the ideology that is behind the myths and controls them 3) to study
the role of the myths in those advertising.

The results revealed that luxury brand advertising didn’t create
meaning by themselves but borrowed the meaning from myths that
already existed in the society. It used a myth as a meaning reference
source by putting the images that could be a representation of the
myth in the juxtaposition with images of product, brand user or logo
and let the receivers de-code the meaning of the myth, and transfer
the meaning of myth to the brand and products by themselves. Almost
all myths in luxury brand advertising were part of hegemony ideolo-
gy which dominate idea, belief, and value system of majority in the
society. Roles of myths were to convert ideology which was abstract

to a sign which was visible, to link that ideology with luxury brand. It
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also made a luxury brand product a symbolic goods, created new
function for it (symbolic function), added more value to the brand, and
turned ideology to a goods (commodification) that consumers could

buy.

Keywords: Myth / Ideology / Advertising / Luxury brand
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Abstract

This research is a qualitative research. The purposes are
1) to study, analyze, and compare motherhood in television dramas
and the myth of motherhood in Thai society, and 2) to study and
analyze the role of parenthood in television dramas. The data was
collected through the analysis of television plays, which aired after the
evening news during 2012-2015 on channels 3, 5, and 7. The stories
are about motherhood deviating from the customary, consisted of
8 stories and 10 mother characters.

The results evaluated that myth construction of the motherhood
of television dramas that attributed to the myth of Thai society was
“mother”, who was the originator or moderator. It acted to point out
that being ineligible mother can cause effect on motherhood, both
parental denial and parenting effect diverges from the expected
society, and to impose that women should be ready or prepared for
motherhood, both mental, characteristics, economic, education, and
professional status.

Nevertheless, the counterintuitive myth was to reject
motherhood. Myth pointed out that motherhood will cause
the opportunity to play a better role in society. Although, myth imposed
that rejecting being mother even gave her a better chance in soci-

ety than a motherhood role, the mother will be punished by having
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an unhappy life. However, when mother accepted and acted mother
role, she will receive the award of social acceptance.

Nevertheless, the stimulating myth is that mother has the
power to define a child-raising pattern. Myth pointed out that mother
gave birth to child; the child is the property of the mother, therefore,
the mother has the power to raise child without the social expectations.
Additionally, myth imposed that mother who nursed the child deviated
from a determined and expected society, the mother will be punished.

In conclusion, even though myth construction of the
motherhood in Thai television dramas came from a variety of
perspectives, the television dramas still maintain the role of motherhood

as the society expects.

Keywords: Construction / Motherhood / Deveined mother /

Parenting-like mother / Myth
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Abstract

There were two mains questions in this research which were
1) how difference of the myths of death in funeral ritual between
Phu-thai and Thai-leu? 2) how they construct the meaning of death
by symbolic in funeral ritual? The objective of this research was to
study meaning, faith, and analyze the construct of the myths of death
through funeral ritual in case of Phu-thai and Thai-leu in Thailand
who are Buddhist. The participants of this qualitative research were
Phu-thai and Thai-leu in the North-East of Thailand. | gathered
data from 2 resources: 1) people in the community by interviewing
an unofficial conversation and in-depth interview 2) documents:
researches, books, papers, texts, independent studies about those
2 tribes in Thailand. Community leaders, community philosophers,
and villagers were my participants. Result of this research was
Phu-thai and Thai-leu attempted to bring ‘symbols’ on their believed
in spirit to communicate the myths of death through ‘funeral ritual’.
The symbols were defined by rules, principles, process, and method
in order to make them sacred. Communicate the myths of death under
original faith to inherit the tradition for keeping identity and their own
self-tribe. These tribes moved to Thailand for a long time, and then
Buddhist teaching became to their belief which integrated their belief

in spirit and supernatural also. The myths of death to accept and
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understand the dying was my searching to understand their reason
and how to harmonize for surviving of them in various cultures
especially in Thailand. They had followed and integrated Buddhist
teaching (human rules, nature of life, and truth of death) with their
traditional belief. Therefore, the funeral ritual was one of the channels
to keep traditional teaching of Phu-thai and Thai-leu that maintain
and inherit the meaning of dying in funeral ritual until now although

they got the teaching of death of Buddhism.

Keywords: Construction of meaning / Myth of death /

Concept of valued tree / Ethnic group / Buddhism / Funeral ritual
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Abstract

Even though cinema is an entertainment product, the theory
of entertainment has rarely been debated in film studies. The past
understanding of the film in this category is often based on a format
of production, i.e., use of stars, huge investment, identification of
film genres, etc., leading to explanation of the term “entertainment”
in a business dimension.

With literal interpretation, entertainment film is no more than
a moving image made in response to the audience’s need to be
entertained. The feel of being entertained in this sense is not just
common enjoyment, but possesses psychological profundity. It is
the state of satisfaction happening after being emotionalized by
the film’s content to be, for example, angry, excited, impressed,
sad, or else. This sort of satisfaction occurs as a meta-emotion.
Hence, entertainment film serves to fulfill the audience’s emotional
expectation. When the audience is affected emotionally, they will
immerse themselves in the story to absorb a given imagination.
This is why film could be viewed as illusion. Varied case studies,
including Thailand’s Bad Genius or 9 Satra, provide a protocol of
entertainment for the modern audience. These cases help project
that audiovisual designs and screenplays are done to accomplish

emotional effects.
Keywords: Film / Entertainment
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Abstract

This article examines small-scale spaces for film screening
which the authors define as “alternative spaces”. Concepts and
organization of these spaces are different from the mainstream cinema
business that is profit-driven. This article focuses on the relationship
between the alternative spaces and the oligopoly of cinema business
in Thailand.

It is found that under the circumstances of the oligopoly, the
establishment of alternative spaces for film screening plays a role in
film system in terms of benefits for film contributors and film audiences
and society. The owners of the alternative spaces have managed to
curate films in various contents and genres for viewers which has in
turn promoted diversity in film system. However, as non-profit driven
business, the alternative spaces have faced obstacles affecting the
sustainability of the business. This article suggests that government
organizations should play a major part in supporting small-scale or
alternative spaces for film screening considering that these are cultural

spaces that will benefit society on a long-term basis.

Keywords: Oligopoly / Alternative Space / Film Screening /

Film Business
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Abstract

This article explores strategy aspects of cross-media content
expansion in television sector. How will television program cope with
losing audience and revenue? One of the ways is to use the strength
of old media and new media altogether to create content innovation,
also known as cross-media strategy and transmedia storytelling.
Cross-media becomes an innovation strategy to bridges the audience
from different platform and engage people with various personalization
behavior. The paper focuses on analysis cross-media content
strategy of Channel 4, UK as example of television staying valuable
and create impact for society. Study also expand to focus group with
university students who experiment cross-media content strategy for
television program, and followed with in-depth interview with broadcast
professional on how television production process change to
embrace multi-platforms media ecology. It found that cross-media
content strategy with transmedia storytelling can expand storyworld
of television program while engage audience through experience and
different aspects of stories on different platforms, it draws audience to
issues or programme on television as well as build participation and
engagement levels on social media platforms. Some strategy even
found ways to gain alternative revenue from sponsorship of online

native content as additional to television programme advertising.
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Most importantly, the paper raises the question of the ability of cross
media not just to innovate storytelling and audience participation, but
also to innovate movement and social change which impact the whole
society and strengthen value of television as medium society can rely
on. Cross-media strategy involves understanding audience insight,
achieving cross-media distribution and participation, designing
transmedia story world and business model, and having issue-based

approach when producing cross-media innovative content.

Keywords: Television / Digital television / Cross-media / Transmedia /

Innovation / Digital media / Media convergence
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Abstract

This research article aims to study media work of TV pro-
ducers and content creators which needs to adjust to the changing
technology in digital convergent era. Digital convergence plays
an important role as a ‘disruptive technology’ and brings
a significant change upon the television industry. It has an effect
on the producers’ roles, essential skills and production techniques
in creating content within the digital environment. Conducting
with mixed method, the research finding shows that TV producers
and content creators in digital convergence age need to acquire
‘multi-skills’ and able to work across ‘multi-platform’. Moreover,
they need to prepare to work in new business model such as
self-employment. In this way, TV producers need to develop their
‘T-shaped skills’ in order to form their unique profiles. Essential skills
for TV producers are creative and technical skills, technological skills,
business skills, team working and management skills. In terms of
developing those skills, TV producers and content creators are
aware of the need for skill development. However, Thailand lacks
of institute, policy and strategy in the development of skills for
TV producers. The research suggests that Thai TV producers
and content creators are confident in the country’s potential. In

order to succeed under creative industry and Thailand 4.0 policy,
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there’'s the need to support Thai television industry by utilizing
innovative technology to elevate content creation to meet with

international standard.

Keywords: Producer/ Television/ Media Management/ Digital Media/
Media Convergence / Thailand 4.0 / Creative Economy /

Creative Industry

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

nuazANNEIA ARy

nsasueumatulatinnsdeansligaasia (Digitisation)
danaliauanresdetsnasaeen llagnandnsuanuasdudan Aali
Hansiaeuudaslunis surisdedesnansenusatindmaIwgNas
an gratvnssudenavimiiane uuauaiiinesgpainssuAsgna
435198397 (Creative Industry) Innsulasuutlasatinannnluynszau
genaganalusnvlszmanaslutlsemalnaeslfifunansenuuay
tynsnnunsainnisaauitumalulatinisdeanslidszuupana
waansIN nalififannsTasyaaInsluseALdNesing souviaedal

dl % & a dgj [ %3 dl Y @

naasuudlaslanéieypainsnigluesdnaiintu Aandsng v
lwnqeguaani

walulagiflufduinaeuniaddsusd asuesdaTnsimllu

aa qg/j % dal a .

INNA NATULLANT (Content) NTELAUNNTHAR (Production) N17aanN
AINALATNNIARSMLNE (Distribution) Inemalulagifarianasusan
(Digital Convergence) lAdnsniumunylugmilu “malulatnanow’
(Disruptive Technology) Minunainapnuidasuudasasinavianiaes
% [ o dl o [ [ dl o
THuazfuusadundrAnylunsimungramnssuda insimilulszme
wazinnlszmaalan

malasuutlasngslug)inaaiumaTulag@delfiiundaanna
% [ 4 1 1 a dl '
finmedulunuanslunnnirdeuaesganadensimilulszmelne
duldun fnu ginsal (Device) aseasramaTuladl (Infrastructure)
W AN?sNELFINA (Consumer Behaviors) \{Ha11318n19 (Content)

AUlLaN19NIRAaA (Market Segmentation) TaININN1TAANANA

UA 12 auuA 1 unsiAu - DnUau Usst 2561

231



232

_ owsansUINAAMEQSssioutuics

(Platform) AUANHAFALWININNITNNIUIAIHAIUIENITNAR 1TD
5

'
o o A

Tshartes (Producer) TsdaLiuyaainsndndudrAnuiiasunugua
NIZLAUNINIULARRD IsiAINA
[ dl ¥ Y dl v e Aa igj ://
nsuasdundndulugpaivnssuaa nsvirtiinauisnisly
Uszmasaeiesiaznsudeduiuguieniewantlszmna ani glWiisnig
Video Streaming SuALIniT8a13FaREN2E W Netflix Taieilnsialu
szmAlnendafiulininumn nsuasiunnaaifsaun e Eirnunasi
ANANUNNINIMNAATEGNA AIANLANNIRR ST f8wensnEmise
Tshntaiaanisinsimdlug adanariavaausuassioslnis3usn
nalfanunisainlasunlasdunaliifaaauiioniauinuis
a 12 1% IS o’/l 1% 'S 'S o« o
279 AnNTmainumalulatl Masuaniauaiuazdaniuad inwe
LAZNITUIBNITUAR S9N RaesaunanedunisaanaIniAn
wiaswilasll TUshvmesuazinaniianaanisnaiemd feasiemmn
= Y s 1 dl ' o ' 1
waziagvinuelnd Auansnldainnisinenulugaieuuazenaly

wewiannsEeng lulannisAnmluens AnudnAnylunismnanu

2
|
A

waslilshactasuavindmaniuansanisinsvimilugpdenariavaa
A o ' = [ ¥ 74 Y A o 6 dl dl
gauAn aznnetalsasaunsnudeduliioglfnnalfigimisesdan
ai N v & o Y o ! dgl di o &
wlaelagll anuzBenaiufdssiasnsinmamuareiiamdaingyimg
UazANNNUBINALEaEIa LA neli Bunnisvineuiginisng
WTNINERINWLAANIAE apamnssn InsiemTlue praviaaisassd
UNANNARHTUNAIN AN AN AN TWHANIZNLTD
nsnneuaes tlshaesuazindgangnansanisinsimiduma
= o A, > o
annsilasuiasirumalulagndanalil anue unuam sineziay

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

watalunsnaulaaundlasll nageAneiendieayanntsynay
Tunsaue iz IRELLWINL TR WannsUFusaaesyAaINgfi
AenevipisluszALAnan Wiaenpdesiunisduinaepssgianiy
Lme\imegﬁ%%Nmaﬁ WAZATULIAYUNINALLATEFNAANLLAR
wleng dsemelng 4.0 MajatiunaidmnssuunaseduiiuaziBinig
dl 1 a o = o dgl
iWenmsgunsateen InedldngLlszasdlunisfnuiseil
dl = a a‘d‘ o rd‘
1) WaAnEga uzkazunuIneesllshogasaainsiAwey
wasuulasnelinnsduinfenaesgnainssue pAsTEIAA3194396
2) Wad1aineeNauLazA NFaIn171un1789LE5N
WnsrdnAtyresiishormesuasinanaainsiAmdluizumnismienuaes

=
gravnssudegpaansnlulszmelne

YAULUANIFTARE
=3 :; dyd = a o 1 v a = Y a
nsAnwIAFLNveLANNIANEIKE TuNANEN AT TN HAs
2181n13 NI AIN N1s 2 aUN19IMNUEIUN TN AR T 8NT TNV FT 1

¥ a

unanwaiunisaananALLLAaA aeiliuAnAnguinansanis

TN AU
AMFLIBLIRANNVNNLUed tUsAqLEas (Producer) nNn5aag

v v v
o A

pfaAuANRe “Tlshames” Tnedunisnu Tugiue “fausanis
a :// Y a dl 1 Ddzﬂl o 1 o a o My o
HAR” uasyis “Huan N AT Aumsnulussautlshomas w1
UNNALANALANIINARYNNITLIUNN ST WAL ss UG LMY
aaslilshorras” Aaiu luunanuazinisliisandn “llshamas uay

'
a 4

“Huandn” acugnuly

UA 12 auuA 1 unsiAu - DnUau Usst 2561

233



234

_ owsansUINAAMEQSssioutuics

NTALLUIAANG BN IE lunIsANEAAE
=S a o :: dal v a tdl o dl '

nsAnEAeAfillEnseuuieAnnesiude insvimllugue
deRaNa (Television as a Digital Media) wilAAEaIRRRATIANAEN
794 (Convergence Media) LLmﬁmLmi:rgﬁfeame@mmumim’éwmﬁ
(Creative Industry and Creative Economy) nneilfiulaunetlszmalne
4.0 (Thailand 4.0) IpensANEATIRSILANELNLINUTIN (Roles)
WAZADNLAN (Status) MulAasuliluesllsmamassnenisinaviamilly

aa o dld Q; v a o e‘dl [ % 1 % a

gaRATianinaasuwlasfinuniviaide dudeualingfnssnes
fasanunlasuazlifgnunagauiugidousanlunisinuunuas
aanuuLHevnde (User-generated Content 1198 UGC) M 13T lsAawta s
21813 NI AR UL A UADBANNLN LN AULEG FINTTNEY
FunsrLauntsNanffiestfudasuldaudiuniasunlasaes
QRAIMNITNATINATIA (Creative Industry) 1a9@alugARAANADN
993 (Digital Convergence) Ne lfiussdupaniaadwinpmn Usundlns
4.0 (Thailand 4.0) Pnuualiide daluns@mneiqeasatinengidl
ana o [~1 dl dld o o dl
fana Llunilaluwuaneandunuinlunswmunduirdaudszimna
TnaseazidanvesuiAanguinataniingiui azlfiinaue
s ldAunisefdmenanisias lupeuing 1eaunaas

A8N1SANENIRE
AT UN1E s T8 udTN1IN123T UL LN ANNAU
(Mixed Method) Tasluidsgmuninliisdunisnlihasmeynna

(Individual Interview) NGNEBIUILNITLINNINNIHER (Executive

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

o dll [~1 a o O I = v a K
Producer) a1uau 5 Au alflunisdatindaslunisdnedayaimaan
1H3BNN9AREENNANAIRENILLILIANZAY (Purposive Sampling) Tag

A

flidunmaifiesneilszaunisniinauluaiumiegaiuaanng

a

{ o 1

UIMINIAR Wnatingtias 5 U Tengusnecngauiu 5 i lungs

q

fAuaNNILEMNNINGER THun

1. aangnd Toyayrlew Usyamudminfitsmsaneeaaa
17 1319 D5aRa9T masnidiueg anfs (M)

2. 1ennsnd neandag n3sNN9Eanng UsEm Tus-nead anrin

3. Waanas gnonniee EraRaasy wargenuienisiasanig
A8 INeviFY nnu.5

4. gy Fedlantsennnd gannisdhanan 13 ngadud
AR (NUT)

5. d1978 I019990U NITUNNIFAANTT LT LaWA Jga ain

ledunndseninediuwis faivulsiifudenndaind
LmumummﬁﬂLﬁu%ﬂH@iuﬁqﬁmmﬁumiuﬁﬂ%ﬁwEgmamff@m
mﬂmﬂmﬁﬂﬂmw‘fmﬂﬁfﬁﬂﬂﬁ‘ﬂiﬁﬁﬂimumiﬂiﬁﬁmu‘mm‘ﬁme
feuaennsNan (Producer) agunDesumisdnaa319assAsenig
(Creative) Ineifinaiitszaunisainieulunnumisanananiasinaias
211 M inusinsrinuusngusitatinauuuiaiasingu 3 ngu Aa agdns
gunalig @ninauannndn 100 Audull) sunanane @i
50- 100 ﬂuﬁmﬂ) LAZIUNALEN (FNTneuRINGn 50 AL) RMUIUNGN

et NNgNAT 100 AU FINTRAUINUIL 300 AL

UA 12 auuA 1 unsiAu - DnUau Usst 2561

235



236

_ owsansUINAAMEQSssioutuics

A5UNAN5I9E
'Imﬁﬂﬂ@u@qmmumimﬁﬁuLﬁgﬂumﬂﬁlﬁﬂ@ﬁﬂquﬁﬂm
LATEFNAA NITIHEY uazTmusTTTa T AUTzmALazaz AT
muﬂﬁwuﬂmmaLﬂmﬂﬁmm:ﬁmuﬂ@uﬁﬁm%qmm:m‘um’@
ﬁwﬁ%mwmqi'ﬁ@z’% saniiatedanaliifinninilasuuilasinu
WUINNNTL R8Ny panslugsiaie SeluiiniuAneluang
Q’mﬁjfﬁlaﬁlLﬁﬂﬂ’]ﬁ"]ﬁlﬂ’}ﬂ‘l’]?ﬁﬂﬂﬂﬁ‘tm‘l{lﬁ/mﬁ\‘iLL@%@’]%‘LTML%Q
m:‘ﬂqLmuﬂmgﬂm@mﬁ@?ﬂﬁluwmm?;é”ﬂ%”u?:mﬂum@ﬁﬂ
memegﬂmﬁLmﬁzﬁmmﬁﬁﬂﬁ%’ﬁaLmﬂzﬁuﬁ'smnﬁ”qm
mﬁ@”ﬂiuﬁmmmwLmzﬂ?ﬁmmﬁ@iﬁLﬁummmmmé’mLmzmi
anDesresnaniide tnsutvdsziaunisiiaueagluanisiay
aanidlu 4 dszifiu Ae 1. Arwasziinlunaidsuudasdiunng
ﬁﬂmummiﬂ@aqL%ﬂ%LL@:ﬁjmam'ﬁ@?m@ﬁﬂﬁmﬂﬁmﬁuLﬂ?}lﬂmm
GRANNITHEALATHFNAAINATIA 2. anuzuazunUmeedllsiaiaes
wazfinanaeinsviend 3. fnuefianlusedlilsiomeiuaziuanie
naviriflugpdananaansn wazvilsviaugaiing Aa 4. AINFaINNg
"lumm’qm’%uﬁﬂmzﬁﬂﬁmmﬂﬂiﬁqLeﬁm‘LL@zé’gmamﬁﬂimﬁmﬁu

UIUNNIIMNUIadgRaunssudag anaaNan ullszmalng ned

v
Ao oA

mmuﬁﬂmmmgﬂmmmwmu

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

1. aumszusn lunsilasunlasinunisyinanusaddshaiges
wazAHARA2INTNARMLlANISTULAR D UARIDARIUNTTHE A
LATHFAAA519A5TA
HANITANHINLLT 919 §B1UENITUINNINITNAR Ha1u0n
a 2 a o v a = Y a dl [ ] =
nsuanvzallssamef uwazindmangnandalunszausieiiaon
pazuinuazaNneenxlunisUFusa liiusdenislasuutlasaeg
dl o o ¥ 1 a dl 1 :;
graunIsnaaingial tnelusuulaung wud aneannEuuntil
nefggivuaulaunglAfueuuiAnAsgiagieassd (Creative
Economy) Wnunliflunlaunelunisduindeniasegia tnadnli
granIsNaaiiun1AdIUNTlinegnaUNIINA319aTIA UBaNAINT
fadnisnavuaulaung wwima “dszwelne 4.0" Fafulumanis
o’ a |d|9/ o dl v a !
WintmAsgialusnfeanisdiudaaulassadraasegia lig
” A « a dl o dl % o ”
“Value-based Economy” 1178 “LATHINANULLARNDUAIEIUIANTTN
TnediguAnudn e wWaswannisuanguin “Inasinuet lug@us
B9 “wipngsn” wlasuannisiuiraeulssmAfRNIARAAUNTIN
lilgnsduiraaudaamalulat ANARA3 198998 LavudRnNITn LAy
dl 12 a a ¥ ! 1 a d”
wWaguannsfiuniansnandusn llgnasifiuniatinisuanau
Fegenadanatilugsnanuandufiiniauinis sutilunisasng
Uszaunisaimanuiiungliiugss
TudauIeINIATINA HANNIANEEIAIUNINAINNIANNN AT
wudn Tshamadiragiismsnisnanilamds insiamdlulszmalne
' v o A % a dl o oA [ dl |
AemseutinAundn Jaqiiugsnadensimiinisudeduge saily
NNUNFRduaNAUiLAWes Auguasmnegsia anismeaiufe

UA 12 auuA 1 unsiAu - DnUau Usst 2561

237



238

_ owsansUINAAMEQSssioutuics

2 1o = dl | rdlil a :; o a o Ly
Aeawteiumalula Fuiuanianisaiguanviclusyaudifnisal
wazsrAUgauInNIINARfeIln1sUiuaatamn Taallshaes
% = P Y o :// = o R =

fasieguazaniviwismatulatuaznagnglunisyinauia aeulyl
tlaqiiilada liamnmesinaswavilawann nnsiasdinanssui
asljduiusiuaugpasanan Wsimeiuainandefinsnagms
WagsnsidudaniLAug uarlEianssunIsRataN AL

aa o Y

dl a 'S Y a dgl dl o =
an I‘]J?WJLsﬁ@?LL@wjjﬂJ@ﬁ]Lu‘ﬂﬂqﬂ‘ﬂimﬁ‘ﬂﬂ‘lﬂuﬂﬂﬂ@%@ﬂ@‘ﬂlﬁ’)wﬂ@ﬂﬂ

%

FnHzAMAANNSITIMAINIANE iSeRIENG “Wipyine” (Multi-skill)
%qmmiﬁﬂmL%qqmqummiz‘@mmﬁmjuEg'é’mfmmiu?mi
nsuARAaTInAN2aN HAuAaAAReNUNAFIIIA T TN IUAINNgN
Tusfnimefisagaunanisnas fiwndn ﬁ’gmﬁm%@mﬂm&imwﬁﬂﬁq
m’mﬁ’wﬁmmmmﬂﬂ'&"ﬂmlﬂmﬁqndw snudalanaiugenades
A9a1IN ﬁjmamLﬁﬂuﬁgﬂiwﬁmiﬁuﬂmﬁ%ﬁwmmquﬁmﬁmmﬁm
WAZHNNENURINNIAANANHAWAYE Tnenan1sdisadeilznnn
Tutlssfusinanisziumnaaanuandiufisssugann waday
mmﬁﬂ@ﬂﬁammmmﬁmLﬁuluﬂziuﬂmﬁuummLﬁ'mﬁummmu

dl 1 1 =) dl o o
PRIAD MHFAANTNANAD INTVIAL

1
A ady a Y

v 4 A @ a N Ao
am@mmﬂa@Lﬂmmmwmﬁﬁm’]mmmmLiﬂugmﬂmum (DIY
. | B A A @
Learning) agvanane walulagnidasuutlasnasanaiiungay
Ao Y o a A Ay A - a o =
'1/1muumiuummwmmmmummmmmgmmeuﬁm TAINVNEN
inweuaiasnnsasasAnui lnenansAns@rnininainnis

Aununlagd1ian lulaqidsnisAnitianda sirifiashnisnnnig

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

Fanlesiun1saTenisldaudaNiuAug NI uAANITNLAZ AR
nseanuuLten lilddinsauag eesagnenig (Program) usifiasan
Tuansazn nndnauuslasenis (Project) NMsizauaIngdniunns@ne
al | a | =S v [ = v Y

ieNnatinaaenanalliiesne AsfiasandanisBauifoumnuas (DIY
Learning) T4NANNTENI9TIL BRI UNLANNNABAARDIATAY NANY
Aa TishameiuazinanaasaumiuiioelusyAtganingn WnaenTmw

v
Aaa

AalnaiimibiasdinisBeuiaamnuias (DIY Learning) atingliindugn
d oo oy Amy . A A . e A e . o
deiludianlireaagangalunguanumaiuneaiunsliusiaes
unaTnTnwdensyiriyanananaans
dgl a Y aaal o |dlsz % P4

wana i lsmamesHesdaanismneuy sinsesinadng
ANANHULA1INIBRUUAATILAE N T InNaNNa1w Taafiad
ANNI0NDANT Taya uATTINEEANNANNNTDLAAZAIBIALDY
usiaz {1 (Generation) NHFATENUAZILILILNWNNIAHWIIATFNAIWN
AN NAUAU Talana luns e NI A9 e AT TwsT
= 1 a dl a e ¥y a o
Hagunlugsnade lulsswalng vnlushartesuaguaniniswmun
piesaeiwaLaNe InanansANE LGN aeAnsgInaaerialulssme

a

WAZILALUNUNTN RN AAUNIN W I UUANEIFN LLWLi\N’]‘L&Lﬁ@\W’]ﬂi?J

ANNNTDATIVNYARANNANNGUATIN NN ZaNAUAUMUIAINATY
119uld Ineanie luA U UNNa T UNNTALULN LAZA1Y
wmAtAN WAL (Visual Effect) @aifluananisnianuludunaunad

NN3K&R (Post-production) Tawflusumisnunanauaauunnuilaqiii

UA 12 auuA 1 unsiAu - DnUau Usst 2561

239



240

_ owsansUINAAMEQSssioutuics

2. anuzwazunimaadllshaiiasussinandalng Ay
HANNSANEINLGN antuzpealilsfortesuaviuanaainsvied
Tugpmarianaansnd lifaniaasuulas uilishamasuasinas
dl % L% = o ) dJ o o o 1 |
a7 AIAaINN17USULNUINN19N19NK Ten1sUFuRaAananqly
o a 1 A aaa o F2 %
naNfIaNusdun1malulat nanqne wmalulatnavianaann léi
w1 “waTulaginenau’ NAHANITILINLAZALLANIINN AN

a d” dl o
NINARLEAMN AR INIYViIAL

v
Aaa o A

a ' o Yy A v
HAngENUIaLnUIn malulathanaeeauinlianisa]
VideausonAnanelE (User-generated Content 1199 UGC)
g ATulatiRaayn lifu NI anaas e liinaguamLLam
A09NBERLTUNINNNY INANITUTNTULENTIANTlIN19gINATENTINg
T St N O N g
aa mdethelndeatipauasdenuneuateingyimd Wil devndeh
° dl 1 09; 1 dl 1 G5 | 1 1 dl o L
aue luae lndsuvisteanisde udiesenadluguaeresaa el
Tuszaunils weldlaluseiusnnaniiaos wszaneutenaas
aa dl [ dgj dl 3 el I [
uanle lude udiutienisenislude naiadiavuumnsnaiuy
aa = el o ‘o g =
waanAds neanuinle ludeasulaiiaruwuninusanuuitien
IHFumnutianaseinesdoution Gadeadna1nmNANIANELAL
Tieanalusziuapanssd Tuansnluwdgnanssuae insyicmiii
Y A a & da ° o a @ o o o
fasiinisnastevnndanunnadiane ldnisuamihiniang aais
Tshaamesuaziinantiamdamevimisiesdinis5uss Insfiaainemu

o

dal dl % = 1 dl a
MINTUNA T ULRIAULEIN AN IAALALAANNIANIUN AR IR

(%
a IS

fnasuain uda lnduazitlam ugluun UGe Aaluiauiluaiiou

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

o/ % dl o Yy o a a -84 = 1 dl
panszsiunnn gnanuas lshamaifasdyunesluazilasuulas
NI NUTBIAAT ASIL N9 “ranaw’ nemaTuladuas@anania
flnalifanansenudsnnseinanaainsyicl lnefnanaa navimd
o dl 1 v e o o 1%
awnsnin@alvdun Mdselaminazaduayunisinauaesaues s
nanalaaagdae &eludidiann “neanaw” Tugiusiduia

4

“AAY" uaz “Aua” fudemsvimilasnanisAnmnuieysaannias

a

paanuiadsgnin i laaglinsdunazidsiunuainuagismany

1%

31 Tshamefuaziindananguanaaiaoumiugon luszAunindae

|
J ' o A

ARAtANARILINARENTIIN AeludiflwisguasuazgAniude

Tngvimnl wanannil Aeluduazdsngnisainusineanunsadutngs

@n14184 (User-generated Content 1198 UGC) ddmmiﬁﬁ’gm'ﬁmﬁﬂiﬂniﬁﬁﬁ

fagtlFusalunisinau sounis deludsaunsatiun s lomily

nafludesmanieyauazinnunassiaunay (Feedback) lunns
a d” dl o ya v

nanaAe nsvimilaansag

pRpR \ o o A @ e
ﬂﬂ?ﬂ@@iﬂugﬂ@m’]ﬂfﬂu 2 A0TUNIN NANIAD KUY “@JLL?J\‘]"

1
6 ¥

ez “Af1” Aufunnauatinadalngicd Asldagl1Bdesiuiu damwa

9
=

WiﬂiﬁfsLﬁﬁ@ﬁmzt}m'ﬁmz’%‘lﬂimﬁﬂﬂéi@wnwﬂ%uﬁqLﬁfaﬁlﬁuﬂjﬁuﬁuﬁ@
Tl TwsnuziReaiunsasiile s daTuayuilenndelnavien
pamui Tﬂiﬁf;L6ﬁ®§LL@zﬁjNEm?ﬁl@Tmiﬁﬂﬁﬁmﬂﬁ?uuwmwmﬁﬁﬂmu
idinweRuanuaesiiad “wiinwe” (Multi-skil) gnunsaiedli
MANVANEENL I9NTRE AR e TN anTlesy (Platform)

THluiiunaesgmanssidenanasseassd

UA 12 auuA 1 unsiAu - DnUau Usst 2561

241



_ owsansUINAAMEQSssioutuics

3. inszdniluradilshaiaiuazguandalnsialluganana
WRANFIN
W3ULLYANARTBIYAAINNITNABUALGAATUNITHIATHTA
A571989997 lwapassusia U Fauflulssenundvinee sl (T-shaped
L Ay Ao o @ A e Ny S @ o g
Skill) naame Feeiinmeandluluuwiaue vise ¥ 169 saflusineeig
FIuiNTeNARaenNAY Tuzpeanudifasamdinlaetsanas
lwineeianizinuresnued fanelwinerunsesdnuau 5 Wwe

asnlnglnanlassuuaziaduls saasunafaaninealdil

L%

inwzuuy N 1agnansiansinsianlugnnans
AS9ATTA (T-Shaped Skills for TV Producers)
VinszuuIuau (Horizontal Skills) e sinwesialil (Collective
Skills) lunwean TinAmAniuanaennauensi

1 finsgdumsnansazanufnaaassa
2. inuziBamaiiauazmalulad
3. myhanuiuhu

4. finuzi@egsne

NIBZMIUING

Iams
NNYZUUIUBY

a A
(Horizontal skills) 1M M3TA0AT

';I”J"li’llﬁ NMIIANM

p
aulszanm NNHZUUING
(vertical skills)
MINWHAINY
4 V. ya
'l
1ATTBIN

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

NREEwUIn (Vertical Skills) Aa inwzianiziilunaniy
ansniiaslaaulazANTIL (Expertise) Aaulaaa Tuni
An sRawmad (Producer) anflufiaad

=2 a o 1 o A o v dl @ o

HANNIANHRAENWLIN Tinweuwiueuizaialin daiwinwe

nanflu 4 Usznig vesllsiameiuazinansanisinsimiluganana

NADNIIN WALA 1. FNHEAIUNIINARLALANNANGINATIR 2. YNty

a

Fanatauazinatulat 3. N3 ilung uas 4. inezi@egana aou

o o a A [ s :; 1% o v al A a
MNBEN1IIANITLIVNINALLUIN LAY (ﬁ]']ll@'i.lill'ﬂ) NINNBEIINIS

1 1
a 4

rryresiUsivmeflugusiiiunsnisuanae

nanlazag Ae Tlshamaiuasijnandainsimilugaifaqiii

a
n

Y A o = = - ~ o

FRSH “Wiiney” TUNILN NIHANINAINIIDNUAINUAE N1N9TY
duunannasy (Platform) lAianuuasulat (Online) WAL
aawlail (Offine) HAdnsinvainanaluaanandan Tnainsyai
tzll v a = % al v 1 o % a a v s
PUNATAN)NALFBIH LN FNHE AU INARLATANNANASNATIA
nesdanaiawazinalulad ineen1ntnuilunn wasineeida
g3na durineendnAnydviusubianuwaniswasmisalilshaas

AR BNHZNITLEUNIIANNT

4. ANNABINNTIUMSRLEINNNHedAaadllsAdITaTuay
duandalnaiadluuiunnisvinnuaesgesunssudaga
uaansanluilszimalne

HANNFANTIRANNGNFAIDENIAUIY 300 AL Tt @
TEUASATINFANSTUNENIANTIREY AD INATNE 53 % UATIWAUGIN 46%

UA 12 auuA 1 unsiAu - DnUau Usst 2561

243



244

_ owsansUINAAMEQSssioutuics

WU ﬂziuﬁq@ﬂ'wLﬁuﬁqﬂmzﬁumﬂﬁz@mﬁg@slmiL%mﬁwmvﬂu
ﬂf]@ﬁqmmmqﬁﬁﬂmﬁﬁﬁ TnangusinetnilaanuAnwinlusziy
na Lﬁmﬁ”uLﬁ'mﬁummmm?ﬁlﬂlmﬂuﬂm: AU UAY AR 184N
el nanape nquetatingwiufneatingmngn ﬁlﬂslmiﬁmﬂu@m
fudeTnevien] lussiuAait 4.62 anuiRaaiu fudauathanndd

=

anlwnaflugfndasdadsndamavimiluszAurAaan 4.51

Y a

mumumm”wmmﬂiﬁﬂgm:‘ammmimmmmLﬂu@mm
'A'ﬂiﬂL’ﬂd User-generated Content 3198 UGC) i ﬂ@uma‘amamuma
GLRNRINLY ﬁifmgmimmﬂmqmm@imm@mafaiwimﬁummﬂﬁum
Tunnginanu ﬁ@@fﬂu%ﬁummﬁﬂ 4.51 Tpengusnaenaliufaeasing
wnnluszsuaads 4.50 9 delmianansovinan s temflumadu
ﬁ@aw’]wﬁmg@LL@zﬁmmm@mﬁﬂuﬂ@”ﬂumimamLﬂf‘iﬂm?qlfaimﬁﬁﬁ
Vlgqf:ﬂzimﬁq@mqﬁqLﬁuﬁqﬂua‘wﬁ”umnﬁzgmﬁ ﬁmﬁmﬁjﬂmimﬁﬂﬁﬂﬂ
PATANABNIINFBNHANHAAWATHNNBITENTINNNINA ARANNAWHE
‘Emm:ﬁumL@ﬁﬂmmm’mﬁmﬁu@g’ﬁ 4.74 %qﬁfmﬂummﬁﬂﬁqamﬂ

é”nuaguummmﬁmLﬁu*ﬁﬂzjur?TfmﬂNﬁr;i@VTﬂmmmmﬁﬁ
@"qLﬂw;i@ﬁﬂ%ﬁwﬁ'@‘Emﬁﬁu“luqmﬁ%ﬁam@mmu HANNIANIANLIN
nausethauae LI Tigadn ﬂfnm’gu@zﬁﬂmﬁ@iﬂﬁﬁmmu
ﬁ‘hl,ﬂumn'ﬁqm (FiaRE 4.21 %mﬂ) ﬁiﬂﬁﬂ%ﬁwgﬂhiﬁﬂﬂuﬂmﬁaﬁ@
waeNII BedFLanInTigaie

SFUT 1. FnwenszuaunPauaAINAnaTI9aIes

v ! all a <
AVEIALRRLIAINAALAL 4.81

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

o o nll o = a v T v 1 nll

ANFUN 2. WNHLNITALULTIZIINATIA ALALRAS
ANNARLIAY 4.74

a1aun 3. AndaNdnlanaadunganssuguiine
FnslANRALANNARLII 4.66

o o Qi o v Y al a a

AeLT 4. insruazanuiiumalulatiuazmaiianianas
Az inmrAsfinaiunsimugaagegluuu v feariade
ANNAATUYINGL Aa 4.44

o o A wd e 5 w4

a1auf 5. ANGinaafuuulliinnimain AqaAniade
ANHNAALIL 4.29

1 o dl 1 d” | o ] £ (=3 v o

dowinwedu AelUi nqusitasngiipauiudonlussdunnn
(ALRAS 3.41-4.20) FeNANaAU T

ANPLN 6. TNHEA1INNNATILAN BnsiARALIANAALTL 4. 11

ANALTN 7. YinBEuAzANNEAUGINA HtARAtANARLTIY
4.03

'
o o a (%

ANALT 8. MNBTUWATANTNEAALNITLINIINIIRY 111

=

NM99ANTTYT Sulszanu fraAedtAuAnLil 3.70

dowiineeANginaaiuN19szaNyL uazuuanulunig

q

b

{ o

A319499ANaU HwinEeaAUgaTing (A1AUT 9) NNGNAIaEN

Q

D

Windaadnfanudnany Tneliluszauiunans (Awde 2.61-3.40)
FaeANRALANNARLTY 3.37
ANUNNBIANAALTIUANGNAYBE19HADN19UF U189

a

o a = dl o a
dndmanaeinaimillugana

% ]

AVABNTIN NANITAITIANLIN NQH

UA 12 auuA 1 unsiAu - DnUau Usst 2561

245



246

_ owsansUINAAMEQSssioutuics

Fhatiiuson TuseAlnIngadn (Aede 4.21 Tulil) saraiuaiu
Tunsdfusaluinusinepiallil TneBasaiduananniigape
AR 1. ndrnanae nsiAdsiasiinnsFauiiaanuies (DIY
Learning) ating iNAugn faradnaNRAniu 4.74
o o dl d” dl o o Y
ANAUN 2. n1seanuuULianIuda insiallullaqiiusies

ARsauINNIRaNAUAe N FoereAtRNARTIL 4.51

1
a

aeuf 3. neaseinsduasinezianisilamauiluds
) [~1 o o v a = dl o aa o % I t:ll
iludviuindmanadeinsirilugafaiaasusn  foaAeae
ANAALAL 4.37

[ o dl v a = dl o 6 aa o % = o

ANALT 4. dnATande nevidiizpRATiaviaaNsINFR I NN
(Multi-skills) FnelANRALIANAALTU 4.33

ARLY 5. dnAanae insviriiARaiaaNsINHeIaINIgn
Maudnnunanwasu (Multi-platform / Multi-channel) 1# #aeianiaa)
ANNARLIAL 4.22

\ o oy A \ & e | % & v

daunstFusiafinuaw) seluUi ngusedaliinaudiugon
2XAUNIN (ALRAS 3.41-4.20) FeNANANGL HHAWA

AN 6. AYTHNNIIARIVLIE UV TIWIN NN AT TN
fnandamavimilugARATanaaNsIN  ftARALANNAATILA. 11

ANALT 7. EHARAAYIIINAINUARFIANIRUS AUNIW 113D
& d” dl [~1 t:ll E o a =
a9Ans Buneflugurulunisuaniasuaansiuasine 3 aan

1
a A

Hranae navirlypraianaansu avtiluni9ainae1uasesedn

NIANAIBNLISNUILAzANELsyTm foaAafnAuAnLiL 4.03

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

AU 8. tindmnandansvimifieqwssnliusadinggiluuy
3R lueARLUL NInTRued19Ree (Self-employment)
FreANRALANNARLT 3.88

] a =3 dl a v v % Y @ 1

NANT3E139AANAALAUN AT LN d 9 Ra s Tiau AN

nauFaat9liANd ATy uNIsUiUA A B ATiANIZUAUNIIHER

o - o = \ o \
nedseassAltiany naslimalulaglvad waznisysaunieiudalud
Tuszaunnniges luanginisdiusafwninasdesiugluuugsiauay
N899 LU NN 8RN9ALEY. WATNNIIARIULRENNUTUN T

2 = o a = dl o I 1 (=3 ai I o 1 ¥
AuwsaNlunsnineRnande delaldlsviaunngudantingli
pNdAny useALsiu Weanlsaumauiunisdiudasiaunisnanis
IRFuANNEATYNINNGN

HANNIE199AANHEBINNT IUNIRENWN N HEAT TN HARAD
neviadnwuan nquenatinsilaufiasnisluniswmunineAsanly
fusiaBunnnge (Anede 4.21 aull) anuandupe

AEUN 1. FNHENNINTLWTIFTNEITA FILANRRLANNAR
Wil 4.70

o [ dl 2 dl o v a Y a

ALY 2. AaGNE AL liNNIRAALAT N AingINELEINA
FeANRALANNARLILA.55

o o dl o L84 a a =

ANALN 3. mﬂmmwmmummuﬂmm@mmzmmiui@ﬂmi
@'aﬂfmmﬂ'lum FoeAnLaatANLARLTTIL 4.44

ST 4. N ARNNSAALAYANNAREINATIA AoeiAleRe
ANNAALAL 4.33

UA 12 auuA 1 unsiAu - DnUau Usst 2561

247



248

_ owsansUINAAMEQSssioutuics

ANALT 5. YinEzuazANNIAUgINALaz N TWENWNULLILIgINA
Tl fanAnAAMNAAITIL 4.29

] 2 o o a = % dl 1 dgj

daunnufieanslunsimuTinEEITTInA1uaR fellil
ngusatalirNiudae luseALINN (ANleAn 3.41-4.20) BeNAn
a1y o

ANALN 6. MaETININEzANNNTaNEN g uuUN SN
WuuneAnenues fereatnuAniu 4.14

o o dl o o [T % 1 dl

ANRLN 7. iNsrANAINNI0 Nauiuin AasAeaE
AHAALTY 4.11

ANGLIN 8. NHrANTINLIAUNIITZ AN UIAZ I UMASYI Y
N9A5NATIANANU FtlALAAYANAALII 3.85

ANALN 9. TinweANEINEITUNNTA3NIATEINEN1NgINA
FneANRAYANNARLI 3.77

ANAUN 10. INHEUAZAINGINIALNITUINIINIIRY Lol
NN99ANNLITYT YUtz AeatANARLTL 3.59

o 4 4 4 Y @ 1 1 o 1 ¥ o [

HanN3dNIRdngfuasiauliiviugn nguet e liinaudAny
[ == o ¥ P g dy | o o [ ¥ 1
Aunnsinsineedunisassassfidennaeniaiuddny suldun
o = b4 dl o a ¥ Aa o a S
Wneznsdeu anudn laneiungAnssugLising inssidanalulat
ANNANATINATIA LATHNBITIFINA FnsePiNBEAIunI99191U
Hun N99TANNULATIUNAIYI N19A319LATRTNNNGINA LAY
NN9LEMPAANIIAIUNNIEY HlwinwennguaaatinelinaudAgy

¥ ! ¥ 1 o 1 ! [ v a = o
UBENIN ﬂ')?;lﬂ@‘ilWQ@E’N’&QHIMQJLﬂuuﬂﬁ‘ﬁ’]‘ﬁWIuﬁZUU'ﬂ\‘]ﬁﬂ?

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

=& o [~3 [ [~1 o 1 dl [~1 o o | o o
fwmiumummmLﬂumnmqmmumﬂmmLﬂummugﬂLL‘Ll‘Uﬂﬂi
o o Y . o
NusULlunea19nued (Self-employment) glfluningsnage

Tuauam

ANUSUNALAZTBLAUBLUSANNNISIAE
gaaunssnaalnsimiiluniadeuniegsiandunaouing
= p = , = =

walulag n1suaaNINdaLarnatuEumalulagnisdagns il

ghasia (Digitisation) A9a 1N ANNULNEIFN IR ARITIAI WAL

AAUAZTAININNITUNTNIZANEUANAD UANANNLLAT N1FTLLAAALUD

TanAdnnfluinvesdenn irsegia NNFLHBILATI N UATTN Y19 lUTE AL

TNRLALIZALLNUNTNA flana linanTaasulasiuss LT AInen

dl aa | %3 ua/’ v a al dl d} = a o uB// dy

10988 lUHRAA197 Al Yaaing dndandnde aelunsdnmnidseaiail

= a ' Y a dl o =R Y o dl ¥ Y

Palisfqmasiavinanas sviFiassiestiunuaanelilannsiuas

oA v o 4 o

NNEENADAARBINUNITI AL UL AIAINNAIIHN
dl % 6 1 | dl dl 1 A Yo L7l 1 |
annavimianagnuasinfiudenuinewzaléizunisldiednl

= A - o o o | & - & A A =

“‘Aarnn” WanFauauny “dalud” a1y aumesidin aelnduai

= I =S a o o’/l dsj:j 1 d” a dl o

\Ae us lunnsAnedaeAfsilisesiuug uesnsianuadae insvirily

HNNBIUDIADAATIA (Television as digital media) naama naviFiiil

AanianuansuzdNAty 3 Usznis 690 Jacob ( 2003) 1finaals Aa

AN INATA (Intimacy) ANANNN T TN TR RuNe (Mobility)

wazauilugnuan (Hybridity) Spuaniifilsznisaigaiing A
[ » dgj % % Y @ [ dl o rdl

“auiflugnuan” # iHasveuliviudnaninaasdamevimimanunsn

Uuulaeuuasisvgnsmuesiudenana anvisdimaensoniudeln

UA 12 auuA 1 unsiAu - DnUau Usst 2561

249



250

_ owsansUINAAMEQSssioutuics

A A g o A ) o v o

Waintamniglunsnszanatianuazainanisidausonnugausae
d” 1 o A o My = o e—dltal o
el Weviemisaria lladaumnaiesinsimindanaus
pNANTAgIuaTLUSpdTy e livanatas usnaviminaa
A dl o aa o aa o - dld
Aan1INesRe Al luRvedmussINAAYA (Digital Culture) DR
@Tﬂﬂmwsluﬂwm%qﬂﬁzﬁ”mﬁuémmimmw%LLW@%W@%@J (Platform)
fnsiginsninnainuane s “dailszanu” (Matrix Media) A% Curtin

] 1
A A

(2009) e 1390 iu@eninisuanilaeuuazl fanilsanuans

W1AY (Site) NNINAR
nailafudalnsiadludaqiuinlinainnaneglunuis

v
%

FIHIEA IALAULLNTEUI19NNILE TN ALAZNINARLADUAINAY FIHT
o a d’l 1 dl a 2 del dJ [~1 dgj dlta = o

danatlemztuulvsinnaniaaglide sawilennilenizantiy
11 UGC 2¢i91sfmu YiNinatansieanasadtm lduasda nsvimd
TuSmuassuAayaNiA NN AU ANl TuaneReniuindaan

fnandanaviriiesisiestfusuarmauinislddsclamianndenana

al

asielvaiuazniamaensande faAdtlussdiuugAves Creative
& Cultural Skills (2015) FafhmineauiAnsanszreamnatulad
ﬁ%‘ﬁ@ﬁlu@qmmmm@m’%@mm@”\mqmm:qi@ﬂ WUNANNIANE9N Tnavird
"Lugwuz%ﬁ%ﬁwmmw \Walen1an19gsnauasdeaninisinanu

1
o A

\ = o o = \ v o & ' o A ey
Iﬂﬂﬂﬂmgﬁmﬂqnuﬂu’]ﬂqsﬁﬂﬂq?LL‘].|\1°1|‘H°V]Lmﬂmumu@ﬂq\iﬁﬂﬂlﬂﬂ\ﬂﬁlﬂ

= Y o = o el . o A o ey
sﬂﬂm'ﬂﬁﬁ@'ﬂ\?ﬂ'ﬂ@ﬁ:ﬂN@ﬂ’]ﬁ‘ﬁﬂﬂ’]ﬁ?ﬂumwuqq Iuﬁ@@quu@'ﬂtﬂﬁ‘mﬁum@\?
=<

5usnnnglEinnsuasdusvade lvdsenadludaanainisuiianislnilas

b

R4 (Defensiveness) 1e4@a Ingviminn iisiasinsUsusa (Adaptation)

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

dl v 1 4 dl 1 dl 1 a a o @
e liiagsanananunmigaesaalud nedalud a9 aumasiis
Tndaadiipe waualawia “guas” uaz “gAn" 1e9dalnasimd

Tufinuaonanily “Auas” s funnsuiumdndenarianedes
el lunsiauaiianaeuuu s nainanisidausaniugns
nadinnzedilendenanadenalifiafiaunianisaaianinluway
wel@anani lsidieganaainaangia usanzimeniu SUISeTu
azfauliiviud dalud vive Aenanaadialud aunsnianlivees
suainAnanwlugue “gf” nudetneviamils Tneinevieilsiz
indenaviaasis udidinuntlszgnivasusnuazananuzaasngyiml

(<1 dl an o dld o I { A dl dg/
{udenarianaansanniauansusluinanne aunsndeansiian
aan A ludean1aiuannuansunanwein (Multi-platform) d4@ns
wunmanananaeanie llgaifuansinainuana (Many-to-Many)
21130 UTN N LEANNANNERIN1T 1A NEBIN13 (On-demand)
Tasn9NIsFutuLLLANanaalngyiaml ABaniud) uuuaannily

= Al ~ . v & o v ~ =
198 W3aaraw (First Screen) haenenflunisfumudion aahasy 1ive

L = ! rdl a a I'e

ARUANTI (Second Screen) HugUnIniduT 819 AeNNaAa3
a1y wilian gunsaliauiny inliiiadsngnisainisaensan
44w y o g o
aa paflunameniaeiuaes walulatreniomes malulagansaumne
LAYNN9AD4A1T LATATIENNTABATT dunaliiianITuaansINiy
T 4 {5 439 Flew (2014) Hszyld Ae nsvasnsmiuniamatulat
AEAUNTTN AIAN UATIUANAD

a o dl o dl U 4 k4 ! v

ATMUINNTIRINIINABNIINARAINNAN 196U danalii

Y a dl o Y o aca o QI a ' [ [~1
E;l]ﬁsl@MN’QIV]?VIﬁum@ﬂﬂﬁ‘ﬂ’)ﬁﬂ’]ﬁ‘%’]\ﬂuu@$LW§JL[?]N‘V]ﬂ‘i:f‘éi’ﬂqL‘]J‘Lﬂl&ﬂ']ﬁ‘

UA 12 auuA 1 unsiAu - DnUau Usst 2561

251



252

_ owsansUINAAMEQSssioutuics

N8N8 LA ULTINAINENIR9ADAANA TINITANHIATINAZT AL
Wdiudn snaendnaelnayirizesmamnunszmindiumanud Ay
989n17ABMIAIAINA 2% N9 URIULNLNNNTNNNLTB
TUsAnmasaNLANLNENNTLIUNTIANIIANUNTNARLLAUN g9
{luinnssane NM9fieseudnIIinauNIsHARTIMLLLAN (Offine)
wazuuuaaulail (Online) YFunlasuddnisuesfss (Audience)
andnluguzfivatsuigninidufidoudanlunisudmnileon
Aaal = & Ay o ~ o -
(UGC) H28n17ARAEeMINANENNANNINENN9R85198 99BN 378INNT
1o Y a U dll o dl’j dl
(Program) wsgsfasanuazaanuuulimanlasiuiilennlude
dl a dl a Y & .
aulutsunaesntmaensnge naAnlimiulasnis (Project)
TneninladnAnynazyinlildsfoimefuazfuanae naviriatlfati
TUAININNANNITRATUIBIT N UEITHADAAYA AD N1TRTNIY
= = o . . . v A
ANAINUANE 1FD “WIIINBE” (Multi-skill) LATNIIAFIEAINUNTD
g (Profile) e i@ N17018mLLE9 16 YINUNANAAIALINIUED
o dl A v a % dld o a = ¥ a dl
gatlaqiiun e uaiauiiassnduAnlindmanuaviHande
o Jyaa o a \
NnueliaeNase WHENINNHEAINAINITLATNAIIUNTAALAL
1 :; =S Yo A al Yar v
wintuasaglfsuniaaanuazilanialunis1i5un1s8n99nu
o/ dl v 1 v v 1 dl dl o 6
pantiinanaludadn malasuwlasesgeannssudaingyied
melFidmusssudanana uinnialania sulsun nstaaanfiuyunig
AR unisnseiulanianiegsna unnstastlatesnaiuaNAs
451989794 WENAANNWN TuNNsuaAsaan JnszihtiuAtunGInN

4 o 1% ' [ dl = dy 1% ! Yy a
nng ﬂu“me NITULINTUNNIAITNTULINNINTUAIE ANAYS HAARILE

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

fasdiusauaznumandanisinauldlidniulannisineuly
TUBIINAATIABN Y

it nisvaensInAedinanedTmuInssesinsvidiily
ﬁmx'ﬁ;@ﬁ%ﬁ@ F47 Bennett LAz Strange (2011) Mal#iRengn 1T
meluladvesTauassdegnuan fpluuueanatulad s inand
(Non-site Specific) Fhumaluladiiaeneiuunannesufivanuans
(Multi-platform) anunsndenasilasuiionnFannanedesme Gl
Curtin (2009) litienuan ‘Emﬁmiﬂqﬂﬁ%ﬁ@mamqmﬁﬁﬂﬁmzu“;lualfa
1/941 (Matrix Media) g9ua 19l /smnmasuaziniananingsidiideed
Fnweivannuans vde “mpinse” wazaransarinnudinaunaned
fivannmane/l ‘EmﬁﬂiﬁqLsn@il,@zﬁﬂ%ﬁwE’gmamﬁﬂimﬁﬁﬁﬁ@m’éw
inezgU/ldm (T-shaped Skil) AN g7 lnnsae IR

lefansnnmeandenesinuzs iidinannuialums
A7UNANN9IAE WUAINARUARILAZARNLANENSIE M Ta UL
Tuilszimalnauazsnsilssme nannae Tuisunaeanguilszmeelsl
T ¥dnanagsnadelnaieliluniadouresgravnssudnudenin
UATIREN (Audiovisual Media) 1agl Creative & Cultural Skills (2015)
WesyinezdnfunveusiuniunnauiRisesiniminduie
ANWAZIAEN (Audiovisual Media) 1591 Usznau@ae 1. inwsdn
NINAR 2. Vinweamaila uay 3. Tumslmimmiﬁ@ﬁ?fqﬁu falnk
Aefudedunuainnisisaesel finudn snezsuiiuwaueus
\{unnaniRsnaesinds@nuas ishomeimssimivaslssmelne

AN7UTENAUARE 1. WNHLATUNITHARLAZAINNAAZTI19ATIA

UA 12 auuA 1 unsiAu - DnUau Usst 2561

253



254

_ owsansUINAAMEQSssioutuics

2 Vinsudamatiauazmalulat 3. inte@gania uas 4. neineniil
=l 1 % v A o < =l [ % o <
nu Tnewudn vinee da 4. An nrenanwilun Wwineeaniluug
uaunNANEunandafunLlu Buvaecssma e lsssuans
o a dal dl [~1 = 1 o dl 1
a9n1snUEasladaLlunuuaun e luny lussuuasAnnsias
mouiluin luanieNsssuATeIa N NI NLein AT T WES
TuglslAdingguuunisiluwnadnamues (Self-employment) uaz
o a . dl ¥ = U ¥
NM3NNNUULLIEINALAAA (One-man Business) NfindNN19a5199 1 1H
AunuessasiulugluuuTuwaniegsialus Gsasfiouliiiuly
WdlevineziEegsnade 3 uessziuwnuamuas lulszmalnendaag
wanFnaii naname Tuiiunaestseme e lHiaonudn Ay iuinesida
a 1 Y Qi o a dl dl v
ganaluwinuGineaiuNsna LAy Inade Tuanen domuaunus Ty
STALWNWTNANLIN inrgsnanaiiu Ae nnsaselunalusiniegsna
PANEsEuazRan Wt AagLuILN UL S gaes

o

dl o oA [ dl v ° o
gravnssudeinsvirineilugnavnssuniaaudAryiu

Y a

AaAREsaasTA wimnsTn wazwmAlulad Faewmall TnRTEngAs
AeaepnslEsuN IR NE e lfauN st U AN ss AR AN 1
m%mwﬂ’gmmuLﬁfamz’%imiqﬂ@ulﬁuﬁmqummumim’éwmiﬁ
IR AINEn9T TiAnugenadeLntlsznnsiuRdeia
dauleunglunisimuiassgiazestsuinang aulumanmun
iAsegna “Tu watlsznelig 4.0” Hnans Lﬂﬁﬂu‘iﬁmm’émﬁmgﬁ@
1) “Value-based Economy” 1iia “Iissgiafiduindeusneudnngsy
TnafigruAnuan Ae iwAtuanmandnausn “Inarsous lugauknie

o Qi o ¢ﬂl % !
“UIRNNITN” Lﬂ@ﬂu@qﬂﬂ’]ﬁ‘muLﬂ@'ﬂuﬂﬁ‘:ﬁLmﬁﬁﬂﬁlﬂ’]ﬂﬂﬁm’]ﬁﬂ?ﬁm‘lﬂ@lﬂ%‘

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

o dl ¥ = a Y & o nll
Tupaeusnmalulatl AuRRa39ass uazuinnssn uavilanu
annaiuniAnsanauAn llgniaidiuniatBnisuanay deuean
pananannian liduiraaugpaunssidaatinalnagniuazna
doianarausailundsiunaaunswmungaanssidalngiamg
Tnaielfgnansnihuinnssusnanenivensdeen FeuuwAs
1asluea szinalng 4.0 MdlunisaiiBufiuaziznislunimnsgiu
o o ! ¥ da/ dl [ (<1 a a 1 dl
A miunisdeean featlavndensviminedlunisuantEnisasinamil
Piluniaiadszaunisallunisfunn nan1sadeassilfiasfiauli
Wiwdn naenau §ilsznaunis wariaansinaginas medanu
dasiuluAnaniniazaundan unsWmwILaM A AL ARAS
1 tﬁl o dl o { 2 a o A o dl tdl
naq dennsduasuAINafiailiialunisiuindenivanainas
HAnumBanA Ul szinmaE AT TuNNIIEINIARNITuAY Sesiesd
v a a dl o rdl [~1 a a = %
poainlalusssuanmvesgsiage Insviminilanudadatzansos
anfieagasnannliviauanndinefiu dhungdeauauuy
dl % % dl o | v a = dl aa o
Wwensimuingenafurenindaande luganaiauaansuly
UsznAlnafasl
al o '8 dl o
1. aasinanmuaulauny nagnsuaznalnidaiaulunig
Wainsenanuaesindaanaae lug Afarianaann
v o o Ao 5 3 oy A L A4 o
2. Apfamae AN IR ANI AN la A UAR UM
wihlunnsduindewimungramnssuda el sauiauusien
Tunisdpnisinavsuieimuine a1 s
3. MsnsinnundssauiusaunuasAnsdauazaniiiung
AnwnddAnanwlunisdpatsudununatingsiaiiiag

UA 12 auuA 1 unsiAu - DnUau Usst 2561

255



256

_ owsansUINAAMEQSssioutuics

4. luszAuasAnsgsna fasinisdnausuiineenaniiuse
nInUdane LB UNS M UEITNRRAAYA
5. luszAuanntiunisfne festlfuasuenuaygiuuy
[ % al £ v [ dl U
nisapnIsizauntsseuliidenndasiunisasuulasresnnniuas
yineenailureasenuluauneg
6. R319NITWANLNINIFLENNIV N L UNINATITNAD TALILTiL

ANz Na s TS I Auuu 189

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

UFTUIYNTH / Bibliography
Bennett J. and Strange, N. (2011) Television as digital media, Durham

and London: Duke University Press.

Creative and Cultural Skills (2015). Building a creative nation:

the next decade. Retrieved 9 January 2017, from
https://ccskills.org.uk/downloads/CCS_BUILDINGACRE
ATIVENATION_WEB_SINGLES.pdf

Creative Skills Europe (2016). Trends and skills in the European
audiovisual and live performance sectors. Retrieved 9 January
2017, from https://ccskills.org.uk/downloads/Creative_Skills_
Europe_final_report_.pdf

Curtin, M. (2009). Matrix Media, In G. Turner and J. Tay. Television
studies after TV. London: Routledge.

Day, G.S., and Schoemaker, P.J.H. (2000). Wharton on managing
emerging technologies. New York, NY: Wiley.

Flew, T. (2014). New Media: An Introduction. Oxford: Oxford
University Press.

Jacob, J. (2003). Experimental and Live TV in the U.S., In M. Hilmes.
The television history book. London: BIF.

UA 12 auuA 1 unsiAu - DnUau Usst 2561

257






MSINENAATUSTTNIIUNSIANTDIANAEATTADULAE
AnN91u AnSnuaInn
Cultural Transmission through the Narration of Indian

Drama Series: Siya Ke Ram*

29817 RINAIWAI
Ong-art Singlumpong**

UNARED

NUARE “NIITENDATINUSITHHIUNNILANTBIANAZATYA
a a = o Ao P aal !
UL AR ANTAINUIAINTT HIRRUITaIANaANE1IENN9AN -
BasuazNIITNaNandmusITNauIALNaria L uaATTARANIIN
Ansnumasn taelisvidauRsaseEennnINILLNNGALATIZIAIN
Faum (Textual Analysis) ¥INNN3ANHIANATATTAIIUIUVIAAY 110
Aaw Aauay 1 dalue Han1TIRAnLIn Aan1Tn1aanEasluazas

= = o < - o LA

TAAANIIN ANTNNYIAINT HU HevAlsznaulasaasnanisianises

7 asflsznau TaailasEeesnlsznaumanisitlaEeas nNeWeuwN

UnANTIEEIAINIAA “n7szv'7ﬂwmo‘vﬁmﬁm/ﬁhumiL@'ﬂﬁ@d@ﬁnﬁzﬂinguLﬁy Aoz
Ansnamasm” lag lA5uRuadlayLaINzEn e1fied 1 (W)

919991/ 72AMANGASTINAAAATNIILIUTIE A197397 miﬁéﬂwﬁmﬁwﬁf ARUZTNAANART
UMTINENSNGIIN TaNNNTAAGR: 9/186 TUNANINENAN19764 TOLRN19ANER 64 uein 13
uANIARAR Fruamate sluaien Sunevand WNIANFUNNLYIUAT 10210

178 081-343-4760 378 dongongart@hotmail.com

**Lecturer, Faculty of Communication Arts, Bangkok University, Bangkok, Thailand
Telephone: 081-343-4760 E-mail: dongongart@hotmail.com

UA 12 auuA 1 unsiAu - DnUau Usst 2561



260

_ owsansUINAAMEQSssioutuics

1
A

WBN190] AAGIRANINENTHIL NIIARAANEIETEY WAZNNIALIEEY gN
HauaeanNIateAsLEa IUELUNI9AINTNIaINI T HLAZ AR
AoaunumpanAnneiudaazanannnedniugedrAnyreasniniy
Ayl N limanndaufiavianyedivenyediaranysdiuauyee
1 rdld [ v Y a e o ¥
tnuwpnisaindifadasunan dadusuniiaians dadaniabinu
imssgRanazinsasedsnn uaviladefnutlszinil Atian Aagesu
uarsITNLHeNUN IR WhanvisnnsRmNuNnanie ssuudtydnmnd
TLAEFIN7] WANANBEITHEINLNIIABAUNIN AU ITHNNAINAR
! dl A dl o o A % dl dgl v
WraANTenaNeiuNsLdemwiAT nnselunnilnwui uay
o Apyso o uvae Y o = N A
navinalaangalFdn douluinuimusssuniesudaulszindiasd
dl 1 [ [ ve6 ¥ o A v
naaadnununygmilulueg finasesquaililnases nasiune:
dld 1 :/J dll 1 a @ QI % all o
de1la nasuLeduassuy wedndszimaliluAagniesnninuaun
dl L 4 o o dl % a om
Wenyee wazngunnaaedenmualudiaunynaufesljuinnig
wanantuluiureimusssun19ding lyaiiunisdennumnne
BANNINNATYANEDT TINNIT1ENAATUETINANAZATTATAINT
NANITUNINIZANEUIAA ANLTE TAUAR AMIGIIN ARaaulaly
nsldaaem luwdyusiner atrannnuneliianlasugudonii i sely
nsAsaTIsuaznisatsaniuiufauludinusall anuzihaaiud
M liia Ingganisuimasuina luifaesimusssulfad1euninans

a LAy
HINENUUBNAIE

AAATY: NMetNenandmUaTTN/ TNUsTINBUAL/ NTIANITaN

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

ABSTRACT

The purposes of “Cultural Transmission through the Narration
of Indian Drama Series: Siya Ke Ram” were to study narratology
and cultural transmission through Indian Drama Series: Siya Ke
Ram. The research was a qualitative research with the textual
analysis method and studied series amount 110 episodes with
the length of an hour per episode. The results of research were
as follows: there were 7 elements of Siya Ke Ram’s plot which
in order from exposition, rising action, climax, resolution and
closure completely follow through. The storyline were mixed with
love and verbal’s truth theme which basically the most important
aspect of being human underneath personal conflicts, internal
conflicts, social conflicts and environmental conflicts within the
time factors, geographic factors, social structure, economic
factors, custom, morality, attitude and code of behaviors which
used the symbolic interpretation.

In additional, the researcher also found the inclusion of
cultural beliefs such as faith in God, the cycle of birth and death,
the practical method of as you sow, so you reap. In cultural
custom and morality appeared the patriarchy, guardians and
rules, seniority, castes, rights of traditional for mankind and rules

is the require to follow. The material culture emphasized symbolic
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communication in order to spread ideas, beliefs, attitudes, morals,
mentality, and life in various aspects to adjust society and also
spread out the familiar on Indian culture through new dimension

among Thai widely.

Keywords: Cultural transmission / Indian culture / Narration
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asnanalsdnanunanuanateailuguAd1Anyrasusay Smun s
Wan17a199 a9 musssn uuAa s AIANasAas N aN AN IIAY
Ul lTuanisipanfuAfasRmuNTmua s ludsANTasnLealii
1R3anaN faamptasinliuwsazdannsiasdinisuanilasumning
FAUBITNTI IR AN TALETN AL I NIAN L A UEITHAS
FaaneneuaiulUnFauiun1eanseSn s SmuassuauTluananend
yaedannan Bdae

UsvAng dmainn (2522, Y. 13) 1AL Tmusssnaansly
3 131N A8 TRUEITNNINANNNAR YIAAINLTANE WAL
o dldl o a (=3 dl A = v K =3 a
TAUBITNNNLIAUAINAAWIL AINITRNBUTBANNIANTUNAATDY
AIAN 11U ANNATNNNANENANRAT AN TANI9ANEUN Tene Tusne

= = A @ v o =~ ~
192904AR NNl IAAN AR Wndu Sauassuntaszidaulssine
= = = dd‘ o =S = a oA
Ae szidauwuukkuviTalssinainyanaludeangntonaz iR
oy seiantlszmil aden nousng usiu dmusssnnieing

= o - dl v ~ ca A oo A

MN8N Bereevireirsed s NuywdAnsrhing Nvivensauased
Wadsslemiivesdan
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3. N RHFHINE (Semiology)

o

g3ty lasuzialos (2561, w. 59-60) MHnanqdn dnyals

nenaziiuludauaaspnuiiudyald (Sign) Tusaaesuysedingn

faanszuaunislfianuvunelun1enien deaswuand doyafRuss

\ATRMNNe (Signifier) NUATYEUALINAINUNNE (Signified)

o s |

Sign (dtyns) = Signifier (drynAuraATasinng) + Signified

A

(ArynAUAAINNNEI)

o

AuniRusiaAanununaaziinluneud ol AuraATaanune

[ 77

2 1
o o s a

whnwaanfiluenuyedionun uasityaRassndasaye)si

A

a

funiAwiimnuunauasdyaiAuamsasruneaeniuninisAy

v o

[ o

Wigriuwazfiesnesn anduiaiiuusanaesouazeeniuludeny

(Conventional Law)

4N u)aAsUEN (Feminism)

auitiaudnATunsAnESaannsitesmne Theduun
FELUINWARNNETINTNR (Sex) NUWARNE (Gender) Iugmxﬁ e
fidepuaensatAumunnslii (Construct) SunaanaziiTusuls
dndryresmaasuulassineiieg lunienszingesaniiunedany
LAY ALaTTLRIRA

Barbara Arneil (1999) &utiuuafAaniqassienlisai
1 AFEReNaedI NN (Liberalism) 2.4m3HeN AN NS5 (Marxism)
3.LUARRFTRENA 8N N0wlAY (Radical Feminism) 4.8630eIN

An819mLA99 (Cultural Feminism) 5.&sa0e1NaNe59 A (Ecofeminism)
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B.4pneNANIAIPNTIEI (Socialist Feminism) 7.4 ReI NN ARRLATNZIA
(Psychoanalytic Feminism) 8.&s3neNaneiaaadsiel (Postmodernism)

TunddtazAsteduaY annsu Andnumiaenn Eade i

a { dl A o e .

LUIARNIFLANLTEN (Narratology) HaENaRAYEIRNET (Semiology)
WtaelunsATeiianisanFesuaznisaNuNedtynls (Sign)
pinee NlALsnged uwazlfuuAndmusssnfnm (Cultural Studies)
FaNAUNgEasstaN (Feminism) WoANHINNIEENEATMUEITN

v
o %

1 =K o = va a
HuazAsgn saniedainiaemnn e i ldmesiluniseime s

RPN TG ARtah

CERTEMPLPET

muﬁﬁﬂ*ﬂﬂwﬂumﬁﬁﬂL%q@mmw (Qualitative Research)
ludnenizaessiinssiifan (Content Analysis) iaviaaiite
Ansmsfieesiiaum (Textual Analysis) TneuuaRangufati uaz

dl A a o oo dl
LATENHA lUNTIREAIATINN 1

AMouiIAe wuIRANO RN LE ARl luMsIAE

a = =
1.8vAs7ABUMEY RANT
2 o aaa
AnFnuMNaINT Widng
Wnirasadngls

-LUIAANNTIANTSRY (Narratology)
e Anyejinnen (Semiology)

= . .
ApsEiinngianiaad (Narrative
Analysis)

Awseifioun (Textual Analysis)

2.M38NENeNTALETTIN
azauduazAITARNGE
AN FANFNNUIAI
Tdnwouzasnals

g ArycjEnnen (Semiology)
-WUIAAARIUETINANEA (Cultural
Studies)

Mg AsEHEN (Feminism)

Awsehfioumn (Textual Analysis)

dl = ada o a dd’ v dl A a e
ANTNN 1 LAANTELLEI LI TIRE LLu'JﬂﬂVIE]H{]V]sl"TJ uaziATasilalunisiag
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A5UNAN5I9E
TAdE “N13teneATRUsITHINWAYAITABIAY ARNIN
Anfnamnasny gRde lAne dlumsshndsrasiasansisused
1. 38msianFarasnzastnauisa ‘A Ansnunasn
MeseilAsasE s Sesea AR UAY “Ane
Anfnumnasn” i anansnaqlesdilszneulasidineanisaniies
7 mﬁﬂ@zﬂ@uﬁﬁﬁmﬁqf
1.1 TAsalFaq
fselERnmeilag Huuulasesnanisian GoegU s
138 Classical Paradigm aa Gustav Freytag (1869, #nanalu Giannetti,
Louis D., 2014, p. 337) %‘mgﬂmrﬁlmmﬁﬁﬁm&lﬁﬁf
111 nmaidlaites (Exposition) Fhunnaianiiessndan
FausdeineaNr Az s ATesARANNANETE Aunsie
Fanasldnuuaziniu {un1308NENTIAN19096N3TRINT R B DY
fleamennflunszau uazwssunesnufiilFaonisuniudan
Vi‘i@@qi%ﬁq@ﬂﬁqL@ﬂunﬂﬁmﬁmﬂuﬁq@mﬂﬁﬁunﬂmummzlﬁmﬁu

NINUATAA LFNENLTNNAAALANNTNUIIIADS

1 v
a %

1.1.2 NMIREUIMENI9DT (Rising action) ENAILANE
atpmeIasian Bosmnaufmsfidangnannisilaemainig aunssiis
wrzaNdynneasnInBanmamMNus Dailudaeaainaaey
pnuEnTRsNELUas R Tiazhasiutheyassase Wianll1F e
LW?’]%ILLLL[?]'@zqﬂ@i?ﬂﬁ1ﬁLN%§y5uﬁqu@%ﬁﬂﬂ’)’mL%NLL%GLL@%ﬂf]ﬂ’]m

lunsldTimsialdaasriaaas
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1.1.3 9AgIgANIND13NNL (Climax) 1un19gsuass
gelnnjreamazauriuneing ulinszanazausAnaanusf lienagus
Anvilallle (e WannfesqelWinengalinnu3qrbuedsaies
Tinaulitlszantd

a P . = o A o

1.1.4 n1TAaAANELTRY (Resolution) NN5ElANUNeN LY
TSI HeINR AN Wingz s s foanissma liagih
AUNITNAAIAABALATTEADIAUIAZIAENA IneAWIALAL TR L&D
ANAANFRINALgNITINESTIAAN

1.1.5 N9a094 (Closure) NNARALUIANRIUR A 1DY

= < = ay 7 . a a
FueY WawnaiuresnAunisifiesainlanlunliatiemaniaes

1318 nezsuAazdananlanldAqeduiu

wRuEan 1 wamgANNANuEIaalAedNaNNs@N FeafuiuEa 7 Ana

TaasamaanBasiaunanléinanlusasgp@nnsu Anin
NAIN 713 5 Tunaudingsiu lpnuannadeeiunmuing 7 Tusanens
1un wiariusd alasenined afuaioued Tuausninel gunaioet

eMEN gRAIO (ANBAN 91LMAYS, 2558, W. 30) WAaNARAN
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wansluNNINANALIANITAING 5 dunauldassiunisuiianined
¥4 5 DA e e .
37 Wasaniassaianisanisasiiumaniniaanizedlugluiuaznas
HANHUNNIAHUEEIINENTNOIANNFNLATEA (Tension) 1D4i789917
AR EINaNWAS 7 Aot Hlunsianeinuassnuns s laLss g
v @ o o oal ! A o ,
Tifluunsesnseslszinndudt mendt “Taan” idaadiluuuugeanm
ANATYB93EY (Point of Time) Tun suLiuanwmnisn
1.2 WABAMNAR (Theme)

Tun198NLEUe “LABAINNARY Nanaizandiily
“Renllagasaniin’ (Absence) anaziuiuaziinlalivisa ldauativ
szaunisnizasusiazau lunisdeansazastge Witlszaumudgals

P &

o Jd .
A3NFBINENLNNARANT “Aanegnaantin” (Presence) Weanunlu

e3¢

JUMLILERWANNTAT AR NN3NTENN NIsuAAsaan e liETuimia
Adinla Tuazastn Ann9nn AnFNuMIaIn § uniuANAATeY
4 Ao Y a < = o A | wy v
Gaswnnmensallifiieluuazintaseassisaseasan 15
ateuAsls A “daazonaniludednAnynuystnausiesivstane

fuen ¥ aznudrdaazananusiuiitnveamsnisnisne luises
=

Y v v 1
v a o

U mu'v;ﬂﬁq@zmﬁmmﬂuﬁ@%mmL'ﬂu‘ﬁqm wﬁmﬁméfa\ﬁmmj
ANNNIBENNINNE
1.3 AMNLALEN (Conflict)
ﬁlu@mmm'ﬂﬁﬁwLmu@mmﬁmLL?fjw%qﬂm@ﬁﬁlﬁﬁuﬁq
ALATANLILLAR AT AU AnniAugan (2558, W. 271-272) a1l
mﬂunﬂgﬂLLummmwﬁmLLﬁaﬁqﬁ”
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1.3.1 ANNTALaTErd N yeiUaN s uar N el

fiuany] (Personal Conflict)
masiedresmsraniunaingUsng liidiuney
AARAYIIETRY YARIUNAANNTA LLé’qmﬂmiLLaiﬁqﬁqﬁmﬁﬂuﬁ%@qmwa‘
meﬁﬂﬂg‘qmm PANTINTUE T TARITUANARIN TR AN T AL
= o al dl v d! o == 1

gAINALNAReNT AN aeunamiieande

1.3.2 pondpusianieluanlagenyetiies (Internal
Conflict)

AnuflupudnufianniainauAnA AN
meluanla 1y AnAIINNNAIAALNLNA L ANNNNAUBIALLASANN
nsnasiezingnaaesssuazugunauanluill vise wizung
Tnini#niannudnnsssusioaanusgnsla wifildaunsniinezaw
da/ v b % v Wd”
WUATAITT LS IWIzAaIn1FITinssnsmlasauasnszung lfluAsag
o o 61 % A U 1 dIS/ o al [
tasaisaaniinanasn wisaudiusinsrsansiasanlawsnadan lagji
Yy e aa a S an . do  oq 2 4 us
Aangunladn@nnizgrsusiildonalulanuinsiewinlugenaogls

1.3.3 AnndRuENTzrdaNyseiugsas (Social Conflict)

W udawiaNnalingUUI991UA1 T
Usznaniadn Maauldwneniuresrudiuludian wetunedy
dl 1 dl b % v Y v 1
(39992949 UTINANTE I NA N7 wA 1 U sl TG weivin
[~1 zﬁl ] (% 1 = a Qr al 2 dl oI/ o
\uizasresdiusa 1w netiANLEgEresdnullaazimeulusia
A1 wpANgzINA AN D BIULIE TN N URaAI AN
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1.3.4 AT ALHITENININYHTAUFFINT B
(Environmental Conflict)
| QI dl dl o A o [ % a all a
dudenennazdnaunuiuassnamsine M
dg/ ¥ 12 1 v A ' 1 o ¥ Y o ¥ dl a d” A aa
1wl uliwsindsitasinginnrundafiossedsiaudeninatuluiedld
I3 o aa PR vy A A o |d1” a
A1 WITBIANENLNNINYNIN LN A ABANTURN AN gAY
o P - o SN2 a Lo vy
aunseianglanudnnlfinussiiasnafinnanguaauliesing
Unepassel
1.4 AIazAF (Character)
1.4.1 FIazATWAN (Main Character)
1.4.1.1 3931 (Hero)
= = @ v =
-NezaN NaelyeyauLnsigagn uinasedh
dl % a | L% o ldld %
[WenpaemanFszassn waziinindnaresuusasialniniiaaunan
WITIANNNTANINNITTL UNBIATIETEUNNTIAUDINTEINNIU
nadwanlfsenauyaesdin (Disaster Life) neuiflunngsianunsf
gnsmallesi fesdunediusiviiaass e lisuiuinaues
Tdganineasded@nnaw Aumdnsesusmeawsaan ilaginiesa i
= @ Y o o 1% = o a  aa
Hlasansessuiulesasines Nesguaanszauilgliuunisniiumgn
Peausssnaviallenasiuda U lfde udpasAnwlugusinezss
sdaiumRNsaifaanisineannasasatsunl et
wulfdmazsnliiweldensuninetwegmilawsuanisnazinlas
1.4.1.2 39463 (Heroine)

v o

a = a =
AR HANMALRAEIRATA AIMHNANTNANA LA

rala

o w A A @ | A a a
NATUIEYLARLAEI @ﬁr]fl'ﬂLﬂuLLUU'ﬂH’NﬂJ'ﬂQ@lﬂﬁ‘?uﬁlﬁ&lwmﬁqflﬂﬁﬁ
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finauiihviuade Snanugninsuazaaiilusssy Wwhasnazyinynasing

WnAIMTiunanales leminagaum

P24

1.4.1.3 ¢{318l (Villain)

-

[ % | o a dld L 4
-NANTLY Lﬂumu’mmsﬂmwmmmgmmmﬂu

"%

va A

Nnassndzinig vndugniaeniuluaienieassniaviudnues

u

HunfnetiniiynauIunsngn wikaseniauluaan1eessanas
nanenfluagsianennazinflalsuaglidnein
1.4.2 fyazAI9849 (Subordinate Character)
“NITANEE NARlaANUNRIMNYLAALALY UAT
Hpuinsaniiasetnemnn Meveswszaneniazagnielfisunnues
oI/ [ 12 Q; o zﬂl Y o a
wizaunaen uiausuiulieanuauinuazineutning

-NUNTU AANAINITONIINNTIL LaZHAN

a

Anpsanszan nynvasiadiludydnsninesaindadndasin

al

And annsnviynesnelitunsssuidunanmiinegegaaesdim

1.5 21N (Setting)

va o

Al wimmmmmmmmnmmmmmm J. Boggs

u

(2003, p.101) ) Bsasialuil
1.5.1 tla’deifnunan (Temporal Factors) 1uisaasnan
AnTusrannd 3,000 U

v a o

1.5.2 flaRaauniA14ms (Geographic Factors)

WAL 3 Aneouz Al
1.5.2.1 1189 luuslazilasasdizluuunisinases

o

usnsineiuluegiudnwuzaeInslnasestenEssdidud Aty

o
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, e @ A Ao o , = ~
9y e lassnfudasifinlufaansaunvisauusssuidian s ine
o o AR o A o | a =
uardmusssnansdanntinduneduliaannaznlaauulas nnawly
nnruturssur ludsandiasat lunseunlsnnauen 51Hiudqeny
azaunsnilanulasls gindasuulaiuuansinnnasilusia
nnauTivesdaandauivg)
1.5.2.2 1h ilwaleuinuninlasssnssazas
szt ulununn ldinengdinliadglfinadnaenuiuaylslurlnging
Dd‘ v 1 =3 v = £ :/, a dl U ) £ o/
gindinllwhasfiessizaunieniinauazanlanayfieando i
2 e » A g A Y .
aanlaBanuazliAuee usidalansaazaslfiuuvmeasusestean
W uda dnaviieAulasuulaslutianessaarammnaslllaionly
PP @
NNNAVUNFAUELIAIA AN
1.5.2.3 n29A WUAIFIIa9NANNLAAIDIAIIN
IAasfATaLIATY NasAaTiuaiauNAs NSRRI NLTLLNGA
1091AAR 1w Nt mesAnaeNiluulnrasinunidndinases
Wasinanfedaemastscanaulunissediustugs W
1.5.3 fladenainuiasegnauaslasaainadany
(Social Structure and Economic Factors)
9 Y = & .. o ~
sUuiaesdeandouniniailuagsouiuluuuum
AnsuLiarutungsnie Tnenlsznanfaenssnusnevund nisse uneel
WazANT NTINBEUAZITLLTBATHTTIAYRILAAZITIUL AR UANFING
Ausnndurenssulison nendiulinnudrdndunguiléilnases
ssnuzwaNnl uazuwAs anuas daugnsazldlFiiuauanlansm
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funguilszanaudaulnnjaaaies éqﬁﬂﬁizumﬂmgﬁw%uﬁmﬁ
TRITNUBIANUANFANABLTN9E9

1.5.4 fadeufiutlszingl Allon Aasssuuny
991 Lﬁﬂmﬂﬁ‘]ﬁ (Custom, Moral Attitude and Code of Behaviors)

1.5.4.1 sznal sinfponuided Auaiuiusaun
wawnal-Bugudidny Ssgnimvuniedasidiuaiienanaiu
Fapalfinatuurifeulutanasine wu fd e Fadraun faasni
Faagams NaeRiunansa AanetnAnanidRen REnszusumaAien
WEDRNTTINAIWTZUTNAN Noge T (Tl

1.5.4.2 Ailein jaitiupna livinineuiimesauly
dapu viludumudinssasunnseiuuas ludumei1fiaonud, ALY
PDILJFHNINNIWNAAFT

1.5.4.3 #0990 AT NUANAIARUNY
ANAUINIIUNDI-BUARINUANETIN 10 Usznas vinltiaudaulugy
\anTaRLuAneT iy Wlefl 9 “dhen” sinliinsnAassmuiiaz
uansprBidedndrefuuariueudunauaznsnsziin i

1.5.4.4 s9sutenURIR sfaitiunisliinanuniune

1
yvaa ¥

4o o . o 4 pdda .
Teiuwasiu §niengtleandiasizeiauasiaaniLnegnienguinnan
1 a o/ cY dl 1 fgll [~ A 1
N 1y Ao ludeiendsiasmaiamainsvnniniulun weznenm
v @ 2 v 4 v a A~ dl = a v %
filutievtinssiedliinasinssaui dui danlugusysisfieannsnging
gunfifluiinuaznsznmdgipunifunnsan weasisnssansiesli
= a o cY @ = qg/j nl/ ¥ 4
Nusmuazimsnnszansaififuail ssvisdszanawiohlfieslinom

PunansunlinUIAneguiy
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s v o

1.4 REUANBAINLAE (Symbol)

Arydnmniiuediumudeniaanisannudniuiaes
YULFITHLENNE (Conventional Association) AUAAAINNUNILISL
Sanriuludinu 1w nsuassiis “anna” azlddyansninesdnd s

= : = ! Y o =
aylud uazaang dounnsuaneds “nsdantlaes” azldunlunisde
AN 2NN TUAANTN “AnuTedRening” az W iludtyanend
o
WadaANvseaanhl
1.5 a,.mu'aq'l,umsl,@hﬁ'a‘m (Point of View)

TUHNNBINNSAN ETRIFNNUUIARTE Giannetti, Louis D.
(2014, pp. 395-398) 1 avAsgABasHEatiuyunasTunsanEasly
WLILINNENTBLARATIVIN (The first person) HINNNHNEWT TR gs0E
aca 1 dl o a dl ai [ o o dl [ a a d’j
Janaenesazaitiumesiduuusnasunaniiivauaningy
Tuias lnasjaiundaasaseniduiiaBasiinanudinla feinen
AnUMAWNYTaANaNaNsaarAsluGeslnemss uananiel
N91aN o9 luNND831ARRTIATH (The third person) tWadlalania
Wi ianaanaadasiusiazasanianunds vidaneavnnIsniuy
falunnvusteANITNTaIFnaTAs 1l NMaEHLNIT Az uas NIz
nsmanaNsadnnmgnsnineulasndsrasnitazAsluigas
dawluyuueaniiunans (The Objective) aztlangiluanwosiiily
o . . . Al o d -
@euazAussenalinmineuanaanuinNAEesse Yaanuay
pNANRLSIR9RaFAz AT LA ATE VN
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2. NMTANLNAAIMUETTNHIUALATTIAAULAE AR5
AnTnuvAaINT
TusssunAunuluazAsga “An19in AnFnuniani” i
dsznaudiae 3 Usznmn Aa
2.1 FMUBTTANNANMNAAWTDANNLTAND
2.1.1 nMatuDamnid
TUANAUN NN DIBUAN LI Z AN IR ALY
NIE1UUNIN ANUDBMWEINRNYeIAFENGT “NWina TN
dl % v v % dl o v
pie unszidngageaswlan i aswulaslilnueaasio wezidn
dl v A A 6 o % 1 a a
NiLDNed 3 agAuAN TN Wezwanu wezAay ATy
2.1.1.1 WIEWavH MWL AT eN e UaTaTIngs
avanelulan
2.1.1.2 WILANZ INWIRUININAEILAZNNLEN
] b4 °
wiNNIaUI
2.1.1.3 wegAunpisanszunaand mwidigine
wazAnasaslanliiiug
wanaNUgIsaNtan1duRamne e Netsausn
Tnaaadmnassndan ignuunaiandoullmwilszanine i wezusd
Ny dgj a 1 9 S 091 o Ay [ k4
BITUE UAT LAY Wz AIA AU mnaaTiEaua W (s
2.1.2 naidia lunnilnwiiin
ng// = dl 1 cal a o dl | Y aa a
L EEER PTG ol QPG TS E QLTI NG T Ralek PN T

Hauastazlilifalunnlud uaggdiniafialudazinnildwudnn
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& A = = Y @ A = =
anA3 wanHnanANTe luFesreannidn v me luiEe
219911999713 I Wil A wiEe luEesnngfreIn1sRaudte Al fie
pENeTLAYN TS N Aa TSI

2.1.3 maina biavinda sdn

o = o = =2 o A o A

duarumendsnnnnnALtindis WanIANmLAR
< ¥ o a ] yaa |QI N 1 dll dla ul/ o
fazdantdsna liiTindsanuwsifen ) wininidelanAndansein
ol/ Qldladl o @ o YU Yo a1 Aaa !
i naanAnAnnssfivn liflAsunalmseTIm RnmunsyIINas
N9EiANUlUNININITHARABANT NINZNFUTATINNINITING ARBIAL
M lRm sz angann e

2.2 JuEsTNNNesELLELlsEINe

2.2.1 unumygmilulvg

yyennAgnnnue Wugiiwazninunpnaupnves
Hauludann dutaninliiunuimassassnaenfugniuuazingn
nsziandsanauiaalivindaniuluaaihuwe sugudan
TugnuznssanAtfiaandanfas AuANANAINdRdTadea 1 Notng
NI NNDLNQIUATHBNARN AU AR ANTIRHa et

2.2.2 fiinAsasguailsitnases

slunvaesnistnasesidaing lwazasgatanduly
anwauzinarasuuunngllme (Paternal Government) Aa Al
Tnnnasesyms Inaniradatneiinonasnizanszamedfonanezesd
agiwinftnesasynsfnanisaendasnniliusgresunaiiedelys
e lpsnndsavazyasawndilalanlfuiondsizdasiuauazufilym

Winudssanaulnamga
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2.2.3 n3uiunacnianTa

u Q
v 1

TudspnnnauduaslfinndrArysednanglandy i
pRANussznd s Eiluiiuliasnaetianszansnd Inawss
o & % dl a og/j % % o A 1
ANHOIALADITARINTZIINLEND ANTIARI WAANNLANTNLLDaaeNa

e a gd o L gl S
In39p3R viseEanglandnfiazannsneusndiasutinaqlatioandnlé
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Abstract

The objective of the research includes: (1) to study the
selection process of colors, the color scheme, and the application
of colors in the communication and branding of the Government
Savings Bank (GSB); (2) to compare the demographic characteristics
with the perception of the brand’s color identity and the attitude
towards the GSB brand; (3) to compare the customers’ behavior
of using products and services of GSB brand with the perception
of the brand’s color identity.

The methodology of this research includes two approaches:
qualitative research through documentary studies and in-depth
interviews with 6 people (executives and staffs of GSB and graphic
designer); and quantitative research through questionnaire responses
from 400 GSB customers collected from 20 GSB branches.

The study shows that the rebranding of GSB resulted from
a change in the business environment caused by the rewriting
of the regulation which allows GSB to operate like a commercial
bank. Therefore, GSB had to change their brand image to keep up
with modern times, as it would allow them to compete with other
banks and expand their customer base to the younger generation.
In the rebranding process, GSB changed their corporate color

identity from blue to pink and gold to differentiate themselves from
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other banks. The color pink expresses cordiality and friendship,
while gold represents stability and dignity. These two colors are
virtually used in GSB media, with pink dominating the color scheme
to create brand awareness and recognition as well as association
of that color to the GSB.

The findings of the quantitative research are as follows:
(1) customers of different ages and occupations have different
perceptions of the color identity and customers of different ages,
educational background, and income levels have different attitudes
towards the GSB brand; (2) customers with different consumption

behaviors have the same perceptions of the color identity.

Keywords: Color/Government Savings Bank/Branding / Use of color
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Abstract

Due to the change of consumer behavior regarding the
specific buying needs together with the expansion of time for
digital activities and for online purchasing, this article is aimed to
seek for the technique of promoting brand recognition and loyalty.
It is suggested that the processes start with pre-decision making
period by proposing brand experience through advertising, web
design, useful information, shop information, application, offer,
and real-time response, as well as truthful information. Next,
decision making period, this includes the providing of clear checkout
button, secure payment, fast delivery, bargain price, and refund,
Omni Channel, and good customer service. Final process is post
decision-making period. This includes the providing of a regular
contact with customer via electronic mail, a refund, a gift voucher

and gift card, a product review and testimonial.

Keywords: Brand experience / Consumer / Digital
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Shipping Options that Would Encourage US Internet
Users to Purchase Digitally, March 2017
% of respondents

Rextaay shivping -
Someay smoons Lo
= hour shioping T

Note: ages 18+
Source: Walker Sands Communications, “Future of Retail 2017," July 12,
2017

#a1 : Walker Sands Communicartions, 2017
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Abstract

This research is type of quantitative research and was
conducted using in-depth interview approach. The objectives
were to investigate the influence of PTT's media recognition to the
stakeholders, and also to study motivation and ability to gain the
stakeholders’ recognition. 733 sets of questionnaires were used on
two selected groups of people i.e. direct stakeholders (e.g. employees
and directors) and indirect stakeholders (e.g. partners, customers
and presses). The results obtained were analyzed using Hierarchical
Regression Analysis method. Furthermore, two of the academics
were interviewed (i.e. an academic who specializes in energy which
related to PTT's communications and an academic who is a thought
leader in energy which related to public communications and social
movement with PTT)

Elaboration Likelihood Model (ELM) was used as a guide line
process for individual to either accept the media’s recognition or not
which determined by two factors i.e. individual’s motivation and ability
to evaluate the information being presented.

The results of the study shown that;PTT’s media recognition
influence on all 6 sides of the Good Governance whereas individual’'s
motivation and ability to evaluate the information does not influence

all 6 sides of the Good Governance. Thus stakeholder is more likely
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to behave according to the Peripheral Route which relies on general
impression such as feeling to evaluate the information at hand.
Therefore ELM cannot be used as a solid guideline to fully support
this research. Nevertheless, the study has also shown that personal
media has proved to be the most effective method that can be used to
persuade stakeholders to recognize all 6 sides of Good Governance

and the trust in PTT compared to other studied methods.
Keyword: Corporate communication / Stakeholder and publics /

elaboration likelihood methods / Central route / Peripheral route /

PTT Public Company Limited
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Abstract

This study aimed at analyzing the news content of the Thai
political conflict from three newspapers namely: Thairath Matichon
and Thai Post. The political turmoil started in the late 2014 during the
government of Yingluck Shinawatra and the government of
General Prayut Chan-o-cha. Applying contentanalysis the researcher
investigated the role of mass media, guidelines for presenting
news content in a peaceful or conflicting way, policies and factors
determining news.

The findings revealed that the three newspaper publishers
took the role of monitors in terms of the environment for the society
such as reporting the movement of the protest. However, the report
sometimes may not be in line with the media duties and may cause
undesirable outcomes. For example, the report on the estimated large
number of protesters may lead people in that area to panic.

Concerning news report in a way that leads to peace or
conflict, the three newspapers presented the news in a conflicting
direction while during the coup of the government of General Prayut
Chan-ocha, the three newspapers reported the news in a more peace
fostering way.

When analyzing the news content by using the normative

theories of media performance, the researcher discovered that during
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the first period of political conflict. Hence the newspapers reported
the news according to Libertarian Theory, which means the media
had control over the news content while the government lacked
the stability and authority to control the media seriously. But during
the second period of political unrest under the strict government,
the media was more careful in presenting news about political conflicts.
The newspapers then returned to be under control of the government

according to Authoritarian.

Keywords: Newspapers' roles / Peace / Conflict / Political conflict
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Abstract

The development of information technology and
communication in the digital age causes the changing in
communication patterns of football fans in various situations
such as communication choices, communication channels,
communication forms, communication behaviors, and also
communication culture. The new media affects the football
fan’s behaviors, that is, the traditional media receivers are as
“a passive audience”, but the new media’s receivers are as
“an active receiver” who can self-search for the interesting
information. Moreover, the new media destroys the barriers
of space and time by building a community similar to a group
of football fans. This can improve the relationships of real
communication among the community and also maintain

the relationships among the football fans.

Keywords: Football fans / Communication / Digital age
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