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Abstract

The main objectives of this research are as following;

1. To study the direction and participation of television
broadcast entrepreneur in case of the advertising regulation for
the digital terrestrial television system.

2.To survey the understanding of the television broadcast
entrepreneur in term of advertising regulation for food, drug, and
healthcare product which are broadcasted via the digital terrestrial
television system.

3. To study problem and obstacle for applying the direction
of advertising regulation which are broadcasted via the digital ter-
restrial television system in practice.

The research methodology, in this research, using the mix
method research which consists of in-depth interview, focus group,
and questionnaire from the authorized officers who are responded
for the advertising regulation which are broadcasted via the digital
terrestrial television system.

This research outcomes are as following;

1. From in-depth interview, the direction of the advertising

regulation via television, found that advertising movie which were

oA 11 QuuA 2 nsniAW - SuoAU UsHd 2560
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controlled by government sector trend to be decreased especially
in cosmetic advertising. Moreover, the advertising regulation via
any television system trend to be the same standard including
the needs of regulations which should bring into harmony with the
changed situation and the needs of technology which should match
with the operation planning.

2. From the questionnaire, the understanding of the television
advertising approval principal, found that the trainees have signif-
icant knowledge increased in the television advertising approval
principal. In this case, the significant difference of before and after
training has 0.05.

3. From the expert forum, the problem and obstacle for
applying the direction of advertising regulation which were broad-
casted via the digital terrestrial television system in practiced, found
that the level of knowledge, understanding, and ability for approval
of the authorized officers were unequal. And the problems of the
approval principal were not brought into harmony in the current
situation. Moreover, the problem of the increasing complain channel

to authorized officers was exist.
Keywords: Censorship on Television Commercials / The Digital

Terrestrial Television / The Digital Terrestrial Television System /

Advertising Self-regulation
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Abstract

This research investigates the genre of content on newspa-
pers’ fan page as well as the use motivations and the behaviors of
readers. The research employed two research methods: content
analysis with three newspaper fan pages (Khaosod, Thairath and
PostToday) from 16 to 23 November 2016 (952 samples) and online
questionnaires with their readers from 16 November to 15 Decem-
ber 2016 (400 samples). All data have been analyzed through a
classical descriptive and inferential statistics using Frequency;
Percentage; Mean and Standard Deviation (S.D.); T-test groups;
One-Way ANOVA, Kruskal Wallis Test and Pearson Product Moment
Correlation Coefficient.

Regarding to the content analysis, the study shows that

crime news were mostly found on newspaper fan pages. The ma-
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jority of posts used text with photo/picture and their content were
linked with their news website(s). Reaction was the most popular
reaction among readers. Concerning the online questionnaires,
the study shows that the majority of readers followed Thairath fan
page, followed by Khaosod and PostToday fan page, respectively.
They also followed other newspaper fan pages but infrequently read
the paper edition of newspaper. Newspapers’ fan page readers
tended to be both genders, 19-35 years old (Gen Y or Millennial),
highly educated, private company officer with a middle income
(10,000-30,000 baht per month). They mostly used Facebook from
16.01 to 22.00 pm. via mobile phone on a daily basis, more than 7
times per day with a session of 15-30 minutes. Using Facebook at
home was the most popular option. They agreed that information,
entertainment and social contact were their newspapers’ fan page
using motives. The intensity (or seriousness) of newspapers’ fan
page using were rated in a high level.

According to hypotheses testing results, there was no
difference in the motives of newspapers’ fan page using among
readers with different demographic characteristics (gender, age,
education, occupation and income), there was no difference in
the intensity of newspapers’ fan page using among readers with
different demographic characteristics (gender, age, education,

occupation and income), and the motives of newspapers’ fan page
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using among readers positively associated with the intensity of

newspapers’ fan page using.

Key words: Genre analysis / Use motivations / Reader Behaviors /

Facebook Intensity / Newspaper Fanpage
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Abstract

This research is about creating a television program for
children. It's objectives are to help ThaiPBS in producing pro-
grams to meet the appreciations of the target and also to increase
the quality and popularity to meet the requirements from National
Broadcasting Tele- communication Commission about content
ratings for children programs.

This research is based on documentary and in-depth in-
terview. Which in documentary part is about 17 popular children
programs nowadays and the information from “ABU Children’'s TV
Program ltem-Exchange” meeting that was taken on July, 2016. In
the in-depth interview part is based on the interview of 11 successful

television program producers.
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The result of “ABU Children’s TV Program ltem-Exchange”
meeting gave suggestions that producers should make the pre-pro-
duction planning as priority, starting from specify the type of pro-
grams to specify the target audiences. The result also state that
children’s programs should be imaginable and lead to creativity so
that the children could be able to think and imagine themselves.

The research shows the appropriate content makings for
children programs as 3-5 year-old programs should be fun and
productive, 6-12 year-old programs should be fun and educative,
and 13-18 year-old program should be fun and fashionable.

Following the 6 types of supporting contents from National
Broadcasting Telecommunication Commission about children
programs, the research shows that most programs main contents
are more about academic educating than socializing.

According to the interview of the producers, children pro-
gram’s contents should be clearly specified and has intriguing
presentation to target audiences. The contents should also match
the productivity of the children at that age. It should be interesting

and well-made, so that the parents can enjoy watching it too.

Keywords: Children’s TV Program / TV Production / Successful
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The Role of Communication Infographics in Thai Society
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Abstract

Social media consumption is currently at record highs is
in the era called “Big Data”, is generated from an increasing plu-
rarity of sources, including mobile transactions, user-generated
content, and social media (George, Haas, & Pentland, 2014). The
overload of information is the consequence; people have difficulty
in decisions and understanding the issues because they have too
much information. The amount of information that is made up of
various organizations inversely proportional to the time of the re-
ceivers. Media consumer have less time to find a comprehensive
and easy information (McKinsey Global Institute, 2011). thus, the
forms, methods and strategies to communicate the issues in the
past have to change. In the growth of communication technology,
the media as print or television has to update for communicating
a prompt, concise and clarify issue and content, accordingly, the
Internet and social media are playing important role instead and
infographics are used as the innovation in communications. With
the creation of the presentation and content that fully covers many
aspects, infographic increased consumers's media exposure in
order to scramble the mediascape and build awareness, tracking
and sharing of information. (Collingridge 1980; Safran et al., 2006;
Markowetz et al., 2014; Mittelstadt & Floridi, 2016).

Keywords: role of media / communication / infographics
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i 1 : puanuzesluiana dulwnsingaynidn
Ui ; Real-World Economics Review Blog, 2017. hialsann htips./rwer.
wordpress.cormy/ 2013/10/09/frst-female-fellow-of-the-royal-statistical-society
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Higher customer
satisfaction is reported by

61%

that offer social care

Over 68%

of businesses say social is a
necessary service channel

- ey e
{ i
55% G —58%
(4 o
of companies feel social ) 0% say social care increases

support is a competitive their customer loyalty
differentiator

Over 38%

think they will lose customers
without social support options

The risk of negative
sentiment going viral can be
reduced with social care say

35%

il 2 : BulingfingLlunninanis (Static Infographic): Customer service
in a noisy, social world
WUANTINT : Zendesk, By Jamey Austin, 2017. 13 1#a7n hitps://d26a57yds-

ghvgx.cloudfront. net/content/blog/five9_infographic_crop4.png

2. mwnaadaulug (Gifographic) Hlwwmuwinissiaaingi
WUUAWHN (Infographic Thailand, 2017) TANITTINAULRY 3 BIA
sznau 1#n GIF (Graphics Interchange Format) Aa giluiiniuils
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HOW DO
CREDIT CARDS WORK?

154

NN 3 - Euaniﬁ?\/ﬂgﬂuuumwﬁﬁﬂﬁ@u?m (Gifographic): How to credit
card work?

Lm@'\iﬁ’uﬁ : Mocomi & Anibrain Digital Technologies Pvt. Ltd, 2017. ARt
I8an http://mocomi pullzone.anibraindigitalt.netdna-cdn.com/wp-content/
uploads/2015/11/Credit-card_fin.gif
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Abstract

The purpose of this research  has two purposes, namely
1) For analyzing image creation process of heroes representation
from commoners in Thai film, and 2) For studying identity of heroes
from commoners by making qualitative research of textual analysis
method through narrative process in each flm, by using concept
frame in writing history from below in order to utilize it in creation
of heroes representation from 11 Thai fiims, which are 1) Bang Ra
Chan ; 2) Ong Bark ; 3) Sakai United ; 4) Home Roang ; 5) Luang
Pee Theng ; 6) Manut Lek Lai ; 7) See Ya Ma ; 8) Khroo Ban Nok
(Upcountry Teacher) of Ban Nong Hee Yai; 9) Insee Daeng (The
Red Eagle) ; 10) Samurai Ayothaya ; 11) Khun Rong Palad Choo
The other purpose of this thesis is also to study to see how the Thai
movies create the representation of heroes from commoners, and
how the image of such representation is in relation with the world
of reality.

Study result Creation of the representation image of heroes
from commoners in the Thai film mostly proposes in Action Film with
structure of the story as mission accomplished plot. The purpose of
fighting of the hero characters are divided into two groups, the first
group is for the main institution, namely 1) Theme of nationalism
; 2) Theme of religion; 3) Theme of monarchy, while the second

group is for other purposes, namely 1) Fighting against the flow
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of globalization ; 2) Having objection against State power ; 3)
Driving out foreign invaders, with the quality of heroes from com-
moners found in all the 11 Thai movies with the same “Common Aim”
which is sacrificing themselves for protection of the country and
elimination of the crisis occurs to the society, which is necessary
basis that must appear in character of heroes. Hero characters
solve the problem smoothly or violently by using weapons. The
end of heroes are two ways 1) Returning to their home towns, or
having to cover themselves ; 2) Death

The first visualization element of the image creation of hero
representation from commoners in the Thai fiilm is Social Context.
The researcher found that factors from events occur in Social Con-
text in the world of reality resulting in creation of heroes in the film
world, and on the contrary, heroes in the film world also spark the
change in society. The next element has been found from studying
the representation image of heroes from commoners in Thai film
that all in is not in accordance with the concept of E.P. Thompson
that all is from “History from Below”, nor the other type of the
movies heroes which offer “History from Above”. As the matter
of fact, in case of the Thai society, the thing the movies create is
“History from the Middle”. The last element in the movies creation
is the process called “Social Construction of Reality”, making the

audience believe that thing created by movies is real story, to the

oA 11 QuuA 2 nsniAW - SuoAU UsHd 2560

185



186

_ owsansUINAAMEQSssioutuics

point that the image of heroes from commoners occur, and when the
thing offered by the movies or called “Society World” in conjunction
with the existing knowledge called “Physical World” it is therefore

becoming the identity of heroes from commoners.

Keywords: Representation / Heroes from Commoners / Thai Film /

|dentity
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Abstract

The Purpose of this article was to study the management
of television program in the age of Thailand 4.0. The Thai govern-
ment-driven economic model called “Thailand 4.0” challenges
several economic development models by using innovation,
technology and creativity to create a value-based economy for
the country. It was found that, in the age of Thailand 4.0, digital
media is the disruptive technology which affects television program
management. Therefore, service marketing mix should be used for
content management, marketing program, format, platform, and
technology management to achieve the maximal effectiveness in
the management of the television program. This study conducted
a comprehensive literature review and content analysis to expand
concepts and knowledge in this topic. It is expected that this arti-
cle will lead to the development of the television industry and the

economy of media industry in Thailand.

Keyword: The Management / Television Program / Thailand 4.0
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dl a % e a KX v
Wantsdsznaunanisinavimdiunisdszneuganaasses
NeadasiuintiulasunaeaingugnAeiand Wiaesnanded
13013019 Aeaziinladinisldenlamanludesiie Tutl w.e.2560
Uszans 133,666 UL AarnUdyaA K HNLWAS NI AL
sruvauzaenuazAanamulnantln.A.2559 TAiNae 11,486 §1u
U W78 17 % AIUNIHANTLINTaY 1 lugINANgILaTAINANANIS
¥ ! dl a c & = a dIQJ
1e95UsznaunswsluyNresdeaumefilnin1saulugsnantias
nandalnaiAdunuenautananafuinlane 31% (Hinaieiau,
2560) ANANANAINAEaNTuANIAINNIRELNIN gy ARATIA
Tnadmalulatinenau (Disruptive Technology)uazmngfnssugiising
nlaazunladly nsdangdaedemniaesnalulagneaniuly
dl aa o 1 & a & & [ QI Q‘I %
sduuvdenada i annininuazaumesidn udangilszney
nslnsirdnanasaniudaslinudrAnlunn@nenmadauuay
UiuilpanagmsesdAnsiisenadesiunisidasuastaanalulad
lunsusmsganaaniingiadiiu senislnsvirinenses
ANANATY TnadanAdaari B9a INHuWAT (2557, 1. 14) Tdnanais
o o o e—zzlld | dy dl o o 1o
AN&IATYLR91eNsInsiminDaluiiian (Content) NdAny g in
aalnavipndl iwwheaiu nlggimel qraledu (2556, W. 6-21) lAatune

D9 neaiugsnalnaimitiusanisinsiadiduguinaed Aty aes

gramnssuingiad Asdenglunnd 1
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1.U5HMgN / UTndauamu
o o
anniinsviend

(TV. Station)

wuuwisnanils i o e

o ) UFEMFUANNAR

2 AiRmdanamuuLLLL
vanlawun

& o
Faaluwun / AULAYUTILNIT /

yoar goa Y . Tusems / el / Aasued
Guilnafandudv sunnTedudn

T4/ IARY  2ANDINIA

s18meInsvied
IAUBTUAUAN
CET Y] AN
(Advertiser) (Audience)
3
ToAuAn

2NN 1: N13REUNN9gIRAtNTIAY AN NAgLEMI SN gYiA.
(1.6-21) Tne niggimnd gnaledu, 2556, ngawmne : ddniuviglavie
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A7TNIDTNT.

annmd 1 esuneldlaeanniilnsiminunisuansenis
navirdanu3dngn U3EnsaNasu vIaLsMFUAINARLAa9an
anAsanisinsiadlugdan dedaaldtusanisinaviedifa
puitanelafamuTsauRananianiia flarnnaulasanis
Insvrmlnsnidaaueneduimisesmstmanissimiawia
nenelfauing | laduauanninsiamllstingldiei ldudn
g1ennsinavirdsialil
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BUINNMILFMITARMSFIEMSINgviAgAlnawaus 4.0
Tunsiunsdanissanisnavimiiuazdesdifiunasly
NANUANE N Lﬁ'@mmmu"‘a‘m'ifé”mmﬁ’mﬂ’]ﬂmﬁﬁu’iuaMvm
WAUR4.0 BeiNaHUILANTAN 147 2HMI(2556, W. 12) Taasune
fannsLEMnsgsnatnaiAinedniudnergsfauinisaNiuge

v

(Entertaining) Melglaeulaseynsndnnisasauuifnauilszan

a

NNNIINAIALIMTLETNALENNT (Service Marketing Mix) %5a7P’s

9

97399300 LATFM (2546, 1. 434) N TuwIARNANLA1N1LFL
HiRAANLADAARDIFLINTLEMN I AN EN TN AR
1. NINARTIEN1TININAITNADININ (Product)
. mﬁmmi%\mmmﬂmﬁmﬁﬂﬂ(Price)
. NN9AANNFTRINNNITUAUBIENITINGI AL (Place)
. NN9AAIHINNITINTN AL (Promotion)

. N9IARATIYAAATIINNZANTLINENNT NI (People)

D o A WN

. NNIRTNANIANTDI918NN3INIA (Physical Evidence)
7. matlfuRnumensinsiaiatnalinszuaunisiia (Process)

1. MIUARTIEMSINVAULEIAMNIN (Product)
HARSuieagInatnaviel Ae senisingiiel ﬁﬂﬁﬂgiu
231Uy Fauundudesld(Tangible Products) ludnenizansiiem
sannalnavimd (Content) waznARALTTIAUE el 1A (Intangible
Products) ﬂa‘mglugﬂuuummﬁmawﬁr (License) tHuau Tunig
1Imsannissanisinsiadlilasuaanutianandgau (Rating) was
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¥ s a dld o ¥ ¥
mwmmmumw@mvm@mmm@uﬂ?zﬂ@umﬂmmm‘ummm
dlzJ = 1 % a [ Y | 1 =
AU AATIAN LL@Z@WNW?Q@?’]\m’]?Wﬁﬁ]']llﬁluﬂ’]ﬁ‘ﬁ“i_lsﬂllllﬁLﬂu@ﬂqdﬂ

ADMANTRANTINANNEIUNNIAINeIALsTNaLINANA1 Aty1e958nIg

n39irFd tuAe wWanisanisingviFd

WamaemsingiAuAsasnugAy (Content is King)
1uTlA.A.1996 Bill Gates MAdiauLnAIIN “Content is King”
asuudulasnaslulasmensi (Craig Bailey, 2010) 1uha 21 Teinu
¥ Y Ao . | i o = = |
Nuda wdasiitinnisnatnfulusinenaundntlaqiiuiieslsnazdy
srmunulian wslugsnalnasiriiuda “Contentis King” flaaiiluass
iutiueg lwapangAnssnzesdaninsimiazdnfniueauiiuaniil
aimiidudndny somauandnluadaneulsyinalnaddeanan
= = o c 1 i’/ =K v | QI .
Wiel 6 anBingviadiyintu Asdawtlunisynaialulueis (Vertical
Integration) NaM9Ae avANINALANANHINIiATLAAzIIN Azl
A2e9@n Aty ey nd 1AN1998978N9 LN reseUnsnddednyayn
1 dl dl a ¥ ¥ o v o
LWINIWARLAIND LazkAnsenisfanuasld vinlidualunig
AnvuaiiAnaesgransstinsimiesnagiuaniinsvicmiiangs
\{udnAty aenndesiugisnnsan iingimiitess avana &eiaines
(2558, 1. 179) lfasunenaafuaudAtyaasanisineiddanlu
flaqriundsannnisdingmsviminiaiumnuszuufaianuulaeae
a = o Ly él o A =K o Y ldl
nana.finan1iingicininay eruialunismenasndudnellesy
¥ o | =l o 6 1 A A
g A2NANA (Loyalty) Tuaansiluannfiinsvimiunuazlsivaedn

siald FanidendinanumanisinaimiinuesdureuwazneLaues
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a

¥ % v o1 Y KX a 1 1 o
mmmmm?mqmum?mﬂm@u LA2ANAAFRININENITINTTIAL

)}

wiaugnanset ludsesannfiingvirilaudodeaiaennatesaniil
Tngviriiin AglaldiFasulaniinnisnanaluilaqiiuliaauddny
=

Ausnenisingsidlagnennn waz@iasiiudn “Contentis King” na1aae

srannsnavidipe vinladnAtyigaaeanisingsianeiriRanatives

szinnaassramsingial (Types of Television Program)

emaInavE NN LLs L AT AT 2 sz Ae

1.97amansvAunnannaluilszsind (Local Content)
mﬂmﬁmﬁmﬂﬁﬂﬂﬁgﬂ@%qmmﬁmﬁﬂ@@ﬂmmﬂmﬂsluﬂizmﬂ
Wewarnmanslainnuingulasenanamnalszme s1en1s
SuAenandunanaluAudideeanludnenizaassanising el
Uszinngiluiin (Television Format) Wsasannsinsvimiuuudniagy
(Finished Program) fiali/l&

(1) azAs
Ao Gaq SN TVR
1 WAL 3 7.87
2 UNEERLNIN 7 7.65
3 HaRmfiain 7 6.77
4 unsumnilene 7 6.64
5 fnuasiss 3 3.9
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) alsh

fAU $18N"T N TVR
1 uamasian 7 5.06
2 Sing Your Face Off ss3 7 4,35
3 NNGAIATININAIIUAY 7 4.1
4 The Mask Singer ss3 ASanesya | 3.94
5 | can see your voice AsAnesya | 3.83

(3) 117
Rl 318N17 i TVR
di | a - o

1 LTRNLAN L&NT -anvime 3 2.06
2 @uN112 7 8 7 2.04
3 i iNuNetm 7 2.01
4 AatNEntes 8 1&nf - adinel 8 1.71
5 Nulfzang axTung | 1.69
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(4) T ( dhenananae )
ANAL $18IN13 189 | TVR
1 waellne 7 & 7 | 448
2 8 MAX uagilna 8 | 3.03
3 The Champion agllnesiadan 8 | 257
4 Andnqunelne 3 15
5 The Battle AnAnguAne 8 | 1.32

ANSI9N 1-4 dusuan1snimnaannalulssmaneniszinm

918n19m99iAIlae AGB Nielson 1981 feNed 2560

ANNANTR 1-4 ﬂ@jmwms‘ﬁ'ﬂimummzﬁﬁL?‘@mqﬁm
AINNBENAINHTH (Rating) g98A aziilusnanisinsvimilssinnazas
Tnsvil :18in1291 193 9En13TN LAYIIENNE12 ANLANFL 61890
RIGEREV I LY ?WEIﬂ’]?IVIﬁ‘ﬁﬂTIﬂ%mVI@Zﬂﬂ%?ﬁﬂﬂﬁ\‘iLﬂuﬁ"]ﬂﬂ’]?ﬁﬂz
anglalipanusiesn s niuduiLsiu gnAvsatisuvesdmuaulne
mn‘ﬁ'zgm ADAARBITLIAIBNA RIMATNEY (2557, 1. 380) lAasuNeDg
LansENUTadazAsinaRTiiadepNTaTae AuNe AL s TRIUa TN
nsgeiaun A uaislugeny Tinluaddenn el azToy

anaunungldlulanuesazms
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2.'5'12|ms‘1‘,m171'ﬁ1iﬂimnwgﬂLn.n.l (Television Format)
mmﬂﬁuluémgﬂmemimmﬂmﬁﬁﬂvﬁmmLﬁﬁuﬁu@ﬂ'wmﬂ
fiasantslnsvimaeding (Local Content) kaz318n1singiFml
m'wﬁixmﬂﬁ'%@am@mﬁ%m%ﬂmwm@‘EmﬁﬂﬁuuuﬁhL?ﬁ@gﬂ
(Finished Program) fdeRvAnEa Nz mannldfussened
nwvzanINeAaguanaanainid wazsanisinaviadlszinngil
Wil (Television Format) 1’7{ﬁlé’aw%r@mﬁiaﬁﬂﬂﬂﬁ*uﬂiﬂmﬂélﬁ@
ﬁlmﬂmﬂqummiuLmeuﬂmumﬁluﬂaymﬂimmﬂlmu,mﬂmmu

1
a

1999180950 BeTeunaninsvmiiedudnmenis (Content
Provider) TearangsunisinsiAananassmarnsng i “Iron
Chef"annuszin m’jﬂu “The Mask Singer"anuszinan1uals “The
Voice” aMnUsinAlueasuaus “The X Factor’anussinAgansw
“America’s got talent’haz The Face”anuseinmanigewiina iusiu
mm%qa'jmmmmmﬂfa@ﬂiﬂLﬁfaﬁifammwm@gﬂLL'uu (Spin-off) 1w
“The Face Men Thailand” ilugfu aznudranndeyaluaiseiiz
mensdszinnanlsAnlaTuaudSaduaafiananngsiud
1IN0 4 ﬁ‘ﬁﬁlﬂ’]ﬁ“ﬁlLﬂuﬁﬂ‘ﬁmm’]ﬂﬂ’]ﬁ‘i%ﬁ‘ﬁﬁﬂﬂizmwgﬂLL‘LI‘LI (Tel-
evision Format) N1a1nsNNUsZnA wanannisafsanstnavias
Ussinmazpstnsiimannsteaadvams iy T3d “Ful House’an
ﬂizmﬁm’mmrf’fﬁﬁmﬂmmuﬁqL%gmmumugﬂLLuuﬁ'Lﬂ?zlﬂu
dedunenngdnquininfutdau 36 “The 0.c." andszine
wéﬁmﬁmﬁﬁmmmLﬂmmﬂm% “NIUNN NUIUATTRUTN”
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s Jean K. Chalaby (2016, pp. 8-13) laasuneiesenisdssunm
= o Y G| oS Y o dl a aa A
stluuuiandudeunasiiugurimisimuessungniiannlu4 17 As
1.31ensmevimitszinnguuulugugldiuans lunisuan
41 (The TV Format as a licensed remake) N33 2189ANNAR
nafwansdnanaensneirizUuuusiae 1anslunsuanenis

1
| Yo o =

urigFuAva lumsuansenisludanags nglanginausidetiaAun
¥11as@nanmun

2.5ansinsimdlsvinngtuuylugiuegns (The TV format
as a recipe) Aalguansouai iz A uAna e
drunsunLauuazdmusssnaantl

3.718n13insvAdd szinnatuuulugiuennsigadzesuun
AYNAA (The TV format as a proof of concept) ﬁﬁﬂgﬂﬁ@@ﬁmm
dniSadnanadnsapuiaaitauansldifuinmaninmsniuag
Flgruan Tl lumsfidlenaasszaunaudrdals

4.31emsinsvimdlszinngtuuylugiuzitlunszuiuniszes

5

NN3W@R (The TV format as a method of production) [HaRFLANT L4

FuAnasanisaniaynyindnsazlaiuenaisddnyisendt “Auns

NM3WAR” (Production Bible) NUs9qlildnasutlscnninisu@s un

918019 3UULLRIN wAY & 1@es nsAaRenguaNdy AruaniiRues

ac I dl dld =l a %3 s

#5Ne wavesALlsznavaw) NNEluNINARINaNsINgTiFl
anguuuusansngyiamd 4 gluuuinananndnesiv fiaiew

2 R ¥ A v A o 6 Y o dgl
1@@Lﬂ?q$ﬂﬂﬂ°ﬂﬂ@LL@$°ﬂ‘ﬂL@ﬂﬂ'ﬂﬂ?qﬂﬂq‘ﬂ‘l’]?mﬂuﬂ?gm‘wgﬂLL‘]_l'LIVLﬂﬂ\‘]u
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¥ a o d

dansramsinsiAdlsziangluuy

1iflunsFauiniedn anunsonansenisneananaliii
mazRgasdnialuniainsanisunlidnaaniansesenig e
wszgnalidniungAnssuresdmaluilsving

2. mnennsinsimindscauanudidalusnalssme Wuesas
dsziuanudialasauuiendugduuusmanisineiadnlasy
ANNTAINAINATN WAFDTURL NS LN UsTINTBILAATTzINA
soagtuuuslszimanlszauaandsadoulunjasiiaoniy
ANA

L = o o

TaidasiamsinsviAdissinangduuy

a 70 ¥ dlzJ a a £
1.8p1H4 5 uNN9TeR VAN TG
2 lsiannsodfuidasulassa¥esanisldifiasaindung
rdl [ % %

nosininuualiudo

3.41419008NA1NATILNITLA ANNTZE LN AN AR

o7
=

N
wini Granenis vl fsunnsmensunausidnaasadns isedyon
o X a a fa =
YelusAAIANTNaadslanial
4. 3duvuunenanisluigneaiionaesdanaulng Anlwld
U32qUAITNATA W UTIUNITAANNIIZAITNARNLRIF 19T B
AumAnunanuadlnaiaAauuanmAeiuauLiesannusunludeay
o aa dl dl 1 A '
AUETINLAZATNNIRRA TN L R e Uy
s1en1eineviAdlszinnguuy (Television Format) Ly
a o I dl o a dl o dl Z’/ dl
HARATUY (Product) NaduayuANAnnaaiulantesdeiuiman

dnniulaluyninunaesian (Globalization) Jean K. Chalaby (2016,
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pp. 185-188) lfasi/lda1 sreannsTnsimdilsvinnguuuasdenalu 2
32U ABTEALNINANUNNTNNERTE (Commercial level) aznaiinnng
d’l dl dl % 9/49{ = = a

garsuaniasuieainemaliau AnisluatauluszuuiAsygna
YBNAD LAZILAUNINAIUINUGTIN (Cultural level) NuaginTanita
TanuausauiuauaunniiniaLatnadmusssnsaniuls wazlan
wasinsyiFdlulaqiuduanuuzgnaiunsaninaimilan ususueu
gantsunsiitunresinsiadilssinngluuuazliaiunsndsna

A2 NUN IF UGN L ALA RSN MR URITIANUT18N1TIN T AL
dszinmgtuuudnantiwaaumald1d

2. M3ARMSAITIANTIAMSINGNAY (Price)
918N19ININAIENYNRNARTURIUNIIAN (Price) NNNAINNIS
asulumuien dun1suaalunnda weluoamaaiuuanain
% o Y = 1 v 1 o [ 5|
31L& N9 eTiALIRedAAN (Value) Aoatuiu laddnaziy
AUANNN9AR AvTanAsAn Inslannsdniesifasanunsniuidnia
TatanmAnsenatnasiatiuauaudueti 19 nNguansanng

|
o

InsvirliaesiasintiaianniAnsug (Perceived Value) luanamiues
ganaenisinaviedaae

3. MSAAMSTAININMSUNAUBSIEMSINGNAY (Place)
wlaune neaus4.0 aruinandasiuudnnssnnazinalulad

1
] a o

A o & = N
PiNasen1ILIMIRNT9eNs InsviFdR g e mAlulag deans
v o J 4, o X .
dusndvusiaedinalulagnisdeasiduiugiuaesyndaay
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waraF19maanalud (New Platform) lunisdnnasanisinsvidsg
mquﬁﬂﬁmmﬁmﬂuﬁmuﬁLLﬂiLﬂﬁﬂuiﬂﬂqimmmu@faimﬁmﬂ
1309814aNn (First Screen) atnaAgnaialignsanaslangdaas
Fasnisnasianliatinaiaswadnsiall aefiaed (Second Screen)
iy Insdwieteudithdn Aadiunidaulunisudeamanudndny
Tunisldaauanlianadlil laldusianiznguawies Auina
ey dnAnmwiniuiitenlfaeiisedlunsizlnagnnaisuas
AN azinlFdnguAusndsudn foludlasuenianmena
u,@:ﬂroju;:Izgamﬂﬁﬁuuﬂ%ﬁ%ﬁmuﬁﬂmmewﬁnﬁumﬁuu@”q
SaganAdasiU Everett M. Rogers (1986, pp. 4-6) a5unel331 e
walulaiinnennsieansldnaeuliasinliinnisu aeunilas as
ﬁ@mﬁummmm@umueﬂu@”ﬂwmzmiﬁﬂﬁﬁuﬁuﬁ‘ (Interactivity)
nssiaanisAuiludufa (Demassification) WAZNIIANINTIAU
puluilaqiiuenaldazaaniunisfuausanisinsimiiiuaanan
Aedesinmuriuaeiiseslugluouresnisfosadeuaaudour
(Asynchronous) 1414 NM9FLTHINANTTF97] BN YouTube Wlufy
mnmwLﬁuﬁumﬂummmﬁﬂmmmmﬁ%mwﬁgmdq

1
= o

Aanaasnnauegrnainaananlivralyd wiadniunisdassy

dI [ o ¥ Aa = o o ¥ <«
TINUASNU VWﬂHU?VI’]?’&ﬂWHT‘V]?‘W ﬂuummmﬂﬂuﬂiﬁﬂ{]ﬂﬁm

% ¥
X A

a a ' ' Y @ v A 3
NINATUUBEINDAILN ﬂ@:ﬁ@’]&l’]ﬁ‘ﬂLLﬂﬁﬁyﬂqﬁ?’ﬂﬁJ@\TLﬂui'ﬂﬂfl@ﬂQZﬁ

%

Fasauagiunisdmsitiadanialunasiiaduniauanaesusas
89ANT DigTeyY) MAANETATET(2560, . 11-12) TAeBuneiieaiy
ATNARTIBNNT “The Mask Singer” luddun 1 Tnadesdfananst
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77 1491 nasu@msensenialigaunguivanadoulg(Target
Audience)flungudefuiaznguaninnunausy Inganizluam
nqanny waidlasaniseenainieldudananisnauiueanien
annangannauiungueantasang 30 Tl wavendeluansing
Jawda dhunseanarmdludaanavil deadfanesiinlaLTuang
ultnneidanlaeanisfieanainianisaendneulnsiivluazan
fiagan1e Facebook Live AUNLDATIDIETNAEA (Peak Views) 4.6
"uAn N3N (Reach)9,523,854 Au taaanizlingsuitlmnie
Faan1enduan Tuie ngudtfuuasngueungannitesldlndea

L Sh. De

e msdsuuinaandfaansldaefiaetansendninlildeendam
TuaanganneriuasngiAmd TVR.10.151 wazlusnedsudnmeiiies
WMALNA TVR. 10.408 (Vulesilnedy, 2560) tiudniunisuinagns
ﬁﬂimummzﬁ%%@ﬂw@;q aznudnsdAnssansinsfiminesn
mmmmmwﬁﬂmﬂiﬁmmmmu%wﬁmjuLﬂmu’mmuﬁﬁmmi
nsienldaeiaesdedunstoautlanguidimnedaafinieanni
Tnavirtisasnnsle
uananmsldnagniaeisesaiuayuaevdnuda Tusuaes
nsafremeldannasiiaeiu neaninsiEdausomee dia
[Anaingenanislitinisaaumnusiuulasstinadumefilnvisa Over
The TOP (OTT) i1 YouTube Lusiu inndipszsisaiateandidngs
(View) 189912n19IN99iFiating “The Mask Singer” 811 YouTube
aznudAN s gNfaunasne 5-10 Audosanau nelu 1 dland
Intaenndedlliunadimanauiisaniadaensirdiadei
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UszinaluniaTVR10.151 (Auladlnedy, 2560) asnulidnaas

o 3 ¥

Adasnupnutaunertnaalngimiazaanpdacldiuniiugiiza

o 1

fsnenlfdusniaadanrnu YouTube wéaasieudhume lfifalii
msaon s Enge FarhsnnueeinsWALNTeIAe gz
wianaenganainaanantileanaluignsiesdnsel windusznaunig
Tnsviriidnlauazanunsnldaefigesatinadilszanannnduazdly
UseTamilunisidmsanniinsimilAiduesineg

4. M3AAUATNTIEMSINTVAY (Promotion)

o = L3 dl v o 4 o 6 1

wnnismaaintinlunisnansulisnanisinevimlsine 1u
4AN8ANTBIETN N1IINULNUNALNTNINNIIARIALNAFUATHINNS
naviriRadudsandlunsesinnuasianieliinseulunismieun
daianasuiauLazaaniuiunsilasunginssieesdan Tnauuung
dudsusanisinairiiasaduiuulaunanauauss.o v flaeuls
Uszensndnniseenswu Yeyva (2553, 1.1-33, a1t lu a g Anas
ANR, 2554, 1. 236).NLAUNAUANAENS 30's INANTASLATNINENTS
ANNTONE LN WTBIN969 LF 3 Faennedastialelil

4.1 On-air promotion 11NN daLETNIBINFININALAL
¥ £ o rd‘d [ o o o =l o &
frnuiaatngiad Mnaiduidwaneuand Aryresnaniiiineyieind
Fovaianisiidoudanlidanfnn gy nnsuansedaiunig
aufanssuntinaalngsial naitlanunliianinaumadiuegg
¥ . A o o 1 o 1 dl 1
1aANSMS, Line 1i7an131LaUeARaE19918N 15 INIAdEeT N1
aulagoumnmuuutinaeingyicl s
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4.2 Online promotion LIWN13NIN9ANETNINENTINTTIAL

zﬂl co Y dld a o 1 dl dl A
vuAeeauladiugraningAnssunisfutakiuaeNassdalidaeny
A9 351111 Millennial Generation (Gen-M) ARLNUNNNIGEIAN
waziAsega dngUsrasdusninenislasnindssaduiugenis
Insvimisaunennsa¥eUf&uius (Interactivity) fuganudonengs
danmantiunausniutinaalngsiAlidu Line Official, Facebook
Fanpage, Official Website 1asan1iinsiied dngilszasinaasiin
woAnssNTananssnaesdaliibesanisiuanenuntnaanesimg
g atiatasfiarlinainnisiuansanisinediml wu Facebook

Live, YouTube Live, Application 209N 9811 Ingied s
4.3 On Ground promotion WWun19nIn1sdaLdIngeng
Insvimdiugudanndungudmanendn wazidlmniesesaemig
anilnaied faenistingeansinsirinaynsai el usuATeIanIil
TneviAdnidesunsil (Charisma Brand) lilgddanlnanseiveairanans
@ e o o o 44 ve A
ugaiinaviendniauin Ty @eiu ainen Iuganddiusouiuy

- oA . -
Aanssnsinge] iallunis@eatsgtuuusanisinsvimieanilidunig
a o o rdld 1Y =2 1 ¥ dl | ¥ a o o
LI 3ANANT SN AFBETN TN DN GNYN AT WA 1R AR U]
1381/3n19 (Customer Relationship Management) 114 N139ANANT9H
AunguiuazAsIngyiFl N199nARULRTAATYAT N193RBDNYNAUAN
3 a ¥ ¥ dJ v a ' d’ld = 1 dl
AINTNATINAUAT WA TAN19ARANIININANTEITENANa eIl
91 nagns “Below-the-line” ilunisuseanduiusanedanisidnns

nauii e laaladlddanaanu
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] a

NALNENNNIIALATHINENIINaTiALLUY 30's AT
wnunseaaALluNARLUL 360 8961 arsnsndinliauarAseUAgY
nguganlugalaqiiy ansiaindesmianisdiieang il muney
% dl 1 a 1 QI é/ v 1 a o "
FieanI9 enafianismaalalude nnnauliungsnalnsvied

a ¥
anMg

5. MIARRTTUAAANLMNNZANALSIEMSINgAY (People)
= o X v 1 o = P
NM9NYAAININULBIMTNRAZILIANUAINHAINTAINAINNID
uanfuilszaunisniazimaiianisqaladanliidnunaulauazrinmg
lignsspaulanpnuaniunguimuiseanlungn tanalisenig
Tnsimllszauanudufaniesuuanauunulugliuvaesinls
(Profit) Waznag199amIuiian (Rating)

6. MTATINAMAIURITIAMSINSVIAYN (Physical Evidence)
dunisnenenaienmunining s (Total Quality Manage-
ment: TQM) vizasiaquang ligmuingyimiiiug un naesnisinaue
ensinsvimilaginunisldudangudadszantfidy n1suanszes
in meﬁﬁ@mmw AINANTATININLAZIAE N19FALATIENTT
daeem nafinsiesusansnsimMinaulafans i ni
fasanteapmnnludnuaugniesaesdayatnagn a6 fiiigue
aanliansoy Lﬁ@m’éﬂﬂﬁiﬁmLﬁmmfmﬁ@ﬁﬂmmmﬂmﬁﬁﬁﬁu
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7. miﬂﬁiﬁmuiwmi‘imﬁ'ﬁﬁaai'lqﬁnszmumsﬁﬁ (Process)

HnsUfiRaunisuansanisinsimdasneiiaadn (Pro-
fessional) WiauuNsNIzae(Distribute) 318n15INIVALGe LAY
Q’muLﬁ@mummﬁmﬁwmwmﬂgﬂLLuumJNgﬂﬁ’mmm%me
nligansenisinsimiinamnudszivlaaunateifuunuilsyen
mm?’mmﬂmﬁﬂﬁﬁuj

malulatinamMuUNFINaAamMsUIUITAAMSTIEMSINGN AL
alal o 49{ aa v Aa 3 &

wialulagin LRl unszuaraslanaana nan13ingiel
@ Y dl [ a v 1 o v
ARaudasuulasn NI snmUIIe9mnAlUlag AT U LA AAARY
FINNANUUIAA “AALGNTIATN" (The Third Wave) 91 Alvin Toffler
(1980) asuNeDaN17Asuwlasaaansznalanaziludnunizsiamg
Tanlaeanizluyamamsegianenefauinszuyludnsessy
vnyxlan Inefipninaenadesiuauideaes il U.AeNNen
(2560, 1. 8) inanadmalulaginanau (Disruptive Technology) i1 k3
Nanslasuulad 4 Usznng fail

1.87ug1nand (Device) MauTnuaIngugsialwuy Over The
Top (OTT) vinlignangUnsniilssinnansninuze uwinldn das
o a v dl o = 1 dl a 49{ Y o
WawAuANesduAiNesasiLmalulag luds Mianunlvivii
1 = dl v [~ Y o
Viaeh ieaieaduilugtinlunann

2. ANgINELUTIAA (Consumer Behaviors) L1 13013
OTT AfanaNIsaAanFuTNIeN1sINIiATRNANFBINIT (ON
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Demand) %uﬂumuaﬂﬂﬁﬁm%mm@wme%mmwmﬂmﬁu
Tudresnistsznaunanisingiel

3.AMUAIULLNNINNIRAA (Market Segmentation) a1n
Wqﬁﬂﬁ?a‘uﬂﬂil,ﬁﬂﬂi?umuﬁLﬂ?ﬂlﬂuiﬂ@uﬁmgﬂLLuum@m?m? OTT TV
%q;’ﬂﬁﬂ%mi OTT wiani i g8 Weqain (2560, W.17) Teasune
15497 1namadsnalgainnnslsiEnnsfiunainnnsBenifiuegunan
(Subscription Video on Demand: SVoD) M??@Lﬁuﬁm?miﬂuﬁ‘w&w%\i
(Transactional Video on Demand: TVoD) WaNaNL f19LFN19 OTTLY
anefatianglFannnisuanLEn s ANVEeL N3 (Freemium)
wriglduifesmsfuaumanisuuLnses %ﬂﬁﬁﬂﬁﬂ?ﬂﬂi OTT TV
U937 W YouTube, Line TV azlaiFaniiusiiznisainglduznig
Uanemne upasAnrLBnnsannidnesduinuastinisiunadlason
NNUTRINI9TRIAY (Advertising-Based Video on Demand: AVoD)

4.1ms9aFramaTuladl (Infrastructure) Mngflsiusnng OTT
TV 1N9978 U YouTube Facebook kaz Line TV iludu TawmuN
mm‘EuT@ﬁmmmumLﬁlammumﬁmm”m\imammﬁjmulﬁmﬂﬁzgm‘E@m
gwiﬂumm%qm”mmmmurﬁ'mﬂ’mm"aLﬁmimmu NEW S-Curve
fia¥resasidensiaiungy S-Curve atalnsiien augnainld OTT TV
dnsnunuiilnsiienideguaals

wnRanTundn OTT TV udneuzasanalulagneniu
avanunsoNadiunanIsnLlnanssaaninsvaIAATA Teane
zqmﬁimﬁﬂu‘ié’%muuﬁﬁﬁﬂfﬁdﬂ nquaes OTT TV lugiuzasiiaes

1 a 1 v % o 1 o & zﬂl ¥
%mmﬂqur;muiwmaiﬂmmwmﬂ@mﬁmmﬁu LAZINBRNTR
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aqtiRearuiediinieyouTube Ussindlng Adldvnanidaiileney
ﬁf]mmwﬁgmﬁ Tnernnanndddei YouTube I fidansatinemenis
Imﬁﬁﬁﬁi:uLﬁfammmfuww:mma 25 sranisinsiaifidiuae
Insviriuazsinuaaiaedann YouTube Taeffnetnefnniue i
i srennsTnaviendlafmesuaaalulnsirmiuas YouTube Uszinm
manstnsvimiiaenty N ANITNNNITNINIALLATYouTube AN
AnuiiiisesanistnavifieguuyouTube irunResdsniiase
enns st lUmeunsuy YouTube Wudu annnnsiinas
419923 1UUNGNAE191,000 AW wiTlwwATE 50% LA
UN50% L AtLALFLTNAENITiaL1 mensTnsienildnafeniunisiy
snensTnsvirediia 7 Ussinmrinuae InsviriiasinuyYouTube Ay
mﬁi’]ﬂﬁ 5 ﬁqﬂﬁ (YouTube Content Partnerships, Google Thailand.,
2560)

Uszinnsramsinsyiad mefutusnulngyimi M3IFUTNHIUYouTube
azAnlsznvialyl 49 g9
arATUrztndugu i g9

neRALTd A #in
AN g4 g4
119 49 i
Fuadn 49 i
it A #in

A1919% 5 Uszinnsanisnaimlinunisfuaukiuinsimliay
YouTube 21N YouTube Content Partnerships, Google Thailand.
(2560). YouTube Insight 2017.
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AINNANNFIARFNNANTNG 5 @1u13adtAIziaNTayaladn

197809 nsvimilssinnazasinaiaiialy dauiusueinu
Tnavirtige nsfumueinuyouTube axgamulilsng wanslmiviuledn
nezuamNtanluingminuInwinle nnefuTNLaznIzualy You-

[~3 a % 1 o

Tube NAEARINAYEITLAL

2.3 3ingvirddszinnazasingialde sy n1sfuanazas
naiAddugulu YouTube azgandinisfuantulnsyiel du
dl a Dd‘ 1 U o 1 dl | 1 o/
\asannngAnssuns aeresngugandasunidunguilunevan
TnfensunNg1en13 NI AN e N 489NN NINLe

3.nansinsiadlszinnGaadn fauasulvnjsauiuaunu
MIAUNINNGINN5UTHENY YouTube IN3ILaEnNITae a A faatal
wuusennsanasazlianiandensunisonsnnndi uazaunIny
Fuanisudsiuvzananssuauaassansinsimiiul fatnesanisa

4.978n13 9 AL 2 LNe19 Lﬂmmmiﬁij’wﬁﬂﬁmﬂu
el NI ALININNINTUTHENWYouTube WNTIZT1E8N17UN9RBINITNNT
SUTNLULEA Y1149A1 99A159 Lavs1anistndnazldpasidnun sy
FNTIENU YouTube

5.9181N19 39 AU LANANA MnnTFUTNENUINITALTH
AuuARazin e ann195UTHEN Y YouTube Hanuausnanylilfnel

1 o aal o dl ol % [ o

i Asudlatlymnisiuauinifaanisdanisinuaunisisiun
snan1sni limssiunguitiung fdasadaatnesanisiniiaula

=] dl v % v o d?
JANFULFIY 3l NIZAUAINDLINIUTNNINTU
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6.iwmﬂmﬁﬂiﬁ7{1ﬁ§ummﬁﬂmm;:Jmmﬁmﬁvmmim
Tnaviriige azds w@ﬁimﬁ@ﬂuﬂ@mﬁfﬂumu YouTube azgamubldae
e iesanndaudingAnsruaniumag,

ann1aaszinanalaan walulatinensudsnasianns
UsnssamssensTnaaiumnsnaiuly dranesensTnaiaiilg
Fupnnilengs i azasinevie Aepaviatacdawinanandiuliie
TIRGRG Y Lwimmwmﬂmﬂmﬁﬂﬂﬁiﬂmmmuﬁumjm
WhusnauaswginssunsfuTagTs iy axAsdtgi ¥3a019918n9
ImﬁﬁﬁﬁﬁmﬁwqﬁmwmﬁmuLmummm i s1an1sBeaan
$18N19119 WAZINANNINNN %‘@ﬁ%ﬁ@ﬁ@ﬂﬂ@ﬁumﬂﬁﬁmmﬁu
gufinntuld ﬁqﬁuﬁﬂimfaumﬁwﬁﬁﬂﬁﬂLﬂuﬂﬂﬂ@'qéfmﬁﬂ@
UszinnaesmensingyiFisnge sssuafvessanisusAaslssinndn
ﬁﬂﬁmwﬁfnmmimLL@:LLuuiuuﬁammmuﬁqm FABAAUABIANEN
Wqﬁﬂﬁuﬂﬁﬂ%ﬁ@m@q@mmn@jmLﬂmmmmimmﬂmﬁﬁmm@z
$8N19atNazIBYA wAdNUUAdRNsTaIANI9TinTaNT TNeviFl
4R anaenndesivlfdenaranmans iedunsaiiuayy

Tin1suEmsdnnissanisingiriiianudngmananiniign

unagil

Tanaunsaidensefuldad1elinsunny (Globalization)
v‘iﬂﬁ?ﬁlﬂnﬂ?&fammmﬁﬂuimummw (Media Convergence) 1
14 naAeturedtneiiminiaiuRussuLARTa L ssmalnadasanis

a g

figail pnuegsanvesiilsznaunisinimiluaniazniaasuutlag

Ell
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seanalulagtuegiuiruafuaznsaadngalidulania A
naaNdFuanNAaziul A ALdIN1sLEuN RN TN A iRAN A
i sensnavirifiensasaudAtynaiuaanevimd iaieuug
y - o oo . Py
wnreagsnatnavirinazanisnlnauninszaelulunuinsiieues
geavnssuingiiel tewn annfiinsviend dusinavied wazdlamn
M liinansatuuingiFdat ANl Aeiun1IUTulg
Annssenisinaiddlugalnauauss.0 aslaldinastAazizung
o o o = o s zill L% o
Aannssanisinsiadldludsmanisaesannfiinsiimdna ligauiu
Tus18n13 NIV AU UANBE N1 LABNNNTI UNAZFBIR19RNN
winnssumalulatinana wianyaiunisuinisnisaainsaanisld
WUIAARIULTTANNINNIRAIARIMTLFINALTNT (Marketing Mix) 7
178 7P’s 1Ne 1.859a99ANARI1EN19IMaTiAINEANIW (Product)
2 AANITAITIANIIENTINITAY (Price)  3.4ANTTAININNITHLAUD
918N19M39 A (Place) 4.494431918n13099AY (Promotion)  Tag
NNIAAAININENNIHENNINNagNE 30’s B On-air promotion i1l
WTINaBUAN Online promotion TLUMENA87d89 WazOn Ground AUNNT
o a rdl ¥ K 1 I del
yinfanssunsaaauunagmsnidntanguiiiune iag llldaenaagu
5.AnAss AR TIANNZ AN LN INgiA (People) 6.4519ARMAN
2124718n131M3%AY (Physical Evidence) waz7.Ufimeusanis
arlagnalnszuIunisie (Process) taefinanannia 7 Usenng
y Y. = e da - o
WweansadnenazAsauAgungNdaNARngAnsslReulluay
QI 1 ¥ =K 1 dl % dl 1 a v
Wndasnenisdnfanguithuanafifasnis wenamanismsels

Todepinsnnauliungana mazmnuesuudsudssinasduniangs
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nadnAuAateununasziun AR a1 InIimlLneeAds

Da

al 1 o 3 1 d’f
WeauAgnnraineenlluatunsgldvaiedes naninauy
WANAINUATNUIINIFLTUNIAAN9918N 9 IngviA lug A
Inanaudd.0 Inansznulanansearnnalulaginaniu (Disruptive
Technology) Ws1zaaaaa1drAnylunisiuaninsimiaasanluy
flaqiiuilaauann “dosnanganinsiimiuinign” (Prime Time)
Tl “daanataesdu” (My time) wni A ANgzAnlunngFy
TUINUNT6) TUBEAUANMNNZANTBINO ANTTNNNT I TIFI TR
WHATAL HENYNAUAIHLIAT Prime Time LRNZU8959109 AUAANIS
gauANiudausalunsiuTNiliensenIesine iuseiiaes uas
dnuanspudidausoniudayatnnansmaniuiauaniaaumAnLiu
¥ o = ddll [~ o O
1agauiasaantl aenndesiungumalulagdeasdusdaiovu
(Communication Technology Determinism) mmﬁuuﬁmmé‘m
Tugansiasliumumaluladinuiuns{UANRLS (Interactivity) 1
AMLTlutTalan (Demassification) NINAULATHAINANNITDLLRAA
Ursiaiitansenisingviriiiludon Lfilluetnab (Asynchronicity)
petiulunistEunsdnnissanisinaimdyalnawauss.ols
wrzaNTUNG ANsTNaesy LFlnATuU s Reumnuntswmuningnti
waamalulagnisdeansNiaefanisaensutnen1siiuas ingsird
dl 1 I3 A (=3 [~3 1 o v a ]
wazaanansat AN snInuTauilidn  audsnanilinagdau
, A o = v o | A |
wdanenisaatandsuilasuldls aswsmalulaginaniuazads
ualiniaselamiungsnalnsiiadatineuinung windusmsannil
navimianunsnliusauaztindenananinannaulifiinyasiiu

oA 11 QuuA 2 nsniAW - SuoAU UsHd 2560

239



240

_ owsansUINAAMEQSssioutuics

Hamaesmenistnsirlinugemnmeaendnuazaeiiaes deaz
apnARRANTL FAW U.AaNNEY (2560, W. 9) AANHI9 MngLEwng
amiilnaeivineeaudnlanisaieuaziimsilavaanst
%”Lmﬁmﬂmngmiﬂi T ATy A TNT TUe B (Cannibalism) T4
qmmummimﬁﬁﬁﬁmﬁiu‘tmﬁﬁﬁumﬁﬂLﬂuﬁqﬁum?{@umgﬂuuﬂm
neznalanlugneniennaguuun “ialan” (Global) Fan9gn
\ATETA A9AN N1THeY ANNT Alvin Toffler (1980) 1dnanatenls

atinslafmuusiinafigadsil Avin Toffler lafléinuneld
unansauasynenalulatigegansnefiailoyuimniuen Ae
Iuﬂqwﬁ?ﬂm‘m\‘if‘?mqLLaxﬂﬂiamﬁfj“mﬂﬂﬁmﬁmmwmnﬁ'll'mw
Krugnuassy Aasssw faiugisznaunsinsvirnifesuaufunig
z@%qmﬁﬁﬁmmL‘ﬂ@mgﬂme’mﬂw‘imﬁﬁﬁgm’éw@mmLmszm
nidefialfifumansinsvimiuunseusstassurasdemnatuiinns
an laildgauanedeanienisfuanlud-iiasetnanen wmalulationa
azintemalunssuald wrmalulagliansnsnakassdifam
munsAnsiuAafesmsteses iaiinsiaunilemsens
Inaaluazmatulafinieiusueaugiull fafudndunefunaen
fmuiedagaanuidugnavnsssinsimdineifiafasninse
sruLAsEgnaTesdszinalng
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Abstract

This research aims to study and analysis the communica-
tion of beauty standardization on Pinterests: Harper's Bazaar New
York, Harper’'s Bazaar London and Harper’s Bazaar Berlin, which
are applicable to theories of Ferdinand de Saussure’ sign, Gillian
Dyer's Human Signifiers and Homi Bhabha’'s Hybridization. The
methodology applied in this research is a qualitative approach
by means of non-participation observation and a content analysis
using a purposive sampling technique. The three samples, select-
ing ranked by the numbers of pins, are Harper's Bazaar New York,
Harper’'s Bazaar London and Harper’'s Bazaar Berlin. The findings
are Harper’s Bazaar New York communicates the beauty meaning
through model by setting up an international beauty standard pro-
totype representing on the web board. However, Harper’'s Bazaar
London and Harper's Bazaar Berlin integrates an international
beauty standard and local beauty standard to represent the beauty

in their own way.

Keywords: Beauty / Beauty Standard / International Beauty /
Hybridization
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ARARN 4,490,251 AU LAz LasA Beauty & Hair HANuIugAnmnIN
3,201,396 A wazilswaunatinuye (Pin) Waanuaulaunniign
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Tanuardmusssnvinstuaiunsaiialivaragiiuy Tawn nsasaudn
(Domination) N19LMUA (Substitution) N1U5UANM(Accommoda-
tion) NN9618384 (Negotiation) NIHANKNA (Articulation) N1IFBFNL
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1 o Ll alsg
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1a1¥ad (Purposive Sampling) andszans Ui eLsas lwann
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LY
d9lnamsiae

N Funuiu T 1an@ia Gt Ut NNEYN nzaLn
1 8.5k Caucasoid white Blonde Oval Greek Flat Upper Lip
2 3.5k Caucasoid Beige Blonde Square Greek Full Lip
3 2.2k Caucasoid Beige Brunette Heart Nubian Full Lip
4 1.4k Caucasoid Light brown Brunette Oval Snub Flat Upper Lip
5 1.2k Caucasoid Beige Blonde Oval Hawk Flat Upper Lip
6 1.1k Caucasoid Light brown Brunette Diamond Greek Full Lip
7 1.1k Caucasoid Beige Blonde Oval Hawk Flat Upper Lip
8 1k Caucasoid Light brown Brunette Heart Hawk Full Lip
9 928 Caucasoid white Brunette Round Hawk Full Lip
10 925 Caucasoid white Brunette Diamond Greek Full Lip
11 897 Caucasoid white Blonde Round Greek Full Lip
12 894 Caucasoid Light brown Black Round Nubian Flat Upper Lip
13 808 Caucasoid Beige Blonde Oblong Snub Thin Lip
14 699 Caucasoid white Red Round Hawk Thin Lip
15 692 Mongoloid Light brown Black Oval Greek Full Lip

AN9197 1 HANI9ILANEINNIARANTANNINNULNUINBFIIAFTY
g15ileda L1 deeedn
4 s d
A1nAN319 1 agUlAdn AnmmIRsgIuaInaniineans
dsenavaiuazliaesnsanunnnaaasauaulidngutimune
dl | a v Ao A | { rdldq dld
niiluananenidiuidnsninamume Wunguaermesnitiany
al 2 1 a a a Nal o A a %;
adln9a19 Tun fnanauasiindiua HAnUaauATaAtlnmAg
stndnflugifla Jaynuuumsansn waziidinesudn winiasun
AMNNATALATWLAN  HANaanAdadnUzninaasueiunlunamn
dl dl Yo S o t:ll o v
LINIBIANTNANT 1 NLAFUNNITNAUAIUIUGIN AR INA WY
AnmnnN A INaNlaTuTaL waneliiud1AHNNIRTTIY
anazesrnreEiululiasianysauuuuwswuunlsng
NINUINVBIAITWNNING 1
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NAN 1 ANAINALNDLTRATDIUALANTENF1 858 UFTn Hasasa

(ﬁs\ﬂ https://www.pinterest.com/harpersbazaar/beauty-hair/)
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Abstract

This paper looks at the guideline of television production
in the area of format, content, elements and television technics for
promoting moral development of 3-6 year old children. Collecting
data by in-depth interview 2 groups, which are children develop-
ment experts and mass communication experts. Also focus group
is done with guardians of 3-6 year old children. This study is the
media development to create safe and creative media for early
childhood, who needs the intervention to promote social cultivation,
and grown up for being the quality human resource in the future.

The finding suggests that, in order to promote moral among
children 3-6 year-old, producers should focus on the balance TV
creative mix and proper content based on children development
knowledge to strengthen moral and ethical development. The pro-
posed guidelines of television production for early childhood should
be the edutainment format with clearly and easy to understand.
Moreover, the content should present self-responsibility shot and
should emphasize on basic morality. The length of program should
not more than children’ interests which is about 9-15 minutes. And
use suitable creative mix for children, which were visual and audio,

also television technics for getting children’ attention.

Keywords: TV Program Production / TV Program for Children / Kids /

Preschoolers
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Abstract

This study aimed to study effectiveness of using the curricu-
lum of Bachelor of Communication Arts (Update 2010), department
of Communication Arts, faculty of Management Sciences, Chiang
Mai Rajabhat University. It focused on three main points, which
were 1) effectiveness of using the curriculum, 2) factors affecting
the efficiency of learning, and 3) ways to improve or develop the
composition of this course. The sample consisted of 115 from de-
partment of Communication Arts students (full time, student code
56). The questionnaires were used as research tool. The results of
the quality of the educate evaluation the program demonstrated
that the level basic knowledge of principle of communication and
mass communication in the primary level is very high, 83.9%. The
participants could understand Mass Communication theories at

a high level, 78.1%. It could be seen that the participants could
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describe theories of communication and apply in everyday life at
a very high level, 66.4%.

For using computer skills, the participants have the ability
to use both basic computer programs and computer program for
the Communication Arts in a very good level, 51.8%. In addition,
most students have their basic skills in photography to present their
work with ilm camera, digital camera, and video camera in a very
good level, 56.2%.

Therefore, the results of factors affecting the efficiency of
learning found that the content of each subject was very modern and
interesting at a high level, 75.9%. They were also useful in every-
day life at a high level, 69.3%. In term of duration of the semester,
the students had the opinion that instructional management was
very appropriate, 70.7%, with appropriate number of learners that
fit in each classroom, 70.1%. Moreover, the numbers of teaching
materials, teaching equipment were appropriate and modern at a
high level, 46.7%. Lecturers were also use teaching methods and
teaching techniques that cause learning at a high level, 58.4%.
Students had the opportunity to ask questions or comment in class

at a high level, 57.7%.

Keywords: Quality Assessment / Education Management /

Curriculum Development / Bachelor / Communication Arts
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Abstract

Study about the Music Video of contemporary folk songs:
Ideological and Cultural Integration is the Textual analysis of
10 contemporary folk music videos. The objectives are to study
about Ideology through contemporary folk song music videos and
characteristics of cultural integration through contemporary
folk songs music video presentation. The results showed that
contemporary folk music videos got a lot of influence from
Western and Asians culture mixed with Thai traditional. Other than
that contemporary folk music videos have a big capitalism objective
in the major roll of production, alongside with a numerous ways of
presentation. Finding out of 4 major presentation commonly used
in contemporary folk music videos such as 1. In the combination
form of action and conveying 2. In the way of acting 3. In the form
of action hidden with meaning 4. In the form of action hidden with

meaning and tactfully promoting.

Keywords: Music Videos / Contemporary Folk songs / Ideology
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TfunsaslunisAnegaunisnd AnHiua gL LILNINANKEAY
N9TUETN LA
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1. WUIAALTDIMSIATIZTIAIUN ( Textual Analysis )

n@wqwgmumﬁumqwgmammmuiumLL@ﬂﬂJm
ANEUAFRALAF AR 20 mqwgiunmﬂummmu‘hma
AT “Faun” Wisen1stATITRMNINeuRT sIng U1 Atyed

a I d’jd a A 1 o a dl
nouanaNitae wAnAal: Tnasesdnmeuns Ae Aatlsuanmil
TalsinglaanAalennnumnluehe 6 uawe Ae wgnssn anntlnenssu
UseRuNNTIa ARINTTN AUAT LAZATTUNITN Wend1azinanil
Aaeliin nneunfifdesigadnmuantiffanisenssAunuieg
TdldusigsuAnITaNEN NLAAIaZATIAT LARBINALIMATANIS
1 dl v al dl v 4 o s |8
WwEassaan nnazidas alinaeuenanenlaasninauns

A o aa e Aa o o - °
HaAmRlenasgnyja Uiy NENITmuIaZ9assA gl uunigiin
lwuaNlnaRaanszaziiaIngt 30 1 luandedaiznitanlanga
AUANTTRAULBAIENITATNATIANATIA NIRBANUNIEIFIENIN

al v dl o a 1 o Yo 2 1
wazidas Taiunsndeansannuiiuiiveinelddedfuanslaadig
ANYIDINNAW  NM9ILATIEUFLILLILIDIRIRADA LD INAIQNYNE ATIN
avsaulatiadanialuaasiiadminlavzalaseasrannalusaun wu
21N 401UN NusanTg laeldiadnAnurNnaiinaInNNTEeNF 189

agAlsznaufInadLazazarieuaeniiugaNn1Tnlsine

2. WUIAALTAINIRNMIALALNAS ( Music Video )
a a aa = I's dl all 3 %3 s
Hnandnlaiflugursarianinienisdeansmdudnydnen
a9AaTU Laziduauaunni lmiann s1dnanazRud1uiunisde

waeanguELEtnadeiu TnadumumdnAtydsil Buiisn Eaiumx,
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2554) Fa@ndnladunuinlunisiduedawinaad Uszaunisnd

21900l ATdmuETINTETY HUNUTUNNNIIAAIATBUNASENE

- ~ doow o o o .

Hen wazigduuumnnznldidudeianislarnnvesissmnlings

wnlinaniudodninlamasdadlananalunisaiedu auauinis
o o a dl a a aa =] )

LA TmUsIINAtU ANUUAR FasiAndAlawwasgAntin T 14y

NsANENEANNNTRILATILILLLINTHANNATIN TN WATTNNL PNy L

HnAnInlanasgnyNsNaNE

3. Ltmﬁmﬁmgﬂuuuﬁqan%ﬁ‘ia ( Music Video Genre )
siuuvaasin@nanlailsznaullfaasdilsznauudnnig
Uszaunisniaasgils A N9N1EnIN N9eTHnl LATNNNIEALINAG
AN Tmmgmmuﬁqaﬂﬁﬁi@ﬁLﬁuvl,é’mﬂmiﬁu?ﬁmmﬂmmmarﬂﬂfaﬂ
N B9l 3 sluuy Kb (BUNT ENNUAN, 2554) 1.017a09T1nan
(Performance) visaldudes iflufinAninleniilnssaiananudumiug
dreeldduden TndunisdnauenInanuns LanIauss 13e
rinFae¥eamad 2. aeAnnumaneiuman (Narrative) vidaLduibes i
fnanaalefinlnssaiemnuduiusiiuGesn usldmieusuieny
YRNNELAT 1T18991N 309N UL TLUIA UM BT NAS 3. Tt

a

= C oAy = oA Ay i
AYNANLN9REN9T b 1ER9I9 (Conceptual) 1Fa3e931971 LA
Y o @ A a =2 o aa ! =
ANdanANesiLALdugluLuNes U @NEaNdY AUATNN
A | ¥ A | o agll ¥ a [ a A
visavinsuiiiudang suuuilldmeatiansimuiuuiaudnises
AYNANTUSFNS189AUAT N19R1ALFEI91 baznINANED] Tunng

=2 :I/ d’j o a a a aa 1 ¥
ﬁﬂ‘i&ﬂﬁﬁ\iuﬂ’m’]?ﬂuﬁLLu’]ﬂﬂgﬂLL‘LI‘U%J'JZQTI"J@I’E]LWZ\]\TQF]VN?J’]EL‘HL{]M
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wwanelunisdianeigluiuaesiadninlamasgnyjsgasanade
Taafansanangluuunisiiauaunaydsnisaiwassdiaananile
U

4, LLmﬁmﬁmqmumirﬁ ( Ideology )
gaNNslresdaguad vinliaunsoduungannisnlluinas
ALY 3 Uzinm e (A1 1BaNayenn, 2539) 1. aaNNI90d
o . & el o o
#an (Dominant Ideology) A fANNITAINAEWIAlUNNIATALINN
ANARTE ALlUAIANNINNINgANNTTIRUT 9ANN1IRINANY

¥ v

naugianaludenn Wudaiaaunnineadeaumeusssnliun

a

'
A o

{ = 1 A i/d‘ o o’ v
nguau Tunanisdlesnguiienunane gnaisisanuauaigls
alx dlaz o o o o Y Y Y '
s nsngnudwnaigazannsninwsunalilisedldnalneg)
angeti9Ae nalnaesignnaTdaulsuuaznalnnisgannisnizes
35 2. gannsadiuLauanismenuuulualiiuszuy (Alternative
Ideology) aaxn1saluvuianaazlaviusqaiugaunisaiudnus
HlAARAMIzILeENgULIe RaununavianRgannisaiuaninensg

P o A = 9 S A A ol
wsinduiassliwaiadaiaualusiiauandiangn 3. gaunisnindii
wnneesefugaNnIRInANLazsauagaNn1silud (Opposi-
tional Ideology) aaxnisnitlszinnitldiviudaaiuszunnunteslu
Aaan wazwivd i unneaasgannsninaniivatlsylsmivesnudis
Ao o =2 o ) Ly 2 | .
namaludsantailuaunguipsdouiindanlon Ae audoulig)
AItil A9anazianfLazinantgANNIIINANLAZIALAgANNNTD]
Tnad wunAnFasgannsniaziiunsaungansinl 4 lunswmsed

rdl a a aa QI/ =& )
gannsaindsngluiindninlemad thuunasmuluiagUuuunisiin
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] a a ada ¥
auasneluadninlemadnas

5. N ftzasmsanasntlsznausanluan ( Mise En Scene )
Ha@nTAla (Music Video) ¥i3aigendir)dn 163a (MV) ilunng
I a a a ada )
fhemaaunwasiuLinndsenay Inegausne Hndndnte dianldly
naenswaen 9 mesiml fednidugtununistnan wosnusziiee
NFaINFaUNAd AANIHINNINNIUTENALINAY LaTWauINITuNNg
o tij v [~ dl [~] =3 [~
PNHAMTAILMNAINNAT19LT113849917 WkazATUsenatinasaauilu
Aenfanarnsniududasoanisianaznisuaasiuliniauiumn
ZJ/ a a aa % v % al
pFaaansrniadninlaganliaruaulaninnazauunAaedes
- =2 o = Ao o PR &
asflszneunwaailuqenegandidnylaad da-aes-was Wunaln
ANUUALIIUNIALAZNITADTNAIUBININ WATTLALNAUNUYTD
= = @ o A A @ - =
ReauFTUlsena iU TN WAL HE-009-UT9 HANNANNE
Tagsaununae n19dnaaAlsznausnluLAazann Tekaulanisdn
a9Alsznausinares Na-aas-un MmNy luainuazlszdnsun
anemganagliAsl (QNRug noaRwmwlan , 2558 ) 1. n13dneA
sznausanluainfiesdanndadiunisuan (Staging an Action)
N3a1EeAUANIIIuE azaINUeINHANIAlaasinisuanaunaln

9o o

ANATY TIN1TUARASTANENLARSAZYNIUA ITAaANNUNN SN
- A o § vy o = A o vala X 2o
Ha-pas-ugq e lifaudnfaFessanisiaueldngeau §nn
v a a aa A Y o U dl U 1 o a

Audadninle As ginutiinaAsuaNlinsuansusazana il
NiauAUAMNITNIZANTIR99A L NaU N e nIa9RnAnIAle 2.

nsanasAlseneumnluaindesdiiumnnisallulsazainyesiia
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An3Ala (Placed in a Scene) UNMNUENALANLANEFAIIINEIURN

] 1%
o

=) 1 a = A 1 o =
Taufazainazieasidantedilavuansneild n1sniuue Ja-
293-wa Favdniumgnisailuainiuaesiodninle wazin ligas
dl A y=R a [ rdl a 49{ a a ada [ &
davisaiAnanassliiumgnisaiifnauludodninla 3. N199nas
lsznausanluainfesdenndediuizadsa1e9la@ndsie (Putting
on stage) Navindn@naalangnsiasldaslianusumilesnazas
weAIN laNLATAIaTATNANNNANN AN ALEeIT 1 IALsINT B
A o aal ° ~ =< @ o o A o o .
1@nnla e vuadd-aas-uasiudiudAnynuansuniaan
4 Yo A o a E >
FesldduimanuldnFensneazidanues a0 wad W@etn utiuaz

o A ) PRy °
HNYesnLany naEdises Mise En Scene azilunsaungansiin
T4 lunnsAnwainuazaniunflsngluie@ninlemasgnyjaga
TAINALE

s g U228
= dl « = a a aa 1 1 %3

NM9ANEIITaY “NNsANEINNANIATaINAIgNY9FINATY
gANNNTLATNNINANNATUNINTMUTITH" LTUN13TLATILITED
UM (Textual Analysis) [NaANEIgANNITOIANHUTILATIULULINAS
HANNANUNI9TIU TN WM ANIR T INaIgNYNTIN AT

=] a a ada 1 1 o dl a |9¢J/ 1]

ANHIANANTATDINAIGNYNEATINANENNARLNEILWT FLL AT
W.A. 2543 DNN.A. 2558 TIABNNIRNIA LD INAIUBIARTIUN LATLIN9A
iwaseiaalianaInaniius e INeune@e 4 Uszinm fall

1. AAATUVINAILATAUAT LA F19TaN1A8NaY 1994

NUNUATDINTAA
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2. Aadulneiieel 1dun sedaiadninledisuainanitiu
299a N INALINBIAT 19TaARTTIRUNRTINNWYBIBTAE

3. AeAngnszanendes 18ur 91938 Intensive Watch Music
Chart meﬁ@mmnﬁqmmﬁm

4. deviulas THun nnsdndusuANdananiuleiiadn
wlne (www.music.mthai.com)

wazAndenAnsanizindnialemasiineendidnauniu
Sulasgyugeiigamuriaan 10 Saanaalamas fei

1. fineusauwsiedn Aatlu lud Asudne weunst w.a. 2545
sanfidnaurdulasy 162,267 ps 5o sufl 1 w.n. 2558

2. laNumarinumlall Aath Snumiaen wewnst w.a. 2550
sanfdnanEmdUlasyL 1,158153 pse e suf 1 w.n. 2558

3. Walagnous Aatlu nszwm aFaes ewwstl w.e. 2550
senfdnannwiuladgnl 238,615 pfailaTuil 1 w.p. 2558

4. SelsARnaen Aath fine asTTE WaWNST A, 2553 tent]
winaainwdlsien 189,457 ps ilesufl 1 w.n. 2558

5. aalaisauwaniuesing Aatlu uijed Aiquna  aunsd
W.A. 2556 aanfidnanNudulEde i 153,713,006 pis e 1
N.A. 2558

6. iR ALl NsTiA 81FALN WEuNsT] w.A. 2556 tendidn
iU lasfeny 51,481,424 Ase iledudl 1 w.n. 2558

7. tulananlalum Aatlu Tu warss imaiwwst w.A. 2556800

gudinannindulesienil 16,000,000 AT 1AW 1 W.A. 2558
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8. W(lasTiuun3ein) Aatlu luwms anfaens e wgtl w.A. 2557
sengidnannnwiulnden 45,264,216 A5a ila il 1 n.n. 2558

9. WiuwNReL A EELNEAT Aallu 42 anfaunu tHawng
T w.a. 2557 eeaddnaudnivlofyny 39,825,376 Ak dedid
1 N.A. 2558

10. §na93e Aatlu 79 4nBaT a1FasN WaLwsll w.A. 2557
aanidnaurdulastyi 4,829,090 ps ilesufl 1 w.n. 2558

pamsAnEILazailsans
5.1 amumstﬁﬁﬁ'\muamuﬁqanﬁﬁ%meéqumﬁ’ﬂ
@mum@mm@mLmsﬂmﬂ‘um@mmmfamammumﬂ i 117
mensinaiand wazfindnialamas ludu essfouunasfiniuaz
LLm?\muﬁﬂﬂméﬁémwhmwammﬁuj TuaARRnAn3AtawaIgN

yanalaanifunudatls@eadeassdlssnnuiiarasdeny Hnutinn

q

INENaAAMNLITN ANNAUNAUIW azTiauanIntesdannineuay
gann 0l a9luananLgn F9An3AlaINAIgnNYNEgANN1TAIAITN
Hulnaaenunsnagatnamainians feluEes1edmusssunIaLe

a

neesEuanfasinsusenialiiatia FauFen n1sseutianon
FIY ARDAAUYANNITDINITAENAATats1eT usy anzndaqiiu
a a ada o o dl a dl o

Hndnanlomasgniidanaialasunilasldainia Wasaindean
Inouazganatiuiislnelafudmusssusnslszmarsannilszima
LOUATIURANLALALT N INANNATUILNTAF19A9TARLANIA L LNAY

auinliiiadnantamasgnialutlaqriudizluuuvidedsnisiniaue
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Fa9snntlsznaunasatanaINuaELATANNNIZRATANNINTL i 19
RngannisainisaFesuunluiay Tnanisnaskauimuassuiv
sendnedmusssn IneAudmusssunzdunn visluisesasnisusianie
109A8TIU NHANTUlA 2093 Yedaeviutias AaanaugiuLLag
o dld = o 1 ¥ a o
nisauenansnannawnalulagadelud Tneldnweiliudu
A a dld | 1 o a) k4
N nnainAAsdulve wu nsinnannainieanisldane
Inasne Wwdu edoalinisanmassaiiantiaulainois
viuwadelinfaniuacuiulneunay
Anansnaslssimadainliinagaunisalnuienuay
ﬁﬂﬁm”mummamwnﬁumumﬂ@ﬂmﬂifﬁ%w%wmm?”uumuﬁm
n13AN ﬁ@mmmu HANNTANHINLAN m@ﬂumﬂafmgiummmmimwm
fammmmmﬂLWﬂﬂ@mﬁmmaLfawwwmmmumnmu i AaTluiid
nguifhneduiesu asdinsusniedng dalesviudes Aatu
S Y = : R =
nangullvnnedudldusesnuazinisusdeniendetin nagneud
{usiu e RaLANBIANABINITBNETNLAZATIINNTAnaT e ]
Aatluldidngaainrasaenianasiaziodninlamasnanisuaedu

gelfiaeinggniia uananiuin@ninlemasgniNdnadasadinisian

©

o

FoslsznaumassinunsdNaai DT DL MAHATLIAULNNINAATE
= 1 = 1% o Z// dl a a ada [

FandnluEnLisansae Auliressa luln@ndnlamasgnyjesn
anepasinsnaniusitedatiuayunnldUsznaunisa e
FaTATLATAATIULATHLNLANIUNNIINUUATENAY LHAUNTBINAS
nsusanEe9AaTie LaTAINYTEANUNFNe] HaANTAlaINAIgNIN

sanadanaraugeanislunisdnienadsslaminiegsianinnds
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| ! dl dl = a 1% rdl v a a ad
azifutamaiiedean s uAalviea e ilaqiuiiadninle
iwasgniidaulugnasuindninlamaseanyiludaiia (Single)
~ A B A " g
WTBLNALAELAEMNTIUL iNe A AU LUNTHARLATARAYTHIALNT]
azlfFunstaniuannguiieLas s
annsAnEgaNnsniluieAnintanagnYsINaNELARS
THIUg ANNNTOIAUETUNATBINANUN LN UWTEYANNNIOIUTEN T4
duHUNLMIuNIIATALILAZAILANNTZLAUNNTHARNIANGALE
INAIgNYNTINAN VAN TeannARaITULUIAAGEIgANNTOITEY

o '8

Aaguas (A0 1BeNATann, 2539) NngannIsaiuan AN luwas

)y

Y

A aaNNITIsuELnAugaNnIsaiia nnIAsaLINAINANTY

q

¥

gauludianinglaildaonuguuss weazifunisasanicmiapaui@n
Hugnundn aonduiidunalnmsgaunisal lun msdeansuaay
i MlsAaNNW ang Insiad s

5.2 AaNEMEUAzsUUUUMSNANNAIUNINIRIUETTH LY
NIFMIALALNAIRNYNTINANE

NNIANENAN B LA L LULNTNANNAUN 9T UET T3 LU
HoAndnlamasgnijedonadelidneiiu gluuunisinaue way
nsdepamnerueslszneuAaTuaznsussevesAatiu foil

5.2.1 gUuuunisrinaualuiednantamasgnysanadt

Genre (gUiuy) uuwiAafignitandszegnaldluntsuds
dszinnaasnmeuns wazinistinanlduiislssinmyseguuuey
fnunnsAeanTIaATUBLN A NMANENNTY 1y 71l uEN1999
suuusanisingvied wazgluuuaesiedninlamas Wusu n1s
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a a a

Anngugliutvasiodninlamasgnisanadaiagnaanadasiv
LLuqﬁmﬁ'mgﬂ wunFaAn3Alae (Music Video Genre) ALty A9
Genre \unsidfurafiuadn Type w3e Kind ?ﬁqgﬂﬁ’]mﬂi:ﬂﬂﬁ
I lunsudsdssinnaesnmeunfitesudiuded el dandas
(NNEYAUT WANW, 2541)

annIsAnEAnEuzglLuunsiaue luindninlamag
gniNgAsaNaNe wudn Aadndalanasgnisgasanadadgliiy
nsthiaueviean 4 sUuun (Genre) tour

1. tlununisuana (Wuseg) LAYNNTARANLTIANS (Lé’\fuﬁ'm)
pANU gl LLLTiinsBesiunsuandaunaesdatuady

a a

1UAUEa9NAN T UAAZAT TINLTY H0ANIALAINAIAR 1B

a g

NIzUR BN5ALNN  HIANIAIOWAYINAdsE 28979 gVE9NT anfaenN
Tgninlewmastulamieslalun 29kl weres andalewmaslld
urlvinundladld sesdnuau san faanialamasilalagoun e
NITUm an5aENY Latingn AnlamasiialiAAngen 135y asvie

2. stluvunisinauasuunIsLans (Wuiea) iWuvan gl
LuufifiRessiiauenianandiasmatayanan aavuiures
AaTluuazuauTesifesyinu dendlu fhandalemasaelaisaunan
1Wa5ng 1a9UNA ATaNNa LazHIANIAlANASAILLIILUIEN 289
TuA Asueng

3. gUiuunIsuang (Euies) FaunsaeANLINg (Lﬁuﬁ;m)
g wuUREnsFnasufuszninnsuandeunaeiatiy G

dl 1 dl 1 o % a A dl dl
91LANTAIHIUAIAZAT LAZNNTLAAERINAYIRAR TG99

oA 11 QuuA 2 nsniAW - SuoAU UsHd 2560

353



354

_ owsansUINAAMEQSssioutuics

1 dl 1 o dl a a ada < = =
1ANEedUAIaAT TenLluiaAnanlemaiue R LA R
ULAL YRIRY AFALNN

4. slununnsnisuans (Euies) daunisdennuunig (&
dl =1 dld o o o 1
(599) waznislawonuis Wugluuuninisdnaduiuszndnenig
WAAIFRINANTIBIAATIY 39919TLANFRINIUFAIAZAT N1TWAAIFDY
Nad229Aa T IUERIT19 AN FRINIUFAIRZAT LATNITLAAS LT
= v A dl Yo Y a o rdl a a ada
DansldvzananazlAsuannnslnan et danu lutaAna A ta e
W (launden) aaslume anfaens

AMNNMIANEIILLLLNT AU TA9HIANT AT LNAIgNYN
FanaTe NUIINANARAAR BINLLUIAALETEINIRNIALBINAY
(Music Video) teegtluuipsawingu Tdun guuuunisuaneiiy

o dl [ a a ada dld % [ % o 61
#an (Performance) aifluiin@ninlenilassaipanduiuiing
Taddudau Tndun19tinduanINALAS WAAIALAT 1158 1InFaedas
INa(BuTeN LETLTIN, 2554) Tnaida@ndnlamwasgnyjegasanasials
Tavhgtununisiausnuunisianaundn wazuuuEessldd
AmaanAdasiUNaINN1d winwsinisldgluuunisinauau
Tnaitie 3 guuuy Tiun gluuunisiausuuLNITuAAILAEN198D
ANTNANNENANTW 31U LLINSTAENNTLAANT LN TR AYNUNNE
wazgtluuunisiauanisuLanstaun sdaA N az T
wels egtuuunisiawanwulud 3 gluuusanans TaFunnsimmn
Tisanndasiuausiaanisaasgad e ligluuunistiiauaiingig
PAINUANL AR AN KA WA N U 1T AN alannn Ty
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a

5.2.2 MedaAuuNngludndninlanasgnyjsianaia
dl [~ o o [ % 1 dl val

nsaaauminefuialadAnyluntsanenenizassa i
pmimaNTeuaziinAMdnla nestussuInadnaniudan Tunis
AnnnsdanaunNng Ui AninlamasgnyNsNads wunINay
NATULRITAUEITNATIUAN TAUEIINR T LA A UaTTN Inevaau
sonfiuag luia@nantamasinusine laun esdtlsznavdatl (ain
= R P . o o o X
VIRADUN) WATNITADANTNITLANNLURIAALIN AT

5.2.2.1 n1sAnm1eamilsznaudal] (a1nuzagan1ui)
TuRin@nanlamasgnyjsanast

ANLAAzaINarleazidLAradiarLAnaneiull n12dm
a9Atsznausnluain (Mise En Scene ) 1A uganmdaariuizes
319989R98n3A18 (Putting on stage) 11 ladaasldanisumilesa
avAs wiAmn lannLaziarAsiAnNnannaudniuiFassalag

a a aa
99128902 ANA 1

= s a 1 A dl a a

annsAneesAlsznauAall wudn e nvzadan un luiagan
Anlanasgnijesanadsin1sWmuIUIeIN NI ABa1T09AIN
WusnstlszmadnuntdonianGaes wu nanilhageadge (Hollywood)

a :j/ dd‘ = = [ 3 Ly [ 3 dl
\‘]ﬂﬂ@@gﬂuummﬂLZQHQLL@ZQJLﬂﬂ@ﬂi&m%’]\i')[ﬁa\luﬁﬁ‘ﬁ‘wiuﬂﬁutﬂL‘ﬂu

=

=K
i
AuNAL N sEIRANARTI0 TN NEURTLATANIININEURT
7

A o o = a2 o = =
Naedevsziuian Tegeangeainazgnizenidugeunuaelsg
nneuATLNaniTeEnT Tedendnumna liiutsA Ny

LaNIINANNAULTTEINIATRIANNLTUAN sz Af AT W
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gnyjslnalugasonaie wanainiudatinmalulagadslnaunldlu
HaAndnlamasgnijasanaizdnsios
Wanuasyitaudmiamalugladuniunuiniay
andwanugranssumaslulszmalne Sa@ndalainasgnyjedo
o & o = A oA A o
adeRstihnnedeulug nwetimduisansinsteunldimenies
ARINUNIYTEUI NN NAALNIN N lFHNANTATaINaY
gnyvgasaNaiaiaaunainuaislunisinanenazingiy

wilanlusvnaulaginau

356

ANT 1 NNFRENRINYFRAN L ENANTATaNAg YN AT ALE
AINNNIANH AN UL AN INAN AL TIUEITNN19RBAN

1 & a A dl a a aa
urngeuesAdsznauAall (aanvzeaniuin) luladndnlamasgn
yaganade wansliiuisauarluiinsiiaueiiunIn 2N
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AL @ oy A A A 1 =
A0 LT UFIFREIFTDITINNDRDAIMNUHIL AN LU UDILNAN T
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Abstract

This paper describes about media behavior of the elderly,
how media affects the elderly and what content in media which the
elderly wants. This paper will be a guideline to support of develop-
ment media for the elderly and be the basis knowledge about media
and the elderly. The main results were as follows, elderly will use the
online media more and more. Even online media is becoming more
popular, but the traditional media such as television and radio are
still the most accessible media for elderly. There are many factors
that affect to the elderly people’s media behaviors, for example,
demographic factors and socio- psychological factors. There were
both positive and negative effects physical and psychological of
the elderly. The Elderly look forward to seeing contents that show
about loving family engagement and potential of the elderly peo-
ple.The contents and formats must be consistent with the diverse

needs of the elderly as well.

Key words: Elderly / Aging Society / Media
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ANRIATY. NATEULNAZAT / NNIDEULNAZATINT / NTTLAUNNT
ARRE19A79A / INATANITIAEUUNALATAT

Abstract

This research aims to analyze creation of modern Thai
play scripts. The objective of this research is to study the creative
process and individual techniques of Thai play script writing. The
research uses qualitative approach by in-depth interviewing 5
Thai play script writers that have worked more than 10 years.

The research result shows that the creative process and
individual techniques of Thai play script writing have original script
and adaptation script. The script was inspired by situation, news,
societal context, history and writer’s life. Thus, the script writing
process consists of building inspiration, reading, researching,

improvise and rehearsal, making plot, treatment and play-text.

Keyword: Script Writing / Play Script / Creative Process /
Script Writing Techniques
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Abstract

New Silk Road Magazine is a test magazine of Facaulty of
Communication Atrs of Dhurakij Pandit University. It started with
the idea that we should have the media which communicate with
people about Thailand and China. Because nowadays Thailand
and Chaina have many thing related such as economics, news,
social and so on.

The objective of this article is to study about role and duty of
the Silk Road Magazine. For example, how to make the magazine,
how to choose the topic and so on. We study from 12 of 24 maga-
zines created to show special story and acting in the relationship
between Thailand and Chaina.

From the study we found that the New Silk Road Magazine
is the media which communicates about the good relationship of
Thailand and Chaina. It presents about trading and culture but it
does not have anything concern about politics. The Chinese gov-
ernment has never intruded in the production of the magazine.
Normally the special presents about tourism and culture. The only

one magazine presents about politics.

Keywords: Magazine / Role of Media / Thailand-China Relationship
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Abstract

This research aimed to study internal communication,
marketing communication and experiential marketing for brand
communication and consumer perception of Suphanburi National
Museum and Museum Siam affected by internal communication,
marketing communication and experiential marketing. This
qualitative and quantitative research outcome showed that
branding communication of both museums begin with internal
communication regarding eight types of the communication. They
were vision/mission, pattern of the organization communication,
leader, organization management, employee, compensation,
training/learning, and organizational culture and there were four
significant marketing communication tools have been used by
Suphanburi National Museum and Museum Siam. They were
1) Sales Promotion, there were many promotions went on in
Suphanburi National Museum such as premiums, contests, training,
sales conference, sales tools, print media. Due to Museum Siam,
there were added premiums, collecting, couponing, price-off deals,
sweepstakes, contests, training, sales conference, sales tools and
print media; 2) Public relations was taken in many forms such as
using leaflet, magazine, radio, television, advertising sign, facebook,
blogs, chat boards, youtube, advertising on cars, billboards and

newspaper; 3) Special activities for Suphanburi National Muse-
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um, for instance, mobile exhibitions, dialogue, seminar As well as
Museum Siam, and event called “Muse Playground” has been
arranged; 4) Customer service, for example, personal media and QR
code. Moreover, the interview result showed the qualitative research
outcome indicating public relations, customer service and special
event are the most efficiency tool. Likewise, it was assured by the
quantitative research outcome as such, personal media, facebook
and youtube were used sequentially by customers of Suphanburi
National Museum when facebook, personal media and mobile
exhibition were used by Museum Siam’s customers.

The employees and leaders used experiential marketing
strategy for communication brand of Suphanburi National Museum
and Museum Siam with five sections; 1) sense 2) feel 3) think 4) act
and 5) relate for the museum brand stronger.

The most of consumer perception level for communication
brand of Suphanburi National Museum were the service, exhibitions
and learning of at mean score 4.32, 4.29 and 4.17 respectively.
Whereas the Museum Siam were the highest score in exhibitions,

learning, and relationship scored at4.40, 4.32 and 4.30 respectively.
Keywords: Internal Communication / Marketing Communication /

Experiential Marketing / Brand Communication / Consumer

Perception
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