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Abstract

This academic article studies on platform business of
“fictionlog” media. This platform shows a buying and selling process of
online novel in digital age which has an advantage over the traditional
business in the aspects of (1) This business platform eliminates a
complicated process of the traditional business (2) This platform can
develop into an infinite business, and (3) This platform creates a various
type of producers and innovation service which allows technology to
assist a valued interaction among human, business, and resource.
The distinctive point of “fictionlog” is not only for buying and selling
process, but also for supporting a diverse assortment of novels up to
18 categories, for example, Y novel (Homosexsual novel). Moreover,
the producing process also differs from a traditional book business
which is organized systematically by a printing press, while “fictionlog”
is managed by a writer only. “fictionlog” is a space for a writer and a
reader to interact closely. A writer receives a feedback from a reader
directly, creating two-way communication process. This is a new
phenomenon for Thai novel to allow a reader to participate and

co-write.

Keywords: Platform Business / Platform / Online Novel / Service

Innovation
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Abstract

This article aims to analyse characteristics, a “convention” and
“invention”, and ideological practices in the TV travel genre. Drawing
upon a concept of TV genre, the project examines seven TV travel
programmes aired between July and December 2017.

The piece reveals that with a textual analysis of the selected
TV programmes in the seven generic dimensions of (1) plots and
themes, (2) TV hosts, (3) local hosts, (4) time, (5) space and places,
(6) activities in the journey, and (7) tastes of travelling, the TV travel
genre generates “inventions” within the “convention/formula” which
explains that travelling is an activity in which an individual leaves
“home” for certain purposes. Then, (s)he arrives at the destination in
order to make contact with local hosts, and to experience the “plus”
of his/her mundane everyday life. After the end of the journey, (s)he
finally returns “home” where (s)he belongs.

With this “generic formula”, the TV travel genre thus reproduces
Thai bourgeois ideologies to maintain distinctive identities of the middle

class, as well as to use their travel for self-reflexivity.

Keywords: Genre / TV travel programme / Ideology / Convention /

Invention
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Abstract

This article presents the use of the concept “transnationalism”
for studying the relationship between international migrants and
communication. First, it briefly reviews transnationalism as a concept
that has been employed in migration studies since the 1990s. The
concept's key proposal is that most migrants do not live their lives
only in the societies where they now reside. In fact, they have “a
foot in both worlds” meaning that their connections with the home
country and people left behind are maintained. Transnationalism is
closely related to communication, especially in the digital age that
new technologies and various media platforms allow most migrants
to conveniently take part in cross-border communication. This article
also presents several examples of the studies examining the way
migrants in different countries use media. It suggests transnationalism
can be an intriguing conceptual framework for exploring migration
phenomena in Thailand, which would shed light on the field of media
and communication studies and provide insights into any societies
where many people may not affiliate themselves with only one

geographic location or one nation-state anymore.

Keywords: Transnationalism / Migration / Transnational Media
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Abstract

This research objective presented a new paradigm to con-
struct sustainable branding through integration as Buddhist Pathway
(the Threefold Learning; the Threefold Training) and the King's
Philosophy (Philosophy of Sufficiency Economy). The Eastern paradigm
is an important foundation to construct sustainable branding. This
research methodology used mixed methods research, including
1) Qualitative Content Analysis from Tripitaka, 2) Ethnographic
Delphi Futures Research (EDFR), and 3) Survey Research
(Questionnaire) with the entrepreneur (Brand or Firm).

The major results were as follows:

1. The content of Tripitaka related to the situation of
sustainable branding in the King’s Philosophy through Buddhist
Pathway (the Threefold Learning).

2. The expert group agreed in each the Futures Scenario
of Buddhist Pathway (the Threefold Learning) : a new paradigm to
construct sustainable branding in the King's Philosophy.

3. The entrepreneur (Brand or Firm) and the Futures
Scenario have signified in high level to highest level.

In addition, the sustainable branding in the King’s
Philosophy through Buddhist Pathway (the Threefold Learning)
is called “Buddhist Branding” or “Brand-ing through Buddhism”
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that is the construction of “the Ten Perfections” or “Paramitas

(Buddhism)”.

Keywords: Buddhist Pathway / the Threefold Learning / the Threefold
Training/ the King's Philosophy / Philosophy of Sufficiency Economy /
Sustainable Branding / Buddhist Branding / Brand-ing through
Buddhism / A New Paradigm
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Abstract

Communication for inheriting and sustainable tourism
development: A case study of Bun Phawet festival in Roi-Et
has four objectives 1) study roles of Bun Phawet festival,
2) to investigate communication for inheriting process,
3) to identify communication for inheriting and sustainable tourism
development. The data collection in this qualitative method
were from in-depth Interview, focus group, and non-participant
observation.

The research findings showed that Bun Phawet has a
continuous role in religion, relationship building, conservation and
preservation of wisdom, unravel role in the beauty of the local E San
style and the relief from the adaptation, New role in tourism, area for
present yourself and creative area. Communication for maintaining
Bun Phawet festival in Roi-Et has sender at every level of society.
The massages of the communication have both the original mean-
ing and creating new meanings through various communication
channels, especially social media and activities to create youth
recipient. However, communication must communicate forms
and meanings together. Communication process for sustainable
tourism development, Bun Phawet festival can communicate in

the form of Phawet PASUK model consists of participation, activity
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creation, storytelling, unique reflection and knowledge transfer to
make Bun Phawet become a living museum and lead to sustainable

tourism.

Keyword: Communication for Inheriting / Sustainable Tourism /

Bun Phawet
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Abstract

The purpose of this research was to: 1) study the public
relations model of Phumriang community tourism in social media;
2) create public relations media on social media; and 3) study the
satisfaction of the media users on public relations media in created
social media. This research used mixed methods research. Qual-
itative data used included in-depth interviews with 12 community
leaders and people related to Phumriang community tourism and
group discussions with 2 community representative groups of
6-8 people each in order to acquire the form of media and create
media to publicize Phumriang community tourism in social media.
Then, using the information obtained the content was analysed by
depicting the issues studied.

For quantitative data, an online questionnaire with a confi-
dence value of 0.93 was used to study the satisfaction of 400 media
users of a Facebook Page by random sampling using accidental
probability. Data analysis used basic statistics such as percentage,
mean, and standard deviation.

The results show that:

1. The form of media to promote tourism in social media is
a Facebook Page “Phumriang Ban Rao” (Phumriang, My Home).

A Cannon is a logo of the Facebook Page.
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2. The creation of the Facebook page “Plum Riang Ban Rao”
is a presentation of 9 pilot tourist sites by using QR code technology
access to data. Researchers have organized training and gave
privileges to the community representatives as a co-administrator
to responsible for managing movement and create sustainability
for Facebook Page of “Plum Riang Ban Rao”.

3. Respondents were satisfied with the Facebook Page
“Phumriang Ban Rao” at a high level with access to find information

about community tourism as much as possible.

Keywords: Public Relations / Social Media / Tourism / Phumriang

Community
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Abstract

This article is the conceptual framework and practice guide-
lines for developing public television in digital era underneath state
security policy of Royal Thai Army radio and television channel 5.
It was the qualitative research. The objectives were to study the
conceptual framework for developing public television in digital
era underneath state security policy of Royal Thai Army radio and
television channel 5 and to suggest the model of public television
for security by collecting the information from documentary analysis,
depth - interview 5 target groups such as administrator, academic,
mass communication specialist, programme producer, public sector
organization representative, and observation.

The result of studying founded that channel 5 can use the
concept of 5R plus 3 Dev that consists of Restructure is the new
organization demolition, Rebranding is the new image adjustment,
Recontent is the content adaptation to reflect about stability, Retain is
the preservation on the objective of establishment, Release is the bad
people and system adaptation, Human Resources Development is that
channel 5 should promote personnel for more knowledge and produce
creative accomplishment, Financial and Budgeting Development is
that channel 5 should develop budgeting and income further from
only earning 8) Technology and New Media Development means that

channel 5 must use technology and new media every format for more
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efficient. In addition, researcher recommended the model of public
television for security that should hold the basic principle of public
media. It can conclude that first, it emphasizes on the public interest
essentially, second, the content focuses on the around stability, next,
it has a variety, and has remarkableness, including getting subsidies
from the state or getting partly income from private sector, and pro-
gramme producer has the freedom in presentation, also relying on
the less advertising, finally, people can participate on programme

producing.

Keywords: Conceptual framework / Public television/ Digital era /

Practice guidelines / State security policy
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Abstract

This academic article aims to analyze the positive and nega-
tive factors on the work of the new generation of local innovators. The
case studies of successful local innovators are analyzed. Initially, the
characteristics of “insider” — the innovator who born and raised in the
community — plays an important factor. On the first hand, this factor
is useful in understanding the community’s problems in 3 aspects:
1) ease of access to the community, 2) culture understanding and 3)
participation in problem situations. The local innovators are allowed to
access deeper insight when compared to the outsiders. On the other
hand, characteristics of “insider” become the obstacles in the diffu-
sion of innovation to the community because of 1) lacking credibility
because new generation local innovators do not have the opportunity
to show their expertise and 2) lower status and immaturity. This article
also suggests that the new generation of local innovators should bring
innovations to the network or participate in social movements. These
members of network or movements usually are the innovators or the
early adopters that similar to the new generation of local innovators.
This collaboration can communicate a relative advantage or observ-
ability to the community that helps increase credibility and assist to

diffuse innovation within the community.

Keywords: Innovator / Innovation / Diffusion of Innovation
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Abstract

This qualitative research use participant observation and
depth interviews to gather information. The researcher uses purposive
sampling with six internal sub-field groups totaling 18 people and four
external sub-fields groups totaling 14 people. The research found
that the sub-fields of Port Football Club can be categorized into two
levels: internal and external sub-field groups. The external sub-field
groups can be divided into four groups. The researcher found that
the result of the game is the common objective of all benefit groups.
If the club can achieve good result constantly, all benefit groups will
continue supporting the club. The first era of the Port FC club is when
the club was founded in 1967 until 1995 which is when the club had
to adapt itself to professional league totaling 28 years. It was the
club achieved a huge success by earning 26 champ trophies. This
is also the years when the club successfully used the “recruitment”
strategy with Port of Thailand to negotiate with football players to join
the club. The next era is starting in 1996. At this time, the club earned
2 more trophies. However, after Asian Football Confederation (AFC)
announced the Club-Licensing rule, the club needed to adaptit to pass
the club-licensing regulation by creating an Academy to form “youth
football players” and using “scout” strategy to search for professional
football players instead of casting at the club. Lastly, the critical era

of the club is when the competition within Thai league is high. The
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club faced many problems. Which the cut point lowering the club’s
rank. This is a time when Mrs. Nualphan Lamsam ran the club using
“budget proposal for team building” and many sponsors supported
the club. The “sponsorship budget” strategy was used to negotiate.
for high benefit. Anyway, the problem with the club existed. This
time Ms. Pang used a “womanhood” strategy to negotiate. Besides,
44 fan leaders teaming up under the name “Port Singha Council”
as a strategy to communicate, coordinate, and negotiate. Then, the
problems are solved and the performance of the team is also better
so the club can survive. Furthermore, the researcher found that three
things which are the root of all strategies to strengthen and lengthen

the club are “power, benefits, and relationship network”

Keywords: Strategy / Negotiation / Field / Survival
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Abstract

The research on integrating folk media and new media in
promoting and developing indigo-dyed culture in Sakon Nakhon
Province, Thailand, is aimed to study the current Integrating folk media
and new media in promoting and developing indigo-dyed culture in
Sakon Nakhon Province, Thailand, and to create a communications
model for development of Integrating folk media and new media in
promoting and developing indigo-dyed culture in Sakon Nakhon
Province, Thailand.

This piece of work is a qualitative research using in-depth
interviews and group discussions with 24 primary informants i.e.
representatives from Sender, Message, Receiver.

Result of 1st part, the current Integrating folk media and new
media in promoting and developing indigo-dyed culture in Sakon
Nakhon Province, Thailand, reveals the communication as follows: 1.
Sender-Formal communication, Informal communication, Downward
communication, Upward communication, Horizontal communication,
Diagonal communication Two-way communication and One-way
communication. 2. Message-Details of the project. 2) Wisdom of
indigo dyed cloth. 3) Knowledge. 3. Media — Human media 2) Folk
media 3) New media 4) Traditional media 5) Activity media 4. Re-
ceiver - Formal communication, Informal communication, Downward

communication, Upward communication, Horizontal communication,

Un 13 auuA 2 NsnOAU - SUOAU USHD 2562



_ osansUINAAMEQSssiouruics

Diagonal communication two-way communication and one-way
communication. 5. Feedback - reveals the obstacles and problem
as follows : The products have the problem about the price. The
quality and communication, especially the use of a foreign language.
There is a problem with the use of new media. The sender’s lack of
transfer story. Unable to create the media itself. The substance has the
project management by relevant authorities. And strategy has been
the promotion of include Communication strategy is the story doing
on new media and media strategy integration between traditional
media and new media.

Result of 2nd part, researcher used the concept C4D modeling
process integration of folk media and new media communication
to send a grammar. In product development and indigo dyed cloth
of Sakon Nakhon province. To study the mechanical model and
the network bandwidth communication folk media and new media
to promote and develop the product indigo dyed cloth province.
The city was found that there was a communication strategy integration.
The model of integrated folk media and new media communication
2 form is 1. Mixed communications 2. Integrated communication.
Modeling the use of integrated media to promote and develop a
culture of indigo dyed cloth offense elements 5Ss (5Ss communication
model) as follows: 1. S1 Speedy - Setting goals is the promotion and

economic development Society and Culture 2. S2 Station -The state
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media station set up the agency. Responsible for planning, production,
media development and media management 3. S3 Speech - Online
communication to all networks and all levels 4. S4 Supply- Network
link center is the integration of information communication networks
of all sectors and all levels. 5.S5 Supervisor - The policy administrator

is a policy decision-making authority.

Keywords: Integrating / New media/ Folk media / Indigo-dyed culture
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USING THE MASS MEDIA TO SUPPORT QUALITY
DEMOCRACY IN DEVELOPING THAILAND’S SUSTAINA-
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Abstract

This academic paper is a part of the research project on
Thailand’s sustainable competitiveness. The competitiveness
ranking for Thailand assessed by several international institutions has
been up and down in the middle range for the last several decades with
lessand less opportunity to become par with the world’s leading countries
like those in Western Europe and North America. Several researchers
failed to demonstrate the positive correlation between democracy
and national competitiveness, including the IMD who pioneered the
global competitiveness ranking. By going through in great details of
their methodologies, critical but soft and sophisticated parameters
including public participation, development of democratic processes,

efficient application of mass media, and state institutional development;
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there is certainly a clear correlation between democracy and national
competitiveness. By taking the democracy index developed by EIU
to illustrate side-by-side with the competitiveness for a 5-year period,
it is quite clear that democracy, with support of efficient application
of the mass media, is a crucial part of national competitiveness
development, specifically in a sustainable way. The concepts and
principles of sustainable development enforced by the United
Nations Global Compact and of environment-social-governance
widely practiced by leading private and state agencies worldwide,
further explain the reasons why democratic processes are
crucial components of the sustainable development of national

competitiveness.

Keywords: Mass Media / Democracy / Sustainable Competitiveness

Development / ESG
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Introduction

All countries including Thailand have been annually assessed
on global competitiveness and the overall ranking is annually
published by the International Institute for Management Development
or IMD, the World Economic Forum or WEF, and the World Bank
or WB. These annual competitiveness reports are published and
distributed to all government and private entities worldwide, leading
to ways the world is and will be shaped in the future. The IMD World
Competitiveness ranking is evaluated from 4 main parameters;
economic performance, government efficiency, business efficiency,
and infrastructure (TMA, 2018, p.36). The WEF's annual Global
Competitiveness Index (GCl) is a weighted average of 12 components
known as 12 pillars of competitiveness; institutions, infrastructure,
macroeconomic environment, health and primary education, higher
education and training, goods market efficiency, labor market
efficiency, financial market development, technological readiness,
market size, business sophistication, and innovation (Schwab, 2018,
p. 317-319). The WEF's competitiveness is defined as the set of
institutions, policies, and factors that determine the level of productivity
of a country. The level of productivity, in turn, sets the level of
prosperity that can be reached by an economy. The productivity
level also determines the rates of return obtained by investments in

an economy, which in turn are the fundamental drivers of its growth
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rates. Inotherwords, a more competitive economy is one thatis likely
to grow faster over time. The World Bank Group, initiated by Simeon
Djankov, annually reviews and publishes the global competitiveness in
ways of ease of doing business (Georgieva, 2018, p. 1-3). Countries
with high ranking under the WB’s assessment certainly need to
continuously reform rules, regulations and practices in both public
and private sectors which could be done successfully through good
coordination and participation between all stakeholders.

It is noted that while the IMD is focusing purely on physical
competitiveness by measuring outputs of systems and not the
embedded ingredients including societal and institutional components,
the WEF instead sees these as top issues. The institutional environment
of a country, as defined by WEF, depends on the efficiency and
the behavior of both public and private stakeholders. The legal
and administrative framework within which individuals, firms, and
governments interact determines the quality of the public institutions
of a country and has a strong bearing on competitiveness and
growth. Many OECD researchers (OECD, 2017) attempted to see
correlation between democracy and competitiveness but to no avail.
These failed attempts were previously made without considering of
the ESG (environmental, social and governance) and SD (sustainable
development) concepts. More importantly, previous attempts were

made in a snapshot of time and not in a considerable period and
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hence, not only the correlation is unforeseeable but formulated public
policies were implemented for growth for a short period and not for
long term. Moreover, the globalization has merged all the countries
into a single connected community through power of the mass media.
The integration of ESG and SD concepts, enhanced by efficient and
effective mass media, could generate higher quality democracy and
eventually higher and sustainable national competitiveness.

Forthe case of Thailand, the current administration under Gen.
Prayut Chan-o-cha, has allocated tremendous efforts and budget
to move the national competitiveness up through cooperation with
all international institutions by focusing on criteria set forth by those
institutions, but probably overlooking the development of democracy
and the nurture of its quality, as well as the efficient and effective
use of mass media. Huge investments on infrastructures may move
Thailand up the competitiveness ladder but certainly not sustainable
if democratic processes and public participation still not flourished.
Examples from other countries in the same competitiveness ranking
could help shed light to Thailand to pursue democracy fully in parallel
with other factors defined by those global institutions. With efficient
application of mass media, the quality of modern democracy could be
well developed and sustainable in support of the national sustainable
competitiveness. This paper attempts to demonstrate analogies

of those highly competitive countries are governed by advanced
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democracy with full public participation enhanced by efficient and

effective use of mass media.

Study Objectives and Hypothesis

1. To review the EIU’s democracy index for Thailand.

2. To study correlation between democracy and national
competitiveness of Thailand and some countries.

3. To review related researches on the use of mass media in
supporting the quality democracy.

4. To analyze enhancing roles of mass media to the
development of quality democracy, which in turn, support the
development of Thailand’s sustainable competitiveness.

5. To recommend how Thailand should pursue democracy,
with the efficient use of mass media for the development of
sustainable competitiveness.

There are two hypotheses in this study; (1) there is a positive
relationship between quality democracy and national competitiveness,
and (2) this positive relationship can be enhanced and eventually

become successful through efficient and effective use of mass media.

Thailand’s Sustainable Competitiveness

‘G <: Mass Media

Quality Democracy

Figure 1: Conceptual framework of the study
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Study Methodology

The methodology of this study is documentary, using only
secondary data obtained from various local and international
institutions and publishing houses. The first step of this study is to
learn where the world perceives democracy in Thailand over the period
of the last 5 years. This can be done by reviewing democracy index
annually published by the Economist Intelligence Unit (EIU, 2018),
which is world widely used by all governments. The second step is
to correlate the significance of democracy with the competitiveness
development for a set of given countries, a correlation between EIU
data and competitiveness data assessed and reported by IMD and
WEF. This correlation attempt is required to look in a wider space of
a 5-year period since totalitarian and other non-democratic systems
can physically create economic growth faster but not in a sustainable
way. Once a clear view is shown and concluded, there is a need to
learn from cases of other country on how to nurture the democracy
and improve its quality. The third step is to review related researches
in other countries on the use of mass media in supporting the quality
democracy. The next step is to analyze all the data and develop
connection with all factors including quality democracy, national
competitiveness and use of mass media. The last step is to put up
recommendations for state administration to continuously pursue

democracy for the development of sustainable competitiveness for
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Thailand and efficiently apply the use of mass media to continually

support the development of quality democracy.

Study Findings

Authoritarian regime Hybrid regime = Flawed democracy Full democracy

B I -
0 2 3 4 4 5 6 6 7 8 8 9 10
3 I:"
w ) = X
g
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chart below Source: The Economist Intelligence Unit, 2017

Figure 2: World’s Democracy Index Map, 2017

Initiated in 2006, the Economist Intelligence Unit (EIU)
developed and annually publishes the Democracy Index providing a
snapshot of the state of democracy worldwide for 167 independent
states and territories. The index is based on five sets of parameters;
electoral process and pluralism, civil liberties and effective mass

media, the functioning of government, political participation, and
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political culture (EIU, 2018, p. 4). Instead of using the conventional
spectrum of government power, the EIU classifies the spectrum in
four types of regime based upon political freedom, civil liberty and
mass media efficiency.

1. Full democracies include countries in which not only basic
political freedoms and civil liberties are respected, but which also tend
to be underpinned by a political culture conducive to the flourishing
of democracy. The functioning of government is satisfactory. Media
are independent and diverse. There is an effective system of checks
and balances. The judiciary is independent and judicial decisions
are enforced. There are only limited problems in the functioning of
democracies. Examples of countries ranked in this group in 2017 are
Norway, Sweden, Denmark, Canada, Switzerland and Netherlands.
Members of this group are also ranked as world leaders in the global
competitiveness ranking assessed by IMD, WEF and WB.

2. Flawed democracies are countries that have free and fair
elections, and basic civil liberties are respected even with some
problems such as infringements on media freedom. General
weaknesses in this group are problems in governance, an under-
developed political culture and low levels of political participation.
Countries in this group in the 2017 ranking include South Korea, Italy,
Japan, Belgium, Taiwan, India, and most surprisingly France and the

United States of America, the two popular models for democracy.
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3. Hybrid regimes in the 2017 ranking include Bangladesh,
Nepal, Bhutan and most of African countries. Elections have substantial
irregularities that often prevent these countries from being both free
and fair. Government pressure on opposition parties and candidates
may be common. Serious weaknesses are more prevalent than in
flawed democracies, in political culture, functioning of governmentand
political participation. Corruption tends to be widespread and the rule
of law is weak. Civil society is weak. Typically, there is harassment
and pressure on journalists, and the judiciary is not independent.

4. Authoritarian regimes are states where state political
pluralismis absent or heavily circumscribed. Dictatorshipis commonin
this group. Some formal institutions of democracy may exist, but
these have little to very little substance. Elections, if any, are not
free and fair. There is disregard for abuses and infringements of civil
liberties. Media are typically state-owned or controlled by groups
connected to the ruling regime. There is repression of criticism of the
government and pervasive censorship. There is no independent
judiciary. Outstanding examples of countries in this group are
Venezuela, Myanmar, Cambodia, Cuba, Qatar, Laos, Vietham, Saudi
Arabia, North Korea and United Arab Emirates or UAE. Obviously,
these countries are ranked near the bottom of the global

competitiveness, with exception of the UAE.
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Out of 167 independent states ranked in 2017, 19 countries are
classified as full democracies representing 4.5% of world population
or 11.4% of countries. Flawed democracies include 57 members
equivalent to 34.1% of all countries with 44.8% of world population.
There are 39 countries in the hybrid regimes, equally to 23.4% of all
countries with 16.7% of world population. The authoritarian regimes
include 52 countries, 31.1% of all countries with 34% of world population.

Thailand is grouped in the hybrid regime with the overall score
of 4.63 in 2017, the lowest in its own ranking for the last decade.
The country was in the flawed democracy group during the period

of 2008-2013.

2006 2008 2010 2011 2012 2013 2014 2015 2016

Full Democracy Regime

Thailand

6.81
655 655 655

Flawed Democracy Regime
625

567

Hybrid Regime
Authoritarian Regime

Source: The Economist Intelligence Unit, 2017

Figure 3: Thailand moving from ‘flawed democracy
regime’ to ‘hybrid regime’ over the decade.
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Figure 4: Democracy Index 2017 of selected countries

=0 For the same period, Thailand’s ranking on world press

freedom index has been relatively low and certainly notimproving. Since
2014 when the government was taken over by the military, Thailand’s

world press freedom index has continuously fallen from 129th to 140th.

145
140
135

130

125
2012 2013 2014 2015 2016 2017 2018 2019

Figure 5: Thailand’s world press freedom index, 2013-2018.
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The world press freedom index is annually assessed and
published by Reporters Sans Frontieres or Reporters Without Borders
(RSF), a non-profit association of public utility constituted under the
French law of 1901, known as Act 1901. The RSF activities are to daily
inform the world the situation of freedom of the press throughout the
world. Once a year, the RSF summarizes and publishes the World
Press Freedom Index to reflect the degree of press freedom enjoyed
by the media in 180 countries (RSF, 2018).

Since 2014 when the National Council for Peace and Order
(NCPO) toppled the elected government, Thailand’s journalists and
bloggers have been spied on and censored. Outspoken journalists
including those opposing the undemocratic seizure of power have
been summoned for questioning and detaining arbitrarily. More than
10 of these journalists have eventually fled the country. These activities
directly prohibit the development of quality democracy as the mass
communication is obviously not transparent and the public is not truly
participated in obtaining and sharing data and information from all
aspects and viewpoints.

Over the last several decades, researchers have tried to
establish a clear correlation between democracy and competitiveness
but to no avail. These researchers include Hernando de Soto of the
Institute for Liberty and Democracy, Lars Peter Feld of Walter Eucken

Institute, lan Forrester of the General Court of the European Union,
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Eleanor M. Fox of New York University School of Law, David Lewis of
the Corruption Watch, and Spencer Weber Waller of Loyola University
Chicago School of Law. Their inconclusive remarks on correlation
between democracy and national competitiveness were presented
in the 2017 OECD Global Forum organized in Paris (OECD, 2017).
Bris Arturo, professor of finance at IMD and director at the IMD World
Competitiveness Center who pioneered the global competitiveness
ranking, explained that country competitiveness does not require
democratic institutions (Voloshin, 2018). On a contrary, he also said
that country competitiveness is not just economic growth. From a
physical competitiveness ranking process defined by IMD, these
statements are true. The United Arab Emirates or UAE has been
ranked very low by the EIU on democracy index but positioned very
high by IMD on the global competitiveness. The question is, is their

competitiveness development sustainable?
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Figure 6: IMD 2018 Global Competitiveness Ranking. Note that Myanmar,
Laos, Vietnam and Cambodia are exclusive from the assessment.

From this 2018 ranking, UAE and Hong Kong are the only
two members with low democracy index. Hong Kong is known to
be an exceptional case as its overall socio-economic infrastructures
have been one of the most sophisticated, but its political status has
been under control by the People’s Republic of China, including tight
control of media and political freedom of the public. The case of UAE
is more interesting.

The United Arab Emirates is a country located in the Middle
East, with 9.2 million population of which only 1.4 million are Emirati
citizens and 7.8 million are expatriates (Malit, F. and Youha,
A. 2013). The sovereign absolute monarchy is a federation of
seven emirates consisting of Abu Dhabi; a capital, Ajman, Dubai,

Fujairah, Ras Al Khaimah, Sharjah, and Umm Al Quwin. With a ratio
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of 1:5.6 between locals and expatriates, UAE realized an unorthodox
public administration from the conventional Arabian practices. Major
reforms were pursued in series in the last decade including ones
in 2016. The overall competitiveness assessed by IMD jumped to
world’s number 5 and 3in 2017 and 2018, respectively. Looking into
more details, their economic performance jumped to the 4th place
in 2017 and 2018 due to strengthening economic growth with large
diversification, particularly in Abu Dhabi and Dubai. With successful
reforms in taxation and adaptability of government policy, as well as
regulatory reforms for business practices, a big jump was achieved
for government efficiency, leading the country to rank as world’s
number 4 in both years. The most impressive jump in 2017 and
2018 was the improvement in business efficiency following major
reform in technologies including the use of big data and analytics,
digital transformation in the entire business and public sectors, and
the use of digital tools and technologies throughout the country.
Their business efficiency rank jumped from a double-digit position
to the world’s number 2. The only low rank area under the IMD’s
ranking criteria was the infrastructure because the nation is under an
Arabian law prohibiting parities between men and women and
between groups. In conclusion, UAE is also an exceptional case for

the study of correlation between democracy and competitiveness.
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The most interesting and important part of the WEF's GCI
is the methodology and its principle. In practice, all the 12 pillars
are not independent but interrelated. However, development of
competitiveness comes in stages, notall atonce. Inthe first stage, the
economy of a country is ‘factor-driven’, that is, countries compete with
unskilled labor and natural resources. Maintaining competitiveness at
this stage of development hinges primarily on well-functioning public
and private institutions, which is the collaboration of all parties stated
in the 1st pillar, the ‘institutions’; a well-developed infrastructure (2nd
pillar), a stable macroeconomic environment (3rd pillar), and a healthy
workforce that has received at least a basic education (4th pillar).
As a country becomes more competitive, productivity will theoretically
increase, and wages will rise with advancing development. Countries
will then move into the ‘efficiency-driven’ stage of development, when
they must begin to develop more-efficiency production processes
and increase product quality because wages have risen, and they
cannot increase prices. At this point, competitiveness is increasingly
driven by higher education and training (5th pillar), efficiency goods
markets (6th pillar), well-functioning labor markets (7th pillar),
developed financial markets (8th pillar), the ability to harness the
benefits of existing technologies (9th pillar), and a large domestic or

foreign market (10th pillar). Eventually, as countries move into the
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‘innovation-driven’ stage, wages will have risen by so much that they
are able to sustain those higher wages and the associated standard
of living only if their businesses are able to compete using the most
sophisticated production processes (11th pillar) and by innovating
new ones (12th pillar). It is inevitably clear that countries cannot
be competitive by only adopting sophisticated technologies and
innovations but ignoring strong and solid institutions, good
infrastructure and good macroeconomic environment.

With the interruption of democratic process development by
political chaos and coup d’état in 2014, Thailand not only lost the
participation of public in governing their own country and the freedom
of press under the junta administration driving the mass media to
become inefficient and ineffective, but also a mismanagement of
national competitiveness in stages as defined by the WEF’'s GCI
process. With an unrealistic strategy to move Thailand to be much
more competitive by jumping from the ‘factor-driven’ stage or early
‘efficiency-driven’ stage to ‘innovation-drive’ stage without readiness
of the population is likely to turn into a disastrous failure. Countries
with readiness to move to the ‘innovation-driven’ stage are countries
with nearly perfect democratic with full public participation, which can
only be driven by transparent and efficient mass media. A success
in moving up the competitiveness, if possible, can only become

temporarily and certainly not sustainable. This statement can be
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illustrated by a comparison between the WEF's GCI and EIU

democracy index shown below.
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Figure 7: WEF GCI in comparison with EIU democracy index

From the comparison between WEF global competitive
index with the EIU democracy index, the illustration is quite clear
that those democratic countries can develop and sustain national
competitiveness better and longer than those in the authoritarian
or hybrid regimes.

When taking the holistic approach, figures 4, 5 and 6 clear-
ly demonstrate that majority of democratic countries are ranked
competitively by all global institutions. Thailand, therefore, should
pursue the development of democratic processes unflaggingly to

support the national competitiveness in a sustainable way.
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In practice, however, democracy cannot be developed
and maintain without public participation. Also, in practice, public
participation is meaningless without efficient use of mass media.
Originally, there were two distinct roles of mass media in nurturing
and maintaining democracy, acting as a watchdog and voicing
for the citizens. Many researches were made with real examples
on correlation between mass media performance and democracy
development (Muller, 2014). The results were inconclusive, no
country was found with very high score but with variations. With
exception of North Korea, mass media in authoritarian regimes or
in full control by the states fails to serve the leaders to maintain
their existing power. On a contrary, mass media contributed vastly
to democratization processes in Eastern Europe during and after
the Soviet Union’s collapse. By contrast, there is a great deal of
controversy when it comes to the issue of whether free mass media
serve or harm democracy once it has been established. The term
‘media malaise’ theory was generated to claim that because mass
media in established democracies mostly operate according to
market principles and therefore disregard their democratic duties.

To avoid these controversies, mass media performance
should be evaluated in two differing diagonal functions; vertically
and horizontally. The vertical function evaluates the efficiency of

relevant political information dissemination to the entire citizens
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and the effectiveness of being a watchdog. The horizontal function
evaluates the reflection of the diversity of the society through survey
and feedback data collection, this can be done by direct
organization of public forum. By analogy, vertical function is
a defensive or protective approach while horizontal function is
an offensive or moving forward approach. Evaluation of these
vertical and horizontal functions varies from country to country and
from stages of democratic process development. Surprisingly,
however, both functions are evaluated with high to very high score
in the advanced economies including Switzerland, Germany and
the Nordic group. The survey also found that both functions are
not truly independent but interrelated. The survey also revealed
that countries with a higher degree of media performance, of
both functions, show higher levels of political participation and
less corruption. The findings illustrate that media performance is
clearly related to some aspects of the functioning of a democratic
development process.

The development of democracy using mass media in
Nigeria was cited as another classic example (Kadiri, 2015). Both
vertical and horizontal roles of mass media were applied and
evaluated. Originally, the mass media was designed to provide
political information for voters to help make their independent

decisions and identify problems in the society and serve as a
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medium for deliberation. In practice, the mass media was also used
to establish good atmosphere for the national growth and economic
development. Since then, Nigeria has been applying the mass
media for its sustainable democracy. With its ranking at 109th on
the latest democracy index, 2 behind Thailand, Nigeria certainly
has a long way to go but with positive direction.

In theory, good journalism is good for democracy, a general
quote by all journalists. Unfortunately, most of popular news feeds
in many countries have degraded into poor-quality sensationalism
directly affecting democracy and degrading society. Worse,
publication houses have been taken over by political groups and
business firms behind political groups. In the U.S., journalism or
the press referred to the Fourth Estate, is placed equally alongside
with the other branches of government; legislative, executive and
judicial. The Americans refer the watchdog role of the press as
the fourth estate, very important to a functioning democracy (Gill,
2019). This fourth estate role is under threat, threat of technology
and globalization. Traditional newspaper is threatened by shrinking
readership, radio is threatened by satellites and television is full of
entertainment, even whenitdresses itup as ‘news’. All are confronted
with the frictionless distribution by the internet, the disruptive
effects of digital information. Democracy and democratic process

are being threatened by modern mass media. However, the mass
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media constitute the backbone of democracy. The media provide
information, identify problems in our society and serve as a medium
for deliberation. They are also the watchdogs that people rely on
for uncovering errors and wrongdoings by those who have power.
Itis therefore reasonable to require that the media perform to certain
standards with respect to these functions, and our democratic
society rests on the assumption that they do. The public and society
need to be assured that the mass media can effectively perform
their duties on influencing public opinion, determining the political
agenda, providing a link between the government and the people,
acting as a government watchdog, and affecting socialization,
entertainment, educating the masses, and mobilization as well.
To put democratic development process with the public
participation, driven by efficient and effective mass media
performance to derive for national sustainable competitiveness,
the concepts of ESG (environmental-social-governance) and SD
(sustainable development) are the critical keys to success. The ESG
concept was firstly introduced in Fortune magazine in 1998 by two
journalists Robert Levering and Milton Moskowitz who attempted to
show that 100 most admirable companies published annually in the
magazine were strongly related to the best practices on corporate
social responsibility, in addition to those already accepted concepts

of environmental protection and good governance (Levering and
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Moskowitz, 1998). A year later, the United Nations Global
Compactwas announced by then UN Secretary-General Kofi Annan
in an address to the World Economic Forum on January 31, 1999 in
Davos, Switzerland; and officially launched at UN Headquarters in
New York on July 26, 2000. The global compact requires all annual
reports by state agencies worldwide and private companies listed
in the major securities market worldwide developed under the GRI
format (global report initiative) including strategies and initiatives
on environment, social and governance or ESG. The sustainable
development (SD) concept was introduced much earlier in 1992 in
the United Nations Conference on Environment and Development
held in Rio de Janeiro, Brazil. The SD principle defines that
only activities that can be sustainable shall consist of 3 critical
components; profitability or economic value, people or social
aspects, and environmental conservation and preservation.
In practice, most enterprises translate the SD concept into 3P-
focused strategy; project economics or profitability, environment

or planet, and society or people.
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Figure 8: National Sustainable Competitiveness Development by
Democratic Process, Public Participation, Efficient and Effective
Mass Media, ESG and SD concepts.

National competitiveness developmentis a set of tremendous
activities and efforts through considerable period and can only
be achieved through democratic development process, public
participation, efficient and effective mass media, ESG and SD
principles. In the context of this paper, ‘people’ or ‘social’ is a crucial
component and from public administration viewpoint, it is the public
participation or political democratic processes. This is the true
reason why majority of most competitive countries are under the full

democratic regime for a long period or ‘sustainable’. The national
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sustainable competitiveness development therefore requires a
well balance administration of good governance, environmental
management and societal management; nurtured, monitored, and

supported by the efficient and effective use of mass media.

Conclusions and Recommendations

Thailand’s democracy index has continuously fallen in the
last 5 consecutive years assessed by the EIU, based on poorer
performance on electoral process and pluralism, civil liberties
and effective mass media, the functioning of government, political
participation, and political culture. From a flawed democracy, Thailand
have moved to the hybrid regime since 2014.

From a comparison between the WEF's GCI and the EIU’s
democracy index, democratic countries can develop and sustain
national competitiveness better and longer than countries in the
authoritarian and hybrid regimes.

Although the correlation between mass media performance
and democracy developmentis somewhatinconclusive, the statistical
data and surveys in many European countries reveal that countries
with higher degree of media performance show higher levels of
political participation and democratic development process and less

corruption.
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With the integration of data from EIU on democracy index, IMD
and WEF on global competitiveness, the analytical result demonstrates
a positive relationship between the quality democracy and national
sustainable competitiveness enhanced by public participation through
efficient and effective use of mass media. This conclusion is more
pronounced when taking the ESG and SD concepts into consideration
as the public or population is the critical component and mass media
is the vital mechanism to connect all the parameters.

Good journalism is good for democracy, quality democracy
cannot survive without efficient and effective mass media. It's a
responsibility and commitment to all the media to ensure their best
performance to nurture, develop and maintain democratic process
with their vertical and horizontal duties.

Taking a list of factors for national competitiveness
development from global institutions and developing public policies
to focus on those factors do not make Thailand to become a truly
competitive country. Truly understand the facts behind all those
criteria and critical components of the methodological development
is extremely essential to formulate policies to become competitive
in a sustainable manner. Democracy alone does not make country
more competitive, but democracy helps sustain development of the
national competitiveness. Clear examples of those highly competitive

countries in this study confirms this statement.
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It is strongly recommended that Thailand should truly
develop democratic processes including not only general election,
but systematic public participation and referendum for making
national decisions, through efficient and effective use of mass media.
Journalists and reporters should be strongly supported to evaluate
and disseminate political information to the public, a vertical watchdog
function, and help promote the democratic process development
through organizing of forums and conferences, a horizontal media
function. These mass media activities should be encouraged and
strongly supported by the government and business or public
sector on a continuous basis as democratic process is a continuous
process. Shortcuts can only bring short-term successes, systems
development and perseverance with all stakeholders and people
can generate national competitiveness and sustainability for

long-term successes.
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