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Abstract

Amid the Coronavirus disease (COVID-19) Pandemic, news re-
porting is an essential for raising people’s awareness. Using information
from foreign news agencies is another way to build credibility and
get information from original sources. Websites in Thailand report the
news of the COVID-19 outbreak in China by citing or using news and
information from Xinhua News Agency, the biggest and most influential
media organization in China, which is considered as an international
news agency. Therefore, this is the first reason that the researchers
have become interested to examine the use of Xinhua News Agency’s
COVID-19 news by some websites in Thailand. Moreover, The second
object is to classify the forms and characteristics of the related news
reported by websites in Thailand. And the last object of this study is to
study the format of news reported by websites in Thailand. The scope
of this research is based on concepts and theories about websites,
online news writing and agenda setting. Content analysis is used as a
tool for studying 10 websites in Thailand, from 1-29 February 2020.

The results of the study of 10 websites in Thailand revealed
that in February 2020, up to 170 news from Xinhua News Agency were
used. We found that the news reporting can be divided into 3 forms
including: 1) news without adding any content 2) rewritten news 3)
news with additional topics. In the meantime, there are 4 characteristics
of news; Firstly, to report: Updating the situation directly,

straightforwardly, concisely and not expanding or adding emotions.
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This type of news has the largest number comparing to another 3 types.
Secondly, to educate: explaining the details with references. Thirdly,
to reflect: conveying the emotions. This type of news commonly
related to emotional and dramatic content, to reflect emotions,
depression or appreciation for the losses, but the tone of writing is
relatively encouraging. The last one is to comment: expressing

opinions of the author.

Keywords: The Use of News and Information/ COVID -19/ Xinhua
News Agency/ Websites
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Abstract

This qualitative research objective was to study and analyze
marketing strategies through the influencers of the alcohol industry
group. The research tool was to document research using textual
analysis. Data collection methods were from (1) news clippings of
the seven organizations in the alcohol industry as the target popula-
tion in the study from February 14, 2008 - February 28, 2019, and (2)
Facebook, including the official pages of branded alcoholic beverages
and unofficial pages with names and main content related to alcohol
from May 14, 2018 - February 28, 2019.

The result shows that the alcohol industry group uses
influential people in marketing strategies to propagate of the brand in
4 types; (1) The influencer type of Celebrity, especially the media star
singers or celebrities to persuade the target consumers to participate
in the activities of the alcohol industry and post their pictures together
with alcoholic beverages in a persuasive manner, (2) The influencer
type of Net Idol, both people who are already popular on social
media and individuals to review products, (3) The influencer type of
Admin page, especially the Admin page from the unofficial pages with
alcohol-related content, Bloggers or reviewer community page, and
the alcohol venue page; use to persuade and sales promotion, and
(4) the influencer type of organizational executives and government

executives from various departments at both the national and local
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levels, especially in the content relevant to the organization’s
corporate social responsibility activities and the activity of new

product launches.

Keywords: Marketing Communication Strategies / Influencers / Alcohol

Industry
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Abstract

The objectives of the research “Event Branding: Case Study
on Bangsaen 21 Running Event” were to study about the method of
creating or branding the Bangsaen 21 Running Event and also to explore
the impacts of public relation media tools on the branding of this
event. This study was a qualitative research utilizing data collection
from the following sources: 1) related documents, 2) in-depth inter-
views of involved event promoters, and 3) observation and Interview
of sample participating runners and audiences.

The findings of this research revealed that Bangsaen 21 Running
Event had 3 steps of branding process: 1) brand strategy analyses of
the target groups and the competitors from the work experience of
Mr. Rut Jiroajvanichakorn and his running team, 2) identity creation
under the theme “the happiest running event”, the idea of which was
developed from the previous theme “THE FINEST RUNNING EVENT
EVER”, by presenting the values of the brand to enjoy “Beach running
vibe, sight-seeing of the monkeys, and the most enjoyable half
marathon of Bangsaen 21 Running Event” and “the world-class standard
running event in Thailand”, and 3) marketing positioning of “the running
event with hi-end services” aiming to create the most happiness to
all attending runners through the event activities and public relation
media tools. There were several important media tools used in this

event: 1) personal media, 2) newspaper, 3) television, 4) specialized
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media such as press release activity, expo activity, posters, water
glasses and souvenirs, and 5) newly applied media such as Facebook
(account name : Bangsaen21), Website: https://www.bangsaen21.com,

YouTube, LINE application, SMS and E-mail.

Keywords: Branding / Event Brand / Running Event / BANGSAEN 21
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Abstract

This research aims to examine value chains as well as screen-
plays for 3 popular films, namely, Ong-Bak: The Thai Warrior (2003),
Crazy Little Thing Called Love (2010), and Bad Genius (2020). They
are exemplary cases of Thai mainstream cinema whose tremendous
achievements can be seen in both domestic and international markets,
thereby making a significant impact on Thai film industry. A qualitative
tradition is taken with incorporation of textual analysis. Reference
to value chain theory and screenwriting theory takes place where
necessary.

As suggested by the findings, the success of Thai mainstream
cinema at the international level lie in the on-screen ingredients,
comprising magnetic actors, touching messages, and high quality
productions. Appropriate timing for film releases in combination with
word-of-mouth and trendy themes are also indispensable contrib-
utors. Speaking of the screenplays, stories and characters must be
sufficiently internationalized, while offering some localized images to

induce filmic specificity.

Keywords: Thai mainstream movies / Thai Film Industry / international

markets / film value chain / screenplay
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2.1 Tasai304 (Plot)
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Abstract

The Television drama “Love destiny” was released the finale
episode at the end of April 2018 and received the highest TV rating
at 18.6 which was the most popular television drama. In the latest
survey of November 2019, there is yet no other television drama that
has earned the highest television rating as Love destiny. The accom-
plishment of this television drama has been proven by national and
international awards even thousgh it has ended a year ago. Therefore,
the phenomenon of Love destiny is somewhat worth to study
theoretically, Especially the study of audience motivation to watch
The Love Destiny and the cause factor of social Parasocial interaction
and Parasocial relationship. The study is conducted in qualitative
research with in-depth interview and participant observation of
online fanclub as well as the study of documentary sources. It shows
that the drama is responded to audiences’ motivation. It creates the
parasocial interaction, especially in the physical appearance of the
characters. Moreover, it also creates parasocial relationship with the
audiences’ interest and attention. Finally, the audience express their

physical interest.

Keywords: Television drama/ Parasocial interaction/ Love destiny
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Abstract

This research aims to study the definition, the elements, the
communication pattern of Thai-Loei Identity of Loei tourism organizations
among public agencies, private agencies and local communities and
the implementation of Thai-Loei Identity to determine Loei tourism
communication strategies, which are applicable to theories of Louis
Althusser’s Ideology, Louis Althusser’s Identity and Nelson H.H.
Graburn’s Cultural Tourism . The methodology applied in this research
is a qualitative approach by means of in-depth Interview, focus Group,
participation observation using a purposive sampling technique. The
eight districts samples, selected by designated area for tourism of Loei
Province are Mueang, Chiang Khan, Tha Li, Dan Sai, Na Haeo, Phu Ruea,
Phu Kra dueng and Nong Hin and a documentary research.

The findings are as follows:

1. The word “Thai-Loei” is constructed and defined by social
institutions including local communities and government agencies
through historical capital, social capital, cultural capital, and traditional
capital in order to construct “Thai-Leoi” identity and upheld as social
practice and inherited from generation to generation. Thai-Leoi
identity has three key elements consist of locals’ lifestyle, culture
and traditions.

In tourism industry, the commmunication patterns of government
agencies, private agencies and local communities are consistent

in the same direction, emphasizing on the proactive marketing
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communication to build awareness and motivate tourists’ interest
to travelling in Leoi province. The communication channels include
printed media and Facebook by using visual and content to publish
tourist information of locals including activities and traditions of
province on travel calendar.

2. The usage of Thai-Leoi identity in tourism communication
strategy of Leoi province among government agencies, private agencies
and local communities are consistent. For tourism management at
community level, local communities select to convey traditional Thai-
Leoi identity especially the way of life toward travellers who visit in
their areas. In contrast, both sovernment agencies and public agencies
select to convey some identities of communities in tourism activities
and provincial traditions but those identities will be adjusted and

blended to create the selling proposition for tourism of Leoi province.

Keywords: Thai-Loei Identity/ Tourism Communication/ Designated

Area of Loei Province
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Abstract

There are a list of few TV program for children 4-6 years of
age or preschool children in Thailand. Due to the sensitive and neat
in each process of production. It is also a serious lack of support by
the channel and funding from government and the private sector.
The battle for the survival of programs for young children in Thailand
conducted a lonely and difficult. Current technologies have a role
to media exposure a group of parents and young children. The use
of screen media such as tablets, smart phones are the main device
now. In Thailand, a television channel for children could not stand.
And producer of children’s program lack of support for viable and
sustainable production as foreign countries. That shows the role of the
mass media could not meet the needs of all groups in society. While
programs for preschool children in other countries including United
States, United Kingdom can persist for a long time and can operate
appropriate for children both in form and content. And also promote
skills in children. However, according to the origin of Sesame Street
in the U.S. aimed at preparing for preschoolers, promote academic
and social skills. And now the program has been set a systematic and
sustained action as a non-profit organization. Operating under the
cognitive development of preschool children. The form and content
of Peppa Pig program from the UK can well attract children’s attention
and give them a positive view and natural happiness. Both of Sesame

Street and Peppa Pig mainly broadcast via television stations. However,
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in order to meet the lifestyle of today’s internet is widely used. The
adaptation using online platforms to enhance access and participation
of preschool children as the target audience. Children would access
the website to focus on activities. The program use YouTube channels
to publish VDO clips and social media, all of which are added to the
interaction between the program and the audience. This would be an
alternative to the life of the current family. The parents are the selected
content, channel set, exposure the timing and duration of exposure
to children. This is a new format which is not limited to television. It
is an adaptation for today kids’ lifestyle and modern technology that

could be used as a guideline in Thailand.

Keywords: TV Program for Children / Digital Age / Platform / Children
Media / Kids
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fisin: https://www.sesamestreet.org/
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/19/how-we-made-peppa-pig
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Sesame Street Peppa Pig

https://www.sesamestreet.org https://www.peppapig.com
https://www.sesamestreetworkshop.org | https://iview.abc.net.au/show/peppa-pig
https://www.pbskids.org > sesame https://www.channel5.com/show/peppa-pig/
https://www.youtube.com/sesamestreet | https://www.peppapigliveus.com/
https://www.youtube.com/channel/UCAOtE1V7Ots4DjM8JLLrYgg
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711: www.sesamestreet.org
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Our Mission

Sesame Workshop is the nonprofit educational organization behind Sesame Street and
50 much more. Our mission is to help kidls everywhere grow smarter, stronger, and
kinder—and we're at work in more than 150 countries, using the power of media and
our beloved Muppets to meet children’s development needs with critical early
education, social impact programs, and a large dose of fun!

More About Sesame Workshop Make a Donation

Q Who We Are Where We Work SESAME WORKSHOP What We Do Press Room m

‘The globalnonprofit behind Sesame Street so much more, whgietunforgettable characters passionate
educators, and best-in-class partners come together on a mission tah€lp kids everywhere grow smarter,
stronger, and kinder.

Al 5 wihduled www.sesamestreet.org
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es  Colour Craft VideoClips
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A 10 wihulsd www.peppapig.com

C @ youtube.com/user/theofficalpeppa

= ©Voulube™

Peppa Pig - Official Channel &

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q

2live streams

EONE FAMILY FRIENDS

Pig English Episodes LIVE NOW | Peppa Pig Official
ficial Cannel © 15K watching
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= SUBSCRIBE
@ Peppa Pig Official Channel | Peppa Pig Live
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