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Abstract

This article proposes to consider Thai film from the per-
spective of non-traditional security in addition to that of film busi-
ness and culture. The entire discussion derives from a synthesis
of non-traditional security theory as well as studies of cases taken
from the US and South Korea, followed by Thailand.

Non-traditional security signifies the attempt to sustain a so-
ciety, covering the issues of economy, environment, culture, health,
etc. These issues serve to be a national basis for preventing any
destabilization from the outside as well as the decline from within.
It is found that major film industries never fail to complete their
projects in response to the national security. The US depends on
the film medium in promoting American nationalism, plus maxi-
mizing the nation’s strengths in accordance with national agendas.
South Korea pursues the same direction with their unique styles of
filmmaking. But the Korean filmmakers rather emphasize the con-
cept of modernization, including the ideal population, to uphold
the socio-economic security in the new era. Besides, South Korea
incorporates legal methodologies in providing more space for the
domestic screening.

Thailand is running into security problems as a result of
global crises such as Covid-19. The critical one will concern so-

cio-economic transition without a shred of doubt. Having regarded
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films in security terms, it is time to lay emphasis on Thai filmmaking
in response to both entertainment art and non-traditional security

alike.

Key Words: Film / Non-traditional Security / Thailand
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Abstract

This research aimed to study 1) approaches to develop news
reporters of infotainment television shows to present in-depth news
and 2) approaches to develop a content of infotainment television
show for in-depth news presentation. The analysis of content pre-
sented in different infotainment television shows was applied in this
research. A news of 5 infotainment television shows was selected using
purposive sample method to analyze news value and its presentation
approach; and the analysis results were developed as a discussion
related to current presentations. The in-depth interview was applied
with 8 staff experienced in news and mass communication at 3 years
including news presenters, producers or content editors of infotainment
television shows and academicians of mass communication.

The findings revealed as follows:

1) The different approaches of news presentation were found.
Most of presentations were daily news, background analysis, news

interpretation and news issues investigation in order to elaborate
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more content. The different personalities of news presenter became
the characteristics of show. Each show presented news using news
reporting approach; but some of the shows added special technique
using simulation technology.

2) The approaches to develop news reporters of infotainment
television shows to present in-depth news required an experience as
news reporters, a research prior to presentation and a consistent up-
date on daily news. In addition, the comments on news should reflect
experts’ point of view to help audience make decisions. Furthermore,
news reporting skills, ability to interpret relations of situations in news
and ability to explain coming impacts were also necessary.

3) In terms of approaches to develop a content of infotainment
television show for in-depth news presentation, the editorial board
and news reporters should target audiences of shows interested in
presenting in-depths news. In this regard, they required to report news
onsite, investigate local news and insightfully explain news background;
so that they could develop and expand a content to be presented
to audiences. Moreover, editorial board should be responsible for
providing news content and context for presenters. This action should
be a mutual collaboration in supporting information to create info-

tainment television shows to present in-depth news.

Keywords: Infotainment Television Shows / In-depth News /

Development of Television Shows
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ABSTRACT

The objective of this research is to study in media exposure of
in-stream advertisement on Youtube and viewer’s response behaviors.
The sample group comprised 300 viewers of

in-stream advertisement on Youtube. Data were collected by
using a closed-ended questionnaire which the researcher has built
and has been tested for its validity and reliability. The statistics used
for data analysis are Descriptive statistics, Independent Sample t-test,
One-way ANOVA and Chi-Square. The research results were showed
as follows:

Most of the sample were female, aged 25-29 years with a
bachelor’s degree and working as a private company employee. The
sample group had view frequency 1-5 times per week, equipment
used for viewing in-stream advertisement on Youtube was smartphone,
view characteristic was skipping when the ad length was more than 5
seconds. For study on response behaviors of viewers, it was found that
they had response behaviors at cognitive stage at moderate level, at
affective stage at high level, and at behavioral stage at high level. The
study on correlations revealed that the demographic characteristics
(gender, age and education level) had relationship with frequency of
viewing in-stream advertisement on Youtube with significance at the
level of .05, except for occupation which had no relationship with
view frequency. In addition, the demographic characteristics had no

relationship with view characteristics. Finally, different view frequency



m Nsasiwamansssiatadind 7 14 atufl 2 nsngiau-funen Ussdl 2563
Dhurakij Pundit Communication Arts Journal Vol. 14 (2), July-December 2020

of in-stream advertisement on Youtube had no relationship with cog-
nitive stage, affective stage and behavioral stage. The different view
characteristics of in-stream advertisement on Youtube had differently
affected response behaviors of viewers at cognitive stage, affective

stage and behavioral stage with significance at the level of .01.

Keywords: Media Exposure / In-Stream Advertising on Youtube /

Viewer’s response behaviors
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Abstract

Presently, health tourism attracts more attention of tourists due
to the health-conscious trend, a wish to live longer, illness, or tensions
from work. Studies and research on health tourism have proliferated
to keep pace with developments in the health & wellness sector.
This research has the objective to study story-telling of health tourism
sites in Chiang Rai province with the use of qualitative methodology.
In-depth interviews were conducted with specific samples selected.
The samples therefore comprised experts in commmunication arts,
social sciences and tourism. The summary of the research findings
are as follows:

Health tourism in Chiang Rai was gaining popularity among Thai
and foreign tourists. Wellness science based on the local wisdom is
adopted to provide services that enhance and treat the body, mind
and spirit. Health tourism can tell a story starting with choosing an
interesting story-telling method to convey messages about commu-
nities/products/services, culture and health tourism while adding
value to health tourist sites. The story-telling process consists of 1)
communities setting the objectives and target group based on each
community’s basic information gathered by surveys. Members of the
community brainstorm to determine the highlights of products/ser-
vices/activities in terms of the physical and mental well-being before
setting the theme for the story. This is the selling point around which

a story should be built. Moreover, the value of health tourism sites
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that goes beyond concrete objects is presented since the target group,
particularly the middle-class, want to be mentally satisfied. They
want something more than objects that they can physically touch.
2) Using outstanding features of each community to set it apart from
the others. Arranging interesting activities with the use of surrounding
elements that support the story and make it even more outstanding.
Examples of such activities include activities that take place in the
morning until evening to demonstrate a health-conscious lifestyle
for the body, mind and spirit. Such activities denote relations and
interactions in an infinite circle such as The Cherntawan International
Meditation Center or The Ban

Tha Khanthong Chiang Saen District that can create story telling
in all aspects Which is a relationship between physical health that
affects the mind and the soul. 3) Choosing communication methods
through media to present the content in a short-story form and finally
4) Presenting the created story to the target group with regard to what

tourists want and their perception of the community in the story.

Keywords: Creation Storytelling / Health Tourist / Chiang Rai
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Abstract

A research article on the condition of a mineral water woven
fabrics in Lampang province is part of the research on storytelling
to communicate the marketing of mineral water woven fabrics in
Lampang Province. The researchers collected data from participant
observation from observing and monitoring the behavior of mem-
bers of Nammorn Design in Ban Sri Don Moon community, Chae
Son Sub-district, Mueang Pan District, Lampang Province. In-depth
interviews are collected using purposive sampling principles based
on the characteristics of the contributor stipulated by the leader in
Nammorn Design, Chae Son, the experts or academics in market-
ing communication, community development department, local
government department, and consumers who purchased products
from Nammorn Design, Chae Son. Total of 54 persons

The results showed that the condition of the mineral water
woven fabrics in Lampang province that makes it unpopular in the
wear of the fabric is not very popular, there are 8 reasons: 1) the
fabric that has not yet been distinguished. 2) Less wear on normal
days. 3) The difficulty of maintaining. 4) Nonstandard sewing and
non-modern design. 5) The price is too high. 6) The production
process takes too long. 7) Lack of good storytelling, which is at the
heart of making mineral water woven fabrics more interested in

consumers. The storytelling is divided into two parts: the storytelling
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of the production process and the storytelling of the technique of
breaking the fabric or the history of the fabric. And 8) Lack of good

marketing communication.

Keywords: The problems / mineral water woven fabrics / storytelling

for marketing communication
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Abstract

This article on the research titled “The Adaptation of the
Folk Media : Ramwong Yonyook Phetchaburi” was a part of the
development of a handbook on the adaptation of the folk media
called Ramwong Yonyook Phetchaburi. It was a qualitative research
and the researcher studied the adaptation process from the origin of
Ramwong Yonyook Phetchaburi to the present at different periods
of time and aimed to see the aspects of the remaining parts, the
continuity, and some changes related to the folk media. The study also
included the aspects of cultural adaptation and repeated production.
The research tools included the in-depth interview, field observation,
and the literature reviews of related researches and dissertations. The
samples of this study were 50 designated qualified informants drawn
from the band members, supporters of the band (the singers), female
dancers and the audience.

The results showed that :

1) The development of Ramwong Yonyook Phetchburi could
be divided into two stages which included the traditional Ramwong
Yonyook Phetchaburi beginning in 1957 when many Thai country songs
gained popularity and were often sung in most Thai local dancing
parties called Ramwong. Since there were so many quarrels among
those male party goers, this kind of Ramwong was later banned.
Until the year 2000, Ramwong Yonyook Phetchaburi began to gain an

increasing popularity again.
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2) The change process was originated from the need for survival
in the changing social context which was full of various modern kinds
of media that affected Ramwong Yonyook Phetchaburi in the aspects
of the form and content, communication, roles and responsibility,
knowledge and cultural transfer, business bargaining, and the network.
All of these adaptations resulted from some external changes which
included the influx of modern forms of entertainment media and an

increase in the business-oriented trends.

Key words: The adaptation of folk media / The folk media of Ramwong

Yonyook / Ramwong Yonyook Phetchaburi
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Abstract

This article aims to study the transition of Lao communication
and Lao being in the Thai textbook through the elementary education
curriculum version 1978 (revised in 1990), the fundamental educational
curriculum version 2001, and the core fundamental educational
curriculum version 2008 by using the research methodology of
qualitative research with the documentary analysis and the content
analysis of the historical subject within the Thai textbook. The following

are the study result:
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Overall, the study of Lao communication and Lao being
through the Thai textbook on historical subject which is dated before
1990 (1960 — 1990) found that Laos and Thailand are historic alliance
because of their mutual benefits. However, after the decade of 1977,
Laos had begun to be a lower status and a problem for Thailand which
resulted in the communication of Lao and Lao being in the later era.

Between 1990 and 2001, according to the 1978 curriculum
(revised in 1990), Laos had been determined that they below Thailand
and had continuously been a problem for Thailand. The code that
was used to create this image is nationalism. The code used to create
this image is the nationalism.

Later, the curriculum which was revised in 2001 and 2008
was changed for reducing the negative attitude of Laos. So, Laos is
a picture of the land, people, culture, traditions, and arts and as a
neighboring country by using ASEAN Community as a code. Therefore,
it can be concluded that Lao communication and Lao being has been
transformed from a historic alliance, a problem, and the younger one

who has a lower status to a neighbor and an equal partner.

Keywords: communication / Lao being / Thai Textbook / Nationalism /
ASEAN Community
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Abstract

The death of a dugong named Mariam It is a starting point for
humans to seriously consider the problem of plastic waste. Causing
the stop of plastic bags organized as a national agenda and there is
a serious campaign in Thai society, which is a campaign through the
concept of Environmental Commmunication New Social Movements
and Network Society. Mariam’s death is one of the interesting case
study. That communication through Network Society has the power
to become a turning point in the social trend of plastic waste. From
the study, the author found that the movement of the group that
called for the cancellation of plastic usage in Thailand started with the

human who are aware of the environment. And are grouped together
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as a group through social networks as Facebook and website, which
can be driven to the government, the Ministry of Natural Resources
and Environment. They issued a law to force the cancellation of plastic
bags in department stores and convenience stores including requesting
cooperation to reduce and stop using plastic in stores and market. It
shows that the new social movement able to use the communica-
tion area via social media by using one mechanism of integration in
an environmental campaign and drive the campaign to be successful

including raising awareness in the society in another way as well.

Keyword: Plastic waste / New Social Movement / Environment

Communication
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ANENARY: AT1IAYRTATY / NTATINETIAVRNAYY / AIUANATINATIA /
soulaul

Abstract

This academic article aims to use the idea of Online Crowd-
sourcing in Creative Fundraising to obtain for creative content. This
intends to be a space where anybody can participate in giving opinions,
sharing product design or content, which completely changes the
traditional way. To be able to utilize the technology and to combine
with the creative crowdsourcing although useful, but in terms of use
it is necessary to use the platform to store, analyze, and process as
well as an expert to maximize the information. However, in Thailand
society still need to develop in tools, platforms, human resources,
information management and providing the right incentives to
execute this idea and to obtain creative public participation in order

to maximize the information efficiency.

Keywords: Crowdsourcing / Crowd creation / Creative / Online
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