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Abstract

The main purposes of this study are to investigate the factors
affecting integrated marketing communication and brand awareness
among aviation training academy. This includes the examination of
integrated marketing communication and brand development of DPU
Aviation Academy, Dhurakij Pundit University (DAA), during the Covid-19
situation. The data collection was conducted by an in-depth interview
with the two executives of DAA, and one executive from Thai Inter
Flying Company Limited.

The results found that the aviation business is susceptible to
the current situation, specifically the widespread of the COVID-19.

It subsequently caused seven factors affecting marketing communica-
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tion comprising of: 1) Global Economy and Society 2) Health Measure
Factors 3) Budget Policy Factors 4) Consumer Behavior Factors 5)
Technological Factors 6) Financial Factors 7) Mental Health Factors.
These factors are interrelated and have a significant correlation to the
Covid-19 epidemic.

Concerning the integrated marketing communication and brand
development approach during the Covid-19 situation, the findings
indicated that DAA use offline and online communication tools. The
offline communication tool is personal selling; the aviation courses
require the credibility of teaching supervisors and aviation international
standards. In addition, a relatively high cost of registration fee makes
students need detailed information before making decisions. Therefore,
personal selling can build confidence and interact with students by
answering questions more effectively. Furthermore, word-of-mouth
strategies were also used, and students may introduce the academy
to those they know due to the satisfaction and good services offered
by the academy. This positively leads to the establishment of brand
awareness at individual and organizational levels.

Besides, a mix of online tools has been utilized to reach the
target audience at a large scale with more coverage. The chosen on-
line communication channels include websites, Facebook, and other
popular channels such as YouTube, Instagram, Twitter, and TikTok. The
decision to choose a particular platform for communication depends

on the behavior and preference of the target audience. Even a variety
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of communication channels has been appropriately selected, the pri-
mary aim to achieve the goal of integrated marketing coommunication

goal is @ mutual direction of communication.

Keywords: Integrated Marketing Communication, COVID-19, Aviation

Training Academy
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Abstract

In light of the popularity of Isan country music videos on
YouTube with several hundred million views, the authors can’t
help wondering what communications strategy lies under such a
phenomenon, especially when it comes to Monkaen Kaenkoon, an
artist who witnessed 976 million views, the highest ever number
in Thailand, in 2020. That is the main reason for writing this paper.
It is the authors’s intention to invite the readers to join the explo-
ration about the strategy for communication of the music digital
album entitled “Pai Ruay Ao Dap Na” (Go Get Rich at Next Stop) by
Monkaen Kaenkoon aired on YouTube in 2020. This is done through
reviewing the secondary data from information concerned, involving
a textual analysis of five music videos, including in-depth interview
to obtain the background information behind the creation of the
digital album.

The finding shows that the digital album of “Pai Ruay Ao Dap
Na” is based on the concept and creative process of lyric contents
and modern production. The format and music contents keep
moving, through a narration about the Isan lifestyle through five
main characters reflecting the social context of today. The author
pinpoints seven communication strategies as follows: 1) using direct
experience for punch-line communication effects, 2) narrating in
the current trend and social contexts, 3) maintaining the Isan core,

4) integrating modern outlooks, 5) controlling the storyline com-
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munication with a short-film approach, 6) including guest artists to
expand the audience base, and 7) using digital media support for

greater popularity.

Keywords: Communication strategies/ Digital album/ Isan country

music/ Monkaen Kaenkoon
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Abstract

The purpose of this research was to study consumer behav-
ior of online media in the record label business. Apply concepts of
consumer behavior theory and media exposure theory. Research
methodology is used for survey research. A sample of 400 cases was
drawn from Taro Yamane Sample Size Table, using a simple random
sampling method. Research findings were as follows: 1. Consumers
use online media between 6:00 p.m. - 12:00 p.m. 2. Consumers use
online media for 3 - 5 hours per day. 3. The most used online media
for consumers is music videos. 4. Consumers use smartphones to

access online media. 5. Consumers choose to receive media from
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dynamic platforms such as A platform where artist’s works or news
are uploaded daily and on time as they were previously published.
6. Consumers prefer online content that is closer to life’s experience
than filming in a studio or producing graphics. 7. Consumers choose

to recognize online media that is animated or video.

Keyword: Consumer behaviour, Online media, Music Labels
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Abstract

This qualitative research is aimed to examine the development
of “Thai Musical” from 1931-2019 in relation to the concepts of the
four types of capital of Pierre Bourdieu; cultural capital, economic
capital, social capital, and symbolic capital. The Study found that the
key condition of this cultural formation is “capital” which the middle
class as a producer faced limitation of cultural stock since they were
the new class of Thai Society related to the 1932 Siamese Revolution.
The cultural production must be tied to the culture of other classes
in society and also influenced from globalization. The continuity of
Thai musical development generated economic capital and formed a
network of social capital. Eventually, Thai Musical Plays have become
a cultural product that referred to the symbolic capital as a classy

and well-off social standing in Thai society.

Keywords: Musical Plays/ The Middle Class/ Capital/ Culture
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Ao V3T 1BnWingt i Afinsanavasinaseenuietanaanedusas
U el 2560 Boausnde Sunuidles aulud we. 2547 finsdadausin
Fusle s uazBundnavasluwusnE Tnedazasinasdeusnie
viAnN Wnerinada (2548) Fetfudaus w.a. 2540 Wuguan HuthefiSudinng
Td/131 “Thafa”(Musical) Aevhedevesasasiiieuansainudunsazas
avfolmifignaniuilasaudunans
qﬂﬁazmmaqGfuLﬁaqwuﬁumﬁﬂﬂ%y’ammﬂmzLLaIamﬁi’mﬁmaq
gaanTsaiasTIy (Creative Industry) sudunansdaiidmanglums
aheazaanauiislomamaasusialasnszumumsvihianssadvinaedu
@ufn (Commoditization of Culture) %38 gaavnsIuMIaTeInUsTTY
geiiadumevhaussaliiunasyudontu wu Snsenssiunsg
Imnuedimsfieutufivasasmasusenndlineiinistearavsundnueans
9813 The Sound of Music, Little Shop of Horrors ag La Cage Aux Folles
vﬁaLﬁaazmL%'aﬂﬂié’%’ummﬁammmlisamnﬂﬁazgﬂwamsfnLﬁaauamau
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sonnudesnsuuuyuien TasthazasfitlaseGoasefuusiudsuduans
08 Ausiufiu (2554, 2557, 2562), Wiaw (2548, 2549, 2554) uareei3aq
Wuidugumislunisuans Ladies of the Stage (2561), w@lnien (2557,
2558), WYY (2542, 2543, 2556), ﬁjﬂsiu (2546, 2547, 2550),
waluA (2552, 2562), nalsd (2558, 2561), apnatesans (2559, 2561)

nsnanazasmasisgnivindeusnemalladiunsndudiluly
FLUUNSUINTIAN1SveasATassulUB Mo smeunslilanyase
Juesernevasnisufduiusszaulan (Global Network of Global
Interaction) \Anfiufivasniswulsyaiausssuiivanviateuassili
“ipaiiu” (Local) ensesiuniu “vhlan” (Global) Wsznws $ulu uavmenam
auws, 2560) lugativutunandlédsanmu (Capital) Tafutiadeluniandn
TAUETIINMIHAREEATINALRN IR NNINEUAE AN VAL TULUU TR
M53GEuaausTIINsuansazasnadlugULUUYe suLeaiTiendnwal
Tunaumanu S ausssUse @ Sszuuvoanaluladiviuasiomnassasncad
Usznaumensuansliislugosanmannty N5UTMIIANTITINANG
wansegnafuszuussdsunisunuymihiiveausassoogadaau Ins
ahaedeteiilinnunufieuaraduayulumsnanazasmauazinisden
Tostungurndugdlasyadyausurmisdiniuuansiglussannasios
gdlnien (2557, 2558)

Mndeyadindnwuiunandinssuiumndn iaussalaenisend
tadpFemuruunminAnuesiues ysiwe (Pierre Bourdieu) Tuns
asassfazATInGs BeysAee oduted “vu” Ao ussnuiignazaslugy
wuihiduingvideosallifuthunsudenduestiannuu ilevilin

wianusadnassndmedindluguveussnuiilugusssy vioussnuiiey
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Tuguaea (Bourdieu, 1997, p. 46) Faludn nuﬁmﬂummﬂﬁﬁwammasﬁq
saifles ansnsnnAeusul Sdnvasdiveduialiuaydudalaily sy
Hadelunmsimun suvitiauisiiniedany (positions) wazarundululsues
Fuamaio Jainyaralumshluogaum (feld) s 4 fisssegluituiing
e (Soun BIBUNYNEY, 2557) Arunaensyezia 88 U Uadazasinag
Feflerudiiudiunssuiumsdsauyuiieatainnnnisvesazasnasly
wiazgnaste fIdedsatilunsinunaudniudanuduiusisnaaile
SdUnEnIFUIUMSHAR TS IIATATNAITLTUNANS Bsasdunaden

losesdanuiiaziuinunmsanurinussuduiiaesdalng

UILAIAYIINTIVY
WaAnwAMNALNUSTENINTRIUINSTRIasASIAd e lUSE 1IN

U n.a. 2474-2562 fULWIAATDMUNT 4 Useunnveslues yialee

VBULIANTTIY
unaraideadifveuslunsinutususgaiifinisanivun

AaUznsuana “avasinas” Tl w.a. 2474 uddlud w.e. 2562 newasiin

Tsnfnie hialalsunaneiiuglual (COVID-19) BsdsmaronuAsuuady

WMsazAsinadlnednas

Uszlavunaniainazlasu
a o Qy dy I I~ dl' v
UnI98Fuidun15 Jun s e lganmuIN1SU9asATINAS s

wa 3

wunsUszifmans duihlinugaiiliavnsiausssusasdadendmase

NTAUNOANITIAIUSIINUUTSUD I UTUNAY %QL@UﬂWiﬂ%’lﬂ@ﬂﬁﬂ’J’miﬁ’m
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TausssuAnwiuwwIRAMg ¥ vToNUTdaNudIRUSIUNTE UL
wisnvasruurutunasludany

NUNUITIUNTTH

1. uuIRnBEawUvesues yshlws (Pierre Bourdieu)

thdrsinenvnSaraldiauesluiiad (Concepts) Eosyudi
(Classes) waznu (Capital) dievhanudlaanmanaiusiwesdens an
neeauansiiuhmshseguesuiuiandiifiuiinssuiunsiunen
wazshuiiivestiannyeaaluiufiviediaug q uasdeuluvese
liwihdenfusuilugaruuanmaestaanuuluiiuiiuassumiumd
flmAnaudumaiafnmsasaientunnde (G ssseunvae,
2557) safendadudaifavnarensuanseeniunniiuiivanisuansoan
Tumeimusssumiemsuanasuddydnuel wu dofh fhin 013 auss
TINTI wawRiay av Aeiusutudalenuduiusiusation maviloa
warmsufuAmedansssy lidasdunsgivn msavauwanud nsdu
aunTnviosayn N13hULLERYELA MIUTINARNUTUTT NMSTUNITUERS
PaWAsH rmeuns vidonsuanadelu yiRweSenanulumuiuiidsses
TudsemiduusanmefausssmossuduTned “mu” Duismusdumis
whsTluarsadonvowusaautu Snidl Hueulvdrdnlunistivunain
LLmﬂﬁi’NizM’j’]\‘i‘U‘ﬂLQﬂﬁUﬂ@imﬂuiu%u%u (Bourdieu, 1989, p. 117) yiAige
Jalsiuuanu eonillu 4 wuu fie (Bourdieu, 1997, S1efidlu Faun e3sed
LG, 2557)

1) UATEEAY (economic capital) UsENaumeyumuaumag

YDNINGNTINENIATOUATRILUNLATYEAIND I NUANNANTOVO I
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wandludsny lown nSndau mnulsnsiazadl) Ruves dwwesisnen wu

AU 21A15UUEOU LATDANYY TOEUF YU 918

a

2) yuiwusssy (cultural capital) manedsdsiiyanaldain
nsguMIndenaouitensunaeuanauiRRnfiBosonaid
yarld snidudanfnsluyanauasianisendaginssuding q 4 3 5
WUU A

2.1) yuitsmeglusndna (embodied state) ApaussauLMNg
Fuusssuvosdaanyanasgluguvesizovinmaasislafinsmuans
yuflannsodsiemaiugnssmionelunseuatildogiadusssuma
waznavzfusinanslunmsimihiideslosumsiausssuuas U
\iswsRa uavanenna (Habitus) Aiduyarlumsliaenayanliduannso

dwwiifayarlunisuaniaeuld

A a &

ToMUusUsITU (objectified

Y

2.2) Nuignvlvieglusuvesingv
state) yuiailgniiduinglugUvesdersedaves wu sunm mudey
wilsde NAUYNTY BUATISE LATedlle 1ATBIINT Man NIsuAntEBNUAY

duvenliinuing Wy N1savan Nwe NsaraNnuinusTsuvtinlaninse

]
a

gnasinulsiviiouiuu Lswgia usdsmazaninsodmuwazaaiule fie

LY

rafudves Seagldmisimquasdydnuallunsduiuilaetng
2.3) yuiignvilfegluguaantiu (institutionalization state) 15y
AuAmLarTeIdswesan Ty Tususendimsinu Ussneadledas Wudu
auasTRvemuvinide maAsusudunumasasugialnegniilindu
Arauliimsnsine Mdumsiuusyiununmussnsinuuasivasu
Huyadoaiu mszrhaglduiausssusuioutndeddanunes

ANUYINATUIN ALDANUDENNLNN LaztduFsnashiounnuliwindes i
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serhnagilasumssuseanazlailfiunisiuses

3) yunsdanu (social capital) lurasmveminensiuAIony
medany (Network) lngdavunaveauanusinauasUssansnm gnasn
TnggnnamadinunagseinisuftResiaiaue Tnsrutenilndda
Tudsausne Usenaume

3.1) nwennsvesnguMedan SnnuvemunsdRLiitaenyana
Hudmestusgifurunavennietiensinsedusiug

3.2) Msvashiuvesnnusruinlawayn1seensu (cognition and
recognition) Baunnudnuazisdnydnual wavanansadeuguly iy
dryanwadld (symbolic capital)

4) Nudydnwal (symbolic capital) Jalnuarae1asuineu

v v

nualldanmisdudasivasseusuindieg Wu AndFS anmunm 81u1a

o

- L4

Gl
Nudanualannsalaunannisidaenyaaaiinuasvgiaduiugiu
medanvalianunsaviibiiinnisaseuindedydnuallawudedunu
NAUATYFNI

d' a o dy d' 1 1N 5 P % @

Wenneddeiisaulasesungulviife sutunanslivudy
LU IUNTAS9NUTINNTADANTUBINULDY NNFADNUUNIIUGTIUALATINAS
=~ a a P ) o A & @ a Ay o ' | |
JaflanunetesiuladeFemuialudindesdauniunanalogissie
A ~ A v v O a A Nt o o W &
Wesazlnnusuidadiagiate AsuwuifnFemuiitedlnnuduiug
fuiunsvesavasmaslusazeraiouazsdunsuanssiumifives
FuFUNANUEIRLDNAIE

2. BUIAAEIINAIUINITNISIAIUSTTUATATINAS

TRIUSITUYNUNANNSLRALANA TR UL ANUSAIN AR AL TUTU

IIARAN NS IPLUUUNIRUSTIN B991UwIARYaY Appadurai (1990)
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fududiidudenundunatmvesiausssuiiluaiudfvents 5 (Five
Scapes of Global Cultural Flow) muwnanuanues Appadurai lakA
1) fEMANUG (Ethnoscapes) 2) fv9n15RY (Finanscapes) 3) 1
nawmAlulag (Technoscapes) 4) IfivnaAuAnuazAlay (deoscapes)
waz 5) ffvedde (Mediascapes) Ferimussuirdrsuazdunende gy
fostlenudunaindilsinevgaiuazidesdinauasuulasegnasana
(Bhabha, 1990) ffaiiu Sarusssiwesasasmasiazdunenseluldasdosting
Usuiasululidniugaaliouasdadeidnnimusloe Sanssssveazas
waslasudvsnaannszialanAdninieinusssu (Cultural Globalization)
il varveriausTsarAsAd AN N NaLRE AU T U351
TneiusssnvetazasnadlnetinanInsnui Ausea winena (2545)
Wutsepasfowonly e

nsuansaasinastugaynin (w.a. 2474-2483) Tud w.a. 2474
fnmsuffAsuuuuasasfedmifionin “azanmas” Tasursarsduns
Funsman vive nuy st vihazasasTunlsna Wanguluun1swans
avasfosindengdazaanasenisiuwadneanarifiivihuosana
lailetesnuilveuaninadlneannaiividiunvel azesinasdousnves
UsgSamanslnefodos Funsidhen (2474) Tnelunmstimsausiainasn
vrsnasunumalnsauy soiuasiinisussiuiuouufuaniiodos
ouunaennauansiadosia 39 ias weusvan fuana Whvedsiasas
Aauesivwn THUsusUsuuNsuansesarasiosnairdenlne drarnifuld
Hnuanmidedulasunniuagasmanuureasmdgaiiul we. 2483
fafugpiuanvesazassosuuUedn
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MsuansarATNaadnglug I TE I UAnEIRT IR YT
Tuuszmelne (wa. 2084-2488) \lesguialenelinmivesaeuma U,
yAAIATIY éfaaaﬁ’wamL%ué’@@ﬂﬁmmﬁmﬁ@@uﬁmmuﬂizmwﬂwaﬂuﬂ
wa. 2484 dwalilonanaduismasasuivinedusaznateduth
nglunslanfvasheduiusiios lssnmeussvanauidsliiinnsdnany
ameuns nitlulssnmeunsnareliuniidmiunmsuansazasiosuazazas
IasUUTEnd s uTndunldsuauientneds viliAnnazavesnd
TmiBnvansnnzmgiasaswadduamuionnnlurisansuamiede
yInll wmwnzanuduiusTUlneuasglsUSegluindoude seadin
lannsminmeussinagludedneldnnin wiaesuaziugalulud
W.A. 2490 wdna

nsuansazAsnaadngludImaiaAT I eTEYIHT (W.A.
2490-2496) TutsnanifedugauBsudeornausilsaivesraznas
ganasedazasings Suidesnanameuninnmeuszmauazanelu
Usznares 4 ndusiiesyBnads UssnautuAanmsimglnsitaiidedure
fhiuniAnvessima U. iyaasasiu anvazesaiisulifianiufins
uang Widaifissiimanadylneduniigavhenouiimanadsnesziudey
e neunslufouNNNINUS WA 2496

msuansazaswasesinelugaidonaaden (.. 2496-2532) Tu

[ (%

gALiiNM IR WIgIsimiluguvessgiamia lnesgunavesaeuna

]
4

U. fiyaasasm deunngliuenlnelnsviad 910 1Wenanisaaniinsviend
Ineiidves 4 unsyunsru wgdws $9dna letnvaulvinassuguuufatu
Y3 83 NNAUTHAZBRANG LRt thnsuanazasnasieel it

YAUUINAULEAIDNASS
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nMsuansazannasvesinglugaFunduanlasuauden (na.
2528-2553) 1ud) .. 2528 AauzazAsARILUAlATORITY LavaSsaTIANA
nuazAsmatsusulawilul a.a. 1965 (WA 2508) B3 uiy oow a1
ffuth (Man of La Mancha) v3eTanwilnedn gilududslng a Tssazas
Wi Alud e, 2530 deunlud e 2544 USEmeIuuendldnenatu
Tnenguifiasouns woumefiuiui (2533) uaglssagasngamm (2536)
sounlul WA, 2550 ASUUDNG SIAUUTEN avuyna USuuglssaeas
NFANWFY wazasuielmilu M Theater Busiiunsanadalud) w.a.
2551 uazazasihadaisousniidauansiitie wiuwim wevihdda (2552)
auUsEn Fusle e Alddnsassarasinasneuazinisasalsazas
Jadlve Syande BSewes lawn Juudles (2540), Jadenws nasingea
(2544), U9nan 2485 npxildAa (2547), ey NN LnaziildAa (2548)
wazfeassomdaisawesludl wa. 2550 TnaUssiinasasnasdeasnd
Inlanme Masanse (2550)

PnuAnfIna1IfIdlavhnsAnuUseiRmansanunduinves

gesmausllugaduusn (e 2474) aufletlagtu (e, 2562) uagldduun

graiovasazasinatingeendu 6 geady munasivasnssualaniiim
ymatausssulaniuiaussaniodu aunsaduungraioresazasinas
el lunsisela sadl

1. qﬂqmﬁﬂazmnﬁi@mu%y’uﬂma (w.A1. 2474-2495) \JugAraIns
efuinarasmadagpnznsuysi mglauleuenatdetveaeuna .
fyaaenTd TUYNEIATINUNLEREY T

2. qﬂuﬁmﬂﬁazmmaﬁmﬁa (w.A. 2496-2513) WuaAvedazas

IWaasiing FeFenmeunsnduiilomdnasmaianaulanassin 2 uaz
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msressanifivensmilulvederiindu

3. gaumnzazasnasaditlval (we. 2514-2528) WugArenis
resanuinisarasny Tunrluaaiugaufnusmg 4 uasiinrasasasos
yudunansfisnainmansnisasasasilyl

q. qﬂﬂyuvjLLazﬁ’@umé’mé’ﬂwa}uaaamimm (W.f. 2529-2549) U

gANIINTSUNaLATAITANTNAULWER IMLLaEINSENIEAUaTASINAILAE

3

(%
I o

NeuAEATYRMUTUNANNLFSUNTBVENaINanTuN AN NdeuN1SasAS
wuvadelmiluazasmaaiuuiindda

5. gaiulnvedazasinadlugnamnI s IRILETIU (W.A. 2550-2555)
& = = ISEVAPN v A ¢
Juganazasnasiledy ddkdnazasinainnstiud@eluvanvaigasdng
wazinN13neAlstaeATNAYEINTauiUTE UUTIRANITLERS

6. YARIFINULALAUNDASHANYEITBIALATINGS (W.F1. 2556-2562)
Jugandnanazasinasdamndivdusasusiniinumslunsiesizingy

AYLYDINULDIUATAT AT IR ATTIULINNYBINULBIRE N TALIY

WA

nsfnwFes “uiuﬁﬂﬁﬁamusuawu%uﬂmﬂﬁ’uﬂ’@ummisuaq
azasading” 1HunszuIUIBMTINelnan M (Qualitative Research)
Tnelirdesiionsiinssiidem (Content Analysis) S2us2ONE5IN
WiolRamzsinuunaynensanwidaseSaemans (Historical Approach)
apafimemuudeyavesaraamasmuaiiivdnguanmstuiinlifie
yyaENFuYesazasnadudmasfAmans nethuunAnEenuves

YUTUNANUNIATIZATINAULUIAAE DINAIANIT T AIUSITUVDIAZ ATINAS
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NaN13ANEN

nszUIUMsdsamuIienAnasaswadlulsiazeaase

1. gaynidnagasmadlasgutunans (wel. 2474-2495)

MNuARRIY e (Bourdiew) fiidnaiBowmu (Capita) msidu
Hinazasluatiogeynidnasaamasiasrutunansiusosiamuainsnoehs
nFenlaindedinulunaieguiuy uUsEnIsLINAe NUMNTINLSTTY
fiduosdmmdduazasinas liun nsusefusun msusssiusinas
MIARY MITNEsT MIBENLUURINALATWAYDIRUTENDUIMY 9 Berutunang

Y a

fpdnseaduitirmsanuinlalufazmsuansegiaseusmuiazanng
ansaTsrazAsIadla (Waaiey andla, 2551) desannluastonoutiunsidu
AuzazATIzFosliondnvalvowmues lieuduunazes unwas a1
thuanai ineusietousnmennanzazasdu 9 Ssennfiaemifidems
anuansauuUsauiunduinazasnas sudurunddsiinisfin
fudsliannsofmdnunduaresannads nsefesordernuemssy
Founiideiiuanauiieaiisunazas nstufinlinausianauuuussii
shiduBagnasiutotsiuadylusauaaiotu mnusfunume s
vossutunaslugaifdaiiiosifosmniduriiusnvesnmaynidnanssa
azasmastadunsuansuudluel {dndsemBudumunsiansssuan
voIrutugIwaay TumnuHAIRA LU T LARIBINULEY UTAEATYRS
WIUYTHANTN SE0ALNINLLNANEe LN A LENBNALAY TLGTIL
U wu ns3ulsEmuownIHss msudesuasian mslualuas Dud
msdauansarannaddugayndnazasmastasudunanfissszautiym
5‘14Lﬁ@ﬂﬂ’]ﬂ?ﬂ%U%ﬁﬂﬁNﬁVlﬂVﬂﬂLﬂi‘l&@ﬁ’«aL‘Wi’]%iﬂjﬁiﬁsdﬁ’]ﬁﬂQUﬁNﬁLLaﬂﬁﬁ

Lsvavassudutadonmsndavoswmues Wevumaasugnalidiismeazas
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wiadlugaynidnazasnaslnesutunansdsiosodnsuanILuuALL a3
(Tour Cast) lUnaiising wudertuifuausssuveswudur iy
azasts nsliflssazaaduvesnuesiuuandiifuimutunansdnia
Padensndndidrdalunisaisassfasasnasimunesiuinnusiung
Tunsvhgsianisuansiiineg nsasaedetnensdauitoidunumadeny
TugaiiidnunrvesanuiuaseunidluanzasasuasnmaUsyanudselod
fuwnenuisdnvazvessinaUsylvdsudu Wy marhlsanmeuns
diedauaniazaslutasasnslanasaiiaes

2. gAysANMsazAsIANEe (WA, 2096-2513)

Tl e, 2496 AwnpuninasUsemakarluUssmaldnu
Funntu Tsanmeunsing 4 JeinsuansarasnasasiUAsumnas
agusiuny lugaisudunansidnisvautigmsudesnanmsnany
maassgiansghifianuilunsdauansiedanisnisluadlunist
iauoaAsmatlaBysANMITUToMINSHEUNIvadesng q firdadu
fiteslunziu gl asfan iefisinduluuuinm “sfins” Tedu
Feuunazasinasousnie “uuddnnaduns” Tasususuuuunisuans
Thhunasuanameund Fessmnsdnduasaamasiuifiuunniy
PMUAGTAUTITN WU AWNLUIININAIAITVBINDEY, FITIALNIAMN
amgunSeend ndesmssatu 7 (7th Heaven), vhaneubudossafiun
NniansTTIvesdoadviesiunaiRaium NI ILLAlANUNY N TTILUY
pyusn (Tragedy) (Saasmssn favilsat, 2543) eglsfinalugaiiu
gAnAnMsdamuyadsatlusUuUUTeIATeTovNIdIALNTB 19N
WELWSANG & W iaseTeanaanilnsvied viliagasiwadilonaluuans

AAVNSANNTIYRY 4 UNYUNTUY
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3. gavunznsavasalelval (w.e. 2514-2528)

Tugaiidausnsuansgnonseduliidumaniainuiluszdy
9AUANYIAINNITTUBNENAINTRIUSTTUYRIBLISAUYUIUAANTEUANS
yhlHueuiiu (Americanization) dolfufiusnvessusunanaiissane
wndnypansiteduauuRussILTlsEa i Tusinegnadunuuusy
yuiaussailumasdnazasnasgatinamanssaunssudausreyEy
furesmsasasasitlmivesineifinmuiedeulnassnszua nssuaiuiis
Ao Nmmmﬂwé’nqmmmwﬁwmé’aﬁﬁﬁﬁﬂuiwzLLiﬂﬁﬁaaaLLmﬁa
AMESNYIAENS PANTHIMINE RS ANERAULMARS WINedY
s35umMans MdmwaliAnnsuUansuansazasniiuasuriiansalazaslu
NIANFININT NSuaTides Ao nsavas “Uanvangns” Adufanssw
yusuvosussatnAnwaziaulanisazasinly nguanein iy
weyulunsannmeunsinasdaiiunsysannisdeasasmasndziuuy
aeunslugail Wy U3t SeaBen nmeund KRN weURSNARASN
anvja (2513), Usen Itdans WWsindu sdnnmeussinasvmdaiung 21
(2521) iBusu Benquipdnlunsaraneiuflldadhandotemedinussmg
fuiodeyloadunuymadae

0. gpihuasimuSndnuaiazasnas (ne. 2529-2549)

Tugalifutsiivutunadiuasasnasdunanaaninisagas
afelmivazazasvessfinsainlugaysannisazasinasiinde finnsld
weluleddunidenandiifiuaufmiinuatovosuanlugaii
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Abstract

The study titled “Communication of Yoga’s Meaning through
bodies and power on social media of Female Yoga Instructors” is a
qualitative study aimed 1) to investigate Yoga’s meaning communicat-
ed through bodies and power of female Yoga instructors 2) to study
components of communication of Yoga’s meaning through bodies and
power of female Yoga instructors on social media and 3) to study the
use of social media to communicate Yoga’s meaning through bodies
and power of female Yoga instructors. The methodologies including
Content Analysis and In-depth interview were employed to analyze
six Yoga female instructors engaging in the communication of Yoga’s
meaning on social media platforms namely YouTube videos, Facebook
and Instagram. The analysis was directed to each instructor’s 50 pieces
of the contents posted, constituting a total of 300 posts.

The first part revealed the meaning of Yoga communicated
through bodies and power of female Yoga instructors on social media
categorized into five aspects; 1) health 2) disease treatment 3) beauty
4) fashion and 5) business. Female yoga instructors reconstructed
meaning of Yoga in compliance with culture and current social
context such as Yoga’s meaning in the aspect of beauty, fashion,
business, and maintained authentic meanings of Yoga concerning
treatment disease. They also deconstructed meaning of Yoga which
is tied to men and redefined the meaning of Yoga harmonizing with

female bodies.
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The second part: female yoga instructors presented meanings
of Yoga through components of photos comprising six components1) a
person in photos 2) types of photos 3) photo backerounds 4) clothes/
equipment 5) camera angles and lenses, and 6) tradition of photos.
Components of videos include 1) setting 2) lighting 3) color 4) perfor-
mance 5) photography and 6) sound. Yoga female instructors used
their bodies as the raw materials and power as a tool to manage and
manipulate their bodies. Nonetheless, such power is only confined
to the field of Yoga, so they sustain gender identity in this field as a
way to maintain their power.

The third part: online social media granted freedom for the
female Yoga instructors so that they could conquer this space for
communication and use it to convert their bodies to capital and accu-
mulate it in order to expand to other capitals. Social media served as
a path for the female Yoga instructors to ascend to power stemming
from economic freedom.

Body became “raw materials” which were utilized by the
female Yoga instructors as a space to express power to manage and
manipulate their bodies through social media by creating freedom
for communication of Yoga’s meaning for female Yoga instructors in
terms of space, time and forms of the communication. Female Yoga
instructors equipped with such power could freely create, alter and
adjust their own bodies as an owner. Furthermore, they could con-

quer the space from men to determine Yoga’s meaning and exercise
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the power to maintain, deconstruct, reconstruct and redefine Yoga’s
meaning through their bodies. “Social media grants freedom and power
to the female Yoga instructors to manage and manipulate their bodies

but the power is only confined to the field of Yoga.”

Keyword: Communication of Yoga’s Meaning/ Body/ Power/ Social

Media/ Female Yoga Instructor
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n¥wdaw/mnuiidefiazamenl’ Sunes Awesdifisan wu finu e1as

TUSU
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2. uimusssy (Cultural Capital) wuseenidu 3 JUkuu fie

2.1 Objectified Form leiuA vusausssuitegluguuuuvesing 15u
fleny Maanypranseunsodudives

2.2 Institutionalized Form l¢uA yufnmsssuieglusuuuuves
andu wu anntuaeuleny 1saSuuaeuluns

2.3 Embodied Form laun aussaugmuinusisuvesaauluny
e WU MItsusauazyardniiesnusidle ffneaimmisisniely
nsenleay

3. yudeydnual (Symbolic Capital) luvirugvasysawanneds
anunm/ Jerdey/mslduniseensuainyanadu Hegildweamu
AaeuldiuSeu/inusslenisng o dmuwmnaleasi anuiifedewes
AapulenzazienagnuauausaLazaNatin Wi nsaeuwuuaty

leAzaalfial, Power Yoga, Budokon Yoga t¥usu

I
v a

4. yuefan (Social Capital) ANUYENEYBMUNNSHIALTUIHDIAIM

€

¥

My SaEeshg mneds “wietiemedann” (Network) vieau itoaus
Fluerumneusn Punsueunaniilasaiiedives “Fuedetease q”
wulassaavesnguiiteulsay Jeeglusuuuuileuiidudramisnionm
wagiiteuuydodinueeula

1.4. N13309UBIAWENIAMUULYIY (Male Gaze)

a991 14838 (Laura Mulvey) lsio8ung n15909ue9MuaIgn1buy
Aue (Male Gaze) vaslannneuns vevzdeaemdilugiusdy
T99U1aN15999UBY (To-Be-Looked-At-Nees) lnggune dawalvidayayy
wiaANuMneEeus v nddlulanamewns Wuiieaingniuninu

Uiﬂiauwaq;ﬁma (Object of Male Desir) (NgYIUT LAWNN LA
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Augy AN, 2551, U. 619)

Fouswwesrorlurvmamdsiitausrinudedsnuoaulat dougn
Uszilluwazlvinnumang @nnmiuns3esemeaenLUUERne (Male
Gaze) Fouswewaeuleasimemdananeduinguiinisdeues (To-Be-
Looked-At-Nees) Ineaoulepsimendadianiuzdugnnszyi (Objective)
duffneiiantuzndunssh (Suective) A tuiitajmmfmeululsndy
fii dedsnuooulatifuiiuilitaeulorsmandsléroduarrosoimiu
MneNuEauI U uzEveISaus e elstng

2. nufdeyInen (Semiology)

v a

&/ (Semiology) vidai3undnetnemiei1 dyenans (Semiot-
ics) WuirnsBnuumiliidnwinssuiunisdennaming Tnefiansan
sysumAvethedemumneaztunoumshuresiy Wevhena
Whladn eamsnegnieseninlietnsls

uisdlvimnudfyiuunin FeamailigsniuiuFewes
5950%R (Not Natural) usiAnainsdnusieanimusssulvigdusaiui
\JuBessssund (Naturalistion) videenaaznandn muwidudsiiuywe
aatunmsunanteulmetansssy widaraidullegeund
Tnglihinmsdernanuanevludeny (What Goes Without Saying) 8ena
Wy mauenmigvesdeauaaineiegluinleay uiilua
Huasamstinleaglalldaaldaerieh uinmiltiaussenundulsignis
Aoy warsmituindusesndsssuaialy

SsdliiRLNuLNARE e sAZANNET8S s oanlU lng
TruddfunsAnmaumneluiuiiaes (Secondary Signification)

Falnaggnusiadneantuanaumangluduau (Primary Signification) wae
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= ! LS

3 dy dl i U ¥ [ Y o ¥
Lﬂuwuwmﬂ%u’qmumimwNmﬂmLa'ﬂ,’a Tngussdladniunaanumangll

9
[%

AD9TZAU ALl

1. Denotative Meaning (A1unLNelA88T50) AD AINNIBAS
(Signified) fignasstusnegiaiiunyide (Objective) némifte Wi mmng
fidlamussnes Duflvensulnerill viaduenumnglnensadenles
ANUAIRUSTZAULINTE IR LA FVINYEa

2. Connotative Meaning (Anaanelaeie) Wusvsnedsiignaing
ot usgnande (Subjective) inazluluszaulannyaaa vseluuiun

Nedsny Anunangluduietasenlainduanunungniedae

A5AHUNTSIY
v v =

nsAnwITeaTaililunuidedananin (Qualitative Research)
satiufnwrumnevedlenzinudedeueeulatiidemslaodaoulons
v §3613819390 238 fle 1) melinTwsiilom (Content Analysis)
Beannn uae 2) M3dunwaliedn (n depth Interview) ilevdoya

a3Una neiiarefunenansinuitensuingussaalunsAnyidy

nsiiennguglvideya

= ! v Y = a v 3 dy VA o Yaal A
fﬂiLaEJﬂﬂ’sjllEﬂﬂ%@%ﬁiﬂﬂ?iﬂﬂﬂ?’lﬁ]ﬁﬂﬂu FI38lIENSIENLUY

Y

@NEI1Z8 (Purposive Sampling) lellanauglideyaniinuania
Lﬁﬁmzamﬁuﬂimﬁuﬁﬁﬂm (Ritchie, Lewis, McNaughton, & Ormston,
2003, p. 78)

TunsAnuidendedl iidedendnm maftoasenumneveslony

lneiaoulupzinands inudedinuesulad Ussnaume gyu (YouTube)
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wiwdn (Facebook) duamunsy (nstagram) Tugiameuunsiay - 1w
SunAu .. 2561 Ineilseavideanisidennauiiitoua (n15199 1) Aell

= = N ! vy
H1T1N 1 iqﬂagLaﬂﬂﬂqiLaaﬂﬂQMﬁmﬁsﬂaHa

- ! v v s : v
asdennguilidaya Ausnvuzvanguglidaya
AnulanLAy (Salience) froulonzmevdeiildunmsiuseansfinlonsudngnsseiugs
Y93iyAAa (Person) (Level 3 Advanced ) TuuseimavesnaUsena duszaunisallunng

aowulaazuuudud (Private Class) w3eidungu (Group Class)

odatey 21

an1unsal (Setting) froulorzmendeiildfumuionuudedsrusoulat Tngldsy
S ey o ¢ v oo ou o o A w - € o v
vosyanaiiufduiusae msdnduduneuuzihuudedinuesulatl vioduledminauedeya
ANMWINFEY Wenduiuleay
4 v oo oa v a o [T ) ¢ o '
auhedesiufiansy faoulunzinanddoasindedinuesulal 91w 2 Yom

wazmgnisal (Activities and | Tunatafieunnsay - Weusunau wa. 2561

events)

maiusIusudoya

msdwneiden (idenunudeyaaeuloaunands $1uon
6 A rudodanuealat] Auay 2 Tons Uszneuse gyu (YouTube)
wiwin (Facebook) 13eduaniunsy (instagram) Tesmsas 25 Twas (waii
I¥sumaliougagn) Tauionun 300 wad iususudeyalurudede
soulatnafieuunsIAL- Wiausunaw we. 2561 fIduAnweRUTENaY
Tunsdeans desesduseneu Ao (1) asduseneuvesn il (Images) wae
(2) seAUszneunadaulm (Video) Ingluduvetesdusznounmilay
TuuRevdninausinns “e1unm” (Reading Images) 101 o ¥1ina® uas
wafinees (2002) TunAnedt ulunasinsdensiesndu 6 4o feil
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1) yanalunm 2) Ussianvesnin 3) anuds 4) el /gunsal
5) yundesuaziaudvendes 6) ainveanm ludnvesnmiadeuln
wlfunAndnunsvesdenmuasidedlileseinmeuns @wus aaning,
2552) uiainainisiiasigioandu 6 9o il 1) a1n 2) wasuaze
3) & 4) M3UANS 5) NISAYNN 6) LEes

nsauNEaligedn (ReRndedun TeallaeulAvnAVY U
dodsnueaulal wifaoulonzmavdsldiunnuisinguszasdnside
AnudhAreslyeyaiunside uasfindeuszanuiin Yu nan uazanui
Tunsduneal fReliuuudunvalviinilaseas (Structured Interview)

T 12 9o wiseanidu 3 Ussiumuingussasdlunisfing

HAN1TANEN

fAdeiiauenansAnumsdemsaumnevedlonziuEeusie
wazsnauudedinuesulativesiaouloasinands seniduaudsuiiu
dtail

1. mnamnevasleasiideansruBaunuazsunsuydedeny
saulauvasaaulunzinana
fidvagunanisAnmanumneveslonsfideassiuEousauas
srnauudedeeneeulativesiaeulonzmemdseenidu 5 fu ldun

1) MsuEUeANNNNNIEYRSlEAZAUGUA N

MUAIN WU naugliteyalauenumvneluny 2 dnvay
fio 1) mathwaueiilaguagunwmesusiame Tnamsaiisnnaudauss
PuEavEUlvsINIe NsHALNANEAINTINGINBaYEURR WY

vadleAgluguuuusing 4 2) Msguaguamynainudnle Wunsdeasii
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Toazanlddunumslunisaduddo wu nsinaud arwennu leasis
UM IR TN UUBIAT I VAU N Ba N YR
3la Toardsnaneluedosdionguilideyalisualuns danns vsns
muA Feuesiaes uasthiausrhudedsnueeulatl Weahun
Tounazluiizanrudedsnuooulatl

2) msudnauaaMaminavadleazaunsiitasnuilsn

AnavsnevesloaziunsTndnwlsn Wunmsiiausdeyaifen
fumsinleagiiionsiidnine wiensuitiymiugunm aunsoasy
susuumsdoansléiall 1) maudtymenisduthefifntutunguily
foyalaonse nauilitoyaliloasidurdosiolunssnw it ussm
oMWy wasndntuihdoyandemsiudediueolat 2) s
LLﬁﬂmwwqmﬂﬂwﬁLﬁmsﬁuﬁmﬂuﬁmu Hudgmitaudulngnuae Hingn
NOANTTUAN 9 WU WOANTTUNITIVUTENIUDWNT WOFNTITY NSV
Jamdndunadon Tunmsfmueaauvinevedeaziumstidasnw
Tsruuiuiidedseusaulatl nguilidoyandneudifetumsquagunm
wazmstrinanadulingsig o ileaiasiunalunis danns vanis mues
Fouhwwesiiowudedsnueoulad

3) MIUNAUDIAMUNUNBVDILYATATUAIININY

AMUANINY {ITEaTUAN Y M TINEUDANUIINEA ALY

nquilvivayadoasinudedueaulan ladel 1) Anunuitiauen
Foueasnaduylvideyanilaiuaisany nsedu Slufuduuiu ey
= < S ' d' ! ! =

fAuulaussazaugavgy 2) ANUNLANIANviaitvedleaziinig
A519A33AARAATRINUANIUN 21N VISEANMIAGENLY o Liea319Yn

aulawavanunhaula dslundudlvideyadsdiodanis vsnsaiuay ey
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evesinedlilsuseia Tdndwinszdu lifiduiu Rawssad s
fgunmiid loazfuedesdefiimunFounsesnguilitoyalriinim
nalugeneiviesidnuazilnanhiudsssunnly

4) mmsvisuaaMuIeveslAzi NGy

mMaauemnevedeagsiusuuniy Wunanufauziay
msaassaniivihaiwedeazandudumildumsiiausiFouines
nauElitoyantauaesay ufause wasdomey lussdusznauveans
uisne 21n @nuil Msmenm nud wasyundes dedmueeulatiiu
dosnanmsdeansiiBoussleniliiunguilidoyalunslidans vams
UK Bous1swesiiies Tadeuswwenguilideyaitu “Sagiu” Tums
GEANGERE RPN USuiasumuanassouegaas fdase uazialam
Tunsinduladuvesdiues IneSeuswesnaguilvdeyadsgninlvinateilu
TusTIUUTEIN e

5) MIUNAUDAMUNUNEVBILYATAIUTIAY

manauerringvedunzmugsia egluguiuvvessidluns
HuirdesilelunsiiannGeusisesnguilideya iumsiinloaziitel
Fousrailmnuudeuss fypdnnwild ffnonmwmenenie lnengulideya
fosinwIeuEauvasiedrlanunsauwaztlugnisudasseus
Toinaneiiunu uazveneseenludmudy q Wu yuLAsYsAa (Economic
Capital) Nuinusssu (Cultural Capital) yudaydnwal (Symbolic Capital)
wagyudsms (Social Capital) Lwinuwwﬂfmmwﬁhjﬁmmmﬁ Waguwas
I¢naennan ngulitoyadsdesiinsdsauyuuazinumunisisnoenly

MEUNIIANIT VINT AIVANISBUINTBIRLINIELEAE
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2. ssAUsznaulunseansaunanevadleazruiEousiuas
s1unavudedenneaulavasieuloazwavids

fAfvagUnansinuninuingUszasdluns@nuideden 2 nmsm
AmeululssifussduseneulumsieasaumnevedlonginuiEouss
uazsrnavudedinuoaulativesnguilvideyaitaeulonzmemnds {3de
asUesiuszneuseniiuaediuie ssdsznauveanmils Usenousne 1)
yaRFLLAW 2) Ussinnesnin 3) annuds 4) dein/gunsal 5) yundes
Laziaudvaandes 6) :3avesnm asUsENeUTBIIAGRLlUIZNBY
My 1) 21N 2) UAmAZIN 3) & 4) MSWERd 5) Nseam 6) 1dea Iaedl
TwauiBen foil

1. aeAUszNBUYBIN WS

p3fUsznaUTRINMi Usenoude 6 asdUsenay fail

1.1 yAaalunn

dnwazvesnguilrideyafideasindodsnueeuladnuing 3
dnwaiy Ao dnvazynameniniasvieuwhuGouinwesnauilritoyad
ANIULTILT ANYaENYAANAINTEINaUEIieyaasTiouliiutsny
fulaluBounauazunummsdinuveaiies wavdnwazmem uAnLa
yuseanguyiveyaivimuaftyutasdunsiiviinluiienieuin dw
Fruauyaralunmgniiauseeniduaesdnuay fonmided uazami

esuiuungy amilgniniausuuuiAen Wy nmvsanguilvideyas
Twhwimedeas Wunsiiausimuazdndnualdiuynaa (Personal
Identity) veanguilvideyalunsiaueniuaingg Angnmmes1ang
warlavldladuesiiies Tuvagiinsmenmiungy Wunsuansdndnwal

914 (Collective Identity) veaeuluaznilsiuiuaudy vinleay dn1517
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wwely 2 dnwue Ao essuaily (Basic) uagvinlenzsysiuas vise
nen (Advance)
1.2 Ysstanwaanm
Inudvesnniinguglvideyadeansinudednteaulai Ussnaume
1) nmd Wunmdannuassssuyd dunmsiiauenwlugunesninuln
kU Ausssuni wazaulusssund Tudiuvasmsuiuustanindeda
& & o = ¥ ' Y o =) o o
wosilunsiauaiieaisanuthaulaliiuain 2) amlnudunei
\uNsAENsANIIINERsHAvRINguE el iRuFANT AN 113
4 d‘ a al ! VY a U
Tuiadeu AnugYy Wnenminudnngudlideyanduenunlslunisusu
wiannneulnadeudedinuesulal Wugdwuunislderuavesnquiln
Toyatunsusudswnsendlunmiaielidenndeiurnuninnies
[ = Yo v = a a o’
dnunazanuianelalviiudiies mmlnudidunsvdveniFesmiliidy
sysuvf wvhlisniuinduSesund egnnislagnineuiinloasledy
amdaglirnuidndusssunly dunminuerddunisyhamdng
MluFuln shlinmiliSessmuaginnuhaula kuguainguyv
Toyalilunisinnisuinisiseuiwessiaies
1.3 21010
1% (3 a (% A ! ¥ !
ATUBIAYIENDULNEINURIN WU 2 &t Usznaumie 1) 210 wumn
fnuaeiiegneludienasuaznieuendie1ms 2) anuil wuitlaes
anwaue e anunnglulssmakazneuenyseme tnengurlviveyat
iwenunNIevedluaviueAUsENaUTeMINMRLaran Ui L1Tun1s
gpusUwuUNsIEInve s dludinutagtu nquilvdeymiiaueain
wasegnelueians uaznewene1n1s \WuN1sasyiousuNveINaULLYA
a

ayanlenualuNIIAIUANTIINIBYRIRIEY ITINSVEnEuInAely
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Unigneuentiu Tuusunvesdseunedulue (Patriarchy) Wuidmsy

= [y 1

‘ViﬁjﬂﬁNgﬂLLEJﬂEJ@ﬂ‘\]’]ﬂﬂU@EJ’N%JﬂLQUﬁSM’J"]Qﬂ’]EﬂUﬁ’]ULLaSUE}ﬂ‘ij’]u

e e

a A

JedvnSnavesdedinueeulauilafiunlvigvddiunumuentiuunniy

o

hO)

A gud A A o ¢ ° d' & A
Wﬁgﬂiﬂjwuquua@aQﬂﬂJagu‘lau ELUﬂ']TV]a']EJﬂ']LLWQLi@\TﬂWiLLUQWUW

e

anluthy videfiuitdiusi (Private) guenthundeituiiansisas (Publio

1.4 defh/gunsal

nduflieyminausrvsnevedlengsiu edn/gunsni Ussnay
Fae 1) nsusisme Tanudnuaie fe nsusimedeelons et uay
yaszauminly 2) gunsaliferiuleny nunsligunsalifeniulons way
lalfgunsaifeaiulons maiaueammngloagsiunuRIneveIngy
Hlrieyarudedsnuseulai \unsreduesnguivoyaluanulsiviiio
ynameunmsalddern nauiliteyalisiuglunisdanis vens Sou
Swesinesumsaladeiilnmeliiuas e s wu garheth
\Gumssediuammmnemsdsauiiimuseudundgauazaudune
mMsaidaGeunsesimeiuFesunivsdny nauglideyaidisnng
famsBouhasunsanlldidoitosty Weviliussingiunsdnly
NNSUDITIUT NV LASNANTIANUIL ALY

1.5 13N0IUATLaUATaINGDS

naugiteyatiauennuinevedluny HUeIAUTENOULNNGADY
wazlaudvainaes lneridelivaninaeinis “emunn” (Reading Images)
fail 1) smnmilfifunmamssduanem (Eye-Level Shot) iilsanidu
amiidnelaie wazanmsadenmldshedies 2) nauilvideyaidentd
amszeglna (Long Shot wie LS) iusvezvesnmditiauslidiy

Meaziunveaeulenzinandludnuusiuuhudy Wiugusedndin
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sufeneandendenturilons o uaensusine naulidoyalisiug
TumsdeniundosuaziaudvendeaiiaziiiausiFeusnavesiniesuude
daaneaulatl Inenguglvideyaiidmunalumanssuiunisuinuwaziiaue
Fousanelayunevewiaes

1.6 313AVDINN

nsiausauvinevedleaziudedinussulatlaongy

flidosa wud Siamesnn 5 dnwae fall 1) matiaueloagluguiuy
vesnaguagumlaasgunmmeuazauninla 2) msthiausloagly
sUuuweaeesiofliv dauasinmanaiuthevesianme 3) msthiaue
Toagluguuuuundy shunsudmsnazguuuunslidinvesiasulons
wemdga 4) nstauelepgluguluuaNONYegUTN dndin Huay
WlausazANUEAEUTEATEUIN kA 5) MsunausleazlugUwuuTes
msdeansiiteateneld uasidegsna

2. aeAUszNRUYBIIATDU N

paUsznaUTEIN Ml Usenaude 6 asdusznay il

2.12m

osAUsEnaUYeIaIN Usznause 1) aniingulvideyatiaue
fianaesdnuae fio anflegmeluenmsuazmeusnennns 2) aanul dides
d fio meluvszine uazneuenUseina 3) natlunsmenmiadenuln
fiaoathanan Ao nanansiuaznanansiu 4) gunsallunsiinlensdings
Aliteyaiauewisluaasdiu fie fgunsaluaslifiounsal 5) ussenea
vasniieludiunsdnustussennavesan uaglifuusisussemeanes
21n esdusznevvesnidunszuumInannmadeulmTingurlideya

fignalumsidenuazinmiun 99719 BIAUTENOUAN 9 MERIBY Lazl



Nsastimamanigsiataudind U7 15 atufl 2 nangiau - Sunew Usedl 2564
Dhurakij Pundit Communication Arts Journal Vol. 15 (2), July - December 2021

osdUsznaUss 9 inadsassrruBeunaduingiu Taenguilitoya
anunsalggnnslunsmsdnuinslamedies

2.2. UANKAZL

Tuduvesesiuszneulasuazinazysznouie 1) wasiildandu
wasTiNINeIIIIR vieuasnanmvesowioaniuilurianady
2) uasUsAwgidunasiinanvaenl videlniuszdy nauilideyaltuas
UszRwgilelrinsmenimedeulmiinniniads uaganinsomuaua
anaveuatld Wugluuumslisunaiignauglyiteyamunsadansuas
muRy wazeumnevedlenzfigniiausrudedsnueelat 1Wunsld
grunnlumsdndulavesndudlvdeyaiesitvenisinauslualusuwuy
Iy ogndls wu miinleasiiduinsziugs widonmilagliiasaniiie
NETINNA wiiilersasdurhenuiuassssugiasilinnday
Huunfsssunvialy sidelunssssinumnileasiu Wuihdeudldesd
nousmumsdauaainntie aghlinmiadeulmiigsssua naeiduyi
Tonziisaniilsisssuen danduiltoyalidedsnuseulatifuremduns
doensifleadennuminevedlonzrus v aLed

23.@

sud  nauliteyatausrdedsaueseulatl Usznause
1) isuusalnud dnvaglnudiesduanldannunaaiawaseing 9 e
WU wasvasnsreniing Tinnnuvng e1sual Au3EN Awrnuunisssue
2) nwidSuusdlyudasdnuaTnuaniiaudy nudm waglnd T
Asnunirirdermmineuazensuniuindods Anuauy wazAw
feu esdusznousudiluosdusznouiiuandifiudssuuuunstienung

YonaUElvivayalunsasuaNringYadleATUNSEUIATWETIA Y38
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Usausisnuiseusswasnduiivideyau nsdnauenmvengudlvideya
mdsneeen Faunfgnagaagliieudenmuuull uinguilideyaniaue
I 4‘ (v 4 ) 9 1 d' dyc.? o.'/ M v [~
EnuddsruaaulatkaryinsnuNEesillusssun il Tulaaunuwmdu
druntlavaaleazwintiu Tuvaziderduninunaldldnamiianudu
Unfisssuniludledaeulepzimendgsinmedaubmuigaussdindu
R T T T ) R T e N o PR P P A R TEAETAY]

2.4, NSHERN

AUNTHANIUBINAUE TaYa Usenaunly 1) yAAabunIw

a & | vy a A ac ¢ Y °

wieuln i nquilviteyaetuneuazaSiisMtinlunzmensiiauesy
wuun1sEnlemeiieseufied wazaglugunuuveinIsynAeUsziaueg ¢
2) Mawsianmenaui iteyasglugUiuuveadeifiuunuas (FenUngaed
L% cij I3 'S Y 1 Yy v Ve 1 a
i) wazidealesnus 3) o1sualnnudanvenduglideyalvininuiansnSe
anld wazonTuAlaYY 93990ATIYEN nstauevainguyliayalunis
aignauauifeiuleaglugusewangduiviteya wazldduna
Tun13danis vams mvAuFeuwwesiiedidauslenzeanuilugy
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Abstract

This study entitled “Patterns of Safe and Creative Media Ecology
Promoting Good Mental Health to Children and Youth in Educational
Institutions in order to Diminish the Effect of Situational Violence in the
Southernmost Provinces of Thailand” aims i) to investigate patterns of
safe and creative media promoting good mental health to children and
youth in the educational institutions in order to diminish the effect of
situational violence in the southernmost provinces of Thailand, ii) to
investigate the safe and creative media ecology in those institutions
being affected by the unrest situations in terms of cooperative working
among educational institutions, guardians and the involved third par-
ties in the study, and iii) to propose the policy in producing safe and
creative media healing the children’s mental health in the context.

The findings are as follows: Patterns of safe and creative me-

dia promoting good mental health to the children and youth in the
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southernmost provinces of Thailand to reduce the bad effects from
the situational violence are suggested below.

They are 1) building children and youth’s safe spaces of the
surrounding in schools 2) vaccination of their media consumption 3)
media presentation of bias and hatred reduction 4) maintaining en-
vironmental fact happening in school surroundings 5) strengthening
management of their mental health and 6) teachers’ excellence in
communication with children and youth. Furthermore, the creativity
and safety of the media ecosystem are needed in the educational
institutions as well as cooperative solving among schools, parents and
involved organizations: 1) Parents’ media middle people in the com-
munity movement 2) Media management 3) Teachers’ professional
media skills 4) Middle space of media building 5) Healing in the aspects
of new targets and more challenges and 6) The implementation of
policy makers in children right protection.

The recommendations of this study are as follows:

1) All educational institutions in the southernmost provinces
should cooperatively design the safe space in the school areas as
well as the vaccination of facing the situational violence. Teachers
who are key people in the education system have to skillfully ap-
ply media more particularly communicative methods in conveying
message with both affected students and outsiders. 2) Media or-
ganizations such as Media Webpages in the areas should provide

factual and actual media of the beauty of the environment in the
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southernmost provinces of Thailand. 3) All parties relating to the
educational organizations should train teachers how to heal the
affected children and youth in the area and creatively communicate
with them since they are the people who surround them during

the incidents.

Keyword: Media Ecology / Children and Youth / Violence /

the Southernmost Provinces of Thailand
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Abstract

The objectives of this research were (1) to study the operation
using participatory communication of the children and youth council
of Thailand and (2) to study the potential development of Thai youth
according to the participatory communication. Mixed methods were
used for data collection. Qualitative data were collected from in-depth
interviews with key informants who were the management team of the
organization. It focused on the issue of participatory communication of
the organization and the potential development in the perspective of
the youth leaders. Quantitative data were collected from a question-
naire survey targeting youth participants who took part in activities held
by the organization. Results from the survey were analyzed together
with the management team using focus group discussion.

The results showed that the Children and Youth Council of
Thailand has used participatory communication to drive their work on
children and youth in terms of policy. The organization’s work process
has been underpinned by equality and democratic freedom of ex-
pression. The outbreak of the COVID-19 has resulted in the adaptation
of organization’s communication style which leaned toward online
platforms. In addition, the study also found several factors affecting
participatory communication processes. They included (1) geographical
factors, (2) qualifications and maturity factors, (3) personal relation-
ships factors, and (4) knowledge and experience factors. For potential

development through the participatory communication processes,
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most of the youth involved commented that their potential has been
developed in three areas including (1) knowledge development, (2)

behavior development, and (3) skill development.

Keyword: Participatory Communication/Potential/The Children and

Youth Council
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