1SdNS

ainAmaas
oSf1uutunQy

DHURAKIJ PUNDIT COMMUNICATION ARTS JOURNAL

HHHBEE
S 05 I 5 3 55 55 55 K S 6 8

UA 16 aduR1
uAsIAU - Dauieu Us:91U 2565

sastldsusoonruMWIINAUEGEiMsSI05vNsasing (TCN) nay 2
ISSN : 1685-5477



osans
UINAAMENSSSNDUNUACE

DHURAK|) PUNDIT
COMMUNICATION ARTS
JOURNAL




Ngaudnues
AT.NUSATUS NIUUT

919158gAnUN T0AATIN

fAaunssy

YIYUINT 2YTY

Uszauanu

Y s

UNANISI5ET NITUNSUA

ANFBNBIUTIUIENIS

Anzlimamans wninendogsiatding enans 8 4u 6
110/1-6 auuUszvdu sansvios dnd nv. 10210
Insfnvi : 02-954-7300 sig 425

Email : kanyarat.nag@dpu.ac.th

NUWN

DPU Cool Print amningndegsnatding nva. 10210

atudiannsaiing

http://www.dpu.ac.th/commarts/journal

sasilasusesnaniwainaudiviinidrsdensansive (TC) ngu 2



MIesimAransgsnatading

Dhurakij Pundit Communication Arts Journal

Uz

1. ilefudenanslunsneunsnanumsnuinnsvese19138
Unvms 9n3de wastinfnwiannivacans

2. vitefudenardlumsinausuinnssy uazamiadeulm
s Invesiietodumenuiimamans

3. Wieiduunasteyadmivyanamly wazdaulassdnimg
Autinamans

4. Wordunisuansdnenimmsivinisvesnazdnamans

WIngndegsnatading

wlaurgNSNUN

a £X a 3

15815 NAAEARS 5NV UNAE L‘f] udana19lunISIHELNS

]
v A

UNAMLIVINIG BAZUNANUITENLAUNNES I UANVIV TN AFEARS

9 Y

(Communications) wagdafinw (Media Studies) MAgvasiuntsdenium
a a @ ¢ a v ¢ a s & A aaw A o =] !
Al nneuns Iy Wnsvied Bumeside Fofdvia dediau dolu
papnIneIRAskasdeanieslussnunisioasnisnain n1slawan
nsUszmduius winnssude waznisdeansveauyudnUuuu lag
o aa & o Y S 1 P a I U
fivuaAfiaidua 2 adusiel wewnslusouligunausasifiousunay
UNANIYINIG viseunauldefdwiauelinasussansng
frsieRiuidedlieglusgnitanisuauediud visingldsu

aa 4 I 1 [ I~ [
MsAnuwazewnsuineuliinazduluanvuele



v v
v

Matlunanuiaueniieveifiunenadsudunwilnendeniv
Sanquild uiundndedasiivisaniniu faulaanunsodnwdousuatiy
unaunakaneildineunstiludules wiewuuiensansaduil
daunmnaildlagnsafinesussaundnisnsasimamansgsnatuding
KUl httpy//www.dpu.ac.th/commarts/journal/ Unasusiaz3es
fidenvesunsifinst azlefunisinnsanyseidiunuaingmsnand
Tugvntlwmaransludnway Blind peer review naun1sIafun
Tudusiald

Aaa

nsuansauAndiule 9 luunanufaiunlunsansimerans

[
v v A

sanatadindatuililunnusuiinyouve ey



NBIUTIUISNIINIBUDN

4 a a a ¢
AE7 519158 A5.U199716 da1Un1uun
PNANTAIINTING Y

AERT1138 A3.gUa HYITIANa
andulndiniauuImsmans

399A1EM519158 AT.NATING A1ENTETR
andulndinimuuImsamans

S99ANENTI158 AT.0AIU KIATINS WA
A TUTUANNUUS N SANERS

399ANENT1A158 AT.ANGY AU
W INYIFYFITUANERS

J0ANENTINITE ATLEIIUNT WUGS
UMIMEREATUYY

FRANENTITE A5.A195 NQBETNIA
UUINYYFTIUAENS

399ANEN31158 A5 Udns douyanis
WTIMESEglUEssIUEIY

399A1ENT191585515nY InGeassas
WMIMEREElEETIUEI



S99ANENSIR158 AN @15INTUSSNY
UANIFUTIIUANERNS

EANEATITE A3, FATU YW AeuNaY
PANITUUNTINEEY

eDe

Y 3 =) v
HeA1ans1a138 a5.5193 Tadhwa
PNANTMTIVEEY
KUefansnR198 as.duiien adenuwe
WINENGELRng

Y1 s a v 6o Q‘ a ¢

KY8fan319138 AT ANNEANA fiA1nnAd
WM INYIRYFITUANERS

Y 4 al al

HYeAansIse as.3ladss asdlaney
WIS TIUANARS

feANEn512158 A5.9N508n5aNNYSH WADIRNAYY

v
B
u
WwMingdevensmiveg
{Uefans19158 as.uninyd wanugsnde
W ngdevensmineg
KUeran3na198 ag.0iginn ugissu
WIveaemalulag s vLIRasyu3

v

{Uefansnanse as. 43 sy

<

UWINYYTVA) LA

2CQNa,



2UANENTIN5E N5.0T0UNA TATANNAIL
UMNINYNRYTVAYNITTUAT

£
W
v

HY8fans19158 AT.aN51 wWABzan

UMNINYIRY TN IUNTNYY

HY8AEAI19158 AT.TINT YUAS

UAINNRE TV e

HYerans19198 anars Alensanu

anntunsinnstygnadan

AT.NITYE NUAU
PRIV

A5.ASUE5S ARsUINTUAR
URTINYNRELNEATANERS

A3.0a3A1 HHWEMI
UGNV UMENTAY

a L4 -4 4
A9.U1nT0 WIARAERT
UGN UM TAY

3.Unyeq wansng
UININIRYIIUAN UGN

A5.ARNIUA dednas
UININYIRYINVAANAUAT



GUEVY

UNUTTOITTN NG oo

NNSARAITNTAAIALUUYTUINTAUNTAT YL BULUTUA
wnuaduasaesy (99135 lulsswalne
ainsige Hlyyisuna

AQURYTAU PIHITTU .

sUuuunsiiFeRdiafiumMsSsuImMdenu
warnadsuaisruduiusIiuAraTeninUsu iy
Unuauand Neauu

PNUNSTAU AU oo

ANUFURUSYRIANURaNB A UANLEN LB S18NNS
neNsaleINENTauN e lnekarAUITENEWNULEES
sEIeAuUNNIBINNTSIABY AurmIniuALyUNG

LT e Y o T N

VirugeeINiifnearAsyA Drama for All
Yasantlnsyedlneitioa

YAAUTIA FGANB. ..o

asernunlalsndnngluluuinunsaFeRinnmeuns
1599 The Perks of Being a Wallflower

VT TV G T 23V A



mM3dn3u AR uasuultumgAnssuvesfliuinsiiie
doosulmivesruiimyueing dTuss (esdnsumuw)

936 YT

AAENT FINAAYTIY....coerrrrrcrernrernn 154
NANSNINAIANTSLlIYRINTIARUNANTYAL
Tunsmidsadonss 24 fuau 2562

OV R

Shwani Beudsuns

LT T 184
dnwauzanuyara nsdeansmelussdnms uage sy uioBIAnIS
funngnualnlunisvihnuvemtnauuismenyuy

UTnn1 W3y Sauduns

NBENT IINAGDTITL ..o 223

noRnssuvewUslaalunsiiontemensiuiteyandnsiomn
Mensuasnsdendemnanistenandasinienisiu
TuwanFunnuvinuAs

daan wagviy

UFHY FAZMIU. e 252

wnemsieasifiedhsy Tfeda e ineunnauwn
IUNY3

Ufjnas AndAtundand

widloutlu AsauLEDS

UGATNT BUNTENR. . 283



UNUITUISNS

NIEsimeamansgsnatadindgadull dauyadunazaniden
Wenunanundaduiiraulanagidvaueainui vainvatgds
Wiatngunstayanavadisussdunalaliiugaulasudmanans
TAWANUYLILAEAREBAAIIU bANMUILANEIUY 819 N1sHEnde
Taglanudrdydud iunnseamnianisladu aleunaltuiies
“anuduiusvesanuianeladuaiuilailonisgnisneansal
91n1Anda1un1wlie lnuuarAIUITEIEUNUEEITENINANUNNT B
N19N15MABY AURVWINAUALYUNG” wazuNAUIEeY “YrAuzad
o A =~ o e = "
Huundaoazasyn Drama for All vesan1flnsvimdlnedidiea
aonlfindnazasiieauyruInkazaunIvan Lidlonasususienis
U a vy oA Y Y
Tuiislaegravinieuiuaunaly

L oo oa & v a Ao DY

wonntl deililemiaumnalulad MAgivesiulanveany
anuduaieafion (10e13) drunauEes “n1sdedsnisnain
LUUYIINISAUNITaseguukUIUdinuauduasuasy (18ens)
ludszinalneg” NaulafnurBninavesnagnsnisdearsnisnain
WUUYTUINSNRADYUTULUTUA FIUNIUNAINETRS “UnuunIsle

[ 1

HoAIANUNTIEUIN T IALLATNTIETUATIIAIN FUTuSTENIe

aa <

uanavananUguie” Aaulafine sUusuunislddeniviavean

[

Ugude insnzmaluladuasdessuladmdudrununumiuynyiadia
Vd]l 1

vosauludeny nausiuunauddendnvdadnvesyuvuluwdyy

NWANAINU



vnetiveveuanEWeunnviunddmlunisduinfeussdninug

@ q
NIVINTAUTNAFIEA SN U LAUBADAIAL YNVINUTlaT VDL AU UL
QI a a a o a =3 |
LNHLAL wmuﬁmﬂmmmmum kanyarat.nga@dpu.ac.th

o 1%

< o/ ¢
aysau wedastiun



Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

ﬂ’]'iﬁlaiﬂiﬂ"l'iﬁla']ﬂLL‘U‘U‘l;IJ'iﬂJ’]ﬂ’ﬁﬁJUﬂ’]iﬁ%’]\‘i‘lguﬁuLLU'iUﬁLﬂﬂJ
anuduasaaiy (10e1%) Tulssnedlne

Integrated Marketing Communications and
Augmented Reality (AR) Game Brand Communities
Building Thailand

ainsdge FUyygyrsuna’
Natthasith Siripunyathanakij’
Neyay3nd et

Kanyarat Hongvoranan'™

UNANED
O S

MRS IngUssasAiefnwinagnsmsdeasnisnaiaiuy

9

ysansvedusuainundutsaasy (10013 anuiluguvuiusun

LAEBYBSNAYBINALYNSNNTARANTNITAAIALUUYTUINITNIRDYUTURUTUA

ada v

lneiissideuiTideusenoume MmyilnTedeyaatnienals Msdun el

o o A

WUURNEANAULNGeaNINIRAA HUTNTANTTINT AAeAIutinIvINIg

4

AN LAZEARATNIURUTUATILIN 24 AY ludiunTITeedsaly

“dndnwUSyayen aarliwamans uninendegsiaduding

110/1-4 ouudsvandu wandnd NTINNLNIUAT 10210 Ba natthasith.sir@dpu.ac.th
"Ph.D. Candidate in Communication Arts. Dhurakij Pundit University, Bangkok, Thailand
Email: natthasith.sir@dpu.ac.th

* 987iUinw P damans wningndegsiavadind 8ld kanyarat.nga@dpu.ac.th
“Thesis supervisor Communication Arts, Dhurakij Pundit University, Bangkok, Thailand
Email: kanyarat.nga@dpu.ac.th



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

wuvasunudvadnlugusukususinuanuduasaasuliun ny
Tinueu In uazue’ wesmas 39150 glu §1u3u 400 AU HAMTITENUT
wusuanueulussuasuldnagnsnisdoansnisn1snainwuuysannis
NNLATOeHD LAkA NIAAIAWNAINTIN NITIAIANIINTY NTELETY
N15v1y NsUsErIduRusLazn1slawan enluesesdienisidninau
| ) I G ¢ = & W
18 lududnuaranunlugurunusunilosdusesneudadudnvagainy
1 3 1 v E4 ! = /e [ a LY a
Jugnyuiusudegasugulawn nsianuddniduninifediu nsd
wuuwn/UssmdiiiduinusssuvesnguuarnsiinausuRave unongy
a ¢ & a o & 9w ' 13
au1¥n nguusudldudaniveulosaunBnlviunsiungy wagnagnsnis
H0ENININANALUUYTUINITVBILUTUALBVITNARDNTAT YL TULUTUA
wnuauduasuasulunnesusznouvesuruLususantiunislayan

a v

PidNSNatLyUIN

ANEARY: NTHDENINTNANARUUYTINIT/ YUYULUTUR / YUBUATIAUA /
wnuAnudusEsy / 1nueans

Abstract

The purpose of this study was to investigate the integrated
marketing communication strategy of augmented reality (AR) gam-
ing brand and the brand community, and influence of integrated
marketing communication strategies in the brand community. The
research methods employed in this study comprised of document

analysis and in-depth interviews with 24 respondents including the
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marketers, business executives, game scholars and brand community
administrators. In this research, the survey questionnaires were
distributed to 400 members of the augmented reality gaming brand
community, including Pokémon Go and Harry Potter Wizards. The
outcomes of the research revealed that augmented reality game
brands used integrated marketing communications strategies across
all tools, such as event marketing, direct marketing, sales promo-
tion, public relations and advertising, except personal selling. The
brand community has all the elements that are characteristics
of the brand community, including consciousness of kind, shared
rituals or traditions and sense of moral responsibility. Significantly,
the brand keeps members connected to the group. According
to the results, it is worth mentioning that integrated marketing
communication strategies influence the building of augmented
reality gaming brand community across all elements of the brand
community, except for the fact that it has very little influence on

advertising.

Keyword: Integrated marketing coommunication/ Brand community /

Augmented Reality Game / AR Games
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O’Guinn ¥1@39N58UNTITY

528U

NMIFUTENBUMEITIFENTIANMN (Qualitative Research) uae
T5390iBeUSine (Quantitative Research) ¢l

e UgUITIdeReRMn N (Qualitative Research) iinguUseasd 2 Uo
louA ilefnwnagmsnsdeasMInanALUUYIANNSUBIUTUMNLADY

\Duasaesu (0013) waziiefnwnnulurusuiususnunnuluasuasy
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(1081%) JUuuuN BN TN 8aLTEN (In-depth Interview) 31w 24
au Ineaudaluguims dnmseaaidunulinueu In Wmheaeguims
MULUTUALANNTARENSNENUSEN 13 ABTUBLITU 911iR (vNYw) NiluAy

aa o

sanalugrmgsianuldinueu Tn Undvinis CTO mMunumdviawae
Buwesinusmdvalulad wazdguayuvunususinuesnifflaudn
unnfigalulszmelne 16un Pokemon GO Thai dnNansnsaiy (Asu
2999) Wag Harry Potter: Wizards Unite Thailand iamﬁgqé’@juaﬁqmju
WUTUARS € uaﬂmﬂﬁé’ﬂé’ﬁﬂwﬁLﬂswﬁﬁamﬂa (Documentary Analysis)
Undunwal 99U weeA (John Hanke) CEO vasusunlunaudinuay
(Nianticlabs) unaumensyvesusEnluweuiinaniuled

52 JeUTITeeUsHnn (Quantitative Research) Inedl inguseasd
e fanagmimsieansmInaauuuysanmMsvesnuANL LTIy
(1091%) AidBvdnasemudugpmuusuivesnumudusiuai (eend)
Tneflauufgumside 2 do fil

auAgIui 1 SnwaUsennsvesiisunuaniuaiasi (i0en9)
Tugmuuususiuanssiuda s dugmunusuduandeiy

auLAgILT 2 NagNENTADANINTNAARULYTANNTYBINLAT
\Juasuatu (0en3) TdvSnasennuduguruiususunnsiy

sUsuunsidelduuvaeuaurtuszuvesulal iudeyanay
9819 911U 400 AU WNLNUTELNANANERRIBINT T FDRATeYI
ﬁi‘ﬂumwﬂaauamagm lAuA Independent Sample t-test One — Way
ANOVA (F-test) #iin1331As1inns1avsnavesinUs nsanuduiusnis

anneelany way LISREL avdiususuuuu (Modification indices)
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agUnamsddelumuanuagssmnsvesiaunuutuaiaesy

(1001%) Tugusuiusuanuanasiuiamuduguruwusuduansieiu

Tuduus e Lazegveddiau

TushunagnsnsaeasMInaALUUYIINNSENaTUN SaagawY

wusuAneasiulsenalnglunnamuvesguuLusun kA Ausan

[ a LY = I A o J =
WUWINEAEINY NITULUUANY UTZhNEY MIDINUTIINVINGH LAz

ANUTURAYRUADANITNULASYUTULUTUS HNLIUNAENTAIUNITLABAN

v 1nNa a ' 3 1%
mlllla‘ﬂﬁW'ﬁmElﬂ'ﬂllLUN@@J%HLLU?UW

A5197 1 KEaNSTIATIEINIANNRENAYVIENNTFRENINITIAIALUUYTINITNE
BVBNAHOYLVULUTUA

Dependent Variable ansfugsusud Bo)
msTawen (aD)
nsnunuNTINIL (SALE_P)

Independent Vasisble

madszndnin er)
NMINAIANIA5 (DIR_MD
msamaRsiangsy EVE_M)

Prediction: Goodaess-of-Fit

Multiple R 0.706
R Square 0498
Adjusted R Square 0.452
Standard Error 0.408

Degree of Sum of Mean
Asalysi of Vasiance

Fresdom Square Square
Regressicn. 5 65.154 13.031
Residual 394 65.030 0.167

F=78260 sig F= 000

Durbin-Watson 1.768

Explanation: Varisbles in Equation

Unstandardized | Standardized
Independent Vasiable Cosfficients | Coefficients | t-Value |  sig
®) (Beta)
ﬂHTW\lﬂH (AD) 0.050 0.082 1.553 0121
MIAUATUNITVIU(SALE_P) 0115 0179 3.408 0.001
assendiniug er) 0.086 0.129 2375 0018
NMIANANNATI (DIR_M) 0.116 0.191 4439 0.000
MIAMAFININTIU(EVE_M) 0.209 0294 5918 0.000
Variable
Coltinearity Diagnostics Tolerance Inflation Condition Index
Factor
HHIW\IN‘I (AD) 0.453 2207 11.283
M3 AUNTUNMTVIL(SALE_P) 0.461 2167 12.647
msUszndiniug ¢R) 0.430 2328 16.109
ATANANNATY (DIR_M) 0.636 1458 17.052
msnmmi;ﬁannu(t\i_m 0517 1936 19.493
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A5199 2 HANTIATIERIRUsE N URE uSuSuRUNdaIvaIiILU ALY
YUYURUTUALAZNALNSNNTFRATNTIAIALUVY TN TvnUAILTuTs
@Sy (1oen3)

i

oelsznou b(SE)

- P P
Mg

1. mmdhupmunuig @0

CON K 0.82* 517 0.76
RIT_T 0.72% 554 069
SEN_ M 0.71* 515 067

2. nuﬁamsmmmmmwsmm! MOy

21AD 0.81% 488 074
22SALE P 0.74% 493 0.70
23PR 0.86* 538 0.78
24DIR M 0.63% 597 0.65
25EVEM 0.89* 5.03 0.86
1 ﬂ1Wl;]H?IW\IUTHH'(BC) 0.77% 628 0.86
2. nnﬁan1smmnuxmu~gm1nn (IMC) 0.82+* 593 052

Chivsquare =23.43, df =18, (2/df= 1301, P = 00769, GFI = 0.98, AGFI = 0.07, RMR =0.015, RMSEA =0.000

{ eonk [ e
(=
dnvuzvos
1 pwanud o o RITT | SRNETRILGEUseeinay 0.710
®0)
o
o077
osennm msfenafulsgaulugruuuss
PN o
Jsaep | meduatinsne \
o2 N o1 e
anfloms ; 0.436
s ;
mAmANY ) — ;
\ \oser R Mg
yronnm 06t
o)
089"
DIR M
(TEeEM

Al 1 msdaseiesduszneudduduresenudugsuiususiuaznagns

mMsdeaIn1saInLUUYIaNNIsTesnuAIL TS uEs (0013)
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dsuuazanysiena

1. NANSNI5HBENINNTAAIALUUYIANNTVBIUTUANLAY
\Duasaeiu (10a19)

finsysanmsiesiiensieansnmsnaiasia o Téun mslavan
NTALESHNITVIY NFUTEDIFURUS N1TARINNAT UAENITAAIAT
Aanssu mnndndefudelmdunagnsitdedhmnesg q de

1.1 Wwanglumsastanuudanidiasdnuazianizveuny
maeendiia 2 lthamudeslosnonuusudanudisafiduutsuled
fasysiulan Wudnwaimnzveanuildinaluladanuduasaatudu
nsgsuruanlavewiay (Augmented Reality) lasuussaunisallydann
maiunesnilaudulunueululdinueu 1n visesenlutiewdeylasu
anuienoululanmduudosnaugs wesmes Jundn glusi fiduanunsa
doansrufauutanuiivieainsaidunamomhanssusmiuaseunia
wionanssuladladlutinuszariuld Fuduusegdla (Motive) suuuy
Lﬂmaaﬁﬁgﬂaaﬂugmwumaq Free-to-Play JUWUUSSNANULUUNGIIEY
(Freemium) mﬁ@dummiaLdulﬁﬁﬁgﬁswmm (De Crombrugghe de
Picquendaele, 2016) Tneinuaziiselsmdnannmslewaniingugsiasa
sIudativayuununanmeldangidu uenanfinuesifis 2 vl
fenildszanfeefniiineiinfuluinuouuasuel nesmesinfon aunsn
ifiduvanuiian@inunaiidonie aesndesivamiideves Yang and
Liu (2017) Anudn usegsladifidemsidunaluingou 1n ileadugy
auanelalumsdunidiauiedostuiiiiauguannsdununnty

nslnagnanisdeansludunislanan (Advertising) Tuteild

unumdAygslanaznseduiau luduniseaia@ieianssy (Event
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Marketing) WaznsUsendanius (Public Relations) uanslviglausuitiens
muunumiluiagasluBessmvestuinuey wazuss wemwmes n1sthan
Uszneultlufenssufiawvdediusveanueansiiinsuilouasiidusay
YosjiduduuInnuansieUsTENIAYRingnw Aush AmansinALite
Uszauanudisalunsie dngddiminanuidnadosnu saudensudenn
Fsilaadll q veunuweonns uenanidmslavaniudelnfuaiiie
diesihdsngugiau Tusennse 4 AdedesiuleUndiadunazing 919a03
WMTNY MTAATTNUVBRINYOIEYU kaznslavasusIenIsii
anssauglutaslnilngd (Prime time) TusnsUseine

1.2 Whmneieuniluinusyiiuvesiieuynau inuiiifluea
ptauuuRilondudusesendodugidudiuamunn Growth Rate) fla

]
)=

fanudlumscunuuasiunilunuiigadielomaiulamanvoauusud
Audndudaiuayuny naeenisaosansaiasuanuiindemie
vosauiroaiiutelawanis q Widunnuussauniiosnmuunuse
msbiiaulasuuselesiun toun Wuaenduaafumdsn eesulamu
wiunsiafieuansealung Tuduilssiafiatiuayuesiannsaild
msduaSumsmsneaiumsnanaesiuedaodesledidnfuinls
MsuandIvan Nsuan wievhAanssusmAunuAls wu dues (Samsung)
Foweulomudeiugiau uurladad (McDonald) isthelhnnuiiefigm
fautmuesluiussrnaguing wavamstad (Starbucks) fiuenain
wisgadalsidnulivinmeesuuthelavaniismeudualumsio
wwospnluAgiaudnse

nsltnagnénsdoasmmaianuuysannisludumsdaada

M3v18 (Sales Promotion) Jaihumladdyndesesnuuulusludulvaenades
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AUNINIIUNLAY (Special Event) it dsintunsathmneuasdnauues
Hidudulvin) SlpeUnfuddudlunuionnins 2 avlisverinan 1- 159
doldliidude duidunsadsyerifumesaudlutsadunsedu
MInpUauDIUaUIlnARE T InT A liinsEnUiRN AN BalTaILUTUA
(Duncan, 2002) Sﬂﬁgﬂmﬁﬂiﬂﬂm%’ummmmﬂmaL,Laﬁuﬁwﬁagl,ﬂmﬂﬁ
audegnBanszandutimaaidenafiuseldlutemisnis
Fonglown Tnedunuiesiifinisthdeya Data vesfiduaneenuuuiiod
TUslugule (Gunzel-Jensen & Holm, 2017) Tusunisuseudunusinas
Trimudnlawasgunuuinudelndeaiifouariuladfidunsnisveany
10975 uazsnuMITAAMeRsaiinsAeanslnemsslUdiauusiaryana
Tildeyanisdeansuuumsiesdunuoeiinisiuuasiinzsideya
YDIEaUNNAY

1.3 1Whmngnsainsdenuualauniiea1slikuIun n1siin
vosyuruLusualnefifiauiuiaiuasquateadunifnddgueny
Tuinweu Tn uazugdnonnos unsnglut msddenuh feaullddadnfuna
LAz Nt uAlia LS EnAs AU USInege
funusdivinidugeademedinAniu waewuh wiesdonisdeasns
panaLUUYsINMsIussdUsEneuTiTimmdRalunsaispmuLUTaTs
NsRaAEaRaNIsy (Event Marketing) \hueSosdieddamanlunisashs
yrusulAnTusemsTaRans sy (Special Event) $afunis
AAATNIRSY (Direct Marketing) Aifvthiideans ﬁmau%’aaﬂaﬁﬁﬁzyt,l,az
AdesnsvesiduiiesenuuuAanssfiay (Gunzel-Jensen & Holm,
2017) IugULLUUﬁwmﬂwma Fadumsairsuszaunsal (Experience) 109

AUTILAULUTUAVIRFULUUNSIEU USSnnianssuvannvangn uumng
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vosjidues wardufslondliiauilliosnidemildselaunsadhs
Ranssuiodundeutuiioufidefudethsiansauld fomaduditiven
vanuImMsiiauiwiesendedeyarnasuazausiuiienngiauaudu
MnuruLUTLA MaidulunaneiiuiiBesemntuvniudunisens
YUYULUTUALYY 6]‘LﬁLﬁﬂﬁmﬁaﬁaﬂ%’uﬁLdumaqﬁuﬁmq 9

1.4 msnevesmsdunususiinansmsuisveusoden 13en
luweudinfiuloussunsuansaasuiinvousedsnuuas yruriosiy
(Corporate Social Responsibility/ CSR) Tngusumluneuiindanudesnis
fagdudumilwesymusing  Miauerdved Jdmuauladnionssuves
nupeiflesnsedandon 1 -2 afwie? lnsarldadufanssuveanuas
Baudidusiufanssue iy Aanssumsuusihviesiien lulssmevie
nilnavesmuasmeNsingnmImiuluinteuvesdulul 2017 - 2018
mslidiauliaueuwifnlunsquansnensmmealud 2019 nslvidiau
TdlaluBosonauazaanmstdufivlunsdndliudd 2020 wagmsata
weaaydlifidusiuousinmmshaGesnsquanswennsuazasindon
vudeifunenisvesuidnlunouiin U 2021 uenaind meuIENUIEn
luweufindiulovelmnumevietuyimunadnlursiuiivszautym
NMsuNIszUIAvedlaia 19 (Covid-19) shemsiiisthelawanvesiiud
Tuviestuliiiefgaiicunieensinlliuinms taefinsldimsnanauuy
ysanmssnuMsUssndniug smunsnaamnsaniduiaiesiovdnly
msfoasuazsifuianssuiderles adusmensdaaiunsme fens
Tstaungiauilasudmdenluusazuaugianssy

1.5 msunlaingalutaanisunsszuinves Covid-19 Tugast w.e.
2563 - 2564 nMsuNIsEUIRYedlein 19 TunaneUssmaialanyili
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daduguassaseniseentuiduuentuinerds usenlukeunindndula
U5uiiaes (Feature) vaunuasslugiiownlodymuesiiautazosins
= o a o Y 1 A ! Y a a U S v
Fansenliunsiildegneendeudmalymaningalilulenanasseen
° o PN & = voa X | A a o
g ivaanuiinTy waslisglaiuiuganitnnudadiau
Uagtuanunselinelianaldievediaulunundy 5 iuduneaasansy
= @ v Y ! = a & v

msdeanslurvuwuTuANGennsanstiagnwieiias annsmsuuilaesiu
nuassldilinsgnuselendnvaluounusindanisusuaunalilytiaauusn
insserhediaumeuazdiaundelomunnniiulugnsie

Ineinsasdionsdeansmsnaiaiiysannssauiudelidunagns
AINaN Ag MsRaIAeRINTsURInIsUTURANSSTULAwsng o Tviglau
anansosulanetu nslavan msvssmduiuslunsdeaisnistianig
USuiiiaesing o uaznismananiansaiidstoyanisidsundasiisiau
nnAukAzdiayAie T viuTiNERNLUURIN ST UaURIUILnALA
nagnsMsFsansMIaakuuysanMsudmanetl wud mslasen
JoLANNNTITIAUNNUAEMTITBTUTINllANLAEAARD 9L 1984

< s [ a a 4

2. ANUUUPUTULUTUANNAIULUUIILE U (18813)

2. 18nwaranudugurunusudnuanuduaiuasy (eens)
Usznaums

1) pnulugurususuasuauiandunanieduiy (Con-
sciousness of Kind) @u@nANuRBlesULUTUANNNBY AIUWULEN
= V= < a LY 13 ¥ 1Y Y 1 ag v
nuluauddnidumnifgriunudssinuluiunisdesureslauild
lUsunsudieidunsalnedelnsongueaunuieat’ wazdasetetadulungy
YUYULUTUAVBBNULOD15 Mg ndssy b lugusuaslagunsyuyudl

unasveiistunsliesnanmsiiuaun@nvesyusu Yssiufigosnunis
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wansdinsnnuazlvinudimheiunu dunndinisiinnudiemaeuns
Twin usgnisniduiineamsdndudinfainsusesiiu wu nsilen
97AE NITLAUN miQLLaLﬁﬂLLaz;ﬁgﬁsﬁwwa msdhufiouthudia sy
Sruunadaaueg o seriaiu nslianudelalillunsthnningau
wazthurinendusiarula

2) MsHMUULKY Useingl 30 TRusTINveIngy (Shared Rituals
or Traditions) SamsuanseonuesasnnluyNmuuUTLstANuTusTIon
UfTRmuiusssuduivedlne wu n1slud nisnanvinnmeeeausuiion
serglemlaniudlewuiu fimsuanseensuypdnamuasmsusineteazin
Tursefiauiinuvierusudafonssuiu ludnunzremsauganoanad
(Cosplay) m:uLfmLLazmﬁu,m'amaﬁﬂszﬁué’@é’ﬂwiﬁmammwﬁaLmiuﬁﬁmu
10915 YuvULUTUATTIALdITUS uYe eI Bnnnas dadaydnuaiUsed
yuviehvesfisyandmiudiudis 9 Tunuuasgeliandnesnsn
FIUNINTTU NMIUBNLEDIUTE IRV UTUA (Celebrating the history of the
brand) TumauiiianrlutissvesSuduresnisnensmruiysusidaundn
dhan Tusausfinissuinndoyatnansvesnuiiogsieiiles

3) M3UANUTURAYOUADANNTNLALYUTURUTUA (Sense of Moral
Responsibility) fanu3anTulinteuseaBnwas Y vULUTUALLAUNS
TusBeaieniuiny msuwsininniuiuardeyadifyedisaidlada
Useuilifuanddftanndnluguouansoanlnendoundesetndlan s
nmsuansauUseuragurusn sl I awnu duFesddny
fnnyuvuluTusaInansErinlun e IwanuLAaTn funs
FrmuandnlminasauaarBrlummuusuddurrudiniiugufianan

foglunnyauiusun
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2.2 JUnUUMaEMsAeANTVRLTULUTUA Fuilaavediaudy
Hadaumuuusudtues Tnefisuuuuresenuduten (Fan Club) fiAnan
andnssiuannduveiduinuests fnsyumnaiiteriusdeya
Pnansing 9 lunudethsnweunsluguuiusudiitednulviandnlu
YYUATUALUABIUTUA (Beckmann & Glerlgff, 2008) ?fqgmmumﬁﬁami
YOIV TUALNNLDD13TIFUMUUN SN S TUANGN S9N S EN UL
winfinsdoanafudunsnidveausudvietinmsamaludsuslag
Tuimmadier udezlidnvarlnifdumsiomsseniandnduann
wazandnfuduassuugumuuusudludnvaeoulituisaeshe Wil
Aauaszunihmihfiadieudivemusudi@enlosusudfuandn sy
nsAeanIIILUUTIABIURS McAlexander et al. (2002) Fanwdl 2

woaly |

9w \ { o ay \ ( - \ { = \
Huilnn ——  duslon [ @y e @ [
/ \ / \ /

|
/ \

AU |

AN 2 FURUUNITADANTVDINTIAUA AL YUYURUTUA

wagAudNus Melugnvuwusudddnvuzue s uslnady
AUdNa1a (Customer Centric) FIWUATILUANANINUUULFLVDS MCAL-
exander et al. (2002) au@nluguruiusuisiauduiusiugauassuy

YUYULUTUARNUUTENUSENlukeuiin Llesenngguaszuuyuvuiaing
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Ind¥auazlasuniseeusuieteanaundnluteayarniasiinuuys

visouwlaiiguwimsennnIteyaannuIem funni 3

/ - ¥ \ { \ /
andum | [ dauh | [ i) ( |
\ | @dum \
\ i 2, e | wunm ) | omweeri )
o AN / \ i gt /
b - s s h ~ ////
* fuTan ” —> T <,
o - ANTNPIUIVIUA
P R —
\\\\ / -
P sef s ¥ /" woaiiu
s T § wikm S \
fuilan \ S quan

- e <
mNTNPUVUILTUA \ . )
N\ wwsua

il 3 anuduiusnelugurussduiivesiuslaaduaudnans
(Customer Centric)

AUAUFUTUTYDIANITNTURUTUANNLUIAAYDY Fournier
(1998) aundnlugnsuiusuaianuduiusiuuausiiasauvadivg
(Love and Passion) Aadussurewuslan (Self - Connection) N1
HNAAMY (Interdependence) N15a319AUKATY (Commitment)  Uag

(% v ¢

sUsuuAUdITUSAURUTUATY 2 dnvasduanuduiusludeuanid

a

I U o 1 v & a @ [ v a ¥
Wuladvdrandmwalilusuaiinanuduidaazanusnanekusua e
Tuauasluiirmafediuiuauduiiwe WuTULUTUALaY A5
Advocacy Marketing ligusuuususansnsanauazundosuusunle luam
PrdiusuAUAMTANUdTUSluMIR NN SuTL UL UULAE SY UL
Ny AnusEnfiaundnlasuatnniseunuluinueu I vise uss wemmes
a ¢ & vo ' a o v

Jnie glun wenanaglasuussaumsallmianninunaluladieesnainsg
mMsildunlviguslng (Engagement) dealiiinAnudaniia a319mnsegy
Tunnesafiladunszdunsteiuaualulaguilnedasclninay
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[ 1

FuUSTIRLS (Aaker, 1996) uazsuALEITUSAUGRUATEUULAYTY IS
aundnluyguruiusuinguiifiauainiunnianfe seisandndeiu
anTniiddnunzvosiimenuteyanuazduitureuvesandn A
StusTdnvurnsionendowandunnuddlafiasfineuduiudiie
ﬁawwﬁuzjmsmsaqmsﬁﬂ (Fournier, 1998)

3. nagnsnnsaessNIsAAIALUUYTANNMsYBLnNAUTuTIs
31 (19913) TislavSwareanulugvuTusva Uty asy
(1wa19)

3.1 nagnsmsdeamsmsmanauuuysanmslusunslavanny
Flifidnsnasoa U TUYNIULUTUA INHAINNNTIATITOLATUE
Uhinauazdeyailenaunmiimuaenndesiudstimmdullii 1) ms
lawanveusudliaunsoaisenudugusuldlnseduenuiuAnues
Lloyd (2018) ludfumeuiivususlienaldnmslavaniioadensiidusmes
guslnaldmeduilnalifimhilumsdiavande o Tugufuslaneudy
Vuusiinnuhaulansaiuanudenis (Kine, 2014) 2) fwnanislaiwan
Tudnwaurnes Tailor -Made inpuauasaudesnisduyana o
Fessmuesnauiauludnuaizens o Sufummmmnyuedlunguideiidam
dulvgjazviouiissiaudnlngiduyisndiuidilivansdinumie
Sndnwaliiffuslnadosmsshumslavan (e3as hewsey, 2558) 3) JUnuy
inuanuuaiaaiy (1097%) uLUU Free-to-Play MilnmagsAauuurEiden
nagnsaulvgveanusudssiinisdnfanssuuasdiiudeng q wnnin
(De Crombrugghe de Picquendaele, 2016)

3.2 nagndnsdeansnsaannuuysuinstusunnsdaad

nmsveddvsnasennuluguruwusud Inefiduasmdayanousindula
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Folowusng  Tnswesieruduedarsouiumsdaaiumsnodiofaua
spuunieanInmauusidLvlnsaduayu Inedsiife nsaas
vosadnlugmrunususiedrednuarnstoaufuazananTidedudn
AuAsuslusaustloviuagsumu (Kotler & Keller, 2015)

3.3 nagvémsdeansmsmaanuuysanm s sUssndniug
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Abstract

The study titled “The digital media utilizations patterns in
social learning and enhancement of interpersonal relationship for
preschoolers”

The objectives of this research were 1) to study the pat-
terns of digital media use for preschoolers and social learning and
fostering interpersonal relationship for preschoolers 2) to study the
relationship between digital media using and social learning compo-
nents for preschoolers 3) to study the relationship between digital
media using and elements of enhancing interpersonal relationship
for preschoolers.

The research methods were mixed methods: 1) qualitative
research, data were collected using a group discussion process and
2) quantitative research employing of 400 participants with Multiple

Regression.
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The results of the study revealed that the patterns of digital
media used for preschoolers 1) Parents’ opinions on early child-
hood’s use of digital media in daily life and school, ie, preschool
children mainly watch programs that are in accordance with their
own interests. Parents involve in using digital media include relaxa-
tion, entertainment and for learning. Parents organizing rules for their
children’s use of digital media. 2) Early childhood teachers involve
in students’ use of digital media as well as the motivate of using
the digital media and enhance students learn the advancement of
technology and use to communicate with parents. Organizing rules
for students’ use of digital media as well as providing advice on the
using of digital media.

According to the study of the pattern of using digital media
and social learning for preschoolers found that preschoolers de-
velop a social learning process through digital media by modeling,
observing, remembering and imitating from the models in digital
media with speech expression and imitating the model.

Furthermore, the pattern of using digital media and the ele-
ments of building interpersonal relationships for preschoolers found
that preschoolers used digital media to strengthen the relationship
between individuals within their families, namely parents, relatives,
and early childhood teachers.

Furthermore, the relationship between using of digital

media use and the interpersonal component of early childhood
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revealed a statistically significant positive correlation at the

.01 level.

Keywords: Digital Media Utilization / Social Learning / Interpersonal
Relationship
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Abstract

The purpose of this study is to find out the relationship
between hearing impaired, deaf, and normal hearing people’s
gratification and perception of the content of a weather forecast
program using a Thai sign language interpreter and captioning. A total
of 200 samples were used in the study. The findings revealed that
the captioning and Thai sign language interpreter were satisfactory
to the viewers of the program. There was a link found between
satisfaction with the weather program with captioning and Thai

sign language interpretation and assessment of the content. The
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results are consistent with the services offered to disabled and dis-
advantaged persons in order to get access to the television program,
as well as with the National Broadcasting and Telecommunications

Commission’s policies.

Keyword: gratification, perception, sign language interpreter, captioning
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Abstract

Thai PBS television station produced 4 series of “Drama for
All” which are the series for normal people, deaf, and blind people.
By adjusting the production make handicapped persons can reach the
content of the series. What is the feeling of normal people, which is the
main audiences, for the series? Since the series have many contents

for handicapped people, they may make the audiences feel unhappy
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about those contents. Then, | interviewed some non-disable audienc-
es. My objective is to find comments and suggestions and contents
for handicapped persons for the series “Drama for all” by dividing 4
groups of audience by region : north, south, northeast, and central.
Each group consists of 6 audience.

This research found that normal audiences felt happy, relax
and got ideas for life when they were watching the series. Only a few
audiences felt unhappy with some series. The overview of the series
has many good things to adapt in real life. By the way the contents
for handicapped persons do not annoy the audience. The normal au-
diences want the producer make more contents for the handicapped
persons especially deaf and blind persons. They want the handicapped

persons feel happy the same as they do.

Keyword: Drama for all / Thai PBS / content for handicapped persons /

audience / Poetic Flavor
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Abstract

This article proposes to discuss the narrative of The Perks of
Being a Wallflower with emphasis on the way it enhances mental health
literacy in youth. Narrative theory in tandem with the knowledge on
Post-Traumatic Stress Disorder (PTSD) and Depression are used as the

theoretical framework.



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

A presentation of mental health problems in The Perks of
Being a Wallflower reflects an endeavor to promote understanding of
causes, inner conditions/confusions, and personal behaviors. It only
relies on codes and conventions of coming-of-age film to deliver a
colorful world of youth which covers comic, enjoyable, romantic, and
dramatic moments. But it incorporates some mental health prob-
lems into the narrative components to shed light on youth crises and
difficulties. In this fashion, a character named Charlie is designed to
drive the story forward with a first-person narrative as well as telling
the situations in compliance with the law of the 3-act structure. This
helps the audience to follow his life from beginning to end. The first
act is no more than the introduction of his life as a shy young man.
Then, the next act reveals his haunted past, leading to the climax
in which he struggles with a hallucination. The final act shows how
he recovers when appropriate care is given in time. The disclosure
eventually projects him in a sound condition due to his family, friends,
and lover remaining by his side. Hence, he decides to move on and
believe in himself. This is the theme made in the coherence with
the concept of self-acceptance - the foundation of mental health
and wellbeing. It is considered to be the most efficient method of

treating mental illnesses.

Keyword: Film / Mental Illness / PTSD / Depression / Adolescent /

Teenagers
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A 4 : wenifunisnaunidluglasd Fort Pitt Tunnel
(A1: https://www.locationshub.com/blog/2013/10/27/six-pittsburgh-
film-locations-for-the-perks-of-being-a-wallflower)

A 5 ndRumsmauauluglaisd Fort Pitt Tunnel AeuauEes
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of-being-a-wallflower-movie-review/)
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Abstract

Quantitative research was done on exposure, attitudes, and
behavioral trends of Princess Maha Chakri Sirindhorn Anthropology
Centre (SAC) online media service users. Starting in January - April
2021, data was collected by survey research from 400 service us-
ers aged 18 and over who had experience with SAC online media
through different channels. Most samples were female students
aged from 25 to 34 with a bachelor’s degree or the equivalent,
earning average monthly incomes of 15,001-30,000 baht. Most
samples were interested in social and cultural anthropology.
Demographically, results were that SAC online media exposure
frequency was influenced by occupation but uninfluenced by
gender, age, educational level, or income. In addition SAC online
media exposure was related to overall online media attitude, all
positively, and minimally, correlated (r = 0.290). Presentation of
anthropological knowledge content was the highest correlated
(r = 0.281). SAC exposure to online media was also related to
overall attitudes about SAC , all positively, and minimally, cor-
related (r = 0.252). Public relations was the highest correlated
(r = 0.269). Overall attitude about online media was related to
SAC behavioral tendency to engage with online media, all posi-
tively, and highly, correlated in all aspects (r = 0.648). Information
presentation format was the highest correlated (r = 0.620). Overall

attitude about SAC was related to behavioral tendency to engage
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with SAC online media , all positively, and highly, correlated in
every aspect (r = 0.707). Highest correlated was public relations

(r = 0.696).

Keywords: Princess Maha Chakri Sirindhorn Anthropology Centre
(SAC), Anthropology, Media exposure, Attitudes, Behavioral trends.
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Tnegrenmnsednlelurasiu q udnildduusedredne uas
Hawes s 9 Sniedeanunsaussanuazinletiu 4 Uddedinudy o
lgdneae wu wedn (Facebook) ninmas (Twitter) Wudu (UTan
fitfoq wagamz, 2556) FsanaAdeluadaiinuin guduyweine
A3uss (eadmisuvnvn) fimslidessuladfisuuuuioussindulesd
uazdedenu (Social Media) Bsf{3duidendoooulatifiazldlunsinun
duvszneuluse iuled wiwdn  gyu wagduansiunsy filduinns
sunuunmsifauludnuasfiunnsiaiu

WnseuazmaiuTiuudoya
msfnuideluadsiiunsfinuisedeiinn (Quantitative
Research) #n15l95Uiuun1sIdune8n15d1593 (Survey Research
Method) Taelduuuaeunia (Questionnaires) (uia3aaiiolunisiiy
swsudeyaanzdlivinsnilasudossulatvesguduyueine
A3u57 (a9 n3umvy) GennsAnwiaded §Adeldlinounsen
WUUDUNUMEAULeY (Self-administered) K1uszuueeaulal (Online

Questionnaires)

Uszvnsuazngainegng
Usgmnsiidinuasell  dliuimsnlasudesoulatvesmud
WEEINIFTUTT (BIANITUMNVU) H1UYRINIWI o Teesus 18 Y

il



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

(%
(% LY

ndusoensildfinunaded fisoaldimadondesauuulalinnm
wazidu (Non - Probability Sampling) lnaidanngusiagnauuiadey
(Accidental Sampting)Imai%’ﬁﬂawuLﬁaﬁmﬂiaqsﬁmaumuaaumu (Screening
Question) Ao {liusnsifionesaust 18 Tuly uasfuifidnsudoseulat
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Abstract

This purpose of this study was threefold: (1) to examine how
the Future Forward Party conducted its target analysis, (2) to investigate
its political marketing strategies, and (3) to explore its electoral
campaigns, during Thailand’s 2019 election on March 24, 2019. This
qualitative study involved two main data collection methods: in-depth
interviews with three contributors and an analysis of FWP’s Facebook.
According to the findings, the target analysis was primarily concerned
with contexts and targets’ needs. As for the contexts, the political
situations over the period had resulted in political divide, endemic
corruptions, and in turn, anti-eovernment riots and deadly attacks
injuring and killing a number of protesters. Accordingly, National Council
for Peace and Order (NCPO) launched a coup d’état in order to rule
the state. This meant Thailand’s Organic Law was amended, holding
an election of 350 members of the House of Representatives on a
constituency basis, taking action for acquiring, in total, 150 members
of the House of Representatives based on a party list of each political
party, and establishing a single-ballot method and a limit of 35
million baht per political party and 1.5 million baht per candidate as
the expenses incurred in an election and campaign procedures. In
addition, a candidate shall not manipulate mass media, shall not be
a shareowner of any media business, and shall not demand money,

property, or other benefits, which was in violation of law. When it came
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to its political rivals with an advantage of their action in accordance
with NCPO, FWP was found to employ policies, communication, and
Big Data analysis to deal with the competition. Regarding Thailand’s
politics, people were found to feel bored with prolonged political
situations and to request for change. Concerning Thailand’s economy,
there appeared to be widespread poverty but restricted wealth with a
modest 1 percent of people gaining benefits. As for the targets’ needs,
FWP was found to deploy a survey, a focus group, Big Data Analysis, and
social listening to understand lifestyles and social trends, thus bringing
about communication strategies deemed modern and consistent with
its potential targets. FWP’s potential targets were generally established
through DEMO-GEO in terms of generation, occupation, income,
gender, nationality, education, status, and geology. The behavioral
and psychological aspects of the potential targets indicated that the
majority of new voters were Generation Z with unfavorable attitudes
towards the politics, ideology, impatience, a chance of being easily
influenced, accounting for over 7.2 million people. In addition, FWP
targeted people who failed to vote in previous elections since they
did not yet choose to affiliate with certain political parties, Generation
C who increasingly exposed themselves to online media, had word of
mouth behaviours, and were crucial influencers, laborers whose needs
were not met during previous governments, as well as LGBT people

and vulnerable populations. In relation to political marketing strategies,
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FWP commissioned a thoroughly professional team to determine its
key vision “Thailand 2 Es: Elevated and Equal.” FWP’s things were
drawn to create key messages connecting with it potential targets and,
as a consequence, to set out its policies. FWP deployed influencers,
various kinds of information communicated through images, message,
infographics, video clips, songs, and live broadcasts, Push Marking to
approach its potential targets through debates, whistle-stop tours,
distribution of publicity materials, car parades, Pull Marketing via online
platforms including Facebook, YouTube, Twitter, Instagram, as well as
regular social listening. This was to apply the obtained data for policy
adjustment aimed at building its popularity, trends, and interaction.
When considering the electoral campaigns for its targeting voters, FWP
tried to set new trends, to convince, to raise awareness, and to develop
understanding, beliefs, feelings, and behaviors via encouragement of
emotions and feelings as a vital strategy to create expected behaviours.
FWP’s communication in the March 24, 2019 election was mainly in
the form of political ideology, systematic communication describing
problems, explaining causes, providing solutions, building beliefs, and

urging people to collectively make change for desirable society.

Keywords: political marketing / Future Forward Party / political

communication / strategy
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Abstract

The purpose of this research was to study the relationship
between personal characteristics, internal communication,
organizational commitment, and job burnout of private company
employees in Thailand. 400 samples were selected, all personnel
in private organizations aged from 21 to 60 (born between 1961 and
2000) with job seniority of at least two years. Data was collected by
guestionnaires. Results were as follows:

1. Demographically, gender, de facto marital status, average
individual monthly income, and employee job level influenced
different degrees of job burnout at a statistically significant level.

2. Organizational communication climate was positively
correlated with organizational commitment in terms of normative,
affective, and continuance commitments (r=0.546, r=0.524, and

r=0.504, respectively).
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3. Affective commitment was negatively correlated with job
burnout from emotional exhaustion (r=-0.225) and reduced personal
accomplishment (r=-0.291). Continuance commitment was negatively
correlated with job burnout through emotional exhaustion (r=-0.218)
and reduced personal accomplishment (r=-0.208), while normative
commitment was negatively correlated with all three aspects of job
burnout in emotional exhaustion, reduced personal accomplishment,
and depersonalization (r=-0.312, r=-0.255, and r=-0.111, respectively).

4. Organizational communication climate was negatively
associated with job burnout from reduced personal accomplishment,
emotional exhaustion, and depersonalization (r=-0.248, r=-.0.221, and

r=-0.163, respectively).

Keywords: Burnout at work / Organizational communication /

Organizational communication Climate / Organizational commitment

N UazANNFIALY
L = N ' < ' av ¢
Mnanmdrudeuuladliasgnsmshunanealanmiinian
wullagtuil neusiuguuuuiansadiudiswasnsufiRauenadume
Wigauspusdgyivannizanunaduiunienlaiiuseiy esinyana
Tsreznalunsihauieussinamilsdluauvesiu deiy anuesualy
nudsdulsziuniiinuiiaulasgigs uaznuoadudunedfiyre

AnuAsEAluTInveuARalamIY N ANLASEATBIYARSLULIAY DTN



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

flmnuuanssdusenly Fduegifutiadesng q 019 dnwadiuyaea
Snwauzau unumuthiinieluesdns auinamiluey Anudus
melumhenu wesmuduiusssrmaiiousinnu sz uulasadng
warusseIn1en1elueAnisie (Cooper et al., 1987, ondialu asde vviia
wazdlsanl Wweanwel, 2561)

Tugnedud w.r.2563 Anan1un1sainIsunssyunveslsafnde
h¥alalsun 2019 (COVID-19) Fsdsransynusalasugiauazdsauiilan
WHuranine ‘Uizﬂauﬁ’ummsmsmuaumsszmmaaL%aﬁ’ma'nlé’dmaﬂ
FENURBNIAFINREINTULS Aansdlugdndudednanulszneu
MsTidBsianTunsszUIn WU gsRansvieadion aenisdu nsdseen
WeassnaUA [ udu Sﬂﬁaé’aﬁmaﬁamsﬁ%’umﬁaugﬂqumsﬁwmu n13
1990 wagseldvealsyuvu Turaeipertunsusuandnsmenaun
Hutmusemaniaivilimdnaudessunissuifiuasivouwnainy
SulimmousnnTuniny

msvhauiitudundduinasmsiussesiimedeau (social
distancing) WszaansadNnNIsAafe NUUsHARELATNSENETYIIN
UAAR Fewansnnsunsszunldedneiiussansam aartuisedienis
WauUszmdlve (Frensle) liauenanisinwiiefurnansenuves
msvhauiitugdtede-19 agdlihnshouithuiiieidsessdmauay
winau Tushumldiieiianas Ussndananainnisiiune wasnanuany
odisgo Dug Fadunaanmsiminnuianlunaindemsitosdnsls
Saszlumsvauiithuls uieenslsfiomu nsvheuichudunanuuiuly
madamaé’mawﬂamﬂmﬂLﬂﬁauﬁauﬁ mstienanlvl 4 dnTuannsd]

Uduiusiu mnuddnyniiusessinisuasiitousiue suianisasieeny

227



228

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

duusiuyaraneuenesdnsie @ntiidoiensianusymelne,
2563) satedunalii Ussrnauilanuinadesuan anutuadduniig
mMsnuuarneld yaanssdnfunnueioaazannaniizanunadui
MmhonuviessnsdesUiuminuanminadonynagsiafifimsutsiutu
ataraLilns

Slotudl 28 wouniew wa. 2562 asdn1seuelaninisdanio
v bnflunisvihau vize “Burmnout” Lilungyl International Classification of
Diseases luuwin1sns3dadslsn atufl 11 (Revision of the International
Classification of Diseases %30 ICD-11) Tngdmdunmzanufisunfiiia
91nn15v19U (Occupational phenomenon) Wuilutlynissnugunn

6 v A I

Ingunuumnile 0g1alsid Tumenisunnddsdioinnznualnainnsinau
< a 1% a Ao 1€ S 1 a
\Dunsivdsuwlasmemuinlanddlifeiuduiiem@nny :nnnssea
Y9409ANNTEUEIELANINITIEYI ATEANETIARIINANLATEASDTIOU]
awnannsvhauniilasunisdansiivsednsamane lnell 3 anvae
I [ o a v A 1 a Ve 1 o A
Ao 1) anusanaadendsnuvisedeumdy 2) anuianhisenieumse
TWirupRTaURouilin wag 3) Ussavgnmlunisihauanas (World
Health Organization, 2019)
amznuabilunguainisivantosnludnuazrusoudinig
31NE 90 91508l PAEAIUNGANTIY HlflealsazdmanIznUlnensiso
UAAAWINTIL MNUASIANaAaNgANTIUNIEUAN 9 NUASINTUTOANITN
Tuasdinisuanseanmeiuiy Javed et al,, 2014, 19dishy suns nadygy
%, 2559) IngasnansenusieasAnslumuuseavsnmnisuiRnuanas
gnMIIAUYBIinUiLRus U unndymaun 1w aaenautily

gnnustlanazansenananunminlame (Parker & Kulik, 1995; Rudman



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

& Gustavsson, 2011 as cited in Spence Laschinger & Grau, 2012, 91909
Tu wgua g5574l, 2558)

MARANsENUAINEN nuhiinsinwiieaiuledendsvsnase
amzvuslwlumsvinunazsyyfeavasng q fdwmaliyanaiinainy
wilogmnelunsvihu viamsiifiinainanminadenniousn U
anninandadenieluesinis eg1elshd esdinsanunsenanuteiu
Usuugaiannuazudlussuunmsuivnsnuldl demnesdmsanansadiuun
Annevianeiuwinidldfazansonelinansgnuiionainiuesding

duiilinananeiinananas Diteawininaudunguifiaulidnde

'
v a

ndnvesesfnswhti mnuadadunsnennsfidanuddaydaienisdu
\ndoussAmslilugidmneinnedidnse msfesdnisiimdinanuiiiay
smgirtardiiuesnids esnesimssesedoypraiiiiiing A
¥ awaninsolumsufiRnu aaonaudiileiovideaazefirnuuazym
yhailessinsseld

uenanil msvimsdifiunuvesesdnislaesdnisutisardisa
aenudhvnedindiliiu Sudesendenmsdeasiiiuszavanm B
Afusnmmesyaansadiiou ey vt AaAuTRY Saudi
Wmstedudsddy suflounnnnsdeasseninfuavannsadaeli
yransannsaUszanuuazUfRNuTmiile foil adosmszna o)
ossnuuy (2501) WWeSuneh msfiasedeasnigluasdnisduilfiovilsy
e lassrnediumauasidensyhtu mnusdidigaussasduszms
vils flo mslideyarnans uaziaunliAnadiladeiunayfu
SufiovhnuduiiulfesaiisyavinmuasdssAvdua Snvisaninnads

Y a

iruaRndnduiegdlaliyransBuinasvhauliivesdnmsyumiaiany

229



230

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

nemnugniusaasdmanniuldde sglsfinnu msdeasngluosdng
fuidunszuaumsiifinnududounarasdendeu 1esntadensinu
MEAM MW ANLUANAsTETIaYARa aaendutladuifeatuyaaalag
WINEANUININEarAIRLINeT M uiavasiNMstoulainTnvisentinau
Filsnuaruansmetuiimnasine ensuel dany wazaRty demalilmay
yaradimuuansnsfiluBomwesanuy swannsa anuetin sinwgluns
UiTReuiliwiioutu feiu eudlaluenyaraasteliannsoviue
waAnTsesyarals s Bigge and Hunt (1962 1afislu ¥l Fnngnse,
2560) Wi msvhmsnwidteliAneuieudilaluGosnuunn
iasgrinsyana azteiliAneuiilafsduiadendaayaui
PNULANARRuTRIUAAa Suastislunsduasulannyaaalviinminis
Igoegasi

uenINTULE eugnitusieasdnistuudmilaifianuddy
somsUftinuesyaains esmnanugniuiiesasfuusstundon
wndulindnuhelFegneiszAninmanndstu Snviadanansnth
svhnemadvhauieaseninneu Yssneufududeiifianmnsnted
fauseanSnmuarUseanSnavedainniskeonse (Buchanun, 1974, 14
fidlu auvne AugunA, U9 Nedsuia wazunaa ysails, 2562)

maildnanandnagy vilisuin angmuelyflunsvihau Wy
mwﬁmmmﬂﬂmw%’wmﬂiﬁﬁﬂmm?quaqﬁmiTuﬁﬁ fio “niihau” Bs
ansodswansznulusueing 4 lawn nansseneuaznigla Anuduus
FINIRYARG TiAUAR WasnasangAnssuvesuama suerailluguassarenis
sudunuveswiingu dhenu areatuesdnsld wasuusuhiueulunis

USMSANL DU UaIUA Dl EaINsdeas NNt uNSAnfaUsT a1y



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

sty ilodenlosyanauaymigasing o Whieiu e nsuan
Lﬂﬁauﬁauﬂaﬁmms AMTUBUVINBIIU NIFIIENUNE NTHARIAILARLTI
sranauNskltluanuiEnviseyssaunsalnuiunigluesdnis msdeans
melupsrnsiisiussarsnmmazannsadglidanisussaamudnlas
fusudansaiianusudelunswansunuludganudisamuthmngls
Tngedunasniendslasusvesmiinau

INNSANYIUIAA NUE] wagNan1sANY IR 9 FITeimiu
MsANwfEnYMzEINYAAS msdeasnslussfnng ANUKNHUGD
03dms waznmzvuallunisihnuduadidiaule Sdianudszae
faz@nwrianuduiusvesiudsingn wewmanisinudilau
Wunwaslupsiaunusmsdanisaudiunsiearsnslussdnis

£

wagninensyanansluszAuguImsiasntdnaualeiy Nl ievan

= A & A A A i
LAE9INSEUIUNTSARANTNETURIANIT NIBUSTEINIANISARATST b
USLANSTAINO U1V IANTNITULAAAINULASIAAZANSDTI hazAoLnn

v

I~ d' ] ) [y} ) 1 a
Juanuwmilosmievualnlunisinu suenadildganuyniuiiise
9ANNTaNAILARIE

INUILAIAVINTTIY

1. ileAnundnwazdiuyana msdeamsnelusains aragni
spasrnIswaznTzuLa lunsiauvemtnuuSee NIy

2. \flefmnanuisnsssEdnarduynnaTemTinnuUIH
waruiunzrualnlunsineu

3, [fiefnwinnuduiusseninsussennenmsieasnielussinis
YINTINNUUTENONYUTUANURNHUADBIANTT

231



232

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

4. WefnwAnuduiusseninenuniusieasRnsveIntny
Usemenvuiunzuuainlunisinau
5. BANIANUALNUSTEINIUTTIINIANSARENSNEIUBIANTS

Yaentnnuusenensuiunzuualnlunisinau

wuIRRLAzNgufitieatas

wRaieafunzualnlunsien

smgnualwlunsvhanlduamuadalunsd e 1970 esan
a3. wodllin wsssauuesines dndmineuarinIsunUavniewsiu
Foaneasiu wuhmuesuaziumuiinnamiesideundsainnis
yharumtin uazravesmsvhauilildidulunufinumendsls idessnedy
firpsmssuuimssiuiuann Snvtsidesnsmutiowdedidunesuto
lodlaiAuan as. 1ol 1ifemnnumnevesnguslnlumshey
MdumsuftRenaeinisininensiaiusnouasinlasuanas
Hosmnnshusuiiniuluifieliussa Tmgusrasduazdulumuiilés
sunvdedulunuadenidnunanisly yaraaziinenisvuniids
Tadloliusyaunamumands viemslailéunasneia Amnouununuiivis
sunaiaduanuseuaiagyienasuTInlun59ieu (Freudenberger,
1974)

Maslach et al. (2001, pp. 399-413) laldinumnenizun
Ilunsvhenidueinisvesufizefiaussmeunisiuensualiidse
anuiAien eyaradeandyiunnzinasuiduszeznanuainnis
yhau ifleshennliaunaiuszrinypeaiuanuii Tnsuvad 3 o

Usgnau 1ol (1) anudeudmsensuad (Emotional Exhaustion) @i yana



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

Snvuamddlanazusagdlalunmsvieu 2) msanasduyana (Deper-
sonalization) fie MsuesyaraduituaiouingiiliTindnlaszuaneen
shomsuend laidesnsgaieniiugdu was (3) msanmudiSaduyana
(Reduced Personal Accomplishment) fia $anInauesauvar lifinauen
goydennutiuislunues

wuRaRefuMmsaessneluasdnig

nsdeansneluesdnis Aenisaneven waniwasudeyatnans
wagmsiruvieliauvneuitmatsnieluminegany Jiesdnisuay
whenulussuudagd Jainniienanmnndousng 4 waieann
duiusiuinans sudunmswanduliifnnsinuiiiussansnm (Katz
& Khan, 1966, 8nsiislu n3v duaus, 2526) uonand asewuss ai’aﬁﬁ
(2555) Inanin msdeansiiunumddnlunisadannuduiussewing
aNBnuazANINTIERIAT IO ATIA LB IR

wRRReRUUTIEINIANMsaeasneTuasdnng

ussEnMAMsAeans Uszneusie mssui mudauds ngdinssu
yosyana MaUssdiumnnsalmansieans msinidnnuieyaainsd]
nMsmeUauesdulayumuAmeanTs waslomamsnsiaulafanth
Tupshnis (Pace & Faules, 1994) @onadasauil N3y duaus (2526) 1
nanie ussemalunisdeansuazanufianelalunmsvhanudandslii
UssBMAvINsdeansazanunsnthlugaiamanelavesynainsluns
UftRnu deysansiimnudlathminevesssdns dauduiussud
wagenuilindlafsuuasiuudiu asludmsiivssenmaiifuag ey
famelalumsuftRnuanniu SnvidsisAndomhelumsvhe idowme

ARMTNNNHTIRUTTNaUNLNY DNVl nneL e uSILaUSIE

QU o

233



234

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

WUAALATNAEYNEINUANUNNHLADBIANTS
ANUKNTUABBIANTT AD AN1IEN19TRYeIYARRTINNEDIANITVBY
aa a o [l LYY a o = Qll o 114! @ a
Ay sviwadAgsion1siindula wazdndriinazanssliFennuduaindn
29989AN15 9819k R qﬂﬂa%uammmQﬂﬁuﬁaaaﬁmﬂﬁlﬁﬂugﬂ
ULV S UUALINTNBIANS WA UANILFDDIANTVDIUAAZYAAREAT]
(v d' 1 [y 1 < = v Y
ANWaLLA U WANANU WU U 3 Usenv Ap (1) AUHNNUAU
Il (Affective commitment) Mangfis AENTUIAATLAINANUFEN T
AU ATUAIUNTUDI99ANTT fanusandaduluasinig willafiazaiianu
' = Ao ) 1 & va 1w ¢ ' ~ =~
vjan Fayamandanuyniulusuiasluginedivesinisdely iesand
@ a 1 v Y I3 .
AueenuaziANlanazed (2) AnurniuiunsaseLluasing (Contin-
uance commitment) Y8883 AVIUENITUANAIINNSANFAUINYBIYARS
v oA & 1) a Y Iz a Ao ¢
SuillewnanitugunndunuyARalilAeAn1s mMudeniidley siufiwa
A Yo & = YR ¢ =~
FOULNUTLATUIINGIANT YoM ITuTNaUleviinuete1avandyly
PNOINAINBIANTT HILU qﬂﬂa%agjﬁuaﬂﬁmmdﬂ \aemennus iy
Ay A o ¢ v v ) .
Mdpsegiesnunauselevd Laz(3) mnuyniuimuussving 11 (Normative
commitment) “UNg94 ﬂ’J’]ﬁJQﬂﬁuﬁLﬁﬂﬁ]’lﬂﬂ’]i%Uiﬁx‘iﬂ’J’]ﬂﬁUﬂﬂ%@U My
whfinuazdesey Vel iieriliveuaivayuianssuvesesrinseely fs
1 yamanidenusniusuiiavetivasinisse lumeanvnmuaumng
anlueaSesssu (Allen & Meyer, 1990, 19dislu gt afindlng, 2554)
wuaRRRgINUANEUEdIUYARE (FNYENIeUTEYINg)
a % = [ I~ I~
wIANUARRUUTEYINSMEnS Ao vanvasauluwinluna
msﬁqﬂﬂaﬁwqﬁmimmeﬁmﬁuﬁmmaé’mﬁmmmmwé’ﬂﬁumﬂuaﬂ (Ex-
ogenous Factor) TaumisngAnssulaeaulugvesynaaaztuluauindany

Aa o

Iomvunld Faypaanildnuaeniausennsildmileuiuinasiinginssy



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

- v v 1% o & aa A

MuansneiuY (NEYau wimm, 2541) Mail ANl s smiuayane
(2538) lonanitisesrusenauvesdnuaeaUsyying lakn e 81y M3
= 9 v = & v = ] =
Anw1 anunmaseundy Tgld uazendn Wudy Lewinudarynaadl
HUFIUNIUUTEAINSAERsTwnnAeiudmalwias unAaTian YL g
TN NwanAeiume duningis anuiantnAniasiusoveusiay

yanaay liivileuiy

/N5

mteluaailifun193dodesina (Quantitative Research) 195U
WUUN5398MeTBN1561339 (Survey Research Method) WAudaya ol 43
nanlanaInil (Cross sectional study) Inglduuuaeuany (Questionnaires)
Husestielumsifunusadeya ideinsfnwilussdnismaensy
némite mhsmuiensdnsiidnsaruiiesiiugsiviedfanssumiems
FitnouauawerLFIMIY Ul nAVE ORI NS wazilingUsvasdliio
wensmals wu Waiududin Usenandn usenumeudie Wusiu
Uszmnnsibunduithmnglunsinwaded Ao ninauuidensu eng
21-60 U (Anseying w.a. 2504-2543) wavilszezianufifauluasinig
Jaqgtiusaust 2 Tty

ilesngiselinsurunavesnguwinsuuisniensuiiuvuou
ey (N) Tumsnunadadidimunssdumudoiiuviniulesas 95 vio
95% uarsziuAuAaaIAdouseusUlAliAY 0.05 (€=0.05) e
YUANGUAIBENSTIVINZAMNNGNTYBS Taro Yamane MNHANTAIUIN £
3§8§aﬁmummﬂmjmﬁaaéwﬁmmmuLLasﬁmﬂﬂumﬁﬁﬂMﬂ%ﬁ 53

F1U3U 400 F10619 (N=400) waglfsvaznalumaifivleyasevinufon

235



236

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

WWIEL-NGUAIAL WA, 2564 el iedadenndusiegtediduntney
Uitmenvulunmsneuuuuaeuny §idedeimuademanuiiiednidon
NeuI9e19 (Screening Questionnaire) waglinguiiegadudnsonuay
ARULUUADUNINMEALLDY (Self-Administration Questionnaire) lagasna
wuuasuasLaziiuteyauuueeulasneg Google Form nudedsny
oaulatd 1 ngulad (Line Group) wazimawle{jn (Facebook Page) i)
sUuudemiAsifumshnuuasiinguminnuuismensuanvainvans
ordwlsiauanla mnduiifethdeyaldunlinsyideadiflunisyszana
Hamelusunsudsagy

meiensailfuuuasunuiueosdiolunsinuuasiidnusy
uwuugeunuuaneUn (Close-Ended Questionnaire) Inednuauzves
wuvaunuuseanidiu 5 dw doluil

1) Lﬁ'aﬁﬂniaa%’aga (Screening Questionnaire) @%IUANNTDY
Uszrnslu 3 aaudnuag Ao (1) Tedwduninauuismensu (2) a1y
551319 21-60 U (Angening w.a. 2504-2543) uae (3) szazhallun1sujus
nuivesdmstagiu daus 2 Vil

2) wuusauaNATUaNEuEIUUARe (ENEaENIUTEYINg)
Usznausnesniuviavan 8 4o i e 01y antunmaLsAMImnfte)
sERuMsfn Telddussaiiou anensufuRnu seaudundlunis
yhaw uazszeznatlumsuiURm (ergnuivheglussdnistiagty)

3) wudBUauUUTIIIMANsaeanseTuasdnig el
WAAAYES Pace and Faules (1994) iRenfuussenmansaeansanegly
ssrmaUszgndlilunsianuuuaeunuiielvitimuaenadesiungy
fhogndunsiinmiaall Ussnaudeusseimanisdeansmeluasdms 6



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

i o (1) msdiladathmmnemsufifaulusedugs (2) aulineda
(3) mafidusulumsdngula (@) msaduayudatuiasdu (5) MaTame
mi?%amimﬂ&jﬁ'@ﬁ’uﬁ’iyﬂjﬂﬂépﬂé]’ﬁ’qﬁuﬁ’@m (6) ﬂ’l'ﬁ%UWﬂﬂ’l'iﬁE)ﬂ’liﬁ]’mE:j
TadsRudyysierdefudaymn AR 18 9o

4) WUUABUAINAURNWURBEIANS FITeimuIdarmanuny
AR IENTTERIANTTYR Allen and Meyer (1990) Tilanuaenades
fumsinuidelundell Tnefiosdussnou 3 du léud (1) mnsgniitusie
BIANINUIALD (2) ANURNTUFBBIANTTAUNNTADELWBIANTT (3) Ay
HNNUABBIANSATUUTIVIgIY saaRusLa 15 do

5) wuudauaunzralWlunsvinen (Rdglsmhuwuuyssiiu
amzvuallun1siau Maslach Burnout Inventory (MBI) ildieamnnmnna
wnAnRefuazvseliflunsyham (Maslach & Jackson, 1986) Tngd
Welshhuuuaeuamatiumwinefignudalagdszen e (2534) 1
Usuldmsumsfnwaded wisoanifu 3 dw 1dud (1) fuerudindeu
a119915u0d (Emotional Exhaustion) 3113w 9 98 (2) suanuianan
avuluynaaa (Depersonalization) 913U 5 U0 waw(3) MuANE1E9

dyaa (Personal Accomplishment) 911U 8 98 Tauduutaay

[V

P198U 22 U9

#3UNaN133Y
1. AnBAIUUARAYRINGUADENY
NnnsAnwdnvurduyaravesnguiegduntinauuth
WYY §1WI 400 Au wuh nausmeg Ul Junands Sovay 75.3
florgeglugan 26-40 U Fowaz 69.7 anunwausamangive) Uulan

237



238

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

Sowaz 71.7 szaunsAnenUsgens Sevaz 58.8 dvwlddiuiineiou
5811379 20,001-35,000 U Foway 34.4 gnen1sufURanumunsIe s
ana waymsUsennduiug fevay 434 seRUUfURNAT M Souay
55.7 uwardlsvognalumsufinau (@genilussinistaqiu) 2-5 U See
Ay 62.3

2. ussgniAnsAeansaneluadnig

NNMsANY MU nauseesimuAniuseUTTEINANSHDS
melussinsluszauiiumennn (X=3.79) lnelanufniusousseinie
msdomsmelussinssumsaiuayulsiulasiu anniige sedasnie
shumsliamensdeansangliafudamlugiléatafudaym

3. ANUKNWUABDIANTS

nausheenalimuARiuAAUA LML IRmsTusE AU
fretunans (X=3.05) Teefir@aiuisfuanugnitusiessinisu
usingIU annfian sesasnfe sudala wazdunisaseglussdns s
il

4. amzvaalwlumsvineu :nmsfinwnagvualwlunshenu
weiazaY WU

MuANUaUN1DTHN Naufagwdlnginrsnualwlunis
vausgauUunan (X=3.70) lnefianuidnseussiou duidndeumde
SofuusumeutiiuarYidieudayfunisyhanudniu mniige sesasnde
Jssdu duffnmilesminglunssauiisurey uasUssiduiudinauns
vumpueavlunuiduvhey seautiesiian

sunsanailuyaea nguimegduluginmsualwlunis

MauszAuUIunans (X=2.49) Inefianuddndeussnu duddninisny



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

S Fusimeimidududutigmussauniian sesasnfeUssdu
FAnnAnalanuidwhegihliduinlaudenszie warUsssuduin
 fudfiRsesma fRuuimstaliourn i iudditinale sedutoeiian

snumsaneNdisIELyana ngusetsaulrgiingua iy
mMevhauszuin (X=1.79) Tneflanuiandeussisiu dusdndiudeiluse
wazids 1nfign sesasnfeusziiu Tunmsvhauduamnsamndytym
yassusildiesnsasuils uazUsziiududdninuesanansaudlutiameng
7 vesrpulseensiiusansnn sefutiosiian

AAUTWENNAFIUNTTIAY

1. SnunzdruyaravamiinnuuTEenvuiluanmetuiianas
nualwlun1svieuuansneiy

HaMIFn¥INU nonuuTEnenvuweaeiinnzrualflunis
yhaunmsmgsnimiinnus mend defimsanamgvmalnisiesu w
3wl waedansualwlunisiawiunisasanuiuyans
gandmdnau wevdl aenrfesiuNanIsAnwIves Kim et al. (2012,
onedialu ugua g8, 2558) wud Amedidndun e ualmuNIg
annuduyAraABLTEINTINEEN UazINNANTSANWIYEY Miller et
al. (2000, $afialu fsen W@evinndad, 2554) sz Wommmneysvaui
oy Tuwliufiezlivansorsualandumnendgs mnusasdudnuaei
uanseonlasmsusnioenyhavieanamudinius dadudalidnuassums
anautuyaraunnI e Tuussiiuanunwausa (nangite) wu
e Aaaunmlandamzmallusunnuseudnaensunigs

nimtnanuidianunwansa (mangaide) ausa/de/Jagtuegmeiulay

239



240

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

lafldaansifouausa uasnenirvaiasegsotu ulildegseiuudy/
wneiidusitiagtiuneniuet/dansausniuogiing 1l aenndesiunuifinues
wauas seyhyeratitianunmilanazilenainnizmelrigsninynaea
favsaud Wewheyaranidulanaziimnuanimihinsemududsddyi
awilviuuszaunnudida luvasiiyaraiausaudarlivumdamudu
aszdAgUITInusLiNesUsENI9ReY (Maslach, 1997, 91909l Lugyasn
ad wnlae, 2551)

Tuduveaseldnuin wiinaus Adseldduseifouuandng
fusinngnualilunisiauninsiy anevualnlunisinuiiuaig
goudnvensual wazaun1sanauluyanauaneeiu na1fe win
1w Aflselgausseieulsiiiu 20,000 UM waz 20,001-35,000 UM
famzmualiflunshansueuseudimeensuaiganiiniinmun i
srelddnsnsieiion 50,001 Umauly enafiansanlain witnau an
TlFsumneuwniliiaenadesiumszanuiinuldfuteuning videmsns
nsvhauibidauudueunazddlusnsinuindefuaisdalus
ylidosjummdanendsloogremidn Tudndunils wudn wifnaus
Piflseladrusiseiouliiiu 20,000 UM 20,001-35,000 U LAY
35,001-50,000 U finzvualnlunisvinusiunisananuduunaa
aundmiinau Aflselddudaratou 50,001 VAUl fisanldd
wifnaum fldsudmeuuniligsineafinszaldagluusiazifouiin
Aosfuiinveuagviagege UsenauiuANuNARUNNENNLATYENALAY
anugnsdsanenaviliiAansiieuifievaiuenueieaazauizess

JaldeenngufemFelufduiusiudou wavenndinnuidnesinuensa

2ONIINAIAL



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

uenaniu msfinwasstinuiminnuuismenvulusziuiiR
M uagsziugdamstiamgrualwlunsinusunsaaaim
diSauyanaganimiineun lusumsgeaniszsugdans Wefiansan
fednuaismihfinissnumasysusus asdiulsinyeainslusumis
%’ﬂmﬁuiﬂsiamﬁmm%’uﬁmaumﬂ:mmmzﬁaﬁq@mwﬁqqﬂdwwﬁmmﬂ
TuseduUFoRnmsAdwing uazseiugians Ussneufunslésuanald
Ndlavizesunamssyiianesdinisiviamnsadaduladiiunuuasdans
TuSesiiddny 9 1 Fsenavhlvmiinaus lushwmisgsnisedugaanisd]
anuiEnauesszauarudiSalunsineu Sndeudvinuelunsndey
Ugymldegaiinaunnuaznagiilaluauanunsavemy

Flofasamansifondall wanslidiuiesuungusegneday
Tuajfevas 69.7 finasenysewing 26-40 U danslsdnduniinanus fiong

o

IndidswBatiufeiunuuastiuine Salunguitmadiunumuazdng u

' '
v a LY A

dugarulunanausany Snaduninensyaradidfivsduindautm
ssrmsaeluluewian Amisiinuuesduneliauddy fe nsads
UidusUiBy aulunduiifesnsusssmanisimuiiaansoyansian
Wagup A Uszaunisal irupRtiuyARasautnels (McCrindle, 2005,
éafialu 29103 etfumdad, 2556) swdsdimnumswenzeu shildly
MUY FBINITANILEAVEULALANARTENINTINNTYINULASTINE UG
(Work-Life Balance) ﬁmu’i%’awudmuxlumﬁmLﬁ]umaw%’uﬁﬁiamaﬁ%m
genldiie o mndesihauiilivnziunu (Vui-Yee & Pagay, 2018, §14
fdlu ya3 avind, 2563) Mndofumuiiviuiesdnisesieuddnuay
NUNLUIIEeNTYARaiteIRLlm LA e e wnaTn fhemm

1A 19U dnwalzau atafnns ussenielunisvinau Wudu

241



242

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

2. usssmAmsaeansmelussinisvamiinauussnenyud]
AUFUNUSAUANMURNNUADIANTT

MMM NUIUTIIIMANsAeaselussdmsiinnudiniug
NMIUINAUANUKNHUARBIANTIUA TN AaBRIUANALTUSII8AY
athaditdudAny lokn Audnla (r=0.524) Funisesegluasdnis (r=0.504)
LAYFUUTIIASIU (r=0.546) namie wrinauuIEnenwuiiiufenn
Renfuussenmamsdeansnelussdns axdimugniusessdnislunm
TN wazvEnUUTSenYudiuseTeeRefuussemansieans
meluesins asdiarumniusieasdmslunwsaution il wamsfinu
@0AAABINUNSANYIVBY Hooff and Ridder (2004, 919819LU W1 Ta8 BUNS
e, 2558) Lﬁaaﬁ’umaﬁ@w%waﬁaf‘ﬁ’usuaqmmgﬂﬁwiaaqﬁmi US58INA
nsdeansesdnis waznslinenfiawesiudelumsdeasileutstiuay
¥ nansidenui ussenansaeansesinadutededdy sudsdiam
duiusneuandumsuusiuanudiaranugniusiossdn1saiunisadeg
ffuasinis Bnitsainmsfinuues Hrebiniak and Alutto (1972, S1efidlu

a6 L4 ! 14 1 a o 1
AUY INTIMU, 2546) WUN ﬂ??ﬂl’]'ﬁﬂﬂiﬁ]i%ﬁ’ﬂﬂuﬂﬂﬁmﬂ’)ﬁmﬁ"lﬂ@ﬁ@

q

Y a

vimuaRLaynnAnssmesyanaludiny nMsiiyaraiuianwndomng
danuluesrnmsiidnuagsiudioduiing iU URaulianudnyniu
FRD9AM3 uanhesimslafidnuazuamusiensednnuiulinsioy
fazvilifyaradanugmiuseasinissi dafundnlé manihous 3
AnuAniusousIE AN A isuInlusdumnAse vl
Anensgniusiashnisldmetuiu GsaenadesiuuunAnonauny Ao
(2530); @uer U1IN"T (2527) wavn3e duaus (2526) find1d1 ussennia
mi?%amim&J‘Lumﬁmi%ﬁqmaﬁiammﬁﬁﬂ VIAUAR NITHEARIDBN NEANTTH



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

YayAma ANUNTERaTeTuluNMTINY mdruiianelavesypanslu
MsUURNU

3. AURNURBRIANTTYRsNTNUUTEMENYUllANFINLS
frunenualnlunisviney

HANTSANYINUIIANLN LA BIANSAWIR AL duTusU
amzvuallunsvhausuanuseudmsesusisgsdideddn Inedu
dTUSI9AU (r=-0.225) Bnviadfanun anugnitusieesdnsuale
fiauduiusnsauiunmsruabflunisyhousiunsananudisadiu
yanaegaiifedAgy (=-0.291) aguladn vmnuinanuudnenyuiiaiy
Anwiunaranhaududunisvesesing fanuidndatugnidussdnig
saiusilefiazgiemnurmufRamdviesdmssdoly amnsafiarsanlei
wifnou fudindiddalumahou bideviedAnndesming 1id
anudutiadlamndesiamiluesdnsiiseUuasssdanudfnimiu
yananiau aunsauftRnuuasuilulymidodaiusyasam

uenINHULEIUT msyniuspssimafunsaseglussdnt
fanuduiusiunngmuallunsinudiuanugeusmeesuaiogns
fleddey Inelunnudiusniay (=-0.218) wagdmudl Anuyniy
foeAnIsAun1sAsegluesAnisiianuduiusniauiunzvualnly
nsvhausunsannNdSvEyAnalituddy (r=-0.208) asu
6 wifnamuisnenvuiiiauAaiuiineuuuvonaUsylowii
nuldFunesdms naemaumadeninufiogluthtuduiiinudens
Wanesimsils esshemmuiifesogietnymausslowivomwmy
oaflanudonlovimiinnun Ssnsdimddlanazussgdalunmshaliiug

ssin1sTiswiuegisely nvialiauAnimutinluyeainsiifidnenin

243



244

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

P o & ° P ~ o A | Sa A
aunsaasannuasalunisviaulasasinnuduiionuee agslsia Wie
fsananuyniusiossinIsAuNnsAeglusIrnsilnzuuuAREeAEn
(X=2.96) Walflguiuanuxnitusisesdnisiuinly (X=3.10) uazay
HNNUADRIANTSIMUUTTVIAgIY (X=3.11) Ay 91afasanlalunsing
mnwiinaus Tenuanulisemhenuanadlunisinem daudnsnfu
Tadla viefdniwuliiinamuazauaunsaneiiavegluasinisdalula
UsznaunulAsULoLaUa S oNana ULNLIINBIANTIUNRNIN 819V lAnn
U7 Tk 92a198n1NIANNT kAU

TuvaueanuyniusiosIAin sIuUTTingUuslauduiusniay
AunMeruaWluNI5Y 9L 3 91U Ae MUANUBUAMIDITUA] AT
anaudSaduyAna wazsunisanmuluyaaa (r=-0.312, r=-0.255
Way r=-0.111 MUAIU) NANITANYINUIN WUNIUUSENLDNTULIAINUAR
wiAgiuANURNTuensAn1sALUTITIngUlusEAutunans Tneden
whsnign (X=3.11) agvieuliniuiminnus danuidnnmagiladile
lussanisinwieguasSustamihianusuinveuveny s
SAndmuauralunsusmsnuueninig Jwnansafiansanled die
Wi dAu AN IRNIIMUUTIVIAgIU 8196 VIRUIINENIIU®
U = o Y 6 1 d‘ 1 1 a 1
fansiiusgalalunsvianulviivesanisiaeliivilesmeseluuagfninnu
@ d'd 1 = o a v qc{'d 1 d' 1
\Uuypannsiidaaen Innuansalunisviau Siruaanaseiveusiueny
anf viseRsuUINIMme saenswluyrraniinnuainsalunsususdn
) & P = A a Yee o o o Y awva Y oA
fuasrnsdliiidymivseiinanuidndadadudeddalunisuf iavda
ADAAADINIUNANITIVEUD Lee and Ashforth (1996) Ainuin Aevualn
Tumsyhauianuduiusmeauiuanugnitusiossdinis luvaeneiuiu

WU IAINAIEUNUENIUINAUTNTINITANBNVBIYUARINT FAOARTDY



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

furansnwiRefudyEnavesnmyvallunshoy wasaaniy
repsdnmasomuilalunismesnuesmadeutiyd ne Santoso et al
(2018, 919fidlu wavams gew, 2562) wui amenaalillumsiudasa
yauansenusalalumsaneen Tnerisaosiulsaninsadiuesueam
é}gﬂamaaﬂmaamjm?hasmlﬁ%faaaz 437 fafi Cropanzano et al. (2001,
énafialu Tezassn Auad, 2563) nanni mnumidesminglunuuaza
Snuniusisasdmsdurudiiusiinnduiu ol ansemsfinuuasnu
WoilAutesthsumuiiimuaesndoaiuuufnues Maslach and Leiter
(1997) finamiliin navesmsiinnnznualwlunisvhauagyinliyaainst
AuanelalunularaNUENTUeIANTARAY

4. usssamAn1sAeansnelussinmsvesniinauuTEen Yl
Audausiunzvaalnlunisinau

NaMsIdewUh Ussemamsaeansmelussdnsiin ity
amgalrlunsyhanlunimea (=-0.310) uarmeduiia 3 fusgnad
udAny Ao Anudeudmetsunl (r=-0.221) msananuduyana (=-
0.163) waznsanrudsaduuana (r=-0.248) asulain wilnauusen
lnvuimnuAndiudeussenmanisieansnglussdmslusziuin Tag
fdnadssunsatvayudatuiasfugega (X=3.94) frsanledn wn
i aunsafaroUszanuny dnsdomstudiousuauioniely
whsnuwazsziitmbenuliuegned yaanslussiniadalasuils
TolaupuuzmsenURniLeiular il naenIupIANITELaS AT
Tomiinaum Ihanusufusuagihingranuiiiiussansam saq wan
iflontnnus FuluesdiamuAndfiuioussemansioansfinanlums

< I o Ao % Y a v a LY [
vinfisnalutadenvinlindnaue fseundgiunznualnlunisvieu

245



246

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

aonAdawnuuLIARAITULTIENMANsAeasnelussinsi n3Y du
aus (2526) l¢indmi vssmemamsAeansaninsatilugemnsfisnels
voswinamilunsufifon vl deysansfidlaluthvaneesénig 4
anulindauasiidmussudseninaupansluesdnisiaziilugaanuie
welalumsvinu suwidsifimudemiglunmshanu

JolaUaUULAINNITANEN

1. pspmsiimsuernubesdnuamstionnyana iesmndeyad
namildutisiuiegitasviiusetadudeslosiviliminau 1A
awAnmilosmnevualnle mnnansinuinuluysuiuselddush
soLoULaZIEAUAILTIUNSYINOU T 83AN15ASHNSNRESS
Anouwmilimngauiumihfienuuinveuseaugisss Tudndu
vilslimsaziaowiinnun lussdufiRng wamszyaanmnaudu
ninensiinumuazannsatuindeussamslugitvngld dsddyde
msintinaus Suiishmthau Weuhunusimudesiludnenmues
o Walomaliuansmudnidiu fAazvilrmusinnuiialusinue aawd
AT wazthlugdsaunisvinanuiials

2. psdmsTdsynainnssfumsnszmiiniussenadoans
melussdmsfifivsyavsnmeansnsavhlsiinnus fianudanseriiousm
suuazmmheniludan wu madalemaliiiousmnuldiansei
Anwiu msseniuteiausuuy Madasedeyaiiiimnuiidedesida Tay
anzagsBansatiuayudstunasiu e q wenilteadussennans
doansmeluiiniia vilvinnuinnnufiselalunsviau fnfreiion

S vimthau uesiivimuainfsessinssuiluganuygniuassngng



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

3. qusmsmsinnuddglunsasanasnanduliminauiiang
SAnunfusieasinis UJURcumennugy mswmnndnas dannasen
viodudadaseviniimnuiuinvey enadwmareUsyansuavesanuls
99ANTIMTNUHUTIM TN TYARalHARUsE S M eansh T
M3aean FIFEWILH ArNENLFERIin1sUN1SAeglUBIANSWAL AN
yriusudnlamsiasanlimmd i luiiny Wesnnidudsiiesdng
aunsauimsinadeleueld ded welsiinaus fnauedluanin
wndeumsvhauin Wuaviusslomilasmpouuuiiefsssy suoaiu
tadeiannsadelosmnuidnvesiinaun Iegiauioosimsseld

4. 93 seslvirasuaza e latuntinaus hussene
msdeansnelussinsfiisansnmansnsavilimiinamus fanuddng
soutouTma shmthau fudmns Weshenthaluynsziuvesesdnig
fenuideslouardidufosdemsemietu iy msathsusseniely
msfeansiiragriliniinaus Sanudrladiouhunumnniy esehe
saflanuinladsiunaeAufaryilrnsussanunuianusuardama

fnansassassamiunulwnaenislame

247



248

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

UINYNTY

i3 Auaus. (2526). MsdeasluedrnIg. PaINIAMTINeEE.

Yt Wi, (2581). msaisIeiae: wuaRauazyATln. SuTnmad.

vilen Inngwise. (2560). SansssesinIs thstgnrmansenicsd. pnansel
N INYE.

Yo allvising. (2554). 3031 19a NI TUUALaIAN 5. PNANTABINTINEEE.

fisen aminadat. (2554). amsmiesdlumsvihnuuastadeiieades
YaInnInglulsEmelng. 275975a01PLIRUNNENIUSUNAINe,
56(4), 437-448.

suns ek, (2559). BvswaniueanIsERAdER AT
AIATEN NN TN TIENUR INTUN 1T UaE WY AN TIY
msviuiideavy [nsfuaindass, uninerdesssumani]
http://ethesisarchive.library.tu.ac.th/thesis/2016/TU
2016 5802036268 5772 4256.pdf

uqua g85l. (2558). nzualn: Yadefiferteauaziumidlunistoatu
21567507 INANTSANY), 32091), 16-25.

ya3 g, (2563). Bviswavesmuaanidumaiawiiionisiug
dndnualesAnsuazmsdaduladoniurenguauiusistune.
19975739IN75UN35377, A1), 83-99.

Wy o umlee. (2551). M135U3AMeAssulueIAms Thienaunsen
lumsvhans auannsalunIswaguazituiheuassn uaznany
wiloemhennmsviuvesyaaInsu Inenaslumsusuie
MngninusUsayanumdagis, uninenaesssueans]. https:/
digital.library.tu.ac.th/tu_dc/frontend/Info/item/dc:123796



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

Vozassas AU, (2563). anaesealuau Anuwiosminelunu ewdan
HNUTUBIANTHAENISINMSAINATER: NSRANYIveINEINLNe S
negrdlinlsane1uiaassndnsuseasd guasvell. The 7th
National Conference Nakhonratchasima College, 12(1), 807-817.

W ¥ad) Sunsity. (2558). Srsnavestasen umsaemsuasmMWEANEL
lunrsvirerumenugniuvesniniukasnginssuni sy
ATV e rinisusy umvage, wiinetdy
553UAERS). http://ethesisarchive library.tu.ac.th/thesis/2015/
TU 2015 5707011564 4254 3011.pdf

WIVUNT L. (2562). AIMaHUGTENINAMN T INIUN Y9I WodAnTss
HoRuN TR Az Il Tun 58 198N Ye N LTS
wonwueisui Inedinremnlwlunsvierudhusuysesiy
[NSAUATDATE, IV desssuAans). https://digital library.tu.ac.
th/tu_dc/frontend/Info/item/dc:176319

103 fumdat. (2556). tedeiidmasionuimelalunisiuyes
HaouUyd Gen Y ludninauaeuvyd Big 4 [nsauaindasy,
UINYRSTINANERS]. https:/digital library.tu.ac.th/tu_dc/fron
tend/Info/item/dc:98434

A3I900 13T, USy anEmuun wavens we3sel. (2538). n1sUTNIT
msaaImea iyl anndnw.

AUV AUYENA, S WossUAY uazunea ysauil). (2562). Jaduanuaw
Tumsvhauesminaulureulaiiiley Swringie. 97557953702
U398, 24(3), 41-56.

aem uTIng. (2527). msfnsiadonsyedesdns. Ussaiia.

249



250

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

aseensua (AILuW) o330uUE. (2541). WOANTITHOIANIT: NGUkAY
MTUsEENE. WMINYIRUETIUANERS,

Asven dmmne. (2534). Amweemig (Bumnout) YesREMsTEAUAY
WNMITNEIVIA A uanznsabiamihvenelulsme v as s Ui
[ensinus, unineaesssumans). https://digital library.tu.ac.th/
tu_dc/frontend/Info/item/dc:112571

aild nwwsmmal. (2546). MsAnwIAIUANIUE Sy TTEUINUTENIs
AumIUEN TN 009IANTYOINUNIINUNIINEIaE [a13Hnus,
UNTINYISUATUATUNTILIM]. http://search.swu.ac.th/primo-ex
plore/fulldisplay?docid=ALEPH_MONO000066299&vid=SWU&
search_scope=default_scope&tab=default tab&ang=en US&
context=L

a3ty viln, uagdliml Wednwal. (2561). MLATEALATNANTENURD
Han1sUfURuvemiinaulunsnuiuAaUTausIsuves
wInenaeluiiuvessy. 21997550 10W IS IUMAAA LY, 19(2),
151-165.

e Al (2530). msdeasluesdngg. e ivendosssumant,

En¥a Snury was wieT SuRiRu. (2563). NaNSENUTEINISYINIUTIL
(Work from home) lutalaan-19: nsalfinyveiinensle. uauann
https://tdri.or.th/2020/05/impact-of-working-from-home-
covid-19/

o30usA alanys. (2555). wodnTsuuazmsdearsiuesnts. wnansal

LRI,



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

Allen, N. J., & Meyer, J. P. (1990). The measurement and antecedents of
affective, continuance, and normative commitment to the
organization. The Journal of Occupational Psychology, 63, 1-18.

Freudenberger, H. J. (1974). Staff burnout. Journal of Social Issues,
30, 159-165.

Lee, R. T., & Ashforth, B. E. (1996). A meta-analytic examination of the
correlates of the three dimensions of job burnout. Journal of
Applied Psychology, 81, 123-133.

Maslach, C., & Jackson, S. E. (1986). Maslach burnout inventory (2nd ed.).
Consulting Psychologists Press.

Maslach, C., & Leiter, M. P. (1997). The truth about burnout: How
organizations cause personal stress and what to do about it.
Jossey-Bass.

Maslach, C., Schaufeli, W. B., & Leiter, M. P. (2001). Job burnout. Annual
Review of Psychology, 52, 397-422.

Pace, R. W., & Faules, D. F. (1994). Organizational communication.
Prentice Hall.

Parker, P. A, Kulik, J .A., (1995). Burnout, self-and supervisor-rated
job performance, and absenteeism among nurses. Journal of
Behavioral Medicine, 18 (6), 581-599.

World Health Organization. (2019). Burn-out an “occupational
phenomenon”: International classification of diseases. http://
www.who.int/news/item/28-05-2019-burn-out-an-occupational-

phenomenon-international-classification-of-diseases.

251



252

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

noAnsINvagUILlaalun1sifantamienisiuitaya
HARAUTINNINTSRY wazNSianYamnansdenandn
N9N1RY TUUANFINNUNIUAT

Consumer behavior in Bangkok on choices of
information channels about financial products, and

preference for purchasing channels of financial products

daan uagiiy*
Saleela Nuanruethai*
Ugun anziafiu*

Patama Satawedin

UNANg
a v O Ao ¢ A = [y a @ v
ﬂ?i’)ﬂﬂﬂiﬂﬂﬂ’]ﬁi}ﬂi%ﬁﬁﬂL‘WE)ﬂﬂ‘I?ﬂ 1) SEAUAIUAALAUATUNT

AAIARITAYENATUIATIUNTSIARNYBIMIN1TT U Toyanansn

Y Y
I 1

NNITREY Uag 2) WHANTIUYRIRNAITUIAITIUNNSIARNYBINIINIS

ndnwnfimamansumindin aivinisieansnsnainiava anzdmeaans
UMINYNTENTINN 9/1 ‘Vij;l: 5 ouunvaledu f.Asewie o.AFBIENN ‘U‘Vgumﬁ
PpIN1IN5AAGE saleela.nuan@bumail.com

“Student of S. M. Com. Arts, Digital Marketing Communications,

Faculty of Communication Arts, Bangkok University, Pathum Thani, Thailand.
E-mail: saleela.nuan@bumail.com

" p1915dusrhauivinisdessmInainddvia ansdmamans amingrdunganm
9/1 %yj 5 guunaledy f.AFBWEY B.ARBIVAN Uﬂ/]iJﬁ"lﬁ

Y0INNN1TAARD patama.s@bumail.com

" Lecturer, Digital Marketing Communications, Faculty of Communication Arts,
Bangkok University, Pathum Thani, Thailand. E-mail: patama.s@bumail.com



Nsestimamansgiatding Uil 16 auil 1 unsiew - fiquaey Ussdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

v a

dnAulatondnfusimienstu nusedieillilunsfinu Ae Ussnns
fifluszaunisallunislé Mobile banking Tulwnngammamuas 1w
400 au 3eafleflldlunside Ao wuvasunwUaelalunisdina
ANuARuYeINgufieg1e adafldlunsinszvideya Ao afinids
wssoiwn Toun $esar nsuanuasnud Aladey wazAdaudsauy
UINTFIU

HANSANYT W31 1) Jreuwuuasudiulugiduneandgs a1y
581319 31 - 35 U sgaunsAneUSaens ordwduntdnauusom
wnvu fsneldiadedelfiou ogszming 30,001 - 50,000 UM 2) {ney
wuvaovdlulneltuinis Mobile banking ¥83suIATSINENIABIINAA
(W) In1sduAudeyandndueitudin (eauming d1nusedn) un
flgn wazidonvessdududeyananiasininistuuuteans Web-
site YIEUIANTINNTIAN 3) FUNITIAMAITATBIgNATEUIANTILUANT
\dendosmamsiuidoyananfusinienisiu sutemisnisdeais
Tanuddganiigadesnisduresmaiiliszoznainismdeyals
53057 FrugUuuuiiiomnianaiaidsia (Content Marketing) lsfanna
ﬁwﬁ'mmnﬁqﬂﬁaﬂﬁmiﬁwLaumﬁamlugmmumw MI0NINNT Y
fornuusseny ivaau asny ai1sassd wagsunsUsznduius
saulayl (Online PR Marketing) Tnnisuszanduiuseeulaisn « dq
wasansRndulatendndueinianisdu uag 4) wnAnssuvredgnan
suinnslunisidendesnienisinaulatondnfasinenisdu fnsdady
Tadondnfusiushn (eeamdng tndsedn) Kuau1essuIAITINn
fan Tnglinnudrfyfunisindnauaividissiasanuazainly
nsvisenseng 4 I uasiinisdaduladendnfasinewmu (neswusi

253



254

Nsasiwamangsiatadind U7 16 atuil 1 unsieu - fquieu Uszdl 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (1), January-June 2022

n31ENINE/ud/MusUns) K1u Mobile banking 11niga laglinlny
drfyiunisiauazain Tun1sldu3nis Mobile banking lann vn
1981 warUTEndnlaINISRUNMEeTESUUIMININTIER

AIENATY: MINAIARAYIA Mobile banking WaANssUN1SHBNT DRGNS0
N9NTEY

Abstract

The objectives of this study were to study 1) a level of opinion
towards digital marketing among customers about channel selection
for financial information consumption and 2) customer behavior for
decision making on financial products. The samples of the study
were the 400 customers experiencing the use of mobile banking and
living in Bangkok. The data were collected through close-ended
questionnaires and analyzed by using descriptive statistics including
percentage, frequency, percentage, and standard deviation.

The results of the study revealed that the majority of the
respondents were females, aged between 31 and 35 years old,
received bachelor’s degree, private enterprise employees, and earned
30,001 — 50,000 Baht a month. Most of the respondents, furthermore,
experienced using mobile banking provided by Siam Commercial
Bank, Co., Ltd and enjoyed searching for information about deposit

products (saving and time deposit). The websites were the most
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used platforms. As for the platform, the shortest time the channel
of information provided, the happier the respondents preferred. As
for content marketing, also, clear, beautiful, and creative photos and
photos with captions were enjoyable. In terms of online PR marketing,
repetition impacted on the customers’ decision making. Last but
not least, the customer behavior influenced on decision making on
buying the financial products, especially deposit product (saving and
time deposit) through various branches. In particular, personnel were
of highest importance for financial transactions and decision making
on purchasing mutual fund, asset allocation, and fixed income fund
through mobile banking. Convenience was a vital reason for using
mobile banking because the respondents could use this application

anywhere and anytime as well as cost-effectiveness.

Keywords: Digital Marketing, Mobile Banking, Financial Product Behavior
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3. msmanaruiulen (Website Marketing)

4, gULLUULﬁammimm@ﬁ%ﬁa (Content Marketing)

5. MInanUsyduius oeulal (Online PR Marketing)

6. MIraAEUlLUBLOUNELATU (Mobile & Application Marketing)
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Abstract

The purpose of this research was to study communication
about wildlife surveillance in Kaeng Hang Maeo District, Chanthaburi
Province. The study examined problems and barriers hindering com-
munication about threats from wild elephants and proposes ways
to improve communication. This was qualitative research. Wildlife
surveillance information in Kaeng Hang Maeo District, Chanthaburi
Province is communicated via alarm dogs, warning signposts, radio,
CCTV, and an alarm application. The following problems and obstacles
were identified in communication of surveillance information
about wild elephants By collecting primary information and in-depth
interviews.: 1) Some foreign dog breeds bark to signal the approach
of wild elephants, but Thai dog breeds fear elephants and do not
produce warning barks. 2) When warning signposts are damaged, the
lettering looks fuzzy. Darkness at night and rain further reduce visibility.
Because wild elephants live in or enter the community through various
routes, the path to enter the community changes and the warning
signposts are no longer in the right spots. 3) Radio signals can only
be transmitted over a very short distance. If the recipient goes to
the park or runs errands in a remote area, that person may miss the
alarm. Radios are insufficient for meeting local demand and their use
may unknowingly be illegal. 4) Surveillance cameras (CCTV) cannot be
monitored 24 hours a day, so many elephants passing by the cameras

are not noticed. CCTV also has high maintenance costs and there is
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no agency available for diligently inspecting and maintaining the
cameras. 5) An internet application for reporting elephant threats is
available, but the internet cannot be accessed in many places. The
application is not used by children and elderly, so they are often
unaware of elephant threats reported via the application. The application
can be inconvenient to use when tapping rubber, entering the forest,
or engaging in other activities as well. The following communication
guidelines are recommended going forward: 1) warning dogs should
be of carefully raised foreign breeds, such as Siberian Pitbull’s. There
should be education about the benefits of raising dogs for surveillance.
2) Signposts should be regularly moved as elephant paths change.
The signposts should include reflective materials that are visible
at night and when it rains. 3) Government agencies should support
providing a budget for the purchase of radio communication equipment
to meet needs in the area and provide knowledge of what types of
radio communication is legal for all sectors. 4) CCTV cameras should
alert local residents directly without going through a central control
tower. 5) As for the application, the government should find a way to
relax laws to enable the set-up of internet service in the areas where
people live in the forest reserve. The use of the application should

be recommended to the elderly as well.

Keyword: Surveillance, wild elephants, Kaeng Hang Maeo, Chanthaburi
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