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Abstract

Transmedia Journalism to drive the issue of poverty and
inequality is qualitative research by documentary research method.
The objectives of this research were to study the formats, channels,
and methods of Transmedia Storytelling in coverage of poverty and
inequality issues of the Center for Commmunication of Social Agenda
and Public Policy, Thai Public Broadcasting Service. Henry Jenkins’
concept of Transmedia Storytelling was used as a framework for
this research.

The results showed that 11 presentation formats were used
in Transmedia Storytelling, such as documentaries “Kon Jon Meung”,
news, news clips, articles, public forums, etc. Communication on
poverty and inequality it has applied the concept of Transmedia
Storytelling, which consists of 6 key features and 7 fundamentals.
The results of this research had found to created stories from various
issues related to poverty, it is a review from the situation about the
poor and the policies related to the poor. Three communication
channels were used, On Air through Thai PBS television stations,
Online via official channel and On Ground activities all being integrated.
As a result of the Transmedia Plan, viewers were encouraged to
learn and express their opinions on poverty issues such as
commenting on the official pages, contact for help and participating
in public forum activities. However, a shared experience has not yet

been found after watching the documentary series. The building of
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a sense of unity to drive participation in public policy movements
is not evident. The Center for Communication of Social Agenda
and Public Policy as reviewed to expand the story and develop the

Transmedia Journalism workflow in the next phase.

Keywords:Transmedia Journalism / Storytelling / Poverty
and Inequality
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Abstract

The following research has two primary objectives: 1) To study
the communication process for creating experiences of chatbots in the
commodity retail business. 2) To study the relationship and influence
between the attitude towards commmunication for creating the experience
of chatbots in the retail business and building customer loyalty. Data
for this study was gathered by using the qualitative research method
of in-depth interviews with marketing professionals, technology
developers, and 6 scholars. Quantitative research was performed using
a sample group who had the experience of purchasing products via
“chatbots” 2 times or more, totaling 360 people.

The results of the study found that business operators have
used “chatbots” as a digital marketing communication tool to manage
the customer experience throughout the customer journey (pre-purchase)
and to collect information and use it to analyze the interests of
customers. Chatbots are used during the purchase stage to answer
questions and provide services when selling a product, and after pur-
chase (post-purchase) to send personalized advertising to incentivize
repeat purchases. By focusing on the content design together with
the introduction of artificial intelligence (Al) technology that helps to
remember a large amount of customer data, both in terms of liking
and purchase history. Inquiry history is used in conjunction with “chat-
bots” for personal communication and is personalized through two

characteristics: 1) the creation of a physical experience consisting of
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products and services, price, interactive and admin systems, service
time, and marketing content, and 2) the creation of emotional
experiences; feelings consisting of the personality aspect, the emotional
response information aspect, the aspect of creating engagement, and
the aspect of being a human assistance provision. Trustworthiness
until the decision to buy reinforces satisfaction until a positive attitude
develops into customer loyalty towards the brand. This can be witnessed
through word of mouth, repurchase intention, and being the first choice
in mind (First-in-Mind).

Keywords: chatbot / retail business / chat commerce / communication
to manage customer experiences / customer experience/ Loyalty /

word of mouth / repurchase intention / First in Mind
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Abstract

This research had an objective to comparative analysis of advertising
copy and difference of packaging label design between milk powder
for infants and young children that sold in Thailand in accordance
with section 15 of the control of marketing promotion of infant and
young child food act, B.E. 2560 (2017). The comparative analysis
the packaging labels of milk powder for infants and young children,
a total of 34 pieces, 17 pairs, using the 5-point Likert scale, which
are passed through a brainstorming forum with an advisory panel
which were important personnel who played a direct role in law
enforcement.

The results revealed that overall, the level of difference between
the packaging labels of milk powder for infants and young children
was almost no difference and difficult to differentiate that means
mostly packaging label design of milk powder for infants be within
the scope of violated by section 15, which required packaging labels
of milk powder for infants must be clearly different from other
food labels. In addition, the packaging labels of milk powder can
be classified into 3 groups: the packaging labels of milk powder for
infants were almost no difference and difficult to differentiate from
the packaging labels of milk powder for young children, 70 percentage.
The packaging labels of milk powder for infants were slight and
unclear difference from the packaging labels of milk powder for

young children, 18 percentage. And the packaging labels of milk
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powder for infants were no difference from the packaging labels
of milk powder for young children, 12 percentage. It showed that
if the criteria were clear at the operational level and there had an
addition of a subordinate legislation that increases the conciseness
about the packaging labels of milk powder, it will clearly benefit
the public.

Keywords: Advertising copy/Criteria to assess the difference/Pack-
aging labels/Milk powder
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Abstract

The objective of the research on the mythology of the
body of the sexually marginalized in advertising was to study the
construction of the physical definition of people with gender di-
versity in advertising and decoding to the body in advertising for
gender-sensitive audiences on body diversity. The research was done
using a qualitative methodology by analyzing the text and in-depth
interviews. The theoretical concepts used as a framework for the
study were: the body of a person who is homosexual, semiotics
and narration, advertising, and coding and decoding.

The results showed that the multicultural society today
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emphasizes equality and acceptance of the physical differences of
the gender marginalized. In which the researcher studied 7 product
advertisements and organizations that presented issues of sexuality
among men. Which demonstrates the power to control, manipulate,
and create a dynamic body of meaning? This has resulted in the
mythology of the bodies of marginalized people of various sexual
orientations which can be divided into 3 categories. 1) The body
manipulation of the marginalized gender is a way that society does
not accept or accept, that is the character uses power to manipulate
the body, which has changed the body from a male to a transgender
woman with food products coming in the body characteristics are
contradictory. By the way, it was a change of body from a man to
a beautiful woman, attractive to the opposite sex but in the other
hand, when everyone knows the fact that the body they see is a
transgender woman this results in rejection. 2) Body manipulation
of the sexually marginalized fighting for acceptance, that is the
character has a temporary body transformation. For instance, a male
teacher dressed as a woman or permanently transformed into the
body of a transgender woman with beauty products to determine
the manipulation of the character’s body requires patience and
more intense battles. The stories presented in real situations, cou-
pled with the consumption of goods to achieve acceptance; and 3)
Transcending the body of the sexually marginalized, which leads to

equality when the product has come out to campaign or support
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by bringing up the issue of gender equality among the marginalized
to create a power for change in society.

As part of deciphering the meaning of body in advertising
for gender-sensitive audiences on body diversity, that showed the
context of modern society, the audience has a wide variety of
meanings. However, in the overall pictures, they found that 1) Most
of the audience will have a reading of the meaning consistent with
the producer. Two of the highest numbers appeared in the third
group, transcending the bodies of sexually marginalized people,
which leads to equality in the second group, Body manipulation of
sexually marginalized people to fight for acceptance 2) Negotiated
reading; there were 3 subgroups, which appeared in the second
group, body manipulation of sexually marginalized people. To fight
for the human rights acceptance in the first group, the body ma-
nipulation of the marginalized gender that is socially unacceptable,
or accepted and in the third group, transcending the bodies of the
sexually marginalized which leads to equality 3) In the meaning
of deprecation, least show up in the first group, which performed
the body manipulation of the marginalized gender that is socially

unacceptable or accepted.

Keywords: Mythology / Body / Marginalized people / Sexual orien-
tation / Advertising
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Abstract

Research on “The representation of male characters who
reject social control in Thai gangster films” is qualitative research by
means of textual analysis with the objective of studying the com-
position of a representative image of the character. A male drama
that rejects social control in a Thai gangster film and studies the
decoding of the meaning of the audience with first-hand experience
through in-depth interviews.
The study found Thai gangster films have created male characters
who reject the control of society through narrative elements and
character attributes. This falls under two ideological sets, the first
is the dominant ideology from the perspective of the social norm
framework. Another ideology is the counteractive measures from the
human agency side by the tactics of a series of opposing ideologies
that legitimize the character as a “gray area”. This operates subse-
quently under the main ideology which consists of the following
strategies; 1. assembling the image of a teenager as a lesser person
in society; 2. assembly creates ideal masculinity but does not con-
form to social norms; 3. combining both the inclusion and exclusion
strategies; 4. victorious storyline in the early stages before returning
to normal in the later stages; 5. resistance to some aspects while
also accepting of other aspects; 6. strategy of referring to stories in
the past but showing to others in the present.

In deciphering the meanings of first-hand audiences with gangsters,

153



154

Nsasiwamansssiatdind 7 16 atufl 2 nsngiau - Sunau Usedd 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (2), July - December 2022

it is to be acknowledged that gangsters’ decryption observations
were found to be broader in scope than what the film represented.
However, although the representative image of the gangster some
of the representations in the movies are true, however that’s not
all. In some respects, although it’s bad behavior, it’s yet to be the
worst, or at some point, it may be worse than it was represented
in the movie. In which all recipient samples chose to negotiate the
meaning because they did not decode it to meet the film’s expec-
tations, but instead chose to decipher what it means to emphasize
who they are, what is their identity? in order to show their presence
and to exist in society.

Keyword: The representation/ male characters who reject social

control/ Thai gangster film
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sfureviasusiusnuignusznauaineiulunends (one is not bom
woman but becomes one) (NMYAL WAANN UAZANFUIILIUY, 2560,
u. 604) fsiitedanavesiidondnie Tulanmadmmstiudunildandi
aumiuanuiuefiduuuuedefifludageuefegiunsnn Jside

Ipapwhnsnumuessrusiiiensnguuifnfnaity nstlimidely



Nsasiimamansgsiatadind U7 16 atufl 2 nangiau - Sunau Ysedd 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (2), July - December 2022

s % - aa a ¢ Ay vee =
ANEN SVINPUNTADANTVDIVRIAINUE B8AUMA (2547) NlaFnwIiTeq
nstevengaunsaimudumeiunilideiuilvesgmi 1 Jawum
amntuazvieuadumelinnnn 1 gualaenunduge
UNAUDRNITIATEMTIAENNIININTERRAD AnAEEINSTULHAT
ANUEATITHARAAINATUVRIAUUA ALY TR ABNTULEURARAT

[d [y v 13 (%
yosnnulungludnuaemslimnusuuss Wusuy
=3 Y1 ! [J A d' = = !

auitulen AauAnvesnulumeinunfandte i dun
lunszuananvasdenuainiiunidludemasuliussnauadaanuming
voamnameliidnyasanuduysmnaniognimyguludiuun &
avelsan ARy (2551, U. 15) leduieh anumnevesaaiy
YIUNTOANTNYTHYNUITENBUATIUUIINAVIUNNIEVBINAAN IS
nMsuansngAnssuulidnvaugvemanmvisenglunisusengivasue
Tneivodunsesmuaudsruiaggliiudmnuuanadeseningued
Dugnmygewasimeildluanmygyhdanvasilimiiouiuegnls

Mtldmsunuideruinaulafinyingy Wniad Juswa UuAe
vosrulumendnazgndavilidnwaetinsestng (Binary opposition)
fugnmumnevesnlunslugaunfivesdny Fedoiarulszian
! Y a Y | I M 1 a
lemduyannunenediuauivesnulumenlidulumugauns
agungunasdusINaN T iRnIuazUsEiUnsT NguALWENldungy
AuTiasenunanuanvesdinuwazinginssudesuulianussingu
mederuuazantulanmnudustusensazdiowanunngveinguay
wieillen WunguanildufuRausssutiandszune vhme diiungne
WATHIAY Pl
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v a v a v I3 o v & v %

tinSeutinas snwnnfinululsedl anduandeussandiluvig
naulaugyielaenadue ey sening 15-17 U annyidusniseaiuiu
WIBULNT WBNINITENNINFANUUSNAUINYRELET U9ASatIaniann
Uingeedulufiuuuasnuasiiiourthusailidndensyen (Muvan,
2560)

19T UANFUVIBRNTTIUNWINANUGY e Teyunn umiinssids
idenmanvallilo e 1@indensUatuinamEineynm NN
au gUsge i lumgmeyasdnau newssiiviniinaniuluuuagen
1 U 1 o = o YV v 1 d‘ a U U =l
svenusgadayinlvitinvieaig AN (U dauises, 2562)
ae4lsNANNILUIYAAUINELUUTIN S uwasn e TugnuAf
wavAnudunlidulumugauaidnaniawnsadiludnmsasenaueiln
funguenufiasdnImuaNTesdIntogIngulings suswa ey
<@ A a 9 [ v 1 [ =~
Jududanuudanwenuazgniniuesnluandnumeiduiu 8193ziles
madlayaramailismsuduinenulunguSouivama Funudinu
anunsadindsnilugmsremuuarauraausiognnalaswEsasdeslas
Fuvanidnuudntunsinddndinuazaaunisainulumeaninias
gnusznevasrilananuilussainiiuivrludoravulundn delu
[ 1 < dglJ Ql'd‘ o‘d‘d‘ 1 @ dl' 9 a Ql'd
MVNMNUUNUNFDURTUUTZANN NI UATNDDINUUFDUTELANUULN
[ = a < I a a a Q’Jl v @ A ava o
anuaznwIsieas ltulanuisumnnsuaziun® nnsdaludensidy
tuaulafinulusdded genuinevesrnudumneilanvazUies
81UNIAIVANVBITIANDENINGUENLAY BUSHIATdensnaanuazUsENaU
asalAndumilousss wilaumuvseawdsunlaaluvseldedsls

NeldwmsuNsAnwEeIaTUUsTNA MEUasIulanmIvINSUY

ANUNTALUINSSUIUNALAIUNSYINATINTIVDIER A NEUAS HENLANULALA AL
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wsnnmeunslugrugnihnlinnuduiiendiglvgvuvanuiiainlanainy
Wuase suiiaasnimeunsiuSoulalioun nas NouyoIdanuLa A uay

e’g = v o 4
AMEUASTURD NSUsENUASINANIMINELNE1as Naeyned (2556, U,
4) lfesu1ein mneunsUsznavas1anuduase (Constructionism) 2
LDININEUASHULUINIVBIFUNUSNTER AL IAUSITUANYTILDIIN
wirzliifinnuasaudnmeunsiausausenovasepnuvangluituunla

1 @ ¥ o

maslasdugimue

ndilanauwatutieiu fIdedsauladnudonineunslu

d' n’g I3 d' d' o ¥ d‘ v 49{
FusinmeunsuuluEe NI NUsENoUaT ANUINETUATLKLINNG
o = o X Avaow o ~ 2 A 'z
TusssuAnw NellwenaiidetuaulaiasfinundeUssiananeunsou
09NN MNINERINNTUNUSB U UAURDINATUUTEATIDUS) WU T
Imiaznud dhasdniauennuduasndeulaziienengaunsaodn
A59lUNSINNLRERNMEUNSENRTTALBANAeaN lUR S TuER T
AU UA U UL ENTE N v NS INsa Az eleilalUsens
Ugnziurasngaunsaivanuazenaunisalsesuegnasmaia
| < A a = o d' 1

agulsfnulieiasaunfsanulunengnisenevaiiswuly
Nunvesdainarulssannmeunslagdnunuuifaiigniunldiedu
L5098 Bl UNNSANYIIATIEIHUINEALA LUIAMNEINUNITHENSBY 91NN
AU sENaUNilsvenAnNIsIaNTeNaUN vt Ndean s Ak
anusadnlatsnadnvazvesnulunglunmeussidilusgnsitude

I3 Py ) =& v ° ¢ a 'z
DIAUTENBUNIAIUAIRLAS (Character) TFIDIINUNUNNTIATIZINA?
¥ATANULLIARYBY Viadimir Propp (1895, as cited in Buchanan, 2010)

wfiarsangluuuanungvesaulunglugauaiiaznui dau

AMEATNTUANENYAEFIAEATWUUNTELEN (The Hero) Nignuseneuasnalv
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WuamuuuuvSeuuuatiu (Archetypes) dsanansanuldlunszna Genre)
yosnmeunSnluRuATEEes msashemmmnglmives “Iryy uas
gosisyyy” Tunmeumilvevesuesely quete (2551) Gawut ssdszney
yosmsianEes Jademeiugaing uazuurmsdsaniidnlunsimua
wazUsznovasnanuneauilunglugiusdsysulndnaanuaeziiu
Auf sedifumaniine uaziimnudeaasiitodiusi Wudu
Tuvaigiinguinazasiufiassiunamunuuesdsauagnui fhag
anuszneuasdlinguaumaiidumindeungssdsunayaiduluaa
ussingumsdsnndagninnsnumlvinudnasdu §5e (The Vilain)
Snvasazasfiufiassrunamunuvesdnuvdoingnssudoauulude
nmeussiasinsvirmllasdiunnndmnlilulumuussvingumsdanuiin
gnuenuezuargnindneenty Wy snAdeiEes msademudutiemns
Fruvasnmeunsing nsdfasamdeitdnvasdoauululne2528

'
a A

2530 VBIUINY LAANYS (2533) Beraddenuin EndleniingAnssandesuy

o

(%
a

(Deviance) egdlawndinmeunsiiminauelinumaiignadvviastunnd
Tumeusuuazgndnswedlinafugmemnndluizgnidneenluain
dpsmFesmiideiEes wizionuazielunmeuniuusedianevesine
; MTRATIEVINEAULNTHALNATUNTAILGETIN V89 NORET Bl UedANY
(2556) aznuT fnmssuunoulstanseda Binary opposition) sEwing
fhagasnszien (elugaund) Ausazasiie (eftlidulunugnuai)
pgetnluRY fazaTnsziendnIzianuaesloun MavaTnsziondos
frnuugamygy Tuvasiinudnuauzvesnazastiesinazgnuszney
ahilidunguauiiiingdnssundeavuluanussingumedsausu (5o

wuuvsulasvisaldwertavEnaluvindy WWudu
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7 7
VU AYVAa v v

MilIRpdamuin davasninadnuazUfiassnaniuauvesdnuild
Usnguiteaanegiiarasussiangine (The Villain) Wit mnusdany
MagATUsENAINETIY nautings Susmalunmeunswuiuivanes
(Gangster) sy nmeunslvneEes 2499 duswianseudlas (2540) 7
ameunslevihmsusgnevaisiaaseguns luadliusngegluunum

Y} a ] o a a av &
VDIAMANYUSKUUNIELEN (The Hero) gusavuimalasyaanideLlu

(% P 1 a v

AusnLiteY WugnmyTudneme

agdlsfionuiiiosaniiunanufinsmssinunmeunsiunsena
du q dnlimmeululuiuesiiin fazastidunszien (The Hero) fie
) PN vy ¢ o A o I3 a
mazasiulsilelimeanunisamanneiuanuduysunelugauafidy
wan AeliuanUsngmsalfanandiunddandvenisideasalidn win

& & & <y dy A [

AneURsuAELnes Insdudununlunisusznauas 19U ue
MarATYIEIULETE1UNIAIUANYBIFIANREINANTNGY dusnIa TR
TJanussiingrumedsauanlanvasnnuluasmiseruuainaneuns
wwBu 9 wddlulanvesnneuninsenal nMmeesiiazATsElanIzgN
Usznavaiilvildnuaedoundwsondndnanunisaliedfiuywnmeen
wntudnuazlanwagyinludadumuiu

dmTUMATFe MuUTaEATENIU EsENUaRIUANYeS
dnulunmmeuniufsaneslnetiusmazihfnsanyaTz “@un (Text)”
YN MEURS mnuaIaelavhnsinsitesuansauglumeniiaidu
wwaltiwazdedunalumsdudumilsdmsunsiasgisunaweunsli
fanuseumuuasiiinungwu Suidvaulafinuinisnensia/msiaay
YDINGUHTUAIAD nquAuTITUszaunsalnsslann nquiinias susnia

Y 9

wAYe nanafie nauAumaldunguennivszaunsainsansdanyly
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Aa o w ! oA a o ¢ AU Al a I3
FInUsEITuINNIINGLds Bniaantandgnnsidenin lusasnnmeuns
wivamaseauan MU wBIiIaEATNIEIEN (The Hero) N
@ v X A v A a a ' a
meehesuasvarlaziiunliunazeudedluluiandasening nswe
Tundwweaslassadne (Norms) nsenaswestlan (Human agency) Tuns
DIUANUNLIYAINAT %ﬂﬁfu%ﬁﬂﬂajmsﬁﬂaﬁaaé’mwuazqmumia}uaq
& 6V 6 1 o Y o U YA a o gj dy
ameunsiisanasinhoulatduseaula lnefidenis msideluasal
2aneliAnUsElesidadseuisulmiunsanudNuSIBas U TEnINg
funuavisuaswazvegeaiauiiieiunmauiluenuuIm

FAUUFTIUAN NI UTDIVDIN T DS DUNAANINUINTITU

WnUsEaIAN1TITY
LiflefnymsUszneuaduamiuuvesazaseiiufiassiunanuny
vosdanulunmeunsuisanasing

2 flefnwnsneasiarumnenmiunufazasmofufiassiung

AUANYRIHIALYRINGUMIBE S UAS NI SEaUNTaln T

Useleminaininazlasu
1. NUAdsTuilonvstievengesrauiineiunsiledSeanaan1nes
] ¢ v = v & = a

anudunglueanssudeaislananme suwuuveasaulugieiign
Usznavasuliinasidudensvirivisen neunsou dlanangianumine
Tusuiludseugeuafivint mnuadadisuuuuresaudumenlidu
Tmudsengauaivsngegiey Awunuidetuandiiui ulustey
yosguvumuluremeiuesiuniinisUsnzwagsosasnnnumneiu

\NATUBELARDALIAN
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2. sAdstuiidumsdeseanisinuifisaiuiarasmelunweunsi
veneypsuaniseniUfnuideidlniui fazaslunmeunslag
a1z nawien (Hero) tuflldfduiidduienausly uinndnvaizd
avAsTiNANAENYAILLUUETE (Villain) Whlufedesianuiannaiiss
thgdusrlonireashadeluannmounsifiethluianioenuuuais
sharaslunmeunsliiauanvanedfunndedy

o

YBULIANITIY
mIfediliiseldtmumoumnvesnsifouddldiu 2 dw dil

1. MTUATIEFIUN (Textual analysis) §Ielavinnssivsaudeya
ﬂdmﬁaaSWQﬂwwaumﬂwaLmumzm (Purposive sampling) %ﬂﬁﬁa%ﬂu
mMatauenmYesiazATNAYIEY fazasien (The Hero) AUsng
AENYTYRITINGY BusHaLavLivawas (Gangster) Ingldnsauunuifn
HeuANuUmNENNEURSUANERBS (Gangster Film) 984 Shadoian (2003)
sunasiunsfinsandadondmui fnmeunslnefiusnguagidn
ausTRausTT) W..2539-2562 Srunuiiean 7 Fee liun Lifniaina (2539)
2.2499 duswiansaadied (2540) 3 1inaala (2545) 4.fnau (2568) 5.91
w1 (2552) 6 Slanuiteuiuauiume (2555) 7.8usmna (2555) laeiitnasinns
Aemeinaieluil

1.1 3AUsZNUMUANAN YL NIUSEINSAMEnSUDIFazAs o
918 DTN LATANUNNNNTIANUALLATYFNT

1.2 3AUTENBUMUAMAN BEVININEN YR Iae AT LA A1
FNMY UAENITUAINTY

1.3 psAUsEnouMsuIniavesiazaslaun auildouaeyinuns
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1.4 psdUszneusmuimunmsTinvesiavasliun dadedifidon
HANAUVIN IR Ia ATMEUASEUAAIUANYBIEIAL AINUABINIIUIBAIY
U150UIGEAYEIFIALAT LarAINIUTDIRIAYAT

2. MIIATENETUATS (Audience) §ITeazlinsdun1vaiils
&0 (n-depth interview) nauifafivdsszaunmsalnsafeadestui
AudnwrATI UG Suswia S1uau 2 A sl msunisdndonndy
shognsdmiuamiafelundall mneuildonalilisneuiitinlugiaum
voanguAuifivsraunsainsafeiutineg Susarmun MINUARITY
Wiesdismsthiunuesnguiogauisdin siflefudedansuazguin
Tthmesmsnensaruvsnefiansathindunidunsingzinug
fushunameunivini Tnedlidunuaifesdamuautfindnie W

Mep1RisraunsallaensnefnviseUstaunsallaensilulagiu

WUIRANG Y

L.uu2AANgINUATWEURSUASEMDS (Gangster film)
Shadoian (2003) ladenumnunueneIfuneunsLLAsanashI
Uszneulumessrusenau 4 Ussnmsidneylaun

<@ a A ! gj = IS

Lauuvesanuluendwizenguiiuasiynsulunisuanioanty
BasamuviseufuRludinssiutnuiudnuudin levmuaanneunsun
Tavuansliudanmsinuasdons sausumnuaduiiesdrumniduan
Twiudanisnszyhienainvessiazas Bnvisnadnuauzueinguimazas

Ao a a U O oA v 1Y

wianilfinssusngluluiiamadeniuiufe nsldauuusdunisuwilam

2 auvvasnnutandaiuinnninenyaaaiilansgyiegdaedn

YA INANTENUDIATIFSINN9EIAL
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3dmaihauenmiunurasnaunivawesiudnuasiSeused
Nlgiaueagnwstlunsanmnualanssiniuesilsznaunsianiseaay
asznanneunsiialiunudonvuveulvitunmeunsuwitiingy
4.auuvaamMsuasngseidouvsengrinenanifie nauLiames
uarlianuwlanueniuiudirugauai Fedenundmazasvariusinges
~ - Y N A P v v | ' & %Y
Wisuailowlanlusuiindnnsdatulaniiguudnlvgiiulifueag

14an31n#l Rafter (2006) AleaSunaN Mweunsiulidolainduy

4

uilumsudngduazgnaaunsiniuvesgaunisalsiesuduman 8nvads
ndnindulanvesimenujasrengsuilousnnavesdiny agnslsiany

o D =)

v
U YAy U &

dmuifisetundsiiussiuiidadumauseunngmssifingn nanfe
ameupslafuiuilunisussneuaiannumnevesnguiazasivail
Tsfuduets sodosutungandouvosdsnuildfessiuln SnfinaTsiidoans
rsazeslunmeunstuiusinavedlaslumstmuaaumeng &
tuwnAnfetunmeuniuianestransonaduludnmaasniun
seulumsdansdusiinsednnszanelidunasinazilugmaidonngs
ameunsnefiasdnuliianudnaunndmiunsinsginngdu

2. wnAadieatuanuduie (Masculinity)
Wty nwarUsznsia (2549, w. 25) levihmsasunimimvansiy (Stereo-
type) ﬁuaqg‘uu‘uummlﬂumaﬁUiWﬂgiuﬁauaa%ulﬁﬁqﬁ

1. The Joker WWummivsnsmmesieuuuiitousnniigalumgiin
MewTznIzefuidosiusziduandmihlituanudumeves
aulaeuanainaulinndsou liasdaziiou luazdeazyiu ldldlaliviun
Ttaymlafidnday
2. The Jock fie mmmansiuvestinedvindainznzing udusma
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wazdindmndedUdwnnsaimesiayivmendessediuuasAniiguuyly
msvnsesaranunsnevuslandeld

3. The Strong Silent Type fi8 MWWKNTIUWUUAMATUT [ey
13U Lnanseaniitorsunivewuioive linuediinnIuANEa I SemN
RliaNLgllite

4. The Big Shot fla MwiwnsmveeTivszauaudsaly
whNsugIusles Svededlasuniseensulunsdsny

5. The Action fie nmsanvesiedunszenvids(ingg
U AR TR Tua AN

INMINMIuUILLNAndETuANLlue s suandliiu
faflenuanuning saudaguwuurasanulunglidanudilaUssnums
NN BNTINMSNUVIURIARRINE ISR ANeIRALS
wazMsfstedaunalyiuanidetutinaife nmwsunumasasmenuas
ghunamuauvesdetlunmeunsuivameslneg AsUwuuvasnnudune
= ¢ 1 ¥ v [ [y <
Mrnglunmeunsdeutnazianuagsuwuunsaiuduiuaantunely
o a A d s 1% I A |a ]
AANYANARUIDLTUNNIUNTVIUTZNBUATIRANUUUWAY B NUL EsRoNg
selunaengvune  AuIAnRENINsndn AT ISVt URUUAIY
] = o ) ~ a i = a
Dureunngaeiidnuaeiiule wilowds wansmaveraunauguwuuaun
¥ a ¥ & 1 1
\ndnemeviselilognals

3.UUAANEINUIAUSTINIETY (Youth culture)
Fasssuivquiioluiausssuguuuumiiaiuansted nanmsseses siefu
AURANNITUNENVDIFIANAIUUUINIVRY Hebdige (1976 81984
Ty Aindo1n1 Aseaseany, 2558, w. 33) AetiiluanAdeguilinuiudnm

fadazastines susmialunszganmeuniuivanes Juduiuindng
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gaumsaisedudunuiy Hideddsmhuniunseunnniiofnwin
fhagasmeignusznavadisunmeunslugiuzanudutoiuiueed
Srvnuzurulswssvhlufaduguiy
4.wundaieaRunginssudeauy (Deviance)
MnmMauLLRmginssudsauudmivmAteluadiifasums
TuMsfnyIfie UINLINYETBLUININTEREAANREIUTN a1alaseasng
yidiflen (Functionalism) agwuin sfagdimmmneifedesiufungs
aufingAnssuidonuudedimanssyinfasssudufuazsofugaunisol
ydnvesdsnudonndesiu wawun yaindui (2558, u. 24) fildeduieh
woinssudsauudunsnsshamiiauassosgnastnueiniugingyyi
wiouriAnah yaratuduyaradunseiediny uumsiiresiedes
fufumsdusBenanamde WunuvnainduBunfAnesansd
Jaangdnszyiims (Human - agency) meladiinnguiinindlaguesiy
nauAuidefurieUfiassunanuauvesdauiue1aiAnna N
Fosmaantudiummallsivhifissmalassaimosdsnudannmudelu
ndwwesuywiluguziaangnsyyinng (Human agency) vidoidieinywdil
Fngnmillandiud (free will) MaziUasuntasuagimuarennss/ounes
vosmuadld (Meyaun uiiyw wazauan vl 2560, u. 172-173) viil
PNMImUTULLARRL TN An s Tssuuisae s e
thuiesgiiiiedruiunsinunisussneuairsiagaswszien (The
Hero) lunnegunsuisameihazgnusenavaisludnuuedoundsatals
wazvilaBaduiguiy
5.uunAiEIUNRIWNY (Representation)

Hall (1997 $nadidluu ey edusesius, 2551, u. 23) auuuAnEes
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ANFNULRLITNSN AN Tiaafidiuinnvidunisusenevads
YOIALYLNE IABITIAAIUALEVDINNAILINUI neian1sUszneu
A59ANUNNTHIUATY T,fﬂ&ﬂﬁ’fﬁ*@g@zLﬂ'a?%amia&mﬁmnmmaﬁ’wﬁ?ﬂu
TngannsnunIuLAnEasn NI (Representation) viilvidnlals
31 pshunutiwhnuiumedinmeusiidelsdn Humwetmils
fianansadevennnumnevesnmiwnuliliinanfunwandes &
funstsznevadanmiunuiiazasmeiiufiassiunanunuve e
lundiildernavuegnanmeunsingldusynevaisinilousss wilowda
visawdsuudadluviolieensls
6.uuIRANEAiUNSE31968EAT (Characterization)

Snewd Tiidugay (2558, u. 208) lleuanuiefiasaTi iy
fensnsedi (Action) Bansnsevinfiresayes lnensinwisasasieu
Isdsnsagyiounnuuuyeditamnuvanmanefanududoulsiiasiu
wofnssu Anudandinda damsdnwanuluuyedilddesdnuimn
wniifdvesnslsusisdemmuinilunyudutazauiaduguiy vhlush
avasIaree o Wasull wasvhlufavdey duanudenisvesnnevie
1 o &

11 UAMSUNSNUNILLLNAALNEINUNNTAS 1AL ASIALRNIZINUITY

Y v
a

Fuiifeamsinmamiunusnazasnenuiase uiamuauvesdae
Tunmeunsufanosingsadudeimslinnuddydonindazasiy
foldnudunimeesdusznoumsanGedunmeunsuanuaiose
fddlunsiinfim e nsiiedhsianmnedazasne s
§1U1AIUANVDIFIA

7.WUIRANITIATIZRTUAITANULUINITTAUTTTUAN IS
Stuart Hall
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Hall (2008, p. 11 919819lU UAUANES LUAT9A, 2559, U. 29-30) leadurei
LUULHUNI00nTATR S I TS TsuAnwtuanansonys
senladu 3 sUluufe

1. The dominant-hegemonic position/Preferred reading Juns
neASVIAMEY YABURALINUTUNAEN SN TaN
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Abstract

The objective of this qualitative research were 1) to study
factors and social contexts informing the popularity of Isan films in
the Thai film industry since 2007 and 2) to study the operation and
production of Isan films since 2007. Data were collected by documen-
tary analysis and in-depth interview.
The study found that Isan films have been shaped for a long time
throughout the development of the Thai film industry. They have
interacted with technological, economic, political, and cultural factors
that informed the existence of Isan films from their production, distri-
bution to exhibition and reception. These have led to the popularity

of Isan film since 2007. For the operation and production of the Isan
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films, data show that studio filmmaking and independent filmmaking
producers have implemented each other. Films studios have played
an important role in the continuous production of Isan films in the
industry. The independent system was also important in creating
new lIsan directors for the industry. Although some independent
filmmakers did not prioritize profit, there were profit-inclined
independent filmmakers who produced the films in a format that
was no different from the studio system.

Keywords: Isan Film / Thai Film Industry / Film Production
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Abstract

This qualitative study aimed to analyze Ravana in the context of
popular culture during the period between 2014 and 2018. The
primary texts included Ravana featuring in King Rama I’s rendition of
Thai Ramakien, mural paintings along the galleries of the Temple of
the Emerald Buddha, as well as Khon of the Fine Arts Department,
indicating intertextuality between Ravana and literature. Meanwhile,
the secondary texts were Ramakien series in graphic novels, an
animated movie “9 Satra: The Legend of Muay Thai,” and a television
commercial “Thailand is awesome” used for promoting tourism of
Thailand. Intertextuality was conducted to analyze social contexts
and types of media. External patterns were physical appearance,

skin colours, clothes, weapons, and scenes with the appearance
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of Ravana. Internal patterns were, on the other hand, character,
abilities, backgrounds, roles, and messages conveying meaning of
Ravana, including convention, extension, reduction, and modification.
Decoding was utilized to understand recipients of messages, and
interpretation was employed to know Ravana in popular culture’s
media. In-depth interviews were carried out with certain message
recipients including academics, media production professionals
with varied ages, genders, educational levels necessary for a basic
understanding of Ravana, social class (occupations), political stand-
points, and cultures.

The study revealed that Ravana in popular culture and high
culture shared intertextuality in terms of patterns and messages in
the form of convention, reduction, and modification. The study could
also identify cultural hybridization in the form of amoeba pattern in
the graphic novels “Ramakien,” butterfly pattern in the animated

)

movie “9 Satra: The Legend of Muay Thai,” and coral pattern in
the television commercial “Thailand is awesome” for cultural inher-
itance and reproduction of cultural products representing Thainess.
As for recipients of messages, they were found to be able to read
and interpret meanings based on their varied political standpoints
and cultures. Specifically, those adopting political standpoints and
supporting conservatism tended to decode and interpret the same
point encoded by senders through preferred reading in order to

maintain original intertextuality in the graphic novels. Moreover,
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negotiated reading was employed to preserve the main character of
Ramakien in the animated film. Oppositional reading was also used
with encoders. This was to maintain intertextuality of the originality
which was the core of Ravana Khon in the television commercial to
preserve high culture inheritance. As for those who hold liberalism,
they appeared to decode and interpret the same point encoded
by senders through preferred reading in all media types, taking
into account purposes, social contexts, types of media, and media

recipients targeted by business.
Keywords: Ravana, High Culture, Popular Culture
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Abstract

The aim of this study was fourfold. Firstly, it was designed
to identify aspects of cultural identity and the way of life of Surin
elephant communities, expressed through cultural tourism and the
way of life. Secondly, it aimed to explore communication patterns
and media use for the enhancement of cultural identity and Surin
elephant commmunities via cultural tourism and the way of life. Thirdly, it
was carried out to examine perceptions of cultural identity of Surin
elephant communities and their roles in tourists’ perceptions of
value of Thai elephant identity. Finally, the fourth objective was to
develop a set of communication guidelines for raising awareness of
value of Thai elephants by means of cultural tourism and the way
of life of Surin elephant communities.

This mix-methods study involved quantitative data of surveys
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responded by 400 Thai tourists and qualitative data of document
reviews, participant observations, in-depth interviews, and focus
group discussions, including 31 informants: elephant shamans,
elephant community people, as well as public and involved private
sector organizations.

According the first findings in relation to aspects of cultural
identity and the way of life of Surin elephant communities, the
cognitive process possessed three major characterises including an
Elephant Round-up, a ceremony to worship Phi Pakam (the spirit
inhabiting in the noose for catching wild elephants), and local prod-
ucts. In addition, the way of life consisted of 2 features: human-el-
ephant engagement, related traditions. As for art and intellectual
output, the 26 characteristics were elephant centers, elephant
museums, elephant kingdoms, an elephant cemetery at Wadpa
Argieng, Wang Ta Loo, Thai ancient dance imitating the pose of an
elephant, Elephant Round-up Thai ancient dance, architecture of
Human-Elephant House, Pra Kru Pakam sculpture, Kru Pakam Chang
Museum, Kouy Traditional House Museum, Erawan pavilions, Kouy
Silk Weaving Group, elephant training centers, elephant culture
stadiums, observatories, 3D cinemas, important elephant stables,
Pakam spirit houses, Ganesha, Elephant Dung Paper manufacturers,
homestays, elephant ivory carving, Kouy language, and Kouy dressing.

According to the second findings of communication patterns

and media use for the enhancement of cultural identity and Surin
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elephant communities, four types of communication patterns and
media use were carried out by communities, public organizations,
and private companies. Specifically speaking, these included 1)
formal one-way communication, 2) informal one-way communi-
cation, 3) informal two-way communication, and 4) participatory
communication. Moreover, there was remarkable use of various
media: personal media, specialized media, mass media, internet
media, and traditional media, which were produced by their own
communities and public and private sector organizations.
According to the third findings regarding perceptions of
cultural identity of Surin elephants towards increasing value of Thai
elephant identity, tourists entirely relied on personal media for infor-
mation and travel decision, and they were exposed to information
provided by their family members the most. Furthermore, the most
common reason for travelling was to see elephant shows. The fact
that elephants were well looked after by mahouts were also
identified. When attending particular elephant community’s events,
its way of life was greatly evident. In addition, tourists” understanding
of value of Thai elephant identity were normally perceived at a
great level. There was the highest level of overall characteristics
of cultural tourism and Surin elephant identity. Besides, increasing
tourists” understanding and awareness of enhancing value of Thai
elephant identity was generally accepted as the greatest level.

Additionally, there was no difference in tourists’ awareness of Thai
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elephant identity, when comparing places tourists visited in an
elephant village, value perception characteristics, and awareness
of Thai elephant identity.

According to the fourth findings in connection with commu-
nication guidelines for raising awareness of value of Thai elephants,
community tourism principles were deemed essential. The aspects
of natural resources and culture included elephants, traditions,
forests, and water. The aspects of community were local scholars,
elephant shamans, public organizations, and private companies. As
for the cultural and tourism management aspects, there was a need
for work regulations, equitable distribution of income and welfare.
When it comes to learning aspects, tourism activities should
develop a sound understanding of the way of life and culture, create
opportunities of mutual learning between a local community and
tourists, foster awareness of tourism in elephant villages. This could
be achieved by developing a set of communication guidelines: 1)
determining communication objectives, target audience, and types
of tourism activities 2) using communication tools, i.e., personal
media, traditional media, mass media, internet media, and spe-
cialized media, 3) selecting methods of communication which are
appropriate for the target audience, 4) establishing communication
network, and 4) encouraging participatory communication involving
people in sharing opinion, decision-making, practice, follow-up, and

assessment.
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Adndey: AedaaiunisGens msildiusin msviinunsUaenans

Abstract

The purpose of this research was 1) to examine basic in-
formation of the development of learning media with community
participation by using an agriculture learning resource of organic
agriculture and food safety of Tumbol Yangyong, Ampher Yangyong,
Phetchaburi Province, to encourage creative learning. 2) to develop
the learning media of organic agriculture and food safety by using
the community participation and 3) evaluation the learning media
of organic agriculture and food safety which developed from Partic-
ipatory Action Research-(PAR). The develop the learning media by
gathering ideas, decision making, collaboration and evaluation. Data
were analyzed by using content analysis collected by participation,
observation, In-depth interview, and focus group discussion.

The results of the research were as follows:

1. Learning media development inevitably used personal
media as the role model business of non-toxic agriculture, organic
agriculture, and good products. Personal media is essential using the
appropriated media and communicating with great media knowledge.
Therefore, the manual guideline and the exhibition learning bases
were developed for the benefit of the learning bases community,
study visitors” admission, and community activities by Yangyong

community, Amphur Tayong, Phetchaburi province.
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2. The development of learning media expanded as a manual
guideline of Organic Agriculture and Food Safety manufacturing and
6 live exhibitions learning bases: 1) We preserved Yayong, 2) Bamboo
Rice Knowledge, 3) Organic vegetable agriculture, 4) Organic fertilizer,
5) Organic demonstrate field and 6) Koak — Nong - Na Sufficiency
Life Model

3. Evaluated encourage learning media which developed
from the research showed that the appropriated media applied to
encourage the knowledge of the non-toxic and organic agriculture,
food safety product of a community and the learning bases of Yay-

ong community for study visitors.

Keywords: encourage learning media, community participatory,

pesticide residue free
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Abstract

The objectives of this research were (1) to study the
healthy-tourism pattern in the Huaihiam Village community. (2) to
study the communication pattern for knowledge management in
order to promote healthy - tourism in Huaihiam Village Community.
(3) to present a communication pattern for knowledge management
promoting healthy- tourism by Huaihiam Village Community. The key
informants were tourism related to Pak Chom District and 22 leaders
in four groups of Huaihiam Village Community: (1) five leaders of
the tourism group of Huaihiam Village Community, (2) eight leaders
of Huaihiam Village Community, (3) six government representatives
who were related to tourism, and (4) three academic/tourism
expects. This research was qualitative by using the study instrument:
a semi-structured interview, which included (1) an in-depth interview

form, (2) six participants in a group discussion, and (3) observation
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by participating in the activity with Huaihiam Village Community
Enterprise.

The results of this study were: (1) the model of health tourism
in Huaihiam Village Community is tourism in the community about
recreation with Huaihiam Village Community Enterprise, which
consists of the chairman, the committee, and members as the tour
manager. The main activities of the Huaihiam Village Tourism Com-
munity are (1.1) Mekong community way of life tourism, sailing, and
home staying. (1.2) Herbal activities: roasting, soaking, and massaging
with herbs of local wisdom. (2) The communication pattern for
knowledge management promoting healthy- tourism by Huaihiam
Village Community was Downward communication of community
enterprises with the chairman, as the communication manager
both inside and outside the community enterprise, by receiving
messages from the government, tourism, or outside community
and sending messages to members of the community enterprise, to
bring knowledge about health tourism in community enterprises to
provide clarity and satisfy service recipients, which still cannot be
operated to meet the needs of customers. Communication between
the chairman and the members is not covered in all activities. (3)
An appropriate communication pattern for knowledge management
promoting healthy tourism by Huaihiam Village Community was two-
way communication, which is downward communication cooperating

with horizontal communication, for the management of knowledge
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management related to community tourism, using knowledge
application, monitoring, tracking, and continuous improvement of
methods to ensure continuity, particularly the regular presentation
of news with new media: Line group, Facebook, and Instagram.

Keywords Communication Pattern, Knowledge Management,

Healthy-Tourism
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Abstract

Exposure to political news through new media influences the
thoughts, attitudes and behaviors of individuals. The Northeastern region
is considered the heart of the country’s elections because of its highest

number of voters, especially youth who has increased political role. Per-
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sonal attributes regarding gender and field of study, therefore, may affect
the choices of media exposure differently. The objective of this research
are to compare gender and field of study differences with media exposure
to political news of students. 1200 samples were collected through mul-
ti-stage sampling from undergraduate students of autonomous universities,
state universities and private universities in the Northeastern region, 400 for
each type of university were gathered. Simple Random Sampling was first
conducted according to university type and field of study, including Sci-
ence and Technology, Health Science and Humanities and Social Sciences.
Subsequently, Systematic Random Sampling was conducted according to
the order of student roster of each faculty from the Office of Registration.
Questionnaire was used as a research tool. Content validity of questionnaire
was examined by 5 content experts. Cronbach’s alpha was also applied in
a pre-test stage to measure the reliability of the research instrument. The
alpha coefficient for all items was 0.97. The results showed that students
with different genders have different channels of media exposure to political
news in general at a statistical significance level of 0.05, students studying
in different fields are exposed to different political news, and have different
channels of media exposure to political news at a statistical significance
level of 0.05. The results will be an important information and foundation
to drive and develop students to keep up with the political news and are

ready to serve as citizens in a democratic society.

Keywords : media exposure/ political news/ gender/ field of study/ students
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A15797 1. 37U ARAy @udeauunInsgIu KASNANITIATIZA
A1ULUSUTIUNNULRBIRIBEDR One Way Analysis of Variance
(ANOVA)

Uszugmasinu

. - s ' - N
e nguNIsEEY 99U | AueAe | S.D. F Sig
nsilaiidasu
miAnduues | Inerddniuazivalulad | 455 4.05 1.04 | 0.286 0.751
fguna AnerAnaasgunw 348 | 403 0.98

uyweAanfuas
397 3.99 1.07

faaudans
msanduaiuves | Inenanansuazivalulad | 455 3.77 112 | 6.315 0.002*
AeAu IngrAEagun 348 | 367 1.10 HUSO >ST*
uyweAansuay HUSO >Hs**
" . 397 396 1.07
daaudans
MsUssiay/Ms Angranansuazvalulad | 455 4.30 0.88 | 9.032 0.000*
Genfame Ineraasgunmw 348 | 422 0.87 HUSO >sT*
Al uywyAAnSuaL HUSO >HS**

o . 397 448 0.76
FIAUAERT
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Py = = : =
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M
uyweATEnIuaE HUSO >Hs*
" . 397 4.03 0.78
ANANAERAS
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HUSO waneis ngumafeuuyvemaniuazdinueans (Humanities and Social Sciences)
ST el ngunsiseuinermansuazimalulad (Sciences and Technology)

HS vaneila AguA1EBuInenmaniguaIm (Health Sciences)
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M13797 2 I ANLRAY SUTBIULINIATIIU LAZRANTTIATIZIAIY

wUsUsIWMaLARIRIeERR One Way Analysis of Variance (ANOVA)

dasmen1siliadu

. - o, . o .
. . . ngumsFeu $wnu | Al | SD. F Sig.
Ymansiumsiiias
wisdeiwieeulay | Ineredniuazmelulal 455 252 | 046 | 5199 |  0.006*
Amgmanigunm 348 | 240 | 047 HUSO >HS*
uyweAanuaz 264 | 047
) 397
dapuenand
Tnavimipaulay Anenmaniuazinalulad 455 249 | 043 | 2.868 0.057
Anermaniguain 348 | 240 | 0.42
uywuAaniuay 256 | 0.42
. 397
depupnand
Anyosula/won Anermnaniuazmalulal 455 204 | 045 | 3952 | 0.019%
e Angrenanigunin 348 | 204 | 0.44 ST>HUSO*
ywEATANTUAE 191 | 0.41 Hs>HUSC*
) 397
depupnans
Fnerenaniuaznalulal 455 211 | 029 | 0.283 0.754




Nsasiimamansgsiatadind U7 16 atufl 2 nangiau - Sunau Ysedd 2565
Dhurakij Pundit Communication Arts Journal Vol. 16 (2), July - December 2022

359

tpamamaitafu , . R g

. . - ngunisiey dwau | Anade | SD. F sig.
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e . | Amnnandgunm 348 | 205 | 029
Gulwddaasuasli -

e - wyweAERTLAY 210 | 028
audinunisias , 397

N Hanurand

Hodenu : nrzay Fmnaranduazmalulad 455 303 | 010 | 6.587 | o0.001%

d/nazeudunn | Sneaniguae 348 294 | ol HUSO >ST
wyseAEnTuas 322 | o1t HOS0 >Hs™*
397
Hanurrand

dodenu : iwlnves | Smnmanfusemeluled | ass | 253 | o0 | sssa | oozer

dnnadlesgd Innmanigunn 308 | 238 | 029 HUSO >Hs®
wnuvamadie u\!HHH‘]HﬂT‘I}ﬁ: 2.55 0.30
397
fanuaand

dodany : Wimand | Smneanduauvelulad as5 252 | 029 | 2081 0.130

wosnmadevill | Anmandgunm 38 | 238 | 030
unuwamsdied | ayssenaaduaz 248 | 030
397
fanuaand
Hndany - Annmandinalulad 455 231 | 033 | 1126 0.325
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Abstract

This qualitative field research was conducted over a two-year
period, and the data was collected through participant observations,
in-depth interviews, and analysis of related contexts. The purpose
of this study was threefold: 1) to analyze contexts concerning the
establishment and existence of the Children and Youth Council,
2) to investigate and analyze how a public sphere for participatory
communication is built, through Children and Youth Council,
Phranakhon Si Ayutthaya, for public consciousness enhancement
to solve problems of young people in a community, and 3) to
examine and analyze networking of participatory communication

is developed, through Children and Youth Council, Phranakhon Si
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Ayutthaya, for public consciousness enhancement to solve problems
of young people in a community.

According to the findings of the first part of this study, the
problems of young people in Phranakhon Si Ayutthaya included 1)
their lack of public consciousness distinguishing what they should
and should not do, which is due to their own contexts and lack of
condition building, and 2) insufficient family, economic, and social
opportunities and environments, which does not allow children
development due to their primary concern of living, incomplete
family, and lack of the four requisite necessities. The findings also
indicated community contexts deemed to be strengths of promoting
the establishment and existence of the Children and Youth Council.
These contexts involved geography for the collection of resources,
history for the pride in heritage historical city of Ayutthaya, culture
for the unique traditions, education for the curriculum encouraging
public consciousness, religion for a great number of temples to el-
evate the mind, economy for economic costs and local products,
family for a sense of patriotism and of community involvement,
politics, as well as communication for a variety of media use. Despite
the strengths, some were regarded, simultaneously, as limitations,
especially family in which some live in a nuclear family and feel
isolated, politics for the fact that people have varied levels of public
consciousness, and communication in which children and young

people have various media literacy.
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In the second part of this study, it was found that Children and
Youth Council, Phranakhon Si Ayutthaya, does not agree with Jirgen
Habermas’s notion of the public sphere. However, it can be a public
sphere which helps enhance public consciousness as a condition
for driving such enhancement and solving problems of children and
young people in Phranakhon Si Ayutthaya. This could be achieved
through the design of media which are appropriate for the contexts
of a public sphere in the form of Children and Youth Council, with
an emphasis on participatory communication. Children and Youth
Council was also regarded as a public sphere which is supported
by the gsovernment but applies communication strategies for pro-
moting it and developing a sense of patriotism. Moreover, public
consciousness of children and young people could be considered
as seeds awaiting the growth. This might be impossible if there is a
lack of watering, tillage, and fertilization. Children and Youth Coun-
cil is thus a space for incubating, building growth condition, and
encouraging children and young people to think and act through
projects and activities designed to develop their working skills, public
consciousness, and hands-on practice.

In the third part of this study, Children and Youth Council,
Phranakhon Si Ayutthaya, is governed by the government, led by
children and youth, and supported by caring adults. The Council
is a network with procedures for developing knowledge of com-

munication by utilizing integrated communication strategies as a
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major tool. Communication knowledge has been constructed in a
well-structured manner. The networks of each level features both
similarities and differences. Networking with the driving of public
consciousness has adopted multimedia. The relationship within a
network has been established with children becoming the leaders.
There is a sibling relationship among these children. The relation-
ship between children and adults, however, varies based on an
individual basis. Not all adults can work with children. As for the
relationship with the Children and Youth Council of Thailand, it has
been formed based on the responsibilities. When it comes to the
driving of public consciousness, the focus is on self-development,
resulting in change to the society. Eventually, the network of Chil-
dren and Youth Council has set up procedures for maintaining and
expanding for its sustainability through ongoing activities for forging
strong relationships, determining a mechanism for increasing moti-
vation, allocating sufficient resources, supporting each other, and

continually developing leaders.

Key words: Children and Youth Council/ public sphere/ network/

participatory communication/ public consciousness
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