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Abstract

The objective of this research was to design a prototype busi-
ness matching application between film students and entrepreneurs
in the media industry which is a research and development study.
Collected data from two participant were (1) a group of media and film

production companies (employer group) consisted of three companies,



Nsasiwamansssiatadind 7 17 atuil 1 uns1au - fgueu Ysdd 2566
Dhurakij Pundit Communication Arts Journal Vol. 17 (1), January-June 2023

including Phenomena Co., Ltd, Unbox Now Co., Ltd and About Art
Work Co., Ltd, using in-depth interviews with officers or employees and
concerning personnel supervision work (2) New graduate students and
alumni (employee group) were from four universities with direct film
sources consisted of Srinakharinwirot University, Silpakorn University,
King Mongkut’s Institute of Technology Ladkrabang and Bangkok Uni-
versity, with a total of 300 students. Then the data of the two groups
were analyzed to design an application draft. After the draft application
is sent to design and application design experts to verify and provide
recommendations to develop an application prototype. This research
finding that the prototype business matching application between film
students and entrepreneurs in the media industry has a form of social
media for people in the media industry to have space to showcase
their work or recruit potential personnel to work. Which can be used
for the intended purpose. The design assessment result was at a very
satisfactory level, convenient way to use easy to communicate. It could
create more interest for users in the industry, which could create op-
portunities for people in the industry to create relationships with one
another and increase the area for new generations to grow and enter

the media industry.

Keyword: Application Design / Media Industry / Film Students
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Abstract

Khun Phra Chuay is the name of a television program designed
to present various aspects of Thai culture and watched by the Thai au-
dience for more than 18 years. Marked by creatively designed messages
and continuous improvement of program formats, it is able to expand its
audience base to include young teen adults, leading to this interesting
academic paper. Its objective is to analyze how this television program
employs its message designing  strategies for Thai cultural communi-
cation. The study consists of three parts: 1. Textual analysis covering

17 episodes of the program during January-April 2022, 2. Documentary
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analysis based on studies of books, academic documents, news from
various websites, and other online media, and 3. In-depth interviews
with people concerned with the program production.

The finding shows that with regard to contents on Thai culture
the program employs four message designing strategies to communicate
with the audience expanded to cover more teenagers so that they will
learn more about Thai culture. These are 1. Multidimensional message
designing strategy, 2. Message designing strategy reflecting on-going
trends, 3. Message designing strategy capable of presenting tangible
experiences, and 4. Message designing strategy capable of promoting
cultural continuation and further creation. These four strategies are
based on the core concept of the program about “cultural variety”
that the audience of different age groups and gender can collectively

view and understand.

Keywords: Message designing strategies, Cultural communication,

Khun Phra Chuay, Television program
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ANENARY: YOLABIUTENA / AANWUTUR /N5YiDaiTen

Abstract

This research aimed to study the influence of Thailand’s rep-
utational factors on tourism brand values from the point of view of
Thai tourists. The study was quantitative research, collecting data with
questionnaires from 400 tourists by simple sampling in Bangkok, Chon-
buri, Ayutthaya, Surat Thani, Phuket, Chiang Mai, UbonRatchathani, and
Sukhothai, 50 persons in each area. Data was analyzed using number,
percentage, average, standard deviation, One-way ANOVA and Multiple

Regression analysis. It was found that 1) the opinions of Thai tourists on
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Thailand’s reputation, overall at the moderate (average = 3.29, S.D. =
0.79) The highest average side is cultural at the highest level (average
=4.22,S.D. = 0.67) 2) the opinions on Thailand’s tourism brand values,
overall to a considerable extent (average = 3.54, S.D. = 0.64), the highest
average side is the loyalty to the tourist attractions at the highest level
(average = 3.90, S.D. = 0.77) 3) the sample has different opinions on
Thailand’s reputation, and there are different opinions on the value of
Thailand’s tourism brands. (P-Value = 0.00) 4) Multiple regressions have
been found to be the best models that include: (1) Thailand has a good
atmosphere such as wholesome weather, optimum temperatures, etc.
(2) Thailand has the potential to take care of and protect visitors, (3)
Thailand has a diverse society and culture, Thailand’s tourism brand

values can be forecasted 67 percent (R Square = 0.670)
Key words: Country Reputation/Brand Equity / Tourism
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afernuuaniaasaudaLlifuuasiondioans 4 minnmdnualids
VINTBIALAIATUSNSIINUVEWID LIt WaslUsUsveuawiB L ienay

TANUNYIUDIEDAARBINUTD A IUNTILEAIDIA N WAL NI A INUDILARS
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vioafleiiuge Tl Gnoth (2002) seviuusudiunisvondieafiaun
MsnnuusUsvesAuAluagtanssiuuTuAF U svieufendidnuad
AsaUAqugsRTTiIteesmdaaisuvstuima (Umbrella brand)
ilosneygaliifuszneunsgsiavieadienfiisatoswunsalinanmuas
AN urveMaMnisaty 1 lunsdoansmananeld fedu wususiu
msvieaiisrdaiudunssuunslumsiannendnuaisazauniundadien
Yosumawioadieliiamuuanisnuvasie L Iguts Fsuusudsuns
vipafeaiithmneilonusumnamnesiiietesiuanuivieaiiomse
Usznaiiy 9 waziauenmuiiuendnvaivesdauiiviesiivaueiy
Tuilgn wusudmumsvieaisrdsuanseonluguuuuvesdumuazuinisds
\Rendesfunisvieaiien iy mstaunsnssy Aanssumain Aads inelulad
fidoides Adenele WWudu Safudsdifntuanundwisndios tiofosms
Thinvieaflswdenguithmneifinanuidnuaznsiuiludauaniieniu
widwioaiie) dainnsnanndidudeadilaismndesmstazauidnues
fuslnaverinvioafiealumsuamenanuiivindeundeulatianunsaneuaned
arudioamslfegnensoungu widwealeaiuszaumiudiSatuisindy
anuiegluhaueuazegiulavesfuslnaierinvioaiien (Uhrenholt, 2008)

nsENeANAYBSIUTUS (Brand equity) VesumdwinaTETaiindn
nslaissnnuusudvesdudanniingy Wuddiietuanandnunerio
tadesng q Arutuussiuszneuueauusud esminamrveUTUAT
nuduning (Asset) vidoidunuilazvigliuusudfienundaunsenaker
(1991) weanauAvasusU unasnveduninduasanusulinveuves
WUTUATUsEneUMenMudnaE 4 Usens e 1) minsenthluloveauusus

(Name awareness) 2) mi%’uﬁﬂmmwmm?ﬁuﬁ’] (Perceived quality) tHuds
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PNEVIPN ) a v oA 4 ' a v
uTlnAlRaTuianun nlagsIvesdumvTeAUWIatuN e dumM 3)
AueLlesEuTInATULUTUA (Brand association) Ao sWauleakuTUALY
ansandlunguduslaamniinauiesleesuuuiiusenitgusion
UkUTUAURIzdNALEUSInAiAN1TIEANT (Retrieve) Joyatniansined
fuuususlssnasmdalinnasfuanuunnmsainiususdy 9 mslivgue
Tumsgedumyuminmsaswiruainaruneluinlavesuslaa Jehevili
MTIEUATLI829N98NIUA) A1UANALULUTUA (Brand loyalty) Jumsin
WoRNIIUNMIRMUTUAAUAVSoMSRanTAuMU SR i ueaUs LA
uaiLUsUALAnA1eiuly Papadopoulos and Heslop (2002) lalwfienswes
! 3 & a LY ¥ ! o - v
AAUTURUSEIMATLTuRAT Ve Sglumueing 4 Nenudenlesiu
Usuineitiu
o o = = A . ] i v
Aty NsAnufedeldsvesUseimnalneNdamanonuAuTuAnI
! A ] =% & a a1 ' a = =
myviesieIny Jaludsihauliegndeh FaidsawesUsemalnglunmn
slluSewing 4 1 awtuainauAmwuIURmMUNYiolienliedls Bt
WigmngesansaimuaiamslunsiauiuieidssUssmenwayanen

WUsUAIUMSYiosTignliegugndesuazangasaly

gUszasd

1) lefmnamAaiuiifirededesssmalnennpaewosinies
Wienlve

2) LﬁaﬁﬂmmmﬁmLﬁuﬁﬁﬁia@mmLmiuﬁmwiaqLﬁ'mmﬂgmawaq
Pnvieadienlne

3) fieAnwdvsnavestidusnudodsssemalnefifsonmeuusus

9

AuMIieiiennLNLeasinviosieilvey



Nsasiwamansssiatadind 7 17 atuil 1 uns1au - fgueu Ysdd 2566
Dhurakij Pundit Communication Arts Journal Vol. 17 (1), January-June 2023

NUNIUITIUNTTY

1) hurRanenuYaLdesUssna

4 o [ A a & = Y

FaideavesUszimalunmiiindulagsiuvesuseinagagnasay
I3 1% Aad o @ das &
Qunanu luguuewnunsnainvesusemeanildedesnnneiduuseme
Mhamurigsiasindme wisudidinisidunluvewialutieiunenge
duam TuuesAwihliAnyuuesiouifnisoodowasUsemaintniy
ARNYARINUAY “NITETILUTUATEAUTIR” WagiinagiNg 989U “nn
SnwalvesUsema” urpegalsnany wuImLAnmEtEnLLANA I LBE
9 = A o I3 Aa X
Faau WewnvaidssUssnaugusedlunmsinvessemeniiniuain

Y | ova v a = ! vi oA o 2 a

mMssuiveanaudildnladiudedeiandnlai vedowensema [Wud
gndauarianueulesiun nanualvaslsema di “nnsasaluTue
Uszme” Wunnune1elnenunveslssmesg o Weasemnuanmg
uazAUlaAAUYDIUTEMARUIUATUA 9§ WU dnviodlien daoiuiivieanen
N3NEINTEIINVIR UseTRmans Jausssy Mussuunsilouasiasygna
aontunnsdiny lassaseiiugiunasauiiddgiagn JJuiu ieiluad
M3aseyaAaATEERa wenanil MndnualwardeidesvesUseinadgn
worindunsuszfiudnvainluvesszma loun nmziesugia wiesnim
nan1sidlewnssivia msviesiien Inwnegiamans suuuuamuduiii
wazdausssy Musngdeansisaeidlusziunmelulseme gina uagly
FEAUWIWR Y19 MsAnweidesvesUseinalulasaianussneume
wanvanedAnTauiuaasdsauieu Wivsduanuddniuiu
ansunl 1N 13U vesUsewa Anulugin Tausssy wasdseuiitn
flaga sy (Yousaf & Li, 2015)
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wrindeidesazgnimualiegnmannvans usenafiasansindunis
fuslapsmuazeuiiuiiefiansisavuilressdnsvideussina Joidoses
UssnaniisagnrinmualaggUsuidiuanmslinzuuusoyssisusng  Tunsias
falinsluenudufin Ussdnsaimnsuivisnunansioe uinnssy
aonuiivhan sssniviauasdyui lnewdesdloTndeduawes RepTracko
FeuszneuseiAniietostusmuensuaiisifansitugae anudin A
Pndla waveuduwy fuandidiuiesiusenoudes 9 wu esdusenay
yaATYEia ssdUszneUmMsAuIndeLTitiinige uazesiUsznouvesiguia
fifiuszAvsnm Taglunuidoes Yousaf and Li (2015) léfinisiniadinde
Weoausemaluiifsng 9 uldlunisiesizi lown (1) dunistu Sidwune
Wieiamnuvaendelulonmanisnunisanu (2) funeamm Sidwmane
dieTadnunmdssneeuarmniug iy Tasseseiuguiia uasiiaviend
55511 (3) s dansssn S el tausanmeiamssainagaLman
vaneynadsauiaz Tmuss (4) funnedith fdmneiteIaszavsam
YosrUUsIRNAUaNarAmNasnsavesUstmalunsiduiiifinisdems
Fevienidhadaluinlan (5) fuorsual TilmneifienauAmisosual
faudaiafulsema (6) suden Sidwmuneiiieinanuifsgalaves
ausupnelulssmasaynsgfienulunsasieanszaulan uenand
Yang et al. (2008) lfinsinteidesUssma 7 du (1) druensual Wunsin
AMIALTEY ANUTISOUN wazAnuiaTH MilFeUssma (2) suneam
HumssuiideriulasaaiugiuesUssme wu ouu thudeu mavims
anuguagATH sdeans Wusd (3) shumstiu Wunssudifeatudnenm
msmsuisduresssmalumanisiu Temalunafuln uagauides

Tunsaayu Wusu @) dupnudugin dumsiaanuansovesUssme
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Tunsuandddevimiseaulan (5) fusausssy WunsTmfeatuusanna
iteyesUsameaiitinduny (6) suamnuanna Wumsinnissuy
Aefulsemainiinasguiigdusuvilan binasduulevesudanaden
ulsueuansisaan (7) shumsiles Wumstansiudifefivaniugms
nsuilesvesUseme wu anuduiusaely anududszrsulee way
anmwandennisnsiesiitung Wudu

2) wIRANEIRULUTUALATANALUTUALE WD ATlE7

AmFunnAaAsfuLUTUS U Yo ieaty Tetin1snania
wusuRsunsTieafie i uusustemusuudenisinnuineve e
Vieafieuazduisunisieaiisnduetiann Tne Ritchie and Ritchie
(1998) MfpnuanuvinekusuAdunsvieniiedl il “do dudnual
Talff dufey vionmidie Auanwiessymiuuanisesaniuiviesiien
Fadulszaumsallumsunsidhviesdisnannseansils” Junilafien
waroasuanuuswnsslumenisesdiealitunnasieaiionlminnis
ansUszaumsaflugnumsvieadienls il wusussauasiiuanumuany
wnelpetl (Connotations) veanmndnwaiwrasioaiiendsfiaudnau 1y
wdesfloninsauaiunisuefidusyans nmdnsuinnmsnanadunnsies
Fierlumsuusudiieoasadnenmuas Usyansnmmenisutadi (Morgan
et al,, 2001)3aUSsuiaiiouanuUserulalumnuduiussewinainvioadien
fuuvasiodien u,amh*aa%ﬁamifﬂmaﬁ’wLLazmﬁmimmifﬁﬂeuaqﬂy’aaaqs'm GR
Wuszdyanfiuusuddhunisvieadiendsetinresiiorsuiuszaunisaifu
mMyvieafisvestinvieaiisy Tuidunumidduesuususmumsvieaiien
Jueenede (Hanlan & Kelly, 2005) IﬂaﬁLmiuﬁé’mmﬁviauﬁm%agﬂﬂa'n
adlunnsmewmanisadiontu ludnwa Umbrella Brand wingainy
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2l yhiafisiswasiiin (Local resident) #nenmwasiiniiuma (Potential
travelers) uaznguiilannlidudsneluuvasvieaiien (Destination stake-
holders) WUy Pike (2005) w@uedn wusussUNSYiBaTioaidnwal
WHunmsa (Complex) vesnasmeluaniuiiviondisn snanuusuives
Fufuazimevnll fhomgua 6 Uszns Ae 1) uusudmumsvioadiend
AnsdnwazTvannvianeTAunnT (Multidimensional characteristics) Wusis
Aufnuazu3ns 2) naneiiianuvannvanglinnuaulosenguiiiauldd
Feuszneumevannaends 3) nansgnunamsidieadiantidusaly
nsdndula 4) pnuauintusunsasantaunatupungulvalas ol
FuluTUA 5) umuenniissdnsiunisnainnsvieafieafiaranansaais
awiduiusiuinvieadiedlunounih wevnauaautoyauavBenifeaiy
tvipaiien uaze) Memauazanudululfiezyszauamudidarunsdn
Tusunsumsvieaifiealagasdnsnsnannsunsvioniie)
INMsTIRnsgIRaLHaRAUR AL oNFBINSTIELA (Products)
fimundndunusud (Brand) AUsngegludslavesiiuslna uaznaedu
wusuTiTianA (Equity) dwsufiderlidudvesmy Valuuivesaudin

'
| 3

ArELUTUALAZAUUTElETUNTBANUANAIAINNTITAUATY LUSUATIIY

=)

a

A A

Huvurseduning (Asset) Tignanaumdniudosaidmanamudaungs
ilesnnifudsiiosdnsgsialuganudisevmnagsisiurneiian fadu s
a3519uusuAlALdaunse (Building Strong Brand) 3allulandtaymusynis
dAguarMeAen1sALiugINAveIuIMs (Manager) wazindeansnis
ma1m (Marketing Communication Practitioners) lngafeguiuuveinis
Foansethvannuanednuneilesdnagsialdrmuatu warlfifueTenims

dnmsaniliununansnaine1aliusyavsua (Aaker, 1996) 4 Aaker 18431
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AMAMUTUAUTENBUINAMEN WAL 4 UseN1s Inegusen1susn Aie N1snsewiin
Tufievaauusus (Name awareness) Saiflunnuanansavesgninlunisandn
uazszAndauususvsedydnualueausudld Ussmsiaos o msuinm
Ameasdufn (Perceived quality) WWudsiifuslnadaiuinmuamlaesy
vasdudn viearumiletuniesdudn dulsemsiiany fo mnudesles
fulUTUs (Brand association) Aemsifesleauusudliiansandlungus
v3lna nifenuidenlssegauuuutiussriaguslnafunusudtuayds
walvEusTnaian1sssAnts (Retrieve) doyadmansiiaiunusudlasnads
wilslaranfunnuusndsniususaug msligualunisdedudn 1
famsasaimunizintuneluislavesiiiing feevidliusuiensimi
panly LLawismiqmﬁw A AUANALLLUTUA (Brand loyalty) WWunisin
woRnssuNsnRwusuIvsensdenidaumussinnidetiuvesiuslnaus
WUTUAWANNaiY

dmsuluuinaes (Model) AnAwUTEA (Brand equity) Ues Aaker
Hglviinussleviuazinum (Value) sednenimmianisudsdulusyeze
Youusun sudunanisnannshinuddgrofianisweinuaLuIun
1 4 Usenns Teeamuususazsliuslnafimstssananudaifenty
Yoy (Information processing) yoauususnn Pglianeulindsly
mstrauladedudn uaninanufiselianusslevivesnsliau Dudu
Iy Aaker (1996) latauauuimidlunisuseiliunanwazitnianisinauen
wususfiaseunquitsiuduiuazaaalfluaiesiofitot Brand Equity
Ten AsUszneusenguuesnsia 10 nau Tu 5 Sachedu Tae 4 Shusn Hu
MTINAMANLUTUAIINNNTINANUANG (Loyalty) N3Su3AMAN (Perceived

quality) anudugin (Leadership) A1u@eulealazAInuLAnNmg

Y
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(Associations / Differentiation) Lagn15IAAIUATENIN (Awareness)
Fadunmsiafilianuddesenguiusinalaens dudfgameduisones
nsiangAnssunen1snain (Market Behaviors) &slviauaulasiogiuves

Sﬁaaﬂamqmimm@

A5ATUNTIVY

1) Usgynnsuasnguiegng

sifumsiiudeyannnguiegistnvieaiisrvlne Sy 400
fhethdlu 8 iuil lngnsdusiegeg1ade (Simple random sampling)
U JmInag 50 Mg KA NTIVNLMIUAT YaUT WITUASASESE
arnionil giin Wedlwl quasivsnll qluvie esniduuvdsioadiond
Iiuanuisnnniinvieafienvrlneduegiann (nsues nadides, 2558;
AtnuERRWsA uasmsvieadisuisUsemelne, 2557) Fsiiusvanngiin
Veadienfimumsioaiionsay $1unu 54,652,216 Ay @ninnuanputen
warmsviesienuiUsamelng, 2557) Inglun1sisensdl Adeiudoyaann
fhegsdafiongsening 20 - 60 U TagasnisAuasned1swes Yamane
(1973) Pszdiueuidosiu 95% wagsgduanumaaaou 5%lnglinsdu
f?ha&mLLU‘Uﬁ’qL@“Jzy,muamuﬁsﬁuﬂuLLwém/iaqLﬁ‘/‘imﬁﬁ%ﬁﬂﬂuwiazﬁuﬁw
AsUINS LI vuals

2) wnsilielunsiiudoya

LﬂéaQﬁaﬁiﬁﬂumiLﬁU%’aaﬂamﬁ%’&m%ﬂﬁ Wunvvasunudansle
$1uau 4 ey fail

POUT 1 AnwarneUTEIINTVIERBULIUAB LA

POUT 2 NaAnsIUN1SRUN Wi lulssmavesinvieaie s ing
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pouil 3 AnuAniuieteidsemAlnevesinviondiorynlve
noull 4 AnuAnuieRNALUTUAF LN SYio e e sUsemelne
yngoUANAILTENSS (Validity) Y siuuaauas NEaemaysuns
doansnsmann $1ua 1 vhu fBemngiumsvieaiien Sy 1 v ns
ymanuhidetie (Reliability) vesuuuasuny lasmsmeauinidedioay
FnamAdUszanasarh (Alpha coefficient) Tasa501U1 (Cronbach’s
coefficient alpha) Yn1snageuiunguimetfsuluuaeunluliass
Tngiideihiauuuasuaaldinisnaaesdd (Pre-test) fudssivuluim
Fandaanwy3 $1uu 30 g erdesiulaesin 0.923
AHuMTIATEiTeyanIatiAlteussene (Descriptive statistics)
loun 1w Fevas Aiade dudsnuwnesgu swimnnesiada
§1994 (Inferential Statistics) #e MsiIsufisuAmLUANIARALYDS
UTE1INTMLNINAABUANULUTUTIUNAAYY (One-way ANOVA) Aaanau

MBATwINIsanneevnan (Multiple regressions) Ingldinaila Stepwise

NANI3IY

1. ANWAUENINUTLYINTVERBULUUHDUY

AneusuuaaunwdngUumends Sruu 229 au Aatuiosas
57.30 sesasuilumewie $1u3u 163 au Anlludesay 40.80 duunnileny
523 20-25 T duu 115 Ay Anuiosas 28.80 599891101853 W3N 41-
45 U 9w 67 au Anluieuar 16.80 Tneannilanunmlan S1uu 244
Au Anludeway 61.00 dnmsAnwiUSanes $auau 202 Au Anluieway
50.50 flendmithudwihiluesss $1uau 105 au Andufesay 2630 fiseld

WAYFBLADY 11NN 30,000 UM 11U 113 AU AnduSesay 28.30
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2. waAnssuMsiiumMaisaiienluussmavasinvieaiisavnlne

1) fmounuvasuaudmiudlunisifunsieaiiedlulszinelne
Tuthsszesinan 5 Uisnanniian fe Jaz 23 afs dwau 163 au
AnluSosaz 40.80

2) fpeunvvasuauiidiuiuiuedeildlunisvesiioaly
UizLVIﬁlVlEJGi@ﬂ%ﬂiJ’]ﬂﬁ?jﬂ Ao sgane 1-2 Ju f1uau 196 au Andu
Saway 49.00

'
v a

3) mauwuvaauaNivaradAgy v IilasnEuNIiae?

]

= 1

meludsemalneuniign fe LioyuiATENINLATAIININNUVBILNE

¥

Vo8 31U 183 AU Anvlusesay 45.80

'
a va v a

4) gnavuwvuasunudgndnidunisisuinelsisuiniga fs

Y
1

AsaUAs) Suau 194 au Andudesay 48.50 sesawn Ao ey Sy
104 au Anvdudasay 26.00

5) cfjmauquaaumuﬁgﬁmﬂﬁ%waw%Lﬁumﬂﬂviauﬁaﬂu
Uszmelngannilan fe mawmile S1uau 210 au Anidudesay 52.50

3. amudaiusietaidesUsemdinevasinvioafissralne

fnouuuvasuauiinnuAaiiudedeidssUszimalng Tnesanlu
seuunans (Aiade = 3.29, SD. = 0.79) FanuiifiAadugadign fo sy
TUFTTU Mszﬁuumﬁqﬂ (Auady = 4.22, SD. = 0.67) 098917 AD AU
meam lusedusnn (@ade = 3.80, SD. = 0.73) Iﬂﬁlﬂiuﬁuﬁﬁﬂ'%ﬂﬁlﬂ@
fign Ao Ussmelneivindonmuavaniuiisnna (fiade = 4.34,5D. = 0.79)
50989 fie Usewdlyeilsssummuazdunndeuiisnay (Aade = 4.32, SD.
- 0.8a)neilswazBunsid
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1) fMuUNSRUNTAYU

fmeunuvasunuinnuAniusedeidosusemalnesnunsiuns
awu Tusgdutunans (diade = 3.24, S.D. = 0.80) Usziuiilszdunnudn
Wiugsgn Ao Ustimalnediniss@nduiuazi3nsiin Tussdusnn (Auede =
3.60, S.D. = 0.92)30%%N Ao Usuindalngtawuyingsia luseduunn
(Fade = 3.36, SD. = 0.98)

2) MUAEAIN

fmeunuuasuauiiruAniusedeidessamalne sumenn
Tuseduann (Auede = 3.80, SD. = 0.73) UseifiufillszAumuAnuiiugean
0.79)
4.32,

Ao Uszwalnelviadonnlaranuiienany (Awae = 4.34, SD.

sosaun Ao Usswdlvelsssumfuasdandoniisnmy (Fiade
S.D. =0.84)

3) MUIAUSTIU

Q’mauLmuaaummﬁmmﬁﬂLﬁwia%'aLﬁmﬂmmlmé’mi’muﬁssm1u
seffusNTign (FAede = 4.22, SD. = 0.67WseifuRiTlss UM NARLTiugean
Aovuszmalveiuss iimansuazizessnlusfinfionuu Tussfunniign
(Fu@de = 4.27, SD. = 0.77) Se9a3 Ae Usundlneiifausuay Yausssy
fismdnualinmeilansiluseduiniign (Aiade = 4.24, SD. = 0.78)

4) fupadug

Q’ma‘uquaaummﬁmmﬁmLﬁuﬁa%alﬁmﬂﬁsLwﬂlméﬁummﬂu
At lusgAvUIunan (Fuade = 2.91, S.0. = Lo2UssduiifisesuanuAniu
g9an AeUsumndalneiinsuanseeniidevimivesUsanalussaulantuseiu
Yunang (ﬁWLaﬁa =3.15,S.D. = 1.19)599a911 A Usswlnedulssmed

finadnvaranuduiinlussduliunans (Awde = 3.02, SD. = 1.15)
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5) MUDITUNIWAEAIINIEN

freuuuuaounudmmAniusiedeidessumalnesuoisuaiias
Awsan Tusgiutunans (Aede = 343, SD. = 0.85) Ussiiudiilszsy
AwAnTugean AeustmAlneidulssmaidulinsfulsamadu q vhlan
Tusgauann (ﬂ"]LﬂgﬁJ = 381, S.D. = 0.83) 5998911 AD Usenalnedud
Juvouluszsulan (Auade = 3.45, SD. = 1.02)

6) Mudeay

fnounuuasuamdauAniiusiedodessemealnesudany Tu
sefutunans (Aade = 3.07,S.D. = 1.07) Usuiiufiflszfumnsaniiugean
Aouszmalngatiuayunnuuiaveudsulsusmudundenluseiuuu
nana(@Nade = 3.17, S.D. = 1.08) 59983 Ae Usuwdlvefianusuinveu
son1sLduanTnuesuszanaulan W MUMININT UM SMuAsYEH9
\Hudu@nade = 3.06, SD. = 1.16)

7) MuNSeINTUNATEINIASY

fnounuvasuniinuAniudede dosUssmalnesunisiles
nsUnAsBINIAsTlusERuUIUNGN9 (Auade = 2.64, SD. = 1.18) Usziiufiil
seiumIAniugsan AeUssmelveliszusunsunasesiia Ao msunases
TuszueuUszriulneduinszuvnndsid dulsssplussduiunans (fiade
=290, S.D. = 1.31)5998911 Ao Usewalnefianududszaslae wazidu
ﬁa%’gluizﬁwmﬂmﬂ(m,a% =264,SD. = 1.24)

8) MuANUUaensiy

dreunvuasunuiiaudndfiuiedeidssszimealnesuaing
Uasadgluszsutiunans (Auade = 3.00, SD. = 1.00)Useifiuditsesuany
Anuiugsan AeUssmAlnedanuaenieaniusssuyf w we wiuduln
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Abstract

Female representations as fighters for life in Korean television
series that are popular in Thailand were examined through a case study
of “When the Camellia Blooms,” (WTCB), a 2019 South Korean television
series. Samples were four female characters in WTCB who fight for their
lives in the familial, work and societal domains while expressing modern
feminist theory and Confucianism. Qualitative research was done with
content analysis of all 20 episodes of “When the Camellia Blooms,”
using textual analysis and purposive sampling. Four female characters
in the series were focused on with all selected characters depicting the
struggles of women in society through narrative elements.

Results of the study were that South Korean female representa-
tion in WTCB remained unchanged due to the Confucian patriarchy, while
altered representations of South Korean women resulted from conflict-
ual events and international viewpoints of women’s roles leading to
increased equality with men. In addition to constructing representations
of South Korean women, female characters strugsled with life issues
such as work motherhood and single parenting, although visualizations
of female representation in the series were merely a partial selection

and not all South Korean women were representative images.

Keywords: Representative images, Korean television series, Feminism,

The construction of women as fighters.
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Abstract

The objective of this qualitative research was to study the
personal branding process of TikToker, using Fern for Fun as a case
study. Data were collected by in-depth interview with stakeholders
concerned.

The finding revealed that Fern for Fun adopts the personal
branding approach with the following four stages. (1) Self-exploration
consists of two factors, externally involving global exposure to other
content creators and internally involving video taking and editing. (2)
Personal brand building is based on two components: personal identities
and requirements made by others. (3) Personal brand communication

is made through self-identification, commmunication channels, target
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groups, content formats and communication time. (4) Personal brand
maintenance involves keeping up with its personal identify and contents

for its followers.
Keywords: Personal Branding Process, TikToker, Fern for Fun
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Abstract

The purposes of this research were (1) to study how the phe-
nomena of key political movements affected the production of hate
speech related to the political context found on two Facebook pages:

Cheering for Uncle Tu Group 1 and United Front of Thammmasat and
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Demonstration and (2) to investigate the contents of hate speech related
to the political context found on the two Facebook pages. This is a
qualitative research study using in-depth interview methods. Opinions
and suggestions were decoded into sets of hate speech for the pur-
pose of analyzing the contents of the two Facebook pages. In addition,
content analysis of hate speech in three key phenomena, between 25
July - 23 October 2021, was also conducted.

The results showed that the hate speech communication affected
by politically significant phenomena found on the two FB pages can
be divided into four main themes: 1) exposure to information that is
reflected only within one’s group (Echo chamber) influences the pro-
duction of hate speech, 2) political warfare through black information
(Fake news) is used as a communication tool of making the opponent
inferior, 3) expectation in dealing with political hate speech through
reasonable presentation of political issues (Counter / Hate Speech), and
4) social media literacy affects the reduction of hate speech among the
page audiences.

The analysis of hate speech contents yielded the categorization
of 4 levels of communication. The first level, Level 1, is expressed hatred,
which was found to be the most common mode of communication on
both pages. Level 2 shows the intention to separate from each other,
and Level 3 is the rejection of coexistence, which was communicated at
the lower level. Level 4 is the provocation or inciting of illegal actions,

which was not found at all on both pages, possibly because political
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hate speech in Thailand and foreign countries are different with respect
to identity and cultural context. Hence, this study did not find Level 4
hate speech. Based on the findings, the solutions to the problem should
start from having the public media and the government focus on the
creation of verbal as well as non-verbal discourses against hate speech,
correcting the misconceptions of political hate speech on Facebook.
This includes the promotion of knowledge and understanding of social
media literacy, the reduction of echo chamber communication, and the

reduction of fake news as part of the creation of information operations.
Keywords: Communication, Political hate speech, Facebook
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Abstract

A study of the relationship between motivation and viewer’s
choice towards bodybuilding competition of Gen Y In Bangkok. The
objectives of study are 1) to study the motivation in viewer’s choice
towards bodybuilding competition 2) to study viewer’s choice towards
bodybuilding competition of Gen Y 3) to study the relationship between
motivation and viewer’s choice towards bodybuilding competition of

Gen 'Y In Bangkok.
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Samples were 146 who have watched bodybuilding competition,
age between 23-39 years and live in Bangkok. The study used question-
naires as a tool for data collection. The data were analyzed by Pearson’s
Product Moment Correlation Coefficient. The results revealed that 1)
the motivation in viewer’s choice towards bodybuilding competition of
respondents is quality and standard of the competition because there
are an athletes participating in the competition 2) For viewer’s choice
towards bodybuilding competition, the respondents focus on viewer’s
exposure towards information, schedule of bodybuilding competitions
through online channel. 3) There is a significant relationship between
motivation and viewer’s choice towards bodybuilding competition of

Gen Y In Bangkok. at 0.01 level.

Keywords: Motivation / Viewer choice / Bodybuilding Competition /
Gen'Y
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Abstract

The purposes of this research are to study the differences be-
tween personal factors of customer service staffs with relationship in
organization and satisfaction in internal coommunication in organization,
to study the correlation of relationship in organization and satisfaction in
internal communication in organization with job satisfaction of customer
service staffs, and to study the relationship between job satisfaction
and work behavior of customer service staffs. The study is based on

quantitative research with survey research. A questionnaire is used to
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collect data from 400 samples with non-probability sampling method.
Collecting data from customer service who are 18 years of age or elder
and have worked as staffs for at least a year in 3 types of customer
service job which are Call Center staffs, Customer Relations staffs and
General Customer Service staffs.

The results showed that personal factors of customer service
staffs were no significantly different with relationship in organization and
satisfaction in internal communication in organization. Relationship in
organization and satisfaction in internal communication in organization
had positive correlation with job satisfaction of customer service staffs
at both very high levels. Lastly, relationship in job satisfaction had no

correlation with work behavior of customer service staffs.

Keywords: Customer service staffs, Relationship in organization,
Satisfaction in internal communication in organization, Job satisfaction,

Work behavior
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Abstract

This study investigates opinions of the elderly living in Bangkok
towards the social media. Objective: 1)to investigate their opinions
about social media literacy and 2) to understand behaviour of social
media use. Methods: In-depth interviews was conducted with 20
participants. Participants had good social media awareness. The main
reason of using social media was for keeping in touch with friends and
relatives and tracking news. The views of older people towards the
social media is positive e.g., for relieve loneliness. The most frequent
use social media is via the LINE application, followed by Facebook. In
addition, it was found that gender and level of education are linked
to social media literacy. Regarding, 1) Female group with a bachelor’s
degree or higher, there are positive comments about using social
media, using Line and Facebook. 2) Male group with a bachelor’s

degree or higher, this group has positive comments on social media,
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using Line. 3) Male and female groups with education below junior
high school, this group has positive opinions about social media, use

LINE regularly, rarely use Facebook.
Keywords: Elderly, Social Media Literacy
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Abstract

The objective of this research was to investigate elderly brand
engagement of Line application. Google form questionnaire which
adopted from consumer brand engagement scale was employed to
collect data from 400 Thai elderly brand engagement of Line appli-
cation.

The result indicated elderly strongly engaged Line applica-
tion and also presented there are strong positive correlation among
Dedication (emotional component), Vigor (behavioral component)
and Absorption (cognitive component). This research confirmed the
effective of CBE measurement for applications in marketing commu-

nication.

Keywords: Consumer brand engagement, Thai Elderly, Line application
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**_Correlation is significant at the 0.01 level (2-tailed).
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