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Brand communication for creating a positive impact
on consumers

Fudlasuunau 1 Sumu 2565
TUNADUSUWBUNS 25 UNSIAL 2566

23631 Lewsey

Arissara Waicharoen

unAnga

unAraAnnst SigusvasdiiieiaueunAnmsdoasnaud
Wiemsamansenudeuindeduslan esannsdsunlasesaniy
windenvedlsainitelidalalsun anmiasugia FIhnsifeteyaf 9
Iehedamalimginssugiuslaainsuiuasulunslitinesesinimaen
nan msfegliuslandsadtduiuensely anauddosaisimni
FronsnAud Tneduannisdse duminsinduladevestuilan (Cus-
tomer Jourey) vasiilan ntiviimsUssdiunsaudvhuesnss e

Usulimmngiuanunisel nsussliunsauimedayanussniusius

Hehemans1anse e1ansduszdmdngasnisdeansnsmannidsia
AzTlnAmIans unInedegsiatading

BLd : waichas@hotmail.com

"Asst. Prof. Lecturer of Department of Marketing Communication Digital,
Faculty of Communication Arts, Dhurakij Pundit University

E-mail : waichas@hotmail.com



Nsasiimamansgsiatdind U7 17 aduil 2 nangiau - Sunau Yszdd 2566
Dhurakij Pundit Communication Arts Journal Vol. 17 (2), July - December 2023

193 (Ist-party data) Wudeyaiinsidudanansavildios nmaiudeyaves
wiinune msvhuvudmatunguimne deyaiuitmuandasuteya
fuusTimsLiteuseleviinnegsiaferunayfu (2nd-party data) nsUszidiu
é”wﬂﬁe??a%’a;gaﬁlﬁﬁ’aﬂawﬁLﬁm’mm’mnmmdwm 9 (3rd-party data)
uenaniiinsUSurieRaunansarduamunn UsyAvsnim sudnual e
Froenailusdlauazaidla afsusvaunsaifiaveiuusaiom winmune
Auleddud audusnisteyagnen (Call Center) viethensusenduiug
wagn3aeguYu (community) luesulat audisnsliaududia nsshwn
mmaendbvestoyadiuyaravestiuilan fanusuinveusedsausiods
windey WieliAnnansznumauIndediuslaa tiufe msfiuslaniviruad

| a

RrenTauA Ndwaliuslaadnduladendensidu
ANENATY: NMIFDENINTIAUA / NanTENUBauIn / uslan

Abstract

This article is to present brand communication concepts for
creating a positive impact on consumers. Due to changes in the
environment of the coronavirus disease, economic conditions, and easy
access to information, resulting in consumer behavior to change in life
rapidly all the time. To allow consumers to continue to use our products.
Brands must create a positive attitude towards the brand. It starts with
a survey of the consumer’s customer journey and then frequently
evaluates the brand to adapt to the situation. Brand evaluation with

1st-party data by collecting with salesperson and surveying with target
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group, 2nd-party data by exchanging of data with partners for mutual
business benefits and 3rd-party data by buying data. In addition, products
are improved or developed in terms of quality, performance, appearance,
presented with transparency and sincerity. Create a good experience
in terms of packaging, sales staff, product website, call center or public
relations department and building a community in online, including
providing entertainment, Security of consumer personal information,
responsible for society and the environment, To create a positive impact
is that consumers have a good attitude towards the brand. That affects

consumers to make a decision to buy the brand.
Keywords: Brand Communication / Positive Impact / Consumer
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uardvinavasdurigioumesiidsaronisindulatogunsaiinuis Tneld
et JsUITI9818eUsHM (Quantitative Research) uazldmsifiudeyase
wuuasunueaulatl (Online Questionnaire) ngusogsililunisdnm
Ao fuslnAnguaunesuazuiesluwRngIymLILAT ATUszaUNTaIng
Tugunsalinuiaduszeznatlidesndt 1 U $1uau 400 ey
Han153TenuIn 1) geeviuvgsuniudiulnailumane a1y
Y9I 16 - 20 U sgaunsfneUSagns anuninlan e1twinisew/
wninw S5eldadssoreuliiiu 10,000 U 2) Yasumsdearsnisnana
Frunslawan Sademenalumssindulatogunsalinufianniian 3) ndu
FgsliaudAgy éfmm’]m‘hmigL%aa%ﬂzgfuaqﬁuWQLauwa% ffsvdna
somidnaulategunsaiinuils uar thisnsfemanmainuaydrdnaves

durlgiouwesiianuduiusdenuaudwadionisindulatogunsalinuds
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o L v A

Adfy: Tadudeansmsnain / Bvnsnaduyalouwes / nsdndulade /
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)

Unsalnudla

Abstract

The objectives of this research are 1) to compare the differences
of personal information factors affecting the decision to purchase
gaming gear, 2) to study marketing communication factors and the
influence of influencers on the decision to buy gaming gear, and
3) to study the relationship of marketing communication factors and
the influence of influencers on the decision to buy gaming gear.

This quantitative research collects data by using online questionnaire.
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The sample of this study is 400 consumer of Gen Y and Gen Z in
Bangkok area who has experience in using gaming gear for at least 1 year

The results showed that 1) Most of the respondents were single
male, aging between 16 - 20 years old. They have been studying in a
School or University and their Students /University students with an
average monthly income was below 10,000 THB, 2) The marketing
communication factor and advertising were the most effective reason
for making a decision to buy gaming gear, 3) The sample focused on
the influencer’s expertise in influencing their decision to buy gaming
gear, marketing communication factors and the influence of influencers

are related to each other that affects the decision to buy gaming gear.

Keywords: Marketing Commmunication Factors / Influencer / Purchase

Decision Influence / Gaming Gear

uni

ynfulgnamnssuinuvesssmelnedishnnmainlnfintueg
soiles uazyargnavnssulisasveneiigeis 14% Aadu 29,000 &y
U wavaaiwwiltuaziiiulags 33,000 duuvluddnl Fsaenades
fusuugiaun Tul we. 2564 S 32 Suau it 18% Weiey
AUU e 2563 U 27 AMUAY WAAIIINIANINITAULAYDIDAAMNTTY
\nugoudsrasensiilnaugivgunsaiinuils vide naflafes (Gaming
Gean) lsiguriu (granunssuny Tesioiiles ¥ 63 yarindn 3.4 wiludw wils
wollwdunnsa 50.51%, 2564)
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13l (Game) fieléin ifuaseadursedetuiisiiladuaudeandu
ogannuaziiulifiaglaumsiamunmuglufumsiauvesmelulad
fasuulasegsdeios wonaninuaglimnutuifuazainsanudou
Aaelviiugiaulands lnenuanansawdals 8 Ussny (Ussinmuaanasing 4
Tud 2021, 2564) louA inuaauunumn (Role-Playing : RPG), inudalu
(Shooter), nasiag (Fighting), iNungysie (Adventure), N1 auKL (Strategy),
WNULAULUUNIBLNNTI8D9 (Simulation), inuUSAU (Puzzle), way LAUnWn
(Sport)  Bnunudadudefidusslevdlugudu q wu e linau
Aty $8mauddamn Senseduanufnadsassd aaonau
nsaeelannmsaunu waglasunsianaunaneidutinfun (E-Sport)

og1dlsfiny inufadeniivarnvangliiugiauiiannsadige
puaulalaidusgrannudy Uszneuduaniunsalnmsunsszuinveslse
TA3n-19 (Covid-19) fivil¥igausosusuiUasuguuuIaTinunilv (New
Normal) msfigauldinaegtiusnndudsiusmAanssusing 4 flansn
udlereunatauinanionisnarinedifuinty Janunaieidums
ondfgiidhuniiunumlunisuuialigauiosnlululalls Senane
Juladoiaunsidulsbinugeavnssusnuanuduiisegne “wnu” e
snduusemalnevioussanedy 4 alan (Wijman, 2020)

INTIBULBS Wijman (2020) Wawedn U a.A. 2022 gnamngsy
yilan Suualthniheeld 1593 wuduwSegansy vieuszana 4.9 &1y
ruumilve Fufugetu 9.3% doifeufudfiuen waednnmsallul
A.A. 2023 Axduwludulannnit 2 wauduneaans iindud 8.3%
uonaNEu U3 Suifia (Wszmelne) Sain ) uaduasdadming

auen IT wWennatngunsaldmsunisiauny (Gaming Gear) luuseinalne
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dulaseiflos munszuaaniumsaimsszuiaveshialalsunaeosiugll
2019 (COVID-19) Wwagiunszuaues E-Sport fifnsnnusouuss uazee
wwﬁnmmqmammﬁmmmﬁgﬂﬁmuﬁu ansaEunLSLAuNeTos
iéu Console uag PC Vilvinisnouiuvesiiduiisuuiuiu uasia
Fosmsgunsalnufiafesfifinuiuade

ilesangunsalinuil vie naflaies (Gaming Gear) A gunsalil
gnesnuuUINIiiaTsfuLaTABUALDINS IR sNguAIAULINL Y3eiFen
fut “inued (Gamen” fifesnsliugunsaivand Funufiaiedis
fimuuaylimallagln 4 Aisangunsaldmiulfnuneuiiumesmly
diglilansldmuinum wiug ihfsiuamunmazaruasnui
mmiwqﬂmaﬂﬁ"ﬂﬂ U Lad (Mouse), AgUasa (Keyboard), LHUSB9LuNE
(Mousepad), 11l4 (Headset), lulaslviu (Microphone), 9sunulnsalass
(Joy-Con) wax 9eueilnes (Monitor) 533lUg w18l (Gaming Chair)
way W6zinufis (Gaming Desk) uaﬂmﬂﬁ?uqﬂﬂiaimuﬁq (Gaming Gear)
uiazuUIUAVTeURar U aslinunnTeilsitunsldnuiiunnseiueen
U Fsusziuiiymdfnuesuilan fe msuidoyanmnmaudi e
TAnnsanduagnuicssanammslinuiunnseiunsasiosus
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mjmmmalﬁ%’mw (Generation Y) waglaiueistulen (Generation 2) 7
Tinnsvensuifidedvmieddomgiuny Inefnnudedudmutoya
filssuogsdeiilos

sl Nooh Inch (2564) Teaudndautisengrannanuasitilan
uiazlauILelsdu (Generation) $1urusnfigaeglurae Young Gen-
eration (Gen Y Uag Gen Z) ddndiu 73% 589891A8 nqyl Gen X il
dndau 25% lnewuadufiauinavieg 53% iwands 47% wangliiiuii
Gounrlifnaseanuuandnauazenualasenisiauing uonainin
aslfnanfiedwny Addddnafanmulusimaiwas (Pro Player) nuneda
Jiauifinnuasnsadunuiaziagacusiuensuseineng q viild
fisreladuiuunnudeaunsaduinfwussinn E-Sport @enndasiu
enuanulewanAIvauiaussmelng (DAAT) Un.a. 2564 wuii §f
U5¢noun15gsnanavialednelawunadvia (Digital Advertising) Tnek1u
winsfleUszinnyanadifiieidss (influencer Marketing) Wiiudufis 40%
wazduunlduAvinegreseiiies femauadiin ungieuwesaunsa
Wouloagnalvandiuarseandanusudladaau uusudang 4 Judenld
Jungroumesiuauiulmifiiniwareanuaulavesnuusazngy Tnesjs
dnasslvnsstunginssuvesnauidmuneuniian (aunaulavanfdia
wiausenelne, 2564)

dmsu nsieansnismatn (Marketing Communication) e
ASEUIUMTMINIMANA Tisjsdeanstoyadudvideusnsludenguidmane
ogsfiUszAvEnm Tnemsdoansmsnaaliiiiuszdvsamsndudesing
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IgUszaA

1. WoiSsuifisuamnuuaninsvestadedeyadiuynnadidesase
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3. WBANANUAUNUSVIUITINSHDEITNITNAIALAL DNSNAVD
duvlgouwesndwasion1sanduladogunsalinuil

wunAALAzNguiietas

wuaAAN1SARaIsNISAaNaKIuAeRIa (Digital Marketing
Communication)

nsdeanINInanA Ao NSEUINIARANINNIRANA ladansTeya
YoduAaruIn1g Wdngulhmnesgnalivszdnsnm @@am aisyns,
2559) waznsna1nfava (Digital Marketing) fio nsWaLnveIn1sdeans
MsnangUIUUIRLTTuNSAoasLULTNaRET (One-Way Communication)
mﬂumaﬁammwamma (Two-Way Communication) ‘ﬁlﬁﬁ’%ﬁmm
mamsanmdanlngrnudenivia ienszaouusudliidndangugnansinu
0RA3Tas19 9 (Wertime & Fenwick, 2008) Teinnsdednsnsnanuas
nsdeasmsnanrudendva Tivsvansamldudesdnvnaiesie
N19N13MA1AENS 9 TeUszneudie n1slawan MsUssanduiius n1sduasy
nse wagnslininauwe warteanensaeanstinsnaa leun Guled
pvnediannsedindg uden Usmansevsdueeulal lUsunTUNSEUAY
Toyauuduwmesiln uazinlessulall fidefuartoduodnsls uazaisden
MpSesdlelivanzay WeliiAnnnsdeasuasnouaussnufieInisves
Austnaldegneliuseansnm

NnfinandeiuamsaagUlein nsdeansmsnaimsiude
fdvia munedls nMsmuIvesnsAeanInaInNgURUULAN gnnsdeans
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wdnsflenseansmamaatuniiaonadesiunisimnainuesuusud
gunsalinuils Mdenlfintesiionisdeansnismaradina i wleliAnnns
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wunAngnsBnswauudedeausaulall (Online Influencer)

Hnssdvswavudodsaeeulatl mnefs yaraiTdeidssuulan
ooularl vdeth yief@ermalususiunds Avinuzuazauainsa
TumsidFessmeenunluguuuusing 4 Auansauaztnala TudRnanu
Tagr1u vy gUam Bulringiin uazidle rudedsauesulatl wu
Facebook, Instagram, uag YouTube ImﬂqiﬁaﬁﬂwﬁaﬂwlﬁauaﬂLfchL%a
$1914 9 MABIAUAUALAzUINT femanaTiingmsadvEna a1unsa
afadvEnauazmuUdeielunsaiisuiuazamdnvaiueagsia uway
PenszaeAudvieuinisludinguidimnglduiniu Pea Tanachote
(11.4.4.) aBuwils gmsadvsnauudedsruesulat aansaudsle 5 Usiam
Tngldinausidnuunaiudiuiuganaiy loun 1) Nano Influencer 37u3u
Q’ammuﬁguwi 1,000 - 10,000 AU 2) Micro Influencer F1UIULRANTL
f;?ﬂl,wi 10,000 - 50,000 Au 3) Mid-Tire Influencer 50,000 — 100,000 A
4) Macro Influencer ﬁwuauﬁammu&guwi 100,000 - 1,000,000 AY Wag
5) Mega Influencer ﬁwuau@’@mmm&g«m 1,000,000 autuly wenan
funsenliyaeaiififedos dWeadenmdnvalliuduusud 3 4 oo
Uszneuddgiililunsdadenuazdaslunsiadulaidenyanaiiie
Feslimunzauiuiusus s anuideds (Credibility), anulianda
(Trustworthiness), AUITEIGY (Expertise) way ANmilaunungu

Mg (Similarity)
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Tusuladnunils farsreumudluguiuusing q siuuwanvesuuulan
aoula] wu Facebook, Instagram, YouTube wiolustunviesinauduay
Uimsiudemnaludaiifovesay ieai1sdvisnauazauindediely
matngdalifufanny wasunistieaiiauusuinsganeduivsonm
Snwalveauususludinguitihmanedicll

wurRMAEITURLIUELETY (Generation)

wAMEIEETY SEuInNuLIARTesr IRz Tusn Tasnnsda
nqudnuarineliiAanisdnuiinssianuuandisdiuanufnias
ngAnssulun1slddie n1suilaauaznisineu Mlndilednuuzves
Uszmnslundazgpatoftu SetlagtudinshuuAnundsegndlilunis
U3MsTANTg MadunsRaIa NMRALIIENT N1TUSMINNENNTIYYE
TagwnAnaueisiiuldesuisanuunnsiswesnuisazu uaz Weityana
Adelurnanfaduindssaunisal uagnuusngnisaling q 32
fu danalvnufatuaiuastungfuiiadeusiuiu yenaindedinwia
anngiiauusiazdisioliauAnuasnginssuineiu eliiinmdile
ANLUANANIYDIUTEIINTUSAYAGL LazaInIadeasTeyaTiaenndes
AUANANYUENYANTITULAZAIUABINITVDIAULAAZNGLIE InenIuman
anaanusanvadu 4 ngu munaigseguaztia leun 1) nau
\iuelstu U (Baby Boomer Generation) %3e “Gen B” a?ialﬂuﬂugq
91glulagiu @ wa. 2489 - 2507) 2) \Luelstu 1804 (Generation
X) vi30 “Gen X” Faduauioviawlutiegtu @ wa. 2508 - 2522)
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3) walsFu 18 (Generation Y) udo “Gen Y» Fafuaufudous
fseuAnvineulatefasuiaewlml (@ wa. 2523 - 2540) way
4) wplsTud v3e wiuslsTuuLn (Generation 2) %38 “Gen 7” Jaidu
nanfedaususniniaiseudnumeusdiu (@ we. 2540 $uly)
niinaundisfuannsaasuldin ety wneds n1sdn
nguvesyaranIut 1 dMA LileeSureanuuandslufiudng o 91d
fuamAn wAnsTuNSE TN fuyadnaiw anade Aoy Anwvas
Tdy sUuuulumsadudin wagn1susmIsInNISEIe 9 uanaNiunIs
Anundoufunsimunveaalulafvesaiuaisdune uaznisgnides
amgANigunseuveunalulagvesaiuestuurn Jadlanuaulaly
welulafuazing Jeaenndeatuenudadiuiaeiguesnuueiiay

Tdaugunsalinuis

ABANTIUNTIIEY

nsieesillinszuaumsidelsUiunm (Quantitative Research)
Tngldmsifivdeyameuuuasunuesulatl (Online Questionnaire) 47N
nauiuslafinavsuazinevds flvisengeglunguiaiusistuneuas
Weistuuea Auszaunsaimslfnugunsainuiaduszoznaliides
N1 1 Y 979w 400 AU WHUTEINARANNERRBINTINN wazaDiAle
oynuiililunsvegevaudgiu Wud adfnageumanuuandnedni
(T-Test) @dANAFDUNIANNLUTUTIUNILAYY (One-Way Analysis of
Variance : One Way ANOVA) kag @danadounInudunusiuuannas

Fenvasd (Multiple Regression Analysis)
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1. foyadruyanavasdiiuszaunisalldaugunsaitnudis
naushoenadlvadumene Ysogeglutiaaiueistuusn liun
16 - 20 U wag 21 — 25 U sgaumsanwuiagns lneflaaunimlandu
dnilvg) JeflenTwiiniFew dindnuunnian uasiineldindedelfoudiu
TuaylaitAn 10,000 v
2. Yadun1sdeasnisnandsnadensdnauladogunsalinuils
amrnvesiaduniseansnmananiia 4 du T sumslavan
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fegdiseAuauAnmiueglusERuNIN
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AMTILVDBVITNAVRBUNGLEULEING 4 ey laun MuANuLIie
fo/lindla suanudhunadeingy suanuwieutunguthming uaseinu
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4. anudunusvasdadenisieansnisnanauazdnsnavesdunly

uwaiNdwnaran1singuladogunsalinulia
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fuavisnavedugieuwe sdmaionsindulatogunsalinuils vis 4 mu
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Abstract

This research investigates the 4Es marketing mix that affects
consumers’ choices to order Shabu via mobile food delivery apps
and evaluates the collected data to create a user-friendly mobile app.
The study uses a qualitative approach, gathering data through detailed
interviews and applying experimental research methods to develop
applications based on interview insights. The goal is to understand the
target group’s behavior to create a mobile app that caters to consumers’
needs and can be adapted for future applications.

The findings show that the Marketing Mix 4Es, which involve
creating an enjoyable experience (Experience) for consumers, indicate
that people seek convenience when ordering food through delivery
apps to share meals and positive experiences with family or coworkers.
In terms of providing value (Exchange), the research found that menu
items offer suitable portions and good value for the money spent.
Regarding accessibility (Everywhere), it was discovered that mobile
apps enable consumers to easily access various restaurants and place
orders effortlessly. For cultivating loyal customers (Evangelism), the
study found that establishing a high-quality restaurant brand results in
word-of-mouth communication and consistent ordering. The insights
gained from the interviews contribute to designing and developing an
effective food delivery mobile app, increasing user satisfaction. Usability
tests revealed that, in terms of User Experience (UX) and User Interface

(UI), users appreciate the app’s well-structured layout, user-friendly
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advertising content, swift responses, and seamless accessibility. This
indicates that the obtained knowledge can be well applied to the food
delivery industry.

Keywords: Marketing mix 4Es/Shabu/Food Delivery/Design of Mobile
Application
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pwnsiinmeduiues 7) msltmailanissndenin 8) nsdnatinnsiiin
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AEdAey: Msasaiien / 103399193 / unanwesu TikTok

Abstract

The objectives of this study were to 1) Study the presenta-
tion patterns of food reviewers on the TikTok platform, 2) Study the
communication strategies of TikTok food reviewers, 3) Study the
attitudes of TikTok users towards the content of food reviewers on TikTok
platform, 4) Study methods for effectively commmunicating content to
food reviewers on TikTok platform. This study used a qualitative research
methodology with a documentary research method from food reviewers’
content on TikTok platform, totaling 9 pages. In-depth interviews were
also conducted with 3 TikTok food reviewers, 1 academic who specializes
in content creation on TikTok platform, and 10 TikTok users.

This study found that most of food reviewers on TikTok platform
conduct content on their own, showing the appearance, variety, and
cooking process of food. There are 2 different types of locations for

filming content: restaurants or storefronts as well as house or studio
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filming. Food reviewers use informal language to make their audience’s
experience more entertaining and lively. It also uses presentation tech-
niques such as editing techniques that alter the video by cutting, altering
the speed of the footage using fast tempo and slow tempo, and using
voiceovers, sound SFX, and music for sound effects. Food reviewers use
graphical techniques that include typography, typography to describe
clip titles, and typography to present the main message. As for the food
reviewer’s commmunication strategy on TikTok, they incentivize content
within the first few seconds and engage viewers by highlighting their
favorites, interactive comments, and live chat with their followers, and
builds credibility through sincere and straight forward presentations.
As for the attitudes of TikTok users, they are aware of food reviewers’
content on “For You Page” a feed that recommend trendy videos or
match the interest of TikTok users. Therefore, they often like, save
and share their favorite content. The ways to communicate effective
content for food reviewers on TikTok platform include 1) starting the
content with an incentive, 2) concise, easy-to-understand, 3) attaching
hashtags that align with the content, 4) honestly, 5) socially relevant
information, 6) nice language, 7) videos editing techniques, 8) graphic
techniques, and 9) action to opinions. Comments from TikTok users on

food review content are positive, negative, and neutral.

Keywords: Content Creation / Food Reviewer / TikTok Platform
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Abstract

The objective of this research are 1) study the presentation of
the image of Korean food culture through ltaewon Class and My Secret
Romance 2) to study the intercultural communication strategy of ltaewon
Class and My Secret Romance 3) to compare the presentation of the
image of Korean food culture through Dramas Itaewon Class and My
Secret Romance. The study used the qualitative research approach by
collecting information, Content Analysis by purposive sampling in South
Korean dramas Itaewon Class episodes 1, 5, 11, 13, 16 and My Secret
Romance episodes 1, 7, 8, 12, 14. The information will be incorporated
with the information from In-depth interviews of who watched and
consumed Korean food from Itaewon Class and My Secret Romance
via Netflix 6 people.

The result of this research 1) presenting the image of food culture
rather than cooking. 2) The intercultural communication strategy focuses
the most on the use of background music. In ltaewon Class, most of the
dishes are presented with dishes that are already known. In My Secret
Romance, local dishes are presented. 3) The expression of Korean
food culture in both stories is the same because the story explains the
properties of food. Cooking is attentive to every stage, but Itaewon Class
Made more attractiveness than My Secret Romance because the story
has more emphasis on food Have a cooking competition and the food

menu in the story can be easily eaten.
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Abstract

The research “Representation of Chinese-Thai Families through
Television Soap Operas” is qualitative research using textual analysis
methods to analyze four television soap operas: including DaiDaeng
(2019), Repercussion (2019), SanaeNangNgiew (2018), and In Family
We Trust (2018). Audience analysis by using in-depth interviews is also
employed to study the representation of Chinese-Thai families and the
decoding of images of Chinese-Thai family representatives appearing in
the soap operas under the context of Chinese-Thai families in current

Thai society.
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The results show that the television dramas as texts compared to
the perception of social norms portray Chinese-Thai families as follows;
(1) the family is the area that is trying to maintain the original values.
(2) the family is a space to negotiate inconsistent traditions. and (3) the
strategy of establishing legitimacy through the language of television
soap operas. Regarding the decoding by audiences, the research findings
illustrate. (1) the challenges of traditions and norms facing television
audiences. and (2) the roles and functions of television soap operas for

the self-reflexive of audience.

Keywords: representation / Chinese-Thai families / television soap operas /

decoding
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Abstract

This qualitive research is study about the contents that has
been transmitted and reflections of Thai society in Udom Taepanich’s
stand-up comedy 1st — 12th by analyze the text with Textual Analysis
which is connected to the context of Thai society from Udom Taepan-
ich’s stand-up comedy. The result of 4 contents that was conveyed
the most in the stand-up comedy was the social context of Values are
consisting of behavioral characteristic and popularity of people in Thai
society, entertainment industry, abroad, news, events, technology, and
social media. The next is Other social contexts which are the experi-
ences of Udom’s life and other around him, problems related to life,
entertainment, attitudes and perspectives of people, lifestyle of the
women and man, events, situations occurring in society and a stand-
up comedy audience. The last is the social context in terms of Culture
Traditions and beliefs which are about culture, traditions and in faith.
The last social context of Technology is communication, innovation,
data recording and the online systems.

Reflections on Thai society in stand-up comedy, the findings
indicated that the reflection of Thai society in terms of Values has
reflect the popularity of people that show the need to “existence” of
people or groups in society. The next is reflections of Other has reflect
the lifestyles and problems in the lives of Thai people. This shows the
lifestyle of Thai who must find a way to “survive” in a complex society

and many dimensions. The third one is reflection of Thai society in
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terms of Culture, Traditions, and Beliefs are suggest reflecting the cul-
ture and beliefs of people in Thai society related to spirits, mysticism,
Buddhism, and shamans. The last is reflection of Technology has spec-
ified to reflect the history of innovations in communication of people
in Thai society, which “Difficulty”to adapt to them. Udom Taepanich’s
ideology was conveyed through creating a new meaning for society.
Which shows the inequality and behavioral characteristics of people in
society through the parody of the situation that appears in the society
to creates understanding, acceptance, and appreciation of the lives of

people in society.

Keyword: Stand-up Comedy / Udom Taepanich / Reflections of Thai
Society
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Abstract

The aim of this research is to study communication in crisis
situations between government and private sector, particularly the
communication tools utilized such as mass media, personal commu-
nication, new media, and event media. The research follows a qual-
itative research approach, utilizing observation, in-depth interviews,
and semi-structured questionnaires to collect data. The sample group
includes hotel and accommodation business operators, entrepreneurs in
the tourism industry, local residents, and tourism experts in the Pattaya
Special Economic Zone in Chonburi province. The sample size includes
10 hotel and accommodation business operators, 3 private entrepre-
neurs in the Pattaya Special Economic Zone, and 3 local residents. In
addition, interviews with 4 tourism experts were also conducted. The
data analysis method used was thematic analysis in conjunction with
the crisis communication plan principles proposed by Fearn-Banks and
other relevant concepts.

The results indicate that the pandemic crisis is a unique situation
requiring specific communication strategies that incorporate crisis com-
munication principles and the use of mixed media to create effective
public relations. It was found that the use of new media and social
media platforms provided a way to disseminate information rapidly to
a large number of people, while personal communication was vital for
creating trust and transparency in the government’s communication

efforts. The study concludes that effective crisis communication should
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be tailored to the specific context of the crisis and should incorporate a
variety of communication tools to achieve maximum effectiveness. With
afocus on policies and strategies related to disease outbreak prevention,
ensuring security is regarded as a crucial topic in communicating crisis
situations. The communicators are required to present comprehensive
information to the recipients through various means, including visuals,
audio, and text, in order to facilitate the recipients’ thorough under-

standing of the data.

Keyword: crisis communication plan / communication management /

tourism
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Abstract
This qualitative research purposed to study 1) the role of Face-
book in the political movement of the Thai young generation during

2020 to 2021 and 2) strategies of the young generation using Facebook
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in the political movement during 2020 to 2021. Data collection included
analysis of online contents of 3 politically active Facebook pages and
interview with 7 key informants who were Facebook content creators
or online influencers and experts in media and civil movement.

It was found that there were 4 roles of Facebook in the politi-
cal movement which included 1) Facebook’s role as a communication
channel with a characteristic of the center of the group (Hub) in driving
their political movement 2) Facebook’s role as a space to display the
identity of each group 3) Facebook’s role as a public domain in sensi-
tive issues in Thai society, allowing people to connect with like-minded
people more freely and 4) Facebook’s role as an archive to record “the
truth” about the political struggle of the young generation.

Data also showed that there were 4 strategies of the young
generation in using Facebook for their political movement. They includ-
ed 1) Strategies Content in political movements by presenting a solid
substance through a format suitable for recognition and sharing through
social media channels. Has a hashtag 2) a strategy for using influencers
of the Democratic Party, such as leaders of the assembly; 3) a process
for creating audience participation by Using a variety of methods, 4)
real-time communication tactics to keep an eye on opponents and

prepare for a counter-attack.

Keywords: The Use of Facebook, Political Movement, Thai Young

Generation
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Abstract
This study is a quantitative research work that uses survey

research method to study on media exposure, recognition of images,
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and behaviors and tendency of behavior to use services of Govern-
ment Housing Bank between current users and competitive users,
and to study on differences and correlations of such variables. Data
were collected from samples whose ages are 25 years or greater,
working and making money from occupations, for 400 samples in
total, divided into 200 current users of the services of Government
Housing Bank and 200 competitive users of the service. The findings
from the study has pointed out that most of the samples are 25-34
years old, working as private company/shop employees and earning
around 40,001 baht or more. The results from the testing of Research
Hypothesis 1 have shown that current users of Government Housing
Bank with differences in terms of genders, ages and incomes show
no difference in terms of exposure to media of Government Housing
Bank. Meanwhile, current users of the services with differencein
terms of occupations show difference in terms of exposure to media
of Government Housing Bank. Competitive users with differences in
terms of genders, ages, occupations and incomes show no difference
in terms of exposure to media of Government Housing Bank. Samples
of different types show difference in terms of exposure to media of
Government Housing Bank. The results from the testing of Research
Hypothesis 2 have shown that the media exposure of current users
and competitive users has positive correlations with correlation
coefficients in moderate level. The results from the testing of Research

Hypothesis 3 have shown that the recognition of images of current
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users and competitive users has positive correlations with correlation

coefficients in very high level and high level, respectively.

Keywords: Media Exposure, Image, Organizational Image, Behavior of

Service Use, Tendency of Behavior to Use Services
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Abstract

The COVID-19 situation is currently having a significant impact
on people’s lives in society, including our daily lives where we now
require. This has led the majority in society to use social media more
frequently in their daily lives. Consequently, “The Factors Affecting
Gen Z in Twitter’s Information”. In order to drive the transformation
of the news distribution model and expand it to other media in order
to meet consumers in the future and to study the information format

that affects twitter news. This research is a double-blind study of a mix
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of quantitative one from a sample of 400 people with an online ques-
tionnaire module: Generation Z, ages 15 - 19 (class student high school)
and qualitative research using documented research, data record table
together with in-depth interview from 2 groups of research participants
who are 5 Generation Z and 2 Twitter influencers, a total of 7 people.
This research study results from both quantitative research and quali-
tative research as discussed are consistent in terms of data factors that
make people decide to use Twitter, information exposure behavior data,

as well as attitude towards using Twitter.

Keywords: population of generation Z / broadening the news and gen-

eral data / attitude toward media use / media use behavior / Twitter
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