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STORYTELLING AND CONVEYANCE OF MEANING OF LOVE IN MUSIC VIDEOS
OF THE BAND THREE MAN DOWN
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ABSTRACT

This study investigates storytelling and the representation of love in music videos by the band
Three Man Down, released on YouTube between 2018 and 2022. Analyzing a purposive sample of
11 music videos, the research examines narrative elements including plot, theme, point of view,
characterization, and setting. This study employs a qualitative content analysis methodology.

The study found that plots of music videos of the Three Man Down were based on incident
orders with reasonable and purposeful manners which were exposition, rising action, climax, falling
action, and ending. For the incident orders with reasonable and purposeful manners, most of the
Three Man Down’s music videos had the themes about unfulfilled love, one-sided love, disappoint-
ed love, and undeveloped love. Whereas the points of view were found that the majority was the
narratives of the first person, meanwhile, plots of music videos had different incident orders with
reasonable, purposeful, and non-purposeful manners depending on various music emotions which
were mostly based on love matters. For theme, unfulfilled love, disappointed love, undeveloped love,
and points of view were mostly based on the narratives and first person’s sight with the storytelling
through the lens of one character or key character including the settings appearing in the music videos,
helping to create better emotions and understanding of storytelling. For interpretation, love was the
important thing of interpretation and the differences in love might communicate different feelings
they were mostly based on implied communication, for example, the metaphor of communication
with something else instead of direct communication. This reflected that the interpretation was not
necessary to be direct communication because interpretation was regarded as the science and art of
communication including the past or present situation. But it was depended on the presentation of
the main points of various songs. This was important to make the audiences to accept and to have

better feelings with the songs through the communicating and interpretation of the songs.

Keywords: Interpretation, Love, Music Video, the Three Man Down
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"I Three Man Down - 973nu (City) Feat.aau
TELEx TELEXs lOfficial Video

A 9 Thannlemas “drefu” weunsiilo 6 UL WA, 2561 saanSTUTL 77,962,139 A%y
MUNEAR: 90 https://youtu.be/ks7p6DAOAKK?si=jmod49vNRANLYKQpz
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III._=_,,

lioazisa - Three Man Down |Official MV|

ﬂ']W‘ﬁ 10 fanialomas “lUinezise” LBJEJLLW'ﬁILflIE] 10 AULNEU W.A. 2562 GOANITTULL 31,950,177 A
VUNYWE): 9N https://youtu.be/wexEbXItRIs?si=071elh5VhjAE9Q3z

tuanlvs - Three Man Down |Official MV/|

A 11 Sanlewas “dunnlv” weungdle 12 NOAINIGU W.A. 2562 BBANITIUTN 37,224,663 A%y
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1
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Al 12 Tnanidlemas “@enAuiiuninis)” weundide 14 nuAWUS w.A. 2563 sonn3TUTH 24,936,940 ASI
VUYWAY 9N https://youtu.be/HaiMF32P4gM?si=YQ169HK_fMdHZILs
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thufiaunuinia - Three Man Down |Official MV|  }

AWl 13 Tanidlemas “Hufiaunmin” weoundidle 16 Tquiou w.a. 2563 voAnsTUTH 120,811,296 A3
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61635N9AUV3 - Three Man Down |Official
MvV|
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MNGR: N https://youtu.be/kjf1jFlceKg?si=8Ymc19LxUgD4AKAV
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MV

Al 16 IhaniAlewmas “AuAuABAs” WeuWsIEle 20 nsngey W.A. 2564 BBANSTUTH 15,300,607 A3
MUEMR: AN https://youtu.be/mfsncuaQNtQ?si=nR7W7IcCZA6eq-UX
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Juiaauilil (HBD to me) - Three Man Down
(JOOX 100x100 SEASON 3) [Official MV

Al 17 Thandlewmas “Sufnsuid” weunddle 23 fueneu wa. 2564 sennIUT 64,362,508 A4
VUNYWR: 9N https://youtu.be/XTWIFGF-Ev4?si=3n-vRmuOtsv66tjN

Time Zone - Three Man Down |Official MV|

Al 18 Thanimlemas “Time Zone” WauNile 21 Suau w.a. 2564 gann sSuTs 447,925 A%y
MUNYWR: 9N https://youtu.be/FVmZlyHXQtg?si=id)djTvvin1VeMmE

vaas Iiaan - Three Man Down [Official MV/|

Al 19 TEnAlewas “Uaeeliinan” weunsiile 27 fuegneu na. 2565 sann1ssuy 12,759,967 A3
UNBAR: 9N https://youtu.be/ywtN9eWIRmE?si=CPICeKIXarTP-L4Z
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Abstract

This study titled “Policy Perception Channels of Political Parties in Thailand’s 2023 General
Election,” aims to: (1) examine the channels through which eligible voters perceived political party
policies during the 2023 general election; (2) investigate the relationship between demographic factors
and policy perception channels; and (3) analyze strategic approaches for selecting policy communi-
cation channels for political parties in the future. The study employs a quantitative research design,
collecting data through a questionnaire administered to a sample of 400 eligible voters. Data were
analyzed using descriptive statistics to explain general characteristics and media usage patterns, and
inferential statistics using the Chi-square test to examine the relationships between demographic
factors and policy perception channels.

The findings reveal that the five most frequently selected channels for perceiving political
party policies were Facebook (63.00%), campaign billboards (60.75%), television (57.25%), candidate
or party visits to local communities (39.50%), and YouTube (28.00%), respectively. Overall, voters
perceived party policies through a combination of multiple channels, integrating both traditional and
online media. Furthermore, demographic factors that showed statistically significant relationships
with policy perception channels were age, occupation, and income (p < .05). Significant differences
across demographic groups were observed in the use of Facebook, Twitter/X, YouTube, websites, and
debate forums, with effect sizes ranging from low to moderately high (Cramer’s V = 0.115-0.350).

Based on the classification of communication channels, the analysis suggests that political
parties should adopt a segmented communication strategy that takes into account demographic

diversity. Such a strategy should prioritize online media as the primary communication channel, while
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integrating traditional media and event-based communication to enhance the effectiveness of policy

outreach and public policy perception.
Keywords: Channels of awareness, Policy awareness, Political coommunication, General Election
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Abstract

This creative research employs descriptive analysis to promote gastronomic tourism through
a series of 30 short-form videos on the 'Noon Pa Gin!l' TikTok channel, recorded from May to August
2025. The study integrates empirical digital evidence derived from TikTok Analytics. The objectives
were threefold: 1) to analyze the creation of short-form video content for promoting gastronomic
tourism in Chiang Mai 2) to identify successful content presentation strategies and 3) to evaluate
content performance through data analytics. The findings reveal that the cornerstone of effective
content creation lies in the proactive integration of local identity—specifically through the Northern
Thai dialect—coupled with modern media techniques. Key success factors include the use of trending
soundtracks and process-oriented storytelling that prioritizes visual and auditory experiences, notably
without the physical presence of the creator. This approach fosters a sense of intimacy and authen-
ticity, resulting in an average engagement rate of 4.97%, categorized as 'Good." This study contributes
a 'Success Model for Local Tourism Communication on Short-Form Video Platforms,' highlighting the

necessity of balancing linguistic identity with concise visual techniques to enhance user perception.
Keywords: Content Creation, Gastronomic Tourism, TikTok
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AN WAGIANEITENRIEANANITUIUNT A3 EsIAomITUURNNS" kagnsnenuniteunagns
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a

voamsdnaiunseniiadonnsluiiosiuiifosedesndnuaiamsimosiufiileatiseuuansig
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Aavia lnslamzunannofiAivisuuuuduilldnaedumdmivosdodseusaulmidsiouluvanedasty
Suiunlinu mavherudlademifviedluiiunenzrenavneatems Tsfanagrsainuses
vosanuiivieadisuaziasadomuuunaniosumad Sududesifiaudduarsnduosbs
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uul’ SadudesiifidvadnedulmiileTmuszasilumsiteilaseny iWefnwnsdoasanyadusiiag
fondnualitiumslinwiumie uasmadanaaBosiinsedu Townudfinnusn 477 au (eauidon
Usnglunnil 1 uag QR Code) Fen9idoadeiibifivaushjiinresilssaninmidainuandoyassuy
Sanatioyadiumds (Back-end System) whifu usdfsjatiunislinssvinagnsnisadFeaitedumsuuuy
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IUITAIAVINTIY
1. ielnTevimsaseassAlenmaviaiguwuuduiioduasun sviaiiesaomnsludmindedv
UUYB TikTok "yumniuuull’

ad v

2. Wedwnennagninsiniaueaileniavimizuuuuduiioduaunsvieuigilisemsnusay
AUANSIUNYRITIKTok "YumnAvuul
3. WplAsenUsEavsnmilevnIaviaisUnuuduiedaS N sYio eIt suLteTiKTok "y

WU HUsEUUIATIteya

VBULIAYDINITIY
Usensuasnguiegng

1. ngudmsngimuiilon §33el935n1518enKUUANEas (Purposive Sampling) 1n3aviAsY

wuuduiledaaSunsviesiendeemsludmiadednl dunsalfinwides TikTok YumnAuuull' &

Avaow v

I 1 X [ 14 v A 4 dl' o a a v o & o
L‘Uu%@ﬂ‘mm’]ﬁ]ﬂﬁi%‘muuagLUULQW%@QU@,%@%QWUL@QLW@IﬁUﬂﬂiﬂﬂLUUQWU’JQﬂﬂNu UIU 30 9789019

Y

dielinseunauuszinnesddglunmsviendisadonsvesiiufided 3 nduvdn Wun $1uemns
A1 Fruvumnu uazal fedwudananududadiuiiiismeronsinseiiddnuagnsmdeasy
Feaditosu Taermivardwouwnslutisenhaiounguniaufidoneau we. 2568 Fudumsiiu
foyauuunmeingng (Cross-sectional Study) luszeziian 4 ey tiesjsAnwszdunsidusiuuas
ﬂiz?ﬁn%m‘wmaaLﬁjamiuﬁzj"m’ﬁ%amsL%aﬂfjﬁ’amiﬁt,%’m%’u waztduszernaidaneTiuvesunanady
anunsauanauu i sAulALUUsTILYIA (Organic Growth) lhegstnlaudenndniiusslisuisive
BeaI9aIA

2. ngudmunedlideyaadd fe dldeuweundindy TikTok Midrfauasiidiusiuiuinaviad

U Y

v = a

sUBUUARYATIYIINTSANYY BegniuiinnginssuluguwuuteyaatifilieUsunaninseuu TikTok Analytics

Y

ALUsNIFluN15IY

a v

1. shuseiu laun ievmiavimisuiuuduiedaasunsvieaiigwdsomnsludmindedl snunsdl
Anwoq TikTok "yumnfuuull’
2. FUsanu town

Y]

2.1 nagvismstaueileniiviaisUiuuduiieduaiunisvieniiendiaemsiivszaunnudisauy

Y

989 TikTok "{umninuul
2.2 Usganammilevniavimiguuuuduitodualunisvieaiie nteemsuntes TikTok "dumiuuul
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NSBULUIANUNISIVY

nagvsnsLausileniavimgulLuudy

4 ' o ' < a a
LWDAULAIUNTNBVEIT@IMNTNUSEEU

v ¢

FewimiguuuudueaaTa rudNSIVUYRS TikTok "yuwAuwul

MINeaigUT@MTUUTRN
' a a. a & amw ¢ & A
TikTok "yuwiuuul Uszdvnmiilevniaviruguuuuduiive

ALANNTVDLNNLTIDIMITUUTDA

TikTok "yumwiiuuul

lﬂl a a o
29 2 NSBULWIAALLUNTIVY

WAHUNTINY

\n3esilanside

iRTermunatesilerlilunsidemusuuuunsidodaisassd fodl

1. wiasdiofuion fo Wmilugiuuuduiodusunsoniisadoms S1uau 30 91ems
UsenaughensTitiuemsuazauiiitiendnual wu Snlasane, dudaaunss, Sonnadla, v
unaley, Aomonnensy, PP shabu, yusvuaudy wazmivyeulss Wudu Tnefisulsinlasates
(Storyboard) uazdusufuLUUaaieTiinwINMiTeflenauaudanadesiu i Usyasd (Expert
Review) uagiiiumsaiassdtunulngdsmunsouundmsieasnmsviesiieuagnagniniandnde
Sirniduainnsmumuassanssuitietes Weliiadedlodimumssmanidewn (Content Validity) uaw
HOAATRINUNGANTTUNTFUTNTRI ITUULNAsTIE TR

2. nFeddiodnsgiilenn fiTeltmunesdUsEnaumansTRTIRT el 7 du ldun dladmsidn
G, Tnudes, sUnuumsthiaus, msdonlfinawuasides, mslitennuuunihee, mslithesyydea
(Hashtag) uagmsszyanud daidelsmeae dinmesifuimaimetsufui@emymuiimamaniuas
srunsliinwilve ilensiaseunimss (Face Validity) uazUfuuganamimsiianesilidanuduusds
Tenasimaidnameiuanimideiiiededuein Welifunsevinassulumsinssiuazazua
mMdedenunwliinnnindete

3. Lﬂéaqﬁalﬁmmmﬁauﬂaaﬁa Ao sTUUMTIATIEViveyavenanesy (TikTok Analytics) B9
Huedesleiiutoyaadifidsusyng (Empircal Data) Mussuusnasgruanavaaunasasy TikTok vl

ToyauseansnmilasuinnugnieuasisiudnasaenndeiuingUseasdinside
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YA Y o Aa < ¥ [ o &

AIdemtiunmaiuTuTndeyauual 2 ssey sl

Seegi 1 Mt LameuNsien AdumsasNassAiennUTunuNTHENFD AWANITIUNL
WWIAA Msaevin waznsdinsie lneiunisidsuiuunsiaiFesiivengauiunguitviing s 30
183 FadudnunguiegsiidgenndesiuingUszasiiiofnwanudusunuvesiomnisieaiien
Weomnshudamindedduy udahlumeunsiiuges “guniiuuul”

=i % a a A Un U § Yaa < v Y

e 2 MITUTIteyalisnmn mLazgeSina RElEIENsuTealuUAMERYINS (Cross-sec-
tional Study) Tutsszminadoungumeudsdonan we. 2568 Fudutinanfiinsdeamsiiiomedisme
\auaziileaneazasvioungAnssumInauauevewlduuuwnannesudedinussulauniainuiuws
g1 vilideyatilasuianuiutigiuuasinwetieludsnsianausyavsnmae sl

1. foyaienainm niununudeyaiiodnssinagnsnisiauesileniavimizUluuaunysyay
ANNEN5EER 5 SuAU INIATIAUSULUUAUTIIRLR 30 51813

2. feyadeUSina iunurudeyaiieinszilsedvsnn Weduanssasnaniinme §33ua iy
nsduiindeyaadiadeUSinaanseuun ST eiveyavasunanlasu (TikTok Analytics) $1e3avieting 30
$19M3 Ingimuassesianisazateyavasnisinadiviniieuiuie inaadinuulinseniiaiugn
AOUENADARFDITUNMINUINTFILATVA

nsiRsEitaya

Y o a a (54 =~ 2/ Y [ a v v Q’lj

AIdeaiiunTiinsideyaiioiussanu Tngussaeinnside fell

1. MFIATIERdanunn [9IeN1sns TNy (Descriptive Analysis) HOdUATIALUINNGNTT
FoanslumudladnisianFes mudes suuuumaihiawe msdenliinauasidss mslidennuuumniiae
nsldtheseyteninu (Hashtag) wagn1sseyanui newiun sl eiilSeufisuiionanunSeuannnagns

o ! & a ° = = U oAl o ® Y v = A v

mathiauevesnguilemnussauanudiiagaiisuiunguitliussauanudisa weseyUadefmaniun
FEenndeiuTseuInmEvasn

2. MIAATIEATIUTL THefRtanssaun (Descriptive Statistics) WiemALRasSooaz U9t In
UsganSnneuensIn1stiausiy (Engagement Rate) Wazsinindu ¢ 29nszuy TikTok Analytics ol
Toyadauseanevailindunseianuienlesiunsruiumsasiassaiomiudwuifouaginns W

Lﬁumaé’wéﬁLﬁu%’mmﬂﬂ'jwmiUﬁmsJ%’aa&aaﬁaLﬁmaéwﬁm

NaN15I8
1. wan1sasvassAlonIdvimizUluuduieduaSunsisune wtemsludwmindednl vudes
TikTok "yuminuwl" Se3deliassassdlieniaviausuuuudusiunsau 30 aadiavial lnedsvasden

nsduATIEiNansAdunuLUwNuAMaN vz Ay LRl



NIasimAmansgsRaTding TN 20 adudl 1 unsiau - Tguiey Ysedd 2569

Dhurakij Pundit Communication Arts Journal Vol. 20 (1), January - June 2026

1.1 veuiaiiiovuasnisaseunquituiinsviendio fideldasassdidomiinseunguundsioniion
Feomnsuariuemnsiitiendnualludmindedusu 30 wis lnsuanguievneenidu 3 Ussnmmdn
16uA Frusmnsanuariuemnsiunme Suruimmunarvesis washuaiiuasiesesia

1.2 Sndnwaluaynisdeans namsassassiwuiiideldimundndnualinmnedaiteasnsauand,
Trifutes "gumAuuu Tnewiu nsliamniu (nwinile) lunmaaBeaiieaiannuianiduiueuazidn
flad aonndesiualadmstanzesddnilideyaiufusanionnsuasusseniaiustmsslunsen

1.3 arudnunsmanaiaveddoll wuiimimifiaisassdtuliandnune  manedefineuaues
sewgiinssunsiuradeivimisuuuudu ded

1.3.1 Amugnveaiion oglutassewing 17 fa 35 3unfl Fadutamafivnzausunginssuns
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aulavesiuanslinsegauauienléa

1.3.2 sUnuumstiiane Wumseindefisinida oaisdamgnsianGesiuhmususuiunsiides
ynddundndatielunsihmeeudnvesialilidalufigaiduresemsusasiuylaogsusiug ol
foyandmaumugluiuamenns

133 psddsznousudes finmsdenltinasszneuiitdmnzaynaun wagldsuanudenluvoe
tu (Trending Sounds) 1t ias "lwsow’, "ot uay "Rveunyiignas’ Weiiiulendlunisgnéum
WaEFAnLYL

1.4 nagvémsasnsadnde §ideliszgndliiaiesiovesunanledy iedadiunsvieniionds
it g

Ya v A

1.4.1 nmskitheszydornu (Hashtag) fideidenlduayuiinfinseumquiaisiuiivasi@uion wu

Y

#3a9lul #o398UaNMD #31IUDIRUBNGD (AILEAILLNINT 3 WiBl QR Code)

ad v 6

a i 3 fegenslithesyudennu (Hashtag) Tumsiiaueifviaisuwuuduinuszaunnudisagean
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2. iaMFIATIEvNagNsNIsLaueilonIavirls UL uudAuduaSuNM Ve wielivesiiussay
o @ 1 . ! a I ad o ¢ gj PRy 1 a I PN a 1 .

ANUESULYDS TiKTok "durniuwul wud InvimisuiuuduiedaeaSunsviosiie o mnsuutes TiKTok
"YumAuuul” lasuanufissasgn audnsnsildnsin 5 adusenaugeanluigaae Iavie
sUkuuduTe s Wavenledlal, nldn auuauduvinum, Tlawils, saady way wlmyeulss @i
gMIINIYINIV 5 adiuiFesnadugeanlusgafie unss dnan, 91avmy Aasuln auufn, dramiles
wzshntmaen Navads, lwinsudanaldan uasvmyeules awnsaedunenagnsnsiiiaueiilovniavian
sULUvdUduEsIN1sYiowTE eI NUsTaUAUdNSIULYeY TikTok "uniAuuul wuil 3ns1en

Iimisuuuduifsennsidiuiisgean 5 Suduusn Getay 6.50 - 9.15) Bdunenagvsddnyfinseduly
frusinufdusiug (gila, uansmuRawiu, dele, Sufin) T

2.1 msausndnuaifeniwau Jaihvihidu vumsiuusssuRavia’ (Digital Cultural Capital)
flasuanudnfufueanazanssoyiaszuingaisuazifuarslaonisldudouas mdniviosiu
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o
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2.4 msldussens (Caption) Mnsedun1sanaul

AR 4 fegRTirlFULUUAUNTEoANSHldIT IR 5 SUAULIN



HAN1THATITRNALNS WUIT "NagNSAINE1SV0ITeIYUNIAULLL" ABNITHAUNAIUTZAIN

3

a

[
Yo A

o <
ANudSalanadl

NIasimAmansgsRaTding TN 20 adudl 1 unsiau - Tguiey Ysedd 2569

Dhurakij Pundit Communication Arts Journal Vol. 20 (1), January - June 2026

"dnanwalviesdudegn” uar "walaniswdndeidulszaunisalninuazides lasasuiluluna

1 Sndnwamades
(Auditory Identity)

weasenuduiueuay

A oA

Ueiie

- \desUsznounssud

(Trending Audio) [@anla
o A e

maqmﬁunazuamamgm

danasiu

- 1d89 ASMR (ASMR

Uszamauea

- mwnulBegn (Proactive

Dialect) Tonmwnfiunnedes

Integration) Toidgsasean

JumpumMIemMITNensaU

2.AtANTW
(Visual & Technical
Execution)
- A8 (Duration) AIUAL
eIy 17-35 Sunit
(wuzih < 20 Juil)
- M3AUIBMUY Focus on
Food iuns Planning
TUiiemsuaziunoumsiih
lﬁﬂswngﬁdéagw
- mMsdanaiisana
(High-Pace Editing)
wudomsinssFuiitednm

uaula

3. Assamsunanwasy

(Platform Optimization)
- UnvymiBeiuit (Location
Tagging) ssqﬁﬁ'm;'mmms
'iﬂwmﬁaﬂsw?umimmaa
- naqwé Hashtag amff’u
19 Tag ﬂfcjun';wau,az Tag
RNIZL
- Aussenenszaunsinaule
(CTA) e Caption wuaay

ANAWASLINT

v

L ¢ a o ¢ . o
HAaaNSLYeUsEany (Empirical Outcome)

o ! ' ! { v L ¢ aa v
szAiumsiianusiu (Engagement Rate) UssaANaReseEay 4.97 (52U “A” MmuNNNINATEIUATTA)

A 5 wunnlasaiegusuuendSIvensauEsuNIYieu e U WNSHIW TikTok

PNUNUNNLAATINTYTAUNTTENIERan valviesiuuazimatiadeluil lnellesrusznoudidny
a P oA P ~ & | ) A A & W o v a v
Ao Mudssfonslin e irlonndidsssaniumwasnsziid Basldss ASMR 9099113 lWuinladAgnaina
MsnuazinwIANauldyd Munn ADLUANANDSIVDITUNDUNITVIND M THAZ UTTHINAS NI
ANUNANNANULAL AT UUTENUYBI N TOENITAIY kagmUna Lz NaslD S Fin NISNEIANLE?
yarInvirililiiiu 30 3und uaznslithessytaninu (Hashtag) MnsauAauYNaUnIg (#foryou, #iTedlny)
waENaUanIE (#¥e311) LﬁuﬂaqméﬁﬁﬂﬁlﬁamLsﬁﬁaﬁsuﬂmm"m warilUseansnmasen

mﬂmiuﬁauLﬁaumjmﬁamﬁﬂizam’mﬁﬂL%ﬁ]gjqqmLﬁauﬁ’majmﬁlajﬂizaummﬁwL%ﬁ] NUIUITY
P A Y oa A Y ¢ A = e , a P
AugATLITIWBNNTWHANlNY Ae 'AnuTilunisisganuaula’ (Hook) melu 3 Juniiusn uae
pnuANdnTeINNeIsTdenmdasiuTmzidsIUsynou Tuvasfinguilliszaumnudisadndniseiy

Fostuazvinaiundnuludannwasides
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3. NamFATwUsEAVEN e IRTimisULUURuNedLaSINSYiB eI N TULTRS TiKTok

"YUnRLUEL ENUTEUUI TR teNA USIngannsei 1

=] a a & ad v ¢ & A a \ an' a ' . ot a "
M1919 1 Uizawﬁm‘wLua%ﬁm‘Wﬂug"dLLUUﬁULW@ﬁ&Laium%VIaﬂLVIEDLSUQE]WW]TUUSU@Q TikTok L‘!quﬂuuu”

de en o supn gnle  dufin sede  amwfaiu Engagement Rate
aneisau © o & P s v
a3 A3 A AN A3 Fouaz
1 798 24 0 5 5 4.26
2 1,078 30 0 1 2 3.06
3 1,556 40 4 4 7 3.53
4 784 48 0 1 0 6.25
5 9,298 337 47 2 126 5.51
6 1,109 37 0 1 2 3.61
7 1,971 51 47 2 22 6.19
8 1,443 53 6 1 9 478
9 29,208 800 64 0 487 4.63
10 33,616 1,039 105 6 359 4.49
11 2,644 113 12 4 23 5.75
12 1,050 53 7 3 5 6.48
13 3,508 99 12 4 23 3.93
14 131,854 4,983 844 64 1,800 5.83
15 2,712 95 22 1 45 6.01
16 6,455 153 46 4 44 3.83
17 1,611 87 11 3 15 7.20
18 1,535 43 0 1 5 3.19
19 1,240 59 4 4 8 6.05
20 8,526 142 57 1 96 3.47
21 3,373 155 34 5 30 6.64
22 1,021 34 10 2 13 5.78
23 969 48 6 3 6 6.50
24 4,848 138 38 4 66 5.07
25 12,030 298 134 6 189 5.21
26 60,994 1,648 187 24 353 3.63
27 1,028 59 11 1 4 7.30
28 874 63 6 4 7 9.15
29 10,996 242 60 8 100 3.73
30 1,016 64 12 3 2 7.97
U 339,145 11,035 1,786 172 3,853

I.Qstl 11,305 368 60 6 128 4.97
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NN 1 WU UsgdnsnmilevniavimisuuuuduiiedueaSunsvieaiie idemsunes TikTok
"YurnAuul” AuAgnsInsiiduTiumeae (Average Engagement Rate) Hluannissuy 339,145 AT uaz
Tufduius loun msnagnla nsnadudin MsuanIrnuAnbiu waznus 330 16,846 ASY WAL

Vimlguwuudu 30 1915 AeRTINsildIus LRty whiuJeeas 4.97

anUseNan1sIY
INNTANYIIBITDINTASNaTIAlEV IS UL UUAUNeduaSIN SYio s e Nl anin
Welval kunsdifinwndes “yumnuuul” awnsaiussinuddgnefunenaldnail

[y

1. nansassassAllovnnu s vuesaanvalknuMedumiletazmsldmatinde Ll ddddgy

Tunsafenmdnvaiiii@ete FaluduuAnieitunist Mumeiausssy' (Cultural Capital) wudauiu
WemAdviandnisensuairnuidnvesiuulaiendinisdeansuuunienisinenisulauesinuygundeduay

=

%’qmzmiéfmiaﬁLﬁummam%qszhadqmasiaﬂﬂi%'uiL%aaﬁiuaiadwaﬁﬁaﬁﬁwjaamé’mﬁ’U Cheng (2025) 7
PriuhnmsdiZeshonmuasmaiamanaia (9u uas waedne) Tu TikTok Tassaudladedn
wazBvidnarenginssunadumsuenaninislinalnunansiesy wu melithessytonnu (Hashtag) ua
miﬂﬂmmmuﬁ Sy we3esuhvnedavia (Digital Navigation) fitheanszezissnidlaniaiiou
uazlanaTedenndesiu Liu et al. (2024) fisvyinagyémsiidusnrinlssamduiamaiioudiodiun
é’?ﬂaL%ﬂwqaﬂﬁmmﬁﬂvimLﬁﬂﬂé’aéwaﬁﬂszﬁw%m‘w

2. deemeiifisudeussrnenguiomituszaumudiSageaniungudl livssauanudie

wuhladeiaganuriaseieauausalunisasne Infgaisusl (Hook) melu 15-20 Juniusn lagdaviad

'
a

lsdimslimasuszneuidunseuauntensedudanesiiuliianisiiduiionlunanin Tuvasiiaviag
niidnsnisiidusumidndnisiiiuieduadansinadueslduiunsdoasienuivegisineu
FanansUSeuiieutiaanndediu Zhou et al. (2023) iszuinnagnsmunaiwasALaunauIy Ll
dAnyve TikTok uazaenmdeariu Liu et al. (2024) NBuduhnunnveudoslsenaunasinallaiiaeilng
soosuniLarn1sindulave sl lydAny
o o a v o A v a a
mahawenszuIuMsvhemsithaulauasnsldidesUsenouluy ASMR Wieasaswaanaly
[ @ a sl o w o 1% U a v AN o 3

mssurtudnnagnsndde lunmsiniaue wavaenndesiuNanTIdeves Cheng (2025) NEuduiunasmlosy
dodnuoaulav TikTok .iudenfin1sdntisge Teanunsalideyaliednuasanudiladsdnilinnnisgnisld
& yundouas 8aAUsENaUNN JMENIARMD WarN13ININIRg dwadeaisual MITu3 warnmisnaul
YDIKTL NeIfvanuvieiguazldvisnasgansonTsiafaunvasinvieaiien

3. YsvAvBnmideUsyanemilraieSeas 4.97 Ineglunaeiifinuinnsguves Ramjee and Hasan
(2024) Aoyl sasvassAilenuivssaunsaleuidn (Sensory Engagernent) Bun s
wazideannd anunsanseaulfduiusvesyldaliegnditeddndmansitetiivuiudsdutesiai

Julni (Zero-base) usimnuszendlinagnsnisiaFesivinzauiudanesiiu AanunsaadeUssavsnmi
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v A o v v & A va a Y Y W Ao . AN o a
Vineniugaiatlonniignuginnusuld aenadesiunanTideves Liu et al. (2024) NBuduin n1swiiy
sgRunsiidusnvesUszamduiaannsavilalnensiiununnveswhidavieilasnsldauauinou o
Wl wiu msuduiususentsunsndeyaadly fellunagnslunisaieauddnationasseanunsaililag
LNAMATNYBINTNAZNN ST

nuddeilldfuny JUsuueMId ST sEsaInieueudsiiunuuwnan e SRl Fauduy
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= o Y o Y ase = a o = N ' a a
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Abstract

This study explores the use of capital in cosplay photography to communicate Chantha-
boon Waterfront culture. Utilizing a qualitative research methodology, data was gathered from
documentary sources and other relevant media, followed by a systematic analysis and synthesis
of the obtained information. The findings reveal that both the cosplay and the Chanthaboon
Waterfront Community possess distinct forms of capital. When integrated through the medium of
photography, a process of reproducing new meanings within the cultural space is generated. These
photographs serve as a medium bridging traditional and contemporary cultures while preserving the
unique identity of the locality. Although the cosplay characters lack a direct contextual connection
to the local setting, the projection of the cosplayers' identities onto the space reflects freedom
of expression and a negotiation of meaning regarding the cultural landscape. This phenomenon
demonstrates the cultural flexibility of the Chanthaboon Waterfront Community, promoting an
image of contemporaneity and accessibility to the younger generation. The success of cosplay
photography is achieved through the mobilization of four types of capital, including: 1. economic
capital invested in cosplay; 2. cultural capital derived from knowledge and cosplay character
understanding, role-playing performance, history, architecture, cuisine, and official certifications;
3. social capital stemming from the cooperation of community members who open their spaces
to cosplayers; and 4. symbolic capital represented by the community’s renowned landmarks.
These elements facilitate the transformation of existing capital into future economic capital by
attracting new tourist groups and participatory of user-generated content. If communication is
systematically planned, it can prevent the distortion of the original meanings of local culture and
enhance the management of cultural communication along the Chanthaboon Waterfront, leading

to sustainability and broader benefits at the macro level in the future.
Keywords: Capital, Photo, Cosplay, Cultural Communication, Chanthaboon Waterfront
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Abstract

This study aims to analyze the biography and aesthetic dimensions of Buddhist art associated
with Thawi Burunakhet through archival and museum media, and to categorize semiotic content for
the composition of the documentary song Thawi Nuea Kaan. Employing a document and exhibit
based content analysis supplemented by field observation (without primary interviews), the research
integrates an intellectualartistic framework with Charles Peirce’s semiotic model to extract core
meanings and key lexical items that reflect cultural and artistic values. Findings from the semiotic
coding distinguishing iconic (formal/visual), indexical (actions/events), and symbolic (cultural/ideo-
logical) elementsare used as evidence based source material for creative composition. The study
demonstrates a method for translating historically srounded semiotic insights into musical narrative
and lyrical structure, thereby producing a documentary soundtrack that is both interpretively rigorous
and culturally resonant.

Results indicate that the biographical and historical sources can be organized into principal
themes: professional life, collecting, restoration, Buddhist artistic aesthetics, and honorific recognition.
Each theme functions as a semiotic domain that conveys appearance, practice, and cultural value.
These semiotic groupings were designed as imaginative environments for composition, enabling the
resulting song to operate both as poetic work and as contemporary media that communicates cultural
heritage deeply and sustainably. The project thus proposes a pathway for transforming exhibited

objects into intellectual experiences through the integration of semiotic analysis and artistic creation.
Keywords: Buddhist Art, Intellectual Art, Semiotic, Charles Peirce’s, Creative Song
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