‘ http://e-jodil.stou.ac.th

( <J
‘ W 6 @Utim 2 nInyjIAN — sUNAN 2559

[ 4 a v oA 1 [ a 4 4 4
NﬂﬂigﬂUﬁJTHﬂTWﬁﬂEmﬁin‘TUﬁﬂUﬂ'313J§‘1JNﬂ%@ﬂ@@ﬁ\iﬂlﬁlﬂﬁﬁﬁﬂﬂlﬂ?@ﬂﬁﬂll@ﬁﬂ@ goa

The Impact of Alcohol Industry Corporate Social Responsibility on the Brand Image

i auysaind’
tee.instru@gmail.com
Uszando waguun®
prasopchai@ms.su.ac.th

unAaeo
Y

Ay AAo s A = 9 [ 4 a g v A 1w
Q1u3%ﬂu1]3@]i!ﬂ5$ﬁﬁﬂlwaﬁﬂ‘hl'lWﬁﬂig‘Vl‘]Jﬂ'luﬂ'lWﬁﬂHmﬁﬁ'lﬁuﬂ'lsl,Uﬂ'J'liJiUWﬂ"lf@U@]@ﬁ'\?ﬂlﬁl@\?

=

a & av & Aa o Y < 9 1 @ [} P A A A
TINAUNTDIAY ﬂ’]ﬁ')ﬁ]ﬂlﬂUE{’B\?ﬁ’lﬁ'Ji]IﬂEJG],G]ﬂL‘U‘]Jff@llﬂ'liJG],uﬂ'liLﬂ‘]Jle@EﬂinﬂﬂQNW'J@fJ’l\Nj‘VlLﬂfJﬂllLﬂi@\?ﬂ

=

]
IJAA aa

ueaneaaaniony 23-32 1 1131 400 A F41d1N191AMTENANITUUVAANT B (Screen Sampling) ADA

a

A
N
a J T { 1 { a J
1%}1Uﬂ1531ﬂ51$ﬂ%ﬂgaqﬁuﬂ mmﬁa ﬂ'lLﬁENHJuNWﬁjluLLﬁ$ﬂ'li'3mi'lzﬂﬂ')'lllﬂﬂﬂ@fJW'I’!ﬂill Wﬁﬂ'liﬁﬂ‘]&l'l
1 1 N < 9 = a A 9 A 9 9 o 9 a A 1
WU 'ET'I?J'I?E]LHJQE]@ﬂ’EJVI‘ﬁWﬂL‘]Ju 301U A INTNAAIUAULIAADN ATUFIAVLASATULIATHIND UNAAD

o 4 1 Y 1 [ a 4 4 ¢ A @ v o aa
ﬂTWﬁﬂ‘]&lﬂlﬁﬁﬂﬂﬂlﬂﬂl&ﬂ??ﬂiﬂWﬂ"lﬂﬂ’Uﬁ't’)’fNﬂNﬂ]@ﬂﬁiﬂﬂlﬂ?@iﬁmu@ﬁﬂ@e"lﬂa NszauledAyn1eana 0.05

o

'
KX A A o @

' o A Ay A ¥ o o Y 0o qYY A a
m@‘nﬁwaLmazmuufmﬂumm iU‘VIi]%GI’ﬂQWi]'Iiﬂ!'lll,ﬁ3Gl,'ﬁﬂ'J'liJfT'lﬂﬂJuiJ'lﬂﬂ'lTi'lﬂilg‘I/l'lsh’iﬁjiJiIﬂﬂlﬂﬂﬂ'li

o

@ v A 1w a 4 4 7
i‘UiJﬂ'ﬂlli‘UWﬂ“If@’Uﬁ@ﬁ\iﬂﬂJﬂJ@\i‘ﬁqiﬂ%Lﬂ?@\iﬁNu@aﬂﬂ 808 11oUINA

o o W v A 1 o a @ 4 a
MAINY ANUITUNATDUADTIANVDIFIND CSR,ﬂTWﬁﬂ‘]&Imﬂi1ﬁui§I)1

1

o

infinymangasiSyanguiudia awinmsians unanededaing

2 o a o a v a
Sﬂﬁﬁ']ﬁﬁﬁi]'lig szinuzImensianms umianeaedaling



http://e-jodil.stou.ac.th

W 6 auﬁ 2 nynjiaN — s‘t{mw&/ 2559

Abstract

The purpose of this research was to investigate the impact of alcohol industry corporate social
responsibility on the brand image. This study was a survey research that used a questionnaire as an instrument.
The research samples consisted of 400 ex-drinkers, aged 23-32 years, obtained by screening technique. Statistics
used for data analysis were the mean, standard deviation and multiple regression analysis. The results revealed
that the 3 factors (Planet, People, and Profit), focusing on the environmental, social, and economic returns, and
reflecting corporate social responsibility of alcohol industry have an impact on the brand value at the .05 level of
statistical significance. These factors are very important and should be well considered in order to make the
consumers perceive the corporate social responsibility of alcohol industry in the future.

Keywords: Corporate social responsibility, Brand image
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