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Abstract

The objectives of this study were 1) To study the marketing mix consumer behavior and the decision to
purchase products through the Tiktok application, 2) To analyze the marketing mix that affects the decision to
purchase products through the Tiktok application, 3) To analyze the results of online consumer behavior towards
the decision to purchase products through the Tik Tok application

This study was quantitative research. The population used in this study was people who had purchased
products through the TikTok application and used W.G. Cochran's sample size calculation formula, 95% confidence
level, and 5% sample selection error. The sample size was 400 people. The instrument used in this research was a
questionnaire. Statistics were used to analyze the data, including descriptive statistics such as frequency, percentage,
mean, and standard deviation, and inferential statistics, including multiple correlation analysis and Multiple
regression analysis

The results of the research found that 1) the majority of respondents were 228 females, aged 20 - 30 years
217 sample, 170 sample had average 20,001 - 30,000 baht monthly income, and 167 sample was under bachelor's
degree level. Results of the marketing mix study. Found that in terms of marketing promotion has the highest
average, followed by products as for the results of the study of online consumer behavior, it was found that online
perception has the highest average. Results of the study: Product decision making through the Tik Tok application
was found that awareness of the problem has the highest average 2) Results of analysis of marketing mix factors
that affect the decision to purchase products through the Tik Tok application It was found that advertising factors
were product side, price side, distribution channel side and marketing promotion these affected the decision to
purchase products through the Tik Tok application with a statistical significance of 0.01. 3) The results of the analysis
of online consumer behavior factors affecting the decision to purchase products through the Tik Tok application
were online perception factors, online emotions, online entertainment continuity, and attitudes towards online
media. These affected the decision to purchase products through the Tik Tok application with a statistical significance
of 0.01.

Keywords:  Marketing mix, Online consumer behavior, Purchasing decisions through the Tik Tok application
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AN5197 5 @UUTTAUNIINITHANNNENANDN1SANFUIITDFUANIULBUNELATUY ANMBN

daulszaumnanisaanndidawasnanisiaduledodudn
, A & 2o (X1) (Xz) (X3) (X4)
HIULDUNALATU ANABN
ANUEARS A (x,) 1.00 0.665" 0.635" 0.555"
AUTIAT (x,) 1.00 0.667" 0.522"
ANUBBINNNITINT MU (x5) 1.00 0.524"
ANUNTANASLNTAAN (Xq) 1.00

*P<0.05, **P<0.01
aulszauninseaiafiamananisanduladeduaniuueUndinty Annen NedouaNuRgIusiiLUInuaue fe
fmladmdstsaunsaeduisnsanauladededunmuiuweundiadu Annen taeeslitudAgyveadAnszau 0.05 Ansizn

o o a

MUUIIUNINUATITAINANDN ST AUANIULDUNALATY Anpan B81ddsdIAeNISERATUNITANNITNEINTAUAINITNTN 6

AN5199 6 AFUUSEANSILAYAADANAEBUAIUUSEAUNIINTHANAT@INanaNSARALTIT e AUAKIULEUNALATY ANRBN

daulszaumnanisnanadidwa Unstandardized Standardized t Sig.
sennsinauledogudmiiu Coefficients Coefficients
woundiatu Anden B Std. Error Beta

ATl 0.528 0.191 2.773 006
ANUNARS U 0.207 0.051 0.207 4.029 .000
AMUTIAN 0.127 0.053 0.127 2.411 016
ANUYBIMNINTIAT VLY 0.300 0.054 0.291 5.614 000
gwumséua'%mmwmm 0.247 0.048 0.231 5.195 .000
R = 0.718% R?= 0.515 Se,,,=0.328 F = 104.912 Sig= 0.000

NA9H 6 NUMELUTTAITINIAATiawanen i AulateAumruLeUNEedY fnmen awdiulanden Sig
woBNI1 0.05 Yudle YRUTUANUAFIUTOI (Hp) MAMNIELUTTAINNSAAIRT dananensiadulad edua Wy
weUndiadu fnpon Iuﬁy’]uwﬁmﬁ’mqﬁaam%’uamayu (Sig. = .000) ﬁmiwmaau%’uamu@gm (Sig. = .016) AMUTDMNTIN
Fmunspenuanufgiu (Sig. = .000) cﬁymmsmiaﬁLﬂ%@Jmimmmaaﬁuamﬁgm (Sig. = .000) lng@1u13005UIENNT
faaulad et eduA s uLOUNALATY Anmen luninsau (F =104.912, Sig. = .000) Imaﬁwﬁuﬂizﬁméawﬁmﬁu§wnqm
(Multiple R) w1ffu 0.718 Ardudszavslunsviue (R wniu 0.515 anuaaimadenlunisneansel (SE.,) iy 0.328
osutlanamlszaumanisaaiaiiasanenisindulagedunniuueundiedu Annen Tuaundadum amuse anu
YOWINIINT MUY UazaIuMIdLaTUNIIaNn aanssufunensansinaulateduanuendindy fnnen Tng
ansnsndeulugtaunmsinsginisannesladsil

aun1slusUiuuAUUUAY

Y =0.528 +0.207(X;) +0.127(X,) +0.300(X5) +0.247(X,)
aun1lugULUUAIIUINATEY
YA = 0.207(X,) +0.127(X,) +0.291(X,) +0.231(X,)
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7. an1siATzngAnssuvasduilnassuladiidinadeonisinduladedudtiuneundindy anfon (nanis
NAFDUANNAFIUNTTANY)
WUIAIUIAUN AT A1A AN US TWeI98 581119 0.558 - 0.713 Fadialaandwusauiaunluddgym

ANuduRusAues o lufiUgym Multicollinearity Aam1s1e9 7

M13197 7 ngfnssuvesyuilnaesulaunamanemsindulavedumanuweuniiadu annen

woAnssuvasfiuilnaeeulaviidasions
v aag & oy a & 2 o (xy) (%) (x3) (xg) (xs5)
snaulagaduAruLaUNELATY Anfian
ns¥ugmeeaula (x,) 1.00 0.558" 0.570" 0.604" 0.604"
onsuanseaulay (x,) 1.00 0.588" 0.590" 0.560"
aududisneeeulan (x,) 1.00 0.598" 0.590"
AumeLios (x,) 1.00 0.712"
Virunafiinedesoulay (x,) 1.00

*P<0.05, **P<0.01

31N91579 7 wunginssuvesyuilnaseulaufiawananisdindulateduaniuweuniindu Annen negey

auuAgIuswUsnuiaun Aefisladuils@sanunsaesuienisinauladedumnnuneaundndu AnaenlaseididedAgng

a o

ADANTEAU 0.05 NATILNFILUTAUNINUANLAINANDNNSANFUL AT AUA I ULDUNEATY Annanagielitedn

o aa

UNFDRA b

£

ANTEUAITWYINTUAINNTITN 8

A13197 8 Adulsavsuazmaiifvaaeunginssuvesuslnaeeulauiamanensdnduladeduaruieundiadu Annen

wqaniimaasﬁu‘ﬂnﬂaau‘laﬁﬁ Unstandardized Standardized t Sig.
dawanenisinduladodudriy Coefficients Coefficients
weUwAiady Anfdien
B Std. Error Beta

ARl 0.765 0.157 4.862 000
ns3unsealan 0.240 0.042 0.262 5.707 000
ansuaieeaulay 0.177 0.042 0.191 4.248 000
aauiionsesulan 0.112 0.038 0.134 2.931 004
Avunaiios 0.135 0.049 0.141 2.737 000
VirupRfidnedessula 0.173 0.046 0.192 3,770 000

R = 0.760° R?= 0.577 Se,.,=0.307 F = 107.507 Sig= 0.000

seaulpdIAyNeada 0.05 seaulpdiAynieada 0.01
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2319 8 WumnAnssuvesyuilnrosulaufiasanentsiniulatoduaniuneundindu fnnen azitiulaand
A1 Sig uaBN 0.05 tufte vouiuaNNAgIUTEs (Hy) MansarmmnRanTidenunnginssuvesuilaneeulauiiamans
nsdnauladeduanuueundiady fnnon Tusumssunisesulatseusuauufigu (Sig. = .000) AuensumMIeaLlat
gauTUANNAFIU (Sig. = .000) Giyﬂummﬂ’ul,ﬁamnaaulaﬂaau%’uauu&gm (Sig. = .004) mywumwiaLﬁaaaau%'uamﬁgm
(Sig. = .000) ﬁwuﬁﬂuﬂaﬁﬁﬁia?%aaaulaﬁaau%’uawagm (Sig. = .000) Tnsanusassuiensinduladeduarueundndu
finman lunwsas (F =107.507, Sig. = .000) TnsanduszAnianduiusnyan (Multiple R) ity 760 mduusyanslunis
Ve (RY) wnifu0.577 Anuaanawmasuluniswennsel (SE..) Wiy .307 a%u1aiﬁyiwwqaﬂssmaﬂﬁgﬁiﬂﬂaaﬂaﬁﬁéwa
pomissindulatedunriuioundindu fnren Tusumssugnseeulay suoisuamisesulay suaruiiufisnsesulay
puAERBLes mutiruATidnedeseulat aunsnrutuneinsaimsdnaulatedunuweundiadu innen Tasanunn
deulugaunsiiesgnnsannosladall

aun1slugliuuAzuuAY

Y = 0.765 +0.240(X,) +0.177(X,) +0.112(X,) +0.135(X,) +0.173(Xs)

aun1slugUlUUAZIINNINTE I

YA = 0.262(X,) +0.191(X,) +0.134(X;) +0.141(X,) +0.192(X,)

oAU IRA
aulszaunnIsnaIawasng Anssuvesuslaresulay Nawmanenisindulagedunmuieundiady Annen Lol

v
d

N39AUTIENaNITIREN 1IN UsEasALALaNIRgINTRINITITEATIH AY

1 v | &
a v a =

ANNRFIUN 1 arudsvaununseainfiassanenisinauladedunniukeUnindy Annen nan1sfnyInua

o

v v
LYY

UsvaunantsnaiaveslssrsuiiieetetodunrunoUndiadu fnmen flunanudidasis 4 aulaun arundndoem au
101 ATUYDINNNITIATIVLNY LAEAIUNTALATUNNTAAIN fanaddlnoninsamegluszduiniign sesasunde AL
KAASUT AUTIAT LAEATUTBINTTATIUIY LS Famamgud Kotler (1997) lananlin auvszaunianisnan
(Marketing Mix) a¢fiifiequn 4 Faudsimidy (@ps) laun aadam (Product) 5187 (Price) Yoamanssasmunenansiom
(Place) m3aaa3un1snana (Promotion) Fdennapeiuauise Kaewsawang, Charoenviriyakul, and Damrongkulsombat
(2021) lovhmsfinuides Jafaulsyaumsmananadunindendeduatooulaurusonndiady Shopee vasyuilnaly
nysmaTIuAS Han153Te wuanndentedumesulatniunenndindu Shopee vosguslnaluumngunmamuas T
amsmegluszduin Flofasutusionu lasidosdduanunlumues wua Tademundnde sesamn fo Dade
punsine aranduaiui Yadurunan Jademuremienisindme ﬂﬁaﬁmmﬂ%ﬁmaéauqﬂﬂa uazdadunu
MIALEINNINAIA AL 2) ﬁa%’aéauqﬂﬂamaqgﬁimﬁLmﬂsmﬁ’u Tuises 01y seiU MsAnw 81T uazrelane

LWBU ANANGAL

' Y
v a

AuNAgILA 2 noAnssuvesuslnaeaulauiamanenisinduladeduariuweundindu Anren Kan1sANYINUN

v
v o

ngfinssuvesyuilnneeulauiiasnanensinaulateduaruueundiadu fnmenilluarwdidyits 5 aulaun aunissug
yseaulay auosuamsesulay suarstudisnsesulau suaruneiies uasuitruediiinedeooula daadn
Tnenmsameglusziunnn Tnsauntsiugneesulay fieuadenniign sosasmnfio amunnuneies muersunmesulau
puitruaRfifinedoseulau uagaunnutuiionesulau sudidu asularmginssuvesyuiinroeulauiamanons
dindulatodumruueundiady fnnon fidwma 5 aulaun Aunisiugnsesulau mueisuimseslay AUANLTULT

< ¥ oA ¥ o ada ' A ¢ = = a ¥ o <.
neeaulay AuAUnBIla uazauTALARNinedosaulau “ZNGY]@W]E]‘L“}{]‘WQG]ﬂiiiJ‘U@ﬂE;ljUiIﬂﬂE]E]‘L!i’ﬁl! Richard and

Electronic Journal of Open and Distance Innovative Learning (e-JODIL)

ISSN (Online): 2985-1149



http:// tci-thaijo.org/index.php/e-jodil/ | .

W 14 mhﬁ 2 nsnngw—s‘zfmw 2567

Chebat (2016) laesu1em Sumesidnduunamoyaifauaegluiu S1uaunn Tnsvaesiulainansidefifisoiu
nginssuguilneoaulauifisdunuilume Turnefitidomuduasunsmusyaneudo Welwwananudswionnaly
wuueY fio19iind usrmanssuaun1sdonudumesiin lneflosaussnaunisiuoy 5 o819 Feaennasaiuauide
Chantabul, &Krisada. (2021) lnfnwides Jadeiifinanengfnssugielunmsdadulalyuoundiadu Lazada Fodumesulay
nsdifinwngu Gen Z nan1sfnwmum wansifewun Jadvaulsraumnmaanunemiamamauinnemaindule
511@ati%aﬁugwaaulaﬁmuuaﬂwﬁLﬂsﬁlu Lazada 504asnAndaduaiudsyaun1ansnatan s nunenIn1en i ama
maunaensiadulavesdedumesulaviuueundiady Lazadanguitesns aulngidadeaulssaunamnainaiu
nszuaunsegluszdugslnenwsmesnauiessiiaruAniilasuauazmnlunisdadonisanfeduneuilugsen
uimsludurounarannsa Aemeyuslannaduilenudymszdugedian lnsammumesnquitessdinadnaulavesyte
AumeaulaunuwoUnaiady Lazada Wogndunounisuifueundindu Lazada lugsenlauanumindludunounis

uimsiludugeu lasuanuazamnlunsd@ouasdrseRuiasainnse Aaneydelannasadonudym
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