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Abstract

Post- COVID- 19, tourism is a new challenge for entrepreneurs who need to manage their businesses to be
aligned with the global market by focusing on changes in tourism resources and environment, as well as the changes
in the lifestyle of people from all around the globe. In addition, there should be a focus on the importance of value
recognition of the limited tourism resources, along with the value-seeking of an experience from each trip. A creative
community tourism is a new generation of tourism that combines community tourism and creativity tourism. To
enhance tourism products’ value and worthiness by presenting the identity of the community and seeking a creative
difference together with sharing back to the community. The coordination from both the public and private sectors
plays an important role in promoting tourism by communities and developing the economy from the base level.
Especially, social enterprises are one of the key mechanisms working closely with the community by using tourism
as a tool to drive the community’ s economy under the concept of Model BCG TOURISM, by creating jobs,
contributing additional revenue to tourism, and sharing valued experiences from customers. In this regard, we will
continue our friendship and good relationship with the community and organizations towards sustainable
development in the future.
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fidssfinesguariuiivinvuarinduurihiiulsslovidendndugmulnnaeduuamenfieaifnuamuazannse
auanuiadlmivlanelulnestsdadu (Local Alike, 2024)

mnuaanudsiuagluansafatulamnyusuliasnsaasnnvaunaseruaTegnadnularduanaey tny

=

LIUUNMTIANININYINTTTTUA Lo e sasnwanuduaesssuvilnanaenduinusssuLayINTInvesyuyy (World
Trade Organization [WTO], 1998) 8nvisnislansweinsluiiufiniaseusslosuniunismesieilunistuniouasugia
ufinsanannivaualuiunmsimnaunmedinusasgusuadugasuauresnisiaunnimesiie: melaluea
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WUIAALULAALATEFNY BCG TOURISM

Tunaiasegia BCG Wunalnduiadeunsfvlnmassvgiavesssine ‘17'1‘34:«,13/‘14 “maiiulnogsdinunin’ 919
mma‘u@a%a&Lﬁiiﬁgﬁﬁ]ﬁgumia;wmuaﬁﬂ (Value-Based Economy) milﬁvimﬁl,ﬁumiﬁ@uﬁu (Inclusive Growth) Lay
Sapuiisinsmuisumslanineins (Circular Society) FsUsznaulume 5 Fesitddy laun 1) sufny ﬁum\lv L Wiamy
ninensANLMaINasTan LA TaussIy 2) Uisdanis mslsssleviuazuilon oensdsiu 3) anuarlauseTov
Y09 9INNTEUIUNTHARALAAZUSNS 4) msa%mmﬂ'w naonysluyan faun neinwnsiidunuth aufisnnanisuan
wazu3INIg 5) agwaqﬁﬂ?uﬁ’u famaues uazifuanssouglunisiugiesnssnids (Bioeconomy Research Community
Circular economy and green economy, 2018)

WWIARYBLATYENY BCG Model tumsimin 3 Laswgha Taun \iT¥ERATINM (Bio Economy) 1AswgaviauLisy
(Circular Economy) kazLesugiadLlea (Green Economy) Lﬁﬁmmmaﬁﬂumsﬂ%mﬂﬁaugﬂqumiﬁ’@ummwgﬁmaz
GG Imamﬁ’aqmm’]’wawﬁxmﬂg’mﬂmwmmnm&Jma%amwLLaaﬁmﬂmmﬂwmamﬁ@uuﬁﬁm wetuiedeulnuszme
Inganunsondnduauaruinisfidyanigs Usuguuuuvesmdlsnisudndunuazuins thinaluladuianssuddvaadil
fwrwvianerediin mAnnisnnsslanvesniswannosen LLasaéywmilﬁiﬂmmﬂmwgﬁﬁ]aé’mé’faﬁu neulangn
Wmanenswauniigeiu (Sustainable Development Goals : SDGs) LLazﬁaaamﬂaymﬁ’wé’ﬂmisuaw%’mpmwgﬁawmﬁaa

(Sufficiency Economy Philosophy : SEP) (Ministry of Higher Education, Science, Research and Innovation, 2019)
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nNsAnedN@insussgnalyluuiuvnisneaiies BCG-TOURISM 2nuauuiunniglagnseansuni Ussiiu
N1SNBAUTEYT W.A. 2561 — 2580 YNFANANTNIITUAA DUNTHAINUTEMNAIMEAIETUAALATYEAT BCG W.A. 2565 - 2570

(Ministry of Higher Education, Science, Research and Innovation, 2021) LagbHuUNAENSNON1TTULAGBUNITNOAUTIEE

I~

117 MelaluealAsygia BCG w.a. 2564 - 2565 U93nseNTNNITNaLigIuasing ajgn1sdietasrnusiasmalulad

a aa
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= P~
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Uiy luasawaiiviSenansenunadaninaey suaviluannuddulunniia Maadsay 1esugia uazdwnasulan

NNSANTUNURIUAISA N5V LLaﬁmemagauiﬂmaimmammgﬁﬁ] BCG TuuSunnisveaiisiveauiesiud
LﬁlEJ’J%@QTJ?%HE)UGT’JEJU%L&U?%@J@, 4 Usgiiu (BCG, 2022) "L@TLmI 1. MR ILMaIMDLTiET HAR N uazdnuUsEnoUnS
iensneaiisiegnsdaiiy 2. nsannislandnenns ﬂ'ﬁmuﬁ‘ww%’wmﬂiﬂé’umiﬂiﬁmi LarnsiRnIsveavdeiia 3. nns
muqmmﬂﬁﬂ;wsmﬁuauimaaﬂ"LezjéLLazmaﬁwmﬂmﬂmivimL'ﬁmLLaz 4. m'ﬁﬁuwjﬁﬁumaLLag‘%JUﬁEJﬁJUﬂWiLﬂaIEJuLL‘LJaG“UEN

anmafinig  anUszinudinanveuieiuwnfalunamsegia BCG luliinunismeaiisndiniiuimnuvamedies

AgUUINTULLIANAINAIUUTEENALETINULATEERATINII LATYERAVLUISULALIATYERAARET A8t1aNTan SR

ndsBuvaamramanieInaly InediLwimnsimunfnenmveswameaiienityuunelanisssgnaly inaiasugia

o [
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e ufiuazinamaunsalunissessuinnesien AnunseunuyAaINsIuNISANT UUNAEIVINUNITARIUIUNAS
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NDUTIYIVDIYUTU NABAIUNALATOUETTUN UM A mENTISHANA ULy TULARBUYNYUEN1T UL (Phutthachon, 2017)

[

wnlunntuAsnsUuWdsulwAntaznsaLivuveurulnglnanudAgdu muneauasegRaLasaun 1ndIn

o

vosruluguruingatu naensuaunsaNLasauneInsvesAuluguvdundn sudanisuusdunalsslosuiguvus

losuiudfey wielnguwuddunulunsvasidswuwesdluszezen duazduiissgladuwmmnyluinanuddule

v '
o o o

21NN1SRINIRULEIveITNTUABlU (Dechtongkam, 2021) Aeuudniuumrameanfieadfguruwnddnuaunununiiag

o '
U v o

nanwuvamuendiluausaneyenvisawmenuAaItug aeninnaiieila n1slasuanumeiiouazqguain
a 4 o Y ' a  aax a = o v A A S & Yo g & oA

ssfafiederununismesiienifyuvu foduniidlunalnddgyisediunuimlunisiduideduivgusumnenisasiuiiiie
Anwanmuinaesuninelunaznieuen sddenawazaUassavesgusulunisandunazasasulunaiaiduuameniien
Fyguruunsnuniduninuesiivededueuan SnvisdliaursuandudonarddunisUszanuauszmanifnisaiens
NMATTUAZIENYUNBVEANUTINIBTUATUTIAEIVBIVDLARENUIENIUY AABATUNITIATIENYBINNNITADAITNINTAAAT
ﬁuaﬁammmmﬁqnqugﬂmﬁaﬁﬂwmLﬁmimLﬂm‘hmumﬁluma’]é’uimL%q (Poolsawat, & Srimai, 2018)
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of Trade Policy and Strategy, 2023)

1. UUIMIBATEIAATINN Iu:ﬁﬁﬁ”ﬁumivﬂaaLﬁmimwﬁdulﬂﬁﬂﬁﬂis*qﬂﬁﬂ%mywumﬁmﬁmeﬁwmmwiamﬁm aun
nsthanuguazuinnssumedinemienineinstinmanoseandnium Aunuazuinimaoniuuameiisinients
thmelulainuszgnaladanistunandn TugUuuursudaaios vio Smart Farming fuumsguanandnuuunensdunie
DH19ATUINNT FN1IAUANTUIUNM IR IUAAU T sUAET uaznsiaranEslvdaanm Uasaansiad ileduasuns
youfleanuIiBuns snfosnasu mninensnglunesdunulsgiiduauaviondndamvosgumy iy N1
anulnslvesvindugniszauayulnaiiernourmennuidesaninmsvinu Smiidamslvsruunisivaisuvesdoniivy
Tngvhnsesnuuuussyfumiassulaglyfaniiduinmedunasusssanelaneuazilauersniusessesulay
uau

2. WIMNAATYFN VYUY IuﬁagmmsviaaLﬁaﬂma:qlaLﬂumiﬂszqﬂ@?[,%hy']uﬁugﬂl,uazﬁmﬁ A9 NIUITMTIANT
niwensosaduszuy nasasunislaninensiifogessdrialnfemenasiauslotugean menstiondnnanio
vimsluuamondinriifoglugurunesiuinlussloviossnuan uazthnduilsdmieusuuslmle dadunisuesan
Usnansledagiv iiulssansammsleanu mufasamslannmsvesiisilaintu snfesrasu nisifagain
sysumAladunuglaomviotin vienslruimabdunnuaunuwmurenaain Wuau

3. wuanaassgiadden TulRnunmmeadiealpsnsuszgnalsnunszuiunmsaseuaunuazUssaunmsn me
mssdufTnssimanmameniisndideiessaunarauasugin deuuariuanaen sulUfinsanaSuuazatiuayunis
eufisrfiuuanudiulssnnslaaaad waranuinuvesviefivdevezas saontuannsnivssluuusgindayan
1n 80Ty NMsawBUAMATArUsEAUM IR INTIIN 9N DA B didenssmn e mesio i fguauuas
tneadirlaiifanssufiassassasiuiu wu mIssnuuuaumatudnseudidonfodudaiitinvesurunas Selaiure

anransENUIINan1lanseumsnisantendsay iunu

Electronic Journal of Open and Distance Innovative Learning (e-JODIL)

ISSN (Online): 2985-1149



http:// tci-thaijo.org/index.php/e-jodil/ |

\L‘fﬁ 14 @U‘zﬁ 2 nsngqﬂw-ﬁ“zfmﬂw 2567

unag

nanlagasuiuuminmstundeuunameaienifgmudanassamenianiaiiodieugnisiaunnavoaden
figaBunelauunAnlunaiasygia BCG-TOURISM Suduatisdsiiznasorduamuduiusiinssmnanifiaienenisnis
Neufinsznieiu famnsnuanaesguazensulunisdndu anasuaraivayulnuamesiieridyusulailonia
wulauazimugunamesiienfifinuamuuiugiureseuddulasdndursnosiiangsfaieduniunsvondeds
sqmuﬁm%‘uLméwiaﬂLﬁmﬁaﬂwu‘ﬁﬁqmﬁmmiﬁL?ﬁyaﬂumiaaﬂLLUULLamNLquﬁﬂmwaqmiﬂ’mmgjmmﬁwL%ﬁ] aela
wurAandn 3 Ysnsdulaun 1) mslemdnensdanmlugusy 2) nszvaunisudediuiinsmedauinaey way 3) Msfu
flsgdanuhandansiuasuulasesdany Circular Colab (2018) Lﬁ'aaiy'mmmLszj'ﬂﬁ]LLasmmmﬂQﬁlﬂuﬁugm Feawrian
Famssnngiunumminensias Tanusssuvesay aasnaunsnszaelonamaAsygiaanmIRaINTenilel ns
aranuaTsednlunesduasanamsansuiuresssrnsfieneiuguwassnafannuaila anuduiussufiniuns
wanBsuinussauagnsasuansdnenmlunsuimsiamanuesiiomiudBuresurunsly Tnsuansmaudiniusis
nstuindeuuvamoniis i fguruivassassaneiamaiiedseu aumaveaiiengnisiaumanesiiedididuniela

WARLILAALATYEAY BCG-TOURISM dannil 1

Whsusvasn TR WA MEEY 5 DIAUTENOUWANYRY CBT 4 AMudiat
de 1) meimunay 2) psiaungia 1) ninensoTsufnas JusTIy
= g ar ry
3) ATHRLITLR 4) nmsviaun 2) B4ANTYUTU
Y

waluladiuaz 5) arsimundawindou 3) A1FARNT

4) madoui

Creative

Community

Tourism

based Tourism BCG -TOURISM

Social

Enterprise

P o o ANUdURaTEiInenTsUIzendld
D4AUTZADUNANTRINITHAILINAS i i

iaafisnadnedebu 6 1w Sustainable
1) NENEINT 2) NNTAaIA 3) Tl

wsegRadionw Wseghavyudou
waziAsegiadlsadioralfifinanu
: fafufiudiats

- o v o

g3na 4) viandwanaou 5) nsil

dausu uaze) naundnarin

.‘_ —

29 1 wansauduiusyenstuntiouirame sy fguTuliEs9asIAnIEiaNSie AU TN BALTIYY
gnsiauINedieInddunelawuifnluwaiasygia BCG-TOURISM

(0 Wannlaesde)

aﬁaﬁﬁLéﬂmaiﬂamaﬁwgwﬂﬂaL%nuﬁfmﬂﬁu

ISSN (Online): 2985-1149



‘ http:// tci-thaijo.org/index.php/e-jodil/

‘ Vol.14 No.2 July - December 2024

UIIUIUNTY

Adomako, S., & Tran, M.D. (2021) Local Embeddedness, and Corporate Social Performance: The Mediating Role of
Social Innovation Orientation. Corporate Social Responsibility and Management, 29(2), 329-338.

BCG. (2022). From BCG Model to BCG Tourism, Adding Sustainability Ingredients to Food Community Tourism -
Health. Retrieved July 5, 2023, from https:.//www.bcg.in.th/data-center/articles/bcg-tourism/.

Bioeconomy Research Community Circular Economy and Green Economy. (2018). BCG in White Paper Action.
Retrieved September 6, 2023, from https://www.nxpo.or.th/th/bcg-economy/.

Chinchot, P., & Chanthuk, T. (2016). Suan Phueng's Creative Tourism Management Model. Veridian E-_Journal,
Silpakorn University, 9(1), 250-268.

Dechtongkam, K. (2021). Creative Tourism Management towards Business Sustainability under the COVID-19 Crisis.
Thai International Tourism Academic Journal, National Institute of Development Administration, 2(17),
1-18.

Dechtongkam, K. (2023). Potential Development of Creative Community-Based Tourist Attractions for Sustainability:
A Case Study of Ban Kohkerd Chao Phraya Riverside Community, Phranakhon Si Ayutthaya Province.
Journal of Ayutthaya Studies Institute, 15(1), 65-79.

Designated Areas for Sustainable Tourism Administration (Public Organization). (2015). Community Base Tourism.
Bangkok: Cocoon & Co.

Goodwin, H., & Santilli, R. (2009). Community-Based Tourism: A Success. Germany: The German Development Agency
(GT2).

Kosol, O., & Suttawet, C. (2013). Sustainable Tourism Management for Supporting ASEAN Economics Community.
Journal of Politics and Governance, 4(1), 220-232.

Lepoutre, J., Justo, R., Terjesen, S., & Bosma, N. S. (2013). Designing a Global Standardized Methodology for Measuring
Social Entrepreneurship Activity: The Global Entrepreneurship Monitor Social Entrepreneurship Study.
Small Business Economics, 40(3), 693-714.

Local Alike. (2024). Travel Thailand Locally with Local Alike. Retrieved January 5, 2024, from https://\ocalalike.com/.

Masiriri, P. (2020). Social Enterprise and Solving Problems in Thai Society. Ganesha News, 16 (1), 1-16.

Mali, K. (2014). Social Enterprise in Thailand. Journal of Economics and Management Strategy. 1(2), 104-112.

Ministry of Higher Education, Science, Research and Innovation. (2019). BCG in Action: The New Offer Sustainable
Growth Engine, Economic Model for Sustainable Development. Retrieved July 5, 2023, from
https://www.nxpo.or.th/th/bcg-economy/.

Ministry of Higher Education, Science, Research and Innovation. (2021). Action plan for driving Develop Thailand
with the BCG economic model 2021-2027. Retrieved July 5, 2023, from https://waa.inter.nstda.or.th/stks/
pub/bcg/BCG-Actioion-Plan.pdf.

Ministry of Tourism and Sports. (2013). Creative Tourism Experience Local Wisdom. Retrieved July 5, 2023, from
http://www.thaicreativetourism.com/detail_tour.php?id=1.

Ministry of Tourism and Sports. (2018). Plan for Improving Sustainable and Creative Community-Based Tourism

Development 2018-2022. Retrieved July 5, 2023, from https://secretary.mots.go.th/views/1481.

Electronic Journal of Open and Distance Innovative Learning (e-JODIL)

ISSN (Online): 2985-1149



http:// tci-thaijo.org/index.php/e-jodil/ |

W 14 mhﬁ 2 nsnﬁngw—s‘zfmw 2567

Ministry of Tourism and Sports. (2022). Tourism Development Plan No. 3 (2023-2027). Retrieved July 5, 2023, from
https://secretary.mots.go.th/more_news.php?cid=60.

National Science and Technology Development Agency. (2020). BCG in Action: Tourism and Economics Create.
Retrieved July 5, 2023, from https://waa.inter.nstda.or.th/stks/pub/2021/bcg-in-action-tourism-creativee
conomy.pdf.

Office of Social Enterprise Promotion. (2023). Social Enterprise. Retrieved July 5, 2023, from https://www.osep.or.th/.

Office of Trade Policy and Strategy. (2023). Project to Study Ways to Enhance the Development of Community
Enterprises Under the BCG Economic Model. Retrieved July 5, 2023, from https://kukr.lib.ku.ac.th/kukr_es/
kukr.

Phutthachon, T. (2017). Textbook Project on Community Tourism Management for Sustainable Development.
Bangkok: Faculty of Management Science, Silpakorn University.

Poolsawat, P., & Srimai, S. (2018). Social Enterprises and Sustainable Social Development: Lessons from Foreign
Countries and Development Guidelines in Thailand. Journal of Business Administration Economics and
Communication, 13(3), 15-32.

Richard, G. (2009). Creative Tourism and Local Development. Journal of Financial Stability.

Robinson, J. A., Mair, J., & Hockerts, K. (2009). International Perspective on Social Entrepreneurship. London: Palgrave
Macmillan.

Saengchamnong, M., & Sangchumnong, A. (2023). Thai Phuan-Soft Power: Thai Puan Cultural Tourism in Thailand.
Thai Media Fund Journal, 2(1), 65-91.

Sanguansri, P. (2003). Community Tourism Guide. Bangkok: Tourism for Life and Nature Project.

Sansanividhayakul, I. (2013). The Analysis of Social Enterprise Policy by Using Policy Network Approach. Modern
Management Journal, 11(2), 39-57.

Subha, N., Naganandini, S., & Raja, S.R. (2021). Social Marketing-A Holistic Concept of Management. International
Journal of Aquatic Science, 12(3), 3223-3226.

Wisutthilak, S. (2013). Creative Tourism (Creative Tourism 21 Thailand) Administrative Organization Development of
Special Areas for Sustainable Tourism 22 (Public Organization). Retrieved September 5, 2023, from
https://www.dasta.or.th/th/article/2118.

The Association of Southeast Asian Nations. (2016). ASEAN Community Based Tourism Standard. Retrieved from
https://www.asean.org/wp-content/uploads/2012/05/ASEAN-Community-Based-Tourism-Standard.pdf

The Thailand Community Based Tourism Institute. (2023). Community — Based Tourism — CBT. Retrieved July 5,
2023, from http://www.cbt-i.or.th/.

Tourism Authority of Thailand. (2022). 25 BCG & Happy Model Tourist Routes, Prototypes Connecting Community
Tourism Local Products (OTOP) and Geographical Indications (Gl) According to Development Guidelines
New Economy for Sustainability. Retrieved September 5, 2023, from https://tourismproduct. tourism
thailand.org/wp-content/uploads/2022/10/25.

Tourism Authority of Thailand. (2023). Travel According to the BCG TOURISM Concept. Retrieved September 5, 2023,
from https://tatacademy.com/th/publish/article/e64b2554-d206-4e07-8c83-5df6alfdfe65.

1ﬁmiéLﬁﬂmaﬁﬂamiﬁaugwlﬂaL%mﬁ”@ﬂsisu

ISSN (Online): 2985-1149

by



‘ http:// tci-thaijo.org/index.php/e-jodil/

‘ Vol.14 No.2 July - December 2024

UNESCO. (2006). Towards Sustainable Strategies for Creative Tourism Discussion. In the Planning Meeting for 2008
International Conference on Creative Tourism. October 25-27. Santa Fe, New Mexico, USA.

World Trade Organization. (1998). E-commerce in Developing Countries Opportunities and Challenges for Small and
Medium-sized Enterprises. Switzerland: World Trade Organization.

Yunus, M. (2007). Creating a World without Poverty: Social Business and the Future of Capitalism. New York: Public
Affairs.

Electronic Journal of Open and Distance Innovative Learning (e-JODIL)

ISSN (Online): 2985-1149



