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Abstract

This study aimed to investigate the influence of trust, attitude, and marketing
mix (4Ps) on purchasing decision of fashion cloths via social media among consumers
in Songkhla province. The study used the questionnaire to collect data from 223
consumers who have been purchasing fashion cloths via social media. The Partial
Least Squares Structural Equation Modelling ( PLS- SEM) techniques were applied to
analyze the data. The results illustrated that channel, attitude promotion product, and
trust had significant relations with customer purchasing decision toward fashion cloths
via social media. However, price did not have a significant effect on customer
purchasing decision toward fashion cloths via social media. The empirical results from
this paper would be beneficial for a group of textiles to grasp a deeper understanding
of the factors that could lead to the escalation of the consumer’s purchase decision
and develop marketing strategies to enhance the consumer’s satisfaction.

Keywords: Attitude, Trust, Marketing Mix, Purchasing Behavior
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Hypothesis Relationships Beta SE t-value Decision
H1 Trust -> Purchasing 0.16 0.10 1.68* ﬂﬁvm,}u
H2 Attitude -> Purchasing 0.24 0.09  2.57** ﬂﬁuau}u
H3 Product -> Purchasing 0.14 0.07  2.14* ﬂﬁuau}u
H4 Price -> Purchasing 0.04 0.08  0.49** lﬁaﬁvﬂu}u
H5 Place -> Purchasing 0.21 0.07  3.01** ﬂﬁuau}u
H6 Promotion -> Purchasing 0.17 0.07r  2.37** ﬂﬁuau}u

Note: ** p < 0.01, *p < 0.05
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