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Abstract

The purpose of this research was to develop a causal relationship model
between technology acceptance, website quality, trust and electronic loyalty on online
purchasing. The sample consisted of 250 customers in Mueang District, Songkhla
province by purposive sampling. A set of questionnaires was used as a research
instrument. The primary data were analyzed by descriptive statistics and the goodness
of fit. It was found that the causal relationship model have a good fit for the empirical
data (Xz/df = 1.50, CFI=0.94, RMSEA=0.059, SRMR=0.041). The technology acceptance
and website quality factors influenced, directly towards electronic trust with an effect
size of 0.67 and 0.81 at a significant level of 0.05. Additionally, electronic trust
positively affected the electronic loyalty with an effect size of 0.88.

Keywords: Electronic Loyalty, Online Purchasing, Technology Acceptance Model
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