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Abstract

This research aims (1) to study the consumer behavior in decision making to
buy Thai food cooked to order and delivery (2) to study the marketing mix affecting
the decision making to buy Thai food cooked to order and delivery. The data is
collected by questionnaire with 400 respondents, who work or study at university in
Bangkok, or people who live nearby the university in Bangkok. Data is analyzed by
frequency, percentage, mean, standard deviation and Pearson Chi-square. The result
shows that most respondents are female, aged between 21-30 years old, graduated a
bachelor degree. Most of them are students with an average monthly income less than
20,000 Baht. Consumers decide to buy Thai cooked to order food delivery because
convenience. The most important marketing mix which affect the decision making are
place, product, people, process and physical evidence respectively. Marketing mix
which affects the decision making to buy Thai food cooked to order and delivery, are
product, place, promotion and physical evidence.

Keywords: Marketing Mix, Decision, Thai Food Cooked to Order and Delivery
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