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Abstract

This research aims to study the trust that affects the decision to buy gem and
jewelry products through the live channel Facebook of consumers in Thailand. The
questionnaire is used for data collecting of 384 Thai consumers who used to buy products
via live channel Facebook (Facebook Live). Statistical methods that are used for data
analytic i.e. frequency distribution, percentage, mean and standard deviation. Hypothesis
testing using Pearson's product moment correlation.

The results showed that regarding the correlation analysis of trust, resulted in the
decision to buy gem and jewelry products through the live channel Facebook (Facebook
Live) of consumers in Thailand. In general, there is a high level of relevance. With
statistically significant at .05, every time you buy gem and jewelry products via Facebook
Life that the quality of the product (r = 0.763, sig = 0.00) is the most relevant. The trust
that is related to the decision to buy gem and jewelry products through the live channel
Facebook (Facebook Live) of consumers in Thailand.

Keywords : Trust, Purchase Decision, Gems and Jewelry, Online Marketing, Facebook Live
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