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Abstract

The ob jective of this research is to study marketing mix factors, consisting of
product, price, place, promotion, people, physical evidence and process, that influenced
non-Muslim customers’ decision on choosing Halal Isan restaurants in Songkhla Province.
The sample of this research is a total of 38 4 non-Muslim customers who entered Halal
Isan restaurants in Hat Yai District, Songkhla Province. The tool used in this research was
a questionnaire. The statistics used in the data analysis were frequency, percentage,
mean and standard deviation. A hypothesis testing was conducted to find out the
relationship using multiple regression analysis at a significance level of 0.05

The study results of the factors that influenced non-Muslim customers’ decision
on choosing Halal Isan restaurants in Songkhla Province indicate as follows: The factors of
place, product, process and physical evidence influenced the decision on choosing Halal
Isan restaurant in a total of 28.9%. While the factors of price, people (Service Staffs) and
promotion did not influence the decision on choosing Halal Isan restaurants.

Keywords : Marketing Mix, Non-Muslim Customers, Decision
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