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Abstract

This research aimed to study the confirmatory factor analysis of competitive
advantage of private businesses and to examine the consistency of the relationship model
developed with an empirical data.The sample consisted of 396 entrepreneurs with the
purposive sampling method. Data collected by questionnaires and statistical program used
to analyze the data. The results found that the model analysis of the second confirmatory
factor of the competitive advantage of private businesses of four components such as
innovation, quality, customer responsiveness, and efficiency included goodness of fit with
the empirical data X2 = 280.714, df = 145, X?/df = 1.936, p-value = 0.053, GFl = 0.932,
CFl = 0.967, RMR = 0.046, and RMSEA = 0.049. The competitive advantage of private
businesses on four components were found from the high to low value as innovationat 0.99,
quality at 0.93, customer responsiveness at 0.91, and efficiency at 0.77, respectively.
Therefore, entrepreneurs should focus on the development of operational capabilities
within the organization, to increase the competitive advantage to keep pace with the
changing economic conditions at present.

Keywords: Competitive Advantage, Private Businesses, Factor Analysis
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ANNFRINTTa9gNAN IialaInsaa eAud [Fgnnauiivaneuasnsennaudaanie
aa9fuaTnAsnniign vanede AuduazuinnsdasfitaulUanfuduazusn1Taaausess
Aulindafinienils szaenalifuslaafnnissuduazdantafudmsausnisuazauii
azéwgf‘i‘fyaﬁuﬁwﬁusfuiwmwﬁqaﬂ'jﬁﬁuﬁwﬁu (Chaengploy & Jadesalug, 2016) AITHATHITN
12989dnstuNTaS 1aNasTTiaasinTAnIInMaNARANEME AU s TignddaeniTdiie
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FuUTEANEAIN (Efficiency) AUANAIN (Quality) A1UNTANTTH (Innovation) LAEATHNS
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uazu il lEaeeTUseans n Az AT as ANAM TN IR aNaN 19 AL NI HABIANAN ST
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Aa n1sussadalfiuFeudiuainuuansng (Differentiation) 19N RN LAz LN 97T
AtATWITTgLNE (Superior Quality) ieamunMTunaTH 9 ArmAsunsTiag s T
Smteauundt figtuuuuaslaslonilFanauniu uazfanufrmimanalulaglu
Mal3uNIngn (Saritvanit, 2010) NMaaseAERanalaaasgndn naaieaaumiiandi
Auaein nsrausumalasuulasazdanguldnaaniiat uasn17a519ANULANAE 1
Anudnuaglagszdasinisfnuisan nuisdaumeluuaznsuandan aaiiegauds
uaglanaliiundige (Siriniran & Saichu, 2009) ATNETINTIRBIENTANINGI AR LA

?ﬁ MNFATATHIAARTUAZUTING TN WAnendevindod T 12 atfud 2 n9ngia - §1431AN 2563

¥y
Q’?ﬁ,} Economics and Business Administration Journal Thaksin University

ECBA



' 0
1 'S = o

TaFnirasdnsdu iudaidlsldgeninnesgiueasgeramnssaiu viaasdnsainnan
a5 19liiAngmduiasfnsaasfiasiinniiguasiu Taan1sa519a210unns19289
NARSDI9T N1T39FINABIRAIATILANIZIINE T NTNNITHEANS Bt aeNTiRdming nng
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N1TADUAURIZNAT
(CR)

ANA 1 NTULUIRANTS IV

55n1s398

n173Feiifinn13 913905 u10 (Quantitative Research) Timafian1s3ias 169
a9AUTzna U BIEuSUTuFuTiaag (Second Order Confirmatory Factor Analysis) L#i &
As19EaUAIH RS BUNIIN1sudsiuzavgsivenaulinuaanndasnannAuiudayai g
Usedntd Uszrnsiitiiuniside vinniaAusiuindiayadisznaunisaingsfsnianis
WNAM §ININIANTITUTNITUAZGININIANTITAT ﬁéi”’qagﬁuﬁuﬁ'%’wimwm 91474 8,860
318l (Department of Labor Protection and Welfare, 2015) nsAnuluaseillsn1simsed
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(Nonprobability Sampling) Tag AEn19qw wuulmaad7 (Quota Sampling) (Vanichbuncha,
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(Questionnaires) N1ATITFALUANIATNAANATATE FATeniuuuiaaualdfidatnoy
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Winfiu 092 waznadauAlIEaiuRaILLUABLAINIT9RITY (Internal Consistency
Reliability) vinfiu 0.93 Tasutianusiautlsuns TEun duus=ansnin fdrnudaiuridu
0.86 FuanAIW TFiAadaiuyindu 083 dmuninnsan Saaudaiuvidy 0.78
LazfunTAaLAURIgNAl SArdaiuindu 0.78 Tuusdazdadamdivaldseynd
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(Descriptive Statistics) Lﬁaa%mﬂﬂ”agmmvjmammuaaumu Téun A48 (Frequency)
wazdasaz (Percentage) WAEN1TILATIERIRLTzNALITIE NS USUFUT A8 (Second Order
Confirmatory Factor Analysis: CFA)lagil#lUsunsn AMOS Tagfin1susensminisimas
FreAn1salsznodtadululég9gm (Maximum Likelihood: ML) 1iams19 881U
Wigan s dalATaas 19f8n19R91THIAITNAEARA DA L HARATHANNTT LATIAS 19R TN
nquijiufiayagelszind laaRerssndraiffnseduauaanndag (Fud Aradf laa
wAS (X?) A lAFLAISENTANS (X2/df) ANsiaingTeduAITNnaNnaw (Goodness of Fit Index:
GFl) FirdaiinTzduauaanaAdadnannaullFauiay (Comparative Fit Index: CFI) A@aid
FINAAYADIRAL 2B ANINRS (Root Mean Square Residual: RMR) LaZAITINADIANARY
frdvaasaadanaataafaulaglssno (Root Mean Square Error of Approximate:

RMSEA)
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Wan13 AT IziiayaTi(laasgsiaenay 917U 396 518 Nan19IATIERdaya
wudt drausuusauainddivajifundaiesasa: 55.70 inandeiasay 44.30 a1y
N1NN7 40 DFagaz 57.00 a1g 30-40 Uiasas 29.50 uaziiaandi 30 Udagay 13.50 526U
N1TANEITEALLT Y IMTTagas 48.00 gunitlTunyniagas 34.00 ArnIUsyey1ns
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nan1T AT siasdussnaudeiuiiuusuiiaasaulfuseuntenisudediv

1 ﬂ’)ﬁurﬁtﬂ%ﬂ‘i_l‘l’l’lx‘iﬂﬁiLLﬂdﬁuﬂaﬁﬁiﬁ?Laﬂ%uﬁ'\i 4 asdlsznauidnimin
9AUTENAVTENIN9 0.88-0.99 Taenedduainuin (Utias fia asdisenaudiuuinngsy
AUAMATN F1UNITAALANAIZNAT LAzdHLTEANEA I LazAIALLT TR aRA TH
(Average Variance Extracted: AVE) #9§1@7 AVE #1n7147 0.50 wan931 n153aiaunss
LarAIAINERTNaIAUTzNaL (Composite Reliabilty: CR) #4f1@1 CR #1nN37 0.70 waA93
wuuAaUaNEANTAEIRTaE9lATI851959 (Fornell & Larcher, 1981) f9918aziBanuan
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A9 19 1uaANAIEIMITNaYALTENaY, AFNUTANEaNANRUEWA, AVE, CR

Aauils vniinasfusznay R2 AVE CR
ATHHTANTTH (IN) 0.99 0.99 0.55 0.92
ﬁ’lilﬁlﬂéﬂ’l‘W (QU) 0.96 0.93 0.54 0.91
ATUNITADUAUDY 0.95 0.91 0.51 0.90
gnAn (CR)

AuUTEANEN N 0.88 0.77 0.54 0.91

—

EF)
X2 =280.714, df = 145, X2/df =1.936, p-value = 0.053, GFl = 0.932, CFl = 0.967, RMR =
0.046, RMSEA = 0.049

FINATTII 1 WUIT A1RUTANSSH (IN) A1 1 uiTnasddsznautyindy 0.99 @1

NUT2ANEN1TNEINT0d 197U 0.99 AMAINLLSUSIUTRAR (& 1Y1171 0.55 uazA1AIH

e

FafuaIALTzNaY 11INfY 0.92 ATUAMAIN (QU) HATUnTnavAlsznauLinfiu 0.96 A1

P

o
o

FNUTzANEN1TNYINTOT 1YL 0.93 ANAITHLUSUSIUAFTA (F LYi1fU 0.54 LazA1IA2TN

\Hafuasdaznan vy 0.91 @A uniTrauauasgndn (CR) fidininasdlsenauminfu
0.95 A1&nlsaNE n1swengel i 0.91 A nulsUsauiiaiald windu 0.51 wazen
ANEafiuaefUsznay iy 0.90 uazdulssansaw (EF) fardminasfusznau
WinfU 0.88 AMANLSEANE N1TNeng el Wi 0.77 ArarnulsUsuiiada id windu 0.54
LazAIAN A aTNasFUszna Wiy 0.91
nan193tATIziasflsznauBefudududufiany (Second-order Confirmatory
Factor Analysis) tABL5AHANHINIZANAE aRAAASAINANNEAH (Assessment of Model Fit)
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Tamanan1simszi LTI L3 219849
NIITUT

as 1 aa 1 aa

oleLitelel AHDG ANHD

ATaNAa a9 (Df) 166 145 >0.00 Byrne (2005)
A1 P-value 0.000 0.053 >0.05 Byrne (2005)
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