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Abstract

This study aims to study factors affecting the purchasing decision making of fixed
price products in department stores at Muang district Phitsanulok province. Itis a
quantitative research which is to study the demographic factors and purchasing decision
making of fixed price products in department stores at Muang district Phitsanulok province
and to study marketing mix factors that affecting purchasing decision making of fixed price
products in department stores at Mueang district Phitsanulok province. This research uses
quantitative statistics by using questionnaires to collect data from 400 samples and
analyze the data with the SPSS 17.0 program.The statistics used were frequency,
percentage, mean, standard deviation, One Way ANOVA, Independent T-test, and multiple
regression analysis. The results of the research revealed that most of the respondents were
women, aged 20-29 years, with a bachelor's degree. Most of respondents are university
student. Their monthly income is about 5,000-10,000 baht. Their spending for fixed price
product is about 100-300 baht/a time. Different gender factors does not affect the
purchasing decision making of fixed price product. For Service marketing mix factors
affecting the purchasing decision making of fixed price product in department stores at
Muang district Phitsanulok province includes price, product, personnel, process, physical
evidence and the distribution channel as follow. For the factors of the purchasing decision
process affecting the purchasing decision making of fixed price product in department
stores Muang district Phitsanulok province includes purchase decisions, evaluation
of alternative, Post Purchase Feeling and Problem or Need Recognition, it can be concluded
that demographic factors , service marketing mix factors also factors of purchasing
decision making that affects the purchasing decision making of fixed price product in
department stores Muang district Phitsanulok province significantly.

Keywords: Service Marketing Mix factors, Fixed price product, Purchasing decision making
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v/ ¥ 1 1 = 1 )4 1 ) =
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ANOVA N153ATIERANNITOANDENYAD
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N9IAAIALINTT

{ldadulszannenisnaIAuInig AaAe SD. LA

1. AU BN INATIAT AU 373 564 N
2. ATUHNARN T 3.99 581 HIN
3. 61U 1AN 4.03 503 HIN
4. FNUYARINT 3.96 521 Haly
5. ATUANLETHATTARTA 3.24 918 A
6. FTHANYIEN NATEATNE 1Y 3.90 530 HIN
7. FUNTEUINNT LS NS 3.92 440 Yl
FaRAe 3.82 579 an
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A5 3 NTNARAUANNAT NN 1678 Independent T-Test 2aviladasulseunsamans
snunatuilaFedulsraun9nITRaInuInIg

ngu I Aady  Std. Deviation t Sig.
LN Al 36 3.85 106 163 143
N9 364 3.81 233

= o %

* Plpd Ay 1NaffnisEay .05

INAT9N 3 WU NS aufiguwatunisdadulaRandaiud1sia il

-

HeasInand andunaiias Saniafiunlan wudida Sig. 11U 0.143 waas i wAY e

]
o o

LALWANNANITFARWIA RN T o AUAT (HuANE9TY adeTTeddayisedu .05

R399 4 NNTNARBUANNRFINT 1 Taan153A5189in15uU5U5 34N 9FE3 (One — Way
Analysis of Variance : ANOVA) 9¢%#1919 818 SefUNT19ANE1 82w uazs1a(fsa
ey AUN1TNITFARUII A AN T AUA1ITIA AL WA NATTNANAT 1andunaliiag

Faniafiuodlan
fla3envdszning HEREEIATH df SS MS F P-Value
I uisusu
1IN FENINNGN 54 3036 562 80819  .000
melungy 345 240 007
39 399 3276
2.878 FENITNGH 54 10059 1863  36.271 .000
melungs 345 1771 051
39 399  118.31
3.95AUNTTANKT FENITNGH 54 122.06 2260 20.735  .000
melungs 345 3761 109
39 399  159.67
427N FENIT NG 54 62215 11521 29636  .000
melungs 345 13412 389
39 399  756.67
5578 [fladusn TENIT NG 54 464.81 8608 30.187 .000
\Hau melungy 345 9837 285
39 399  563.19

Ty Tisein.os

91NAT15197 4 WU N193ATIERNITUUTUSIMN9LFED (One - Way Andlysis of
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Uz aNNI9NITAaIALSN19ARNasan1TRad Ul R anZaduA151A ATy
HeaTInaUAT Landnaiias SanTafuolan

Unstandardized Coefficient Standardized

Model ) Coefficient t Sig.
wils B Std.Error beta

ﬁi’lﬂ\‘lﬁ(lntercept) 0.781 0.071 11.04  .000
1. AU BINN X1 0.053 0.012 0.180 6.695 .041*
N1TIAIINUE
2. ATUNRRAMT X 0.112 0.014 0.365 13.348 .008*
3. ATUTIA Xz 0.144 0.012 0.376 17.434 .013*
4. ﬁ’luuﬂa’]ﬂ’i X4 0.083 0.012 0.295 12.0.0 .016*
5. ATUAILATH Xs 0.108 0.006 0.092 4331 072
NTAAA
6. ATHANME X6 0.094 0.013 0.192 7.003 .043*
NINAIYATNE U
7. 611 X7 0.199 0.015 0.219 8.137 .025*
N92UIUNNT
T%usn1s
Sfadduveadanisydiu 0.05 R2=10.3

MA15197 5 wud afedulszaanenisnatnusnisianasanissaaulaifan
ZaAnud1s A luieassnauAT Indunafiag SanTauoylan adrefideddoyfiseiu
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A15197 6 N15AAT TR Rt EvwR e avaasilafadunsruaunsdinanlsdafiinasa
nradnaulafantaduAisinndgluieassndud aduaaias Sanda

Auoglan
Unstandardized Coefficient Standardized
Model ) Coefficient t Sig.
uus B Std.Error beta

AAsTi(Intercept) 2177 A71 12.729 .000
1. AURTENINEN Xi .052 .024 .093 2137 .033*
fleynnnaaninu
AaNn1T
2. AMUMTANNT X, 004 022 .009 206 .837
faya
3. fuNg X3 .088 027 175 3214 .00t
Usziiun1aaan
4. fUNTT Xa 189 .030 354 6.204 .000*
foaulaza
5. fMUNGANTIH  Xs 079 033 110 2.419 .016*
Wit
PR W aaRTszSU 0.05 R2=27.6

A5 199 6 WU Tadadtunszuaunssinauladaninasdan1asinaulaianaa

a 4 = 4

AUAITIANALTUTI9FTIWAUAT Lan S aaLTa ﬁmﬁfﬂﬁuﬂﬂaﬂ RN A eTITEAL .05

o v s
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