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Abstract

The ob jectives of this study were to 1) study factors affecting the decision to rent
a dormitory of male students in Mueang District, Songkhla Province 2) study factors
affecting the decision to rent a dormitory of female students in Mueang District, Songkhla
Province and 3) compare the factors affecting the decision to rent a dormitory of male and
female students in Mueang District, Songkhla Province. Questionnaires were used for data
collecting from 402 male and female students in Mueang District, Songkhla Province.
Statistics were used for data analysis included descriptive statistics; mean, standard
deviation, maximum and minimum, and inferential statistics; regression analysis. The results
of the study revealed that 1) the factors affecting the decision to rent a dormitory of male
students at 0.05 significant level included process, people, and physical evidence, the 3
factors affected the decision to rent a dormitory of male students 46.20%, 2) the factors
affecting the decision to rent a dormitory of female students at 0.05 significant level
included process, product, people, and physical evidence, the 4 factors affected the
decision to rent a dormitory of female students 27.10%, and 3) a comparison of factors
affecting the decision to rent a dormitory between male and female students in Mueang
District, Songkhla Province found that the forecasting equation for decision making to rent
a dormitory of male students had more R? than the forecasting equation for decision making
to rent a dormitory of female students 19.10%.

Keywords: Decision to Rent, Dormitory, Student, Service Marketing Mix
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D = f (Age, Income, Education, Product, Price, Place, Promotion,

People, Physical Evidence, Process)

FINUULT AT NAN IHaUINTIRT1IzRaun1Tnanas (Regression Analysis)
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Do =

2.147 +0.164 (Product) + 0.143 (People) +
0.155 (Physical Evidence) +0.242 (Process)
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Cost-Benefit Analysis of Crab Aquaculture in Marine and
Brackish Water: A Case Study in Moo 4, Banpatay, Wang
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Abstract

This study investigated cost and benefit of crab aquaculture in marine and brackish
water. Twenty participants were categorized into marine and brackish water farmers in
Moo 4, Banpatay, Wang Won Sub-district, Kantang District, Trang Province. The data were
collected from June 2017 to May 2018 through a questionnaire. The discount rate was
estimated at 6%. Project evaluation period is 10 years with sensitivity analysis in three
assumptions: 1) the change of capital - the cost increases while the return is stable, 2) the
change of return - the return decreases while the cost remains fixed, and 3) the change of
capital and return - the cost and the return change simultaneously. For marine water
aquaculture, the results showed a total cost of 219,303 baht, a revenue of 270,760 baht
and profit of 51,457 baht, net present value of 118,006 baht, a benefit-cost ratio of 1.07
and the internal rate of return of 74% with payback period of 6 years. The brackish water
aquaculture, the results revealed a total cost of 200,801 baht, a revenue of 289,330 baht
and profit of 88,529 baht, net present value of 396,568 baht, a benefit-cost ratio of 1.24
and the internal rate of return of 79% with payback period of 3.7 years. As for the
sensitivity analysis, the investment of crab aquaculture in marine and brackish water are
financially worthwhile for investment.

Keywords: Benefit-cost Ratio, Net Present Value, Internal Rate of Return, Payback Period
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Abstract

This research aims to verify the causal relationship between customer equity and
behavioral loyalty of investors in the Stock Exchange of Thailand. The sample is 1,208

investors. The model used in the study consists of the customer equity variables: value
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equity, brand equity and relationship equity and behavioral loyalty variables: word of
mouth, retention, advocate and partners. This relationship model is confirmed the
hypothesis established. That is customer equity has a direct effect on behavioral loyalty at
0.817 at a statistical level of .001

Keywords: Causal Relationship Customer Equity, Behavioral Loyalty
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\Iua915 94 (Fazal-e-Hasan, Lings, Mortimer, & Neale, 2017) \Hususd fddydanania
ANNDTIUaEAINTNA (Lee, Chua, & Han, 2017) fiRa73 331919 (Giovanis, Athanasopoulou,
& Tsoukatos, 2015) LLazﬁaTﬁLﬁﬂwqﬁﬂiiuuaﬂsiauax%yaeﬁw (Moliner-Veldzquez, Ruiz-
Molina, & Fayos-Gardo, 2015)

2. ANHANFALBINGANT TN (Behavioral Loyalty) sneifie FERUAINANTINSTiandTisia

4
Qs

vsunlaaldaulaguassredu wiafiniuse o msadayniusznitedailiusnisdu

]
as a =

vusnsiidngRnssunisdanialfvsnisagvainanadigartfinlasunane iy

e2e

ﬂ1mﬁuﬁuﬁ%qmﬂﬁﬂﬁ@'ﬁuufjmiLﬁﬂﬂ'nué]y’\f(aﬂﬁum‘f%u%m‘sﬁﬂ‘fuﬂi?cﬁiafﬂ WU
wqﬁﬂiiuﬁmmaaﬂ (Bourdeau, 2005; Parasuraman, Zeithaml, & Berry, 1985) wITei
fa15841 4 Uszifin [ 1) nsuansia (Word of Mouth) finaaiTunginssuensyanaiiuans
ANANANS AN HEAINTENTIYAAATUDIANT HIWNgAnTTuTiLanIaan (Behavioral
Aspect) TlufiruzafiivuinuazyinfiangRnssuiid As n1suansa (Word of Mouth) 1Ty
AATH 9T A an Tunneiid wiaufladnafilid sandtsanqunfuszaunanilii
\iaw G‘[Tu‘t’lwﬁﬁ (Hur, 2011; Zhang, Li, Wang, & Wang, 2016) 2) ﬂ?i%ﬂ%’] (Retention) 1§l
WORNTITHABIGNETIRAIHNANH H191NNTFUEAMATMNSUENMSANNAINETY 5IHT9RAIH
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WFulafiazdrefingu (Dslarslan, 2014) TaaliaudrFyfugoninaasnIudunus
(Thaichon & Quach, 2015) ¥il#gnafiRewalailiAnau3slanuuadswaniaua i
\finnagadTuUS a1 0N TU (Sung, Kim, Kwon, & Moon, 2010) 3) 1flugnédfigunisqo
(Advocate) TngduiaRaniifiussandnmaniign fin1stad uanfialalfid1e (Chahal &
Dutta, 2015; Tournois, 2015) ¥inliuaimausanensoisa (dluananiignddensiingg
a1ldusdas19defiu (Kandampully, 1998) was 4) gnéuniiandiuaugsia (Partners) vl
NAENAYRTUAYUATENAR T 9T 2895979 WATE (Chahal & Dutta, 2015) 5andflunis

Fnu1gnAfifiainA At (Shoemaker & Lewis, 1999) as1uLvinfignd3andi (sl

]
1A

AMAITIRNI191nUFEMAY (Chouyboonchoo, Sirichote & Noknoi, 2019) uazfin1 s zafiuly
U5Evagi1981n (Jones, 2007; Ou, Verhoef, & Wiesel, 2017)
INMTNUNIULENAITUALIWITeTiAedas 9nfiulidt A udniussendtayann

anan Taeruussiiunfauly 3 Uszdiu [Hud 1) FundndMflugor 2) Sunsndmiiuns

a

a

Au waz 3) Aundngifiuandning uas audnAGwmeingsy Towidaiisziiy
Auwalaaasgndlugsfantiusnianiensidu Teeliamddoyiunanmlugmusing o
144 NARAIIT N15U5N1T N5 ULTEAYN deaseRRdNTuSAugnA1TInTvaHnale
Lazdsnaranuind eansalfusafiunalugnainnssuld (Amir, Narges, &
Mohammad, 2015) mmﬁaamiﬁLﬂwmgﬂﬁnﬁuﬁaﬁﬂﬁm AINATIUTLANEATNNINNITINU
Thesn289U5 89 (Bédiovd & Ryglovd, 2015) Anvefiefiunalduiiazvinliinalsznaunis
m\‘lé’mmiﬁuﬁ%u (Gounaris & Tzempelikos, 2013) %Gﬁ‘i’mﬁﬂﬂﬁ’iﬂ%’mﬂ’l’mﬁﬂﬁ?u
Aunsngiduns13uE (Sezgin & Ozgir Géde, 2017) ﬂwaﬁiaﬂmu@?a‘f’«v%aﬂa\agﬂﬁw
(Norman, 2017) U5 mArsaseyadnaasns Aud i dumandnuel Zafuiunindfiansa
M useTaniadranuizan uaz Sdnan1waIniiga (Khadim, Hanan, Arshad, Saleem, &
Khadim, 2018) #28LANAAAITHATNITOTHNTT 1AL IHERFT 049 (& (Wu, Chen, & Dou,
2017) 1lun1saf1eandniusluauian dunardan21unalasa9gn@ (Tasseven &
Ardahanlioglu, 2017) uaz avAnsamsadUlszgndl A iugsisaasinasidate
\MHNEaN (Ou et al, 2017) Faflufinnaasnsauuuifadauansiuning 1

A1SUBNFD
Aunsneriu (WOM)
ADAT (VE) y
9% agI
ATHANGL S
a o oo @ (RET)
AUNTNELTIU Ha“"h?ﬂﬂﬁ“ anﬂﬁu
MTIRWAT (BE) (CUS) (LOY) anAdgUns
AtW (ADV)
Funsndiiu .
N anAwNaun
AITHANNUS
®E) AudINgInae
(PN)

AT 1 NTaULUIRAIUNNITIFY
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v

s:108UdSNMISANW

Uszning wanads dnasyuiialudaiugnéfillaioidaaadunssmndnnsnely
Uszinalng $1u47% 2 819518 uaz 81528218 350,000 tTayF (The Stock Exchange of
Thailand, 2019)

aguiiag1e nuted dnasyuialululszinalne Gedmunauiadiadeniu
TqUTaddn15398 aanadadfuLNIAARaY Hair et al. (2010) Taengudaas1efilH Ty
nsAnuian1sivanseil tHun1sgusiadieldldnguijaauitaziiiu (Nonprobability
Sampling) 1iunsidansatinslasfmualaani (Quota Sampling W38 Quota Selection) 4
\HiunsdmuedndansnguiadsiitaauansiteiuFaremii THun dnasyuin it
4 a@ (Hud arenfia (dud (@ eslne waz Augglan anald [Bun d92a71 way guiia na
aziuaan TALA ¥aL5 uas 72889 uas niAnzTuaanfaunia Téun sauunu 2efiusim
Mé’ﬂw%’wé&y’mgjmu’«hmumn A1ART 400 AU TGN 1,600 Au THunusauawlaeda
A9aanagBilaanTafing (Email) Sn1emaunduuidiuan 1208 au Acfudasas 755 &
Wgawasian19iIH IR Ieidaya
nsasaadasiaiii#luniside

o
o =

1 ANYALNUNIUNGUT] UHIAR 1B8NA1T Lazsddefiieadastusugsiidasnses
af1unsasialagfiansonanaure e siiuls AnuengAngsuiiuansaanas
fulsnsaasdlssnauaasdanils

2. hwan1sAnu19nda 18131AT1eRidan (Content Andlysis) titaaqulfuduils
waglHifndayaiugulunsasuunaauny

3. duuuaaunNfiagedu 9nda 2 1A1ANAaRARBILAZA A TINLET
Fa39n15¥AN3 a7L58n31N 191187 10C (Index of Item Ob jective Consistency) tHun19411
AL iEansslian (Content Validity) TasfiZennaysuan 3 vinu (iaResonniati
ATAZLUUATIHAN L ANY DU LUABLATNIIN9E 1M LAz N TaafRerToan T
ﬂiaumgmﬁamt,l,aﬁmqﬂixmﬁﬂa\‘lmﬁﬁﬂﬁﬁmumﬁuazﬁmﬁLﬂiﬁzﬂﬂﬁ?i’fﬁhﬁ%ﬁmm
AaAA&aY (Index of Congruence: 10C) tiaR915 0 1AMUA NI BA 10 MTATIAEr A
apandasaasfiadinaingy 0.5 1uluFeezdaindadamiufiaruessmaiianuacs
AneanfiaLl I fust Yaaasiulasialu (Treekanan, 2012)

4. U UUFIUATHANINAIT AT 10C u,zmj%‘uﬂ‘gomuﬁaLaual,l,uleaqﬁtfz’}ﬂ'mwm
fedunmaansl¥ (Try out) Taevinnianaaadlsfugndwmsatnamuiidldngusineiig
d19% 30 f1as9 wazsidayaii i nniamaaasineduniinsziifamaiauz adi
(Reliability Analysis) aanuudaua N laelHa1dnl A Laani1289A9aWLA (Cronbach’s
Alpha Coefficient) Tasifinusr1auZ aiuzasuuugauani (§annisnaaau lHargan
1 0.70 FawamanasauadaiuaasuLuRaLN NIRTIWGL 0.97 Fefiadifiaay
\Tadald

5. W LLAAUATHNAUNIATITABUAINANY T 0I289AIME L WAL LILFAL 1o AT
ﬂug‘m‘im@'fnﬁumimu%umaumﬁLﬂiﬁ:ﬁﬂ”agawwﬂﬁﬁsfuﬁgumauﬁiafﬂ Toamsr9aay
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ANgNasEasLuuAaunNLEITeidayafi [FnnuRauutaadusiadian (Code) udn
tufinsdaadiunaufinnes uazideullsunsudsuitgnszuiunisiinsieidaya 04
W3 a9RamATAYNARA Structural Equation Modeling (SEM)

5.1 119 31AT 1zALUUT1aa9n19 30 1 Tun19 ez RLuus1aasiaan193lA s 1
a9fUsznauLF98udu (Confirmatory Factor Analysis: CFA) tAal#¥autlsury (Latent

v
1 %

Variable) u,azﬁué’u’hﬁmﬂiz"f\iLancé”uwia:ﬂquuuLﬂuﬁ’;LLﬂiﬂa‘%ﬁquwzauﬁm%’uﬁauﬂi
wsfidmualagnisimuafiayaduinizaasnuudianss nsszyaainluldanAsna
WLUF188Y N19ATIIFDUAIIHABAARESIHATNT IH (Overall Fit) 2890191889015 TALAE
mMslszanmaisfimas lealfllsunsndniaguneatn

5.2 11931AT 1L AUUUTIABIANNT1TIATIEF 19 (Structural Equation Model) Liia

ATz Tl AT9aF 192 a9l e i EnEnadamNa A A UAUNTITIALATITRAUAITN
ADAARBN2DILULIFIAaNAITHNANRUEL T T ATea s e lidvuafudayaideilseynd uas

]
o aa

HINTANUIBNENAN19ATY BNEnanvdan uasdngwasinaasiladariandnasaningng

audunsiaseileal#lusunsndnsaguneadn
mn‘ﬂ’uﬁmmia'«vaaummgﬂ(?”mmazmﬁﬂizLﬁuﬂizﬁwﬁmwwmuuuﬁmaq

AN9170d191NAHATY (Validity) wazAITHLTEN (Reliability) (Rinthaisong, 2015)

1. AIHATY (Validity) nu1gfia AYTHNATNITA2BE I SIS aE U TR A uLsun
Tusuusiaag Tmﬂﬁm'imwmm'1Nﬁﬁﬂﬁ'}ﬁﬁywaamﬁmﬁﬂaaﬁﬂizﬂau (Factor Loading)
WaannsaSaufisuanuddoyrassinlsduna ld sulstalfiadulsuleEafign
ﬂ'wﬁm‘fiﬂmﬁﬂixﬂaumiﬁﬁhqaLLa:ﬁﬁﬂﬁwﬁﬁymmﬁa t-value H11NI1 1.96 NANTT
"“JLﬂiﬂzﬁﬁi"nfmﬁﬂmﬁﬂizﬂa*lﬁuLwiaxﬁ'nl,ﬂiﬁm,ﬂmfﬁﬁiaﬁaLLUiLLmﬁmaﬁﬁﬁﬁﬁﬂﬁwﬁmwN
atRsza s m A BN AN EN RS I UL T AR (R AUSILUSURS WanaInTue
#asRaTons A minasdtsenaunzuuusInTg 4 (Standardized Loading) #9A258
Avvifisansuldfiu 0.5 nsagenin ﬁm%’uﬁhﬁmﬁﬂaaﬁﬂizﬂa‘mzLLuummﬁmagﬂu
LWIMTIRHAT 0.7 %32g9Nn37 (Hair et al,2010)

2. ATieN (Reliability) nefia A THANLENANIN2E9NTIANT BRI HTiENUaN TS
sianlsTalalsiaanaiHaaInaRanlun13¥a (Measurement Error) N5 A958R TN
\Fie2 098 ul99:R915 M inan193tAT 12 Na 14289 Square multiple correlation 1E1u
AadauarruulsUsauassdiudsfiaduraldlagsiuy suns Zefidninfudinissan
(Commundlity) Tun1931As125ia9d U2 na i E9d1999n119R91581AIIN TR (Reliability) €149
A1H190R915 4 [Fa1nA N Tie2a9iau SuHS (Construct Reliability: CR) uaz ALaie
mmuﬂ‘sﬂ‘nuﬁgﬂaﬁﬂfﬁ (Average Variance Extracted: AVE)

2.1 ﬂ’J’]NLLU‘iU‘j’Juﬁgﬂﬂﬁ/ﬂTﬁ (Average Variance Extracted: AVE) NN3A%UA
inowitiszyiaelssiignadadaslunovise Ui @1 AVE a29861 0.50 Faried

]

°

TdiAaATRANa1n2a9n 193RI AL AR NI TNUL LS TRe s & na [FuTnn i@ nd sunen

s

finfiuag (Hair et al, 2010)
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2.2 AN 92898 uLFuHS (Construct Reliability: CR) U9% 3160wl
wuudraasidiriiissaglusedula Taanmsisedunia 1 CR A198iA1 0.70 W3agInin
WINAT CR AA19217319 0.6-0.7 agfluinmsieansuld (Hair et al, 2010)

WanNISANW

nansAnuIAnuozdyaatnaswudinaiuwands 670 au fauaz 54.7 gl
31- 4011 306 AW Fa8az 25 AN UAWANTS 631 AU Fauay 51.6 a1fuagn1ATH 346 Al
fasaz 28.3 MHuSn19taaendnnsndriuansifiaie uazssuuBunasifin 700 au And
Fouaz 57.2 uaz AvUlUAY 601 AW Saeaz 49.1
AadRNuguzasfulsfunnla
m'ﬁLm'lxﬁ‘fuzhuﬁtﬁamwaaud”xﬁmLﬂiﬁaLﬂmTﬁﬁﬁﬁw%wa&iaugaﬁi’rgﬂﬁmaxmm

[
an

nZangAngsu feafnnuguinadels nan1a3asizd wudt Tuasdusznauyadi

X

o/ -4 1

] ]
14 o 1 s %

fi
and1 faudsdunalfianafaaglusedugs [Hun Funswda

U

I3 A o ool

Huamat Funsndniluns

q
]
= Qs 1 = Qs

aud wardunsndniuarnudniusissfiudnzunniinansfionissudaasgnaviisaus b
N

Taeanizdunsndmninanudniusia1sedugefign dauasflsznauaindnaids
waRngsu fudsdane Fdnadeagluazdugs [Fun nsuansia nsgedn gnddiigunis

]
%4 1 a % 1 =

A KAENANNTIURUAINGINIHILAUAIAUNUTLEAITNNIT S LS s a9gnAIHAa LT Un

q Q

]
= 1

Tagawiznisuandafia19efugeafign d1UnNan15IlAT1ERanYzN1TLINLINEaIiLLs

q

Y U

FunalFianma wud fudsdanal@faaam (Skewness) 25513149 -0.03 9 -0.82 &4
Arr1aiiIuay (Negative Skewness) Bu18IT ﬂzLLuuﬁTﬁmu‘Equm'hmmﬁﬂ WIBNA1
Tﬂﬂﬂfgﬂ ﬁaaeiwﬁm‘fmgﬁizﬁmmuﬁﬂLﬁuﬁiaﬁmﬂiﬁﬁﬂm‘fuizﬁumqq \HaRa15anan
A1uled (Kurtosis) agjgen319 0.1 79 0.98 #edraa1ulsaiiuuan (Positive Kurtosis) 3
Anunizmsnszneiinlfsnfuuuiifieangs (Leptokurtic)

A3 T 1 aqUdsiminasilsznaveasiudslulanalasaiaiildangRinssuaiuing

aurlsudy fuilsdaunmls CR AVE hwin SE t R2
avlsznay

yaA1gnAn (CUS) 0.81 0.59
Aunsndiiuaoan (VE) 0.762 0.019 40.599*** 0.58
Aundneiiiung@udi (BE) 0.790 0.018 44.729** 0.62
Aunsneiiuauduius (RE) 0.748 0.019 38.755** 056

ATHANFLTINGANTTH (LOY) 0.88 0.65
n1FUansa (WOM) 0.792  0.018 45018** 0.62
st (RET) 0.799 0015 52544** 063
ananmianiuanlugsna (PN) 0.864 0014 62.196** 0.74
anARiaLN19AM (ADV) 0.735  0.018 40.661** 0.54
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91nA19 187 19zfinlddsulsunayn@afidl CR > 0.70 Auli uazifiafis19 oA
AVE w1 fiaudsynsiafian AVE > 0.50 2iuli wanainilifiafiasodnal R2 Livansi9aaudin

fulsdIaaasfnlsupstaNZamanaswansa i wudn Adndwiinasdlsznay Heas

U
U4

F¢NI9 0.735 — 0.864 WaAIIAILUTUHINAINAIN T T ReInaNseinn19 AT 1en
aNN191AT98579 (Hair et al.2010)

HaM AT IEiiens19saUANAEARABIlNARANNT IATIE ImMNANyFRTMiLTayAIE
U5zdnyd
) mMseTeianudiewmsasiaseasiseaslueanisda (Construct Validity)
FAvalnisiinszinnuiissnsaielaTeadaaslunanisialaafiansonsn
w3 ndanduiusseniiudsdunald (Ransrvsavdannaadasfiuiidfyaasnis
Tiasziluaaannislaseadie iiavandannaaiasduiiddyeasnisiinaisi
avAlsznau Aa fulsdasinudniusiu Tnedidauisaanfiu 2 dau THun (1) yadn

¥
=

gNAT UL (2) ANNANALZINGFANTIN B9 188z Band
(1) yamA1gnAT (CUS)

U Ll

A a o ' v :

Waiasandiulsasdilsznavzasyadignat Usesnausiig Sunsndmiugodei (VE)

CY
' '
@@ ¥ s

Aunsndmduns @U@ (BE) uaz Runsndiduaruadnius (RE) wuda daudsfimin
ﬂ'.1mﬁﬂﬁiy‘fumi%%’ﬂu”amgﬂﬁw%q 3 Auls ‘i"'f\iL?El\‘lﬁﬂéﬁ_lﬂawuﬁwﬁmammﬁﬂmﬁag fn
Aunsnsiifiuna @ud (BE) S wiinasdisznausnsguindu 0.790 wazia s
fuasdlsznauyarignd fasas 62 Aunindifiugoudn (VE) miinasdusznatsnsgu
Winfiu 0.762 uas aunlsduduasdlsenauyadigndn asas 58 Laz Aunsndaify
ANANAUS (RE) WniTnaadlsenaunIns g IuIinf 0.748 uazfiarnuisiuduy
NALTENaUYaAIgNANTALAY 56 ATNATSL
(2) ANUANALZINGANTTH (LOY)

\HaR9190 U589 Uz NaUABINANTTHAIINANG Usznaudiie n15uanda
(WOM) na#aeh (RET) gnénfifigun1aaod (ADV) uas gnduniiauiuandugasfia (PN) wui
Ghu,1Jiﬁﬁmﬁﬂmmﬁwﬁm‘fnmﬁy‘iﬂmmﬁﬂﬁL%qwqﬁﬂiiu W9 4 fauils 9 SeedEu
ANdIdyanunlUmias Aa gndunfiandudnlugsia (PN) Siminasdusznau
NIMTFIUNNTL 0.864 uaz Haduulsiufiuasdlsznauyarigniifasas 74 nadadn
(RET) Wmsinasdilsznausing g1uvinfu 0.799 uaz Aaanuilsiuiuasdisznauyani
ané¥auas 63 n1Tuansia (WOM) ¥ninasdilsznauninsgmuyindu 0.792 uaziinim
wisduiuasflsznauyarigndifasas 62 uaz gnAffigunisans (ADV) Winin
29AUTENAUNIATFIUYINAL 0.735 uaslinuudsiuiuasdlsenaungfinssuaiudng
fauae 54 muadu SniuiinaneanulunalaTeade wod Taeafinusanadasiu
FayaiBelseind Taafid1 Model fit : x2= 12.225, df = 12, x¥/df = 1.018, RMSEA = 0.998,
SRMR = 0.010 4azNaNIT AT IEATANFanARasfUTAgLTeaeAn1TITe FenanImun i
2 uaz N 3
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Model fit : y2=12.225, df = 12, y2/df = 1.018, RMSEA = 0.998, SRMR = 0.010
A 2 TamaaaNANS s eI yaagnEuazAHINAE WG Ring Ix

R?= .668

0.817xx+

HAAIGNAT

ANNANALTINGANTTH

Cust Equit —
ustomer =quity Behavioral Loyalty

RHIELRA: **p < .01, ***p < .001
Al 3 adadvanvniidawasiaauinmigwmging suaasinasyuivg

NANT 3 YargNEAINARaAHANFIE RN THAITINAWH HANNTIFY WU
yaA1gNA1 (Customer Equity) HENEwan19msudsuIndaaudnfdanging sy
(Behavioral Loyalty) aginefisieddunaadiafiszsiu 0.001 Ingfisndndna infu 0.817 uaz
amsnafuiganndnfiBangiingsn f¥asas 66.8 daruaanadasiuinguseaed Viai
s funazitlugsAafiliusnanienisSu fiflaudauimuazdusauludndndom

v ]
o =y

gnAndesiaensTUfAnius fufiUSnuinsaeu deduiasnuigndevagsall avdng

]
=

Fulinudasasrenrunalagegalidugndluyndd inalAfanuduiusiwiuuunngv

]
=

gaflunagnsiingslszansaniige (Guo et al, 2017; Padin et al., 2017) ¥ilHiAnnsGadn

q

UazAINAFaRITHANA (Chiou & Shen, 2012; Skard & Nysveen, 2016)

dasdua:nisonusigwa

¥ ) v A

ANNFNTHE2R9YAAgNAEINARaANANALTINgRNT TN AuTaafunemuileden

o
= v A J ¥

fansnayadignAtdaniuinfBangfnssnaasinasulaseil yad1gnAifiansna

U U
o

NNATUTILINABANNANAZIWgANTTNaE R Tad 1Ay neatiffiszeiu 0.001 WAAILILTiY

1 1 ¥ A [ = @ 14 1 a o ool @ ' an v
en Nﬂﬂﬂ"lijﬂﬂ"mN"IHLL‘i\ﬂI‘LILﬂﬂﬂuTN 3 Uszau TﬂLLﬂ 1) NHVI‘JWEWILUM?IW?I’ITHNG]CW]U FATHATN

Q

=2 o

1A LAZAIHAZAINAFLNY 2) AUNSNETILTUAT1RUAT TURRGUNITATeWITNEN TiAUAR LAz
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N155U51F9938555% uaz 3) Fundndndnaudnius Tudfdm arml3asls aunals

[ 1
Ao Ao ¥

waza NNl TueddedsudsTulunazasyadignaiamisaaduia ifuiniign fAa

14

Aunsndmiunsdudldiagar 62 dwanwuanligndninamdnmaewgingas Hud

'
=

1) NTuansa 2) 197877 3) gnAERgUN1TA uaz 4) gnAniauiudiugsne Taduied
avAngm e ninuinnigaauuuaRnaas (Rust et al, 2001b)
aaAAaaITUNT1ITaaa9 Abu Elsamen (2015) wud Aunswdiiuanei druamnin

L4 v Y, 14

JnasfivinldgnasZnisnnuduaifusiuyuiists aausiainasaniadndnlata uas

U U q

]
=

s nfludsfignéidasnisuiniign (Skare & Gospic, 2015) denaliifangAnssntiad
(Mahmood, 2014) iduiAgafuRIswsAImazaan 1Tu 1Tunmwasiaasgsfafiliuinng
Fufludasfiiaas19a11uuAnens (Lin et al, 2016) duunumadgaasiuningriiiiune
audnfiunisfaaramenisaaaliigndrsunauiRuduasus i sz anius i
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Abstract

The purposes of this research were to study about the individual factors which
related to select service behavior and the 7Ps marketing factors which related to select an
independent tire shop (sale and change) in Muang District, Phitsanulok Province. The sample
consisted of 406 service users. A questionnaire was used as a tool. Data were analyzed,
including frequency, percentage, mean and standard deviation. Hypotheses were tested
using t-test, one-way ANOVA and chi-Square. The results of this study indicated that all
7 Ps marketing factors were at a high level. The hypothesis test results found that the
respondents with different personal factors, including gender and monthly income had a
different opinion towards marketing mix factors with a significant level of 0.05. However,
age, educational, and occupation did not affect marketing factors. When analyzing the
relationships found that personal factors were related with the behavior of using the
service in all aspects, except what are the most selective services and average frequency
of service usage/month, which was not related with personal factors. The marketing factors
are Product Place Promotion People and Physical evidence were related with the behavior
of service usage except Price and Process factor.

Keywords: Independent Tire Shop (Sale and Change), Marketing Factors, Service Usage
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wAnssuiifuslanudazyanainnisdsafiunainlunisidanTfuinisimwdminauay
AR A s T ARSI T meas RenessasndBase s nati a1anen
AaUIuaIANABINITuAzATsnalaasiuaTaausdasyaransalal uaznnfinisie
s ialiuaninaniu fuslaaszinginssunisnauanasdanisfiavianisliuing
maatals

wwAauasnqufifiafuiladenienmanain

%

fladanien1gnaianiadiulseaunienignata daludniuadrsunfaiy

(% a

waasfladidniunisnszdussuugsia uasfinuameissifinawmunganaluynguuuuls

] v
Y s

finanen wazaenai (Fifuaded FeiuSefidninnmauasfidernaiviuasmalng
uazAstasnalinamnezasisfansnanaia (athaunnang Tasfiseaz ol
Wongnichakul (2008) Télsaruvsia (391 Yademenisnaia {lun1susnisdnnis
aanaiuile fandntun1sdnineueasgsiauszauaudnsa @ densliian1anse
ﬁqﬁﬁwagiiaﬂTﬁﬁu FavadeninlAsunlamiatsulgeilfansmananaiianzan
Kotler and Armstrong (2005) [@l#aumnnedn Yadanienisnaia tugauisndn
wiatleadefiaclfifanauauasanudasnisnasgndrfidinundaaudmiasuuing uas
aguilimung Fefitlsdanaredsznisiidusudsunisaiuqunisnain T aunting
Aaniaas (Kotler, 1999) Téafunaifsnfuiladansnisnaminiueiasfiafiamunsosiig
anuanalalFungnduiimeaneg swlufenauauasanndasnis (§andae delsznauly
#1281 4Ps THun (Product, Price, Place, Promotion) usilugafatiuinns (§fitladeifinanidn 3

a

fl938 {AuA (Process, People, Physical evidence) TagiflaFefiiinansn iz aniugsia

U5 019 am15adeUs Ul H a5 R RAN NN AN TUANTWARIATIRAITHLANFATIITY T
AIUUTLANNINNTTAATATIY 7Ps U Usenaufg

a % o ¥ o

amsToudt (Product) wanefiv Aeiifznadnanalfurigndaznauauasnim

U

1. ATUN

4 a % (-4

Fasnisrasgningegnanaz [dsunalszlaaiuazqmdraasndndoeiou o TaailUuda
naRTuTiaa9NIdel aniueesoaudniiFidanvarnnatsdve Siveinivazananii

(e9T0eudTaanTilHug1) uazn1TUsNTEa9 M MmN ELAs RauseTneudRaTe
2. #1451A1 (Price) Wanefiv gauAWARS oA g UFISY gndtssilSauiieusening
AMMAT (Value) 28915A19ALISIAT (Price) 28915M1 991 S1AnAg9nI191A1gnAtazinaule
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vf%au%miLta:ﬁ']‘fﬂgjﬂWia%woﬁwfiTuﬁQQ 51289 HaaaInaesERUSIA
ThAnnuazwansnigefinsiusnsiawdasndqe

3. GBIV INNITTIMUY (Place) NHIETN NTEUINNI99E aRINTINTazyinTHAUA

wiausn1slUgnatn Beiinasanisfudaasgnirluquanazaoilszlandaasuinasi

v
o )4

HIAUD Ha9N19n195 1T TaN TN el gNa89519e19 A1THNUALRSWa L

TR ]
= Ao

AaHdaInIsEavgnAiidsuusnis Fadudunieiidrdiey wanainiinisliuinisuan
aaufl Tunsdlgnidufasilignanfaanafawalafuathannuasfezifanisndumlé
ugN198n

1 ]
= = o

4. FIUNITANFITNNITAAIA (Promotion) NH18TY 1A3 asRaniisiianddaylunis

a as o

Andadnaislinaianguilmnaldnsufedndaginiausn1sfidasnis nisdauasy
naRaIAzasIATeil nnaTndennslavanAuduazuinisaasiue1eHIuN g Social
Media unaunsaanluslufuiafgagndtidnanlduing i vinamdsnisans ne
Futlsefiu nsaavda-aduens uazlusTududn o Hudu

5. ddmtihiidlfusnng (People) A yaraiitsfiasarfanisdmfan nsilnausy
n1390a ialFamsaadrsauienalalidugnd ldunndrandiaguae 15 mdig
Tiusmseassniddeil (Bunauaniseaantines fiaugnw sandas Aagndvaa lduay
AeuENaTiang ansadaaafugnén (6

6. fusiumaunsTIANT (Process) munady Aanssuvdanssumunnafifefasiu
seifenABnauassmufialudunsuinsiinauslidudliusng dunaunistiuinns
29910358 IFuFausdusaianimifinsTiusneeafanau-nasmuddu flanans
TunsTiusnsasiefmau wu Tuasa Tuidanfedalu Hudiu uazfideddnfigaffans

[ %

THusn1sasdasinugniasuazsamsiianauanasnnudiasnisaasgniiliugailaqiiv

q

7. AUANWIENIINILATN (Physical Evidence) nunaifiv nasduaualiiugnai i
ihufugusssa Tnemensnad o mlassaianedmumanmiazgluuunsliiEnng
\Raasanuatitugnd Snussnenianmaasaddeil duinilunissesadadi s
U3N1TuasiNEMIEANEL AN L Haed a3 asliuannia Alddugndfiiiudnileada
wilstunsifandsuusnisensgnii d1gndfianazanauislunissasadnfuuing
agyiligninfiewalafuachennnsenisifsusnssoeudvianisnsraaauneasaad
sosudluusazassaraazliinaum uaﬂ'mﬂﬁﬁﬂLLUUWﬁ%Nﬂmwﬁﬂ\‘nuﬁlﬁuﬁmﬁwﬁwﬁia
AN Tafianasiu fwinamusieiseusas sranfasinignduinauiiulalunis
dhsunanT wasgndnfiszianudaiuimindauaasgndiuasfinnuuaandelunnedn
FuuaIns

nalagagy Hedanenisnaiaviadiulszaunienisnaia iiuwuiaudnad
\igndastugsfsfitiusnaia iauminzanfunisdan1ansausmsanduazusnng
waridndreldignarfiaufiswala fifluadraunn sawdsdoiligndninaulssiiuls
Tugsfiadndg ‘23'\1mmﬁ%mNmiammw%’ﬂﬁﬂﬁﬁiaqiﬁwmLiﬁmum fta 7Ps g
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ndunafias Saniafiuoilan lnadideacldiladanenisnain 7Ps zasnamansuazaisu
An389 (Kotler & Armstrong, 2005) #11# A danazimuansauuwIfan1s3deluasadl

wwIRALaznguifeafunsfafule

Ratsameemaekin (2008) Tda1unnrgaasn1sdnaula (397 1funszuaunisluns
Aineh Ansanidananmaianianafaniile anratemaianuazinnislssiuna
\fupthediudrimadantiaansaussgmguszasiniamunesasasdng (6

Luergam (2009); &19%4l4 Piromthong (2017) Téna1191 Tuussamquiifiddoyaas
masaanls sansadTunnld 2 Ussan @il

1) nquijussing 11 (Normative Theory) iflungquijiianunisiid ey fa 9:finns
Aflsieiunamstunadaanlaiu fasheandus aanasaninadnals Seazaasn
ussglUAatihmnsfidasnsdiadulaiu g 18 den1adeinladiuuamialm fuuuamned
vnezfiunsanasiian %ﬁuag:ﬁufimimimmwamwiamu

2) NufWIT0au (Descriptive Theory) tfiunguijiszweneulal#ninifninan
o q vial#aRunamyanazasiiitnsdaaulasndundninasilunisinduls Tnemeug
f‘fsg:qL‘fiiﬂﬁﬂWiﬁﬂﬁuT'«vﬁLﬁufﬂaeiNﬁmqﬁNa finugndassandaiiniisansuansyana

0
o

fialu deiuF e lEfins i muandninasiuasAsnsfiuinan s fiaslinssininlaiuiay
gndaamnzandiy

nnsAnyLIAauazngunisdaaulaaqulddn Tunsdandlduiniedu
'«ﬁmihﬂLLaxLﬂ?ﬁ'ﬂuma'mﬂu(ﬁﬁﬂixﬁu%‘fﬁ’mquﬁmiﬁﬂ?m‘fmmumsﬁﬂgm (Normative
Theory) Lf‘im'anﬂwquﬁ‘ﬁﬁmiﬁﬂﬁu‘fa'fmﬂ%ua%iﬁuﬁmsmmwmﬂmLwiazqﬂﬂmmzmmgm
ausnalafiunnsiedu nanda Juslapidandildusnisiudmiteauasitfeusns
saeud s:finadantinAauasifendmdntilunsdinauls u gnédeednldusnne
Tuguitn o 1ieaufenals gnéfszdanliusnistud i g Hunafanusnuasd

wn ez daninlsusneriuda L luauan

It

Jiamboonsri (2018) Té¥inn15Anu 13 ag adafidenadan1sdnaulalfusnng
AUFLEN19908UA Mitsu Auto Art NaN15ANET WeRngsunsnl#usn1s wudt ngudaatng
alnngiranlFusnsannan dmlnaiunliuinig 1-2 afs finnsiausnisaemdii uaz
wanan1sidantfusnisguduinis lasannisuinisfianinn e defidenadanisls
uEnawudt funwdnuel Tudagususnisfianasindaiafinfieansuraelfusang an
fign Frugmannatiuinis Tudaaiudslalunsimifiaaswineu uaswiinemuls
AUzt inndige uasdunisiaansuasiasmdniug tufiaaudusnnslsenduinidaya
agaraiiias Sanudsfiuunniign

Pankasem (2014) TévinnsAnunsas afadiulssannienisnaaiiianswas
nszumnsin AWl RanlFuS negudusnsensTnend nadifnul Fefududiiaguian
9819 HANTANET WU nandadalnafuneee fagsening 31-40 1 Usznay

aEngafaaaud Raounmansauazisnalfadesadani 15,001-30,000 LW WaN19
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fiaauladanidusnisguduinisavanaud Aunssusteilygmiaudniusfuilade
NNNTAAIAGIAIUINIT FunTELINA1THINTIgR Funsdumdayatinuduius iy
fladan19n19maIngsiausniT AunssuNnsandige Funiafaufiauniaiand
ANENNE Uil den1enTnaIag RS N1TE AN UL NN IEANINNTIgA FunnT
U5z AunanaIn15ldus n1sfaudniusduilsfanisnranaingsfisusnig drunis
AuFFUNTAAANINTgATTAANFNRUSYINTU 0.106

Sudsarid (2013) Tévinnsfnu3ae fafaninfandguduinissaaudi (i
Junusminazasilds oeudluanngannaniuasuas s nama nan19@nu wudt wudn

818 HOTUNINNITANTE TeiuN1TAnET AnadailaFeluniaifansguduinissaausils
Windunudmite Havanisifandrguduinis wudn ngusiaadisiiaiindidayiu
Y o v Y] = = P o Dy o @
aanualfuauiels Twsasdinudandasadaluanefildusinis uazausinia
Tunsliusns fuamninasiiusniawudt annnensToeud Ausn uasszuuini 8
wasian T RandEug S s 0w Gifiudunismingasnefidddoyneatingi 0.05
Thongrod (2011) {fivinn1s@nunias aruiewalaaasfuilaaiddaguduinag

U
=

T0eudRanANTHIAAIANS1ILAZIZNTINBUNTT TIRTANTIUNWHIIUAT NAN1TANYT WU

ﬂzg'uﬁamjwmu?m}jtﬁmwmm a1 31-40 1 Hezdun15AnuIlTyaIng uazse (@sa
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Fandafunlan

[

{l99an19n19ma1a (7Ps)

ATUNARSTEWT (Product)
A1451A7 (Price)

ATULBININNTTI MUY (Place)

ATUNITARFTHNITAAA (Promotion)
FudmEARIRLENT (People)
Fudumaaun1siU5nTg (Process)

ATHANWIMHENINNILATN (Physical Evidence)

AR 1 N190LLUIRITNAANINITY

s:l0gUSSNISANY

UszanafilFtue i vaadell (Hun flFsoaudamynnaiisanzifousnoaudan
yanaazanuianiaRuolan o Suil 31 furian 2561 Fafd113u 200,115 fu Fiinsaansu
uan1stusudmitenazildsusssaanddassluandunafios YaniaRunlan {34

1 o 1

fmunauInaasngndiadie Taaldgns (Krejcie & Morgan, 1970) (dngudiating 384 au
wazfinandunsRanatatunsifudaya fanuiiinduiungudinsafindmom 406
AW MaEanngxsacing i 3 Sunaw @il

Sumani 1 1#38n1918anngNFaeNIuLLLI1299 (Purposive Sampling) fiasangu

euaziRauesnauddassinandunafias Santaualantufiagiduswaunin

v 1
P =

q
FelFeufiumaaatayasnne ddneuassninsiuiinuolan delddiayazasduiiomun
6 fua uazTnd s buansunafiag Somiafunlanionun 14 1

Tunaui 2 M#En1a R anngusiagrauuudndin (Quota Sampling) Taeifiudiasyad
SrudmihsuazsilRaussTosuddassandunaifiag s s minsuasfeuen
sasuddasein linaudmanaasgndrfdnansuuinnsfivida §i5e39088n 9029
imitn Taggwiifaunanalfasunuingu (3) Siflauianats (2) wazd o Enti
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o

i

% NFATATYIAARTUAZLTING TN W Inendeyindod T 12 aifudl 1uns1aN - Hguien 2563

Pt
ij’?i} Economics and Business Administration Journal Thaksin University



1. %’mﬁmﬂmLLazLﬂ‘ﬁ"ﬁluﬁNmﬂuﬁﬂmﬂTwi}j fa FufifsuINAsaTnsAaLs 6
W3 92l

2. s minguazilAeue 19T aeudauIanas Aa SRR IHINAS a9 TN TR 4
wiaasulUusil3Es 6 1389

3. s ieuaiU feuessasudaniain fa F1uAisIuINAS 89T NTAEILH 2
wiaasulUus (g 4 wda9

Sumauii 3 [#38n19.8annaudad L LUATHAIINELAIN (Convenience Sampling)
Tﬂﬁlﬂ’liLWﬂLLUU?TEIUQ’]NLWIQ’T)U‘YJN%QH@ nlszainanguiiadtafinntiusinisiin
FmseuaziladgueTasuddass Aadaslanausuuaauniy 311494 406 518 Taals
wuuFaLaNA (FFamsanifaTumdayalinsumudua

FAfalEsuinnanasaugnn a3 asfiadeld

1n1amsavaauAERTadaiian (validity) §3valdiinisdnumquiideadia
WaunlHifiunsauunafaiasnnafsnuuaauniyn ndvaniugiveseldin
u,uuﬂaumu‘fﬁmmsﬂﬁﬂ?ﬂmLtazéL’i’%ﬂa%Wiyfﬁms'zaﬂau AT THEIUAI T TR
AITHINIZ AN 289 HENT A THHEaNTNN19TH N9 Laza N Falauaasdta1nTy
wuuaaua s FLuusaua AT aA e [Fnsenua L s asd e Tauas

= %

Arauuuusaunin F9elfinssnoiydiiiauianudeimgfeadudsiss T g
NTATIIFDU

2. ManaFauaiaiald (Reliability) 2asuuvsauny TnedAdaldiwuuildsy
msusuUganda [lffungulazaing 99am 30 4a uasLUUADLAHNITANAT LT S
(Reliability) Tﬂﬂﬂ1'5mﬂmuaaﬂﬂﬁaqswm?uﬁm§miﬁﬂﬂizﬁﬂéﬁﬂifdﬁﬂiauum (Coefficient
Alpha) (Cronbach, 1951) Tagl%@" Cronbach’s Alpha Lt 0.70 341 Fewan1smsaraaaudr

AT AT ATNATTIeGEa (113

A1519 A1 1 ATANNEaRUATNIT2aYATAULIA

LUUNARAUTIEATH Cronbach’s Alpha
ATUNARSTOUT 0.744
ATUTIAT 0.763
ATUABININNTITIINUEEY 0.715
ATUAILFTHNITRAA 0.891
S miigiiusng 0.828
Frusumauns LS ns 0.835
ATHANY LN NN LA 0.701
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Wan1sfAnu

WATEIE e ‘AnEuSseniwTlafansmseantungAinssunsdaniduinng
s minauaziaguesoaudaassluansunaiag '%’W’?ﬂﬁuaﬂaﬂ” famunuiidndey
srezBandastia (Ul

A9 2 NMTIATIZANARLANE9TH TrelHaGR (t-test)

LN
fladanen19manm (7Ps) %78 TN t-test Sig.
X SD. X SD.
ATUNARN I 15505 1887 16.113 1892  -2769 0.006*
AR 16175 2592 16.639 2180  -1596  0.111
ATUEBIVNATTIINNEY 15.443 2.727 17.000 4833  -3993 0.000*
AMURUFTHNITARIA 14229 2596 14.752 2662  -1720 0.086
S aglFus g 17159 1853 17.392 1783  -1091  0.276
Frtupaunisldusnis 17026 1970 17.093 1646  -0.303  0.762
ATUANYZYIINNTLATN 15631  2.385 16.402 1935  -3229 0.001*

* A Sy adRTiazeU 0.05

NANTIAATIZA WUTT ATURAATUI ATHLANNINNTITIINUIY LAZATHAN WML
N18AIN HAT Sig. < 0.05 afgﬂfﬁdw wwaLa N9 e nddyduilafanienisaaia
(7Ps) ATURNARAMIT ATHABININNTITINUIY LAZATHANNYMENINNTEATNYANEIHT e
wazilasne T nudaassiuansunaiias '«iﬁw’?ﬂﬁuﬂﬂaﬂumﬂﬁmﬁu AERRFY P alofali e N

]
ad

ANANTEAU 0.05

= a P a1 = = ' o aa
A1919% 3 MR siae (FafasaRauiiunna1iu Iael#a8# (One-way Anova)

fgnimsa 10,001- 20,001- 30,001 um

fladem Winfiu 20,000 UM 30,000 UM Al F- Sig.
5aa1m 10,000 U test

(7Ps) X S.D. X S.D. X S.D. X S.D.
A4 1657 206 1542 187 1568 188 16.05 191 291 0.034*
WARNUI
AUTIAT 1778 239 1597 259 16.33 243 1677 223 348 0.016*
ATUAEINIS 1650 279 1574 422 1562 256 1633 241 082 0.481
M998
ATUANETH  15.07 317 1409 271 1438 260 1491 210 1.86 0.135
NIRRT
il 1764 213 1695 199 17.36 159 1755 173 257 0.054
LT
THusns
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M15197 3 (6in)

AININIa 10,001- 20,001- 30,001 U
ladanig ifiu 20,000 U 30,000 UM Fuly F- Sig.
M9ma1m 10,000 UM test
(7Ps) X S.D. X S.D. X S.D. X S.D.

ﬁ'mil”’umau 17.21 251 1668 193 1725 172 1757 184 451 0.004*
5

THusns

ATUANKME  15.85 191 1543 246 1588 2.1 16.81 206 556 0.001*
&N

AN

* AladAyNI9aneNge# 0.05

WNANITILATIEANUIT FIUNRATHA F1U51A7 ATHIUADUNITIALSNT LAzETU

o =

Anuoizyemenwn J@a Sig. < 0.05 a5l e ldadedaidanufiunnsein Idaud i

o

FuTla§aM19n190aTR (7Ps) ATUNARTIT F11451A7 @ udunaun1siuintg wuazdu
Anuoaznenienw aas5mdmheuasifanesToanddassluandunaiias Yamia
funlanuand i aeaitaddyneatiffiszsu 0.05

NNITAENUENNAFINT 2 e Randuiusdudunisidandnlfuinag 18
vinaifiuafausn/inedntiuinisuda) wudr inamne wednlFusnsuds snndt ona
Wiy (HaanAdavfuNIWIdeaa9 Pankasem (2014) Anuiiladadulssaun1en19na1anii
nasianszuIunsinanlaRanlHguduinisenssaeud | nsdifnun Teudaudiia grim
ANTE9 HANITANEINLT inATiLAnFsTuENasansruunsdnaulafanlfuinig du
ArdtunslfuEnIT Aumndredu selfiadedalfiau fauduiusfudulssnanaag
soeudAfiinl#uinag §ifseldadasaifiau dinimiawindu 10,000 U waz 10,001
20,000 U ael¥isonszuglunainduuinng snndmndasssdusa faiesafan waf
fifiszsusalfiadedaifian 30,001 2wl =lfsaanddeduynna wazsaduniau 4 §a
(Off Road) 3N mnd19sedus e lfiadesafian iaanadaefu1idana Pankasem
(2014) AnwiladedulszannsnisnaaiiinadanszuiuniadnfulafanTfguduinng
a19T0eud | n3difnun Frefudmdiin grian1see kansAnu LT e ldedess
Wanfuand1sfuiinasanszuunsdadulaianlfuinis duanudlunislfiuinig 7
WANFINH

e fanuduiusdudniadadntfusnTuide wod ineensnazsnwandadinle
U319 Tug 19T ungmans-afindiving du Taewweeadl#usnisTudraanite§uns -
An%) innduwends usinendeiniadldusnaludasTungadndmgnd snndnnezig
Tiganndasiueuidenny Pankasem (2014) Anunilafadmlssanmenisnainiifinasa
nazunnssinaulafanlfgudusnisensaend | nadiRnul Fefududia guianig
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819 HANTTANYINLIT INARLANFITURNAAaNTsUINNTARRUl RN (HUS NS AuAND
Tun15T%U5 19 AuAnF1eAu
s1aldiafgdaifian JaNFNRusFud1uaAlfIeafadansalun1sid1suusnig

D

wui fiifiTelfiadasafian Faus10,001-20,000 uw Tauds 30,001 umduluiu s
Al aaadaluniaduinig 901 uwanll snnndmnasduselfiafasadian wigiis
sraldadudaifian dindm3amindu 10,000 um s:fidl#aeaianisfiuniang 301-
600 U (HaanadasiueIdaaas Pankasem (2014) Anwriladadiuissaunan1snaia
fifinasianszurunisfinaulafanlfguduinnsanssosud : nadiinui Fefududiia

AAIATINTTLII HANTTANWINLIT T8 (ELaadalfauALAnFATNAUINaAanTzUINNTS

q

o a

FaRulaRanlFuinng duaudlunisliuing fuansiedy

A a1y uarT e [dafasaiau fandiusiudmyanadieds wudt fifise (s
\aRssalfian dindmaiafu 10,000 17w, 10,001-20,000 1 Wag 20,001-30,000 LW
#iu zfyaragnedstunmaiisorana i iawausdn snnddiifianeldetadafan
30,0001 1zl usgiifis e lfiafasaifau 30,0001 L nauluiu s:fyaaadiedelunis
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Abstract

This research aimed to study marketing mix factors, social factors and
psychological factors affecting the decision to purchase health supplements for elders in
Hat Yai and Muang Songkhla districts. The sample group used in this study was 400 elderly
customers by using multi- stage sampling namely; quota sampling and purposive sampling
methods. The questionnaires were used as an instrument for data collection. The statistics
used for data analysis consisted of frequency, percentage, mean, standard deviation and
hypothesis tested by multiple regression analysis.

The finding indicated that over half of the sample were females with the age
between 60 and 64 years old. Bachelor's degree was highest education level for the
respondents. Most of them were business owners who earned monthly income in between
20,001 and 30,000 baht. The health supplements were consumed regularly last 1-3 months.
The analysis of hypothesis test revealed that the marketing mix factors in elements of
product, place, people, social factors and psychology factors significantly affected the
decision to purchase health supplements for elders in Hat Yai and Muang Songkhla districts
(statistical significant level .01), followed by marketing mix factors in element of price that
also had a significantly effect at statistical significant level .05. And marketing mix factors
in element of marketing promotion had no effect on the decision to buy. The research
suggested that the sample group in the future study should be different from the elders
because dietary supplements for health can be consumed by every types of buyers in order
to gain the more covered results for data analysis which will turn into business
implementation.

Keywords : Social Factors, Psychological Factors, Purchasing Decisions.
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Variable Unstandardize standardize .

Coefficients Coefficients =9
B Std.Error Beta

Constant 725 71 4250 .000**

FTUNARSTOUT 201 036 235 5555 .000**

FIUTIAT 077 031 107 2513 .012*

Fruanuiisas e .094 029 125 3216 .001**

ATHNITANLATHNINNTRATA .042 .031 .059 1.347 179

FUYAAINT 15 030 157 3914 .000**

ATUAIAN .083 .024 139 3.478 .00T**

ATUIRINEN 202 032 269 6.273 .000**

Multiple R = 0.730 F = 64.057

R? = 0534 Sig. F = 0.000

SEest = 0.236 Durbin Watson = 2.127

* significance at Level 0.05

** significance at Level 0.01
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Abstract

This research aims 1) to study the factors and satisfaction towards the use of mobile
banking application 2) to compare the satisfaction the use of mobile banking application
( classified by personal factors) and (3) to study the factors that affect customer
satisfaction towards the use of mobile banking application among users aged 50-70 years
old in Amphoe Muang, Pichit province. The sub jects were selected by a form of purposive
sampling, consisting of 400 mobile banking application users aged 50-70 years old in
Amphoe Muang, Pichit province. Descriptive statistics were used to describe the data in the
research, including frequency, percentage, average, standard deviation and multiple
regression analysis.

The findings indicated that the demographic majority respondents were female,
aged 50-54 years old, with education at the undergraduate level. In addition, they worked
for private companies with average monthly income of less than 15,001-30,000 baht. Most
of the respondents used money transfer services. On average, they used the services 1-5
times per week and spent about 6-8 minutes per use. 1) In analysis of customer satisfaction
towards the use of mobile banking application among users aged 50-70 years old in
Amphoe Muang, Pichit province, classified by gender, age, education and occupation, there
was no statistically significant difference at 0.05. But when classified by monthly income,
there was significant difference with the significant statistic level at 0.05. 2) In analysis of
relationship between related factors by means of Marketing Mix (4Es) for customer
satisfaction towards the use of mobile banking application, on the whole, there was
significant difference with the significant statistic level at 0.05. But when classified by
monthly income, there was significant difference in Exchange with the significant statistic
level at 0.05. In conclusion, commercial banks must develop their banking applications in
order to meet online banking users’ requirements and satisfaction, which will create more

loyalty among mobile banking application users.
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Abstract

The objective of this study was to analyze demographic characteristics (gender,
age, status, education level, occupation, and monthly income) and marketing mix factors of
the e-commerce website affecting to purchasing decision of fashion clothes, from the
customers who used to purchase the products through the e-commerce website. Data were
collected by using questionnaires with 400 samples. The statistics used for data analysis
consisted of average, percentage, standard deviation, inferential statistics with
independent sample t-test, one-way ANOVA and multiple regression analysis. The study
found that the demographic majority respondents were female, aged 30-39 years old,
bachelor’s degree and single. Also, they worked for private companies and their average
monthly income were 15,000-24,999 baht. For the factors of marketing mix, the importance
of marketing mix factors were at the high level but privacy policy factor is the only one
was at the medium level. The respondents paid attention to the factors in order of priority
as follows; price, promotion, place, personality, product and privacy policy. The result of
purchasing decision of fashion clothes, through the ecommerce website comparing the
demographic characteristics to the marketing mix factors was significantly different at the
statistical level of 0.05.

Keywords: Demographic Characteristics, Marketing Mix Factor, Electronic Commerce,

Fashion Clothes.
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Author Guidelines

Economics and Business Administration

Journal Thaksin University

Economics and Business Administration Journal, Thaksin University concentrates on
the sub jects of economics, business administration and accounting research, from their
philosophy, concepts, and theories to their methods, techniques, and applications.
Economics and Business Administration Journal, Thaksin University is the semi-annual,
peer-reviewed journal of the Faculty of Economics and Business Administration, Thaksin

University.

General Principles

1. Articles submitted to the journal should be original contributions and should not be
under consideration for any other publication at the same time.
Papers must be written in either Thai or English.
Each paper is reviewed by the editor and, if it is judged as potentially suitable for
this publication, it is then sent to two or three referees for double-blind peer-
review. Based on their recommendations, the editor then decides whether the
paper should be accepted as it is, revised or re jected.
4. The copyright of any article published in Economics and Business Administration
Journal, Thaksin University will rest with the journal.
There are two issues per volume (June and December).
ISSN : 1905-2421 (Print)
ISSN : 2651-1592 (Online)

Editorial Scope

Papers should be in the following categories:
1. Research article
2. Academic article
3. Article review
4. Book review
It should be noted that research is not the only basis for an acceptable article.

Case analyses, creative concepts and applications, commentaries and other thought
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provoking manuscripts will be considered. Particularly welcome are future-oriented
manuscripts that offer visions of economics and business administration in the twenty-

first century and practical implications for the new business era.

Papers should be :
1. Single-spaced throughout
2. Times New Roman 12-point font
3. A4 size page formatting
4. Margin of at least 1.5” from the top, 1” from the bottom, 1.5” on the left hand side

and 1.0” on the right hand side, on one side of A4 metric white paper. The length of

the article should not exceed 20 pages.

Content order for paper

1. Title (please ensure that the title is short, simple and conveys the academic focus
of the paper clearly)

Abstract (summarize paper including findings and conclusions)

Body of paper
a. Introduction
b. Objective
c. Literature review
d. Methodology
e. Results

f. Discussion

4. References

Reference citations within the text

The reference system conforms to American Psychological Association (APA)

with only English in-text citation and references.
Citations in the text:

In case the citation of Thai documents, references must be in English and write
only the last name of the author and year
For example: wa¥a #siymyy, a39uns A5l WaLlILN UNHas. (2562).
97N W.A. 2562
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Citation before the text is Chouyboonchoo, Sirichote and Noknoi (2019)
Citation after text is (Chouyboonchoo, Sirichote & Noknoi, 2019)

In case the citation of English documents, write only the last name of the author
and year.
For example, the work by ThuyUyen H. Nguyen and Teresa S. Waringin in
2013
Citation before the text is Nguyen and Waring (2013)
Citation after the text is (Nguyen & Waring, 2013)

For multiple authors, use the full citation for up to three authors; for four or more, use the
first author's name followed by "et al." (in italics). A series of citations should be listed in

alphabetical order and separated by semicolons (;).

Reference list style

References are to be listed alphabetically, last name first, followed by publication
date. The reference list should be typed single space with one line between each entry. If
the author refers to Thai sources, the reference must be in English by mentioning last
name, first name. Middle name. (if any) Year (Christiaon Year) and the sources of
information.

For example:

WITA dreyny, asTung REINT WALIIEE WNHBE. (2562). nsgansualuladuay
AMAINNITUSNITAHENENaFaAIINIISNANA2aINIFUSNITEHUIANS

q Ué
a o

Blannsalngd. 1A IATHIAIAATUALUSMITEINT N INEAeintad. 1(1), 31-
52.
Translated into:

Chouyboonchoo, N. Sirichote, O & Noknoi C. (2019). Effects of Technology Acceptance and
Service Quality on Customer Loyalty for Electronic Banking. Economics and

Business Administration Journal Thaksin University. 11(1), 31-52.

If the author refers to English sources, write the author’s last name, the first

letter of the author’s name, middle name. (if any) and sources of information.

For books:
Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2016). Marketing Management

( 34 ed.). Harlow: Pearson.
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For articles in journals:

Nguyen, T. H., & Waring, T. S. (2013). The adoption of customer relationship management
(CRM) technology in SMEs: An empirical study. Journal of Small Business and
Enterprise Development, 20(4), 824-848.

For chapters in books/collected volumes:
Douglas, S. P, Morrin, M. A. & Craig, C. S. (1994). Cross-national Consumer Research
Traditions. In Laurent, G, Lilien, G.L. & Pras, B. (Eds.), Research Traditions in

Marketing. pp. 289-306. Boston, MA : Kluwer Academic Publishers.

For conference papers:

Taghian, M., & Shaw, R. N. (2000). Industrial Mail Survey Response: An Experimental
Approach. In O' Cass, A. (Ed.). Paper presented at the Australian and New Zealand
Marketing Academy Conference, Gold Coast: School of Management and

Marketing, Griffith University,

For unpublished works:
Bloggs, F. (2002). Evaluating Marketing Websites : Relating Design Elements to Earnings.

Unpublished Doctoral Dissertation. Melbourne : Deakin University.

Note: If two or more works by the same author(s) have the same publication date, they
should be differentiated by letters after the date. The letter should appear with the
citation in the text, e.g. (Bloggs, 1997a) and (Bloggs, 1997b).
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Submission

Submissions to Economics and Business Administration Journal, Thaksin University are
made using Thai Journal Online (ThaiJo), the online submission and peer review system.

Registration and access is available at https://www.tci-thai jo.org/index.php/ecbatsu

For any questions, please contact:

Faculty of Economics and Business Administration, Thaksin University.

140 Karnchanawanit Rd., Muang, Songkhla 90000 THAILAND

Phone: 66-74-317-600 ext. 1805, Mobile: 66-81-479-5605 /Fax: 66-74-317-698

All articles have been subjected to a double-blind review. Duplication, reprint, or re-
publication of any material in Economics and Business Administration Journal, Thaksin
University is prohibited without the written consent of the Faculty of Economics and

Business Administration, Thaksin University.
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