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Abstract

This research is to arrange the transportation route of the case study comparing
betweenrouting using Saving Algorithm and Nearest Neighbor Algorithm. With the ob jective
to study the traditional shipping path of the company, case study And analyzed to compare
the new routing to be able to reduce transportation costs the results from the comparative
analysis of the two methods are as follows: 1. Alignment by using the Saving Algorithm
method, resulting in 3 transportation vehicles with a total distance of 513.59 on average.
Kilometers per day Can reduce the total distance of 429 kilometers per day, cost reduced
by 57.37%. 2. Routing by using The Nearest Neighbor Algorithm makes it possible to use 3
transportation vehicles with an average total distance of 405.68 kilometers per day, costs
reduced by 58.42%

Keyword : Routing, Savings Algorithm, Nearest Neighbor Algorithm, Transportation Cost
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wAAMuEHNA15I9e Ao nauiiilamnnisiadunnensauas (Vehicle Routing
Problem: VRP) {ley®1n19 9 AUYI19N192UAY Banthon, Santichuwong and Talklang (2016)
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HAnua (Any Colony Optimization) 38N 19AUNEANATH (Tabu Search) 38N19LRLNLLLNNST
audau (Simulated Annealing) 38 n19nA1ARTgAR 1898y 1A (Particle Swarm
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1) a¥19d1mauLFuds (Initial Solution) Taan1arivualiduntewmiadunie fgndn
R 1 Anvini ﬁaﬁu%fﬁﬁwmmﬁumaLﬁﬂﬁuﬁwuaugﬂﬁw%aumm

2) AUIAIAIHUTENERARITEEELI8, TEaIEN19 NE B[ H918TuN1TENAS WA
(Saving Cost) TeWi9gnan 2 Au Aagnd i uazgndn j saauniasia il

Sij = Ddc-1 + Ddcj — Di-j

Taeidi Si j = AMANNUTENEREa9TEaZIAT FEen NEaANHAeun1TaNaIEUAT
(Saving Cost) 5ei4gné 2 Aw fiuAgnén i uazgndn j

Ddc-i = 92821787 588NN WA E918HN 1T IUAVRNA1TENI19gnAT | wazgud
N9318/UAT (DC)

Ddc-j = 9821981 2aen1 weaa(Fdalunisaudsdudisenitegudnazatefudn
(DC) wazgnA j

Di-j = 582787 Tr8 N e e Ielun1sauasAuA1TEnde gndl i uazgndn j

3) BevauaNlsenda (S-) nun{Uiios

4) s3uduneEa9gnd i wazgn@n | aeludunafaaiu

5) vidauan o Faiunseunmuz [fasauagugndionun Taefidanla
FadrfinmaAumeudasen e fasiauaT iiuangaaseun e wiadas [Haan
AU Bifinszezafiimue

Ddc -1

Dj - dc
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Ddc - i Di - de Ddc - j Dj - de

AN 2 38 Saving AUNA (Intermediate)

@ i -

}- @
Ddec - i J Dj - de

=l ad . < 4 .
AN 3 14 Saving AuAaUgANIE (Final)

FINANNTT Saving Algorithm 2849 Clarke and Wright ﬁda%i‘fuauuﬁﬁm An
Ddc-I = Di-dc iuRaTzezIIa7 T899 W3 arlHaelun 1T auasauAIsenigudnszans
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AUAT (DC) wargnA i ML SeaIz1281 Teazn1e wiaAldaalunisaudedudisening
gNAT i LazAudnTzaeANAILAE Ddc-j = Dj-dc An Tzazi1a7 Seaen1 wiad g d1alunig
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A7 (1A AINAUA (HYINTH F9HUATIAI TN S NER2a9T2 821187 Te82NN N A 9181
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Abstract

The ob jectives of this study were to 1) study news exposure via social media of the
students in Mueang District, Songkhla Province, 2) study news exposure via print media of
the students in Mueang District, Songkhla Province, and 3) compare news exposure via
social media and print media of the students in Mueang District, Songkhla Province.
Questionnaires were used for data collecting from 402 male and female students in Mueang
District, Songkhla Province. Statistics were used for data analysis included descriptive
statistics; mean, standard deviation, maximum and minimum, and inferential statistics;
regression analysis. The results of the study revealed that 1) factors affecting the students'
news exposure via social media were age, salary, product, price and place, the 5 factors
affecting 31.80% of the students' news exposure via social media, 2) factors affecting new
exposure via print media of the students were salary, price, place and promotion, the 4
factors affecting 26.20% of the students' news exposure via print media, and 3) The
comparison of news exposure via social media and print media of the students in Mueang
District, Songkhla Province found that the forecasting equation for news exposure via
social media had more R? than the forecasting equation for news exposure via print media
5.60%. The research results will be a way for social media and print media entrepreneurs
to penetrate more target groups.

Keywords: News Exposure, Social Media, Print Media, Student
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E = f (Age, Education, Income, Product, Price, Place, Promotion)
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WANTTANMINLT A7 Sig (0.000) Aadiaaniiseduiiad ey (0.05) Feagulfdqd
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Ams1zin19annas (Regression Analysis) wui1 & 5 f9§a Aa ag (Sig = 0.041) 51aldsa
LAaHu (Sig=0.008) ATUNARSTEHY (Sig = 0.000) ATHIIAT (Sig = 0.003) LAZATHEANNINNTT
Fasmune (Sig = 0.000) fifinadani9illasudnarsniiudaieanaaulan Anflusasas
31.80 F9pN5197 4
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Aauls B Std.Error  Beta t Sig
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R = 0.564, R? = 0.318, Adjusted R?= 0.306, SEE = 0.565
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* AladAeyINafFNgLay 0.05

IINATLENITIATIEANTaRA8 (Regression Analysis) 811508514
ANNITNLINTDINTTIASUATIE TN INRaFIANa U (a1 (HFeH

E, = 1.996 - 0.061(Age) + 0.105 (Income) + 0.220 (Product) +
0.161 (Price) + 0.339 (Place)
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A5 5 FuUseaNan190aa008n 15 lasUATIFTTHIURDRIANA

flauls B Std. Error  Beta t Sig
AATi 0.971 0.668 1454  0.000*
a1gl 0.004 0.036 0.008 0.116 0.908
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R =0.512, R? = 0.262, Adjusted R? = 0.249, SEE = 0.687
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* PlpdAyn19anengzsu 0.05

31A1151EN193A5 1N 190A0 88 (Regression Analysis) #1H1T &5
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Es = 0.971+ 0.122 (Income) + 0.146 (Price) + 0.082 (Place) +
0.287 (Promotion)
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Abstract

The objective of the research was to study the marketing service mix factors (7Ps)
and consumers’ behaviors affecting consumers’ decision to use fitness centers in Muang
District, Uttradit Province. The research instrument was a set of questionnaires. The
target group of the study was 400 people aged above 20 years old. Statistics used for
data analysis included frequency, percentage, mean, standard deviation, and inferential
statistics including the multiple regression.

The findings revealed that the marketing service mix factors (7Ps) affecting
consumers’ decision to use fitness centers in Muang District, Uttradit Province were at a
high level. There were six aspects including; the personal aspect relating service order
management; the product aspect relating qualified and safe fitness and exercise
equipment; the physical aspect relating the readiness and cleanliness of exercise
equipment; the process aspect relating optional payment method; the marketing aspect
relating marketing campaigns such as weight loss challenge for free service or free
exercise trials; and the distribution aspect relating close distance to working place. The
price aspect relating reasonable price and quality service was the only factor at the
average level. Consumers’ behaviors affecting consumers’ decision to use fitness centers
in Muang District, Uttradit Province were the preference of exercise with equipment, the
concern on good health as a main objective of the exercise, regular use on Saturdays,
and influence of a variety of exercise equipment and service on consumer’s decision. The
hypothesis found that the marketing service mix factors (7Ps) in Muang District, Uttradit
Province were at 76.7%. Fitness service providers may use this data to make marketing
plans that serve consumers’ needs.

Keywords: the marketing service mix factors decision consumers’ behavior fitness

center
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esnAnfdans1@udtdnasantsdadulaldusnisarsunsaasfuilnaludsnia
ATINHNUATIINTGA T298907 (LA TaFaduninnssundndusidamiladanisdaans
ATARIALLLYTHINTT ATUNTTIRETT WazN1TU5e a1 TNTUEH NS laMsdIun19AaTR
N19AT9 Funnsaasunisae frunisanalaslinineu eden1efnunduindan
asnasiamsdaanlaldusn1sasunsaasfuslnaludniangaunnumiuag

Somboonwan (2016) AnkAda3as HaduiiiansnadanisdndulalFuinisaniu
aanf&In1eauAlng (Fitness Center) 28491922107 HIAANTINNNAIUAT 913 Tl
IaquszasAiiafnuifeiledeiifidninadanislfusnisaniuaandidenig
Aenafiumnas) 2090520107 WAANTUNNHIATIUAT AFaliun1eifedasunn

(Quantitative Research) Taal#353 4213981599 (Survey Research) uasifiusrusindaya
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HIW9N1SABULLUEBUATN 91NNEHEI8E19 405 AW n1simssidayalaeld Asaeas
Anady uazAdHENUNIIAT I TR IEinABIT SN R (Multiple Regression)
WALNT15IAT1ENR Independent-Sample t-Test laal#ilafadiuaiulseaun19n15AaA
13115 (7 Ps) uaz fadadnuanlssansmans (wauazaig) A dedafindelsslaesd
ﬂawmﬁé’v’ﬂ%uﬁ'jwztﬁuﬂiﬁmﬁuﬁéﬂizﬂaumi flazansninan1TIsasnUszandlE
Tun1sdnfiues UFulge WAHINTT T2 UL LS N1 THAE U a1819 05N a9
MIAAIALAL AL IMgNATIARNNNGY Nan5 A Tawud TlaTeiiiEnswasianssinanle
USN1Tan1IHaaniavnIeauIalng (Fitness Center) 28915 1N HIAANJIUNINHATUAT
Taanasmmarduanan(Udasfun Tedansdyeainsfdiiuinig Tedadunisadie
LANITHNAUBANWAEN NN BN TN T3 FaAIUAIINAAINLAZ AN I ENZ AT
fl9dadrunszuiunisudnig fadedunaiaaannidsnis wazllafadundndosd Tuaou
apsilaFadnunizn1vlszansAIans nan193denudn ngusdateiiliuinisaniuaan
f1AIN12uIA e (RNW AN Fitness First, Virgin Active, True Fitness, We Fitness) #ifi
auuanAsiuliuFaanauazaty fszdunisdadulaliuinisaniuaandideniesuia
Tney (Fitness Center) fiumnsnsfiu Tnangusiatranans Snsdndulaliusnisaniuaan
fdsngauamafininndunands uazngusiiasieiifiany 31-35 1 fin1daaulalé
u%m‘mmuaaﬂﬁwﬁaﬂwmum?m}ju”rﬂﬁqﬂ
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Sayaiil#lunianisdnuutisaaniy 2 naw ol

maudl 18ayanfagf (Secondary Data) Liiutiayaililsznaunisdnulag
ynsduai1nineniinug anansenA fadGunseing g uaginiiEeuiiiadaaiiv
warstumaRnasat

Aaufl 2 fayatlgug (Primary Data) iiudayaiildarnnsifiusiusmdiayasnnnis
mammuaaummmﬂzjuﬁaaﬂw‘[m‘fﬁﬁﬁmﬂﬁmmi’Juﬂ”agaﬁoﬁﬁamiﬂamméwﬁa
nfliusnsimuainees Tuandunafias Saniagasing $7WI1 400 au Tun19mau
WUUFBUDHN
MsanTitaya

a1smsgidayaiildarnuuuaaunnssfiunisiinszilaelflusunsy

AaNRRasANTIgUN DA Tﬂﬂmiﬁwﬁaaaﬁzmuﬂﬁ’uﬁﬂﬂizmawamximmuwa
NNTANYILLLTIETUEDALIINT T4 (Descriptive Statistics) kazadmLdaayNIU (Inferential
Statistics) §93

1. 35 eiiiayara(Uaasgndn uaznginssunistiuinsiimumdunas Tnels
ATTUINUIIAITHE (Frequency Distribution) WazA15a81as (Percentage)

2. Amngiiayaifieaduiladedulssanmenisnaauinsuasnasinaulals
Uan1g
Anuafunas luandunafias fmingraind aasngudaasne Taalfnnsuanuasaaiad
(Frequency Distribution) An¥agaz (Percentage) AtaAs (Mean) Lm%'rmvf_’iml,uummgm
(Standard Deviation)

3. Awssifayadsaypnuienfuiladudmngiinssunindantduinisiia
adunnsluandunaias Ymingasand Hud aradunainlfuine szeziat dne
Au3n1T Yuiidnlusnag draanfidiliusinig menafdanlfuinis uazaananianis
aanddsnefivinuien Adawadanisdinaulafanlfuinisimuadunas luandune
\Has Fanagashing Taaldn1sinsiziaiaulslsaumaiies (One-way ANOVA)

4. Apseiila Fadularaun19n1sAaNALaNI T (7Ps) @4 sznaudie Hadudu
WARTT (Product) 19 9a61191A7 (Price) Y1adasinudan1an1sdndmidig (Place) 139a
FIUNTTRIEIHNTIAAIA (Promotion) 1978 1UyAAa (People) e uf1ungsuINnig
(Process)uaz@ UMW (Physical Evidence) ifinadan1ssnaulalfusnisfimumfunas
Twandunaiiay faningasdnd laalfann1sannasBenmg (Multiple Regression Analysis)
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adaniuaning Hazasiiar 2 #aluw/ass azanlfviniannniigaluiuans da9aan
16.01 . §i9 20.00 . uazsinAulalFusnsfmuadunas inazaunainraigaaglng ol
LAz ILEN1s S nnsnadauaNsfgIunudilafedmlssannienisnatauinig (7Ps)
fnasan1sdaaulalivanisimuaiunasd Twaaduaafias fmiagasindaguinteiay

ax 76.7 ageitad @y neadaT 0.01

A998 1 NMTIATIZARAVAFA UL LUFAUNTH

RULVIARAUTIEIATH Reliability Alpha
fladgdnlszann1eN1TAa1ALaN1S (7Ps)

ATUNARST4T (Product) 0.80
ATUT1A7 (Price) 0.72
AUARININNITIAT MUY (Place) 0.88
ATUNITAILFTNNITRAIA (Promotion) 0.77
FUYAAINT (People) 0.85
ATUNTZUINNT (Process) 0.86
ATUATLANTIN (Physical Evidence) 0.96
msdinaulalfusang

N11550589AHAR9IN1T (Need arousal) 0.92
miﬁumﬁay’a (Information search) 0.91
M19UTzIHUNaN9Laan (Evaluation of Alternative) 0.82
n9simAula%a (Purchase decision) 0.72
ﬂ?ﬁuiﬁﬂﬂﬁﬁlwﬁdﬂﬁi%a (Post Purchase Behavior) 0.81

m1919 1 adaifieadunginssunindentfuinisinuadunes glFusn1sie
aanf1deniefiaiaiasaandidenie g9 Wi Ynseuaandidenis aunToiadig
n&iln 3aeaila Tnguszasdlunisaandidenie inarzdasnaliganingenis
uFaugeiviu inltfusnsaudeniinaniing Mazeziaan 2 falue/ase azanlindnnaunn
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A1919 2 NANTT AT IERNITAADDLINYA N

Model M2 Unstandardized  Standardized t Sig.
wis Coefficients Coefficients
B Std.Error Beta
Constant 1.083 125 8.694 .000*
ATUNART WA Xi 150 .025 235 6.060 .000*
ATUTIAT X2 -.008 .020 -.014 -.380 .704
AU DI NAITIAT AU X3 141 027 203 5158 .000*
ATUNTAUFTHNITRAA X4 121 022 201 5585 .000*
ﬁ’luuﬂa’lﬂ’i X5 .078 .030 106 2610 .009*
ATUNTLUIUNTT X6 .071 .022 123 3.288 .00ft*
ATUNTLNTN X7 193 024 303 7.972 .000*

R=.588R?=.767 F=79.943 Sig. =.000
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Abstract

The study of marketing mix factors in the view of consumers affecting the
decision to buy used cars in Mueang District Nokhon Ratchasima Province Research
ob jectives are to study demographic factors, consumer behavior and marketing mix
factors from the consumer's point of view that affects the decision to buy used cars at
Mueang district Nakhon Ratchasima Province. The population in this research aged 20
years and older, which may be used car or those interested in second hand cars who are
living in Mueang District Nakhon Ratchasima Province for 400 samples. This research
used purposive sampling. It was divided into 2 parts: 1) questionnaire for 200 secondhand
car users and 2) questionnaire for 200 secondhand automobile users. The data were
collected and analyzed by descriptive statistics. It shows the percentage and uses
inferential statistics for testing of research hypothesis. The statistical significance level
at 0.05. The statistics used were t-test, multiple regression. The research results are (1)
different personal factors does not affect the decision to buy a used car. There are 135
males or 33.8% and 265.2 female or 66.2%. Most of the respondents are women aged 20-
29 years, single status, most of them have bachelor degrees or higher. They are private
company employee. The average income is 10,001 - 20,000 baht per month. (2) The
consumers behavior in two aspects that affect the decision to buy secondhand cars,
namely the second hand car price level and the reason for buying second hand cars
affect the decision to buy a used car with a statistically significant level of 0.05 because
the value of Sig <0.05 (3) the marketing mix factors affect the decision to buy a used car,
such as communication factors, distribution channels, consumer demand factors and the
price factor with a statistically significant level of 0.05 because the value of Sig <0.05 is
the benefit of the research to guide the marketing plan of business operators for buying
and selling ,developing sales models and quality of used car sales.

Key words: Marketing mix, buying decision
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T0NT2U 1AU(AALLAIPPY) 511,676 +20.6
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nanlEn sneudfiaaasiuivanaonaulandiiidasnalfsoeudamsadlunsiisls

Wusufindi (6 inszsaeudfiadnsiuasfisnnignasuazdvainisaann15ed1NIn (Aan
Fmnniilafauiusaaudln (snawdfiantis) Tuil 2560 gsissoaudiasasinisnzan

fadadlszannemanainluyunavaasius Inafiinasansinaulsdasaaudfiasns o
Ao o £ o 49
WINRMYY F5AY uaz WUNANE aaulssdnd



Frasassialins nwsmmaenuannfigaiusay 6 U faunnunain ﬁu?Tmau‘fa%a
snaudiaanstiagad fiavansnaudiniiiauasunaiafinisudedugiusiaiuinndaly
afmuazdiaianasiig q iiwmnafanunfusing aszifeaiu Hedadeamaiasaaudia
aasluil 2560 fifa swiasiilasedudasosudiasasfifinaamnluannnitsoauding
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daulszauninisnainiifidndnadanisdainledandasaaudfiaaas (Wichian,
Chitchindakun & Santhanakomol, 2015) Tagmnis1saginafinaniniiasinusiaoinia
AAUAEN TN TInTeUTuIma 3ufinlddt aansTusanidaaniia ugfnanileiis
FIUINKUTLNBUNITITIHINNTN (Used Car Operators Association, 2014) 311518411
wwaldngsianianz Tuaanideaniiazassuiasuisd sz ng fusznaunisnianisdn
Uszifiuit aansdnlnsunadi 3/2560 aasnans Tuaanideanianseia Tnanwuingsie
AR TSR azfianainsananerasilaznaunafiingu nTaTenisTneud
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n1938815 2 N9 (Two-ways Communication) L% Facebook %dﬂ’ldﬁﬂ‘izﬂﬁﬂﬂ’l’iﬁﬂ’l’i
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(Bank of Thailand, 2019) uazgnéasnsasaunnsafiawlaiisdis(Fiayaduasugia
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apnzienlnl asnadr¥auay 23.3 dall danalilulnsunadi 11 2561 senefafasaz 22.9
fnll 91nn1TEenei Aenfudutuyeasdssnufiiaulsznaufians agfi 1789 &
U asnaii ludngnsiifasas 36.2 siatl annisasuluiminzauunu uazunss s dun
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Serirat (1998) A1989UHIAa Marketing Management 284 Kotler (1999) GRIGIV]
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asAnuITa @l # 52081353 9e13 95524 (Quantitative Research) ngailmangi
T Tun1935efa Juslaaatgdous 20 TauTufid deanlavzfasaaudfiaans niadl
Uszaunsoilunisdasasudiiasas fiardaluandunaifias Yamiauasaiadun 9w
400 AR89
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(Alpha — Coefficient) 2asfiayaifenfuduiszanvienisnatnduiuslon (4Cs) AlHlu
nsnanlaZ asnaudfiaaas iy 0.935 (> 0.75) uazA1dnUsANs Fann (Alpha —
Coefficient) ﬂmﬂ”aaﬁmﬁmﬁ’umiﬁﬂ%ﬂﬁa wiriu 0.887 (> 0.75) 9nANLTEANE Fan
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ATNDTN AunaHandnniinauustmanyu Aciludasaz 77.2 uasIUUNAINT Y (H
daulnayise (§ 10,001 - 20,000 U Arflusasas 64.3

NANTNARBLANNAIN

Ansiansigndunisdeadulatasoaudfiasasdefayadulssanamansaag
Aravuuusauany woddiayadulszannsenanfaasdnaunuuaaunAiuAns1il Sna
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sasufAfiasadgendt 400,000 umanniiga daassdufedfomieadia 0.05 Ing1An Sig <
0.05 (2) ﬁmmqwaﬂaqﬂWi%a‘mﬂuﬁﬁaﬂaqﬁtmﬂm'wﬁ’uﬁwaﬁiamiﬁﬂ%u%%yaiﬂﬂuﬁﬁa
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AETEAUTRIR AN INETRA 0.05 LWg12AT Sig < 0.05

A1519% 4 HAN1TIATIEAANNITOANDENTINY A

Coefficients

Model )] Unstandardized  Standardized t Sig.
uils Coefficients Coefficients
B Std. Beta
Error

Constant 1.708 1.198 1.426 0.155
Yl9dadun19anans Xi 0759  0.047 0.389 8.052 0.000
fladefiurasnNng X2 0458  0.051 0.233 4523  0.000
RTINS

fladefiuandasnts Xs 0355  0.046 0.206 4668 0.000
RIATE BT

fl93adi1u91@7 (Cost) X4 0.181 0.046 0.113 2.347  0.019

R2=0.732, F = 269.327, Sig = .000
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FaTneudiaaas FIENTTAATIERANNITAANDELTING WUTIAITHAIAY2DIRINLUTZANN
nanataduguilan (4Cs) AldTunadnaulstaTnaudfasasfiionun 4 §ia Fap91
faun Freeduieddni9ati 005 FepnidnuueAINa1IaTNNT0aBUNEANNFNAIE
ﬁué‘hLL'iJ'imuﬁawqﬁﬂiiumi%afﬁ%’aﬂaz 73.2 dudniasaz 26.8 auN1TAnaLEINY (4
aansandunald duagiuiladedu q AlilfhunAnueamnsadouannisneinsol (¥

[
%

G

fadadlszannemanainluyunavaasius Inafiinasansinaulsdasaaudfiasns o
WINRMYY F5AY uaz WUNANE aaulssdnd



Z =(0.389)X1 + (0.233)X2 + (0.206) X5 + (0.113) X4
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Y=1708 +(0.759)X1 + (0.458) X2 + (0.355) X5 + (0.181) X4
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Abstract

The research aimed to investigate the affecting of service quality namely tangibles,
reliability, responsiveness, assurance, and empathy. Moreover, study the effect of lifestyle
on customer satisfaction and the influence of customer satisfaction on customer loyalty.
The sample included 400 customers in Songkhla province who have been using mobile
phone network services using the accidental sampling method. A questionnaire was utilized
as well as data analysis comprising 1) basic statistics using SPSS program, and 2) the
relationship between variables using the Partial Least Squares Structural Equation
Modelling (PLS-SEM). The results showed that tangibles, responsiveness, empathy, and
lifestyles are the key factors affecting customer satisfaction and customer satisfaction
has a positive effect on customer loyalty toward continue using the mobile phone network
services in Songkhla province.

Keyword: Service Quality, Lifestyle, Satisfaction, Loyalty
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nefall AfnasaauRawalazasdl#usnig 89 uaahid ua
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Fadengyn 1oy FenTmdedina
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WU aosnmnsTiuEnnsdasniugussen Aandiasiu usiiaaasgudusnie ngfa
Tuianimzasini wFasnnuazainaasianaungol uazfigUnsoiunnifiaswaiiszTasiy
Al¥usnnqaeineiings dsnadaniuiienaleaasilfuinig 46 LTE n3aznangyw 1oy
FontaZasind nnsinurdfediediu sufiulddqunimusnisduarudugussss
AnasanNRanals ﬁeﬁuﬁwm%muuﬁgm ol

ol 1laseaninmnisusnisdmaaiissssnaasuinisdanasanuionals
2aviliusnsiasaielnsdnifiata lua o iaaeaan
ANININNITUEATT A niafafidenasnanuionals

AN NEaTE (Reliability) vanafis AamaNsaTuATUFTIROMAR Arsindetie
yiligl#usnaAna s an (i1l i ldsun1susnsfigndasusisg 1y auaanen
saaimihiunsTRusn s [dnsemuiidaa (f nmaAusnuuaznisifayaaas gad
T#n19l%usn1s auRanatalun1sviem n151i1g95nuignsoiiaiasiia uazaay
\Weenwazaaudminfiiliuinis 1Iudu Ziethaml, Parasuraman and Berry (2013) Tagiann
\1wuf‘sﬁﬂﬁawﬁwﬁﬁuwudmmmwmiu%ﬂ”ﬁé'huﬂ'rmmﬁiaﬁamwaﬁiammﬁqwa‘fa iR
ARSI UITNId2a9 Kittisapkul (2016) [§Anu1Iag Hedefifinadanitufienalauay
ANIsSnAnAaasgnifilfuiang Sunasifinauiage (usaauuud): nadifnul §
Wusnislnsanunanniasy wudt gndliaadidgdunistiuinisaaswineu nsi
wiinemusneFeuas nsnsanfunihinsuRneauansoaieassingada e i
13 89289ATHE T YA BINITASTH wi‘iﬂmu%’uﬁﬁzmﬁmiﬂﬁNWiﬂﬂg‘jﬁﬁaquﬁaﬂwa
gndiasias vinliAraaindatadewasrannufianalauazanuasindnsaasgndniile
U3n15 Bumasifinaimdage (usaauuud): nadifnul gliusnslnsanuianniniy iR
\Tiulafufiemiaifeaiu Kuo, Wu and Deng (2009) i [§finunAdanuduiugseninegann
natiuanTT Me5ud anufienalaeasgndn wasanudslatioanmainguein1susnig
WU AT NABINITURMST fuaaidatianala [§ uazduanusiuls $anewanieuan
AanuAsnalanasgnd ansndfaiifefasdandnFainngeannig Frail

aunAgIMdai 2 Hadsaganmnisuinisduarwdndatadenananimionals
2avg A Usn1iAs e lnsinwiiata luansininasaan
ANININNITUEATT AunTsmaaNassagnAidsnasanninaly

N1TRAUANBIFAgNAT (Responsiveness) Mnadie aaiinla daavRauasliuinig
AnNAasNITYaeT L ansTRuS Ty aanFanaaad i (udu Ziethaml,
Parasuraman and Berry (2013) Tagane Wi fanauntind@unudt ganimwnisusnisdim
ATmaLANadRagnAdINadan N Renals sanAdaady Lertvanichrot (2016) THfnu3as
amAnuoinTuazann AL nsfidaaranaianale uazaudnfaas glHusang
FAFIBIMITIHATINNINTUAT WUTT AHATNATTUSTAITAIUAITABUAUBIADZNAT N9
THusn1999a157 Wudarian denasdaaufisnalazasflfusnisdindentnislu
NTUNNERTUAT Tuzguedl Chathai and Saengpikun (2018) T&vitn1s@nu3as Hadadiu
AUATNNITUSNTAidaNaranuanalazasinvauiienmasnn@lunisliusnisens
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aen1sdunzTuaannate wudt Iededuntsmauauasnisiiuinig duaadlauay
sufanudiasnsldiuinng dsnasanufiewalsnns tnviaadienTunslfusinisaasans
nafiungYunannais nva Charatphan (2014) (§Rnu1F a9 aufanalsvasgniisa
AMAINNITIRUENTERIudUSn19gndT Fuum Tuuneieasia idwmad Junys wudi du

a

nanauauasraguilan gnArlaaufanaladanisliuinisadiesimsiiudaniin

Y

#oanng dedawalrigninfianaianalalulunissuninng annamumanissingansnedu
Ferhanansfg I @il

annAgdaf 3 H195eqinImnITUENISAIMNISAALANENAaGNAAIHAR A IIHAY
walszavilausninasadrelnsdwidaia luansvwinavaar
ANNNATTLENTT a1 iR B ashungniiidenasanuianals

aelandaiuungndn (Assurance) nunad flusn1sidsande Anluns
Tiusnis inlgl#us nsfiaanzaiulun1susnefi (550 e audauaiunsn A
H1TEMUAZANINA AW nsadseEaiunazauiaandelunsnag fiud
Ziethaml, Parasuraman and Berry (2013) Taga1neiddanauntii dunwudt qouniwnns
Uanadunslianadasiuungnddenasraniufisnals aaandasiueiideans iy
A1 wiwanans (2561) (dAnusasqmuainnisiiuinisfidenadaniufieanalanag
Alaeaasalniin BTS Tu ngammwaminas wudt funslianusiulaungnédenasionins
Ronalszasflaaarssalwiin BTS Tu ngamnamniuas aau Loke, Taiwo, Salim and Downe
(2011) [éivinns@nua AMMATWLANTT (Service Quality) LLazﬂ'quwaTwngﬂﬁw (Customer
Satisfaction) 289 l#uEn19n17 FaaTlnsanuanlulsaauiai@s 3nn19inuT wui
aasingiafia nianauanasiisinia nsldaudaduungni waznsialaldgndn &

1 o

andwasiafiauafizaiuslaaduarnienalauazaauing Fakunzeanufigiu deil

o A

Fai 4 flasugmnimnisusnisdnisiiarudaduungnidwmasnanuianals
2avglFusnsiasadelnsinwidata luansiinasaan
aninMAUEAT daualalafidenananuionals

AMaTlala (Empathy) wanefis fliusnsquaalalauas Wusnslaadfieds
AlEusnnundnian nslinnanlauazialalazaadmiig rnaTu nmadlalduiang
Tanalunisfudiayadianssne 9 uazaruainisalunisidilanudasnis 2a9
Alsu3n19atieFaan Ziethaml, Parasuraman and Berry (2013) Tagannemddanaundiil
AunLIIRMAINNITUEn1sATunsiiataalslddunadaniuiionals aanndaeiu
Tubtimthong and Chantarat (2014) l&@nu 309 edeiifinasanuianalalunisiiusng
WUL M-Banking 28948HIATTAANRYN NTANET FINTANTEUATATALGET WU ATIATNAT
UFN5HUANIALT AIHAREANAINELT AT LS N1TWLUY M-Banking 2896W1A15884
au Tufianafieadn 19wfeafus1uddeaas Loke, Taiwo, Salim and Downe (2011) T6
NIN1TANKY AMAIWUE NS (Service Quality) LLN:ﬂ’J’]NWQWﬁT’MIBQQﬂﬁ’] (Customer
Satisfaction) 2894l%UEN19015 AeansInsannmilulssmeaniai@s a1nnsfnu wudn
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anMiEafia nsnauanasiisinga nsliadasiuungndi uazn1sianlalagnéi
andwadaviruafaasiuiloaduauiisnalawazaudnd neiddeiiiendasiants
ANNFAT I frail

aunAgdan 5 flaseganinnisusnisauasenlaladenasanuionalagey
Jliusnmsinsasglnsdnwiiiatia Duaansaniaaezar
sUnuLNsA NI InAiaanananuianals

FULULNTANALTIR (Lifestyle) manefie wgRingsueasyanaiuansaaniiunis e
11aTun19vin Aangan auauls wazanudafiu dslundazynnansanguauasd
ssazifanaasgiuinilunis duiniiafuansetuaanll Wil duagfudnananasiiade
A9 T ATHLAUTUN2AAIFAATNUIAA AN ﬁummau%anéuummaﬁumﬁm@ Noonin and
Phuangprayong (2019) Tﬂﬂmmm‘i%’aﬁawﬁwﬁﬁuwudwgﬂLLuumiﬁi’WLﬁu%ﬁmdwaﬁia
anfianala FenanAdadiua1ui3da2as Pebriani, Sumarwan and Siman juntak (2018) 6
AnuFaenanasnTiniugin nssus Aniswalanasnafalandusngiadmnnanlai
HaN193TaATeiEIRANITnTd LT denadaaufianalsa aruRenalafinass
ANNBALLAEANTE LT HANTenudDANdlaTuT9n15%a Bnite Hassan, Ramayah,
Mohamed and Maghsoudi (2015) TéfnuFas Unuunissniiuiindiinnsaind anuis
walsaasgninazauassndnfaasdlfnsdwitafaluamuasisfu Y nansidanui
sUwuun1sANANEIndiannsafind dunadanaiufienalsnazaatudnfaaafH
Tnsiwitiafialuamuadisiu v defninndeanaign doil

#al 6 f1adegUuuun1sAniuiindnananuiionalezaefliuinisiasasiie
Tnsaniifiafia luan sy iaaazan
ATINAIWBlIANKAGTaATINIISNSNG

aufianals (Satisfaction ) 1fluarusdnaasyaraiiia(§5uaiuganianiiy

1
a o = a

AT Fafinanniadseuiisunissuiiuanuaiands Tunadnseasdsiidasnis dnns

2 a aAw

FuidadefidasniTnaffiuama1ands gndrazifinaaufiswala Noinawakul (2013) Tas
nemAfetauniidunuitaafanaladenasaniuninueedndng sanadnsfiu
Mukdawet (2018) TaFnu13as Tusunsuaudnfuasaunmuinisiidsnasaniufiewala
anuEaiia (11909 uazanudndisa ununniiionaasiuilnalunganwamiuas woi
n155ususelaadraclisunsumuinfuazaaininuinisiansnadaaufianalauay
aufanalasfidandnadanudnfdaiuniun  wWSfleneasiuilnn aniifeafiy Porral
and Mangin (2015) Tévinn19@nun duyunisilfeudl¥usnig (Switching Costs) WazA2 N
#awalaan9gnén (Customer Satisfaction) fian15u3n1s Insdwiiafauil Tnadiaseni
wWisuifiauseninediuinisinsdnsiiadandiiiugaas niade uazdHuinig
TnsdnilaAaudif [FFudnLnuvi aliiasadne s1nnsfnuwudn Aufiswalazasgnén
dnasiaaNAnFA MUY Tiusmaisaassznn anenddeiifadaionaiahnga
ANNFAT I Frail

aunigudiad 7 arwiisnaladenasaniinseindnavasfliusniniasasiie
Tnsawidatia luansswinavaar
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ANAT NTALLUIRAANISITR

e — el -0
StLlUYUDSNISANW
nmaRnuaseilldimafususndayalaslfuuuaauaudnuone Face-to-Face

1 % 1

Taalfingudadvmauuuuaauniugy Ussainsnguiimuie Aangudl#usnisiaiadis

q

]
= =

Tnsimvisiadafiinadeasluanfminaatelinaudmmiiuiie Tnelfnsdudaasing
wuTNLEY (Accidental Sampling) ﬁﬁfjmauLmuaaumu%\mm'ﬁmm 400 s FaiTiudrmani
\flufieran3 s Chin, Marcolin and Newsted (2003) uasiilewalunisiiaseiannslaseaing
WUU Variance Base (Stevens, 2002 : 395) Uszgn@l#lainaaunislasead 1ouuuiidsaas
Tiaafigaunedn (PLS-SEM) ilanaaauadtuddainaasniaeiia (Reliability) Téur
Composited Reliability (CR), Indicator Reliability waznaaaUANNTieInTIadad aviia [
Convergent Validity, Discriminant Validity, Cross Loading kaz HTMT Criterion ’i’JN‘%\‘l NANaL
dNFIF1U (Hypothesis Testing) WantaEnRugaag fudsurefitfudass (Exogenous
Variable) ffusiausunafiifiugauilsmnin (Endogenous Variable) ta3asfiafils iuni51fu
susIndaya (AR wUUaBUDIN (Questionnaires) Taetivifiu 6 dau TduA 1) LuuFaLAH
\fenfudiayaillessirauuuuasuau 2) uuuasuasfenfungingsunislfiadadng
Tnsdwisiadia 3) uuuaauaaLAgIfuAAWANTUE N TRl ST dAmdudadionaas
uAazAIML RIS U799 1NN TR UM LULFILAHATHAMATNNITUTNT UFulge
910 Thitimanakul (2015) 4) wuuasUaINLAEIFULLLUATITA AN UFuU5991n
Seangwattana (2015) 5) uuuaauaAgafuaImAewals U5u19991n Sunasuan (2017)
6) LULADLAMAENAUAITNTITNANA 1511599110 Rabelthamethani (2014)
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Wan1sfAnu

nagnnsIsadusiayarialy woddlEusnisdmlnaifuweenefmfiniasas
50.8 uaz IWANEDNLAEN Sasaz 49.3 a1ggega fa 20 T Amdusosa: 9.8 n1sinuggaag
Tuszdiu aylSyy /U5 yay1ns Amfiniasaz 69.5 drulngusznavadw 1iudnsaw/
InAnul Anliuagay 41.3 uaz awlnajsialdasasaifian 10,000 -30,000 U Aati
Sasiay 45.8

Ha9INNITITEduNgRnsTHnsTRAS adalnad@wifiatia wuddlEusnnsaauing
\Rantiesaaelnsd@nwitiafiairs oy Dtac was Truemove Anfiudasas 34.8 viunsia
Tnsdniilaqiiuaasildusnisgegn An szuusaiauw Anfludasas 67.8 {lHusns
i3 adneilagifuiiuszasinauinindige fa uinndn 1-3 1 Amdufasas 32 aaeeld
vinsdadanlunislfuiniaesadialnsfwiindauiiaie fa 500-1000 v Amdudas
az 43 8 uasfiFusmslfinalunsandunaiifindaiugegn fa 3-5 F1lue Aaliufasas
448

[

N193AT IR aNaTlT TN ANNARaAITNRIND LU AZAITNATITHIIS NANF 1WNTT 1%

U
=

usniaesadnalnsdnwifiata Twandmiaaseat dsenauiie anafugusssneasuinig
aaindiafia namauanaiagndi neliaudaiuungnd uazaaanailald uas
sunuunsAnANEInldaimzanssomn [Hun dnade uazdanidaaunninggu aqula
ATNATT 19T 1

A9 1 Aafenasd NN IR TeAUANATWLTNTT JULLUANRNER AN
Wals LazANIFNANFATUA TN

{ladn Anads SD. sefuATNAnLiiY
armiiugUssTnaeIusnIg 4.02 0.57 NN
AaLnTada 393 0.60 NN
NTADUAUDIFADGNAT 3.96 0.62 NN
maliiaudaiuungnéi 3.95 0.62 Hn
ANLALa L 3.94 0.58 1N
FULUUMTANHNE TR 3.89 0.59 N
ANAINale 3.86 0.50 1N
AHINTNANG 3.87 053 HIN

a o =2

10A19799 1uaasiAiuI sefuamnInuEnIg seduguuunsAnauTEIn sefuaNR
wals uazszdiuanavinfagiuseiunn Sazunuafsansdnilsie 8 Tuagszning 3.86
~ 4.02 AnfeNiuuiIAs TINA M UF LA Hag sz i1 0.50 - 0.62 Tagwudn Fruaaw
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3.96) n5lHAMEaTuungnéi (X = 3.95) armanlala (X = 3.94) arnsindada (X -

aa

3.93) UuLUN1ITANANEIR (X = 3.89) A1NIISNANG (X = 3.87) uazarufianals (X =

3.86)

A15797 2 NAaN15 AT IERATIHINTN2 098 UT ATAITNIT N U2a9RIAUSsNaULAY

AITHLTILNATI T NH DY

Fandsiied

FuUTuNS Main AVE  Composite Cron
Loading Reliability bach’s
Alpha
FUIUTNITHAN WL IRADNLAL
USTENNIATI AL AL TIUASTe 1 0.75
armiluglsssn  maudiusanignazyadnnInaas
Tangible wiineseusas 2 086 068 0.86 0.77
mafesaasudayauasls
UIN1THNaI8aInNIe 3 0.85
AN Ay NNl Rand 0.86
LA Internet 1
4. awanuolaadiuinig 0.87
AN Iada - m dve o
wiadedunidnuasiinaaiia 2 0.68 0.86 0.76
Reliability o v .
wiinsmam s uneuay 0.73
navdaaviuuasgnan(daste
QNAad AFI981 3
wiinsmiaEnwsanuazfnle
. THuSmsungndnans 1 0.75
NNTADUANDIGD . Y B
. wiinsmiaEnwsanuazfnle
anén . - L
TFusmsurigndnana 2 0.82 0.60 0.82 0.66
Responsiveness  _  _ _
HAUEILFN17Uaz Call Center
Waswasanisliusn1sgnéi 3 0.75
A15I%A N wiinsmiandarud 0.64
adiuuignAn L3 ANZANANA LA LTNTT 1
Assurance wiinsmliusnisdaaniu 0.85 0.58 0.80 0.64
NN 2
anulaandelunisliem 0.79

TeUU 3

N
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M1519% 2 (sin)

Faulsune Faulgried Main AVE  Composite  Cron
Loading Reliability bach'’s
Alpha
ALl la Aiiusnis Thuanmsuazianlala 0.83
Emphaty anAusas I at i igNiu 1
AUSNuanIRINa5Ile 077 063 0.83 0.70

gansuiiaunwsaaiaufifiom

Renaia 2

Audlusnisuas Call center 1l 0.77
Tiusnslunafiszaind msu
MelEuENT 3

quuuumsdnde  viwihewleelddumasiinag 0.71
bl LANE 1
Lifestyle e udumasiinndsann 0.75 0.52 0.85 0.77

o @
9ULF5ES 2

IUaRINIaYINUARNT L 0.74
a g @

Sumasidia 3
vimuaulafanNdIa1TA NS 0.72
1#Bunasifinagianad

YITUAAIINS I B a 5L TInYin 0.71

Vi (§deau 5

ANHRanals vinunalafugoininnisusnei 0.68

Satisfaction vinulAsuTaumanzan 2
Tagsauvinuiinuienala 074 053 0.82 0.70
fluFdeyIoAI 28

Tnaswitiafaivinulssu 4
Taasanyinuiiauienalasa 0.78
AMTUENSTYUN 5
Taasanvinufinuienalasa 0.70
AnNazaInaUIeTiviiulEsy 6
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A1579% 2 (518)

Fausurls Faulsued Main AVE  Composite Cron
Loading Reliability bach’s
Alpha
yufinududviaclfuinng 0.73
w3ndheInsdwifiadiafivinuls
AHASSNane  agnaanlil 2
Loyalty Vet Fguduiniseiazing 0.68
Tnsswiiniafailiilagiii 052 0.81 0.69
Wusnsfninasadnedu 3
VIUARTNANEUENTIAT a2 0.72

a

a_ A

Tnsdwidafafivinulferuagdu

€

[ [ N~ |

AFULINNATIHaHANN NN 4

vinudnazianFasanaiiAusie g 0.75
viuldsuannsldusng
Audusnismelfiasasing

Tnsdwiifiafiafivinildausg

Note: SatistfactionTand 3, Loyalty1, and Lifestyle6 was deleted due to discriminant validity;
AVE: Average Variance Extracted

Tangible1

[=]

L751
Tangible2 0.864
0.849

Tangible3

ISa::sfatt ond lﬁaﬁnsfu_t on-‘.] I&)'_usf.)ctonS |Sa1:sfact-on6‘
0.863 0.152
cae ~ % 7
0731 - oy
liabifty3 0683 074 0782 o791
eliability
0.726 N
o 0118 . 0723 -
0.747
0070 Satisfaction Loyalty Loyaity5

Responsiveness

0.639 0115
0.786
Assurance
.f
0833 - Lifejtyle 70
[emestry2 Je—o722 970 oms oz o7 0707
0.769
Empathy Lifestylel Lifestyle2 Lifestyle3 Lifestyled Lifestyle5

Figure 2: PLS-Path analysis of R-square values (n=400)
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FINATTIA 2 HANTTIATIEAAITHALIATITIWHDN WU JeUs8Tm 3 6 fa

7N

Lifestyle 1 Satisfaction 1, Satisfaction3 uaz Loyalty 1561 Loading #1147 0.6 Hadawa e

=

AVE #nd1 0.50 feiiuiasiafia waziudiayalnai wudn ssSaynsafid Loading g4 fia
5:19149 0.64 — 0.87 A3 aavaeLINYNFULT CR agj3eni19 0.80 — 0.86 uaiidn AVE gl
5N 052 — 0,68 Taannd 0.50 uandtHifiuidiiTaluusaziulsaunsad iasuls
unstunfanzasauldd vindeniuwazinudadialdge yadudsnudindunis

e
a a

ANNANANG2D9T19TUA AN NANA AN U T2 ANTLAUNINHINAFAYINTU 0.58 5898911

=2

Aa Ldunveasgluuunsduiuginiidenasa sl s luandminasear Tnafidnlssans

L{UNI9YiINU 0.32 ddusian@aifuniveas Jadaduaidnglsssneasnisudnisi

e
= a v 1

denasaflaluandminasratlaefdndseanadunaringu 0.15 Wwdgafudunseas
n1TApUANaRagnNA1ZaIn1TLSNMsaaflEUSN1TaaNasian I HRswal T U I Taasaan
fANUTANB LAWY 0.12 LAun2psdIuANa Ll laTidsHar AN RanalaLan
Faninasaalagfanlssana dumayinfu 0.12

A9 3 HANITIATIEAAITHLIATITITIUUNLALAINTNIBINIATTA (HTMT)

Assurance Empathy Lifestyle Loyalty Relia Respon Satis  Tangibles

bility siveness faction

Assurance 0.76

Empathy 0.40 0.79

Lifestyle 0.30 0.43 0.72

Loyalty 0.34 0.43 0.51 0.72

Reliability 0.20 0.33 0.39 0.35 0.82

Respon 0.34 0.43 0.45 040 0.36 0.77

siveness

Satis 0.30 0.40 0.52 058 034 0.42 0.73

faction

Tangibles 0.20 0.29 0.32 0.37 035 0.36 0.37 0.82

31NA15197 3 §MT189U Heterotrait-Monotrait (HTMT) Té’igﬂ%’m‘h“ﬁmﬁatﬂ?ﬂuﬁﬂu
n9UsE AL ANT i lag Fornell and Larcker (1981) Henseler, Ringle, & Sarstedt
(2015) wuzH1I NI Fornell- Larcker LLa::miﬂ'izLﬁuﬁiwawﬁmﬁuéﬂﬂﬂTuﬂdu%ﬁm (Cross-
loading) 1iudEn19ndnlunisuszsfinainuifisensadesuunad19lsiniun1s3ve
wuudraasl@dameddansmanil g adalunsfumanuiiemsauuusuun wazly
Reanaluanunsoinisfnundiiiufiteslutlaqii deduFouugin g dnadan HTMT
amiuszaeuls 1HdEn ninSanfuruamnsalunsUssivasfisensesuuniy
SEM muA1a218u 191599 n193Farauntiil Henseler, Ringle and Sarstedt (2015) T¢
ﬁ’muﬂmmmgmﬁ 0.85 uag 0.90 AMFU HTMT LilaagUANgndaEeduun frarilu
ﬂ’l’iﬁﬂﬂ’]ﬁﬁi’]ﬁg\‘muﬂU‘i’iqLﬂm“flﬂa\‘l HTMT 0.9 Gold, Malhotra and Segars (2001) ilassn

HanTTNAFaLNA1A1nd1 0.90 FaliulumInA1H1m5 51U Henseler, Ringle and Sarstedt
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Error

Tangible2
Tangible3
Reliabilty1
Reliabilty2

Reliabilty3

Responsive.

17.501
Responsive. 32723
20.048

Responsive.

Assurancel

Assurance?

Assurance3

\t .'l .
o L
o

35377
40.901
17.667

8670
24256
16.100

Reliability

T

Responsiveness

Satisfactionf

17649 22318

Lifeftyle

2516 17151 €

20.279

Loyalty

Empathy [ Urestyier | [ wtestylea | [ testyies | [ Urestytet | [ iestyies |

AT 2 PLS-path analysis of t-value (n= 400)

2

24726

, 17.872
15.841 21.198
27.992

Loyalty2
Loyalty3

5 Loyaltyd

g

LoyaltyS

Ve demauaznanaviladefidwasanufionalazasgndn : nadinu n15TiuSns o

N

ajgUszn Aacaod, oREnR BT uaz a1 Tad Sunses




AT 4 NANTTNAFAURNNAFIH WU ARSI AIHAs R IHeSNANFaY
JlEusniaesadiefafaluandaniaaeaan (3= 0.58, p=0.00, t=15.84) ATUAYUANNAFIY

U
Y

#a7l 7 0989171 Aa Dededuguuunisduiduiindnasaniufanalaansd$usnig

= 1

i5ndnelnsdwiafialuiminasnan (B=0.33, p=0.00, t=6.39) auaYUANNAFIHIBT 6
siann Aa Dadedmgmnmnisuanmssuaruiiuglsssneasuinisasnasianiuitonals
2a9f(Fusn1sasad e nadniiafaludninasaan (8=0.15, p=0.00, t=3.36) aUaYY
annAgIudiad 1 dannfis HededugmaInn1susn1siunsReUaNEIRDgNAAINARD
aufswalazasllFuinisiesadiginsdmiiataludmingsaat (B= 012, p=0.01, t= 2.33)
aﬁuaguﬂuuﬁgmﬁaﬁ 3 slann Aa Aa Yedadunmninnisusnisdiunualaldadana
sanrnfenalezasiliuinisiasadralnsdnwifiafaludwiaasean (B= 0.12, p=0.01,
t=2.22) affuayuannAgndad 5 arnenddetuiinui Tededugunainnisudniadmg
afugUsssuaasuinig Aunisnauauasdagndt Auamailala uazilafudu
stLuunsdniuEindanasaniinalsaaslivsnisnsadtelnsdnwiiadaluim e
avpauazanianalsdnadannsssndnfaasdldusnisiesadiansdniiataly
Fandaaszat Tuaoieil gauatnnisuiniaduanaindaiawazaiuailala latuayu
anNAgIWdaf 2 uaz 4 mwdd

dasuduazonusigna
nan193Teduaaslifindiinufenaladenadaniinsssndnfaacglfusnig

[-¥3 oy

w3adelnsdnwiiadialuiminaszar Taaaufswaladenarnfinanguuuunissdniu

@ L { o

Fnaasfanilegiufidadifunafinluniadisdin delueiadefiafafiawnsonay
Tandgnal#zinguuunTnd (g sz danalifliuinadanuienals saivaafianalad
\finandamsiunsfiesafassuagiiuinslunainanetamisaasdliuingg uansdi
iudn wminfinnsdanislugainmnisuinisduananiugusssndinasdanaliilfuinng
w3adensdwitiafafinufivnalauazanesdndng Zeaanadasiu Porral and Mangin
(2015) \ilagnénldsunsnisiinuandaiulunmanuoizaweiaielnsdmiindaniiszdona
Tigndifnanufiwalunazinndsmussdndniluge
fadadmgduuunisdniuiindsnasaniufisnaleaasdléuinisinsazig
Tnsdwnfiadaludaninasaa Tnadlfuins o Haqiulfiasadralnssnsiiiansls
Sunasifiafiundn Mesenienisinuuasideannaineu ﬁaﬁugﬂuuvmﬁww%ﬁmﬁ
HenlEBunasfifimiiaviiansaasineg i nsdanas nadumdiaya nsfasiaiaans ns

wansaNAniinuulanaaulad SdwasanisdanlfusnsfiRusmaesadienigmnw

U
]

#amnfnisliusnisfianefugluuunisdniuiaieigldusn19fasnis fezdenania
AannRanalaluiign aanndasiLN1WITa2as Victoria Pebriani, Sumarwan and Siman juntak
Y @

(2018) A LHLFAUIINITANAUTIAFINAdaAITNAIND LT IUN 15T aRUA 100U (a1 Ty
20dzLAe I Hassan, Ramayah, Mohamed and Maghsoudi (2015) Wu37 URUUATSALHY

?:5 TAIATHTATEASUAZUFMNTE9NY i dnendeiingod 7 12 atiufl 2 nangian - FWInAN 2563

e,
i‘lﬁfj Economics and Business Administration Journal Thaksin University



a @ a_ o =

FInalannsaingd dwwasannienalawasauinfaasdl#iasasiransdnidadalua
\wasisdu Y

Y daduamnmnisusnisduauiinglsssnaasuinsdsnadanuienals
aasfiFusnnasadneTnsdnitadaluiminaseat viifiasanglfusnstiaud i
TFasmsfedafaaaiasudayauaslfuinsdeiivaiedomie i guduinng Bulad
TANAINT AE N1TUAINELAzyARNANZBINTInIE B S B Faiu duaanaiiugUeTTa
aasuinsleadlfusnsfidawnenisfsdafaansiivanuatevinlinsvineueaswinem
wagflfusnsiuazainuazsniundedn uazdsnaranufienalsnaflfuinng
winzrelnsdnwifiata Teaanndnsfueuidazad Charatphan (2014) THANYIE 9 AN
walazavgnAtdaamn NN IT AL N 1T avgudusnI1sgndt Fum Tuunazasia 1fumnas
Fumys wud Ewenadiuglsssieasniauinas viiaiid aaeguduniaiium azainda
nsRumaniesaagluinaiit guddumignscidmiunsiiuinsfiiiuatie ao1uiisa
FUUTMIATAINALIE UASWHNIIU2IGUITUNUAINIEZN TN 1SeUFae gnATFuina TN
walalulunsliuinig

flaaduaninInn1TUEnTAIN1TRaLANaAagnATideNasanRenalaans
AlFusnaasadnslneswitadaluiminasean lasdeanunisainisuseiuiiuuss
aa9gsAaasadelnaswiluilfagiunnfuiaainfis v ussdaalifuslaatlagtiumasm
Alusnisiiinisnauanadastesinisa aaandasiugUiuunisfssiainfi fauuas
TaeflFuanisaninalinuddaluiasnsliuinnsgnddeninusiasa fiuaiaan
fifmue fguduinisuazraadunasifissmadanisliuinisgndn Fati wingiusnisf
nsnauaausragniluduiinanivedufssdanalidifuiniafnaufisnalasa
w3 adne Tnananisinuniiululufisniafienfiu Charatphan (2014) fidunudn gn@aas
Fuun Tvunennasia unas Junys Aldun1mauauasiisaniiindanudasnissin

o a

Audusnsazdanalignininanianalssalilfusnig

Ué

AoININNTUENTduAsanlalafidenasranufisnals 2aedlfusnsiesazine
Insdvwiniafaludaninasaan Taedl#uinisinnuienalaluiaedifiuinng Husnsuas
wlsldagnAtusdazsreatrauviniianiu 5098981 Aa guduinisuazraafunasiie
TusmasTuaafiszandmiunsliuinig fedanariiasiliglFusnedantennmans
malun1sliusnsuazazdanalimiaaufsnalalunisunl#uinns Tagsnemddanow
wihtidunuigainwnsuanadunistinnuanlaladawasanuienals sanadasiu
I3 §8289 Tubtimthong and Chantarat (2014) T@Rnu 389 Hadefifinasianiufienalaly
A9 IRUSNSULL M-Banking 2895W1A19aNAY NTiRnuT SanTanszunsasasqgen wud
AAINNTTUENTAHAINIALS denasianiufionalalun1sTRuSn15uLL M-Banking 289
surA150aNAN (ufian1a@eadn Tuanizf Loke, Taiwo, Salim and Downe (2011) Td
NIN1TANKY AMAIWUE NS (Service Quality) memwﬁawasfwaaqﬂﬁw (Customer

Satisfaction) WU AU NTaTa n1TRaUANANTTIAET N1TlRANBaTuLAgNAT uas

Ve demauaznanaviladefidwasanufionalazasgndn : nadinu n15TiuSns o
o a a e tg a a s o as g 77
ayefgusznn Anzaod, aRdNA 1EWAT Y waz Ta1Tad Funsas

N



a 1

maalalagn@ 2a9flRuEn19ns Faaginsanuwianlulssaniade Sanswasaniu

14

Ranalauazaruinfaasgnan

14 1

AMAINATTUENITATHAINE LTt (ddsnaranuienalsaasilduinisg

U

P Y

w3adelnsiwifiadialudminasean Beldaaandasiuanyfguiise (i Tnesasiignad
aufswalatiasfigada nwdnuelzasiusnsiesodeduiisdnuasinaate aeasiian

U

]
=

THifindt gafaededralnsdwifiatia deliamnsaadvanuindataligndniaauis
wala(§ aanadasfiuauiseans Seaong, Thiangthawat, Kamsook and Rattanapinyanukul
(2018) T@fn1 1T 0 goun TS MsfidenasianuisnalsaasgnitunislHuinsgus
wuzLIAnusalTsmATuEns USE Taiswiiia iaguad finaad 91da wodr Funins
vngafialidwasanufienalanasgndnlunislfusnisauduuzuninsfinu datlszng
Fuzas Tarsuvi Tuanizdl Poowaphatchaikit (2016) Tafnu3as asunmns S n1s20win
anAETugTTRfidsnadaaisnalanasfliuinisnialng wud aoiainnns
Wusnedhunnmingadabidwasraanuenalazaslfuinisaaine 119 Rueangkol
(2015) ANKITDY AIMUTLAUNNNITAAALALAUANIUNS IS N9 AT ENENARaAILAY
walazasgndi 3 Amua Tl nqammauas wud Tud e dedalidmadaniy
Fanwalaaasgndnd Aaa Talad nqammaniuas Tennanisivasenaiuanstifiug
aufanalaaasgndlagdiulnaiine1ngUss9un15uU5n19 N1TABLANEIABAITH
#asnisasesaniuaznsquaiailalasagndn snndifiszuadiuiasaasn wdnuoing
Fudnfuddey
AUAINNITUEAITE NN g adunngndlideanadaniuianalaans
fliansesaelnedwitafaluiminasaar deliaanndasfuanyiguiidals Tae
\Faviigndfanufisnaladiaefigada wifnamiauiauiungbuiasassiudiuas
uin15 s fiuldingsiuesadnalnsdwifiadadsliannsaarsanuiaiulignduin
aufsnala (d Tnanan1sinundnlUlufiarnieafiadfiu Seaong, Thiangthawat, Kamsook
and Rattanapinyanukul (2018) (§@nu3a9 @mﬂ’lWﬂ’l’iU%ﬂ’liﬁﬁGWﬂﬁfaﬂ’]’mﬁ\T‘WﬁT?ﬂa\‘l
andnTunslfusnsaudunsuni@nunsalssmaiueas Ui Taiswiva Baguadiu ifin
11ad 9fim wudt @unislianuiulaunigndn lidenasanufienalsaasgndlunisld

]
= =

UEN1sgudunzunIn1saine datszinaiuaaslaisui Tuasefi Poowaphatchaikit (2016) T

ANWNTDY AMAINNIT LT N19209Ya N AL Mg 9T g ATIdINasanIuAswalaaa

U

1}

JlFusn1saaing wudt aasnmnisiuanisdunisiauidulaungnd lidawasianim

) e

fanalezasflFuinisr1alng 9nnani193dadsnaatafinsinilagigasneiunis

v
I o

AaFaAasaI1T N5 an19 T AUATNS aUSN152a9lAT a8 FINITON [HNA L AINIS T3

[

A51ma5$15n19 Call Center wianwaaulail laeawzdawaaulaimiunignilagim §
Hayaduduaruansfiignémuasyinanudinladiedilas sasvisansafangausinie
Todasiay serinHzailudundnaiuatsss [Wlailasad1dyiideanarannuienals

2RIGNAT

?:5 TAIATHTATEASUAZUFMNTE9NY i dnendeiingod 7 12 atiufl 2 nangian - FWInAN 2563

e,
i‘lﬁfj Economics and Business Administration Journal Thaksin University



fiaauaune
INHANTTITEFINETY uaaslAfinIIgULuunsAningInuazfladaqaninnis
13n19 (fun druarsilugusssnaasudnig dunismauauasiagndl uazdiuaaeila

a

Td dawasanufenalazasilFuinaesaielnsdwiiafouazfioflFuiniafianuis
walafazyitifnanueedndnd deiugliusniaaiadalnedwitadanisfias 1) a¥9na
gnffaligl#usnnAnauianalanazinnussindninsesiaiias Tnenanzasedioly
gugluuunisdnidngia glEusnisianenalslunisdudunasiialuariuay
W99 IaS s Jisznaunisduasadnelnsdnifiafianasfiniafmuig snnaag
Foyyroamsadeliiilssansnnainsaiaudumasidin ([duuulHfnde Adymioansaing
TnadnwifiafiansaunguimniufiuazasilsTufudunafifinfinarnvarsianauauas
ANHFaIN1TERsgNAIAINTLLLILIN ST EIRTIRsuLAS T 2) gounInniTuEnTAY
armfingisssnaacuinig JlRusnmansaialnsdwifatanisfinisiunaluladidiwnls
Tunsgeanuazanliungndlunsfindasaunadayansasudayadniaisuazdns:
[uld nisausuwinaAenfunisusenie yaaRnnainw nayadauiugn@n FINNTT
AIPUANIATTIUNITUTATT 3) AMAINNITUTNITATUNITABUANDIFADGNAT Aa 9l
N9EUIUNITUATRAWIWITNIWIE a s aud (2o e Thdugndnldagesamiaiids

THusnsfiaaunssiasadu in1saauninaiudasniseasgniiagians uaz tHnlalu

0
o °

nstusnsathsdifign wiaulinsziian19dunalulad Artificial Intelligence (Al) 3nT#iia
naRBUAUBIANEBINTTIAE 8T 4) aunwuEnsduniaianlaladagndn aedng
AsfinsfimuaazihinsgIunsuE s fisuandigaduinfearvinfieniuene
naliuanagndudazae Tamien1Td19RNd e Taasgndaseraiiiag i nan
\Hia-Tla #aen1enstiuinig anafianalasanisliuinng usnsasuiigndndasnis

fu MeiliaUsulRaun syl anuasuansdfgnanfinitasdnsialaladaniu

FaNN192a9gNATRADALIAT

LONd1SO10DV

Chaengwetchai, B. (2018). Service quality affecting passenger satisfaction BTS Skytrain in
Bangkok. Pathum Thani: Bangkok University.
Charatphan., P.(2014).Customer satisfaction towards service quality of customer service

g-net mobile center Chanthaburi. Burapha University.

Ve demauaznanaviladefidwasanufionalazasgndn : nadinu n15TiuSns o
o a a e tg a a s o as g 79
ayefgusznn Anzaod, aRdNA 1EWAT Y waz Ta1Tad Funsas

N



Chathai, M & Saengpikun, A. (2018). The Determinants of quality toward Middle - East
airlines services affecting foreign tourists satisfaction. Bangkok: Dhurakij Pundit
University.

Chin, W. W., Marcolin, B. L. and Newsted, P.R. (2003). A Partial Least Squares Latent Variable
Modeling Approach for Measuring Interaction Effects : Results from a Monte Carlo
Simulation Study and an Electronic- mail Emotion/ Adoption Study. Information
Systems Research, 14(2), 189-217.

Chienwattanasook, K. & Thungwha, S. (2018). Service quality affecting the decision to
repurchase logistic services. Master of Business Administration Department of
Logistics and Supply Chain Management, Ramkhamhaeng University.

Dunluck, K. Plangcharoensri, K Srichrachan, W & Pangniran, B. (2015). Antecedent factors
affecting on tourists’ destination loyalty of Phuket Province.Doctor of Philosophy
Program, Suan Sunandha Ra jabhat University.

Gold, A. H., Malhotra, A., & Segars, A. H. (2001). Knowledge management: an organizational
capabilities perspective. Journal of Management Information Systems, 18(1), 185-
214.

Fornell, C., Larcker, D. F. (1981). Evaluating Structural Equation Models with Unobservable
Variablesand Measurement Error. Journal of Marketing Research, 18(1), 39-50.

Hassan,S.H., Ramayah,T., Mohamed, O., & Maghsoudi, A, (2015). E-lifestyle, Customer
Satisfaction, and Loyalty among the Generation Y Mobile User. School of
Management, Universiti Sains Malaysia, Pulau Pinang, Malaysia.z

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant
validity in variance-based structural equation modelling. Journal of the Academy of
Marketing Science, 43(1), 115-135.

Kittisapkul, O. (2016). Factors influencing customer satisfaction and loyalty towards hi-
speed internet ( broadband) : a case of public telecommunication provider.
Thammasat University.

Kuo, Wu & Deng. (2009). Service quality in postgraduate education. Quality Assurance in
Education, 16 (3), 236-54.

Lertvanichrot, P. (2016). Brand image and service quality affect satisfaction and loyalty of
customers food delivery services in Bangkok. Master of Business Administration,
Bangkok University.

Loke, S. P., Taiwo, A. A, Salim, H. M. and Downe, A. G.(2 0 11) . Service Quality and Customer
Satisfaction in a Telecommunication Service Provider. 2 O 1 1 Interntional
Conference on Financial Management and Economics.

Mukdawet, 0. (2018). Loyalty programs and service quality affecting satisfaction, trust,
and loyalty towards premium coffee shops of consumers in Bangkok. Master of

Business Administration Bangkok University.

?:5 MNIATATUFAAATUALLINTEINT v Inendevindod U9 12 auh 2 nTngian - FUAN 2563

e,
i‘lﬁfj Economics and Business Administration Journal Thaksin University



Noinawakul, C. (2013). Comparison between the expectations and the use of electronic
document system of staff at Directorate of Medical Services Royal Thai Air Force.
Independent research Master's the Degree Rajamangala University of Technology
Thanyaburi.

Noonin, S & Phuangprayong, K. (2019). Factors Affecting the lifestyle of the young
generation in Thai rural society. Thammasat University.

Office oF the NBTC .(2019). Telecommunications Market Report Quarter 1, Retrieved January
10, 2020, from http://www.nbtc.go.th/

Poowaphatchaikit, W. (2016). Service quality affecting the satisfaction of Thai customers
at Suvarnabhumi International Airport. Master of Business Administration Bangkok
University.

Porral, C. C. and Mangin, J. L. (2015). Switching behavior and customer satisfaction in mobile
service: Analyzing virtual and traditional operators. Computer in Human Behavior,
49, 532-540.

Pornkun, 1. (2016). Perceived service quality affecting customer satisfaction, trust, and
loyalty to the FAST FIT garages of customers in Bangkok. Master of Business
Administration, Bangkok University.

Rabelthamethani, K. (2014). Service quality affecting perceived brand equity and brand
loyalty of mobile cellular network operators in Bangkok. Master of Business
Administration. Bangkok University.

Rueangkol, T. (2015). Marketing mix and service quality affecting customer satisfaction: A
case study of We Fitness Society (Bangkok). Independent research Master of Arts
Degree Hospitality and Tourism Industry Management Program at Bangkok
University.

Seaong, N. Thiangthawat, P. Kamsook, W. & Rattanapinyanukul, K.(2018). Quality of service
affecting customer satisfaction of education counseling service at Oriental
Education Network Co., Ltd. Faculty of Business Administration, Huachiew
Chalermprakiet University.

Seangwattana, W. (2015). LifeStyle and motivation Influencing fitness user's decision to
choose their fitness center in Bangkok. Master of Business Administration. Bangkok
University.

Songkhla ProvincialStatistical Office. (2018). Songkhla Provincial Statistical Report.
Retrieved from http://songkhla.nso.go.th

Srijun, k. (2014). Service Quality of True Shop Service Center Affecting User Satisfaction
of 4G LTE TrueMove H Network in Chiang Mai Province. Rajamangala University of
Technology Thanyaburi.

Ve demauaznanaviladefidwasanufionalazasgndn : nadinu n15TiuSns o
a o a a e tg a a s o as g 81
Aoucdqusznn Anzaod, aRdnA LAUIS Y uaz FanTad Sunses




Stevens, J. (2002). Applied Multivariate Statistics for the Social Sciences (4th ed.). Mahwah,
NJ: Lawrence Erlbaum Associates.

Sunasuan, N. (2017). Customers’ atisfaction toward products and services of 7-Eleven
stores and family mart at Nakhon Pathom Province. Master of Business
Administration, Ra jamangala University of Technology Rattanakosin.

Supaphol, S. Someran, L. Tudjuntuk, A & Noksakun, T. (2018). The Quality of transportation
service-affecting customer satisfaction: A Case Study of Ekachai Salee Suphan Co.,
Ltd. Rajamangala University of Technology Suvarnabhumi.

Taweephol, R. Chantuk, T & P. Siriwong. (2018). Elements of pecial empathy for service staff
in Thailand Boutique Hotels. Dusit Thani College Journal, 12, 5

Thaisom, P. (2015). Factors positively affecting the satisfaction of coffee shop A in
Ayutthaya Province. Independent Study, Master's Degree. Bangkok University.

Thitimanakul, A. (2015). Customer satisfaction with service quality affecting the decision to
switch to another mobile network provider in Bangkok and metropolitan. Master of
Business Administration. Thammasat University.

Tubtimthong, T& Chantarat, C.(2014).Factors affecting the satisfaction of the M-Banking
service of GSB: A Case Study of Phra Nakhon Si Ayutthaya Province. University of
the Thai Chamber of Commerce.

Winda Victoria Pebriani, Ujang Sumarwan,andMega Simanjuntak.(2018). The effect of
lifestyle, perception, satisfaction, and preference on the online re- purchase
intention.Bogor Agricultural University, Indonesia.

Wongsopa, A. Saiseesod, S & Yanwaree, N. (2015). The usage behavior on Facebook and the
effects on students’ lifeStyle: A case study of Loei Rajabhat University. Master of
Arts Communication Technology Program at Udonthani Ra jabhat University.

Yaibuathet, T. (2013). The Effect of satisfaction in service quality towards finance and
securities company's brand loyalty in Bangkok. Bangkok University.

Zeithaml, V. A., Berry, L.L., & Parasuraman, A. (1996). The behavioral consequences of

service quality. Journal of marketing, 60(2), 31-46.

?:5 MNIATATUFAAATUALLINTEINT v Inendevindod U9 12 auh 2 nTngian - FUAN 2563

e,
i‘lﬁfj Economics and Business Administration Journal Thaksin University



SAasi:RovAUs:=nouAITatUssunIvNiS

LWUVUUYDVSSNOLDNBUTUIVKIQdVUAD

Factor Analysis of Competitive Advantage of Small and
Medium Enterprises in Songkhla

" < o] AREARSNA LA E o,
ST SIUTAIY  : 04/02/256% 29anuol AAAAFING' LAz YA Tuiln

Fuudlaunaay  : 16/03/2563
TURBUTULNAIN : 20/03/2563

Woraluck Lalitsasivimol' and Nukool Chinfuk?

unNAQYD

a e s

INWITeNRTRgUss AR Aad AT asd U Tz na i usuaN FUSauniens

q

a

waiviiuansgsinanyuludminasaaiuaziansradauanaanadasnannauaaslung
fiufiayadelszind ifudayangudiatreandiusznaunts s1uam 396 et Tnaldnas
WBanuuLanzas nsasialflun1aifudayaldanuuuaaunisuazldlusunsunea ity

s zidaya nan1939enudn n1saeseilieaasdlsznauBsBnduiuduiians

v

AN AT auensuiduaavgsiaanyy fvlsznaudiesulndalssdndvie 4 dauls

s

T winngan AMAIW NITABUANENENAT uaLlseanBnn Haudanadasnannfauiu

4 (4 g

Fanadalaeynyd Ae1laaundd indu 280.714 AavAIdaT 1YL 145 AT lARLAIS ANRNS

U

o

Wil 1.936 AT p-Value 11U 0.053 ATAAHTRTeAUATTHNANNAN LYINiU 0.932 AAuiin
FEfuAINAaARFaINAaNN AU aLTiauYinfu 0.967 AdafisIniidvaauaieaagLe
W38 WL 0.046 LazANTINZANANRRRIAIFa92aNATHARIALAR AN ATz H0d Wiy
0.049 Tﬂﬂmmfﬁm"?ﬂumqmiLtﬂoﬁuﬂmq‘sﬁmaﬂ%uﬁy’q 4 asflsznaufAiulszans
anfuiusngolunomiimsesdduanuinludos Aa asdUsznauduninnssuiian
11U 0.99 FUAMATN HAYINAL 0.93 ATUNITADLANRINAT HAWYNTL 0.91 Az
UseAanBEAIN SRR 0.77 ANEEY §9ti ﬁjﬂizﬂm_lmiﬂ'ﬁ?ﬁmmﬁ’lﬁiﬂuﬂﬁﬁmm
Fnaninnisanfineiunieluaedng iiaiinaslfiusaunitenisudeduldiviusanis
Waenasasan masugiauilagii

dddey: mnldsaunienisudadiv §99LanyuW avALsenau

Hriremans1a1sd s, wingasUSuyinuindin a12n3ausmsgsiia aseusmagsia sminendemainn
Asst.Prof.Dr., Doctor of Philosophy Program in Business Administration, Hatyai Business School, Hatyai University
Hiamans1a1sd ag., ientud anesgaans ianandemaival

Asst.Prof.Dr., Assistant Dean, Faculty of Politics Science, Hatyai University

AnTeiavAlsznauaulfilSaunenisudsiuaasgsinanauluiminasaan
ITANUN AFAARINA WAL YA TUAN



84

Abstract

This research aimed to study the confirmatory factor analysis of competitive
advantage of private businesses and to examine the consistency of the relationship model
developed with an empirical data.The sample consisted of 396 entrepreneurs with the
purposive sampling method. Data collected by questionnaires and statistical program used
to analyze the data. The results found that the model analysis of the second confirmatory
factor of the competitive advantage of private businesses of four components such as
innovation, quality, customer responsiveness, and efficiency included goodness of fit with
the empirical data X2 = 280.714, df = 145, X?/df = 1.936, p-value = 0.053, GFl = 0.932,
CFl = 0.967, RMR = 0.046, and RMSEA = 0.049. The competitive advantage of private
businesses on four components were found from the high to low value as innovationat 0.99,
quality at 0.93, customer responsiveness at 0.91, and efficiency at 0.77, respectively.
Therefore, entrepreneurs should focus on the development of operational capabilities
within the organization, to increase the competitive advantage to keep pace with the
changing economic conditions at present.

Keywords: Competitive Advantage, Private Businesses, Factor Analysis
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ATaLLUINSTIA Ay RasgnsAmansuIRTEas 20 T (W.A.2560 — 2579) Tudunis
a¥rpNaTTo U U aRmuTEnaUN1T BnTERUNRANINLTITHLAZ TN
gairauIanasuazauIatangaina nn1silasunlasiugalanidniizdeaTaungy
Uszaanlanyedunisifis iwsugiadnn aluladiasaumauaznisaoans amnan
FanlesUsznasineg Tugfineeaslanddefiwinlfiansmeunssasdiayarians
Hiuluasinesansy swinl#sanataulan [Fnsuuau nasnnsifeunlasdienaindna
ﬂiz‘wuﬁﬂﬁmﬁmif‘?\imﬂ%’guazLaﬂ%uﬂixauﬁummmLL‘LjuauL‘W'umﬂ’fm AN YL
anun1Toinsilasunlasiindeiiuasnegunss danansenusagIfayaaadiy fuins
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maURsunlasmanalulad iugu (Decharin, 2003; Santiwong, 2008)

Feninasaat ifiuguinarsnisasmulugramnssaie nMAnTwan MANITLUSNTT
amfdsnazd1lan Tunisdniugsfalaidrenflugsfisanianaisuazanintdan dand
A lFilSaunnnningsisauialung asanfardanguasasiiags (Sir, 2014) 310
Fayaaifns1uIulTer1INTTUUAAINEDIUATWLTIIUIUgsAantuTInTaasaaid
U5 BN THIANTININ 1,545,989 ﬂuLﬁuQ’ﬁﬁmq 15 TAuTUF11I 1,241,304 ANTIUNN
ngagluriidonsesu 892,766 aufii laiaglurideussarudiuam 348,538 aulasii
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Tun1adaIuazAIANI 1IN 156,005 AU (Fa8iaz 18.47) TaNAINIAANIANITNARTIHIN
112,493 AY (3a8ay 13.32) LAsATANITUSNIT 91UIU 90,647 AU (Fa8az 15.00)
(ATNIUUTIIUTINTAFIZAT, 2558) F1NdayadInaIninaIuniayaainsiaiu
wamﬁ'LﬁuﬂaﬁﬁmiwﬁmLLazv;umgHﬂ"ﬁ'z‘hﬁiyﬁiamiﬁmmﬁgqizéfuzi';ueiasl (Micro)
LazszAUNNAIA (Macro) 2asuszine Taausesruiuiladantsniniudu (Primary
factor) ANANENWARANTLUIUNTTHER (Production Function) wamuilaluaniladaiia
VU NENLINTETIHER wazinalulad wana Nk wsseudaivunasdrdaanisliag
(Demand-side) n1nn193199 19 U sznAagludns 159 s ruiguuainuasisa(d
\Reswasanislidne AestsiuedanssunasugAaliauTnldadnadafiu dafu aam
wilauaznisud lallamisieg Tuaraussaruadramanzanuaziunts ol sxgieanilaum

\Zalagadeduasugia Teastraadndnaninnisndnuaznisifiulaaaslszing

¥
v A VA o

Tas99u (Siksamat, 2012) @eluweuisaifivaldianvaninasaandufiuilunisive
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Uszndl AaTAnfitiandnuaiiawnofegetinvaafienivri ewazaise

AN FUFaunan15uaediu (Competitive Advantage) AHLWIAA2EY Porter (1980)
asnuAnTsilazasnagnsaa RS aunensussinliaanadasiunisduiiu
5579 1 AT ANduasiiusnsiiandt Aa nisaedudmsaliuinisfiunnde a9
uwanastugugoinIw SagRuiits 1udu nsansdudiignnitlagesdiasnindaaduyus
i TeenadantHuinnssaluniadufiuvenu nmsanilfdei idniuseg nsnauauas
ANNFRINTTa9gNAN IialaInsaa eAud [Fgnnauiivaneuasnsennaudaanie
aa9fuaTnAsnniign vanede AuduazuinnsdasfitaulUanfuduazusn1Taaausess
Aulindafinienils szaenalifuslaafnnissuduazdantafudmsausnisuazauii
azéwgf‘i‘fyaﬁuﬁwﬁusfuiwmwﬁqaﬂ'jﬁﬁuﬁwﬁu (Chaengploy & Jadesalug, 2016) AITHATHITN
12989dnstuNTaS 1aNasTTiaasinTAnIInMaNARANEME AU s TignddaeniTdiie
UsgAnsamimilianileefinuifilseunenisudsiufiasdlsenaundnag 4 du Tdun
FuUTEANEAIN (Efficiency) AUANAIN (Quality) A1UNTANTTH (Innovation) LAEATHNS
AALIANAIZNAT (Custormer Responsiveness) ilniianddudenisatiuayuuasiasuasig
ANEHTaT 4 FulifuntineiidasfasagndFedaiiuaadnsaiaanulfiusey
nanTuaeiuan9nsdng (Hifiuacnedifs (Danthumrongkul, 2006) Fauluasdnafiszau
AuANSITsNaumIngs i anh iiFuwine i dudRedagnétiasnsaiiszdndule
wazuAtlogsegsmiensRmsnaa AN Tazasyaanama AN sadaauls
uazu il lEaeeTUseans n Az AT as ANAM TN IR aNaN 19 AL NI HABIANAN ST
%ﬁizﬁuﬁqaﬁmmzﬂimummﬁwL%@Tuizﬂzmq (Naweekarn, 2005)

gaialanau niagrianuianatuazauadan 1iugsAadidsznaunisusznauy

q q
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aasFnn (gnén) Taem¥siiaelinarinls uazsansuaudsdunisaneyumsa ildnanls
ANFAINTT JUTENUNT IR DIMIAT ANweNeEEL AU AR LG T A T Ay
HAR ST TR U2 ANENA (Effectiveness) Wavlszanann (Efficiency) Fouegsianiu 3
UsslnnAagsNan19Wam (Manufacturing Business) §5719U5N19 (Service Business) Wag
§5019119A1 (Trading Business) (Office of Small and Medium Enterprises Promotion, 2014)
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Toeftladalun1sdniingsis 11u Aun1a¥ants Aun1sinniansnennguyus duiiod
LAZNTTIIN AIUNITNAR AIUNITUENITUAEN19AT A1untaaata indu vinlHAan1sd
UssanBnmuazadsaulfiSaunienisudeiiuansgsne

aHaina1iedy §AveTeaulafinul TinsreieedusznauBe@induaau
THFaunensusisdiuaasgaiaanaudunisifaiafiuuumeiddmsudusznaunis
W UTETun1919umuas s RuA1/u5n1s AaanauyaaInsuwasdnisuazi duunams
AmFuniasgitain [UUSuunugmsaaniaasianiaiaindnaninluntsudeiug o
AMNAIAYHINADNALTZNAUNTT INANIAAZDIDIANT VI TaIANTRLaNIE WAITHAI I
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1. iadesziasddsznaudsdniuaulfiuFauntenisudsiiuansgsfiaanau

1% -4

2. WiansraauaNdaaadasnannaueaslieatuiinyaielsy inid

NnUNJUdSsStUNSsY

A FIFEUMNenTTuLediu fia mMsRmuLaTAIEImMENEIns TuasdnsTiguae (i
i n3an19nTeviusisLsasisiiguas Bianansanseyin (@ WA duanssouzndnviaii
AINAINITOTIFLAN2RI89ANT (Distinctive Competencies) Zvvzialiifindaldiuseau
yensudeiy falfiFaudenarasiudmseandidniiudaaudnia uaznisagsaniy
Srer81198989Ang nsdnsduluinsaliauisaifiauiianls (Nonthnathorn, 2010;
Nawikana, 2005; Sanguanwongwan, 2010; Robbins, 2005) wanINHNTNI s 1N nenas
Avisznalalinaminefiadunaaumanasasn @G aumentsusiuiidaaug
Aa n1sussadalfiuFeudiuainuuansng (Differentiation) 19N RN LAz LN 97T
AtATWITTgLNE (Superior Quality) ieamunMTunaTH 9 ArmAsunsTiag s T
Smteauundt figtuuuuaslaslonilFanauniu uazfanufrmimanalulaglu
Mal3uNIngn (Saritvanit, 2010) NMaaseAERanalaaasgndn naaieaaumiiandi
Auaein nsrausumalasuulasazdanguldnaaniiat uasn17a519ANULANAE 1
Anudnuaglagszdasinisfnuisan nuisdaumeluuaznsuandan aaiiegauds
uaglanaliiundige (Siriniran & Saichu, 2009) ATNETINTIRBIENTANINGI AR LA
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TaFnirasdnsdu iudaidlsldgeninnesgiueasgeramnssaiu viaasdnsainnan
a5 19liiAngmduiasfnsaasfiasiinniiguasiu Taan1sa519a210unns19289
NARSDI9T N1T39FINABIRAIATILANIZIINE T NTNNITHEANS Bt aeNTiRdming nng
A319ATNLANG19917AU2AY (Chatreewisit, Pujinda, Chutrakul, Jinanurak, Pluangkrasae &
Nin ju, 2010; Fuller, 2004)

IINNTANYINBNATITUALITHITYA T ] 289 Danthumrongkul (2006 : 38) La e
Matchuang (2014) wud1 Tuaauzasn1s¥asiulsanufiuseunnentsudeiuiilsiuauise
il Usznaudae 4 fauls fa

1. UszAnBnn (Efficiency) ilunmisiaauaansalunislininensiaaniigua
fulunanandudmiauinisasinadieadu udl@audmiausnisfivinduniannning
wisiu 1iaandnsinsgade uian1sTHimaluladlni g saudenisiamuininemiils
ANNgAEaENTn [Fatafndnanmiiansussadiminegegaaadasdng Ussdnsam
azgninlugUdpTiaeufuNaeui [d

2. Ago4nw (Quality) Liunsiani1s¥anisszuulaafiyanaluasdngfiinaiu
SuRaraudasuiinuasnszvinagadafnfiiiaiaudwazuinisaasasdnaiuluniy
fafuaLazinInTgIN ATIRINANNABINT2R9gNALAEATIMTI IR AT

3. W358 (Innovation) tHun13¥AN1sUssANARAULA A 19T TTATUAN
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WARSTIA USN19 uazaluladlnd g Asaasunarudsnisnianseuaunisimilunisndn

= a =

wAsausn155anden1susInseuguuulml iialfifinauAaas19a8998 uazadas
UATATUAWA LAY DIANS
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4. NMIADUAUDIZNAT (Responsiveness) Lun1sianslRusnsaudmiansnsd
ATIAHEAHABINTT2RINET TR UAATHIASANAT JULLL 59AT uazAHTIE T e T
gninfisnalauazilsediulagegn

PnuwIRRfIna1tesiu agUlRImalRSsunensussiniauddnannsa
nalsznaunsuauanea9asdng viliasinatlanaluaadanti lunsadeiterils
Tuszazfuuazazazenal@geniigua

A998 1589 TS eueuasilssnaudeduduanFilsaunienns
weivdaasgsiaanyu §AvaldlinsauuuiAnlun1s3daminuuiAnaay Danthumrongkul
(2006) @9siuilsitETaauldUFaumenisuseinlugsfiaiana Usenaudie 4 fufa
1. ULUTLANEAIN (Efficiency: EF) 2. AuAMAIN (Quality: QU) 3. ATUUIANTTH (Innovation:

IN) Wae 4. ﬁmmimuauadqﬂé’w (Customer Responsiveness: CR)
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Uszansnn
(EF)

AN

v (QU)
AanulfFaun1enis

walviuaaegIniaanyy

(CA) winngTH
(IN)

N1TADUAURIZNAT
(CR)

ANA 1 NTULUIRANTS IV

55n1s398

n173Feiifinn13 913905 u10 (Quantitative Research) Timafian1s3ias 169
a9AUTzna U BIEuSUTuFuTiaag (Second Order Confirmatory Factor Analysis) L#i &
As19EaUAIH RS BUNIIN1sudsiuzavgsivenaulinuaanndasnannAuiudayai g
Usedntd Uszrnsiitiiuniside vinniaAusiuindiayadisznaunisaingsfsnianis
WNAM §ININIANTITUTNITUAZGININIANTITAT ﬁéi”’qagﬁuﬁuﬁ'%’wimwm 91474 8,860
318l (Department of Labor Protection and Welfare, 2015) nsAnuluaseillsn1simsed
avdsznaudedudu dasrsfimunzandidalddmunauinnasngudaadtelune
Ars1gdaun1alaTead1efinunzan fa dousd 200 faae198uT1 (Hair, Black, Babin &
Anderson, 2010) §37a lAf1nuani1sidannguiiadisnuu (ia1daaiinsraziiiv
(Nonprobability Sampling) Tag AEn19qw wuulmaad7 (Quota Sampling) (Vanichbuncha,
2007) 91NG579M9HEAR §9AIN1TUTNT UazaIN A ANLAzAAS TagaNLLILFALNINAA
g3f9az 150 ya liiaiAnnTnTzaeaasdiaya §idalfasuunaauny 31473 450 ogn (&
AFUAUNNT I 396 ya AnifiuFaaaz 88 IaFasiialuniaifiusuTndayalfuuuasuay
(Questionnaires) N1ATITFALUANIATNAANATATE FATeniuuuiaaualdfidatnoy
AR50 10U 5 YU UREAINIMAITETIAIINAT IR HaNT (Content Validity Index)
Winfiu 092 waznadauAlIEaiuRaILLUABLAINIT9RITY (Internal Consistency
Reliability) vinfiu 0.93 Tasutianusiautlsuns TEun duus=ansnin fdrnudaiuridu
0.86 FuanAIW TFiAadaiuyindu 083 dmuninnsan Saaudaiuvidy 0.78
LazfunTAaLAURIgNAl SArdaiuindu 0.78 Tuusdazdadamdivaldseynd

VY s

MNWITE289 Danthumrongkul (2006) wae Matchuang (2014) #7 Folddnvimilsdafinna
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(Descriptive Statistics) Lﬁaa%mﬂﬂ”agmmvjmammuaaumu Téun A48 (Frequency)
wazdasaz (Percentage) WAEN1TILATIERIRLTzNALITIE NS USUFUT A8 (Second Order
Confirmatory Factor Analysis: CFA)lagil#lUsunsn AMOS Tagfin1susensminisimas
FreAn1salsznodtadululég9gm (Maximum Likelihood: ML) 1iams19 881U
Wigan s dalATaas 19f8n19R91THIAITNAEARA DA L HARATHANNTT LATIAS 19R TN
nquijiufiayagelszind laaRerssndraiffnseduauaanndag (Fud Aradf laa
wAS (X?) A lAFLAISENTANS (X2/df) ANsiaingTeduAITNnaNnaw (Goodness of Fit Index:
GFl) FirdaiinTzduauaanaAdadnannaullFauiay (Comparative Fit Index: CFI) A@aid
FINAAYADIRAL 2B ANINRS (Root Mean Square Residual: RMR) LaZAITINADIANARY
frdvaasaadanaataafaulaglssno (Root Mean Square Error of Approximate:

RMSEA)

-D

WaNISANW

& o o

fayanalUaasrauuuusauniy

Wan13 AT IziiayaTi(laasgsiaenay 917U 396 518 Nan19IATIERdaya
wudt drausuusauainddivajifundaiesasa: 55.70 inandeiasay 44.30 a1y
N1NN7 40 DFagaz 57.00 a1g 30-40 Uiasas 29.50 uaziiaandi 30 Udagay 13.50 526U
N1TANEITEALLT Y IMTTagas 48.00 gunitlTunyniagas 34.00 ArnIUsyey1ns
Fagaz 18.00 Uszian2asginanian1ananiagas 34.10 §309n1AN15UIN1958az 33.80

gafianiani1adifagay 32.10 suuuuasgsiaiinfianiadaasmuieisasay 54.60 19

q @
4 )

Auarusfinsagaz 20,50 USEMIinsaear 24.90 szeziaa U5 NANgIAaNINAIT 10

q

fi5asaz 38.90 Waundn 5 Udauaz 29.00 szazl1a1 5-10 U5asaz 32.10 FTHIUNETNNIU
N1NN31 200 ARFagas 9.60 914U 51-200 ANSasay 25.50 (i 50 Ausasas 64.90

nan1T AT siasdussnaudeiuiiuusuiiaasaulfuseuntenisudediv

1 ﬂ’)ﬁurﬁtﬂ%ﬂ‘i_l‘l’l’lx‘iﬂﬁiLLﬂdﬁuﬂaﬁﬁiﬁ?Laﬂ%uﬁ'\i 4 asdlsznauidnimin
9AUTENAVTENIN9 0.88-0.99 Taenedduainuin (Utias fia asdisenaudiuuinngsy
AUAMATN F1UNITAALANAIZNAT LAzdHLTEANEA I LazAIALLT TR aRA TH
(Average Variance Extracted: AVE) #9§1@7 AVE #1n7147 0.50 wan931 n153aiaunss
LarAIAINERTNaIAUTzNaL (Composite Reliabilty: CR) #4f1@1 CR #1nN37 0.70 waA93
wuuAaUaNEANTAEIRTaE9lATI851959 (Fornell & Larcher, 1981) f9918aziBanuan
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A9 19 1uaANAIEIMITNaYALTENaY, AFNUTANEaNANRUEWA, AVE, CR

Aauils vniinasfusznay R2 AVE CR
ATHHTANTTH (IN) 0.99 0.99 0.55 0.92
ﬁ’lilﬁlﬂéﬂ’l‘W (QU) 0.96 0.93 0.54 0.91
ATUNITADUAUDY 0.95 0.91 0.51 0.90
gnAn (CR)

AuUTEANEN N 0.88 0.77 0.54 0.91

—

EF)
X2 =280.714, df = 145, X2/df =1.936, p-value = 0.053, GFl = 0.932, CFl = 0.967, RMR =
0.046, RMSEA = 0.049

FINATTII 1 WUIT A1RUTANSSH (IN) A1 1 uiTnasddsznautyindy 0.99 @1

NUT2ANEN1TNEINT0d 197U 0.99 AMAINLLSUSIUTRAR (& 1Y1171 0.55 uazA1AIH

e

FafuaIALTzNaY 11INfY 0.92 ATUAMAIN (QU) HATUnTnavAlsznauLinfiu 0.96 A1

P

o
o

FNUTzANEN1TNYINTOT 1YL 0.93 ANAITHLUSUSIUAFTA (F LYi1fU 0.54 LazA1IA2TN

\Hafuasdaznan vy 0.91 @A uniTrauauasgndn (CR) fidininasdlsenauminfu
0.95 A1&nlsaNE n1swengel i 0.91 A nulsUsauiiaiald windu 0.51 wazen
ANEafiuaefUsznay iy 0.90 uazdulssansaw (EF) fardminasfusznau
WinfU 0.88 AMANLSEANE N1TNeng el Wi 0.77 ArarnulsUsuiiada id windu 0.54
LazAIAN A aTNasFUszna Wiy 0.91
nan193tATIziasflsznauBefudududufiany (Second-order Confirmatory
Factor Analysis) tABL5AHANHINIZANAE aRAAASAINANNEAH (Assessment of Model Fit)

¥ a % o o
asdiayadelszyndiulanag

A 2 Tamanisieseiasdlssnaudednduduiuiiaas
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Tamanan1simszi LTI L3 219849
NIITUT

as 1 aa 1 aa

oleLitelel AHDG ANHD

ATaNAa a9 (Df) 166 145 >0.00 Byrne (2005)
A1 P-value 0.000 0.053 >0.05 Byrne (2005)
A lAIALAISANIME (X2/df) 6.875 1936 <200  Hair et al. (2010)
AFEHIARITHNANNRY (GFI) 0.783 0.932 >0.90 Hair et al. (2010)
AfrHTARITHARARARN 0.764 0.967 >0.90 Hair et al. (2010)
nannauLlggLigy (CFI)

FafisnfianszasAnaiaiid 0.088 0.046 <0.08 Bentler and
AR9PRIAINTINED (RMR) Bonett (1980)
FufiTanuaaIaARaNiHNS 0.122 0.049 <0.08 Hair et al. (2010)

USLHIUATNIT AT (RMSEA)

FINANUTLNAU 1 LALATITI9 1 wamiﬂizmmﬁhTuLﬂawamﬁms?zﬁmﬁﬂiznau

o as

Fefusmdwiuiians Tudrwaasnuaanndasiudaya@alsendnwudn @1 Chi-square (X2)

o

NAWvnfiu 1141270 avrdase (df) HAwvinfiu 166, X2/df 1vi1fu 6.875 (AUNIATT AT
Waendi 2), AradiAnasay p-value 1infiu 0.000, GFI HAL¥iNL 0.783 (ANNIATFINAITH
ATNINNIT 0.900), CFI HALYNfiU 0.764 (ANNIATIHAITHAININNTT 0.900), RMR HAn

c

¥y 0.088 waz RMSEA HAvinfiu 0.122 auddu (aunnsgiuaIsiatiagndt 0.800)

[
=

A ddenattsinluaaianaaaadasiulunanunguiaiunisne 1 wudi (adn

] 1
o £ Qs

Ffifin Nt Fedaliaanndasnannaniudayadslssind nan1simszinsauunafn
14

fanusmingiuld ddun193deedeidilaafansonenuiiululdlugmauiuazase
fufUFuTama (Model Modification Indices: M) Kan193LAS 2R EaYA91AATS19 1 WLTT
Tnafiusulna (Modified Model) aanandasiiufiayaidelssind uansitansuanufigiu
windid Taaanan1slnsziaaandasnannauiudioyaBolss ind feilifiarsanan an
Chi-square (X2) AU 280.714, a9eNad5e (df) HAYVINAU 145, X2/df 197111 1.936 (AN
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Abstract

This research aims to 1) study the level of knowledge and understanding about the
personal income tax payment 2) study the attitude towards personal income tax payment
3) compare the level of knowledge and understanding and attitudes regarding personal
income tax payment based on personal factors and 4) examine the correlation between the
level of knowledge and understanding and the attitude towards personal income tax
payment. The sample consist of four hundred taxpayers in Hat Yai Sub-district, Songkhla
province by accidental sampling. The statistics for data analysis consist of means,
percentage, standard deviation, inferential statistics including t-test, one-way ANOVA and
correlation analysis.

The results showed that 1) Most of respondents were female, aged between 36-45
years old, married, used to pay tax, worked as company employee, got bachelor’s degree
and earned net income per year 150,001-300,000 baht. 2) Overall, most respondents had
moderate knowledge of personal income tax. The level of knowledge and understanding in
each aspect sorting from high to low were tax computation, source of income, tax deduction
and expense deduction. 3) Overall, the respondents had a good attitude towards personal
income tax payment. The attitude score sorting from high to low were feeling, behavior and
thinking. 4) Overall, differences in experience of paying tax, educational level , net income

per year and career led to differences in knowledge and understanding about personal
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income tax payment. Differences in gender, experience of paying tax, net income net
income per year and career led to differences in attitudes regarding personal income tax
payment statistically significant at the level of 0.05. Finally, 5) knowledge and
understanding correlated with the attitude towards personal income tax payment
statistically significant at the level of 0.01.

Keywords : Personal income tax, Personal income taxpayers, Knowledge and

understanding, Attitude
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Abstract

The purpose of this research was to analyze the causal relationship between
system quality, satisfaction and loyalty in bank's application in the context of commercial
bank’s customers in Mueang Songkhla district. The samples consisted of 280 application
users of commercial bank by multi-stage sampling. A set of questionnaires was used as a
research instrument which measured on check list question and five-point Likert scales.
The developed Structural Equation Model (SEM) consisted of 3 latent variables and 14
observed variables. The primary data were analyzed by descriptive statistics, and the
goodness of fit of the model was assessed by using structural equation modeling. The
results revealed that the SEM model had a good fit for the empirical data (X2/df=1.98,
CFI=0.94, RMSEA=0.051, SRMR=0.065). The system quality and satisfaction factor had
positive direct effect on loyalty with an effect size 0.57 and 0.28 at a significant level of
0.05. On the basis of these findings, the researcher recommends that the commercial
banks fully focus on system quality in the dimension of reliability in order to deepen
system usage, user satisfaction and user’s loyalty.

Keywords: System Quality, Satisfaction, Loyalty, Cashless Society
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HANTTNAUILLLF1aB9N19TA (Measurement Model) #atlaenaudaad1uan 3 fia
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asdgfidanlsuienndnd druntenduunlfusnisds S minasdlsznauniniige
1Tl 0.54 (p>.05)
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ANANUSEANBYINAL 0.76 waz 0.57 AwadL WuReafuaufenalafidnanantansad

a 1 as
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first century and practical implications for the new business era.

Papers should be :

Single-spaced throughout
Times New Roman 12-point font

A4 size page formatting
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o an
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9101 W.A. 2562
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Citation after text is (Chouyboonchoo, Sirichote & Noknoi, 2019)

In case the citation of English documents, write only the last name of the author
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For any questions, please contact:

Faculty of Economics and Business Administration, Thaksin University.

140 Karnchanawanit Rd., Muang, Songkhla 90000 THAILAND

Phone: 66-74-317-600 ext. 1805, Mobile: 66-81-479-5605 /Fax: 66-74-317-698

All articles have been subjected to a double-blind review. Duplication, reprint, or re-
publication of any material in Economics and Business Administration Journal, Thaksin
University is prohibited without the written consent of the Faculty of Economics and

Business Administration, Thaksin University.

AuUzINws gL AT AIAURTY 135

MIATATUFAEATUALLTMNTFINT N Inendeviniiol



136 ﬁ MFATATHIAAATUAZUTINGINT W Inendevindod 19 12 atiufl 2 n9ngean - 54I1AN 2563

iNa . . - . . . .
'\E} Economics and Business Administration Journal Thaksin University



S1YUIIWNSVATUICU

] ]
a oy o =

FuatiuunaARniiu s ATy gamansuazusmnsgsne 07 12 ailfufi 2 nangrau - waaw

2563 (#5un19ns1aufilaangnseqond fesreuasa (Ui

1. 9A.A7.NANT uauess
2. FAATAUINTO! NUNAYAT
3. TAATYNNG HWTTINENA

4. 5AATUENGRA TURZINE

= o

5. 5705 AIGNE WaFnTFaiail
6. 5729/ ATEI TN

7. NALAT.AYNA Yulanos

8. WALAT. FHEURA Uz TWuE
9. WAATEIANG FUATLD

10. Wel.aS. AL Wannlna

1. w3 A5l Funsniamag
12. NALAT.ANYA LBENSAUDA
13. ne.as. Ay e Kouvina

14. WAL.AT.ATNTTN FUNTBUNS
15. WeL.A3. 013 WAITIUIA

16. WA.AT.2YIN FIFN

17. WA30T T9FaNA

18. m3.Aan U nyg (9

AMELUTNITGININAsN1TYT N Inendu2auunu
AMEUSMgIN i anedemalulagsranatoyys
TUTRINEALNITIANITUREHIRANTTH
wngndemalulafinszaamnanauys
AMTHYHLATANT HUINENAUNLATATERS

AN INITIANTT HNAINLNFLIFAN YD

AMZIYT HUTINgNAenanTgen (v
AzNIHsEFERsuarn1T Y WIaInTsiNnINenay
AMZINYINITIANTT HUNINEALUTTEINTIUUATUNS
AMEINEINITIANTT NATINYIALFIDATUATUNS
AmzUSMITgIN e inAnedumalulagsrieaasside
AMMTLISINTEINT IMAnendanining
AMZUINITFINT HNTINLIALNUATATIAT
AMZIATHTATARTULATLINITFINT N Inendaviniol
AMTLSINTgIne inanendemalulagsnasaaniide
AMZIATUATARTULATLINITEINT N Inendevinidol
AMZIATHTATARTULATLINITEINT N Inendaviniol

ANZANEINITIANTT NWTINYTAEUTIBINFTILUATUNS

AMZIATUATARTULATLINITINT N Inendeviniol




. ' /30 “‘“‘:Q
A ~ =
PO ‘
|
| ) r ] - v

N

D
N
WAL

NOJUSSMUISNISISASIASUIANENSIA:USKISSSNI9 UKh1dng1asnneru
140 Ky 4 n.1Ivagudny o.1009 9.ad9van 90000
InsAwn 0-7431-7600 o 1805 Insans 0-7431-7698

https://www.tci-thaijo.org/index.php/ecbatsu



	1.หน้าปกA4
	2.รองปก
	3.รายละเอียดวารสาร
	4.บทบรรณาธิการ
	5.สารบัญ
	6.เกศินี สือนิ
	7.รศ.ดร.เจษฎา
	8.พรวิมล  โฆษ์สงวน
	9.นาทพิษณุ ดีรัตน์
	10.ภิญญ์สุประภา หิตะคุณ
	11.ผศ.ดร.วรลักษณ์
	12.ฉันทิชา P97-112
	13.ผศ.ดร.อนุวัต
	14.ข้อมูลทั่วไป
	15.รายนามผู้ทรงคุณวุฒิ
	16.ปกหลัง

