a A a as Aa d Y v g’J &' :’
aﬂﬁwamaaqmmwu'imsmanmaunmmzmm"lnn‘lmammﬂﬂi}mam

voamsyeaumesulailulszimalng
The Influence of e-Service Quality and Trust on Repurchase Intention of
Online Shopping in Thailand

a A

2919 wnsna’

TUNTULNANY  : 16/08/2564 )
. Beaunisha Buddhakerd'
’J‘I«!!LﬁnlalJ‘]JVIﬂ’J”IJJ 1 06/11/2564

IUABLSVLNANN : 12/01/2565

UNAAEID

o [ /A

a A s A = a ad a Aa A 1 ¥
n137 EJH?J'NIQ‘]Jﬁgﬁ\‘IﬂLW@ﬁﬂB'I 1) ﬂmﬂ’lWUiﬂ’liﬂLﬁﬂﬂiﬂuﬂﬁﬂﬂ@ﬂﬁWﬁ@@ﬂﬁWﬂ@QGﬁ]

P} iy s

dy ¥ A A EL a ad a AAAa A 1
G]f't’jclﬂ"ll't’]\?ﬂ’li%'ﬁ]ﬁ'uﬂ’l@@uulauiuﬂiglf]/lﬁll‘]/lﬂ 2) ﬂﬂ!ﬂTW‘]JiﬂWi@Laﬂ%iﬂuﬂﬁﬂNﬂﬂ‘ﬁwa@ﬂﬂ'Nll

a 1

v ! o v Pz ) laa H ¥ 2
13l lumssedumeeularilulszmalne 3) anulinalansionsnanennuaalageds
Adal a 9 o <3 9 4
yosmivodumoou larilulszmalneg Tasmsnusiusivdoyannuuudouninosu laiian
[ o 1 o Qad‘ 9 9 [ d' "9 ] ] d' Y o
NENA0E19TIUIU 300 AU ddaN 19 laun Aunde Amdosaz mdudouuuinasgiu uaglded

a J a
L!’U‘]Jﬁllﬂ'liiﬂ‘i\‘lﬁ%j'lﬁsluﬂWi'JmiWZ’Vilm%ﬂﬂﬁ@ﬂﬁﬂﬂ\lﬁﬁ'lu

Y
a U

a v 1 a aa a Ja 1
AANI3IIY WU ﬂﬂ!ﬂ1W‘Uifﬂi@&ﬁﬂ‘VI5'f]uﬂ’(?fll'f]1/]ﬁWﬁ‘VIQﬂ’l\?ﬁi\illa$‘1ﬂ'l\15}@ﬂﬁ@ﬂ'ﬂﬂ

a Y 9

Y f S 4 J T A W @ aad [
asligesvesmsvedumoou lailulszma’lng ogniiisdiaynieadanszay 0.001 guaw

]
aad v

a adg a a a 1 ] v o w
‘Uﬁﬂ”lﬁf’JLﬁﬂ‘VIii’)uﬂﬁ’ﬁi’)‘l’l‘ﬁWﬁVIN@]ﬁ\Wl@ﬂ’J”liJul’ijﬁNﬂlﬂ @ﬂ?ﬁﬁﬂﬂﬁ?ﬂﬂgﬂ?ﬁﬁﬂﬁﬂﬁ%ﬂﬂ 0.001 Lt

= Y

9 Aa a 1 g’/ Ay so’ Ay a o 1 =
ﬂ’J”IiJll’J’JNGLMJi’)VI‘ﬁWﬁ@]’t’)ﬂ’ﬂi]@Nﬂli]"”lf@%’”lallﬂﬁﬂ”li“lfi’)ﬁ'l!ﬂWGBM‘lﬂuGlUﬂi%mﬁllﬂEJ DYNY

@ (9 a

HedAYN9aD

)
=D
W]
e
>
=
o
o
S
et

Aa v 3’/ dy Yy Y ~ o o 1 a adg a 4 9
1nMsIvensail lddedunuid iy auamuimssidannseinduazanulingds
I v A o @ @ o a A a 4 g}/ @ dy 9
dhuadeidiag lunsiannagnineamsearanmsmasdaannseting Taenidestfveil1a

J d a g}/ g 3 o 4 aQ v <
danaligndeoulariinanuaslaged uazaunsaihdeyan laninauiselal il uuug

a uad { o 1 o a A da g A

guanangalumsaselteganudiSevesdilsznoumswisisdorannsotind luilszima
Inyl

Y
@
Mmangy :

a ad a J Y ¥ dy %’
AUNINUINITBLANNITOUNT ﬂ'J'llIU],'J'J'NEl,% ﬂ')'liJ@NEl,%“]f@G]ﬂ

o a a ™ o au o
: 219138 AT., AUSVINITFIND ﬁﬂWUuﬂ1iﬂﬂﬂ1§ﬂﬂJiyﬂﬂ'Jmu
Lecturer Dr., Faculty of Business Administration, Panyapiwat Institute of Management

* Corresponding author: E-mail address: beaunisha@gmail.com

a a a ad a d Y ' ¥ { ¥ { a 9 L4
?J‘V]‘ﬁ‘V‘IaﬁU?J\‘lﬂﬂ!ﬂTW“Uiﬂﬁ'ﬂlaﬂ‘ﬂiﬂuﬂﬁlmgﬂ'ﬂlluh'ﬂ\ialfl]ﬁﬂﬂ'ﬂﬂﬁxﬂi]G?fﬂ“lﬂﬂ]ﬂﬂﬂ"li“?fﬂﬁuﬂ"lﬂﬂu‘lau”l
UIUYT WNDLOA



146

Abstract

The objectives of this research were to study 1) the effect of e-service quality on repurchase
intention of online shopping in Thailand 2) the effect of e-service quality on trust of online shopping
in Thailand 3) the effect of trust on repurchase intention of online shopping in Thailand. Data were
collected from 300 online questionnaires. The statistics included mean, percentage, standard
deviation and using the structural equation model to analyze and test the hypothesis.

The result shows that e-service quality have both direct and indirect effects on repurchase
intention of online shopping in Thailand at statistically significance level of 0.001. E-service quality
also has a direct effect on trust of online shopping in Thailand at statistically significance level of
0.001. Furthermore, trust has a direct effect on repurchase intention of online shopping in Thailand
at significance level of 0.001.

From this research, there were important findings that e- service quality and trust are
important factors in developing e-commerce strategies. Both of these factors have resulted in online
customers having repeat purchase intentions and can use the information obtained from the research
as a best practice to create the success factors of e-commerce entrepreneurs in Thailand.

Keywords : e-Service Quality, Trust, Repurchase Intention
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