v A {da A v A & [ a v (Y
tadedsaunaiidionswanemsdaauloveasninidvesduslonludania

advan
The Causal Factors Influencing Consumers Purchasing Decision of Smart

Television in Songkhla Province

@

an a a @ @ 4 *
A5 wzne' nssaims yunys' uag Jandad Junies’

UNTUUNANN : 01/09/2564 1 1 ”
Siriwan Masae Kannika Juntaburee and Wilawan Jansri

Suudlvunany  : 04/01/2565

IUADUSVUNANY : 24/01/2565

UNAAEID

]
a (%

a o dyd @ - [ A a AAAa A 1
fﬂi'ﬁ]ﬂun@@]ﬂﬂizﬁﬁﬂ!,‘W't’]ﬁﬂ‘]&ﬂﬂﬂﬂﬂﬂ'ﬁﬁ@ﬁ'ﬁﬂ'ﬁﬁfﬂ@]@i] ANUBNITNAADNIT

Q

v A

dy d A Y a [ [ 1 % 1 A Y a ~ dy Jd A
219 usli]‘;]f't’]ﬁh1i1/l1/l'3"l]@\1ﬂﬂiiﬂﬂiuﬂﬁﬂ'}ﬂﬁ\ﬂlﬁ'l NRUAIDIN AD Qﬂiiﬂﬂﬂlﬂﬂcﬁﬁlﬁﬂ'ﬁﬂﬂﬂiu

= d' 1 o d' [ (% (% 9 1 % 1
sror 1 UNRIUNT 911U 250 srenede ludInInasval Tﬂﬂi%ﬂ?igﬂﬂ’)@ﬂ?ﬁl!‘ﬂ‘ﬂ!ﬁngﬂﬁ

@

a 4 Qadﬂl EX a 4 o J Aa 9
Iasizvananugiulaslellsunsy SPSS uazinien lunaanuauwus13Ia 116 Iao 1y

Tumaduns Insead1euuuiadedesiosgauiadiu (PLS-SEM) wan1539onua Tadens

v

] 9 1
ﬁamimmmmmum a@aﬁummmmmgﬁam @%uﬂWiﬂi'ﬁNﬁﬁluliﬂ ﬁ?ﬂﬁ@ﬁlﬁﬂﬂ AINDND

v Aa dy d A Y a [ [ - [ d‘
msdaaaulageau1innivesdys Inaludamdaasvar luvaznilavsnsaoasmsaaiauuy

v 9

aa < s 9 a g a 4 (K 1 v Aa dy d  Ax Y a
2R amul,’mhlclm ATUIANNIYDLANNTOUNT ul,iJ’fNWﬁGl@ﬂ1§@ﬂﬁu1ﬂ“ﬁ@ﬁﬂ'ﬁﬂﬂjﬂlﬂﬁZ\!‘Uiiﬂﬂ

ludaviaavan

'
o o v A

Y
MAINEY: N1ITDAITNITAIAAING Fdszaunmseain ﬂ15@]@ﬁu1ﬂ3§6

'{idandngas U5.0. @nIMMsTansgInamsmade I auzATEgMaasIazuSTEIN WANNdeinda

BBA Student, Program in Modern Trade Business Management, Faculty of Economics and Business Administration, Thaksin
University.
¥ Jaomansingd as., @1nINUTHITEIN ANZIATHIMAATIAUTITEINY WHINedeYindu

Assistant Professor Dr., Department of Business Administration, Faculty of Economics and Business Administration, Thaksin

University

v oA Axa a 1 (=) 4’!‘ Jd A Y a @ @
“Jj"l]ﬁ]f]l“lﬁﬁ?t‘l’iﬁ]ﬂllf’)ﬂ‘ﬁ‘v\lﬁ@]?Jﬂﬁ@]ﬂﬁuql"l]ch'ﬂﬁll151/]‘1/]’3%@\1ﬂﬂiiﬂﬂiuﬂﬂ‘ﬂ?ﬂﬁﬁ]ﬁ?

an a J o a v o 4
ATITIU USLY NTTUNIT f11’1,1!'1/]°]_q|d§ 1Az 121300 IUNSA

107




108

Abstract

The purpose of this research was to study digital marketing communication factors that
influences consumers purchasing decision of smart television in Songkhla province. The study
sample group is consumers who have purchased a smart TV in the last 1 year, it comprises 250
consumers who live in Songkhla province. The study applied purposive judgmental sampling method,
used online surveys to gather information. The statistical data were analyzed by SPSS software and
causal factors model by the partial least squares-structural equation modeling (PLS-SEM). The results
showed that the digital marketing communication factors, namely content marketing, search engine
optimization (SEO), social media affecting consumers purchasing decision of smart television in
Songkhla province. While digital marketing communication, namely website, E-Mail marketing does
not affect consumers purchasing decision of Smart television in Songkhla province.

Keyword: Digital Marketing Communication, Marketing Mix, Purchase Decision
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