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Marketing Mix and Consumer Behavior in HALAL Buffet Restaurant in

Phuket under COVID-19 Situation

v o g o 4
anadand garanatuns’

MWNTUUNANY : 14/10/2564 Laphassawat Subphonkulanan’

Sund lvunany  : 15/11/2564

IUADUTUUNANY : 01/12/2564 '

A o

ti‘ o [ a’ =S [ J [
suNIaglszaenananmefnyIanyuzlsesInsamaasuasaIvlsean

Q

MQ&

UITYA

Aa [ v o a Yy A 9 14 Y a
ﬂ'li@]ﬁ'WWIllﬂ'J'lllﬁll‘W‘Ll‘ﬁﬂ‘UWf]@]ﬂ33Mﬂ']ii%’ﬂﬁﬂ']ﬁﬁ'lu'ﬂ']ﬁ']ﬁuﬂlﬂﬂ?J'lﬁ']ﬁ‘ll@\?ﬁj’]_lﬁiﬂﬂﬂlu
o 1] < Y L4 a < 9 9 Y a 9
ﬁ]\?ﬁﬁﬂ{]!’ﬂ@ maimﬁmumamim&w 19 Iﬂﬂlﬂﬂﬂlﬂgaﬂﬁﬂll‘ﬂ°]Jﬁ@ﬂﬂ?ﬂﬂ?ﬂm“ﬁﬂﬁﬂ'ﬁi?uﬂ'\ﬁ?ﬁ

4 o o < o ] 1 @ [l °
uvxlwxlﬂma”m”lmwmgmm MUIU 4 %}11! “D”Nlﬁﬂuﬁlﬂﬂﬂ - IBIYU 2564 NQNAIDYINITUIY

] [
1 =S 1 =

9 A ag ' yax a 7Y
400 AU Tﬂﬂi%mﬂuﬂ’)ﬁﬂ”ﬁquu‘ﬂ‘ﬂl%”@iN LLﬁ%i%’J‘ﬁﬂTi’JLﬂiT%Wi@ﬂag ANURAY ANVYILU U

< @ 4

a d a Jd 1w a
WIATTIU MIATIZHMT MIBATIzHmaNuelslsiunaude) adulsednsanduius
A o a Y 9 = Z}, dy 1 @
Wosau wazmsInziale Tumadu1ns Insaadie wamsAnyIasalinga 1) dnyuy
J 1 [ A 1 { 1 @
Uszansaiaas 1dun ma 01g 32AUN1SANET 0130 10 ldmAsaoAounuana1any
= a 9 A 9 4 9 o a 1 [
inganssumslFusmsiwensywdeiatanielddniunisei Inda 19 uanaenu
S 9 1" 9 a [ 4 9 = [ o Jd Aa [
2) nagnsaIulszaunsaaia laun SMukdad N LazAIusIA1 IANUFNRUTIFIUINAY
a a 4 4 a [
WnanssuMslguinisimermsywldearanieldaniunisai Inda 19 uaz 3) Tadedau
9 Aaa A a 1 a 9 1 Y ! g’/ [
UszaumaaaamiusimioninaFsuanaenganssuaiua ldneasnsslumsiulszniu
4
p1syivldaana
[ J

o_o 1 a a 4
AaIneY : ﬂﬁq%‘ﬁﬁluﬂ’igﬁﬂﬂ"ﬁﬁa]ﬂ ‘Wi]ﬁﬂiﬁllﬂ?ii"%}ﬂiﬂii %114’011(715’]41/\“1/\]@]31?11@

A01UNIB 1A 19

dy o a a a a o a o a ¢
: 91NTYAINATIVNFIVINITTIND (MTADIA) AULINYINITIANIT UHNINYDAYTIVAIUATUNT

Lecturer in Business Administration (Marketing), Faculty of Management Sciences, Prince of Songkla University

' A a Y a Y 4 Y a v o <
E‘T’Juﬂig’ﬁllﬂTi@li‘ﬂﬂ“l/luﬁ$Wi]§§lﬂ'i'iﬂﬂ1'ial‘]fﬂiﬂWiiT‘Ni‘JWWWiuVIW‘IGl?I"Iﬁ"lﬁ"'l]ﬂﬂﬂﬂﬁiﬂﬂiuﬂﬂ‘ﬂ'f]ﬂﬁmﬁ“l

v W 4 @ 4
ANTIRNY FANANAUUNT

161




162

Abstract

This research aims to study demographic characteristics and marketing mix strategies
related to consumer behavior of halal buffet restaurants in Phuket under the COVID-19 situation. A
total of 400 surveys were collected from customers of halal buffet restaurants through
questionnaires in Phuket during March — April 2021. Using the technique of specific random
sampling (purposive sampling) in four halal buffet restaurants. and analyze utilizing the percentage,
mean, standard deviation, t-test analysis, One-way analysis of variance, the Pearson correlation and
structural equation modeling approach. Findings of this study exposed that 1) The differed
demographic characteristics consisting of gender, age, education level, occupation, and average
monthly income affected the different behavior of using the service of a halal buffet restaurant
under the COVID-19 situation, and 2) The marketing mix strategy, in terms of product and price
that related positively to the behavior of using the service of halal buffet restaurants under the
COVID-19 situation. and 3) The marketing mix, in terms of price, has a positive that affect on the
average expends per time behavior of halal buffets.

Keywords: Marketing Mix Strategies, Behavior of Service Using, HALAL Buffet Restaurant, COVID-1 9
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