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Creating Added Value for the Identity of Dala Batik Fabric

Linkages in Community-based Tourism in Satun Province
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Abstract

The objectives of this study were 1) to find the local identity of Khuan Don
district, Satun province 2) to create a batik pattern printed according to the local
identity of Khuan Don district in Satun province which is an enterprise of muslim
apparel products under the brand "Dala Patek" 3) to upgrade batik fabrics with local
unique prints and increase economic value. The target groups are muslim clothing
community enterprises under the brand "Dala Patek". The data collection employed
the method of field visits and in-depth consultation in order to find a spatial identity
used to create a batik pattern, product design, and make product prototypes.

The results of the study were as follows. Firstly, the local identity of Khuan Don
district, Satun province, is Dok Thian Nam (spatial identity), and common identity in the
area is buffalo kite and Geopark. Secondly, a batik pattern printed according to the
local identity of Khuan Don district in Satun province which belongs to an enterprise of
Muslim apparel products under the brand "Dala Patek’, the identity of buffalo kites,
Geopark and Tien Nam flowers were assigned to reproduce patterns and make batik
fabric that combines the spatial and cultural identity of the province under the name
"Bungalera Yang." The development process started by presenting a fabric pattern and
using it to develop outstanding products of the community visualizing in a 3D
prototype (Sketch Design). There is an idea to design a tie-dyed fabric pattern from
Champada that has a unique pattern of the group and has made a wooden block with
batik printing for the group of enterprises. Finally, to upgrade printed batik fabrics that
are unique to the local area, the prototype of the fabric pattern was developed to
create new products such as the development of shawls designed under the theme:
“Fah Rimlay: Satun.” The principle of product design involved many concerns such as
a unisex Item, easily blended with other sets (mixed and match), free size, and the use
of natural colors tone. This development has resulted in an increase in economic
value, which can be used as community products for tourism causing the income of
the community enterprise group to increase by 20 percent.

Keywords: Identity, Batik fabric, Community-based tourism
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Design and development of Dala batik fabric products

with wooden blocks that are unique of the community.
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Creating a community identity context.
[
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Creating an outstanding design concept to add value for

products from batik patterns.
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Analysis, conceptual summary, design

Batik pattern according to the identity of the community.

- =

Analysis and summarize of Batik pattern design based on

identity.
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Prototype of batik pattern.

Figure 1 Conceptual Framework
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Figure 2 Community survey to find the identity of local wisdom, Khuan Don District, Satun
Province

Source: Working group, photos taken on January 5, 2021.
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Figure 3 Prototyping Batik fabric, Tien Nam flower pattern, buffalo kite and Geopark.
Source: Working group, photos taken on March 5, 2021.
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Figure 4 Designing a new product to match the design that has been designed.

Source: Working group, photos taken on April 24, 2021.
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Figure 5 Scarf product prototype.
Source: Working group, photos taken on April 24, 2021.
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Figure 6 Training to educate about online marketing and Platform (Platform) to the group of
community enterprises.

Source: Working group, photos taken on March 10, 2021.
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