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Abstract

The research aims to examine factors related to make car insurance decision,
including voluntary car insurance behavior during the COVID-19 situation among the car
users in Surat Thani Province. The data was collected using 222 questionnaires
distributed to car drivers who purchased voluntary car insurance. The results revealed
that the majority of respondents were female, aged 30 - 39 years, worked as an owner
and merchant in a private business, and earned between 15,001 - 30,000 baht per
month, purchased same type of car insurance compared to pre-COVID-19 situation, and
preferred Type 1 car insurance. During the COVID-19, however, the majority of them did
not alter their type of voluntary car insurance purchased because they were not affected
by their income and debts. By measuring the relationship between car-related factors
(type of car insurance during the COVID-19) and car usage behaviors (frequency of car
usage), and decision to purchase voluntary car insurance, the type of car insurance
purchased during the COVID-19 and frequency of car usage were found to be related to
the decision to purchase voluntary car insurance, with statistical significance at the 0.05
level. The type of car insurance purchased was positively related to it with a relatively
low correlation coefficient of 0.311, while frequency of car usage was negatively related
to it with a very low correlation coefficient of -0.184.

Keywords: Voluntary Car Insurance, COVID-19 Situation, Car Users, Surat Thani Province
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Personal data:
[Gender, Age, Marital status, Education,

Occupation, and Monthly income]

The COVID-19 effect:

[Overall socioeconomic factors affected
by the COVID-19 are divided into 3
categories: 1) Income effect 2)
Occupation effect and 3) Debt effect]

Decision to purchase voluntary
car insurance before and during
the COVID-19 pandemic

[By comparing the purchase of voluntary

car insurance before and during the
COVID-19 pandemic, 3 types are
revealed:
O  Same type
O  Better type

O  Worse type]

Car usage behavior:

[1) The main purpose of using a car 2)
Decision makers of purchasing a
voluntary car insurance 3) Number of car
possessed 4) Size of car engine 5) Age of
car 6) Car type 7) Number of car
accidents 8) Frequency of car usage 9)
Driving speed 10) Type of voluntary car
insurance purchased before the COVID-19
pandemic 11) Type of voluntary car
insurance purchased during the COVID-19

pandemic]

Figure 1 Research Framework
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Table 1 Scoring Criteria and Interpretation of the Overall Impact of the COVID-19 Situation on the
Socioeconomic Status

Scoring Criteria Interpretation
Scale Impact Level Likert Scale Interval Impact Description
5 Very High 4.21 - 5.00 Very High
4 High 3.41 -4.20 High
3 Moderate 2.61-3.40 Moderate
2 Low 1.81 -2.60 Low
1 Very Low 1.00 - 1.80 Very Low

duadadeeyun Maiaailaauas (Chi-Square Test) lilenaaeuaNufgiud 1 uay
T¥arduuszansanduiusuuvaileosuuy (Spearman Rank Correlation Coefficient %38
Spearman’s rho) LilevAaeUaLNAg N 2 Tnsfiinasinisuuanununeaduussans (Best,
1977) (Table 2) uenNHHNNTIASIZTAULYSUTIY (Analysis Of Variance 1158 ANOVA)

cs' a Ql' ~ = i = U a ] W |
LW@W@E@U&NN@EWUW 3 IG]EIﬂ’]iLU‘JEJUL‘Vl&l‘umLaaEJGUENm‘smmﬂﬂ%%%mmqmmam@

Table 2 Correlation Coefficients and Interpretation of Spearman’s Rho

Correlation Coefficients Interval Interpretation

Relationship Strength

0.81 - 1.00 Very High
0.61-0.80 Relatively High
0.41 - 0.60 Moderate
0.21 -0.40 Relatively Low
0.01 - 0.20 Very Low

vaifAdeazisumiudeyalutienlasunisiusesnisvessesssunsideluuyed veq

UAINYIRLINIANWAL AILAIUN 5 UNSIAY 2565 DITUN 4 UNSIAN 2566 LAUNNTIADSUTDY
WUEC-22-003-01

HANT3ANEA

1. Yadudruupnaveanguieguldsasudludmingsiugiont wui naudieg1adu
WANES 818 30-39 U @ntuninausa/egniunu n15Anw1USyIns Usenaueingsng
drui/is1vesianis/fane s1eldiade 15,001-30,000 UIW/feu %Qdaulwiyjﬁmﬁulaﬁww%a
noUseiudesaeudninadaslalulssinniiy

2. TafeiiAatunginssunisidsasud wud1 Hingussasduanlunisldsoieldlu
FAnuszariu iwu luviau Sudsgnlulsadeu Tugsesine 4 Geinaulatoussiufoniaadasla
Tusasudmenutes wazfiduiusasudlunsounsenadeeydl 1 du drwlngiifudsziansa
N33UL/30NTZUTTNNVUIALAN YPUIALATOIBUR 1,601 — 2,000 &.3. fimgldau 1 - 4 T liwae
Angtime dnsldanuazedil 5 - 7 JudedUaw Fudsesnnmiss 81 - 100 Alawmsse
Hlus wazwuin gauilifivszAusssosudlutaanmsunsszuinlain-19 fnnnidisieudnla
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3019 dhudszandsyiude wud sedasdeurazluraanisunsszuiavedselain-19 dwlng
vhusgiufosogudUszsom 1 snduddunsnanniian

3. HANTEMUTINA AT YT HansEnudus1eld Fuendn wasdumstiseniay
NaaIUNTallAIA-19 WU HANTENUTINAIULATETIIUE SRR 3.36 uazAnTeauy
10597 1.46 wlanaladn lesunansznuiiunanslugisaniunisallain-19 dunanssnusny
59916 Fruendn uwazdunstiseviau wui nansenuduselddulngldldTunansenu
Sowaz 54.5 elaanas/lulisnele Sevaz 455 nansgnuauendindiulunaiteuund Sevas
64 vhawlaiund /gnianie Sevas 36 waznansenudunilay dulmyliiiviay Sovar 53.6
fnfiau utannsndiefuld lufidnnefamsafitsduiuiinszsfuldlugiuoudnd
UseAutsznasiiedld Sovay 32.9 wasiivilau uliaunsadefuld Sesaz 135 (Table 3)

Table 3 Impacts of the COVID-19 on Income, Occupation and Debt

Impact of the COVID-19 Situation Frequency Percentage
Income Effect Not affected 121 54.5
Decreased income/No income 101 455
Occupation Effect Normal work 142 64.0
Unusual work/Lay-off work 80 36.0
Debt Effect No debt 119 53.6
Have debt, but can pay back 73 32.9
Have debt, but | can't pay it back. 30 13.5
Total 222 100.0

4. NANINAFDUALNAFIY
4.1 auufgiud 1 nansznuainaniunisailain-19 dauduiuslunisdndulai
Usziudasagudninadiasla (Table 4)

Table 4 Results of the Chi-Square Tests between the Impact of the COVID-19 Situation on Three
Aspects and Purchased Voluntary Car Insurance

Relationship

Chi-
Impact of the COVID-19 situation df Sig. Not
Square Related
Related
1. Income Effect 8.077 2 0.018* v
2. Occupation Effect 0.051 2 0.975 v
3. Debt Effect 11.931 4 0018 v

Note: * Statistical significance at 0.05 level

910 Table 4 NaNISNAABUANNTUNUSTEUINNaNTENUlASUIINANIUNTAILATIA-19
dunisandulainusenudesasudninadasta WuIn NaNTENUINNENIUNISaIlAIA-19 3
Anuduiuslunisindulavinuseiudesnsusnindiasta bawn Hansenuaiusiels wae
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v W [y Y

NANIENUATUNNSTISENTEEL danuduiusiunisandulasiuseiuiesasusninainslaoeged
HodAgyn1eadia 0.05

4.2 auudgiudl 2 YedeiiAeadungdnssunmsldsosudifanuduiulunisdnaulari
Useiudesasuaniradnsla

NanIMAdeUANLENTUSsEIetateRsatungAnssunisidsaeudiunisdnaula
Useiudesnsudninatinsla nudt deduiiertunginssunislédsasudiifianuduiudiunis
sadulaviuseiudesasudniradasla laun Ussianuseiudesasunniagsiasta Qugaenis
ungszurnvatlsalain-19) uazaruinisldsaousd egrefiduddymeadn 0.05 Tnefivseiam
Useiudusasudninatasla udienisunsssuinveslsalain-19) danuduiusiuluiianig
e Tneflanduussansanduiusluseiuaoudnesi Ao 0.311 druauilunisldsosudiu
nsandularinuseiudesasunninaasta danuduiusluluianiwmsaiudny Inefia
Sulszansanduiuslusysusann Ao -0.184 (Table 5)

Table 5 Results of the Correlation Tests between Factors Related to Car Usage Behavior and Decision

to Purchase a Voluntary Car Insurance

Voluntary car Relationship Correlation
Factors Related to Car Usage insurance decision Strength
Behavior Spearman Sig. Relate Not
Correlatio d Relate
n d

1. The main purpose of using a car -0.064 0.342 v
2. Decision makers of purchasing a 0.091 0.174 4
voluntary car insurance
3. Number of possessed car -0.004 0.954 4
4. Size of engine 0033 0622 v
5. Age of car 0.117 0.081 v
6. Car type 0078 0.249 4
7. History of car accident 0.065 0.331 v
8. Frequency of car usage -0.184 0.006* 4 Very Low
9. Average driving speed -0.118 0.080 4
10. Type of voluntary car insurance -0.067 0.322 4
purchased (in the Pre COVID-19
pandemic)
11. Type of voluntary car insurance 0.311 0.000* 4 Relative
purchased (during COVID-19 pandemic) Low

Note: * Statistical significance at 0.05 level

1 [y | v a

4.3 auufguil 3 naudieg1aninansznunIuAsYggIUsa1eiY dn1sdndulasin
UsenunesaeunnInatashanneny (99 Table 6)
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Table 6 Mean Comparison of the Overall Impact of the COVID- 19 Situation on the Socioeconomic

Status among 3-group Decision to Purchase a Voluntary Car Insurance

Decisions to purchase a source of
n Mean SD SS df MS F Sig.

voluntary car insurance variance

Same type (1) 171 3.39 1.44 Between 0562 2 0.281 0.131 0.878
Groups
Better type (2) 15c 3.33 1.76 Within Groups 470.610 219 2.749
Worse type (3) 36 325 1.44 U 471.171 221
No different pairs
Total 222 336 146

Note: * Statistical significance at 0.05 level

910 Table 6 wuin Fiidndulasiuseiudssasudninaiasloussianbulinzuuy
NANTENUMAATHETILEENEn SosaunAegiihussfufosasudnaataslossianiugninfa
wazfivhuseiusesasudniaataslaseinvlvaififningy Tnefazsuuuade 339 3.25 uas
3.33 MIUAIAU WATIINNITIATIBRANLUTUTIU wudn msdedulavindsedudesasudnie
alAslaTEnInaNANTENUTIUMINATUEF UL AU lﬂﬁ@jﬁumﬂmqﬁu videnandneganilain
naumosuANA1eiY TnansgnusmmaAsyssugliuaneniy
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wdvagiiauar 1 Au 1uUTELANIINTEUL/50NTEUTTNTUIALEN TUIALATEIUR 1,601 —
2,000 @.8. sadongldnuegsening 1 89 4 U ldineiingUhime In1sldeau 5 - 7 Tusedunm
Fulsensaug 81 - 100 Alawnsredalus JsdenrdestunanIsANEIeY Siiowattana,
and Visitnitikija (2016) wag Chulasinont (2017) 11m1sdeUssfusesasudniaasiasle du
Tngidunandgs 951818 15,001-30,000 v wagdnaulasinusyiunuies Felun99i
Useudesasuinieadasialugisnoutaslugissenitenisungssuinvaddsalain-19 wuil
druilifiuseiufososudlugisnisunsszuinlain-19 finnnimsihlsefusesasudlugag
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LINANTIAR ueitanITunssEUIRdeniiagyiuseiusosudussian 1 desnindisnaunisung
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