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Abstract

This research aims to 1) study the level of risk perception and intention to online
financial transaction, 2) investigate the influence of the risk perception on the intention
to online financial transaction, and 3) examine the influence of the users’ generation as
the moderator. Quantitative research was used. Data was collected by quota sampling
from 475 online financial transaction users using an online questionnaire. The data was
analyzed using descriptive and inferential statistics, including means, standard deviations,
and multiple linear regressions. Research results revealed that there were a high level
and the first ranking of the online financial transaction in terms of the privacy of user for
all generations. Results from multiple linear regression revealed that two dimensions of
risk perception had a statistical influence on the intention to online financial transaction.
Therefore, the user’s generation had a role of the moderator on risk perception and the
intention to online financial transaction. In regard to recommendations, service providers
should be made aware of the importance of enhancing the experiences of online
financial transaction by creating the trust and a good attitude of the users which
influence on an increasing for the intention to online financial transaction in the present
and future.
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Table 1 Validity and Reliability Tests

Validity Test Reliability Test
Variable Factor Cronbach’s Alpha
KMO . p-value
Loading (o)
1. Risk Perception of Online Financial
0.771 0.000
Transaction
1.1 Safety Risk (3 items) 0.769-0.807 0.792
1.2 Financial Risk (2 items)* 0.700-0.723 0.725
1.3 Privacy Risk (2 items)* 0.832-0.868 0.674
1.4 Time Risk (3 items) 0.736-0.899 0.795
2. Intention to Online Financial
0.802  0.772-0.884 0.000 0.855

Transaction (4 items)

* An item was excluded due to reliability score (Cronbach's Alpha) was lower than the threshold of
0.6

9NM571971 1 MFATIE91 Validity Test wudrAn KMO nndgendn 0.7 wazen P-
Value 9ndasnnd1 0.05 wazmsAT1Esi Reliability Test wuinA1 Cronbach’s Alpha nnénge
1 0.6 tufenuvasunmiananannsatunlildaiatunguiedunuide
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1. adfLBanssaun (Descriptive Statistics) lun @1tade (Mean) wazandssiuy
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LLUaLsTU X wagtaiuaistudululseimnelne

i‘% NIAIATUFANANTUATUTINTTIND W Inendevinta U 15 adud 4

Esf) Economics and Business Administration Journal, Thaksin University

ECBA



2. afifil¥aeyu1u (Inferential Statistics) LAk N15ILATIENNITANNDYUUUNY AR
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Table 2 Mean, Standard Deviation, Ranking, and Interpretation Results of Risk Perception

in Online Financial Transaction Classified by User’s Generation

Generation Risk Perception Mean Interpretation S.D. Rank
Safety Risk 2.195 Low 0.806
Generation Financial Risk 2.154 Low 0.865 4
X Privacy Risk 3.989* High 0.801 1
Time Risk 3.046 Moderate 1.052 2
Safety Risk 2.635 Moderate 0.938 3
Generation Financial Risk 2.548 Low 0.930 a4
Y Privacy Risk 3.817 High 0.807 1
Time Risk 3.112 Moderate 0.954 2
Safety Risk 2.779* Moderate 0.892 3
Generation Financial Risk 2.554* Low 0.877 4
z Privacy Risk 3.869 High 0.798 1
Time Risk 3.389* Moderate 0.844 2

Noted: * means the highest mean score of each dimension of risk perception
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Table 3 Mean, Standard Deviation, and Interpretation Results of the Intention to Online

Financial Transaction Classified by User’s Generation

Intention to Online Financial Transaction

Generation
Mean Interpretation S.D.
Generation X 3.887 High 0.770
Generation Y 3.975 High 0.742
Generation Z 4.004 High 0.671
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aanslalunsiigsnssuniamsitiueaulal = 3.950 - 0.243(F1uN15EW) + 0.213
(Fruarandudiuda)

Table 4 The Multiple Linear Regression Results: The Influence of Risk Perception on the

Intention to Online Financial Transaction

Variable B S.E. Beta t P-value
Constant 3.950 0.201 - 19.646 0.000
Safety Risk -0.033 0.043 -0.042 -0.772 0.441
Financial Risk -0.243 0.043 -0.305 -5.605 0.000**
Privacy Risk 0.213 0.040 0.237 5323 0.000**
Time Risk -0.043 0.034 -0.056 -1.254 0.211

R = 0.419, R* = 0.176, F = 25.077, Sig. = 0.000

Note: ** Significant at P-value < 0.01 level

answavanawastulunisiludiwdsidurasanudunusseninenisiuiaaiy
Weauazauadlalunsitgsnssunenisiiueaula

Table 5 The Multiple Linear Regression Results: The Influence of User’s Generation on

Risk Perception and the Intention to Online Financial Transaction

Variables Model 1 Model 2

B S.E. VIF B S.E. VIF
Constant 3.754 0.220 - 3.654 0.222 -
Gender 0.071 0.058 1.073 0.092 0.058 1.091
Occupation -0.004 0.027 1.540 -0.002 0.027 1.541
Education 0.056 0.046 1.492 0.066 0.046 1.500
Revenue -0.005 0.045 2.648 -0.003 0.045 2.649
Expenses -0.054 0.055 2.303 -0.050 0.054 2.305
Generation X -0.086 0.088 1.442 -0.121 0.088 1.473
Risk Perception -0.126**  0.034 1.074 -0.059 0.041 1.626
Generation X x Risk Perception - - - -0.196** 0.071 1.711
R? 0.041 0.057

Note: ** Significant at P-value < 0.01 level
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Figure 2 Data Plot Revealed the Influence of User’s Generation as the Moderator

between Generation X and Non-Generation X consists of Generation Y and Z
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