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Abstract

This research aimed 1) To study the personality of employees in Thai Rung
Union Car Public Company Limited according to the Myers-Briggs Type Indicator (MBTI).
2) To study the personality of the employees that med the needs of each division in
the company. 3) To study the capability development and retention regarding to the
personality of employees. Thai Rung Union Car’ s population was 819 employees. The
researcher could collect data for 215 people, which was 82.69% closing to the specified
sample group that were 260 persons. Research tools was a personality test and the
Company's personality needs interviewed. Data were analyzed using descriptive statistics
such as frequency values and descriptive data analysis.

The results showed that 1) The company recruited most of their officers who
normally solve the problems by using a reason rather than a feeling. Most of them were
decisive and punctual. (Myers, Isabel B.; Myers, Peter B.,1995) Therefore, the majority of
their officers regarding to Myers-Briggs Type Indicator (MBTI) were in the Company. 2)
When comparing the results of employee personalities studied with the needs of each
department in the company, it was found that the OEM Sales and Marketing Department
and the Research and Development department respondents did not have personalities

in line with each department, business segment. Accounting and Finance, there were 22

people that had personalities matching with their departments. Human Resource
management department, there were 19 people with personalities that meet the skills

needed. The Industrial and Engineering department, there were 2 people who had skills

that meet the needs. 3) The results of the study on the capability development along
with the personality type found that most of the employees were good at administrative
skills. Thus, trainings and developments should focus on training appropriately to
individual skills and to support administrative abilities and career paths in the future. By
using personality type tests integrated to career analysis, the company could plan for
capability improvements for each of business segments. That was congruent to how to
increase capability. (Pisanbudd, 2016) Capability could have inborn or could be improved
by trainings. (Indrarakamheng, 2019) In order to improve that efficiently, the company
should start since recruiting, training, learning by doing, and to the job motivations. Also
congruent to one factor of Herzberg’ s Two-Factor Theory, in term of positive thinking
buildings and true motivations was the company advancement or possibility of growth.
(Sereerat, 2007) Visibly, Training Management could support works efficiency and could
achieve the objectives of Thai Rung Union Car Public Company Limited
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Table 1 Sample Group

Departments Populations Samples
Businesses and Finance 358 110
Human Resources 167 50
OEM and Marketing 102 32
Research and Development 100 35
Industrial Engineering 92 33
Total 819 260
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Table 2 Results of Personality Tests

Personality = Amount E = Extrovert S = Tangible Info. T= J = Judger
types of | = Introvert N = Intangible Thinking P = Flexible
people Info. F=
Feeling

OEM and Marketing (Total 17 people)

ENTJ 8 Extrovert Tangible Info. Thinking Judger
INTJ 6 Introvert Tangible Info. Thinking Judger
ISTP 3 Introvert Intangible Info. Thinking Flexible
Business and Finance (Total 81 people)
ESTJ 26 Extrovert Intangible Info. Thinking Judger
ISTJ 13 Introvert Intangible Info. Thinking Judger
ENTJ 12 Extrovert Tangible Info. Thinking Judger
ENTP 9 Extrovert Tangible Info. Thinking Flexible
ISTP 9 Introvert Intangible Info. Thinking Flexible
ESTP 4 Extrovert Intangible Info. Thinking Flexible
INFP 4 Introvert Tangible Info. Feeling Flexible
INTJ 4 Introvert Tangible Info. Thinking Judger

Human and Resources (Total 46 people)

ESTJ 19 Extrovert Intangible Info. Thinking Judger
INTJ 9 Introvert Tangible Info. Thinking Judger
INTP 6 Introvert Tangible Info. Thinking Flexible
ISTJ 6 Introvert Intangible Info. Thinking Judger
ENTJ 3 Extrovert Tangible Info. Thinking Judger
ENTP 3 Extrovert Tangible Info. Thinking Flexible
Research and Development (Total 12 people)
ENTJ 4 Extrovert Tangible Info. Thinking Judger
INTP 4 Introvert Tangible Info. Thinking Flexible
ISTJ 4 Introvert Intangible Info. Thinking Judger
Industrial Engineering (Total 59 people)
ESTJ 26 Extrovert Intangible Info. Thinking Judger
ESTP 16 Extrovert Intangible Info. Thinking Flexible
ENTJ 11 Extrovert Tangible Info. Thinking Judger
INTJ 2 Introvert Tangible Info. Thinking Judger
ISTJ 2 Introvert Intangible Info. Thinking Judger
ISTP 2 Introvert Intangible Info. Thinking Flexible
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Table 3 Comparisons of The Personality Types to Company Requirements

Types Total Requirements Personality Personality Descriptions
OEM and Marketing (17 People)
ENTJ 8 The Courageous, imaginative and a decisive
Account leader. Always find a way out or always
Executive  create a way out.
INTJ 6 “Mentor” (ESFJ-A Scientist An innovator with an endless thirst for
/ ESFJ-T) knowledge.
ISTP 3 The live with reality and is someone who
Mechanic  likes to seek out facts does not allow
any doubt to remain
Business and Finance (81 People)
EST)J 26 The Be a good executive Outstanding in the
Account management of various matters or
Executive  personnel
ISTJ 13 The Duty  live with reality and is someone who
Fulfiller likes to seek out facts does not allow
any doubt to remain
ENTJ 12 The Courageous, imaginative and a decisive
Executive  leader. Always find a way out or always
Create a way out.
ENTP 9 The Smart and curious thinker who can't
“Thinker” (ISTJ-A Visionary resist taking on the brain challenge.
ISTP 9 /ISTJ-T) live with reality and is someone who
likes to seek out facts does not allow
any doubt to remain
ESTP 4 The Doer Intelligent, energetic, and understands
others well. Happy living life to the
extreme
INFP 4 The Idealist  Kind and compassionate to others
Enthusiasm for helping to create good
things for society
INT)J 4 Scientist An innovator with an endless thirst for

knowledge.
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Table 3 (Continue)

Types Total Requirements Personality Personality Descriptions
Human Resources (46 People)
ESTJ 19 The Be a good executive Outstanding in the
Account management of various matters or
Executive  personnel
INTJ 9 Scientist An innovator with an endless thirst for
knowledge.
INTP 6 Thinker An innovator with an endless thirst for
. o knowledge.
ISTJ The executive The live with reality and is someone who
(ESTJ-A / ESTJ-T)
Mechanic  likes to seek out facts does not allow
any doubt to remain
ENTJ 3 The Courageous, imaginative and a decisive
Executive  leader. Always find a way out or always
Create a way out.
ENTP 3 The Smart and curious thinker who can't
Visionary resist taking on the brain challenge.
Research and Development (12 People)
ENTJ 4 The Courageous, imaginative and a decisive
Executive  leader. Always find a way out or always
Create a way out.
INTP 4 “The Visionary” Scientist An innovator with an endless thirst for
(INFJ-A / INFJ-T) knowledge.
ISTJ 4 The live with reality and is someone who
Mechanic  likes to seek out facts does not allow
any doubt to remain
Industrial Engineering (59 People)
ESTJ 26 The Be a good executive Outstanding in the
Account management of various matters or
Executive personnel
ESTP 16 o The Doer  Intelligent, energetic, and understands
“Scientist” (INTP-
others well. Happy living life to the
A/ INTP-T)
extreme
ENTJ 11 The Courageous, imaginative and a decisive
Executive  leader. Always find a way out or always

create a way out.

ﬂwﬁﬁwm%mmmmu’liammqﬂaﬂmwwﬁmﬂumﬂLLUUifmumSﬂmwmaﬂmUa% U3n9 (MBTI=

N5UTEN ASINS



Table 3 (Continue)

Types Total Requirements Personality Personality Descriptions
INTJ 2 Scientist An innovator with an endless thirst for
knowledge.
ISTJ 2 The live with reality and is someone who
Mechanic likes to seek out facts does not allow

any doubt to remain
ISTP 2 The live with reality and is someone who
Mechanic likes to seek out facts does not allow

any doubt to remain

a 3

3. NAANYINITNAILITAAMUAINITARNIUYATNAINNTNITUAIUNg B vaeluLeas U
(MBTI): nsaifinen u3Em Inegegiliounis 1ia (mnvw)

NITHAUITAAIUAINITOVRINTNIIUIINNTFUA T ¥IANF I Ao ULAE AT
(Personal Interview %38 Face to Face Interview) fiu (Miss Usar Watcharasrisuntree) §30n1s
fheyana llddeyaiianden Taeddunvalaunsntuamessuglifouidilalusnuld
vilildsudneunsanuinguszasdde 3. MazdunwailiogisaziBoansudu uazdudin
FnouoeagnieIail

1. MINRNTAANUANNTAAUNTUITNNS
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ieaneIny

v A a
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o

1 o

mnssy winaudulngfnuedunisuinindudnlng fafunstauinisgsluiinig
ueUmNgNUiIz e vsLAaryana
2. My TamNansasus it

2.1 mswanvinwzvesninauiiiieg :1nnan1sUsERiuyARNA AN
vinwgeuiuvisThinuuuunsussifiuyadnnin 1wy anudesnnswinauiivineeg “§l
MUSAW” (ESFJ-A / ESFI-T) anansaimumdngasilneusudisjatiunsidndsan nsiiasies
foyaograduszuy msUszidiuna uaznisnaunuedraduszuy iieliaenadesiurinued
ABINTT

2.2 msAndenninaulnl aunsadnfiunisieslduuuyssdiuyadnnainnsoy

[y

fukuunegauAuSagAurming Weusedliuneunaiiuiiienu dasvililayanai
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d5duazanusnena

MRaMsAnYIYAdnAwvesnTinufingsfuiumisrhiluuien Tnege gieu
A3 9100 (WIL) AuLIAnYedlueasuSnd (Myers Briggs) WU

1. Uismladmdonninsuiléimgrnafundnidvihau duyadnaimmafiudu 4
szinaunauiulpgldiiuanuuandrsfidaauuintdn suuwidavedueasuing (Myers,
Isabel; Myers, Peter, 1995) aufligraiianwasnisuilvlamilegldndnivguasua wanuey
arunginaeiegeefsssy lldanuidndiudundedu wiwdifiava fanudaau wazd
fmuaszeznafivivey ninnufiviendaassuhoudlngIdidnvasdanandie

2. wilnawdwlngivinweiuguInisdnuiune 71 AU 1NERaULUUIAYARNAIN
W 215 au Andudevas 33 arulngninaudiinueiiaonadosfuauudiuusaziie
snudfissihonunediediangunsalifunasnisnatn Avlidvnueasstuauiniiens fah
USnienasdantsiinevsumsueliudninauludied wensndadedunisnendnau
waiiliseamnmdngnsnisiinousuiinssmuenusioanisveshens wagnsdaaduaa
L3yAUluEsUAIUNITUE

Snvianidnaiudnenudsewaziamn usdndldifusfidonndesfuiunianis
Wanndsauluiuanssouy (Competency) Srudrdayisn Aonchaviang (2021) na13 uay
annsavi B ulalagsunsilindy auhludenussnousesussausanesu edamantl
denasensuiuinuduiu vednmsitausdsauanusariléfensiansieunisaeu n1s
MAUIAIEAUBY  N1FATIATEUETRUINEGeAN (Education Council, 2010 as cited in
Aonchaviang, 2021)

3. ninuaEU g IinvemuNITUIITIANTG NSHAILITARIINEINITOVBIUAGINS
fumstatiuluiinsdafinousy Gaanunsolinanisssfiuyadnamm nuanfunisiesei
a1 iisdusuanmslunisnurulunisfindaanuaiuisalinsetudiundmin g g
gampananu (Pisanbudd, 2016) %mmmmsmmaﬂﬁmsﬁuaqﬁuamaauz (Competency)
YDIYAAINT s?iaammuzsuamﬂmﬂiawamé}’am&gﬂl,wil,ﬁm wiaiintuann1sineusuAldiguiy
(Indrarakamheng, 2019) Fansiamnideruliiiusyansanisusaus msassvuazinden
mslnevusy msdsaUszaunsal maadunssgslalumsvihau aenadosiungu 2 Jadeves
wwosidfnisesdadegalafiasirlugimuainisuanuaznisgslefiusiaseedranisde
AuAImlundfin1591u (Advancement) nielonialunisiasaifula (Possibility of
Growth) Al nsflemaldimiugiumisiiasiu nslésunsdeutudeufifnudnia msd
Tomald@nuimanufifiudunsonisldsunisilnousy msdeflneusudadudsivoeasy
Usgansamlunsvihay wagteliannsaussainguszasdveauion Inegegiiounns $1in
(W)
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