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Cape Gooseberry Processed Products “Kae Noi” Green Products,

the Products of Ethnic Groups
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Abstract

The objectives of this study were to analyze production costs for profit planning
of cape gooseberry processed products and guidelines for development “Kae Noi”
Green products, the products of ethnic groups. The population and sample consisted of
60 people, starting with the technique of determining the quota sampling, where the
selection was done using a nonprobability sampling method, a convenience sampling
method, and a purposive sampling method. The participants have to voluntarily provide
information. The results showed that the cost calculation of 30 bottles of cape
gooseberry wine (250 ml.) had a total production cost of 4,065.19 Baht, and the
production cost per bottle is 135.51 Baht. If the selling price is set to a profit of 39% and
add selling and administrative expenses of 10.00 Baht, and the price per bottle should
be 199 Baht. While the cost calculation of 36 bottles of cape gooseberry sparkling wine
(75 ml.) had a total production cost of 2,010.19 Baht, the production cost per bottle is
55.84 Baht. If the selling price is set to a profit of 25% and add selling and administrative
expenses of 10.00 Baht, the price per bottle should be 80 Baht. The guidelines for
development “Kae Noi” Green products, the products of ethnic groups of the
Information Center of Knowledge, Local Wisdom and Community Innovation (Social
Enterprise) have the paradigm in the development of 5 creating, 1 promoting, and 1
developing as follows: 1) Creating the skills in household economics. 2) Creating
professional skills in agricultural processed products to enhance income outside the
agricultural sector. 3) Creating production management cooperation and digital
marketing. 4) Creating a group of agricultural occupations to gather together to create
careers and generate income. 5) Creating a database on agriculture context together with
the other organization and government sectors. 6) Promoting the encouragement to the
target group to have a stable career. And 7) Developing the knowledge and motivating
repatriated workers for agricultural occupation.

Keywords: Cape Gooseberry Processed Products, Social Enterprise, Production Cost,

Ethnic Group
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processed products.
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Processed products cost analysis and product pricing.

) 4

The guidelines for the development of “Kae Noi” Green products, the products of

ethnic groups of the Information Center of Knowledge, Local Wisdom and

Community Innovation (Social Enterprise).

Figure 1 Conceptual Framework for the Implementation Project
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Figure 2 Project Implementation Activities

Uszansuaznguiiegns Wungudvaedunguinunsnsgugnitvin walsl My
audnvesavnaninaineaslasinisvaluniies o1dwndnoglumaniainuesionua a¥aiou
YOUNBATNIATUINIUNIALONNNTINYAT T91UIUTINUA 147 AU (Kae Noi Royal Project
Cooperative, 2021) n3AnIdoNNguAe T ILIL 60 518 TngiFududmaianisiimun
svuulann Wunguideinnsdadenlaegldisnsidendegrauuuliiléananinan duld

NSUINTAUUMIHER eI MUl sHERSusILUTTUIANDaLUST Y
Flans lvale vasossonas wd3snsss 3013 rsnz nuaiing Mla uaz anadand weshuna RS




watindudenngusitegramedsnsdulagldanuagain msgudennguiiedidaelditnis
Fonuuuinzasuazdeddiauainslalunslidoya iefiazagviouliifuismusiosnisly
Msdaady atduayy mnudesnsifinaNuinNansalunsUsEneuaInuUsTURGRAsl
NaNAAINMIINYATIaziifnen sz iamauiedlunisissinld

n1siiusuTIndeya lnedeyaugugil (Primary Data) LAUTIUTINTEYAAINAS
FunwaluuuiBedn (Deep Interview) Aungusiegnaainuuudunivaiuuuiddassadiaile
ANYINTIATIRRAUUNINEALAENTINTUATIAUENEAS M9k TIU Twnsevigaruyulviiy

o

HARAMI WazhuIN1INITRMUY “wntioy” NTulUsANdNGnduNdUAIINNgUIIARUS

'
o

drudoyanfanil (Secondary Data) {unisifiusausiudeyasinenals unauwaznuided
Netes ManIuTBYaNITNGS AUUNISHENKEASMLUTIY

D.

mMsszsiteyannnsdunvaliuuislasiainariuianssy 6 Aanssudldmvualy
Feladeyanisfnwannldinasinnsiuiaundnnistyd wanmanisiinsziduavaldang
LﬁmﬁumimamﬁLﬁmﬁuﬁumﬁmﬁmﬁLLﬂigﬂ FdIRUNUA 9 91eleannsIminenandnwls
sUaInmafudeyamnAnu duanstumssiildinausludiusioly aazdniulasinisle
Tidoyaildanmsduateaidadnuds thunnadeunnuasudiuveaiendn aseunaumn
TogUszasAnIolid nauliuinsIvaeuANgndesvesdoya tngldayaainianals n1s
duawalddnuagmsdunauuuiidinsisinnaaeuanugnissuazaanindedednululy
fanaseaiunseld Aewihludinsgrideya (Content Analysis) lngduunanuinguszasd
Ussiiumsfnudansgiifielildnmmunelduunanguiiifedes asunanisfnuiuas
Wauanan1sAnulagnIsNTsuuAIY (Descriptive)

NANI3ANEN

Yoyanisduntwaluuvislassairsiufonssy 6 Aanssuilinguiaedrsllideya
9E1981dIUIIN HANNAINNITAINNUATATIALT WUIMINMITARIWN“UNTiae” NSULUIANANGN
dufannguandiug Tagliudludeiaueing q ieliiAnnsiSeuisiutu Aaswiu audls
Amualineausinlasinis 31nn1sAneanldinaain1ssuiniunannistyd wanawans
Ansgiidaualideieatunmwanifnutundnduriuissy sudeiunusing 9 91eldan
mifﬁ’mmﬂwawémLuJigiJﬁﬁmﬁﬂmmmlﬁmamﬁ%’alm%ﬁlé’ﬁwLauamamiﬁﬂmﬂuﬂﬁ
nssmiteliliussaTnguszasdadasanis Tismniauesendu 2 dadsil

1. MTIATIARUNUNITNAATUNITAIUIUAUUNITHEAKAENITIUKUALT wnTiee"
nsulUsAndndnsnsiaudannguenanug 2 wandae loun sdndusibiiengaiuess Siuou
30 937 (250 ml) w3esdusaasliangaiuess $1uru 36 ¥Im (75 ml) Bsnwwesndndus
wUs5Ues Figure 2

i‘% NIANTATYFANAATUALUIMNTFIND WInedevinSes U 16 adud 1

if?) Economics and Business Administration Journal, Thaksin University

ECBA



Figure 2 Cape Gooseberry Wine and Cape Gooseberry Sparkling Wine
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Faruyunandughitiengauessanunsasendunuluseazidends Table 1

Table 1 Shows Cost Categorization of Cape Gooseberry Wine Products

Amount Price
Description Notes
(Unit) (Baht)
Direct Raw Materials
Fresh Cape Gooseberry 6.5 Kilograms 275.60 42.45 Per Kilogram
White Sugar 1 Kilogram 30.00 30 Per Kilogram
Yeast 5 Grams 75.00 150 Per Packet
Direct Labor Cost
Labor Cost for Preparing
2 Hours 87.50 43.75 Baht
/Squeezing
Labor Cost of Filling Per Bottle 30 Bottles 2,400.00 80 Baht
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Table 1 (Continue)

Description Amount Price Notes
(Unit) (Baht)

Production Costs

Packaging Cost Per Bottle 30 Bottles 1,140.00 38 Baht
Production Costs (Fresh Cape
Gooseberry = 275.60 Baht, White 15% of Direct 5709
Sugar = 30.00 Baht, Yeast = 75.00, Raw Materials
Grand total = 380.60Baht)

Total Production Costs 4,065.19
Cost Per Unit 135.51

AIUUAUNUNTHENTINAY 4,065.19 UM AUNUNIINERFBYIA LTy 135.51 U
lgfndn1sAtsImveINIIensiuuEaniasililangaiuesinevinlilaiils 39% ausieq
AMYUANISEABUIA AITILALIBEANITAINUATIANYNTY 199 UM FaNITAUIAAT]

v a '3
AUV URER
° a v
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311V
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53.49
10.00

199.00

1 v a (Y L3 = = % L3 sl o Q’lj
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38073 Feaziden
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Table 2

Table 2 Shows Cost Categorization of Cape Gooseberry Sparkling Wine Products

Amount Price
Description . Notes
(Unit) (Baht)
Direct Raw Materials
Fresh Cape Gooseberry 6.5 Kilograms 275.60  42.45 Per Kilogram
White Sugar 1 kilogram 30.00 30 Per Kilogram
Yeast 5 Grams 75.00 150 Per Packet
Cost of Ding Fong Syrup 3 Bottles 45.00 15 Baht
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Table 2 (Continue)

Price
Description Amount (Unit) Notes
(Baht)
Direct Labor Cost
Labor Cost for Preparing/Squeezing 2 Hours 87.50 43.75 Baht
Labor Cost of Filling Per Bottle 36 Baht 360.00 10 Baht
Production Costs
Packaging Cost Per Bottle 36 Bottles 360.00 38 Baht
Production Costs (Fresh Cape Gooseberry = )
) 15% of Direct
275.60 Baht, White Sugar = 30.00 Baht, Yeast 57.09
Raw Materials
= 75.00, Grand total = 380.60 Baht)
Total Production Costs 2,010.19
Cost Per Unit 55.84
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Figure 3 The Guidelines for Social Enterprise Development “Kae Noi” Green Products,

The Products of Ethnic Groups: The Paradigm in the Development of 5 Creating,

1 Promoting, and 1 Developing
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