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Abstract

This research aims to 1) study demographic factors affecting the client’ s
confidence in the mergers and acquisitions of United Overseas Bank Public Company
Limited and Citibank, 2) study corporate image affecting the client’s confidence in the
mergers and acquisitions of United Overseas Bank Public Company Limited and

Citibank, and 3) study experiential marketing affecting the client’s confidence in the
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mergers and acquisitions of United Overseas Bank Public Company Limited and
Citibank. The sample comprised some 322 customers of United Overseas Bank Public
Company Limited and Citibank. The research instrument was a questionnaire, which
was then analyzed according to minimum, maximum, mean, standard deviation, and
multiple regression analysis. The findings revealed that the three factors most affecting
the client’s confidence in the mergers and acquisitions of United Overseas Bank Public
Company Limited and Citibank including, sorted from high to low, goods and services
dimension of corporate image, organization dimension of corporate image, and
emotional dimension of experiential marketing. All three factors had an effect in the
same direction as the client’ s confidence in the mergers and acquisitions of United
Overseas Bank Public Company Limited and Citibank. Altogether, the factors
considered explain 39.0% of the variance in the client’s confidence in the mergers and
acquisitions of United Overseas Bank Public Company Limited and Citibank.

Keywords: Confidence, Mergers and Acquisitions, United Overseas Bank Public

Company Limited, Citibank
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Demographic Factors
Age

Number of Years of Study
Monthly Income

Period of being a Bank Customer

Corporate Image

Organization Client's Confidence in the
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Personnel Mergers and Acquisitions

Goods and Services

Experiential Marketing
Sensory

Emotional

Intellectual
Behavioral

Relational

Figure 1 Conceptual Framework
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3.41-4.20 High
2.61-3.40 Moderate
1.81-2.60 Low
1.00-1.80 Lowest

2. adfouuulgn1simssinisannasidany (Multiple Regression Analysis) lne 35
Enter wazadawvudnasuiednudadeidinasioninudeiiuvessuuinisdenisniusi
Aansvessumsgled 91An (vnvw) uagsuAsBRLu Mdeddynaisedu .05

=
NAN1SANEN

UaduauuseInIvaenguiiagis

nsfinwdadeiudszvinsvesgnavessuinsgled 911n (Un1vw) LagsuIn15Te
wuenl Fudunquéinedesdiuau 322 au wud nquilegsiienasign 17 U gean 74 U d1uiud
gy = ° oA o & =2 Y = oA o =
nlasumsfnwieingn 6 U fie d1uSan1sAnuissAuyszaufne asan 22 U fie du5an1sAnw
sEauUsien s1eldsewausdiga 5,000 UIv gega 200,000 U seEzIaInIslugnen
swmsanan 1 U gegn 15 U s1wavidenns Table 2

Table 2 Descriptive Statistics of Demographic Factors of the Sample

(n =322)
Demographic Factors Min Max Mean SD
Age 17 74 28.65 12.07
Number of Years of Study 6 22 17.87 3.99
Monthly Income 5,000 200,000 16,948.25 14,707.78
Period of being a Bank Customer 1 15 6.33 4.25

MWENWAIBIANTS

NSANYINIMANBABIANITVRITUIANT WU AmanualasdnIsiunmsInegluseiu
10 Tnefld1ade 3.88 uazALTsauuNINTzIU 0.840 Inevinfiansunsiefiu wudi i
adnaiosdniseglussduanniia 3 du Besdiiuandnedemnlutios full ndnvuese
MsfuyAaIng faedy 4.16 uarAndoauuIATEIL 0.830 AMMENYABIANIAUBIANTT 3
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ANRRY 3.92 LarAndgduunInggIu 0.845 A NENEaeIANITIMUALAIMATUSNT dARdY
3.41 uazAndosuuannggIu 0.868 s1uazidensa Table 3

Table 3 Descriptive Statistics of Corporate Image

(n =322)

Corporate Image Mean SD Interpretation
Organization 3.92 0.845 High
Personnel 4.16 0.834 High
Goods and Services 3.41 0.868 High
Total 3.88 0.840 High

nsaaaelszaunisal
n1sAnwINIIRaIadaUszaun1salvesgnAsuInsyled 9in (Unwy) wavsuiAns

(%

ad s 1 a 6 i 1Y) a o i
FHLLUIN WU ﬂ'ﬁ(ﬂﬁ']ﬂL‘UQ‘Ui%ﬁUﬂ’]iﬂﬂ‘UﬂWW?'J@JE]%JJIU?%@‘UN'V] I@]EJ@JF"I']LQ&EJ 3.75 agAn

'
P

UeauuiInggIu 0.898 lagnniiansaunsieniu wudl agluseduun 4 9u Seed1duain
Anadeunluton fiil namanadsuszaunsaifunisnssyh danade 4.04 uazAndeoaun
11A5§11 0.890 Msna1adslszaunisaisulszamduda faede 6.01 uazandosuy
115§ 0.888 NMImandeUszaunisaliunisidenles fidede 3.92 uagandoauy
1RSI 0.914 M3matadalszaunsaisnuauda fidiade 3.59 wazAndsauumnsgu
0.797 waue#idn 1 fusgluseiuuunans Ae MImainiBsUszaumsaliuainuidn fdade
3.22 LLaszﬁ'mmummgm 1.002 57azLdeARs Table 4

Table 4 Descriptive Statistics of Experiential Marketing

(n =322)

Experiential Marketing Mean SD Interpretation
Sensory 4.01 0.888 High

Emotional 3.22 1.002 Moderate

Intellectual 3.59 0.797 High
Behavioral 4.04 0.890 High
Relational 3.92 0914 High
Total 3.75 0.898 High

AuFesiuvauuinmsienisadusuianisvessuiansgled srin (uvnvw) uaz
surAsBRLUST

AsAnwiAnudeiuresgfuuinisdenisaiusinionisvessuiaisyled d1in
(1) wagsuAsBALUa Wi Tunsamegluseduinn Taefidiads 3.77 wasandoaun
1msgIu 0.880 Iaemnfiarsansiete wuin egluszdumnynde Fesdduainduadeunnly
fon fail vhuazdenlduinsswaadusudenusn danads 4.01 wazAndsavuinsgn
0.931 wifnnuguariuseanueilald JAneds 3.85 uazAndssuunsgIu 0.826 niinay
suimslvuinnsandmnauegtawiniioudu fduede 3.63 uagaAndoauuuinsgiu 0.915
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wiineuliuinisegasiniiauazgndes dAnade 3.61 wasAndsnuuninsgIu 0.849
318aEL98ARs Table 5

Table 5 Descriptive Statistics of Client's Confidence in the Mergers and Acquisitions of United

Overseas Bank Public Company Limited and Citibank

(n =322
Client's Confidence in the Mergers
Mean SD Interpretation
and Acquisitions
You will choose the bank as the first option. 4.01 0.931 High
Employees serve all customers equally. 3.63 0.915 High
Fast and accurate service staff. 3.61 0.849 High
Staff take care of you with care. 3.85 0.826 High
Total 3.77 0.880 High

Jadefidawasonuideiuvesgifuuinisrenisaiusiuianisvessuinisgled
$1in (vnv) wazsuIAIBALUST

N1TATILINTFURUS 1neN150T398UAT Tolerance wagAl VIF vasduusnensal
WU A1 Tolerance YaeiIwUsneNTAIYNAILUTHA1DETENING 0.209 - 0.959 Uagan VIF e
08581319 1.317 - 4.124 Fan15797 16 Faduluniuinusives Hair, Black, Babin and
Anderson (2010) fifyunl¥ia Tolerance fidmnndn 0.01 uazdn VIF AlsitAu 10 wansind
wsmensamnmudslifadymenandunvdusiug (Multicollinearity) Jaduluamdonnas
Dowiulunsiiesesinaanaesifeny (Multiple Regression Analysis) f3de3sTinsgvideya
Tudusioly

MnMIsRinsanAdussaninsannesnasgiu wui Jedeiidmadennuifesiuves
fFuuinistentsemunanfansvessunansglod $1ia @vnew) warswiasdawuad 4 3 Hade
Sesdruanuniitdes loun A maneaeIANITAUALATLAEUINIT AINENYABIANITAY
0963 uarn1snatadalsrauntsaidiuauddn Tasds 3 dadedamalufieniadesuiy
arandesiuresdfuuimasonismunnianmsvessuasgled $1n Gnww) uagsunmsdi
wusrt aiitadeimunanunsoosuismauAsunlasanudeturesiFuuinmsdenisnius
Aansvessuinisgled $1in (wmww) wazsunansdnuusildfosay 39.0 91wasBonda Table
6
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Table 6 Regression Coefficient

(n =322)
Unstandardized Standardized
Coefficients Coefficients t Sig.
B S.E. Beta

(Constant) .068 .209 .381 .830
Age 119 .104 115 1.432 .109
Number of Years of Study 037 126 .052 .892 .365
Monthly Income .158 .083 131 .694 743
Period of being a Bank Customer .059 .091 .048 1.917 .086
Organization .105 162 .094 4.596 .000*
Personnel .041 .059 .038 813 427
Goods and Services 116 170 104 2.959 .005*
Sensory .091 .088 .080 744 592
Emotional 062 .068 .053 5.205 .000*
Intellectual .029 .017 .021 1.362 113
Behavioral .083 164 076 .928 341
Relational 107 123 .097 1.479 .104

R = 0.561, R” = 0.429, Adjusted R* = 0.390

* Significance at .05

nsllanunsadeuduaunisanaeedmmildlunismeinsalanudeduveasuuinisee
MIAIUTINAINISVEIEUIAISELeT 91in (WY) UALsUIASTALU Ladsil

=<
Il

.105 (Organization) + .116 (Goods and Services) +
.062 (Emotional)

v

wavannsauanaunsanaeenyiusUazuuuinnsgulacal

Y = .094 (Organization) + .104 (Goods and Services) +
.053 (Emotional)

aAUsIENa

MWANEAIDIANS

NSANYININANBAIBIANITVDITUIATT NUTT Amdnualasan1sluninsiuegluseau
11N donndostunanisfinwivesinddenatevinu liun Sanckharak (2013) fiFnwinmdnwel
aadAn1svessWIMINgIineuazsunseanduluansgnewdios Ymindosidn Monthirarat and
Jetsadalak (2015) ifnwinwdnwaiosdnsvessuinngsaioyseluunsneiiios fanin
upsUga Sitthayangkun and Viriyakitja (2015) Afnwinmanuaiesdnisvessuinisesuduly
wndaninings Vatchana (2017) Adnwinmdnualesdnisvessuinsoonduluuniming
311993511 wag Wiwatpatiparn (2018) ﬁﬁﬂmmwé’wmﬁaqﬁmwaqgﬂﬁﬂﬁmmiaauﬁﬂumm
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93ANNTIBIBUIANTEBNEY a1dnlns wudn amdnwaleadnislunmsameglusefuanniian
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arudefiouaylindaliiaetu ilesmnnmdnuaiesdnmssaeliiansussadwanegld
18U (Wiwatpatiparn, 2018) sliuudanlafigsissuiasdndudosaiienndnuaifialy
monvesgnin endlsianmdnuaiesdmsiduesideddnalunsaiiainisiuivesgndn @
FuduiagdoddnauuuazdeionieliAnduamanuussivlaannslasug i vie
TeduiaUszaunisalase wdadsavaulidunind alumi1unsssa (Phimonsin, 2007) Tag
andnualesdnstuiieudfyraneUszns Ae 1) tedsuadrdededdiuesdnng 2) 9w
Wammindefiovesesdnis 3) dreliiinnsseniufigiiuluiduduazuins @) fese
ASVLILNANUL AT 5) BILES9ANULANA19MBIANIT (Kritalak, 2007)

nsnaNaLgeUszaunIsal

nsAnwmInaadssraunsaivesgndisuinisgled $1n (unww) uarsuinsBi
Wusn wudn mMseaaauszaunsalluninsinegluseiuunn denndesiuranisAnyIed
fin3denaneviiu léun Phuwattanasilp and Nuritmon (2017) fifineinnsnaindalszaunisal
SUENQﬂfZﬁL‘ULﬂ’eﬁ'%ﬁuL@ﬁLLauﬁﬁl‘uL‘UG]ﬂéﬂL%WﬂJMWUﬂiLLﬂ%U%@Jm%a Taerungruang (2019) 7
ANEINI1TAAIALTIUTEAUNITAVBIGNAISUIAITNIIATOYSET 1R (UN19U)
Chanakamchokcharoen (2020) ifnwinsmanadsuszaumsaivestinvieadfisrralnedun
Bousudnfonasy uaz A (2021) ARnwinisaatadsszaunisaivesdiiaeliviado
waAn et HUAWE Tungammamuas sadnsiznisnainideuszaunsalldldifosmaasiui
SnwasuazUssleviveswdniusiuaznisuinisvitu uidadunndeulnendnuainageiu
aulanndsvaunisalvesgnausazau (Kotler & Keller, 2012) Tuflagtunategsiadaneneny
thnseaadaszaunsalinldileiliendudidoudeduiuilae Tnesiulszaunisali
wlanival Wiandn wazihuluseesualnuidn lnenisthnagnsnmsnaiadeuszaunisalidn
uldifeadradudanisdiuersuainazanuidnliunfuilaadioisdunndefuly
(Lekcharoen, 2016) LsziuLﬁmﬁ’uqsﬁ%mmﬁéfaw%’uﬁaL“fluasmmmﬁawhﬁuﬁ’quaﬂﬁm
yosuilaniiuAsuudasly

AMuLTesiurafuuinmsienisausuianisvassuiansgled sim (uvivw) uaz
suIASBRALUST
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summ e (v SeimsgnseuTsRnsidufuyaaliiuuidvln sl
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wistu shlsimdanismurufanissumsiauudundmmamaiusasdysfafiie) foste
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