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Factors Affecting Decision to Travel of Thai Tourists at Promthep
Cape in Phuket Province after the Covid-19 Pandemic
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Abstract

This research aims to study the effect of the services marketing mix (7’P’s) and safety
factors on travelers’ decision to visit Promthep Cape at Phuket after the COVID-19 pandemic.
Samples of the study were 200 tourists who had visited Promthep Cape, Phuket Province after

the pandemic of Covid-19, and were gathered by using the purposive sampling method. A
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questionnaire was used to conduct data. The data were analyzed by using the Smart PLS
technique for analyzing the causal relationship model using the partial least squares structural
equation model (PLS-SEM). The results have shown that product and promotion and health
safety factors from the epidemic and crimes of body property and accidents influence tourist
decisions to visit Promthep Cape, Phuket province after the COVID-19 pandemic.

Keywords: Marketing Mix (7P’s), Safety, Decision to Travel
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Marketing Mix (7P’s)
1.Product
2.Price

3.Place
4.Promotion Decision to Travel of Thai
5.People Tourists at Promthep Cape
6.Process in Phuket Province after the

7.Physical Evidence ) )
Covid-19 Pandemic

Personal Safety
1.Health Safety
2.Physical crime, property and accident safety

Figure 1 Research Framework with Hypothesized Relationships
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Table 1 Measurement model of PLS (n=200)

Construct Items Loadings CR*_rho_c AVE**
Decision Decisionl 0.723 0.879 0.645
Decision2 0.809
Decision3 0.820
Decision4 0.856
People Peoplel 0.861 0.909 0.713
People2 0.861
People3 0.812
Peopled 0.843
Physical Physicall 0.793 0.886 0.661
Physical2 0.815
Physical3 0.816
Physicald 0.828
Place Placel 0.819 0.893 0.676
Place2 0.854
Place3 0.799
Placed 0.815
Price Pricel 0.835 0.911 0.720
Price2 0.852
Price3 0.843
Priced 0.864
Process Processl 0.772 0.890 0.669
Process2 0.823
Process3 0.811
Processd 0.863
Product Productl 0.761 0.899 0.690
Product2 0.886
Product3 0.812
Product4 0.859
Promotion Promotion1 0.781 0.887 0.663
Promotion2 0.809
Promotion3 0.824
Promotiond 0.843
Health Safety Safetyl 0.762 0.897 0.687
Safety2 0.822
Safety3 0.855
Safetyd 0.871
Physical Crime, Safetyl 0.849 0.908 0.711
Property and Safety2 0.859
Accident Safety  Safety3 0.822
Safetyd 0.843

Note: CR*: Composite Reliability; AVE**: Average Variance Extracted
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910 Table 1 HamsiAsEsinBLTBsAsATumiion wui ﬁ"r‘gﬁ’mnﬂﬁaﬁm Loading &<
fio 5e1919 0.723-0.886 TARomuneuINyNFuUs CR agsewing 0.879-0.911 uazilen AVE oy
58974 0.645-0.720 FaNAAIIAMIATIL 0.50 (Hair, Hult & Ringle, 2013) uansindofiniamn
delusdinannsataldundetio fanuilsmsuazimiuduiusyosiat faustosianelu
wUsienifufirganiiAnnudiiudiusmifamehustusansdenufiomsadesun uasd
A1 R 903 uUTues Ausslade 0l 0.608 wanyIFausduis 9§ aunsoeSuieanny
wUsUslusudsursdanaléseay 60.8 Jeaglusziugs (Cohen, 1988)

Table 2 Discriminant validity of Heterotrait-Monotrait Ratio (HTMT) (n=200)

Constructs 1 2 3 4 5 6 7 8 9 10
1.Decision to Travel

2.Health Safety 0.832

3.People 0.731 0.777

4.Physical 0.806 0.813 0.855

5.Place 0.752 0.789 0.878 0.841

6.Price 0.769 0.756 0.865 0.812 0.885

7.Process 0.73¢ 0.804 0.773 0.844 0.806 0.738

8.Product 0.799 0.807 0.806 0.787 0.854 0.853 0.865

9.Promotion 0.816 0.77 0.872 0847 0.863 0.856 0.793 0.818

10.Property Safety  0.773 0.776 0.706 0.789 0.723 0.723 0.708 0.67  0.697

91 Table 2 MInTr9FBUANITIBIRTIT IS MLNLAT AN NIRRT IYB s AYS LT
ansausninlflanzEeswesnulivuuivinasiavesiuusdu Jsannmmaandiiiuine
ArdIRUS AUF T TnseiauUsfunanafannuiflessadaduun midenoumiing Henseler,
Ringle and Sarstedtt (2015) lsiimusfnnasguil 085 uay 0.90 dwsu HTMT Wieaguanugnsies
Feduun dnflu msinuniawivmeaussqinasives HTMT 09 Gold, Malhotra and Segars (2001)
ileaan wanmsmaaeunnAmMINg1 0.90 Faduluar1annsgiu Henseler, Ringle and Sarstedit
(2015) fratfu Feazdlin laadinanFafianuiismsadssuun uazannsmiluiinsz g
GROGHIGENG RN

Table 3 Significance of Direct Effects-Path Coefficients (n=200)
H. Relationships Std. Std. t- p- BCI LL BCI f Sup-
Beta Error  values values UL ported
H1 Product -> Decision to Travel 0.170  0.086 1.969% 0.024 0.031 0.311 0.023 Yes
(+)
H2  Price -> Decision to Travel (+)  0.077  0.101 0.758  0.224 -0.094 0237 0.005 No

H3 Place -> Decision to Travel -0.004  0.083 0.052 0.479 -0.140 0.131  0.000 No
(+)

H4  Promotion -> Decision to 0.201 0.116 1.723* 0.042 0.017 0.400 0.036 Yes
Travel (+)

H5  People -> Decision to Travel ~ -0.059  0.089 0.663  0.254 -0.219 0.073  0.003 No
(+)
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Table 3 (Continue)

H. Relationships Std. Std. t- p- BCI LL BCI fF Sup-
Beta Error  values values UL ported
Hé6 Process -> Decision to Travel  -0.005 0.107 0.051 0.480 -0.179 0.172 0.000 No
+)

H7  Physical -> Decision to Travel ~ 0.107  0.102 1.044 0.148 -0.067 0.268 0.010 No
(+)

H8  Health Safety -> Decision to 0.243  0.090 2.696**  0.004 0.091 0.387 0.057 Yes
Travel (+)

H9  Property Safety -> Decision 0.196  0.088 2.228* 0.013 0.047 0.336 0.046 Yes
to Travel (+)

Note : *P<0.05, t>1.645, **p<0.01, t>2.33 (One-tailed); SE: Standard Error; H. : Hypothesis

910 Table 3 nan1sVAGBUALLATIL WU HARSTTiBvEwaden1sindulavieaiien o
NN Jamingiin ndIn1sunsseuInves COVID 19 (B = 0.170, p < 0.05, t =1.969)
aﬁfuaguamﬁgmsﬁaﬁ 1 59389 Ao Msduasumsean (B = 0.201, p < 0.05, t =1.723) atfuanyu
auugiuded 4 doun mnuasadeduguaimainlsassuin (B = 0.243, p < 0.01, t =2.696)
afuayuaRgIuted 8 siosn Ao AnaaeadesueaNIINs M NENAuaze R (B =
0.196, p <0.05, t =2.228) aﬁuauuamﬁgwﬁaﬁ 9 oeglsfinny ATETUINUIN 9101 Yamans
adwmine yaans nsrUILNTT uazanmAdeamenw lifiBvnariensindulevieadion m
URWSYIIN F9ringinn N sunsszUIRUes COVID 19
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Figure 2 PLS-Path analysis of Beta-value and R-square (n=200)
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