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A Structural Equation Model of Factors Affecting Tourism
Business Competitive Advantage in the Andaman Coast
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Abstract

The purpose of this research is to examine a structural equation model of factors
affecting the competitive advantage of the tourism business in Andaman coast. This
research is quantitative research. The population is 1,978 tourism businesses in the

Andaman coast area. The researcher used a simple sampling method and the sample

! infAnwuSiyien vidnansusvaqu Uadin a1913uimsesia , auguInsgsna, uininendemalng
Ph.D. Student, Philosophy Program in Business Administration, Hatyai Business School, Hatyai University
2 feMansIanse As.auIvIuTNISEsnY ANEUIMIIING, InTinedevia ey
Assistant Professor Dr., Program in Business Administration, Hatyai Business School, Hatyai University
? A9.A1UINUIMITIN AUEUIINITINA, unInendemalng
Dr., Program in Business Administration, Hatyai Business School, Hatyai University

* Corresponding author: E-mail address: nutsana@hu.ac.th

fuvvaunislassasavestafendmadoanulaiuiounianmsudsduvegsiadnieifadunndu
ywa o g Iand Junsianes ddnval eau uay gRun windymde




size was 360 samples, the questionnaire was used as a tool for collecting data. Then the
data were analyzed using the LISREL program version 11 version 11.0.3.2.

The results of the analysis of factors affecting the effectiveness of the tourism
business in southern Thailand was consistent with the empirical data, which found that
RMSEA was 0.069, NNFI was 0.95, CFl was 0.90, and SRMR was 0.015. When considering
the causal factors, it was found that innovation in business directly affects competitive
advantage. Human capital management directly and indirectly affects competitive
advantage through innovation in business. Adaptation in business directly affects
competitive advantage and indirectly affects competitive advantage through innovation
in business. The results of this research can be used as a guideline to develop the
competitive advantage of the tourism business in the Andaman coast further.
Keywords: Structural Equation Model, Competitive Advantage, Tourism Business,

Andaman Coast
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nswasuulasnnnefiazdamadonsdidugifaiiieavesszmalnegluouian 1wy n3
WasuuwUasnudsan Jausssu lassaieusseins anmasusia Awandeuuazulouis
yensiiles gsfviiinadafesdinsiniounnundenlunmsiieseianiunisalifiethd syasn
Usulalunisunladameng 9 ﬁLﬁmﬁuimﬁaﬂwaquwzauLLaxLﬁmmmléfm%umﬁa@jmia%’ulﬁ
ﬁuLaa (Manoharan & Singal, 2019; Sadq et al., 2019) LLazmﬂLquﬁmmmsviauﬁmL,wiﬂsma
I#ndndsmsifiudneanldfugsfsdniienieairsngidufuluszezenn iesnsiu
geamnssunmelausunlydainaaiunisel Covid - 19 Tuaumshinistineusy wagnsiaun
yuyud Weriuauansolunsliuins sufinisadassduiansslvl evanldly
AAL3NTS uennidadumsuiuidsdodudifiausdudsiensiagnamnssunis
vioufiey WeliiAnanuldiudsumenisudsdulifugsalfundsty (National Tourism
Development Plan, 2022)
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wistuindensiigsieviinsiIsuiisudunisvesnuduguislunain Jsaonndeaiy
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Y0enAn ST AN NN @nueesidnnuanie lanau Jdnsedydnuaifivsuends
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(Distanont & Khongmalai, 2018; Liu et al., 2019)
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(Ogunkoya, 2018; Munawar, 2019) %qmﬂ%’aga%m'jﬂmiﬂ%’uﬁamqqﬁﬁafuﬁmﬁmzﬂauﬁ
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sonniheiduisnsluaieduiusamia elviiidmlsdudennnguinanuiulalugsia
fagaiundedoldosnaznmdnuaifidlifugsAa (Chumpitaz & Paparoidamis, 2020)
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al. (2018); Anwar (2018); Singjai et al. (2018); Liu et al. (2019) UIANTIUNGIAINALUA
911 Conesa Soto-Acosta and Palacios-Manzano (2017); Dorson (2018) N39AN15Yuwe
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Ali et al. (2017) uag Adomako (2018) Tnausinsin 5 sedu Anadetlosiian feaeunndian
dunsiudeyaluthafeunaedafioungainieu 2565 §3nsdudumsidedetelud

1. Uspansiidne fo gafvunferluiiufitleduaify (nsed n¥s Wen gifin svues
LAz ana) Tnes1unuUseunTvieduie 1,978 518 (Tourism Business and Guide Registration
Office, Southern Branch 2, 2564)

2. funauangudiegalasinsanandunuiuusdaunald deiudsdunalad
$1u2U 12 fuus Wiedenlddnsndau 20:1 (Schumacker & Lomax, 2010) sgldvuinngy
fregnad i 240 au Induishnisdadengsindufieniissuaif Wedusunuvesndu
megtlunisiivkuuasuaiu Wneldisnsduiiegnslagaidaaiiuiiazidu (Probability
Sampling) waglionIEN13gufI08199E19918 (Simple Random Sampling) lnelangusiagng
nnmsduinegadiuau 3 Smdn Wi nsed gufin wazaga wiidesnuuuasunaidedis
pousIavInANLANYsal §ITeTdldihnsiAuluuasunaudiindn 1 whvsswunngufiedig
LaglALUUARUUNSUNNTININ 380 AIBET9 WANUIITBYALUKUVABUNINUINEAIUVINATY
auysal uaziliiles 360 Mg fanunsavanlflumsinsesils

3. Wiususiudeyalaglduuuasuaiu InefidelnsdnvluAndeduaunaugsianis
sioaflelunduiiuiifnisdunsu everusyaneilunslidiuiiiofudeyanside
p¥ntuideasiiuiiivioya

4. Ainseinrdiusvesdadefidmaronulfiuisumensurstuvesgsiatuiien
Hedumuiiemeuduiusvesfiuysiuiifidesuusmu faauduiusnianss (Direct
Effect) Waganuduiugniewen (Indirect Effect) Aiasevaelusunss LISREL version 11
HAN1539Y

nanIdeesatiingusegiediuau 360 fegns Tuuuaeunalumafunusmdeya
fnsuvsnaszivvesiuslasnnsUsediu 5 seiu 91nadstiosdign Geaanniian waain
NSANYINUTN AN Factor loading YesmuUsdunalailrngandt 0.5 A1 Cronbach’s Alpha g4
111 0.7 (Mosavi, Sangari & Keramati, 2018) A1 Composite reliability (CR) Tuusag@anusi
ﬂ'ﬂq\‘mdﬁ 0.7 (Ibrahim & Aljarah, 2018) wagA1 Average extracted variance (AVE) 989063
LLUSQQMW 0.5 (Fornell & Larcker, 1981) Tug@iuueInani153LAS18% Confirmatory factor
analysis (CFA) Tu Table 3 Wudﬁﬁﬁé’ﬂjﬁnﬂﬁ’gaﬁummsﬁﬁmmzau 1a8nUI1 RMSEA VAU
0.069 NNFI 1v1niu 0.95 CFI Wiy 0.90 wag SRMR v 0.015
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Table 1 Measurement Model

Construct Items Factor Cronbach ‘s CR AVE
Loading alpha
Competitive advantage
Reduction Reduction1 .645 787 0.722 0.657
Reduction2 678
Reduction3 112
Reduction4 678
Difference Differencel .689 .789 0.744 0.689
Difference?2 134
Difference3 758
Differenced 745
Response Responsel .748 .786 0.756 0.678
Response2 121
Response3 679
Innovation in business
Service Servicel 734 N 0.778 0.712
Service2 183
Service3 724
Retention3 612
Organization Organizationl 721 .816 0.734 0.745
Organization2 125
Organization3 N
Research Researchl 122 811 0.754 0.734
Research2 .634
Research3 678
Business adaptation
Problem Problem1 719 812 0.856 0.767
Problem2 678
Problem3 677
Situation Situation1 .690 .788 0.759 0.787
Situation2 672
Situation3 673
Change Changel .666 122 0.798 0.789
Change?2 677
Change3 679

ECBA

gﬂs NIANTATYFANAATUALUINTFING W INeFevinBes UN 16 adud 2

iﬂ‘) Economics and Business Administration Journal, Thaksin University



Table 1 (continue)

Construct ltems Factor Cronbach ‘s CR AVE
Loading alpha
Human capital management
Recruitment Recruitmentl 17 155 0.824 0.723
Recruitment2 186
Recruitment3 .678
Train Trainl 674 784 0.747 0.676
Train2 a1
Train3 743
Retention Retention1 746 133 0.748 0.789
Retention2 165
Retention3 612
Table 2 Confirmatory Factor Analysis
COF Index Acceptable CFA Model Results
Value
X2 (Chi-square) - 652.71 Good Fit
Df (Degree of freedom) - 164 -
X2/df <5 3.979 Good Fit
NNFI >0.9 0.95 Good Fit
CFI >0.9 0.90 Good Fit
RMSEA <0.08 0.069 Good Fit
SRMR <0.08 0.015 Good Fit
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Figure 2 The Results of the Correlation Analysis of Factors Affecting Competitive Advantage

Table 3 The Results of the Correlation Analysis of Factors Affecting Competitive Advantage

Variable
Variable Competitive Advantage
DE IE TE
Innovation in Business 0.47** - 0.47**
Human Capital Management 0.19% 0.17** 0.36**
Adaptation in Business 0.26™* 0.15** 0.41%**

**p <.01
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