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Abstract

This study aimed to investigate the influence of environmental concerns on
intention toward pro-environmental behavior with the mediating role of the Theory of
Planned Behavior. Data was collected from 201 young consumers by using the purposive
sampling method. Regression analysis was used to analyze the data and PROCESS macro
model 4 for testing the mediating effect. The empirical result reveals that environmental

concerns have direct and indirect effects on intention toward pro-environment behavior,
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while the attitude toward behavior and perceived behavioral control play a mediating
role in the relationship between environmental concerns and intention toward pro-
environmental behavior. It shows that the vital role of constituents in the Theory of
Planned Behavior would partially mediate the concern about the environmental issues
among young consumers to the intention to purchase environmentally friendly products.
Business organizations and governments should be promoted and encourage young
consumers to be aware of environmental problems.

Keywords: Environmental Concern, Intention toward Pro-environmental Behavior,

Theory of Planned Behavior, Young Consumers
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woAnssunsuilnavesuyusludlagiuidsieliiAnnansznuiiddyreduandes
(Environment) TagtanzUseifusnunisidsuutasyesanmgiiennia n1sidenaninues
dawindau warnisudlaansnensuinauiuly (Han et al, 2019; Hwang & Choi, 2018)
HansEnuMInauInauiunsiulnedeTInsvesAsygiatazdiny SamdangAnssunis
U3lnafimansnaRLLeznsuInA N fURnveulunsUslaA (Han et al., 2019; Joshi et al,,
2019) sazneliAinanznisvinuaauninensuazidunisdalontafinugusieliazi
NINYINTFIINYIALIUTLAA (Yang et al., 2018) Yagtunmitenuniasy onvu wasguslaald
WiuauddnuesUszifiunansenusedanndeudnan nAnanuasgniindeguiuunig
uilaafidrflsiennuiuiinvouiiiidedeuinden elddnsivmuaulovisuazduaiunis
Usudsusunuumsuilaavesfuilnaliidesofsuindeuniniu (Pro-environmental
Behavior) (Arun et al,, 2021) Fsd@anndsstutd nunenisimutog19898y (Sustainable
Development Goals: SDGs) v8989An15anUsza1wd wWavunedl 12 Readesiunisusiog
8813838u (Responsible Consumption and Production) iieussleviflusureanisasisaing
am@a'ﬁwdwmsﬁimLLazmaﬁuﬁwaw%’wmﬂﬁﬁﬁmﬁ (United Nations Development
Program, 2016)

Fndrinisvatsauiinisfnsdsefuiifsitestunginssudioroduandonosis
seiflos (Alzubaidi et al,, 2021; Chen & Tung, 2014; Han et al.,, 2010) lngUszgndlimguj
WOANTTUA LKLY (Theory of Planned Behavior: TPB) 484 Ajzen (1991) tiladumitladeidi
Inimeriduindeuliiyanaiinnisuansng@nssy (Behavior) lamgdnssamils nosaiiuluiia
YosviuARTIRe g ANTIY UTTVIngIUMIeFann uaznIAIUANNGANTINATUSIANT nasoaaa
sdlauananginssuiiBededundon Tnavarsnuddulausunnuduiusvestadofinaiat
TudruvesduAiuazuinis (Chen & Tung, 2014; Ishaq et al., 2021; Paul et al., 2016) \ios
AILNGANTTUYDIYARRBIAMASUNAIINTIAUARTTEAINEINTATRIUTUNSAUANG AN TY
sdanmsldfunsnaduanyaraseusa uenaniitiadedunuiineuinadeduandeu
(Environmental Concern) MiFadnaniaudidyuazidusanseduliyanafinaunsemn
Tunsuansmnfnssuiidededwinde oskeyaaadiidausnimansshesmuasiing
sodaundeuidluiBainuanday yanalaudeniasuanimginssulanginssumiseans
(Paul et al., 2016; Verma et al., 2019; Yang et al., 2018) ArvanwazvatnsAlsznauly

a% NIANTATYFANAATUALUINTFING U INendevinBes U 16 adud 3
i_fg) Economics and Business Administration Journal, Thaksin University

ECBA



nguingAnssunuisuLazauinadedanndon fodndusulsddyiaramnsonsedu
warduaTumginssunisuilnafieroduandeuvasnauiuslnelutiagi
usiviall uATefiAnw LA fungAnssuiidedednndelutiunvesduilnatosudsd
$aurulaiunn (Chaturvedi et al., 2020; Joshi & Srivastava, 2020) Badauluasjaitiudumn
mmamwuﬁmaqmwawqmﬂssmmmLqummawqmﬁwLaamaaumaammwmlm‘[mm d
I8l LuaqmamuﬂﬂmmwﬁmmiﬂiuLUaaqumﬂs'ﬁuﬂ’ﬁuﬂmwnuqmaqmaammnsuu
(Bulut et al,, 2021) FadudorinawesuAsengidedesnsfiasfigavfeunumanmdusus
ﬁdﬁhusuawﬂwﬁwzﬁﬂiimmmLLNuizﬂdemﬁﬂaﬁiaéﬂLLQ@%@@JLL@SM’]@J&%@%LLﬁquaﬂiim‘ﬁ
Bosodundeuresiuilantoiu elunmstuiuisanudfyuesnutnaroduindon
LLawqwﬁwqaﬂiimmuLquﬁazﬁa%uwwqaﬂiimmw%‘[m‘ﬁLgasiaf?mnmé’amaw:iﬁim
Fogu Fsffuszneumsannsahiluldlumsiauiuazivuanagnimenisnanaiionsefuly
fuslnaiomgfnssunisuilnafiberodauanden
QUszaeA
Lﬁaﬁﬂmﬁw%wamaammﬁma&ia?aana”a:uﬁﬁ@iamm&gﬂaLLaquaﬂisuﬁLgﬁjﬁia
Aandon TnefinguingAnssunuuwsduiuysdesing

NUNIUITIUNTIU
wqwﬁwqanssumwmu (Theory of Planned Behavior: TPB)

yquingAnssunisuan giautuadausnlag Ajzen (1991) Wunquififauiinain
NBYN15NTY1M1UUANS (Theory of Reasoned Action: TRA) 484 Fishbein and Ajzen
(1975) GanguiingAnssumuunutudnlvggrlfidunguiftugiu (Bashir et al, 2019) iilos
modunquiiignesnuuvuniiieldneinsaluazesurenginssunisdndulaluszfuyana
(Raab et al., 2017) melungufiiainudala (ntention) Wudladengluyanaiiidnuwme
TndiApsfungfnssuads (Actual Behavior) (Kaiser & Scheuthle, 2003) Tunsianinusslad
JzuAnINnANTINVRIYARA Ajzen (1991) ldduuniadefiiuesdusznoundndu 3 Usznns
Usznaune

ada

1. ViruaR7iinengAnssu (Attitude toward Behavior) L‘LJ‘IAﬁ’J’]@JL“UEJGUENUﬂﬂamNa‘?J@Q

[ [ =

A3ENI ﬂ']‘UﬂﬂaLSUE]’J’Wﬂ']’iLL?WN‘WZ]G]ﬂﬁimiﬂwqmﬂiiwﬂu\‘ﬁ] ﬂ@IﬁLﬂﬂNﬁﬁWﬁL“U\‘iU?ﬂL%’]ﬂﬁ] vl

ada

NAuARNARaNaANTINITY (Ajzen, 1991; Liu et al., 2020) suiwimuaddaiauiedesiv
nsandulainnginssuladnielad (Paul et al, 2016)

2. U3 IUMedsAn (Subjective Norm) tlunissusiausnadunioninufaiiiugin
dpuseudn 1w AsoUAY tileu vizelilausinu ieflarliyarauanimginssuvieliuans
ngfngsu Geyaraiuiidnumariuieruddsonuesndenifiods (Azen, 1991; Han
& Kim, 2010; Paul et al., 2016)

3. mimUﬂquaﬂiimﬁ%ﬂiﬁ (Perceived Behavior Control) L‘ﬂumi%’uimmmmm
Tun1smuaunginssuresynnainenvseds yanaaziisziunisiuifigs dnusuileing
Tomauaganuanansatunsddminensildlunsuanmeinssy Jadunainanainude
YOIN1IAIUAN (Ajzen, 1991; Han et al., 2010)
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MnAMeuetesi FiruednddengAnssuuazussvingrunisdaen gninoglunguves
nszuauNsYedyanailiiaiasla (Non-volitional) lunsuansngnssy d1un1smaua
wAnssuRsusly daeglunduuesnszuiunsiiasingla (Volitional) Tunisuanswg@ngsa (Han,
2021: Manosuthi et al., 2020) TUATefid U a8 UdTe lﬁﬁfﬁlﬁLﬁummﬁwﬁmﬁuawqwﬁ
WqﬁﬂismmLLmudwﬁdauﬁwﬁzﬂumia'ﬁmawqaﬂﬁuﬁl,gwia?ﬁmé’amaaﬁu’ﬁm (Wang et
al., 2021) lnswadnsvesuifonudninavesesdusyneuiauneninunilaiiasuans
anﬂisuﬁLgaﬁa?iqLL’J@é’@@JMU%UW@&IﬂLLiaJ (Chen & Tung, 2014; Han, 2015) nMsviaaifie
(Liu et al,, 2020) syudsndasarinidulinssedwindon (shaq et al, 2021; Liu et al., 2020;
Paul et al,, 2016)

ﬂ'nuﬁ'a'aaﬁiaalau,'mé'au (Environmental Concern)

TumAdedmginssudunaden Tadusmumminadedunndouieidussdusznay
dfyesduszneunisiidunsmdnsuliyaraiiniimuad (Attitude) Adidsdianavesnisnseyi
fflreduindsunaznssuiulniesduindon (Song et al,, 2012) wagluauidun1ennu
nMamanAden afnaseduiadendusitanensuaididailldlunisaansaingfinssu
‘1'7iLﬁuﬁmsdaéaLLamﬁammaauﬂﬂa (Jaiswal & Kant, 2018; Verma et al., 2019) lngainuiaianse
?%aLLamﬁauﬁﬁugﬂumanﬂLLmﬁmmzmuﬁﬂﬂ@qﬁnﬂimj (New Ecological Paradigm: NEP) &
Dunlap et al. (2000) 85 UIEAMUMLNETBIANLATIAROAIIAGY NueTs sEdumIuRTEMn
fetlywiiefuaanedeuuaganuweiewativayunsuilatgmvionisuansanuifalad
szdidrusiulunisunletdymivasyana (Dunlap & Jones, 2002) Fans¥aminufaase
i?iqLL’mé’auf&ﬂLﬁuﬁ%ﬁamaam{]@wﬂuszﬁuqﬂﬂaégawimm&gﬂaﬁ%am{]zy}m?ﬁlmmé’am LU
nsaan1suslnaiuaud iy annisuassuaiy wsensuindndusinauunldlng Tuauds
Wqﬁﬂﬁumi%}aﬁﬁ]uﬁm@iaﬁﬂmﬂﬁam (Jaiswal & Kant, 2018) @U%‘Lﬂﬂﬁﬁ%mﬁwﬁﬂﬁﬁ’ma@ia
IﬂLL?@ﬁ@MIBi%ﬁUﬁZﬂQﬁWA’]@JLﬁuiﬂlﬁ‘ﬁﬁ]%L“i’Jj’]i"JiJﬁlUﬁﬁ]ﬂiimﬁﬁLﬁj’lﬂigmﬁLﬁ@UﬁLﬂﬁNﬁﬂiz‘l/l‘U
fisedawandon (Song et al., 2012)

Anuivadedundsuludnvazanudnvssyanaiviadlenenisnssvinfazdng

a
Wl

nsznufumnuilafiazuanmginssunmaidenuilnandnfsiilinelfAnkansenuidsaude
Aauandoy 3991338989 Alzubaidi et al. (2021) wui1 AuAIAReAILIASouT BNTwa
Tngmssiernusidladmginssuiideredaundon wandiiuiinsiduilnansevinfmadi
wzfatunnnsuemldlatedindon Sedaisznersnlivanmginssudenaniuly
DUNAN UBNINBVTNANIIRTIVEINUATAReAIIndenTidnerudsla uanngAnssuiiide
ReAundenidiusnifenuanuduiusvesnuinadeduindeniidseriaun f ussvn
Frumadsny safsnnsauaungAnssuiisuild Saduesduszneuneslunguiinginssuany
Wi (Jaiswal & Kant, 2018; Paul et al., 2016; Jang et al., 2014) Tngauinanoduindon
Juthdeinsziuliyaeaifnrimuadseduiuiindlieuddyiuaunden sufmsiuie
naveInsnssvifiasAatuluewian uiniitefmuaneuids wud arufnaredundou
f5vsnasomusdlananinginssuiiiBededmwindey uilldduussansonsnaneudii
(0.19) (Verma et al,, 2019) ilen3surfisunuifefidununansenumsdon Seladuuszans
'Sm'%waﬁgmd'} (0.40) (Paul et al., 2016) 91nN31UIBUDI Chen and Tung (2014), Yang et al.
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(2018) waz Paul et al. (2016) wu31 e duideumnuduiusvesruinasdedindoy
Tudamnunslanansngfnssuiidedodwindeu loun vimuafnengAnssy UssvingIunedsny
wagn1seuANNgAnssususla Jaduladendniulunseuremgufngfnssuniuwny

NIDULUIAANITAVUUALAUNAFIUNTAY
ffodmuslianuinasedunadomduiulsdasy arwdilauanamginssuiidode
dawandeudusiuusnu uazesduszneuvemnuinginssunuuny (iauadsonginssu
U5STngILYNIEIAN WazAsAIuANNYANsINTITUSL) 1uiuusdeinu (Mediators) Fsanansa
muundunsounnAnnsivenavaunfgiun1sive A Figure 1
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Figure 1 Conceptual Framework
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szlguTNITANEN

9% dun153901B U0 (Quantitative Research) TusUuuunN 388981599
NARAYINY (Cross-sectional Survey Research Method) lagdiigaiiun1534e el

Useynsuasnguaagng

Usemnsuazngusiegns feo fuilnaiifongiaud 18-35 T idesieduilantosuiu
nquifuslaadisisuuuunmsdniutindildladeduindon danunszwingfelymauindon
qUNIN sudsfianuanlafiagyinlilaniiAnnsiuasuntas (Bulut et al, 2021) MIANLA
yuIavednguiIog1s dndvnslduusivuianguiiegsimngaunisisiuuegsening
100-200 fee vsedidnsadrsuianguimeindu 10 wiwssduusmulsdaunals (Hair et
al., 2014) waeandwuuaeuauludenguiiegnadvany TgneunduluuasunIuIIuIY 222
Y0 HIFeANTUNTITINEOUANUYNABILAEANLATUIUETaYa WuiEnauLuUaaunul
auysaldnnu 21 g Isudunsihdeyadindnoonainnisuszanana ndeuuua suau
anunsaldauladiuau 201 ya Anidudesay 90.54 %qﬁadﬂagﬂummeﬁﬁ (Ali et al,, 2021) Ing
Amounuuaaunudngdumendgs 91w 112 au Aadusesaz 55.72 uaziwayie U
89 au Anluseuay 44.28 fengegszning 19-23 U 41uau 136 Au Anduesaz 67.70 uay
dlngpefiuszaunisainmsfnwiierfudunedey wu weamadoudou sundade vie
ausuABIRUAMIndax S1uau 146 Au Anduferas 72.60

mMIwaLATaslian1side

wuvasunugnltiuaiesdielunuide Tasusuussanmsnumuenalseided
Aetedduedn Uszneude 6 du ldud (1) fruafdenginssy Uszneusemanudiuiu
4 4o FafpuvamneAdeves Han et al. (2010) neiludomaiuuuu Semantic Differential
Scales 7 %6 (2) USINAFIUNIIFIAY UTeNOUAILAIAINTIUIY 4 T8 (3)
MsAUANNGANITIATUSLY Uszneusedanudiuiu 3 e Fedinutasunainauideves
Han et al. (2010) Jang et al. (2014) waz Song et al. (2012) (4) mméﬂu’ﬂmmquﬁﬂsmﬁga
Rodwanden Usznaudedediaiudiuiu 3 9o Sedauwlatuiainiiuideves Jang et al.
(2014) (5) Aufnasiedainday Ussnoudederausiiu 4 4o Suiaudasnainauide
999 Chen and Tung (2014) waz Jang et al. (2014) Tagduil 2-5 IHuasTauuuaidsy
(Likert’s Scale) 7 5efu fio 1 naneds liifuseesn9Be uaz 7 nuneds Wiudieesnid uwas
(6) Toyamluvosmeunuvasuniy Usznoudie e o1y wazUsvaunisaimsinuiieady
dawandeu Fududediniutarela (Checklist) Tnsuuvasuauduatuldfunisulaain
Awsenguiuniwlng wazulanduainarwinelduniwidsnge (Translate Back) 1nadl
Aidermnamadunumanfiduifidunisasisaeuanugnies

AdAuazN1sIATIEdaya

msifeiianeideyalagldadinssaun (Descriptive Statistics) ioaBunednumns
VDILADUKUVADUNINUAZIZAUAIUAAIY Usenaumie Araud Ardesay drudenuy
11A55U LazArduuszAnsanduiius wasnaasvaunfgiunuidelasldadfoyuiu
(Inferential Statistics) A18N1TILATIZNDNETNANIATILAZNINDOUAIYNITILATIZUOANDY
(Regression Analysis) TugUuuuvasdinuuauudinysdeinuuuuguuiu (Parallel
Mediation Model) s PROCESS Macro (Hayes, 2018)
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HAN1SATIAHUANT DI UUAZAIINATIVDATD AT

Animntade (Factor Loading) wasyndadionu nuirfidiegsening 0.79-0.90
nsarvdeunmnmaiesileflilun1iifelngldnismseaey (1) mnunsadailem (Content
Validity) éhaf‘aﬁmimwmummﬁaww (Panel Expert Review) dain1susuudludniies
dielwdermauiianudaau (2) Arduussaniueanivesnseuuin (Cronbach’s Alpha
Coefficient) #3A31ANg9n31 0.70 (Hair et al., 2014) Han1snsIRARUTATBYTEMING 0.81-0.87
(3) A1AITesiusInveaiaudsuils (Composite Reliability: CR) @4a158iAgandn 0.70
(Bagozzi & Yi, 1988) NAN1TMTIVADULADYTEMI1e 0.89-0.92 Fauansliifiuinsulseos
NuATeliauasnaaesni1eluiu (Internal Consistency) (Meeprom & Dansiri, 2021) (4)
AUATUTINIOU (Convergent Validity) nadaUiemauwlsUTILTiadaldiade (Average
Variance Extracted: AVE) 33m153A1u1nn31 0.50 (Hair et al., 2014) HAN1INTIVADULADY
5¥%1379 0.70-0.74 ¢4 Table 1

Table 1 Mean, Standard Deviation, Cronbach’s Alpha Coefficient, Factor Loading, Average Variance
Extracted (AVE) and Composite Reliability (CR)

Factor

[tems AVE  CR
loading

Attitude toward behavior (Mean = 6.40, S.D. = 0.77, O = 0.85) 0.70  0.90
For me, using environmentally friendly product is —

1. Extremely bad / Extremely good 0.80

2. Extremely foolish / Extremely wise 0.84

3. Extremely unpleasant / Extremely pleasant 0.88

4. Extremely harmful / Extremely beneficial 0.82
Subjective norm (Mean = 5.95, S.D. = 0.89, O = 0.87) 0.72 091
1. Most people who are important to me think | should use 0.82
environmentally friendly product.
2. Most people who are important to me support that | use 0.90
environmentally friendly product.
3. Most people who are important to me recommend that | use 0.84
environmentally friendly product.
4. Most people who are important to me understand that | use 0.83
environmentally friendly product.
Perceived behavioral control (Mean = 5.41, S.D. = 1.03, O = 0.82) 0.74 0.89
1. I am confident that if | want, | can buy environmentally friendly 0.86
product when go to shop.
2. | have enough money to buy environmentally friendly product. 0.88
3. | have enough time to buy environmentally friendly product. 0.84
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Table 1 (Continue)

ltems Factor AVE CR
loading
Intention toward pro-environmental behavior 0.73  0.89
(Mean = 6.12, S.D. = 0.85, Ol = 0.81)
1. I'am willing to buy environmentally friendly product. 0.84
2. Iintent to buy environmentally friendly product in near future. 0.83
3. lintent to buy environmentally friendly product. 0.89
Environmental concern (Mean = 6.53, S.D. = 0.67, Ol = 0.87) 0.74 092
1. Humans must live in harmony with nature in order to survive. 0.79
2. | think environmental problems are very important. 0.90
3. I think environmental problems cannot be ignored. 0.86
4. | think we should care about environmental problems. 0.88

[

vdaniifitensieaeunnunsadamiloundn funoudnunfe (5) manaaouauATe
{B9s1uun (Discriminant Validity) Tagl#dn V/AVE ?iqmiﬁmqqmwﬁwﬁuﬂw%w‘éawﬁmﬁuémm
FuUsdu wansmIIaeviiA1egszning 0.84 - 0.86 (Fornell & Larcker, 2018) UAYNANTS
AnzsienduusyAnsanduius (Correlation Coefficient) uanslifiuiinunfinenginssud
ANudNTTuSIBauIndeUsTRgIUMedsaY (r= 0.52) MsAIuANNgAnssuAsuld (r= 0.36)
anufadedwindou (r= 0.62) LLazm’mé’jﬂﬁ]LLaquamimﬁLgasia?ﬁl,nmﬁam (r= 0.64)
UsTvinguynadsnndmuduiudideuinsenismuaungAnssuisusld (r= 0.55) mnuinase
Aswanden (= 0.37) wazanudslauanngAnssufidededuandon (r= 0.56) nsaIUAL
ngfnssnisudldfinuduiusidauindennuinadedundon (= 0.17) uazarmsclauans
wefnssuiisededauindeu (= 0.58) wagauinadedwindeuiinnuduiudidsindenin
selauananginssuiiseredwandou (r= 0.51) &1 Table 2

Table 2 Correlation and Discriminant Validity

Variables ATTI SUBN PERC ECON INTE
ATTI 0.84

SUBN 0.52%* 0.85

PERC 0.36** 0.55** 0.86

ECON 0.62** 0.37** 0.17* 0.85

INTE 0.64** 0.56** 0.58** 0.51* 0.86

Notes: Attitude toward behavior (ATTI), Subjective norm (SUBN), Perceived behavioral control
(PERQ), Environmental concern (ECON) and Intention toward pro-environmental behavior (INTE)

** p-value < 0.01, * p-value < 0.05, Diagonal are square roots of the average variance extracted

(W AVE)

NaN15AATIZIIN008 (Regression Analysis)
HANTIATIEVIANRELNENARBUANLATINA 1 2 3 Uag 4 nUT1 ANNAMasedIndaY
fidnSwannsaneriaunfnenginssu (B = 0.72, p < 0.01) ussiingrumsdsau (B = 0.49,

154 gﬂs NIANTATYFANAATUALUINTFING U INendevinBes U 16 adud 3

f,ﬂ'} Economics and Business Administration Journal, Thaksin University

ECBA



p < 0.01) MsmuAuNgAnTIIATU3LE (B = 0.26, p < 0.05) wazALRSlaLan g AnIINTEe
edwIndon (B = 0.26, p < 0.01) pgdifuddey ﬁaﬁ?ﬁqmmsaagﬂlﬁ’jmﬂ’uauuﬁmagm
7l 123 way 4 uagimuaddengdnssu (B = 0.35, p < 0.01) ussvingIumadsay (B = 0.10,
p < 0.10) LLaSﬂﬁmUF’]quaﬂﬁmﬁ%Uilﬁ (B =0.31,p<0.01) fisvSnananseonnudsle
wansnginsaufidosedunden dufudsannsoasuldhaduayuausiguil 5 6 uay 7
nsnagauaNulufnUsdaitu (Mediation Effect)
sAdeildiuuuanuduiuusdainuuuuguuiu (Parallel Mediation Model)
iloveaouanufgiui 8 mduiulsdsiuvesinuaddengingsy ussingruniedeay
LaEN1TAUANNGANTINATUSLA 210 Table 3 wansnanIsAaouUANLTUF LU TAIH Y
(Mediation Effect) 04nquingAnssunuunusznineanuinadeduindoudiy AUl
wananginssuiiiBeredauinden Tnsuszgndld PROCESS Macro Model 4 (Hayes, 2018) 7
F29A210LTo Y (Confident Interval: CI) 95% wagldn1s Bootstrap 5,000 resampling Wi
naaouaduuysdeii Tneldisnsduneuiiviauelng Zhao et al. (2010) find1ai
nansznumesesnluauduiusseniedwlsdaseAuduusmulddndudedidedfy uad
ToMVUAEIRE1AEINe NanTeNUveILUsdwufelliledfy Han1sadausEydl AL
fradedundouidnsnamdeulnesausearuidaudnmginssuiisededwndey (B =
0.64, S.E. = 0.08, BCI [0.49,0.79]) Wlefiarsanenanfusindsdsiny nansvaaeussyin A
fnareduwindonisvinastradtuddayso russlauanmginsuiideredundenlaed
fuUsday fe vimuafsenginssy (B = 0.25, SE. = 0.07, BCI [0.11,0.38]) 4azn13AIuAL
wAnssuTisusld (B = 0.08, S.E. = 0.03, BCI [0.02,0.14]) lefinsansuvumsidudnys
dsrinuuuUguuIL 3 fuds wuiaufnadediuindeuuas musidlananmginssuiidose
dauwandeufldviwadatuiieotusouifisufunisnadeudninanienss
(B =0.64, B =0.26, p < 0.05) ﬁQﬁ?uﬁaa’lmima?UVLé”jwﬁﬁmam'awqamm LALNITAIUAY
nAngsususld daaudufiuysdeinuuisdiu (Partial Mediation) Aeaausslauans
woRnssuidoredunndey Teauayuauuigiuil 8 swazidunds Table 3

Table 3 Parallel Mediation Effect by PROCESS Macro

95% confident interval

Mediating effect Effect (B) SE.
BootLLCl BootULCL
ECON --> ATTI —> INTE 0.25 0.07 0.11 0.38
ECON —> SUBN --> INTE 0.05 0.03 -0.01 0.13
ECON --> PERC > INTE 0.08 0.03 0.02 0.14

Notes: Attitude toward behavior (ATTI), Subjective norm (SUBN), Perceived behavioral control (PERQ),

Environmental concern (ECON) and Intention toward pro-environmental behavior (INTE)
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d5Uduaznisaiusena

7338l ingUszasAiiefnwBnanavesauinasediwinaeusonnudsla wans

¥ '
1 a

waAnssufldededundon TneinguingAnssumuunuduiulsdmiu uan1sAnwnandli
Lﬁu’jﬁmmﬁ’madaéqmmﬁauﬁ@w%wamﬂmaLLazmﬂé’ammmmé’?ﬂfﬂLLaquaﬂﬁmViLgaﬁi@
dunndon TnefivimuafsongAnssunaznmsmununginssuidusldiduiudsdeiiu uandls
duiraudslafiazuansnginssuilidoreduindeuvosfuilandonldfunansenusily
yanssuaznadenTnanudantanaiifuilaaiuslddmansenuannisnsgiflasiAntuiy
Aawandou il ewddntnateniansghvesmuinnduinssdulifusloafniauaid &
nsuslaandnsaeivesnuneliindymisedwindon Aflanudululgiluswaneiavzan
waAniAss videsnLiunsngyintu q sdinssuiiennuansaiitsianteandngingsuves
puflenszyhwiseliinsgyimginssuiidmainerodaunden narnmsiteiifienuaenndosiu
Aselusfnues Chen and Tung (2014) wag Verma et al. (2019) smuin Aufase
Awuandeudidninaniensinarnisdeurenunladendafusvion1susnisiiduiing
dawndey Tnoilvirundsenniingsy uaznsmunumgnssuisuslddusuysdemiu ehe
nsfifuslnafinruidninadodundolussiuiigainardmaliiiviruafenginssu it
sodawandeudeuanluseduiigeiulude (Emekd, 2019) sadsdimudululdigusinafiay
fanusslauilaandnsusiduinsdeduindomfiumniulufieniaiedtu Snvimanin
U3TBV04 Jaiswal and Kant (2018) waz Paul et al. (2016) laAunuI1 Wiruafidudnys
nensaiauidlafiifian sesannfemsnunumginsuiisuild mnamrnvesuidenieu
i fuusiilussdusznovvemguinginssumuunuansadudnusdiuanuiaade
Auandeulufinnuiilananmgfnssuiidedednndonvesuilaaldosnaias dmaiildan
msidsiasnelfinnsaiesdaudifefutafefiduaivevinuesnianssduaruidnuas
anusiladenginssuvesiuslnatosuilliauddyifuduanden
Fofinnsanuansvedeudninaninssseninanuinadeiunadontiuausidla
LLaquﬁﬂsﬁuﬁLf?ﬁ%ﬁi@?«ﬂﬂﬁ@y wuifiemnimansnumadoulneniuiuUsd i sl
o1allosnannanuianinadedauiadesvesdfuslnaduauidnlussiuyanafiaznseduly
yanaLAnvinuad 1Anns3uiiennuenviedglunisuanangingsy srudadsaindenud
Foamaitumsnsziilauens fanduilideivasaiuliyanaiaauidafiazuangings
nsuslnafilidsnaidaauredundon Snvsnsfifuslnalddudoyatnnans nisfinm i
Auuzihainyanaduiteglnddniliamddyivauindey Jsdmalianunsadadulaled
nsnsziesauiusnidunginssudineliindymeedwndeuvield defunuaneited
1PNUARAARBINUIWITEYRIINIYINTT WU Jaiswal and Kant (2018) Paul et al. (2016) uaz
Yadav and Pathak (2016) fidunudn Aufmasedwindenaiunsnianinalasnsuay
madeusonuaslafiazuanimginssuiidesediundon Fwmansisimarduansiyinfosu
Tudagtursiimnuinalaieruiiiuvesdauindon uazwnndaiuidninnusuiavey
flazdhefuunilesdunnden Ineisnmsiitedian wu vandssnsdendnsusifilusunnede
Aawandon tudnsurinduinldln vieuilnandndusiilinsenudedunden Wusu
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tarauauuzlunisiinani s luly

UselevilTangug) (Theoretical Contributions) Huslangandeiiadifiea (Post-
millennial) WWunguiuslaafiGuliewaulanazinaladenginssunsuilaniidamanszny
Giaf?ﬁl,mé’au %aﬁué’ﬂﬁuﬁuﬁqwqaﬂiiuﬁ‘uﬁmaﬂiwﬁﬁL%Mivwﬁ'ﬂﬁaﬂmméﬁﬂaﬁﬂvﬂ%’uLﬂ?ism
wofnssuiidesedandounniy vainansideduanddifiuunuinddyresanuinae
duandeudifivievimuafuazanuaiunsalunismuaunuesvesiuilaa siudsdeinaienis
a¥9ussTingunsdsay uagfithaulalunidu Ao unumvemguingAnssunuuaundy
fudeunuiininaredunadouiuamudilauanmginssuiieredunadeuluuiunves
fuilnatoguillianuddyfunisuilnafidlsdmansenudodunden Fenuidedls
WEULANANYD319015398 TngniswauludAnveangeingfnssunuuaudiduwuifn
nszvuiAtidsiineglul (New Ecological Paradigm: NEP) %qﬁaamﬁa’%ﬁuﬁmamifﬁmm
fuilnaluiunvesussmalneilimnuldladedanden Instlhdsvesuuan/maufdnan
%L?;Juﬁ'awé’ﬂé’ﬂﬁ@’ﬁimLﬁmm’m@?ﬂﬁ]ﬁLLamaaﬂ%ﬂwqaﬂﬁumsﬁiﬂﬂﬁg@@ia?%al,mé’au B
fodutedunuiithauladmiumsidemanandundesilutiagu

Useleviliian159mn1s (Managerial Contributions) dusunimasAnsgsiakasinnis
panfiieadesfundn fusinidulinsroduindon anunsaduaduuazndndulagusinain
anuasyviinuagiAaauinafsransnuannsuilaeiidsansynuidaaudeduindon M1y
nszUIUNMsAoasHIuteAm (Verma et al, 2019) Tawan vidonsdnfanssumanisnanndl
wansliifudamansenuiiasiatuninnsuslaeiivinanaldladedunndon sudsesdns
mm%mmaLaﬁmmuauuauumiﬂaﬂElﬂaaﬂmmmauaimwmuﬂmmﬂuaunmaaﬂwﬂu
113U hunsaeaunsnidomnsisudifenfuaaneden nMsdavhansafinanssnuainnns
U3lnafivhanedsuindes (Chen & Tung, 2014) Llenszdunrmuianiiefudenuslaanansias
fideredaundon

forausuuzdmiunsiselusuiaaviiensiseaely

Tusuideiififesiinedietion 3 Usznis Ao (1) noufivhunldlunsesuienudls
fazuansanianginssy Insfiansaniissuanguinginssunuunuuazainuiease
duandey dnssunssuiifendestunisesuiengAnssuvesyanaaansatinlemguiaumn
Useyndldle n1539ulusuiAnenain fiwuunseduussving1u (Norm Activation Model) %50
ngufane1 Ade LaguTITingIu (Value- belief-norm Theory) WUsEenAldnIaYIINIg
vihfungufngfnssunuueuua ganufnadoduinden smfsiasanussiiuFomamg
Wumummnuaqmmaammmuﬂﬂmwaimaﬁmammm% LLamwgmmmmamImmm

De

v

fuilna (2) eavesngusedns Ssniadeiifutoyannnduiesnavuindn dsenaazdma
romstedslufanduusznsdiluteguiomald sistlueuenoravhnmsdnwlaenisiiu
yuranguiiegslinseunquitussmalng wielfiAnanuduiily (Generalized) vos
nan1539e uar (3) MuATeRduFnuiisafumuddlauanangAnssuiiBededunden Tny
LildRnsanmginssuiifietuads fufunuideluewaneafnuvfmginssumsuslaaiige
fofsuwIndouiitiniuads (Actual Pro-environmental Behavior) ve3fuilna LitelfiAnna

nsAnWANYsRlUULIN Y

BNaveInUinareduInRaNTRaANAIlILARINGANTTUTLDORBAING DN
nUaNeA SAUANINNA YTuns Taumeied uway mady waud

157




LONE1S919D4

Ajzen, |. (1991). The Theory of Planned Behavior. Organizational Behavior and Human
Decision Processes, 50(2), 179-211.

Ali, F., Ciftci, O., Nanu, L., Cobanoglu, C., & Ryu, K. (2021). Response Rates in Hospitality
Research: An Overview of Current Practice and Suggestions for Future Research.
Cornell Hospitality Quarterly, 62(1), 105-120.

Alzubaidi, H., Slade, E. L., & Dwivedi, Y. K. (2021). Examining Antecedents of Consumers’
Pro-environmental Behaviours: TPB Extended with Materialism and
Innovativeness. Journal of Business Research, 122, 685-699.

Arun, T. M., Kaur, P., Ferraris, A., & Dhir, A. (2021). What Motivates the Adoption of
Green Restaurant Products and Services? A Systematic Review and Future
Research Agenda. Business Strategy and the Environment, 30(4), 2224-2240.

Bagozzi, R. P., & Yi, Y. (1988). On the Evaluation of Structural Equation Models. Journal
of the Academy of Marketing Science, 16(1), 74-94.

Bashir, S., Khwaja, M. G., Turi, J. A., & Toheed, H. (2019). Extension of Planned
Behavioral Theory to Consumer Behaviors in Green Hotel. Heliyon, 5(12),
e02974.

Bulut, C., Nazli, M., Aydin, E., & Haque, A. U. (2021). The Effect of Environmental
Concern on Conscious Green Consumption of Post-millennials: The Moderating
Role of Greenwashing Perceptions. Young Consumers, 22(2), 306-319.

Chaturvedi, P., Kulshreshtha, K., & Tripathi, V. (2020). Investigating the Determinants of
Behavioral Intentions of Generation Z for Recycled Clothing: Evidence from a
Developing Economy. Young Consumers, 21(4), 403-417.

Chen, M. F., & Tung, P. J. (2014). Developing an Extended Theory of Planned Behavior
Model to Predict Consumers’ Intention to Visit Green Hotels. International
Journal of Hospitality Management, 36, 221-230.

Dunlap, R. E., & Jones, R. E. (2002). Environmental Concern: Conceptual and
Measurement Issues. In R. R. Dunlap & W. Michelson (Eds.), Handbook of
Environmental Sociology. Greenwood.

Dunlap, R. E., Van Liere, K. D., Mertig, A. G., & Jones, R. E. (2000). Measuring
Endorsement of the New Ecological Paradigm: A Revised NEP Scale. Journal of
Social Issues, 56(3), 425-442.

Emekci, S. (2019). Green Consumption Behaviours of Consumers Within the Scope of
TPB. Journal of Consumer Marketing, 36(3), 410-417.

Fishbein, M., & Ajzen, I. (1975). Belief, Attitude, Intention, and Behavior: An Introduction
to Theory and Research. Reading, Addison-Wesley.

g&’E NIANTATYFANAATUALUINTFING U INendevinBes U 16 adud 3

f,ﬂ'} Economics and Business Administration Journal, Thaksin University

ECBA



Fornell, C., & Larcker, D. F. (2018). Evaluating Structural Equation Models with
Unobservable Variables and Measurement Error. Journal of Marketing Research,
18(1), 39-50.

Hair, J. F., Black, B., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data
Analysis: A Global Perspective (7" ed.). London: Pearson Education.

Han, H. (2015). Travelers’ Pro-environmental Behavior in a Green Lodging Context:
Converging Value-belief-norm Theory and the Theory of Planned Behavior.
Tourism Management, 47, 164-177.

Han, H. (2021). Consumer Behavior and Environmental Sustainability in Tourism and
Hospitality: A Review of Theories, Concepts, and Latest Research. Journal of
Sustainable Tourism, 29(7), 1021-1042.

Han, H., Hsu, L. T. (Jane), & Sheu, C. (2010). Application of the Theory of Planned
Behavior to Green Hotel Choice: Testing the Effect of Environmental Friendly
Activities. Tourism Management, 31(3), 325-334.

Han, H., & Kim, Y. (2010). An Investigation of Green Hotel Customers’ Decision
Formation: Developing an Extended Model of the Theory of Planned Behavior.
International Journal of Hospitality Management, 29(4), 659-668.

Han, H., Moon, H., & Hyun, S. S. (2019). Uncovering the Determinants of Pro-
environmental Consumption for Green Hotels and Green Restaurants: A Mixed-
method Approach. International Journal of Contemporary Hospitality
Management, 32(4), 1581-1603.

Hayes, A. F. (2018). Introduction to Mediation, Moderation, and Conditional Process
Analysis a Regression-based Approach (2" ed). New York: Guilford Press.

Hwang, J., & Choi, J. K. (2018). An Investigation of Passengers’ Psychological Benefits
from Green Brands in an Environmentally Friendly Airline Context: The
Moderating Role of Gender. Sustainability, 10(1), 80-97.

Ishag, M. I., Sarwar, H., & Ahmed, R. (2021). “A Healthy Outside Starts from the Inside”:
A Matter of Sustainable Consumption Behavior in Italy and Pakistan. Business
Ethics, the Environment & Responsibility, 30, 61-86.

Jaiswal, D., & Kant, R. (2018). Green Purchasing Behaviour: A Conceptual Framework and
Empirical Investigation of Indian Consumers. Journal of Retailing and Consumer
Services, 41, 60-69.

Jang, S. Y., Chung, J. Y., & Kim, Y. G. (2014). Effects of Environmentally Friendly
Perceptions on Customers’ Intentions to Visit Environmentally Friendly
Restaurants: An Extended Theory of Planned Behavior. Asia Pacific Journal of
Tourism Research, 20(6), 599-618.

Joshi, Y., Sangroya, D., Srivastava, A. P., & Yadav, M. (2019). Modelling the Predictors of
Young Consumers’ Sustainable Consumption Intention. International Journal of
Nonprofit and Voluntary Sector Marketing, 24(4), e1663.

BNaveInUinareduInRaNTRaANAIlILARINGANTTUTLDORBAING DN 159

nUaNeA SAUANINNA YTuns Taumeied uway mady waud



Joshi, Y., & Srivastava, A. P. (2020). Examining the Effect of CE and BE on Consumers’
Purchase Intention toward Green Apparels. Young Consumers, 21(2), 255-272.

Kaiser, F. G., & Scheuthle, H. (2003). Two Challenges to a Moral Extension of the Theory
of Planned Behavior: Moral Norms and Just World Beliefs in Conservationism.
Personality and Individual Differences, 35(5), 1033-1048.

Liu, A., Ma, E., Qu, H., & Ryan, B. (2020). Daily Green Behavior as an Antecedent and a
Moderator for Visitors” Pro-environmental Behaviors. Journal of Sustainable
Tourism, 28(9), 1390-1408.

Liu, M. T,, Liu, Y., & Mo, Z. (2020). Moral Norm is the Key: An Extension of the Theory of
Planned Behaviour (TPB) on Chinese Consumers’ Green Purchase Intention. Asia
Pacific Journal of Marketing and Logistics, 32(8), 1823-1841.

Manosuthi, N., Lee, J.-S., & Han, H. (2020). Predicting the Revisit Intention of Volunteer
Tourists using the Merged Model between the theory of Planned Behavior and
Norm Activation Model. Journal of Travel & Tourism Marketing, 37(4), 510-532.

Meeprom, S., & Dansiri, W. (2021). Understanding Motives for Attending Charity Sport
Events in Thailand. International Journal of Culture, Tourism, and Hospitality
Research, 15(1), 26-42.

Paul, J., Modi, A., & Patel, J. (2016). Predicting Green Product Consumption Using
Theory of Planned Behavior and Reasoned Action. Journal of Retailing and
Consumer Services, 29, 123-134.

Raab, C., Balogly, S., & Chen, Y.-S. (2017). Restaurant Managers’ Adoption of Sustainable
Practices: An Application of Institutional Theory and Theory of Planned
Behavior. Journal of Foodservice Business Research, 21(2), 154-171.

Song, H. J, Lee, C. K, Kang, S. K, & Boo, S. J. (2012). The Effect of Environmentally
Friendly Perceptions on Festival Visitors’ Decision-making Process Using an
Extended Model of Goal-directed Behavior. Tourism Management, 33(6), 1417-
1428.

United Nations Development Program. (2016). Sustainable Development Goals.
Retrieved 6 January, 2023 from http://www.undp.org/content/dam/undp
/\ibrary/corporate/brochure/SDGs_Booklet Web En.pdf.

Verma, V. K, Chandra, B., & Kumar, S. (2019). Values and Ascribed Responsibility to
Predict Consumers’ Attitude and Concern Towards Green Hotel Visit Intention.
Journal of Business Research, 96, 206-216.

Wang, J., Shen, M., & Chu, M. (2021). Why is green consumption easier said than done?
Exploring the Green Consumption Attitude-intention Gap in China with
Behavioral Reasoning Theory. Cleaner and Responsible Consumption, 2,
100015.

160 gﬂs NIANTATYFANAATUALUINTFING U INendevinBes U 16 adud 3

f,ﬂ'} Economics and Business Administration Journal, Thaksin University

ECBA



Yadav, R., & Pathak, G. S. (2016). Young Consumers’ Intention towards Buying Green
Products in a Developing Nation: Extending the Theory of Planned Behavior.
Journal of Cleaner Production, 135, 732-739.

Yang, S., Li, L., & Zhang, J. (2018). Understanding Consumers’ Sustainable Consumption
Intention at China’s Double-11 Online Shopping Festival: An Extended Theory
of Planned Behavior Model. Sustainability, 10(6), 1801-1819.

Zhao, X., Lynch, J. G., & Chen, Q. (2010). Reconsidering Baron and Kenny: Myths and
Truths about Mediation Analysis. Journal of Consumer Research, 37(2), 197-206.

BNaveInUinareduInRaNTRaANAIlILARINGANTTUTLDORBAING DN L61

nUaNeA SAUANINNA YTuns Taumeied uway mady waud



162 ;ﬂ% NIANTATYFANANTUALUIMNIFING W I FevinBas U 16 adui 3

i%} Economics and Business Administration Journal, Thaksin University

ECBA



