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Abstract

This article analyzes the satisfaction structure of visitors to Chiang Khan Walking Street
using a three- component analysis of consumer satisfaction. The study applies the
Penalty-Reward Contrast technique and Ordinary Least Square with Bootstrapping

method to analyze data sourced from a survey of 301 Thai visitors who have experienced
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Chiang Khan Walking Street. The findings reveal that reasonable prices, traditional wooden
houses and buildings, informative signage, overall safety, effective waste management,
and general cleanliness constitute the anticipated aspects for visitors exploring Chiang
Khan Walking Street. In contrast, the food and beverage shops, along with the ease of
traffic conditions, significantly contribute to visitors’ comprehensive satisfaction. Moreover,
the overall ambiance plays a crucial role in augmenting the appeal of tourism in the Chiang
Khan Walking Street vicinity, thereby granting it a competitive edge. The recommendation
is to uphold justifiable price points for products and services while safeguarding the integrity
of the wooden structures. This is crucial as any shortfall in meeting visitor expectations in these
areas could lead to a reduction in overall satisfaction. Simultaneously, the overarching
atmosphere of Chiang Khan Walking Street should be preserved to cultivate a leisurely
environment conducive to strolling and sightseeing, amplifying visitor satisfaction and
stimulating the area's tourism competitiveness.
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Table 1 General Information and Tourism Activities done when Visiting Chiang Khan Walking Street of

the Sample.
General Information Tourism Activities

1. Gender: Female (53.82%) Male (46.18%) 1. Stay Overnight (Mostly Take 2 Days and 1 Night)
2. Average Age: 33.45 Years Old (SD = 11.38) 66.45%
3. Top 5 Province of Residence: Loei (28.24%) Bangkok 2. Source of Information: Social Media (80.73%)

(9.97%) Udon Thani (9.63%) Khon Kaen (5.98%) and Intimate Friends (55.15%)

Nong Bua Lamphu (5.32%) 3. Use the Accommodation of Local People
4. Highest Level of Education: Bachelor’s Degree up 62.79% (Average Stay 1 Night)

(56.81%) 4. Use Local People Shop 98.34% (Average 7 Times)

5. Primary Occupation: Employee of Private Companies 5. Take a Walk or Shopping in the Walking Street
/Factory (28.24%) Government Officials/Government  (Average 2 Hours)
Employees/State Enterprises (21.93%) Personal 6. Visit Community Attractions (Average 2 Hours)
Business (19.93%) Students (16.61%) 7. Visit Community Learning Base (Average 1 Hour)
6. Own Income before Tax: > 15,000 Baht/Month (67.11%) 8. Participate in Activities with People in the

7. Main Purpose: Leisure/Tourism (94.02%) Community (Average 1 Hours)

Source: From a Survey in June 2022.
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Table 2 Satisfaction with the Tourism Attributes in Chiang Khan Walking Street.

Proportion of

Proportion of

Tourism Attributes . Average Satisfaction
in Chiang Khan Walking Street service Users (1-10) S Respondents who are Level
(%) Very Satisfied (%)
1) Overall Cleanliness 100.00 8.86 1.02 98.01 Very Satisfied
2) Hospitality of Local People 100.00 8.82 0.97 99.67 Very Satisfied
3) Wooden Houses/Buildings 98.67 8.66 1.08 97.64 Very Satisfied
4) Oldness of Houses/Buildings 94.02 8.65 1.01 97.88 Very Satisfied
5)  Accommodations (e.g., Guesthouse, Homestay) 67.11 8.65 1.11 97.03 Very Satisfied
6) Overall Safety 100.00 8.64 1.08 98.01 Very Satisfied
7) Overall Ambiance 100.00 8.50 1.12 98.67 Very Satisfied
8) Temples 31.56 8.39 1.45 92.63 Satisfied
9) Coffee Shops 62.79 8.31 1.08 94.18 Satisfied
10) Reasonable Prices 100.00 8.24 1.16 94.02 Satisfied
11) Food and Beverage 99.34 8.15 1.04 94.65 Satisfied
12) Waste Management 100.00 8.07 1.45 87.38 Satisfied
13) Traffic Condition 91.69 8.02 1.38 85.87 Satisfied
14) Community Tourism Activities (e.g., Pha Sat Loi Khroh) 11.30 7.76 1.07 91.18 Satisfied
15) Informative Signage (e.g., Street Sign) 98.01 7.72 1.47 88.14 Satisfied
16) Sticky Rice Almsgiving 22.26 7.46 2.13 77.61 Satisfied
17) Parking Lot 80.40 7.16 1.99 67.36 Satisfied
18) Public Toilets 16.28 6.37 2.38 55.10 Neutral
Overall Satisfaction 100.00 8.61 0.98 99.34 Very Satisfied

Source: From a Survey in June 2022.
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Table 3 Coefficient Estimation Results by OLS with Bootstrapping.

Tourism Attributes D, (Penalty) D, (Reward) p-value of
in Chiang Khan Walking Street B, p-value B, pvalue HyPBe+PB=0

Overall Ambiance : : 02117 0.039 :
Wooden Houses /Buildings 0215 0.011 - - -
Food and Beverage 03247 0.001  0.264 0.003 0.183
Traffic Condition 0205 0002 0126  0.027 0.478
Informative Signage -0.186°  0.000 - - -
Waste Management 0130 0.009 - - -
Overall Cleanliness -0.100° 0.078 - - -
Overall Safety 0166 0.004 - - -
Reasonable Prices 0217 0.001 - - -
Constant 8.375  (p-value = 0.000)

Note: R-Squared (R?) = 0.764, Adj R-Squared = 0.734, F-Statistic = 26.077 (p-value = 0.000)
: Solve Heteroskedasticity with Heteroskedasticity-Consistent Covariance Matrix Estimator.

*****

,and Represent Significant Levels at 0.01, 0.05 and 0.10 Respectively.
Source: Calculated from Survey Data in June 2022 by Researchers.

iPenalty for Diissatisfaction Reward for.saﬁsfaction
Overall Ambiance
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Overall Safety
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Note: The Numerical Values Presented are the Coefficients of the Unstandardized Dummy Variables

Derived from the Regression Equation.

Figure 1 Analysis Results with Penalty-Reward Contrast Techniques.
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Table 4 Classification of Tourism Attributes at Chiang Khan Walking Street.

Basic Attributes Performance Attributes Excitement Attributes
- Reasonable Prices - Food and Beverage - Overall Ambiance
- Wooden Houses /Buildings - Traffic Condition

- Informative Signage
- Overall Safety
- Waste Management

- Overall Cleanliness

Source: Analyzed with Penalty-Reward Contrast Technique by Researchers.
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