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Abstract

This research aimed to 1) the behavior of tourists in Nakhon Phanom Province,
2) investigate the relationship between tourist behavior and the potential of tourist
attractions in Nakhon Phanom Province. Using Krejcie and Morgan's sample size
determination, the minimum sample size was 384 respondents. However, with 36 tourist
attractions, the actual sample size was 500 respondents. Probability sampling was
employed, utilizing a quota sampling technique for each attraction, with simple random
sampling for respondent selection. Data collection was conducted through survey
administration. The data from the questionnaires were analyzed using descriptive
statistics, including frequency and percentage calculations. Inferential statistics were also
employed to test the research hypotheses, utilizing Chi-square, t-test, and F-test. The
findings were presented in tabular form, accompanied by narrative descriptions and a
summary of the research outcomes.

The findings revealed that most respondents were female, aged 36-45 years,
married, self-employed/business owners, held a bachelor's degree, and had a monthly
income of 20,001-25,000 baht. Regarding tourist behavior, the primary purpose was
leisure/relaxation. Respondents typically traveled with 2-3 family members, used private
vehicles, made independent travel decisions, visited for a day trip, spent no more than
1,000 baht, had visited Nakhon Phanom once before, and obtained travel information
from the internet. Concerning the potential of tourist attractions, all 36 sites received a
high satisfaction level. Comparisons by gender revealed significant differences at five
sites: Phra That Maha Chai, Phra That Tha Uthen, Wat Nak Bun Anna, Nong Saeng, and
the ferry crossing to Laos.

In summary, this study found that tourists primarily traveled for leisure and were
highly satisfied with the 36 tourist attractions. These findings will greatly benefit
government agencies and private sectors involved in tourism in Nakhon Phanom
Province. The insights can inform appropriate planning and strategy development to
meet tourist demands and promote sustainable tourism development. Moreover, the
research outcomes can serve as a foundation for future studies and collaborations
between academia, government institutions, and the private sector. The findings can
stimulate further investigations into specific aspects of tourist behavior, leading to a
deeper understanding of the dynamics within the tourism industry in Nakhon Phanom

Province and potentially other similar destinations.
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Table 1 Data on the Potential of Tourist Attractions in Nakhon Phanom Province Tested with a
t-test

Male Female

Tourist Attractions Mean  SD.  Mean  So. t Sig.  Lavel
1. Phra That Phanom 4.06 0.36 4.00 034 377 0.28  High
2. Phra That Renu Nakhon 3.99 0.37 4.03 037 -217 063 High
3. Phra That Si Khun 3.99 0.37 4.01 037 -1.38 081 High
4. Phra That Maha Chai 4.00 0.36 4.02 040 -094 0.04* High
5. Phra That Muk Khon 4.00 0.38 4.00 036 0.33 0.42  High
6. Phra That Prasit 4.03 0.33 3.96 036  4.69 0.20  High
7. Phra That Tha Uthen 4.04 0.39 4.00 033 248 0.00* High
8. Phra That Nakhon 4.05 0.35 4.00 036  3.57 0.99  High
9. Landmark of Phraya Srisattanakharaj 4.03 0.35 4.02 0.36 1.10 0.50  High
10. Ho Chi Minh Memorial 3.96 0.36 3.97 036 -059 024 High
11. St. Anna Church Nong Saeng 4.02 0.39 4.01 0.35 0.76  0.05* High
12. Thai-Lao Friendship Bridge #3 4.01 0.36 4.00 038 047 0.19  High
13. Phu Phan Udomtham Temple (Lan Sao 4.00 0.36 3.99 039  1.07 0.3¢  High
Koi)
14. Phu Langa National Park 3.97 0.37 4.00 033 -231 014 High

15. Ban Tha Ruea Handicraft Village (Pin Kan 4.00 0.37 4.01 037 -0.93 0.47  High
Huat)

16. Tat Kham Waterfall 3.97 0.33 3.99 035 -1.88 0.33  High
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Male Female
Tourist Attractions t Sig.  Lavel
Mean S.D. Mean S.D.

17. Tat Pho Waterfall 3.99 0.36 3.98 0.39 0.31 0.21 High
18. Freshwater Aquarium Museum, World of 3.97 0.36 4.01 0.38 -2.56 0.23 High
Mekong Fish, Science Center for Education

Nakhon Phanom

19. Thai-Lao Market (Tue, Thu) - Tha Uthen 4.01 0.38 3.98 037  1.86 091  High
20. Thai-Lao Market (Tue, Thu) - That 4.00 0.36 4.00 037  0.09 0.46  High
Phanom

21. Thai-Lao Market (Tue, Thu) - Ban Phaeng 4.01 0.38 3.98 0.38 1.74 0.47  High
22. Phra That Phanom Annual Worship 3.97 0.36 4.01 038 -256 023 High

Festival in February

23. Phra Ya Srisattanakharat Worship (7 days) 3.99 0.37 3.99 035 -0.29 0.15 High
before Buddhist Lent in early July

24. Iluminating Boat Procession (9 days) after 3.98 0.36 4.01 038 -1.79 047  High
Buddhist Lent

25. Cruising along the Mekong River 3.96 0.35 4.02 035 -422 037 High
26. Sak Ten Sak Folk Dance Tradition 4.00 0.36 3.98 0.40 152 0.05* High
27. Vietnamese Memorial Clock Tower 3.99 0.37 4.01 039 -099 037 High
28. Nakhon Phanom Provincial Governor's 4.03 0.35 4.01 038 097 0.12  High
Residence Museum

29. Nakhon Phanom National Library 3.99 0.35 4.01 037 -1.79 045 High
30. Nakhon Phanom Riverside Walking Street 3.99 0.39 3.99 034  0.26 0.07  High
31. Naga Tunnel 4.01 0.35 3.97 036 231 0.14  High
32. Pier for crossing to Laos 4.00 0.34 3.98 0.39 1.36 0.05*  High
33. Phra Uppakhut Procession 4.00 0.35 3.97 034 236 0.70  High
34. Jungle Space Cafe & Bistro 3.99 0.37 3.99 036 -0.20 0.69  High
35. Blue Gold Civet Coffee Plantation 3.98 0.35 3.99 034 -0.73 071 High
36. Wean Pla Footprints 3.96 0.36 3.96 036 -0.27 035 High

971 Table 1 mﬁmiwﬁ%y’awudﬂ Anenndsisgalaniinisveaiien lngdswinala

(%
Y
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Table 2 Displays the Variance in Scoring of Tourist Attractions in Nakhon Phanom Province

Tourist Attractions Variance SS df MS F p-value
1. Phra That Phanom Between Groups 0.794 a4 0.199 1.620 0.168
Within Groups 60.666 495 0.123
Total 61.461 499
2. Phra That Renu Nakhon Between Groups 0.608 4 0.152 1.102 0.355
Within Groups 68.280 495 0.138
Total 68.888 499
3. Phra That Si Khun Between Groups 0.276 4 0.069  0.511 0.727
Within Groups 66.682 495 0.135
Total 66.957 499
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Tourist Attractions Variance SS df MS F p-value
4. Phra That Maha Chai Between Groups 0.347 a4 0.087  0.592 0.669
Within Groups 72515 495 0.146
Total 72.862 499
5. Phra That Muk Khon Between Groups .685 a4 0.171 1.226 0.299
Within Groups 69.114 495 0.140
Total 69.799 499
6. Phra That Prasit Between Groups 0.032 a4 0.008  0.066 0.992
Within Groups 60.398 495 0.122
Total 60.430 499
7. Phra That Tha Uthen Between Groups 0.278 a4 0.069  0.526 0.717
Within Groups 65.400 495  0.132
Total 65.678 499
8. Phra That Nakhon Between Groups 0.149 4 0.037  0.291 0.884
Within Groups 63.391 495  0.128
Total 63.540 499
9. Landmark of Phraya Between Groups 0.672 4 0.168  1.305 0.267
Srisattanakharaj Within Groups 63.760 495  0.129
Total 64.432 499
10. Ho Chi Minh Memorial Between Groups 0.189 a4 0.047  0.364 0.834
Within Groups 64.126 495 0.130
Total 64.315 499
11. St. Anna Church Nong Saeng Between Groups 0.393 4 0.098 0.723 0.577
Within Groups 67.357 495 0.136
Total 67.751 499
12. Thai-Lao Friendship Bridge #3 Between Groups 0.285 a4 0.071  0.516 0.724
Within Groups 68.366 495 0.138
Total 68.651 499
13. Phu Phan Udomtham Between Groups 0.155 a4 0.039  0.275 0.894
Temple (Lan Sao Koi) Within Groups 69.947 495  0.141
Total 70.102 499
14. Phu Langa National Park Between Groups 0.642 4 0.160  1.304 0.268
Within Groups 60.923 495  0.123
Total 61.564 499
15. Ban Tha Ruea Handicraft Between Groups 0.193 4 0.048  0.349 0.844
Village (Pin Kan Huat) Within Groups 68.261 495  0.138
Total 68.454 499
16. Tat Kham Waterfall Between Groups 0.359 4 0.090  0.775 0.542
Within Groups 57.376 495 0.116
Total 57.736 499
17. Tat Pho Waterfall Between Groups 2774 4 0.694 2936 0.020*
Within Groups 116.954 495  0.236
Total 119.728 499
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Tourist Attractions Variance SS df MS F p-value

18. Freshwater Aquarium Between Groups 0.592 4 0.148 1.048 0.382
Museum, World of Mekong Fish, Within Groups 69.907 495  0.141
Science Center for Education Total 70.499 499
Nakhon Phanom
19. Thai-Lao Market (Tue, Thu) - Between Groups 0.690 4 0.172 1.265 8.283
Tha Uthen Within Groups 67.438 495  0.136

Total 68.128 499
20. Thai-Lao Market (Tue, Thu) - Between Groups 0.767 4 0.192 1.381 8.239
That Phanom Within Groups 68.712 495 0.139

Total 69.479 499
21. Thai-Lao Market (Tue, Thu) - Between Groups 0.078 4 0.020  0.145 0.965
Ban Phaeng Within Groups 66.481 495 0.134

Total 66.559 499
22. Phra That Phanom Annual Between Groups 0.675 4 0.169  1.173 0.322
Worship Festival in February Within Groups 71.203 495 0.144

Total 71.878 499
23. Phra Ya Srisattanakharat Between Groups 0.690 a4 0.172 1.265 0.283
Worship (7 days) before Buddhist Within Groups 67.438 495 0.136
Lent in early July Total 68.128 499
24. Iluminating Boat Procession Between Groups 0.898 4 0.224  1.763 0.135
(9 days) after Buddhist Lent Within Groups 63.027 495 0.127

Total 63.925 499
25. Cruising along the Mekong Between Groups 0.416 il 0.104  0.771 0.544
River Within Groups 66.684 495 0.135

Total 67.100 499
26. Sak Ten Sak Folk Dance Between Groups 0.425 4 0.106  0.853 0.492
Tradition Within Groups 61.617 495 0.124

Total 62.041 499
27. Vietnamese Memorial Clock Between Groups 0.300 4 0.075  0.525 0.718
Tower Within Groups 70.872 495 0.143

Total 71.173 499
28. Nakhon Phanom Provincial Between Groups 0.131 4 0.033  0.231 0.921
Governor's Residence Museum Within Groups 70.385 495 0.142

Total 70.516 499
29. Nakhon Phanom National Between Groups 0.249 4 0.062  0.462 0.763
Library Within Groups 66.607 495 0.135

Total 66.856 499
30. Nakhon Phanom Riverside Between Groups 1.504 4 0376  2.956 0.020%
Walking Street Within Groups 62.976 495 8.127

Total 64.480 499
31. Naga Tunnel Between Groups 0.077 4 0.019  0.147 0.964

Within Groups 64.924 495 0.131
Total 65.001 499
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Tourist Attractions Variance SS df MS F p-value
32. Pier for crossing to Laos Between Groups 0.475 4 0.119  0.940 0.440
Within Groups 62.528 495 0.126
Total 63.003 499
33. Phra Uppakhut Procession Between Groups 0.348 a4 0.087  0.643 0.632
Within Groups 66.975 495 0.135
Total 67.323 499
34. Jungle Space Cafe & Bistro Between Groups 125 a4 0.031 259 0.904
Within Groups 59.817 495 0.121
Total 59.942 499
35. Blue Gold Civet Coffee Between Groups 1.128 a4 0.282  2.109 0.079
Plantation Within Groups 66.195 495  0.134
Total 67.323 499
36. Wean Pla Footprints Between Groups 0.093 4 0.023  0.192 0.942
Within Groups 60.020 495 0.121
Total 60.113 499
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