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Abstract

This research aims to investigate the dimensionality of community-based tourism
at Tamot district, Phutthalung province. The research sample consisted of 400 Thai
tourists aged 20years and over, who have visited community tourism sites in Tamot
district, Phatthalung province. The sampling method was convenience sampling. The
research instrument was 5-point Likert scale questionnaires. The preliminary scale
consisted of 19 items (OL=.944). Data was analyzed via exploratory factor analysis, using
SPSS. The results indicate that community-based tourism had three dimensions including

(1) tourists experience, (2) environment and services and (3) community products with
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15 indicators. Executives, marketers and government agencies related to tourism can use
the research results to promote and create tourism products that are in line with
community tourism in Tamot district, Phatthalung province, taking into account all three
dimensions to strengthen and make community tourism in Tamot district, Phatthalung
province stronger and more outstanding.
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Table 1 The Characteristics of the Respondents.

N = 400

ltems Frequency Percentage

Gender Male 156 39.00
Female 244 61.00

Age 20 - 30 83 20.75
31 -40 75 18.75

41 - 50 95 23.75

51 -60 66 16.50

> 60 81 20.25

Education level High school or below 212 53.00
Bachelor degree 169 42.25

Graduate studies 19 4.75

Occupation Student 66 16.50
Housewife 120 30.00

Retired a7 11.75

Government officer 28 7.00

Firm employee 28 7.00

Entrepreneur 98 24.50

No job 13 3.25

Monthly income (Baht) <10.000 163 40.75
10,001-20,000 108 27.00

20,001-30,000 60 15.00

30,001-40,000 28 7.00

40,001-50,000 34 8.50

> 50,000 7 1.75
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Table 2 The Dimensionality of Community-based Tourism at Tamot District, Phutthalung Province.

ltems Tourists Environment Community
Experience  and Services Products

CBT2 Joined festivals and events .834
CBT1 Experience local ways of life .809
CBT4 Participated in unique activities 799
CBT3 Experience local foods 790
CBT5 Local people were friendly 679
CBT10  Willingness to share information .826
CBT9 Good willingness to help tourists 781
CBT8 Natural environment 744
CBT11  Quality of foods/services 719
CBT12  Good quality of local dishes .694
CBT13  Variety of local dishes .556
CBT16  Variety of local products .869
CBT14  Guaranteed quality of products 847
CBT15  Quality of local products .781
CBT17  Quality of accommodation .609
Mean 4.088 4.012 3.804
SD .624 .600 591
Eigen value 3.709 3.688 2937
Cumulatively explained valiance (%) 24.728 49.313 68.890
Cronbach alpha .900 .892 .834

C- Y

MSA = 910 Bartlett's Test of Sphericity fitddey Inedlan ¥ ” = 3932.421, p < .001
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