DOI: https://doi.org/10.55164/ecbajournal.v17i4.281654

14

Jadenianudunusdanislduinnssunisdennsvaingurgeans
Tudsningsvan
Factors Influencing the Use of Communication Innovations

Among Older Adults in Songkhla Province

wine lufna’
Nattaya Chotikul'”

fuiuunenny - 10/06/2568
Juunlvunanu  : 07/07/2568 UNARNYD
Jupausuunany : 09/10/2568

v [

unANIde i TngUuszasdie 1) Anwinginssunisiduinnssunisdearsvesngy

(%
LY a (Y

7901y 2) Ussiluszdurinuaduazauaslalunislduinnssunisdeansvesngurgeeng

v 6 1

3) Wnszvidadendanuduiusaenislduinnssunisdeaisvesnqueaieny nqudiegis

v 1 [ [ o

8 Kge1g3¥ning 60-78 U ludwminaewan 91uiu 384 au laggudlaglauuuluuiaieas il

o))

nslduianssunisdeansludinuszdriu Muuvasunuduniesdelunsifusiusudeya
AnnevideyadeainiBmssaun Ae anud fevazAads uazdridoauuinasgiu saNald
adfdsoynuiilenauannigmuionsiiensileniadfanduiusuoauiiesdu (Pearson
Product Moment Correlation Coefficient)

Nan5398 nuin fgeongldinsdwiilofiedeans drulngideansmie Facebook uaz
Line Wil ofndod oansiuiiioutlagtiunaziil ouininiivruuagsdnlduinnssunisdeanslugig
nansiu (a1 11.01-16.00 u.) Wiruadlunslduinnssunsieasiuesindudsiviuasio (An
AvaynauIuWanIEY $Eniounatsuazasndeleyatnansludyanafidesnisle
Tnemssadeanuduiusfilnddn dasengiinnudlafiaglduinnssunisdoarsiiions
Anrodearsoglusedunn fanusitlafiagldutnnssulunsdoarsessioiiios inseatie
AnuguLazvaszfertuldidfedoya uasanuieing q Seiligeengnsudoyaiiviuasivey
paoanal amslnzsitadenianuduiusdenslduinnssumsieans nui Yadedidnw
leiun fhunisdeans Munisdanisteya sudrueeulay suanuvasade sunisysannis
TudTnUsed1Tu LaLAIUAMSTTN 9385550 Lazlanad danuduiusaanisiduinnssuns
doansveenguigeorgegnitsdidynieadafiszav 0.01 lagaunsaiSosddusedv
arudutusanunnlumidesland dudseuosulerd (-=0.929) Funsdantstoa (r=0.911)
sunsysanmsudiauszariu (=0.905) susmdasasdte (r=0.840) funisdeans (=
0.788) AUAMEITH I38TITU UazlanAf (r=0.646)
Frdhdny: uinnssunisioans daeeny firuad anuddlalunislduinnss

! 919156, AMLLATUIAANSWALUIVNITINR, UnTINeaevinSa

Lecturer, Faculty of Economics and Business Administration, Thaksin University

* Corresponding author ; E-mail: nattaya.c@tsu.ac.th

Tadeniianuduiusdenslduinnssunsdeansvengudgeengludminaava
wngn Wdina




Abstract

The objectives of this research were to 1) examine the communication innovation
usage behavior among the elderly, 2) assess the levels of attitude and intention to use
communication innovation among the elderly, and 3) analyze the factors related to the
use of communication innovation among the elderly. The sample group consisted of
384 elderly individuals aged between 60-78 years, residing in Songkhla Province. The
participants were purposively selected based on their regular use of communication
innovations in daily life. Data were collected using questionnaires and analyzed using
both descriptive and inferential statistics. Descriptive statistics included frequency,
percentage, mean, and standard deviation. Inferential statistics were used to test the
hypotheses through Pearson’s Product Moment Correlation Coefficient analysis.

The results revealed that most elderly participants used mobile phones for
communication, primarily through Facebook and Line, to connect with both current and
long-lost friends. Communication innovation was predominantly used during the
daytime (between 11:01 AM-4:00 PM). Participants perceived communication innovations
as modern, enjoyable, and relaxing, enabling them to directly share information and
foster close relationships. Their intention to continue using communication innovations
for communication purposes was found to be high, as it brought them happiness and
access to various sources of information and knowledge, helping them stay up-to-date
with current events. The analysis of factors related to the use of communication
innovations indicated that communication, information management, online social
interaction, security, integration into daily life, and ethics, morality, and attitudes all had
statistically significant correlations at the 0.01 level. The strength of correlations, ranked
from highest to lowest, were as follows: online social interaction (r=0.929) information
management (r=0.911) integration into daily life (r=0.905) security (r=0.840)
communication (r=0.788) ethics morality and attitudes (r=0.646)
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Factors in the Use of Communication
Innovations:
1. Communication
Information Management
Online Social Interaction
Security
Integration into Daily Life
Ethics, Morality, and Attitude

S e

Attitude toward the Use of

Communication Innovations

1. Communication is modem Relationship with the Use of

2. Improve communication —» Communication Innovations

3. Directly deliver information, news among the Elderly

4. Enhance work efficiency

5. Build closer relationships

6. Enjoyment and entertainment

Behavioral to Use Communication
Innovations

1. communication

2. various sources of knowledge
3. enhance one’s image

4. enjoyment

5. To maintain continuity

Figurel Conceptual Framework of the Study
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NANISANEI

HANTIATIEINg AnTsuMslduinnssunisdeansveanguyaens Aandly Table 1
Table 1 Number and Percentage of Samples Classified by Individual Factors (n = 384)

Behavior Usage Number (Person) Percentage

Communication via various channels

Mobile phone 368 95.80
Computer 3 0.80
Tablet 7 1.80
Others 6 1.60

Media Usage Patterns

Facebook 207 53.90
Twitter 0 0

Line 116 30.20
Instagram 16 4.20
WhatsApp 1 0.30
TikTok 30 7.80
Others 14 3.60

Objectives of Use

Contact current and old friends 205 53.40
Make new friends 1 0.30
Follow various news and information 131 34.10
Sell products 6 1.60
For education and learning 16 4.20
Others 25 6.50

Place of Use

At home 360 93.80
While traveling 16 4.20
Shopping malls / Restaurants 5 1.30
Others 3 0.80

Time period

Morning  (05:01-11:00 AM) 74 19.30
Afternoon (11:01 AM-4:00 PM) 187 48.70
Evening  (4:01-7:00 PM) 75 19.50
Night (7:01 PM-12:00 AM) 43 11.20
Late night (12:01-5:00 AM) 5 1.30

Total 384 100.0
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910 Table 1 Anady druidsauuinsgiu wanmsisenginssunislduinnssunis
doansvesnguigieny wui dawlvgjgneuiuvasuanildlnsdwitiededoas d1uau 368 au
(fovay 95.8) IHuinnssunisdearsns Facebook S1udu 207 au (Feway 53.9) THuinis
uinnssumsdoasiiefnsodeastuiiioutiagtuuaziiiewnn S1uau 205 au (3evay 53.4)
THuinnssunisdeasauaniuiitau $1uau 360 au (Feway 93.8) snlduinnssunisdeans
Tug9na193u (11.01-16.00 w.) 313y 187 au (Fevar 48.7)

Ussifiussduviruaduazanundlalunislduianssunsionsvasnguigeany

nanasgissAuTmuniuazausslalunslduinnssumsdeasvesnduizeeng
Aauansly Table 2

Table 2 Mean, Standard Deviation, The Attitudes and Behavioral Intentions of the Elderly toward

Using Communication Innovations

Variables Level of Opinion
X S.D. levels rank
Attitudes
1. Communication is modern 3.84 1.14 High 1
2. Improve communication 3.78 1.15 High 2
3. Directly deliver information and news 3.71 1.16 High 4
4. Enhance work efficiency 3.67 1.17 High 5
5. Build closer relationships 3.63 1.17 High 6
6. Enjoyment and entertainment 3.78 1.15 High 3
Total 3.73 1.71 High
Intentions
1. For communication 3.71 1.20 High 1
2. various sources of knowledge 3.55 1.19 High il
3. enhance one’s image (modernity) 3.40 1.18 Moderate 5
4. For enjoyment 3.69 1.16 High 2
5. To maintain continuity 3.58 1.22 High 3
Total 3.73 1.711 High

910 Table 2 Atade d@rudesuuninggiu wasseauiauadlunislduinnssunis
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Table 3

Table 3 Analysis Results of Factors Influencing the Use of Communication Innovations Among Older

Adults
Correlation Com- Data Online  Safety  Integration  Moral TTyy
munication Management  Society Ect..

Communication 1 .654%* 649%% 5 29%* 595%* 374%% 788**
Data Management 1 863**  791** 786%* 492%%  911**
Online society 1 198** .856** 518**  .929%*
Safety 1 46 367** 840
Integration 1 610 .905%*
Moral Ect.. 1 646
TTyy 1
Mean 3.28 3.05 3.03 2.66 3.19 3.73 3.15
S.D. 1.71 1.23 1.24 1.31 1.20 1.12 1.09

** Correlation is significant at the 0.01 level (2-tailed)
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