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Abstract

This research aims to 1) analyze the potential of tourism. 2) study tourism route and
3) develop tourism innovation through a smart tourism recommendation system to enhance
Ban Prasat community tourism rout tourism. This research is using participatory action
research methods. Data were collected through purposive sampling of 40 key informants,
including community leaders, entrepreneurs, and network partners who possess high group
capacity and spatial resource potential for community-based tourism in Ban Prasat. This was
achieved through in-depth interviews, potential analysis workshops, route testing, and
lessons learned sessions. Descriptive content analysis.

This research found that 1) The tourism resources of the Ban Prasat community are
a world-class archaeological site with academic significance and artistic learning centers, as
well as showcasing and way of life of the community, serving as a vital learning foundation
for the community. 2) A creative tourism route was created through the participation of the
Baan Prasat network, connecting three nearby tourism areas: Ban Prasat Tourism Route, Ban
Non Wat Tourism Route, and the route linking two communities. 3) The developed
innovation is a intelligent tourism recommendation system that integrates Artificial
Intelligence (Al) via Line and web-based platforms. This system effectively enhances
communication capabilities and creates novel experiences for tourists. These research
findings serve as a digital model for local government organizations and community-based
tourism groups to manage tourism data, while simultaneously facilitating income distribution
to local entrepreneurs through systematically linked travel routes.
Keywords: A Smart Tourism Recommendation System, Ban Prasat Community Tourism
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Table 1 Results of the potential of Ban Prasat community

Potential of Strengths Weaknesses Opportunities Threats
Tourism
1. Attraction 1.The community There are 1.Tourists are 1.Tourists now

has world-renowned

tourist attractions

relatively few

community-based

increasingly interested

in learning about local

have more travel

options in Nakhon

2. The archaeological  tourism routes wisdom with distinct Ratchasima
site with the longest that can attract identities. province.
continuous cultural tourists. 2.Connecting nearby 3. Since the
heritage in Thailand tourist attraction COVID-19
3. The largest networks to enhance  pandemic, the
excavation site in and upgrade travel number of tourists
Southeast Asia routes has decreased
2 Access The transportation There are Creating a tool to The budget for
route features relatively few communicate community
prominent signposts in the information about transportation
landmarks for easy community. community tourist development is
navigation into the attractions insufficient
community
3. Amenity The community The tourist service  Government Insufficient
provides center is not yet agencies can provide  government
comprehensive funding for
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Potential of Strengths Weaknesses Opportunities Threats
Tourism
basic infrastructure fully prepared to  facilities to support development
to serve tourists provide services. the event support

4.
Administration
or Ancillary

Service

1.The community
has local guides.
2.The community
leaders are strong
and lead the groups
of the Southern
Isaan Community-
Based Tourism

Association.

Communication
about tourist
attractions
through
technology
channels is

relatively scarce.

1.Building a network
to connect with tour
companies.
2.Government
agencies have
provided support
and knowledge in
tourism

management.

The community
still lacks the
budget for the
ongoing
development and
management of
tourist attractions,
and there is no
network
established
between districts
to create tourism

activities.

5.
Accommodati

on

Homestays meet
national and
international
standards and are
capable of
accommodating

tourists

The community
lack of budget for
improving
accommodations
or supporting

services.

Government and
private sector
organizations
consistently provide
marketing and public
relations support to
the community in
terms of tourist

attractions.

Since the COVID-
19 pandemic, the
number of tourists
staying overnight
with the
community has
decreased.

6. Activity

The community
offers tourism
activities focused on
experiential learning
of the local way of
life

The community
offers a limited
variety of tourism

activities.

Tourist behavior
shows increasing
interest in lifestyle-

based activities

Many groups of
Thai and domestic
tourists are still
not very familiar
with community

activities.

Source : Researcher
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Table 2 An analysis of tourism management potential through TOWS Matrix

Strengths
1.The community has world-

renowned tourist attractions.

Weaknesses

1. There are relatively few

community-based tourism

Factors 2. Homestays meet national and  routes that can attract
international standards. tourists.
3. The community leaders are 2. Communication about
strong and lead the groups of tourist attractions through
the Southern Isaan Community- technology channels is
Based Tourism Association. relatively scarce.
Opportunities SO WO

1. Connecting nearby tourist
attraction networks to enhance

and upgrade travel routes

2. Creating a tool to

Developing community-based
tourism routes that focus on
integrating tourism activities with

the local way of life

The application of technology
for travel recommendations
and information sharing to

navigate tourists to points of

communicate information about interest
community tourist attractions
Threats ST WT

1.Tourists now have more travel
options in Nakhon Ratchasima
province.

2. Many groups of Thai and
domestic tourists are still not
very familiar with community

activities.

Building partnerships to develop
activity linkages led by
community leaders and

stakeholders.

Developing diverse tourism

activities

Source : Researcher
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